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Abstract 

Social networking websites, such as Facebook.com and MySpace.com, have dramatically 

increased in popularity over the last several years. These sites are often used to get to know 

others better which can be psychologically reflected in the degree to which someone’s profile 

page accurately portrays their personality traits and well-being. Past research shows that 

personality traits can be accurately gauged by strangers from personal web pages or Facebook 

profiles (Gosling, Gaddis, & Vazire, 2007; Vazire & Gosling, 2004). However, no research has 

examined the accuracy of strangers’ ratings based on MySpace profiles. In the current study, 7 

strangers examined 204 MySpace profiles. Each rater formed a first impression of the person by 

completing personality and depression measures. Strangers’ impressions were compared to how 

the MySpace profile owners’ saw themselves. The results reveal that the strangers can judge 

personality traits (average r = .29) and depression (r = .24) from MySpace profiles with 

moderate to high levels of accuracy.  
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 Online social networking sites (OSNs) have become an integral component in our 

everyday interactions. There is an estimated 600 million people who have profiles worldwide 

and from June 2007 to June 2008, there was a recorded 25% increase in visitors to these sites 

(Comscore, 2008). The exponential growth and popularity of these sites is noteworthy, especially 

because people are on OSNs on average 30 minutes a day (Venture Beat, 2008).  

 Because the underlying concept of these OSNs is to expand social networks, people are 

consistently allowing friends, acquaintances and even strangers access to their personal profiles. 

This allows for quick, “snap” impressions of others from browsing their page, reading their blogs 

and messaging them in an attempt to get to know them better. One important question, then, is 

how well someone’s personality can be detected from OSNs. Studies examining how accurately 

people can make judgments based on first impressions in common, everyday contexts (e.g., face-

to-face interactions, bedrooms and offices) suggest that strangers do show a degree of accuracy. 

A recent meta-analysis (Holleran & Mehl, 2009) found that people’s judgments of others based 

on zero-acquaintance, that is when the person has never met the person they are rating, achieve a 

mean effect size of r = .25. This suggests that strangers’ judgments are considerably accurate 

based on minimal information in everyday contexts.  

 Our current study will examine an important everyday context: OSNs, specifically 

MySpace.com. Our first research question is to examine the accuracy of broad judgments of 

personality based on MySpace. The abundance of information on profile pages (e.g., hobbies, 

likes, dislikes, interests) leads to the next research question, which addresses what information 

judges are using to make their ratings. Because the information on these pages can be contrasted 

with other OSNs, the third research question compares the level of accuracy of personality based 
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on MySpace pages and prior research examining personal websites and Facebook (Gosling, 

Gaddis & Vazire, 2007; Marcus, Machilek, & Schutz, 2006; Vazire & Gosling, 2004).  

 In addition, most research has examined broad traits (although for recent exceptions see 

Buffardi & Campbell, 2008; Vazire, Naumann, Rentfrow, & Gosling, 2008), while ignoring 

other narrower, but psychologically important, ones. One of these narrower traits that should be 

examined is depression. Research has shown that depression can sometimes be accurately 

detected in others (Rodriguez, Holleran & Mehl, in press), while other times it cannot (Mehl, 

2006). The fourth research question, then, examines the accuracy of judgments of subclinical 

depression based on MySpace profiles. Similar to the research question addressing what clues 

strangers are using for their ratings, the fifth research question examines what information aided 

strangers in their judgments of depression.  

 Lastly, prior research suggests that the quantity and quality of information in a context 

(such as MySpace profiles) can moderate the degree of accuracy in personality (Letzring, Wells, 

& Funder, 2006). Research suggests a greater amount of information leads to higher levels of 

accuracy (Paulhus & Bruce, 1992). This research also suggests that information can be 

categorized as either “higher” quality, which allows for a higher degree of accuracy, or “lower” 

quality, which allows for a lower degree of accuracy. Because of the varying amounts and degree 

of information presented on MySpace pages, the sixth research question examines two potential 

moderators of accuracy which map onto the quantity and quality of information: the degree of 

personalization and self-disclosure on profiles.  

Judgments of personality traits from online environments 

Strangers’ personality judgments based on zero-acquaintance show a degree of validity 

based on realistic, everyday environments (Holleran & Mehl, 2009). One example of everyday 
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environments is OSNs and personal web pages. Research using personal web pages finds that 

people are accurate in judging the Big Five Traits except Agreeableness and Emotional Stability 

(Marcus et al., 2006). Other studies, however, demonstrate high levels of accuracy across all 

personality traits using personal websites – including Agreeableness and Emotional Stability 

(Vazire & Gosling, 2004). The discrepancies in these two findings can be explained by the 

different methods used in the studies. One used two samples, one that consisted of websites 

purely in the German language and a second that were chosen based on their “extensive and 

exceptionally rich information” (Marcus et al., 2006). In contrast, the other study conducted a 

purely random sample using a random-selection algorithm (Vazire & Gosling, 2004). The two 

varying samples of the studies (one that consisted of websites containing a plethora of 

information while another that was completely random) may account for this difference in 

results. Lastly, research has shown accuracy of personality perception based on a social 

networking site, Facebook.com. One study found a mean accuracy of r = .23 across the Big Five 

Traits, with Extraversion and Conscientiousness having the highest accuracy. However, they 

found a negative correlation with Emotional Stability (Gosling, Gaddis & Vazire, 2007). 

