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Introduction

The name entrepreneur, from the Old French word entreprendre, meaning to undertake, has come 

to stand for much more than its simple definition implies.  Merriman-Webster defines an 

entrepreneur as someone who organizes, manages and assumes the risks of a business or 

enterprise.  Stemming from the same French root word, the definition of enterprise appears to 

convey the meaning on a more accurate level; as a project or undertaking that is especially 

difficult, complicated or risky, with a readiness to engage in daring or difficult action.  Today’s 

entrepreneurs face numerous challenges, risky gambles and  high stakes attempting to beat the 

odds and create new, thriving businesses that meet consumer’s previously un-served needs. 

It has become evident in our fast-paced, task-filled, business-minded world that even adults are 

having a hard time keeping up with the Jones’.  They are finding it more difficult than it was for 

their parents to live the American Dream; finding the time to manage their personal and family 

lives while successfully establishing a career, and hopefully moving up the corporate ladder.  Not 

only are lives becoming more hectic, the corporate ladder appears to be growing, adding 

additional rungs along the way.  More and more people who were once engulfed in this world of 

corporate employment are taking a big step off the corporate track.  Some have learned that this 

path as it was clearly spread out in front of them in college and graduate school is not the one 

they wish to follow.  Those that have less desire to work in large companies believe their jobs 

have lost their original allure. Others are fired or forced off of the corporate track due to 

company outsourcing or major layoffs.  According to James Pedderson, Director of Public 

Relations at Challenger Gray & Christmas, a company that tracks national layoff statistics, 
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between 70,000 and 80,000 corporate employees are were laid off every month.  This is about 

30,000 more than just six years ago.(Hise)  In either case, whether by choice or by force, when 

making this step, employees are taking with them the years of knowledge and experience they 

acquired during their time within the corporate business world.  Many are using this to their 

advantage by venturing into the ever expanding world of entrepreneurship.  In an article written 

by Don Iannone of the Economic Development Futures Journal, he notes that more than 12 

percent of American adults were engaged in starting a business or running a new business in 

2005, up from 11.3 percent a year earlier.  

Entrepreneurship in the United States

America’s entrepreneurial economy has continued to strengthen, become dynamic, flexible and 

supportive of the creation of wealth.   The Council on Competitiveness identifies three key 

attributes to explain this phenomenon in the recent competitiveness index, Where America 

Stands: Entrepreneurship.  As outlined in the paper, these include the United States’ ready access 

to capital and state-of-the-art research, a culture that encourages experimentation and risk, and a 

regulatory structure that enables firms to start-up and enter new markets while enabling less 

productive firms to exit.  Additionally, entrepreneurship has been able to thrive in America due to 

the ability of small firms to create new jobs, easily enter and exit from markets, while 

simultaneously transferring technological innovations among companies and sectors.  Looking 

back to the time period between 1980 and 2001, the entire growth in net U.S. jobs was attributed 

to firms less than five years old, while mature firms appear to have lost jobs over the exact same 

time period.  Research indicates the prevalence of the 80/20 rule as a small percentage of higher-

growth entrepreneurial firms (firms that start-up with expectations of large growth) were 

responsible for eighty-percent of the total net new jobs created by entrepreneurs over the last two 
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decades. (Competitiveness Index)  This statistic points to the fact that it is these exact start-up 

companies with big dreams and aspirations that are essentially creating the job market within the 

United States.

The United States ranks sixth in early-stage entrepreneurial activity, behind only Venezuela, 

Thailand, New Zealand, Jamaica and China. While along with Canada, the U.S. leads the world 

in high-expectation entrepreneurship. (Latest Global Entrepreneurship Trends) Traditionally, the 

majority of these start-ups have been run by males.  However, consistent with gender trends in 

America, and an influx of women in business, by 2004 women owned 10.6 million businesses in 

the United States.  The number of women-owned business increased further to forty-two percent 

between 1997 and 2006 alone. (Center for Women's Business Research)

The United States is known around the world for its fighting spirit and innovative approaches. 

Even in the current state of emerging competitive overseas economies and markets such as those 

in India and China, America has not lost its “appetite for entrepreneurial experimentation” 

(Hise).  Pointing to the fact that Americans are not risk adverse, rather they are very willing to 

accept risks as well as others that choose to do so.  CNN Magazine quotes Michael Dell, 

Chairman of Dell as saying, “That’s the great thing about America, that our culture accepts this 

risk and accepts people who try new things.  Many nations have capital, many nations have smart 

people, but no nation really compares to the U.S. in terms of its willingness to accept risk takers 

in society.” (Hise) The United States and its free enterprise system have found a way to 

effectively and efficiently combine entrepreneurial spirits, eager investors and innovative ideas. 
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Entrepreneurship in Arizona

Following America’s trend of acceptance of entrepreneurial ideas, the state of Arizona does 

support entrepreneurial endeavors.  It ranks fifteenth among the fifty states according to the 

Small Business and Entrepreneurship Council, a Washington D.C. nonprofit group.  The group 

used a Small Business Survival Index to rate the states based on the levels of government 

regulations and taxes.  Arizona’s index was 45.75 in comparison to the top ranked state, South 

Dakota’s index of 26.36. (FSB)

Arizona provides numerous resources to potential business owners of all ages, including 

conferences, seminars, groups, contests and advice for entrepreneurs.  One such Arizona 

organization is The Opportunity Through Entrepreneurship Foundation, which offers training 

and support to at-risk youth and adults to help further develop their entrepreneurial endeavors. 

The Opportunity Through Entrepreneurship Foundation is a non-profit foundation and holds an 

annual fundraising event, the Arizona Entrepreneurship Conference, in an effort to bring 

knowledge and advice from successful Arizona companies to up-and-coming entrepreneurs.  The 

foundation itself considers their conferences an opportunity to continue their mission of being “a 

nonprofit dedicated to teaching entrepreneurship skills, [while] trying to develop into a true 

social venture: a business with a double bottom line (a mission and a margin).” (OTEF) 

Arizonans of all ages from all backgrounds can attend conferences such as these to gain guidance 

and instruction from veteran entrepreneurs around the state.  

Federal 2007 statistics estimate there are approximately 396,318 small business operating in 

Arizona with an additional 297,672 people claiming to be self-employed. (Number of Arizona 
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Small Businesses)  Arizona has seen a fairly recent influx in the number of start-up businesses. 