            Even though there is growing literature investigating the accuracy of first impressions 

based on different internet environments, MySpace is a popular OSNs that has yet to be 

explored. Although sites similar to it, such as Facebook, have been studied, MySpace has very 

unique and subtle differences from personal web pages and other OSNs. First, there are 

differences in the control of expression in personal web pages and OSNs. Personal web pages 

allow creators to express themselves to a higher degree because the individual is creating (e.g., 

programming) the page. This allows the creator to have more control over the presentation of 

their page and greater expression of their personality which should result in accurate judgments 
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of personality (Marcus et al., 2006; Vazire & Gosling, 2004). Social networking sites such as 

Facebook, however, are more restricting. Facebook has a generic format all profile owners must 

use. Although the users can put in information about themselves, how they decorate their page 

and express themselves is very restricted. At the same time, however, others can comment, 

message and see friends on a person’s profile page. This social networking can also leave traces 

of an individual’s personality through what friends say, who they are friends with and how many 

friends they have. For instance, one study concluded that the number of friends a person had on 

their Facebook influenced their perceived social attractiveness, physical attractiveness and 

Extraversion (Tong, Van Der Heide & Langwell, 2007). Expanding on this, we believe that 

MySpace is even more intriguing because it has aspects of both personal web pages and social 

networking sites such as Facebook. MySpace allows more expression of personality because it 

lets users choose their own background and layout and upload music, videos, bumper stickers 

and other applications to their page to make it more personalized. At the same time, MySpace is 

an OSNs, so others can comment, friend and message each other. We expect that this 

combination of more expression on profile pages and the ability to social network on MySpace 

will result in higher levels of accuracy of personality judgment than previous environments that 

have been studied.  

Information on MySpace Pages  

There is varying information that strangers utilize when they are making personality 

judgments based on zero-acquaintance. One way to explain how information psychologically 

reflects personality is through two mechanisms: identity claims and behavioral residue (Gosling, 

Ko, Mannarelli, & Morris, 2002). Identity claims are symbolic statements people use to help 

establish who they are to themselves and to others. In a room context for example, identity 
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claims are the posters and pictures people hang on their walls (Gosling et al., 2002). Behavioral 

residue, on the other hand, is traces left by us in the environment, such as dirty dishes left in a 

sink (Gosling et al., 2002). They leave clues in the environment about the person's personality 

and habits.      

Identity claims and behavioral residue are also present in online environments. On web 

pages, identity claims can be the pictures users upload to their profile or bumper stickers with 

sayings (e.g., “Alcohol: My Anti-Drug”, “It’s All About the Music”) that they choose to add to 

their page. These identity claims are probably more prominent on MySpace pages than in 

physical environments because of the different main functions of these environments. One of 

OSNs’, such as MySpace’s, main purposes is to express oneself through the profile page. 

However, in a physical environment such as an office or a bedroom, the main purpose of the 

space is to work or live in. Self expression is not the primary function of these environments, so 

we believe that identity claims would be more prominent, identifiable and influencing in the 

context of OSNs rather than a physical environment such as an office or a bedroom (Vazire & 

Gosling, 2004). Behavioral residue on web pages, on the other hand, are expressed in the 

grammar, spelling and wording in the individual’s typing on their page (e.g., “I’m loosing my 

mind”). These subtle hints can also leave cues about personality and habits in writing.  

On MySpace pages more specifically, strangers have a wide variety of identity claims 

and behavioral residue that they can utilize to make their judgments of others. Owners have the 

ability to upload a variety of bumper stickers, music and videos to their own profile. As stated 

above, these identity claims on the page make direct comments about the person (e.g., “The kind 

of girl you’d walk the whole earth for”) or may be symbolic of their attitudes (e.g., a video about 

animal rights). Owners can also choose from an array of backgrounds to add to their page and 
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these patterns often contain repeating symbols (e.g., hearts) and portraits (e.g., Aubrey Hepburn) 

that also hint at the owner’s personality. Although more subtle, behavioral residue is also 

available for strangers when perusing a MySpace profile. The spelling, grammar and punctuation 

that owners use when describing themselves in their About Me Sections, blogs and surveys they 

take are all behavioral residue that strangers can utilize when using these pages to make first 

impressions, especially because MySpace does not have a spell-checker.    

Cue Validity and Utilization. Although identity claims and behavioral residue are 

available to strangers to assist them in making first impressions, the question arises of how valid 

these cues are and whether strangers are utilizing them correctly when making their judgments. 

A cue is valid if they are found to be indicators of some trait. For instance, if a person is more 

extroverted and has more friends, we can say that the number of friends the person has is a valid 

cue for the Extraversion of an individual. This same cue is utilized if the rater is using the cue 

when making their judgments. In this example, a cue is utilized if strangers are using the number 

of friends a person has to judge Extraversion. Although it appears that cue validity and utilization 

should be correlated in the context of personal websites, limited empirical evidence exists to 

support this assumption (Marcus et al., 2006). 

Based on meta-analytic evidence, OSNs allow for accurate personality judgments 

(Holleran & Mehl, 2009) and accuracy occurs because of subtle hints (identity claims and 

behavioral residue) left by the profile owner on their page. However, MySpace is different from 

previously studied online environments. It has the components of a personal web page that 

allows more creativity and expression in addition to networking components such as 

commenting, friending and messaging. We expect that the combination of self expression 

(through such identity claims and behavioral residue as background, bumper stickers, music, 
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blogs and picture choice) and social networking (through comments and the amount of friends 

and blogging that the individual has on their page) will allow for accurate judgment of 

personality traits.  

Judgments of Depression 

Broad traits such as the Big Five are important for a “first read” of a stranger. However, 

narrower traits have equally important consequences for getting to know a person. One important 

narrower trait is psychological well-being and a valid indicator of it is the degree of depressive 

symptoms (e.g., subclinical depression) an individual has. In any given year, 9.5% of American 

adults are afflicted with a depressive disorder. In addition, major depression is thought to be the 

number one cause of disability in the United States and around the world (National Institute of 

Mental Health [NIMH], 2001). Because depression is so prevalent and influential in everyday 

life, being able to perceive it in others is important.  

            The Diagnostic and Statistical Manual of Mental Disorders (DSM – IV) criteria of 

depression demonstrate that it is mostly manifested in the thoughts and feelings of the individual. 

Some of the symptoms, which need to occur over at least a two week period, include “depressed 

mood,” “feelings of worthlessness or excessive or inappropriate guilt,” and “recurrent thoughts 

of death” (American Psychiatric Association [APA], 1994). Major depression, which is five of 

the extensive symptoms defined in the DSM – IV in addition to impairment in daily functioning 

over the course of the same 2 week period, usually starts in individuals between 15 and 30, 

although it can reveal itself in childhood (NIMH, 2001).  

Studies show that depression is a difficult trait to judge in others. One study found that 

when strangers listened to snippets of another person’s everyday conversations, they could not 

accurately judge depression in the individual (Mehl, 2006). Although strangers were using 
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behavioral cues like time alone and socializing, these cues were not valid indicators of overall 

depression. These findings show that social interactions may not be the best indicators of 

depression (Mehl, 2006). From this study, we can conclude that depression is not represented in 

daily interactions, the frequency of them or their content. There is some other underlying 

mechanism that should be a more valid indicator of depression. Instead of being present in a 

public or social context, we argue that depression is manifested in the individual through their 

personal thoughts, feelings and interpretations of their interactions. 

            Consistent with our argument, research has found results that demonstrate depression is 

manifested in the thoughts and feelings of the individual (Nezlek et al., 1994). In one study, 

depressed and non depressed people were asked to discuss their interactions each day in daily 

diaries. Participants showed no differences in how many interactions they engaged in but 

depressed individuals, however, interpreted these interactions as less enjoyable, felt less 

influential and confident during the interaction, and felt their partners were less responsive to 

them then non depressed participants (Nezlek et al., 1994). Another study found that when 

people discussed their thoughts and feelings, raters were able to judge depression accurately in 

both private diaries and online blogs (Rodriguez, et al., in press). Analysis showed that total 

pronouns and sadness words were valid, and utilized cues for depression. Both these findings 

support the argument that depression is manifested in thoughts and feelings and when they are 

expressed, strangers can make accurate judgments of it (Rodriguez, et al., in press).  

            Judgments of depression, however, have not been studied in the context of online 

environments as far as we know. Using prior research, we believe that it is probably most 

accurately portrayed in the profile writing content and blogs of pages (Nezlek et al., 2004; 

Rodriguez et al., in press). Other cues that may also be valid indicators of depression could be 
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the background of a page (which sets an overall mood for the profile), videos, bumper stickers 

and pictures the individual has uploaded to their page (e.g., identity claims), and the music on a 

page, but this avenue for judgments of depression has yet to be examined. 