Between 2004 and 2005 alone the increase was 72%, with an estimated 21,399 new companies 

generated. (The Faces of Entrepreneurs)  This may be in part due to trends seen across the United 

States including layoffs and increased desires to have time and control over work life.  However, 

the state has also warmly opened its arms to these new ventures.

The chief executive of Pacific Investment Partners, Phoenix, Aram Chavez, agrees with this 

latter idea stating that, “The state's warming atmosphere to startup companies may stoke future 

local entrepreneurs.” (The Faces of Entrepreneurs) Following closely with other trends, 

Arizona’s entrepreneurs range in age and experience.  Some have waited until retirement, others 

are new graduates of one of the state’s three universities and yet others are still in high school or 

primary school.  One such young Arizona entrepreneur, Corey Kossack, 23, turned a small 

family investment into a million dollar business over the internet.  Kossack is also the president 

of Arizona’s Club Entrepreneur, which wishes to spread its knowledge and advice with aspiring 

entrepreneurs of all ages around the state in hopes of assisting them with turning their small 

dreams in to profitable ventures.  

Entrepreneurship Programs for Youth

An even more interesting trend is the fact that while adults are learning improved and enhanced 

ways to succeed in entrepreneurship they are simultaneously, consciously and unconsciously 

passing this drive, intrigue and knowledge on to youths.  As a result, young people in the United 

States are quickly catching the entrepreneurship bug and becoming interested in entrepreneurship 

at earlier and earlier ages.  Individual programs are being developed at the high school level and 
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below to grab student’s attention and develop their awareness of the opportunities available in 

entrepreneurship.  Programs such as The Kauffman Foundation, the National Federation of 

Independent Business’ Young Entrepreneur Award Program, Distributive Education Clubs of 

America, Future Business Leaders of America, the Network for Teaching Entrepreneurship, 

Students in Free Enterprise and Junior Achievement are reaching out to children in high school 

and younger.  They are teaching kids the foundations required to become an effective and 

successful leader not only in their future careers, but also within the classroom and throughout 

their everyday lives.

The Kauffman Foundation’s Youth Awareness Programs define their mission as helping to 

advance the ideas of entrepreneurship, improve entrepreneurship policy and nurture the 

entrepreneurial interests of young children and adults.  Devoted to teaching children the critical 

skills needed to succeed in an entrepreneurial atmosphere they have implemented initiatives such 

as the inaugural EntrepreneurshipWeek USA which took place in 2007.   This week was highly 

successful gaining sponsorship through endorsements from the governors of all fifty states, with 

seventeen signed declarations declaring an EntrepreneurshipWeek in their governed states. 

Additionally, three-hundred and fifty universities took part in the week by holding at least one 

entrepreneurial related activity during the EntrepreneurshipWeek. (Kauffman)  The 2008 

Entrepreneurship Week is scheduled for the week of November 17th and has aspirations of 

surpassing 2007 in participants, events and sponsorship.  

The National Federation of Independent Business’ Young Entrepreneur Award Program (NFIB) 

was created in 2003 with the primary goal of raising “awareness among the nation’s youth of the 
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critical role that private enterprise and entrepreneurship play in the building of America.” The 

program grants scholarship awards to students in the form of financial assistance for higher 

education.  The foundation has also established a Young Entrepreneur Foundation.  This 

particular initiative targets the idea that innovators are everywhere, with interests in every 

discipline while focusing on promoting the ideas of entrepreneurship to the next generation of 

business owners. (NFIB)

Distributive Education Clubs of America (DECA) has a more clearly defined objective than 

many of the other programs, hoping to develop future leaders in marketing management and 

entrepreneurship with high school, college, professional and alumni divisions.  These programs 

provide students with competitive events, leadership and community service skills, and annual 

conferences.  DECA holds events tailored specifically to entrepreneurship such as the 

Entrepreneurship Promotion Project, an entrepreneurship written event, and both individual and 

team franchising entrepreneurship events.  These competitions allow students the opportunity to 

create feasible business plans while thoroughly examining the risks, incentives and economics 

behind their ideas.  These competitions and events allow students to explore the viability of their 

ideas while learning the realities, both exciting and challenging behind their business plans. 

(DECA)

 Future Business Leaders of American (FBLA) was developed in 1937 by Dr. Hamden Forkner 

of Columbia University and has grown in to the largest business career organization in the world. 

With a compilation of numerous events, programs, competitions and seminars, FBLA seeks to 
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teach leadership skills, teamwork, communication and the ability to strengthen children’s skills 

relevant in the current business environment. (FBLA)

The Network for Teaching Entrepreneurship (NFTE) was founded in 1987 by Steve Mariotti as a 

program to help troubled youth living in the inner city of New York’s South Bronx.  As its name 

implies, the program strives to teach youth to use their innate entrepreneurial skills to succeed. 

To further promote this initiative, NFTE holds an annual summer BizCamp that focuses on 

intensive two week training, guest speakers and a capstone competition for financial awards. 

(NFTE)

Students in Free Enterprise (SIFE), operates on an international scale and considers itself the 

largest global business and high education network in the world.  It offers programs in forty-

seven countries, including the United States, at over 1,500 universities and to over 38,000 

students.  The United States program was found in 1975, has 601 active teams and reaches 

15,000 students. SIFE believes its network allows it to “bring together the top business leaders of 

today and tomorrow” from around the globe.  With national competitions, SIFE teams gather to 

compete with the winning team from each country attending the yearly SIFE World Cup.  In 

2008 the United States SIFE national competition is expected 143 teams, 3,200 students and an 

additional 450 faculty and 700 guests. (SIFE)

Junior Achievement (JA) is notably one of the world’s largest organizations dedicated to teaching 

children entrepreneurial thinking.  Found in 1919 by the president of the American Telephone & 

Telegraph, now known as AT&T; Theodore Vail, the president of Strathmore Paper Company; 
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Horace Moses, and the Senator of Massachusetts; Murray Crane, the Junior Achievement 

program was initially targeted to high school students as an after school program.  In 1975 the 

program made its debut within the classroom for middle school students and has vastly expanded 

its focus to students of all ages since. Currently the program operates in one-hundred countries, 

339,000 classrooms and is available to 8.3 million students per year.  Since 1919, the program 

has reached more than 87 million students. The majority of its efforts have reached elementary 

students at 10.7% of the market share, with a 6.9% reach to middle school students and 2.3% for 

those in high school.  (Junior Achievement)

The program has effectively been divided by subject to appropriately fit the grade in which it is 

targeting.  Elementary students are taught basic business and economics concepts.  In middle 

school the program builds on earlier concepts while beginning to emphasize the key importance 

of workforce readiness, financial literacy and entrepreneurship.  The high school program takes 

this a step further, encouraging students to focus on their future career choices and teach them 

skills to help them reach success in the business world.  A volunteer base on over 287,000 

dedicate themselves to teaching these students financial literacy, work readiness and the ability to 

succeed in the world’s global economy. Additionally JA offers national scholarship opportunities 

to high school students who have completed the JA Economics or JA Company Programs. 

(Junior Achievement)

Texas Christian University (TCU) is one of various collegiate institutions that has reached out to 

youth entrepreneurs. TCU holds an annual Texas Youth Entrepreneur of the Year Awards 

Program which aims to recognize young Texas high school students for the success they have 
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had in entrepreneurship and the business world.  The program is a scholarship contest proving 

awards up to $20,000. The program acknowledges student’s successes while allowing them to 

learn about the schools top entrepreneurship program, gain real life experience and gain a 

glimpse of college life. (TCU)

This is a small glimpse at a few of the most prevalent and popular programs provided to youth in 

the United States that place an emphasis on teaching the skills, expertise and knowledge of 

entrepreneurship.  By recognizing youth for their creativity, innovation and leadership, these 

programs are helping build the self-esteem and self-concept of children while improving their 

chances of success in both entrepreneurship and life.  These increased opportunities are allowing 

children to dream big and believe they can eventually accomplish their dreams on their own.  In 

a 2006 poll of 1,474 middle and high school students, the youth entrepreneurship organization 

Junior Achievement found that 70.9% of students would like to be self-employed at some point 

in their lives.  This percentage showed a steady increase over the years, up from 68.6% in 2005 

and 64% in 2004. (Jeffrey Gangemi)

Entrepreneurship in High School

High school students have shown increased interests in entrepreneurship across genders, races 

and ethnicities.  Gallup studies show seven out of ten students want to start their own companies 

with six in ten females, seven in ten Hispanics and eight in ten African-Americans interested in 

starting a business.  To gain an increased knowledge in the area, along with involvement in youth 

programs, these students are preparing themselves through high school courses.  Twenty-seven 

percent of high school students take an entrepreneurial business course and thirty-five percent 

http://www.businessweek.com/bios/Jeffrey_Gangemi.htm
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take an economic course.  With seventy-seven percent of students believing that it is important to 

teach such entrepreneurial concepts in school. (Stats on Young Entrepreneurs) 

Increased youth awareness and interest in entrepreneurship has begun to make its mark in more 

ways than the increase in available youth programs and high school courses.  Such organizations 

as the National Association for the Self-Employed (NASE), have also noticed the increased 

curiosity.  The NASE is a non-profit organization aimed at promoting and advancing self-

employed and micro-businesses across the United States.  (NASE)  In 2006, Gene Fairbrother, 

NASE’s lead small business consultant spoke of the companies increased awareness of this 

interest developing earlier and earlier when he stated the company had “started to get more calls 

from younger people in the last five to seven years. I would not say it is 20% or 30% or 40%, but 

it is very noticeable.” (Jeffrey Gangemi)

Entrepreneurship in College

These programs targeting students from elementary through high school have caught the eyes of 

students, administrators and teachers alike.  This quickly growing trend is making its mark on 

college and graduate schools as well.  Many colleges and universities have begun offering 

programs to their students including specialized degrees, majors, classes, conferences and events. 

In 2006, BusinessWeek stated that, “ 2,100 colleges and universities are offering courses in 

entrepreneurship across the U.S.”  This is a remarkable change considering only about four-

hundred schools offered similar courses in the 1990’s. (Jeffrey Gangemi)  Universities are also 

offering campus groups and organizations such as the Association of Collegiate Entrepreneurs, 
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which provide college and future college entrepreneurs an arena to discuss ideas and share 

information. 

These college level entrepreneurial offerings are proving an important factor to high school 

students in narrowing down their college search process.  Students have begun targeting schools 

based on their entrepreneurship offerings and rankings.  Entrepreneur Magazine now makes this 

information available to the public, ranking what it considers the top ten programs in the country. 

In 2007, the magazine’s ten top rated undergraduate entrepreneurship programs ranked from 

bottom to top were Loyola Marymount University, the University of North Dakota, Temple 

University, DePaul University, Chapman University, the University of Daytona, the University of 

Arizona, Drexel University, the University of Houston, and Babson College.  College students 

enrolled in these programs and other business offerings are showing increased desires to learn 

entrepreneurial skills within the classroom. This is in contrast to the typical path in which 

students enter the corporate world directly after graduation, work their way through the ranks, 

gaining the financial ability and knowledge to be able to later in life fulfill their real dream of 

owning their own business.  Quoted from The Startup Bug Strikes Earlier, Hills, from the 

University of Illinois has been in education for thirty years and says he has “seen a real shift as 

more and more students want to start a business.  They don’t necessarily want to wait to give it a 

go” as their parents and those before them have. 

Entrepreneurship Trends

Youth are also using their own parent’s, family member’s and role models’ entrepreneurial 

successes as motivation to take a step in to the entrepreneur arena.  As their parents experience 

achievements, children are taking notice and asking themselves why they cannot follow in these 
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same footsteps.  This proves statistically true in many cases.  The NASE estimated there would 

be between nineteen and twenty-two million entrepreneurial or self-employed households in 

2006.  When a young person grows up in such an atmosphere the domino effect often takes 

place, causing them to be much more likely to start a business themselves. (Jeffrey Gangemi) 

Parents are consciously and unconsciously passing this drive on to their children.  Many adults 

are taking a parental initiative, taking control and teaching their children about the ins and outs 

of their own business and career. (Teaching Children to be Entrepreneurs) Effectively, allowing 

children to begin acquiring the knowledge many before them were forced to learn through years 

of struggles and hardships.  Additionally, in 2005 thirty percent of women business expressed 

plans to pass their businesses onto their daughters, and eleven percent of male business owners 

planed to do the same. (Center for Women's Business Research)  In preparing their children for 

this transition, parents have taken the initiative to teach their children as much as they can about 

owning and operating a business. 