Moderators of Accuracy: Personalization and Self-Disclosure  

 Although there are different types of information (e.g., identity claims like bumper 

stickers and behavioral residue like style of writing in a blog) that can reveal the personality and 

level of depression in an individual, there are also moderators that influence the degree of 

accuracy. According to the Realistic Accuracy Model (RAM), one of these moderators is Good 

Information, which is based on the quantity and quality of the information provided (Funder, 

1995). Research demonstrates that the sheer quantity of information available to a rater can 

influence their accuracy of perception; as the amount of information increases, the more accurate 

judges tend to be (Funder, 1995). An increase in accuracy also occurs depending on the quality 

of the information provided because some information is more representative of personality than 

others. For instance, discussing one’s thoughts and feelings results in more accuracy of 

judgments of personality than when the same person discusses their hobbies and interests 

(Andersen, 1984).  Other research shows similar findings that Good Information is a moderator 

of accuracy. One study found that when the amount and quality of information revealed in social 

interactions is controlled for, more and “higher” quality information resulted in more accurate 

first impressions of others (Information was considered “higher” quality if it revealed 

“personality-relevant information”) (Letzring et al., 2006).  

 The finding that the quality and quantity of information affects the accuracy of judgments 

of first impressions is supported by research in online environments as well (Marcus et al., 2006; 

Vazire & Gosling, 2004). One study showed that the accuracy of judgments of personality based 
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on personal websites were shown to be influenced by the presentation and quality of the 

information provided on the site (Marcus et al., 2006). Another study using personal web pages 

claimed that the quality and quantity of identity claims, such as symbols and messages on these 

pages, allowed for accuracy of the Big Five traits (Vazire & Gosling, 2007). These findings also 

suggest that judgments made from online environments are more accurate than physical 

environments because the content of personal web pages is mainly identity claims which reflect 

conscious decisions made by the owner of the page. More specifically, OSNs are believed to be 

an array of more deliberate identity claims than everyday, physical environments such as offices 

or bedrooms. When compared to other contexts, such as offices and bedrooms, websites allowed 

for the greatest accuracy (Vazire & Gosling, 2007). In addition, the content the owner disclosed, 

based on interests, preferences and values were suggested to be moderators for accuracy of 

personality.   

 Based on the research that Good Information influences accuracy of personality 

perception, we believe that two specific moderators, the degree of personalization and self- 

disclosure of a MySpace profile, is representative of the quantity and quality of information 

available on a page. Personalization of a page addresses the amount of information that is 

available to a stranger. As users spend more time personalizing their page by uploading bumper 

stickers, adding videos and downloading music, they increase the amount of information 

available about their personality. An increase of how personalized a page is, then, results in an 

increase in the amount of information available to the rater. Self-disclosure, in contrast, addresses 

the quality of the information provided. If a person is revealing their most inner thoughts and 

feelings through their About Me section and blogs, they have a higher level of self-disclosure 
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than a user who discusses more general, demographic information about themselves. Higher 

levels of self-disclosure, then, results in higher quality of information on a page. 

 Psychologically, we would expect to find that more personalized MySpace pages and 

MySpace pages with a more intimate degree of self-disclosure would result in higher levels of 

accuracy for judging personality because there are more cues in a less controlled environment for 

judges to detect (Funder, 1995; Letzring et al., 2006; Marcus et al., 2006; Vazire & Gosling, 

2004). 

Current Study 

 The purpose of our study is to examine the level of accuracy of different traits using 

online environments, more specifically MySpace. The first goal is to determine if judges can 

accurately determine personality traits using MySpace. Our second goal is to determine, if there 

is accuracy, what cues are being used to judge personality. Thirdly, we want to compare levels of 

accuracy across varying online contexts like personal web pages and Facebook. Our fourth goal 

is to determine if judges can also accurately gauge depression from MySpace profiles and our 

fifth is to examine what cues they are using if they have accuracy. Finally, we want to know if 

moderators, more specifically the degree of personalization and self-disclosure on profiles, affect 

the level of accuracy when forming first impressions.  

 To test these predictions, 7 naïve raters judged the Big Five personality traits, single-item 

personality measures (e.g., self-esteem, intelligence, and political orientation) and depression 

using strangers’ MySpace profiles. Components of the MySpace profiles that were thought to be 

valid and utilized indicators of traits were coded for in the pages.  

Methods 

Overview 
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 This study consisted of three phases. In the first phase, target participants from 

MySpace.com were recruited to complete several personality questionnaires about themselves. 

After targets completed the personality questionnaires, their profile page was saved. In phase 

two, raters viewed the saved profile pages and formed a first impression of the targets. In the 

third phase, each profile page was coded for objective (e.g., number of friends and blogs) and 

subjective (e.g., creativity and activity) aspects to help determine how raters achieved accurate 

first impressions.   

Participants 

204 participants recruited from MySpace served as target participants. 121 (59%) were 

female. Of the 204 targets that provided their ethnicity, 156 (76%) identified themselves as 

white, 20 (10%) as Latino/a, 11 (5%) as Asian, 5 (2%) as Native American, 3 (1%) as African 

American and 8 (4%) as other. The targets ranged in age from 15 to 58 (M = 25.6, SD = 6.56). 7 

female undergraduate research assistants served as naïve raters. 