Along with inspiring youth, the increased entrepreneurial atmosphere in the United States has 

many additional benefits.  Parents and children, adults and adolescence are spending more time 

together, sharing knowledge, ideas and passions.  Adults and business people are taking a larger 

part in education, community outreach and volunteerism.  They are also inspiring innovation that 

will fuel the younger generations as they become the voice of the country.  Statistics suggest that 

entrepreneurs are more likely to be involved in their community as well as take part in charitable 

donations.  A study conducted in 2005 by the Bank of America in conjunction with Indiana 

University found that of those that donated money, $232,206 was the average donated by people 

who came from an entrepreneurial background with only $109,745 being the average donation 

by those who came from inherited wealth. (Everyone wants to Start a Business)

http://money.cnn.com/2007/01/22/magazines/fsb/entrepreneurship.boom.fsb/
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Successful entrepreneurial role models have emerged in larger and larger numbers.  Popular 

internet sites used by billions around the world such as YouTube and Facebook are prime 

examples.  YouTube was created in 2005 by three friends, all in their twenties, Steve Chen, Chad 

Hurley and Jawed Karim.  YouTube was the first website of its kind, allowing anyone on the web 

to create, share and view videos.  By June 2006, it was estimated more than one-hundred million 

videos were being viewed daily and increased to 2.5 billion per day in July. (Wikipedia) 

YouTube was considered one of the best inventions and recognized as such in 2006 by Time 

magazine.  On October 16, 2006 the creators sold YouTube to Google for $1.65 billion. (Crunch 

Base)  Facebook received a similar start in 2004 by college sophomore and creator Mark 

Zukerberg.  Zuckerberg initially intended Facebook to work as a social networking device at his 

school, Harvard.  But, within a few weeks and then months, Facebook was in demand across 

other colleges in the region and eventually across the country.  In 2005, the network opened to 

high schools and to all users in 2006.  2007 growth was even larger, with estimates of over one 

million new users per week.  Zuckerberg has met and denied offers to sell his flourishing 

company.  Including a one billion dollar proposal from Yahoo!.  In 2007 Microsoft also took 

interest and outbid Google, investing $240 million in to the company.  (The New York Times)

 

Other prime examples include Virgin Group’s Richard Branson.  As an international example, 

Branson gave his company a kick-start when he was only fifteen growing up in London.  Virgin 

is now an $8 billion company operating in over three hundred and fifty countries, best known for 

selling music, phones and air travel.  However, Branson has yet to lose that youthful, 

entrepreneurial spirit.  Virgin Group has also dabbled in limousines, wine, bikes, trains, 
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cosmetics, bridal shops, health clubs, balloon flights, lingerie, juice bars and even manicure 

shops.  (26 Most Fascinating Entrepreneurs)

The prime example here in the United States is, of course, Bill Gates.  Attending school as a pre-

law student at Harvard, gates and old friend Paul Allen, developed the operating system that 

would lead to Gate’s dropping out of college and the mega-giant now known as Microsoft. Gates 

sits to this day as Chairman and CEO of Microsoft which has grown to be the world’s largest 

computer software company and who many consider to be the richest entrepreneur in the world. 

Children are learning about these people, their success and using their products day in and day 

out.  “The idea that entrepreneurship is a viable path is [becoming] ingrained in the minds of 

parents and children alike across the U.S, [while] the number of resources for startups continues 

to swell” (Stacy Perman).  Just as children have been learning from their parent’s successes and 

failures, so are they from those of these highly publicized entrepreneurs who are opening up to 

the public.  These new companies are showing their advanced use of technology, non-traditional 

advertising and networking capabilities and revenue models are successful benchmarks for 

others to follow. 

Arizona Youth Entrepreneurship Award Program

Taking in to account the country’s entrepreneurial minded focus, Arizona as a business centered 

state, the increase in programs available to youth and their interest in entrepreneurship, The Eller 

College of Management has decided to implement the Arizona Youth Entrepreneurship Award 

Program. 
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Mission

Based on these emerging national and local trends, the Arizona Youth Entrepreneurship Award 

aims to take its place as an outstanding youth entrepreneurship program that will promote the 

Eller College of Management brand strength in entrepreneurship around the state while 

recruiting talented high school students to the program.  The program focuses on promoting 

youth innovation through a case competition.  It allows students to experience self-exploration, 

personal development and empowerment at a young age and develop their talents into the future 

as effective leaders and business owners.  It also strives to promote the Eller College through 

community involvement by reaching out to young talented students and recognizing young 

innovative entrepreneurial youth around the state while simultaneously recruiting top innovative 

high school students to join the Eller program, and awarding youth for their forward thinking 

ideas and successes. 

Strategy

The program was designed around six key strategic initiatives to aid in ensuring the program 

meets its primary goals and has ultimate success.  The first such initiative is experimental 

learning.  The program is built around a base of experimental learning in which students are 

allowed and encouraged to be innovative, inventive and new.  Students are not limited in the 

scope or depth of their ideas and awarded for originality.  The program itself is the first of its 

kind at The University of Arizona.  Using other programs as benchmarks including TCU and 

DECA, the program aims to combine the positive attributes of such programs with the 

university’s own innovative approach to youth outreach. 
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The second initiative is closely related to experimental learning and requires an innovative and 

creative environment.  To ensure such an environment, there are no restrictions on entries as long 

as they meet formatting requirements.  This allows students to venture in to whichever area or 

idea interests them and be as original as they desire.  Additionally, the program does not require 

the student actually create a business, only that they have an idea and plan to start one, leaving 

even less limitations on their ideas.

Experienced knowledge in entrepreneurship is another important initiative.  Eller’s McGuire 

Entrepreneurship Program is ranked third among graduate programs and  as noted earlier is also 

ranked forth by Entrepreneur Magazine’s top ten undergraduate entrepreneurship programs in 

2007.  The entrepreneurship program in partnership with Eller’s undergraduate office is focused 

on combining experience and resources to effectively spread its entrepreneurial knowledge to not 

only those involved in the program, but also those in the community. 

This leads directly to the fourth initiative the program strives to accomplish; community 

involvement.  Along with spreading knowledge, the program has partnered with The 1st National 

Bank of Arizona to gain further community support.  The Eller program will use this program as 

a means to reach out to high school students across the state, rather than those solely in Tucson 

by networking with high school counselors, administrators and youth business program advisors. 

Additionally, all announcements will be made in public releases to congratulate those who take 

part in the program and applaud their success among the university community, their individual 

community and around the state. 
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The fifth and sixth initiatives are tied closely together and involve a program full of driven, 

approachable people along with providing top-quality mentorship.  The program’s goal is to 

successfully reach out to high school students already interested in entrepreneurship and the Eller 

College of Management while also capturing the attention of others that may have otherwise not 

known of such offerings.  To successfully do so, the undergraduate office and entrepreneurship 

programs are very hands on in the process, answering questions as they arise.  Participants are 

kept up to date with periodic emails and are given direct contact information.  The finalists are 

all assigned an upper division Eller student as a mentor.  This mentor assists the finalist in 

answering questions, proof-reading, giving pointers, sharing knowledge and offering support to 

the student.  The mentor is also present on the day of the competition to provide further support 

and encouragement to their student. 

Target Market

The Arizona Youth Entrepreneurship Program targets students currently involved in their high 

schools.  This includes those who are already members of their local DECA, FBLA or other 

youth entrepreneurship programs.  Additionally it reaches out to students that are involved in 

other leadership or business positions within their schools, those motivated by competition, as 

well as students looking for scholarships.  Targeting this market of students gives Eller access to 

some of the top, motivated, driven high school students around the state.  It allows the program 

to accomplish its initiative of community outreach while introducing quality students to the 

University of Arizona, the Eller Undergraduate Program and the McGuire Entrepreneurship 

Program. 
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Marketing Plan

To market to this segment of students, materials will target students, high school counselors and 

coordinators of high school youth entrepreneurship organizations. 

Management Team
Pam Perry          Associate Dean, Undergraduate Programs
Sherry Hoskinson  Director, McGuire Center for Entrepreneurship
Anne Pagel          Director, Academic Advising and Student Services
Julie Krell  Marketing & Communications Director, Dean's Office
Liz Warren-Pederson Marketing and Communications Writer, Dean's Office
Stefanie Goldman Student Coordinator

Financial Analysis

In determining the financial analysis of this program, many factors were considered including, 

the total amount allocated for use, marketing costs, facilities costs, materials costs, travel costs, 

award expenses and the amounts matched  in scholarship for winners who enroll at the 

University of Arizona with a declared major within the Eller College of Management.  1st 

National Bank of Arizona has sponsored the Program, providing the Award Expenses totaling 

$5,000. 

Program Description

Entry Criteria:

The entry criteria are the most stringent aspect of the program, and all entries should address five 

key areas. 

I. The entry should address the problem the student’s idea or business is solving.  This 

includes an explanation as to why the product or service is needed and the unique value it 

would provide to the student’s target market. 
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II. The entry should identify the population that will be affected by their offering.  Including 

specifics concerning the affected population, the scope and number affected.  The entry 

should distinguish how the population is currently addressing the problem, the number of 

entities in the estimated potential population and the number estimated to use the 

proposed product or service. 

III. The entry should ascertain how the student will solve the proposed problem.  A 

description of the solution, specific characteristics, and convincing reasons as to the 

appeal of this solution over existing solutions should be included.  Additionally, the 

student should mention how their solution will be created, including facts concerning 

necessary technology and processes, creations, patents and rights, manufacturing and 

development.  

IV. The entry should include supporting facts as to how the student knows the solution and 

venture will be successful.  This section will identify the research conducted to validate 

the proposed population is willing and able to access the solution, the viability that the 

solution can be created or produced and evidence that the student’s proposed solution is 

not already currently available. 

V. The entry should outline what resources are needed, including facilities, human labor and 

a financial analysis.  The financial analysis should included a minimum breakdown of the 

projected number of units sold in the first year, the price of each unit, total revenue, cost 

of goods sold, marketing costs, facilities costs, personnel costs, travel costs, prototype 

and development costs, total costs and net income.  
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VI. The entry should also include any additional data or research that identifies the key 

characteristics of the market, product and competition.  Including additional ideas about 

the business and its importance. 

Deadlines:

The deadlines will fluctuate annually, while applications will become available online in early 

January and be due mid February. Applications will be reviewed by the McGuire 

Entrepreneurship program during the university’s Entrepreneurship Week held in late February 

and early March.  The six finalists will be announced in early March and will present during mid 

April. 

Rules:

All applicants must adhere to the program guidelines to be eligible for the competition and 

awards.  This includes completing an online application at www.azbizideas.org along with 

submitting cover sheet to their entry.  The cover sheet must be attached to the entry and include 

the applicants full name, telephone number, email address, school name, year in school, and a 

parent or guardian contact phone number.  The entry should be no longer than ten pages in length 

and must address the items listed in the entry criteria section.  An appendix is optional and not 

included in the ten page limit.  All entries must be typed, double spaces using a ten or twelve 

point font on standard 8 ½ by 11 inch paper.  The pages should be numbered excluding the cover 

page and must be submitted to the Eller College of Management not later than 5:00 p.m. on the 

application due date.  Entries can be hand delivered or mailed to:
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Arizona Youth Entrepreneurship Award 
Eller College of Management
1130 E. Helen St.
P.O. Box 210108
McClelland Hall, Room 204
Tucson, AZ 85721-0108

If chosen as one of the six finalists, the student is required to travel with an appropriate to the 

Eller College of Management to present.

Awards:

The awards will be presented to the finalist based on the judging of their presentations as 

follows:

Three runners up $500 cash award each 

Third place  $1,000 cash award plus medal 

Second place  $1,500 cash award plus medal 

First place  $2,000 cash award plus medal 

The Eller College of Management will match the award with a scholarship if the winning student 

enrolls at the University of Arizona and declares a major within the Eller College. 

Conclusion

The inaugural 2007 Arizona Youth Entrepreneurship Program and the proceeding 2008 program 

were a success, effectively linking together the high school and college educational worlds, with 

business ideals and innovation.  Students involved in the program had the opportunity to 

network, be empowered and begin building a vision for their future that many do not begin to 

build until much later in life.  The Eller College of Management has continually shown its efforts 

to stay ahead of the pack and further improve its entrepreneurial offerings, and in this case 
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effectively reaching out to younger students to allow them to take interest in one of today’s 

hottest field of study.  As seen in the example of the creators of Facebook, YouTube and even 

Microsoft, today’s entrepreneurs are America’s role models.  This program hopes to successfully 

encourage those entrepreneurs to follow their dreams and be the next big thing.  Today’s young 

generations are growing up in an expanding international economy that is much different from 

the past with vast opportunities available.  Gerald Hills, a University of Illinois Professor said it 

best when he said, “Entrepreneur is no longer a dirty word.  It is nearly what everyone thinks of 

when they think of opportunities.” (Stacy Perman) The University of Arizona, the Eller College 

of Management, the McGuire Entrepreneurship Program and the Arizona Youth 

Entrepreneurship Program are striving to offer even more of these opportunities to the youth of 

Arizona and will continue to evaluate the outcomes of the program in following years and 

developing improvement strategies for those to come. 
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Appendix

Exhibit 1:

Arizona Youth Entrepreneurship Award Program 2007

Number of Applicants 20
Number of Finalists 6

Finalists High School Grade
Zearra Chavez Amphi High School Senior
Benjamin LeVine Wilcox High School Senior
Greg Lewis Yuma High School Senior
Heather Luvisi Sunrise Mountain High School Junior
Callie Rezzonico Basha High School Junior
Sonja Wieduwilt Canyon Del Oro High School Senior

Place Name Title of Plan Description
1st Sonja Wieduwilt Application Advantage Online College Applications
2nd Callie Rezzonico Bella Scintilla Personal Home Accessory Boutique
3rd Heather Luvisi Full Service Wedding Company
Honorable Mention Zearra Chavez Zee’s Unique Jewlery Business
Honorable Mention Greg Lewis Digitext07 Electronic Textbooks

Exhibit 2:

Arizona Youth Entrepreneurship Award Program 2008

Number of Applicants 11

Number of Finalists 3

Finalists High School Grade
Jason Blevins Apache Junction High School Senior
Cristy Martinez Apache Junction High School Junior
Andes Squire Sunrise Mountain High School Senior

Place Name Title of Plan Description
1st Jason Blevins J.B. Music Hut Guitar and Music Store
2nd Andes Squire Cereal Café College Breakfast Café
3rd Cristy Martinez A La Perfection Photography Studio

Exhibit 3:
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Arizona Youth Entrepreneurship Award
Agenda for April 20, 2007

8:00 – 8:15am Student Check-in
Location: McClelland Hall, Room 201

8:15 - 9:00 Breakfast:
Including high school students, guests, and mentors
Location: McClelland Hall, Room 204B

9:15 - 9:45 Speaker: Lute Olson (Middle School & HS students)
Location: McClelland Hall, Room 207

10:00 - 10:55 High school student presentations 1-3:
15 min each including Q&A

Location: McClelland Hall, Room 208
10:00-10:15 Presentation 1 Greg Lewis
10:20-10:35 Presentation 2 Benjamin LeVine
10:40-10:55 Presentation 3 Zearra Chavez

11:15 - 12:15 Lunch:
Including undergraduate students, graduate students, high school 
students, middle school students, mentors, and judges-Presentation of 
middle school awards
Speakers: Paul Portney, welcome

Sherry Hoskinson, recognizing middle school students
Location: McClelland Hall Atrium

12:30 - 1:25 High School student presentations 4-6:
15 min each including Q&A
Location: McClelland Hall, Room 208

12:30-12:45 Presentation 4 Heather Luvisi
12:50-1:05 Presentation 5 Sonja Wieduwilt
1:10-1:25 Presentation 6 Callie Rezzonico

1:30 – 3:15 Campus tour & campus activity

3:30 - 3:55 Observe graduate student presentation
Location: McClelland Hall, Room 207

4:00pm Award reception and send-off
(Including HS, undergraduate, and graduate student awards)

Location: McClelland Hall Atrium (R.Lamb will present HS awards)
Exhibit 4:
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Arizona Youth Entrepreneurship Award
Agenda for April 18, 2008

10:00 am Student Check-in
Location: McClelland Hall, Room 201

10:00 - 10:45 Refreshments
Student and Mentor meeting time to review presentation

Location: McClelland Hall, Seminar Room 204B

11:00 – 12:10 Presentations:
20 min each including Q&A

Location: McClelland Hall, Seminar Room 204B
11:00-11:20 Cristy Martinez  
11:25-11:45 Jason Blevins
11:50-12:10 Andres Squires 

12:30 - 1:30 Lunch
Location: McClelland Hall, Room 201A

1:30 – 2:30 Observe graduate and undergraduate student presentations
Location: McClelland Hall, Room 207 (Berger Auditorium)

2:30 – 4:00 Campus/Eller tour

4:00pm Award reception and send-off
Including high school, undergraduate and graduate student awards

Location: McClelland Hall Atrium 

Exhibit 5:
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Exclusive rankings for FSB.com from the Small Business & Entrepreneurship Council.*
Rank State Index score

1 South Dakota 26.36

2 Nevada 29.92

3 Wyoming 35.84

4 Alabama 40.33

5 Washington 40.42

6 Florida 40.82

7 Mississippi 41.09

8 Colorado 42.68

9 Texas 42.71

10 Michigan 42.74

11 South Carolina 44.56

12 Indiana 44.87

13 Tennessee 44.97

14 Virginia 45.46

15 Arizona 45.75

16 Pennsylvania 45.86

17 Alaska 46.77

18 New Hampshire 47.26

19 Delaware 47.31

20 Arkansas 48.16

21 Illinois 48.49

22 Missouri 49.24

23 Oklahoma 49.46

24 North Dakota 49.85

25 Georgia 49.9

26 Utah 50.1

27 Wisconsin 51.48

28 Maryland 51.85

29 New Mexico 52.51

30 Montana 53.9

31 Nebraska 54.22

32 Connecticut 54.25

33 Louisiana 54.27

34 Idaho 54.52

35 Kansas 54.8

36 Kentucky 56.27

37 West Virginia 56.66

38 Ohio 56.73

39 Oregon 57.06

40 North Carolina 57.48

41 Iowa 57.76

42 Vermont 59.48

43 Massachusetts 61.06

44 Hawaii 62.61

45 New York 62.65

46 Minnesota 63.59

47 Maine 63.99

48 Rhode Island 64.97

http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/48.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/47.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/46.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/45.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/44.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/43.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/42.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/41.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/40.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/39.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/38.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/37.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/36.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/35.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/34.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/33.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/32.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/31.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/30.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/29.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/28.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/27.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/26.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/25.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/24.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/23.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/22.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/21.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/20.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/19.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/18.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/17.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/16.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/15.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/14.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/13.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/12.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/11.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/10.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/9.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/8.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/7.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/6.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/5.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/4.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/3.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/2.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/1.html
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49 California 65.12

50 New Jersey 65.35

51 Washington, D.C.** 75.42
* SBE Council, a Washington, D.C.-based nonprofit which advocates for reduced government taxes and 
regulations on small business, tends to lobby for the Republican agenda when it comes to taxes and 
regulations.
** Washington, D.C. was not included in a study ranking states by liability systems, so DC.'s index score is 
underestimated.

http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/15.html

Exhibit 6:

ArizonaRank: 15
Taxes

Top personal income tax rate 5.04%
Top capital gains tax rate on 
individuals 5.04%