Phase One: Target Assessment of Personality  

Target participants were recruited through MySpace using MySpace bulletins, where 

information about the study was posted (e.g., a link to the survey) and the built-in search engine 

on MySpace. All of the targets recruited through the search engine were alumni or current 

students of the University of Arizona. After each target was contacted, they were emailed a link 

to an online survey. The survey consisted of the Big Five Personality Inventory (BFI; John & 

Srivastava, 1999), single item measures of personality (e.g., self-esteem, intelligence, and 

liberalism) and the Beck Depression Inventory (BDI; Beck, Ward, & Mendelson, 1961). The 

internal reliabilities of the BFI for Extraversion, Agreeableness, Conscientiousness, Emotional 

Stability and Openness to Experience were .89, .79, .82, .81, and .81, respectively. The mean of 
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the entire sample on the BDI was 6.96 (SD = 5.7, range: 0 to 35). Using a BDI cut –off score of 

13 and greater, 27 (13.2%) of our sample were mildly depressed and above (Lasa, Ayuso-

Mateos, Vázquez-Barquero, Diez-Manrique, & Dowrick, 2000). After target participants 

completed the survey, each profile page was downloaded and saved. Examples can be seen in 

Appendix 1-4.   

Phase Two: Ratings of Target Personality  

Raters examined each MySpace profile and formed a first impression based on the 

information available from the saved pages. An “average” profile page contains a profile picture 

at the top of the page and includes a profile name (which is usually a nickname) and a headline 

(a short phrase). There is also an About Me section that individuals use to write about 

themselves, usually in paragraph form. The degree of information revealed in this section varies 

for each individual. Some discuss arbitrary information such as where they were born and their 

personality, while others disclose more private information like their personal goals and fears. 

On the side of the page there is a column that users list general information, favorite music, 

movies, television, books, and heroes. Under that section, there is an area where they can provide 

their relationship status, sexual orientation, hometown, body type (height and build), ethnicity, 

religion, zodiac sign, smoker/drinker, children, education and their companies (places of 

employment). To the right of this section are the individual’s top ranked friends (known as ‘Top 

Friends’) and their total number of friends. Lastly, under this section of the profile, comments 

where others leave messages can be seen by others (e.g., “umm..soo you’re pretty much 

amazing,” “I missed my first 2 college classes today..I got lost… Opppps..”). Each comment has 

the time and date that they were posted and the 50 most recent are available on the user’s page. 

Their total number of comments is also provided. Users can also add music, videos, stickers and 
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other designs in addition to changing the background of the profile page. There is also a page 

where users can blog about themselves. This page allows users to provide the title and subject of 

their post, the date and time of their post, in addition to their mood and what they are doing at the 

time (e.g., reading, listening to music, etc.). Users can also post pictures on their page and 

categorize them according to different albums that are titled (e.g., Vegas Trip).  After raters 

examined each page, they rated each target using the BFI and several one-item measures on self-

esteem, happiness, liberalness, athletic ability, wealth, likeableness, intelligence, attractiveness, 

informality, creativity and loneliness. Depression was based on a single, global assessment of 

depression of each target which said “I see the target as someone who is depressed” based on a 

one (strongly disagree) to seven (strongly agree) point scale.  

Phase Three: Rating of Objective and Subjective Aspects of MySpace Pages   

A coding system was derived to categorize the MySpace profiles on seven objective 

measures and seven main subjective measures. Three coders rated each profile page in each 

category. Two coders coded one half of the profile pages and one coder coded all of the profile 

pages. The average of these two ratings was calculated to obtain an overall rating of each page. 

Objective Rating. The objective categories coded for were the number of friends, work 

and education experience and the number of comments and blogs. In addition to this, pictures 

were coded based on content (total number of pictures, self-portraits, self and others, only others, 

no persons, pets, property and graphics/artwork) and context (vacation, party, hobby, hanging 

out and special occasions).  

We also thought background profile had an effect on personality and depression 

perception. Because of this, an objective coding scheme for an overall rating of the MySpace 

profiles’ backgrounds was also utilized. There were two categories that the backgrounds could be 
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coded under: Standard (1) or Nonstandard (2). Standard was coded for profiles that used the 

default background provided for any MySpace page. This page is white with a general, simple 

layout format. The intraclass correlation (ICC [2, k]; Shrout & Fleiss, 1979) for coding 

background was .94. If Nonstandard was coded for the background, four subjective categories, 

how negative, how disturbing, how chaotic, and how upbeat the background was were rated for 

each page.  

Subjective Rating. To code for subjective aspects of MySpace pages, coders rated each 

page based on creativity, effort, activity, and mood. These categories were derived from previous 

research used for a personal web page study (Marcus et al., 2006). This system was based on a 

seven point scale, with one being completely disagree and seven being completely agree.  