Top corporate income tax rate 6.97%
S-corporations tax rate 0.00%
State AMT? No
Estate or inheritance tax? No
Gas tax ($ per gallon) 0.19

Health- Insurance Regulations
No individual may be turned down

Self-employed individuals may not be turned down
Insurers must charge same price to everyone in a 
community

Energy Costs
Electricity (cents/kilowatthour) 7.32
Gas (average price per gallon)** $2.23 

Bureaucracy
State and local govt. bureaucrats per 100 residents 4.74

Labor
State minimum wage/hour $5.15***
"Right to work" state? Yes****

* SBE Council, a Washington, D.C.-based nonprofit which advocates for reduced government taxes and 
regulations on small business, tends to lobby for the Republican agenda when it comes to taxes and 
regulations. 
** Source: Oil Price Information Service (http://www.opisnet.com). Gas prices are not part of the SBEC's 
Small Business Survival Index. 
*** State has no minimum wage. This is the federal minimum wage. 
**** In right-to-work states, employees are not required to join a union or pay union dues to work at 
companies with labor unions. 

http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/15.html

http://www.opisnet.com/
http://www.opisnet.com/
http://www.sbsc.org/
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/51.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/50.html
http://money.cnn.com/magazines/fsb/fsb_beststates/2006/snapshots/49.html
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Exhibit 7:
Ranking of the States:
Which states are low on taxes and light on government regulations? In these exclusive rankings 
for FSB.com, the Small Business & Entrepreneurship Council, a nonprofit advocacy group in 
Washington, D.C., used their Small Business Survival Index to rate the 50 states and 
Washington, D.C. according to some of the major government-imposed or -related costs 
affecting investment, entrepreneurship, and business. SBE Council, which advocates for reduced 
government taxes and regulations on small business, tends to lobby for the Republican agenda on 
taxes and regulations. The SBE Council's annual index is based on the 29 criteria below:

• Personal Income Tax. A state's top personal income tax rate. Roughly 90 percent of 
businesses file taxes as individuals (e.g., sole proprietorships, partnerships and S-corporations), 
according to the SBE Council, and therefore pay personal income taxes rather than corporate 
income taxes. Source: CCH Incorporated, 2006 State Tax Handbook, the Federation of Tax 
Administrators (www.taxadmin.org), and state-specific sources. Note: Personal income tax rates 
reflect deductibility of federal income taxes in certain states.

• Capital Gains Tax. Each state's top capital gains tax rate on individuals. Source: CCH 
Incorporated, 2006 State Tax Handbook, the Federation of Tax Administrators 
(www.taxadmin.org), and state-specific sources. Note: Capital gains tax rates reflect deductibility 
of federal income taxes in certain states.

• Corporate Income Tax. Each state's top corporate income tax rate. Source: CCH 
Incorporated, 2006 State Tax Handbook, the Federation of Tax Administrators 
(www.taxadmin.org), and state-specific sources. Note: Corporate income tax rates reflect 
deductibility of federal income taxes in certain states.

• Additional Income Tax on S-Corporations. Additional income tax imposed on S-
Corporations beyond the top personal income tax rate. Subchapter S Corporations allow certain 
businesses to adopt the benefits of a corporation, while allowing income to pass through to be 
taxed at the individual level. Most states recognize S Corporations, but a few either tax such 
businesses like other corporations or impose some kind of added tax. Source: CCH Incorporated, 
2006 State Tax Handbook, and state-specific sources. 

• Individual Alternative Minimum Tax. State individual alternative minimum tax (states with 
an individual AMT receive a score of "1" and states that do not receive a score of "0"). The 
individual alternative minimum tax (AMT) imposes a minimum tax rate that must be paid by 
individuals, regardless the tax credits or deductions taken. Source: CCH Incorporated, 2006 State 
Tax Handbook. 

http://www.taxadmin.org/
http://www.taxadmin.org/
http://www.taxadmin.org/
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• Corporate Alternative Minimum Tax. State corporate alternative minimum tax (states with a 
corporate AMT receive a score of "1" and states that do not receive a score of "0"). The 
corporate alternative minimum tax (AMT) imposes a minimum tax rate that must be paid by 
corporations, regardless of the available tax credits or deductions taken. Source: CCH 
Incorporated, 2006 State Tax Handbook. 

• Indexing Personal Income Tax Rates. State indexing of personal income tax rates (states 
indexing their personal income tax rates receive a score of "0" and states that do not receive a 
score of "1"). In states that index income tax rates, inflation does not push individuals into higher 
tax brackets. Source: www.taxadmin.org

• Property Taxes. State and local property taxes as a share of personal income. Source: 2003-04 
latest state and local numbers available from the U.S. Bureau of the Census, U.S. Department of 
Commerce.

• Sales, Gross Receipts and Excise Taxes. State and local sales, gross receipts and excise taxes 
[less revenues from gas taxes, since gas tax rates are singled out separately] as a share of  
personal income. Source: 2003-04 latest state and local numbers available from the U.S. Bureau 
of the Census, U.S. Department of Commerce.

• Estate or Inheritance Taxes. States levying estate or inheritance taxes receive a score of "1" 
and states that do not receive a score of "0". Source: CCH Incorporated, 2006 State Tax 
Handbook, "CCH Financial Planning Toolkit" at www.finance.cch.com, and a variety of news 
stories.

• Unemployment Tax Rates. Unemployment tax rate is adjusted as follows: maximum state tax 
rate applied to state wage base as a share of state average wage. Source: Latest data on 
maximum rates and taxable wage base from "CCH Business Owner's Toolkit" at 
www.toolkit.cch.com/text/P07_1294.asp, and 2005 average wages from the U.S. Bureau of 
Labor Statistics at www.bls.gov/bls/blswage.htm#State.

• Health Care Regulation: Guaranteed Issue for Small Groups. State mandate for guaranteed 
issue in the small group market (state requiring guaranteed issue gets a score of "1" and states  
not requiring gets a score of "0"). Guaranteed issue means that individuals may not be turned 
down for health insurance coverage no matter the condition of their health or risk status. Source: 
"Small Group Health Insurance Market Guaranteed Issue 2005" from the Henry J. Kaiser Family 
Foundation at www.statehealthfacts.kff.org.

• Health Care Regulation: Guaranteed Issue for Self-Employed Group of One. State  
mandate for guaranteed issue in the self-employed group of one market (state imposing 
guaranteed issue gets a score of "1" and states not imposing gets a score of "0"). Guaranteed 

http://www.bls.gov/bls/blswage.htm#State
http://www.toolkit.cch.com/text/P07_1294.asp
http://www.taxadmin.org/
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issue means that self-employed individuals may not be turned down for health insurance 
coverage no matter the condition of their health or risk status. Source: "Small Group Health 
Insurance Market Guaranteed Issue 2005" from the Henry J. Kaiser Family Foundation at 
www.statehealthfacts.kff.org.

• Health Care Regulation: Community Rating. State mandate for community rating in the 
small group market (state with rate bands gets a score of "0.33"; state with adjusted community  
rating gets a score of "0.66"; state with pure community rating gets a score of "1"; and a state  
without community rating gets a score of "0"). Community rating means that insurers must 
charge the same price to everyone in a community. Source: "Small Group Health Insurance 
Market Rate Restrictions 2005" from the Henry J. Kaiser Family Foundation at 
www.statehealthfacts.kff.org.

• Health Care Regulation: Number of Mandates. Number of mandates imposed (state gets a 
score of 0.05 for each mandate imposed). Some states have other regulations beyond guaranteed 
issue and community rating on insurers. This measures the number of mandated benefits on 
insurers. Source: "Health Insurance Mandates in the States 2006," prepared by Victoria Craig 
Bunce, JP Wieske, and Vlasta Prikazsky, Council for Affordable Health Insurance, March 2006.

• Electricity Costs. State's electricity cost index (index of state's average revenue per 
kilowatthour for electricity utilities). Source: Data for January to May 2006 from the U.S. 
Energy Information Administration, Electric Power Monthly, August 2006. 

• Workers' Compensation Costs. State workers' compensation benefits per $100 of covered 
wages. Source: 2004 data from "Workers' Compensation: Benefits, Coverage, and Costs, 2004," 
National Academy of Social Insurance, July 2006.

• Total Crime Rate. State's crime rate per 100 residents. 2004 data from the U.S. Federal 
Bureau of Investigation, Crime in the United States 2004.

• Right to Work. Right-to-work states receive a score of "0"; non-right-to-work states receive a 
score of "1." In right-to-work states, employees are not required to join a union or pay union dues 
to work at companies with labor unions. Source: National Right to Work Legal Defense 
Foundation.

• Number of Bureaucrats. State and local government bureaucrats (full-time equivalent  
employees per 100 residents). Source: 2005 data from the U.S. Bureau of the Census, U.S. 
Department of Commerce.

• Tax Limitation States. States without some form of tax limitation check receive a score of "1,"  
and states with some kind of tax limitation check receive a score of "0". Tax limitation states 
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require more than a majority vote from elected officials or voters to raise or impose taxes. 
Source: National Conference of State Legislatures at www.ncsl.org.

• Internet Taxes. States without a sales tax on Internet access score "0," and states with such 
taxes score "1"). Source: Steven Maguire and Nonna Noto, "Internet Taxation: Issues and 
Legislation in the 109th Congress," CRS Report for Congress, February 2, 2006.

• Gas Tax. State gas tax (dollars per gallon). Source: "Notes to State Motor Fuel Excise and 
Other Tax Rates," July 1, 2006, American Petroleum Institute.

• State Minimum Wage. State minimum wage minus the federal minimum wage. Some states 
have a state minimum wage higher than the federal minimum of $5.15 an hour. Source: U.S. 
Department of Labor, "Minimum Wage Laws in the States " at www.dol.gov., and the AFL-CIO 
at www.aflcio.org.

• State Legal Liability Costs. State liability score (mean grades based on survey of  
corporations to assess the fairness and reasonableness of state liability systems in eight key 
areas). Source: Harris Interactive, "2006 U.S. Chamber of Commerce State Liability Systems 
Ranking Study," U.S. Chamber Institute for Legal Reform, March 17, 2006. Note: This study did 
not include Washington, D.C., so its score on the Index is underestimated.

• Regulatory Flexibility Status. States with full and active regulatory flexibility statutes score 
"0", states with partial or partially used regulatory flexibility statutes score "0.5", and states 
with no regulatory flexibility statutes score "1". The SBA's Office of Advocacy has led a 
campaign to have states pass their own versions of the federal Regulatory Flexibility Act. The 
idea of regulatory flexibility laws is to require state agencies to assess the economic impact 
before imposing regulations, consider less burdensome alternatives, allow judicial review of the 
process, and periodically review all regulations. Source: U.S. Small Business Administration, 
Office of Advocacy, "State Regulatory Flexibility Model Legislative Initiative," May 2006.

• Trend in State and Local Government Spending. Index of the latest five-year growth rate in  
per capita state and local government expenditures. Source: 2003-04 vs. 1998-99 data from the 
U.S. Bureau of the Census, U.S. Department of Commerce.

• Per Capita State and Local Government Spending. Index of per capita state and local  
government expenditures. Source: 2003-04 data from the U.S. Bureau of the Census, U.S. 
Department of Commerce.

• Protecting Private Property. Constitutional protections of private property are scored 
according to the provisions from each state's constitution dealing with eminent domain powers  
(Scores: "0" when eminent domain is limited to only "public use" and there are clear 

http://www.aflcio.org/
http://www.dol.gov./
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restrictions/definitions and/or general prohibitions against using eminent domain for "private 
use"; "1" when eminent domain is simply limited to "public use"; "2" when eminent domain is  
allowed for a "public purpose" or when "public use" provision presents potential loopholes; or  
"3" when eminent domain is allowed for private use, economic development or vague blight  
purposes). Source: Institute for Justice, Castle Coalition, "Current State Constitutional Provisions 
About Eminent Domain," www.castlecoalition.org.

Plus: 

• Gas Prices. States were given an index score by the SBEC based on electricity costs and gas 
prices. Gas prices are not part of the SBE Council's Small Business Survival Index. They are 
included in FSB.com's Energy Costs data. 

http://money.cnn.com/magazines/fsb/fsb_beststates/2006/methodology/index.html

Exhibit 8:

2007

Top Undergrad Programs: 

1. Babson College 

2. University of Houston 

3. Drexel University 

4. The University of Arizona 

5. University of Dayton 

6. Chapman University 

7. DePaul University 

8. Temple University 

9. University of North Dakota 

10. Loyola Marymount University 

Top Graduate Programs:

1. University of Southern California 

2. Babson College 

3. The University of Arizona 

4. University of North Carolina, Chapel Hill 

5. DePaul University 

6. University of California, Los Angeles 

7. Drexel University 

8. Chapman University 

9. University of South Florida 

10. University of Illinois at Chicago 

http://www.entrepreneur.com/topcolleges
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