The first category used was creativity (ICC [2, k] = .52) expressed in the MySpace 

profile. This was determined by the uniqueness of the background and the profile picture. 

Overall themes in the page (such as matching background and graphics) resulted in a higher 

rating.  

The second category was effort (ICC [2, k] = .73), which was defined as the amount of 

time spent maintaining and building the MySpace profile. Such information as the amount of 

videos and graphics on the page, the amount of information provided, the complexity of the 

layout and the number of blogs and pictures were all considered when determining a rating for 

effort. 

Another category scrutinized on each page was activity (ICC [2, k] = .75), which was 

defined as the amount of time spent utilizing and networking on the site. The number and 

frequency of comments and blogs, in addition to the number of friends were all considered when 

making this rating. 
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Lastly, expression of mood (ICC [2, k] = .38) through the profile was coded and mostly 

based on background and the theme of the profile. This category was based on the strength of 

feelings evoked from the page and should be differentiated from the actual mood provoked by 

the page. 

There were also subjective categories that were specific to the background of the profile 

page. These four categories were rated on a seven point scale (one equaling strongly disagree to 

seven equaling strongly agree).  

The first category for the background of a page was its negativity (ICC [2, k] = .64). This 

was based on an overall feeling the page evoked, and was determined by images and colors of 

the background. The second category of the background that was scrutinized was how disturbing 

(ICC [2, k] = .56) or upsetting its images were. This was based on the content of the images in 

the background. The third category looked at for the background was how chaotic (ICC [2, k] = 

.58) it was. This was based on the pattern of the background, how often images were repeated, 

and how jumbled these images were. Repeating, more consistent images with a specific pattern 

were not considered chaotic. Lastly, how upbeat (ICC [2, k] = .37) the background appeared was 

coded for. This was based on how happy, exciting and animated the background appeared to be. 

Moderators: Personalization and Self-Disclosure. A coding scheme was also created for 

our moderators, the degree of personalization and disclosure for each MySpace profile. Both 

moderators were judged on a seven point scale, with one being completely disagree and seven 

being completely agree. The same three coders were used to make subjective ratings for each 

moderator. Once again, two coders coded one half of the profile pages and one coder coded all of 

the profile pages. The average of these two ratings was calculated to obtain an overall rating of 

each moderator for each page.  
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The first moderator examined was the degree of personalization (ICC [2, k] = .72) for 

each MySpace page. This was defined by such information as the background used, the format 

and layout of the page, the song and/or playlists added to the profile, the amount of videos and 

graphics, the information provided on the page, the blogs and the amount of pictures added to the 

profile. The more songs, videos, graphics, information, blogs and pictures used usually led to a 

higher rating.  

The other moderator that was examined on each page was the amount of self-disclosure 

(ICC [2, k] = .62). Self-disclosure was defined as intimate details that one would only reveal to 

close friends and family, such as religion, intimate relationships, depression and traumatic 

experiences and was based on the About Me section and the content of the blogs. 

Results 

How accurate can strangers gauge personality traits from MySpace pages? 

Consensus. Inter-rater consensus was calculated using an ICC [2, k]. All consensus 

correlations are in the left hand column of Table 1. The mean across all personality measures 

was .80. Across the Big Five Traits the consensus correlation was .83 and was .77 across all the 

single item measures.  

Accuracy. The accuracy correlation was determined by the degree of correspondence 

between targets’ self-reports and the average of the rater judgments for each personality trait. 

The accuracy correlations are present in the right hand column of Table 1. The average accuracy 

correlation of the full sample across all traits was .29. There was variability for the level of 

accuracy across the Big Five traits with raters achieving the greatest level of accuracy for 

Openness to Experience (r = .44, p < .01) and lowest accuracy for Emotional Stability (r = .15, p 

= .03). Hotelling’s t-tests (with Williams Modification) revealed that this pair of correlations was 
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significantly different from each other (p < .01). The level of accuracy for Agreeableness was .30 

(p < .01), followed by Extraversion (r = .29, p < .01) and Conscientiousness (r = .27, p < .01). 

For the single-item traits, athleticism (r = .59, p < .01) and liberalism (r = .53, p < .01) achieved 

the highest level of accuracy while likeableness (r = .23, p < .01) and intelligence (r = .23, p < 

.01) showed the lowest levels of accuracy.  

How does the objective and subjective aspects of MySpace pages relate to target personality 

traits and judgments of personality traits? 

 In this section we will describe how the objective and subjective aspects of MySpace 

pages were related to target personality traits and judgments of traits, separately for each Big 

Five trait and for depression. The results of the analyses are present in Tables 2 to 6. Cue validity 

is the correlation of targets’ self-reports on any given personality trait with the objective and 

subjective aspects of the profile pages. Cue utilization is the correlation of raters’ judgments on 

any given personality trait with the objective and subjective aspects of the profile pages.  

 Extraversion. As seen in Table 2, there was little correspondence between cue validity 

and cue utilization across all cues for Extraversion. Although raters were utilizing most 

subjective measures (creativity, effort, activity, and expression of mood; average r = .30) in 

addition to total comments (r = .40, p < .01), blogs (r = .26, p < .01), and pictures (r = .28, p < 

.01), these cues were not valid for ratings of Extraversion. In fact, none of these cues were valid 

indicators of Extraversion in target participants.  

 Agreeableness. As seen in Table 3, there was also little correspondence between cue 

validity and cue utilization across all cues for Agreeableness. All of the subjective cues except 

activity were valid indicators of Agreeableness (average r = .18) but raters were not using them 

when forming first impressions. Judges assumed that Agreeableness was related to cues like 
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positive backgrounds (r = .23, p = .01) and less number of comments (r = .18, p = .01) even 

though these were not valid indicators of Agreeableness.  

 Conscientiousness. Table 4 shows that the only valid and utilized cue to determine 

Conscientiousness was education (r = .20, p < .01; r = .29, p < .01), such that judges thought 

more Conscientiousness correlated with more educated individuals and, in fact, there was a 

positive association between Conscientiousness and level of education. Another valid cue that 

raters could have relied on was the degree of effort (r = .17, p = .02). However, this and the rest 

of the cues that were valid indicators of Conscientiousness were not used by raters or vice versa.  

 Emotional Stability. Table 5 shows that the only valid cue of Emotional Stability was 

work, which was negatively correlated (r = -.16, p = .03). However, raters were using subjective 

measures like creativity (r = -.19, p = .01), effort (r = -.19, p = .01), activity (r = -.24, p < .01), 

and expression of mood (r = -.33, p < .01) to gauge Emotional Stability in addition to education 

(r = .19, p = .01), total comments (r = -.16, p = .03) and total blogs (r = -.32, p < .01). These 

negative correlations reveal that raters thought that less degrees of the subjective and objective 

measures correlated with higher levels of Emotional Stability.    

  Openness to Experience. In Table 6, we see that education and the total number of blogs 

is both a valid (r = .18 p = .01; r = .19, p = .04) and utilized (r = .19, p = .01; r = .24, p < .01). 

cue to determine Openness in a target. Although negativity of a background (r = .21, p = .01) 

was also a valid cue, raters were not utilizing it (r = .05, p = .57). Instead, they were looking at 

such things as background (r = -.16, p = .02). Still, there is little correspondence between the 

types of cues that were utilized and valid.   

How does the level of accuracy for MySpace pages compare to the level of accuracy from other 

websites? 
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To address this question, we first conducted a “mini” meta-analysis using 5 studies that 

examined level of accuracy of personality traits based on zero-acquaintance through personal 

web pages. Three of the studies used personal web pages (Marcus et al., 2006 (study 1 and 2); 

Vazire & Gosling, 2004) and two used Facebook.com, another social networking website 

(Buffardi & Campbell, 2008; Gosling, Gaddis, & Vazire, 2007). The r effect sizes and 

homogeneity tests of the effect sizes were estimated with Comprehensive Meta-Analysis 2.0 

using a random effects approach. We used random-effects, instead of mixed-effects, models that 

allow the population to vary from study to study (DerSimonin & Laird, 1986). Also, the random-

effects model allows for generalizing results to a larger population because it accounts for 

populations that were not included in the meta-analysis (e.g., Field, 2001; Hunter & Schmidt, 

2004; Rosenthal & DiMatteo, 2001). Using all of the articles that studied personality perception 

using different internet environments, Openness to Experience showed the most accuracy with 

.47 (p < .01), followed by Extraversion (r = .32, p < .01), Conscientiousness, (r = .28, p < .01), 

Emotional Stability (r = .22, p = .08) and Agreeableness (r = .20, p = .02). The mean accuracy 

across all of these online studies on all personality traits was .30. 

MySpace vs. All Computer Studies. As shown in Figure 1, levels of accuracy for ratings 

of personality based on MySpace is generally about the same as the meta-analysis. The mean 

accuracy across all traits for MySpace (r = .29) was not statistically different from all studies (r = 

.30). Openness to Experience was the highest for both MySpace and the meta-analysis (r = .44, p 

< .01; r = .47, p < .01) while Emotional Stability was the lowest (r = .15, p = .03; r = .22, p = 

.08). Extraversion (p < .01), Agreeableness (p = .02), and Conscientiousness (p < .01) all fell in 

between. 
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MySpace vs. Facebook. As shown in Figure 2, accuracy using MySpace for the Big Five 

traits is about the same across all traits when using Facebook except for Emotional Stability, 

which was shown to have a negative accuracy correlation when using Facebook. Once again, the 

trend of Openness to Experience and Extraversion being the most accurate in websites is 

demonstrated.  

How accurate can strangers judge depression based on MySpace? 

Consensus. Inter-rater consensus for depression was determined by calculating the ICC of 

the raters based on their ratings of the MySpace profiles for depression. The ICC [2, k] for the 

global item of depression was .73.  

Accuracy. The accuracy correlation was determined by calculating the degree of 

correspondence between targets’ self-reports and the composite measure of the raters’ judgments 

based on the single item global depression measure. The accuracy correlation of the full sample 

for depression was found to be .24 (p < .01). 

How does the objective and subjective aspects of MySpace pages relate to target levels of sub-

clinical depression? 

 Table 7 shows that the only valid cue was the level of education (r = -.20, p < .01) such 

that a higher degree of depression was related to a decrease in the level of education. When 

forming their impressions, raters did not utilize this cue (r = -.12, p = .09). Instead, they were 

using cues such as an increased number of blogs (r = .21, p < .01), more expression of mood (r = 

.22, p < .01), and a greater degree of activity (r = .15, p = .03) to judge depression, which are all 

invalid. Once again, cue validity and cue utilization had very little correspondence. 

How do moderators affect the level of accuracy for Personality and Depression? 
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 Personality accuracy based on moderators. To determine if particular aspects of the 

MySpace page influenced the level of accuracy for the Big Five traits, median splits were 

conducted using two proposed moderators: personalization (Median = 4) and self-disclosure 

(Median = 1.5). These results can be seen in Table 8 and 9.  

 Extraversion. Both low (r = .27, p < .01) and high (r = .34, p < .01) degrees of 

personalization allowed for accurate judgments of Extraversion. The degree of personalization 

did not appear to affect the degree of accuracy when making judgments of Extraversion. 

Similarly, when using disclosure as a moderator, both low (r = .32, p < .01) and high (r = .26, p 

< .01) disclosure allowed for accurate judgments of Extraversion. There were not significant 

differences between the high and low degrees of personalization or disclosure. 

 Agreeableness. Similar to Extraversion, both low (r = .29, p < .01) and high (r = .32, p < 

.01) degrees of personalization allowed for accurate judgments of Agreeableness. The degree of 

personalization did not appear to affect the degree of accuracy when making judgments of 

Agreeableness. Using disclosure as a moderator also demonstrated that both low (r = .34, p < 

.01) and high (r = .28, p = .01) degrees of disclosure allowed for accurate perceptions of 

Agreeableness. Once again, there were not significant differences between the high and low 

degrees of personalization or disclosure. 

 Conscientiousness. Conscientiousness showed the same pattern as Extraversion and 

Agreeableness for degrees of personalization. Low (r = .25, p < .01) and high (r = .30, p < .01) 

personalization once again allowed for accurate judgments of Conscientiousness. However, 

accuracy judgments of Conscientiousness showed that the degree of disclosure did matter. Low 

(r = .32, p < .01) but not high (r = .18, p = .12) degrees of disclosure allowed for more accuracy. 
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There were not significant differences between the high and low degrees of personalization or 

disclosure.     

 Emotional Stability. Judgments of Emotional stability, however, were only accurate when 

personalization was low (r = .19, p = .05) but not high (r = .12, p = .25) A higher level of 

accuracy for a lower degree of personalization contradicts what we would expect to find. As for 

disclosure, we found that both low (r = .13, p = .13) and high (r = .21, p = .08) degrees did not 

allow for any accuracy. Like the other 3 traits of personality, there were not significant 

differences between the high and low degrees of personalization or disclosure. 

 Openness to Experience. Lastly, Openness to Experience had the highest accuracy 

correlation for both low (r = .44, p < .01) and high (r = .45, p < .01) degrees of personalization. 

This demonstrates that Openness to Experience was easily detected using both low and high 

degrees of personalization. Using disclosure, we found the same pattern. Both low (r = .43, p < 

.01) and high (r = .51, p < .01) amounts of disclosure allowed for high accuracy judgments of 

Openness to Experience. Once again, there were not significant differences between the high and 

low degrees of personalization or disclosure. 

Depression. Median splits were also conducted to determine if the two moderators, 

personalization and self-disclosure, influenced the degree of accuracy of depression when using 

MySpace pages. Depression was judged more accurately when personalization was low (r = .34, 

p < .01) rather than high (r = .13, p = .21). There was also a marginal significant difference 

between high and low amounts of personalization with p = .06. Self-disclosure revealed the same 

trend across the entire sample. If the degree of disclosure was low (r = .32, p < .01), raters were 

more accurate than if the page was rated as containing a high level of disclosure (r = .15, p = 
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.19). Lastly, there was not a significant difference between high and low degrees of 

personalization. 

Discussion 

 The current study addressed six research questions. First, we found that judges can 

accurately judge personality based on all of the Five Big traits, the most accurate being Openness 

to Experience and Agreeableness. Second, the results revealed that although there is a plethora of 

information on MySpace profiles, judges are not using coded cues correctly to create their first 

impressions. Thirdly, the results demonstrated that MySpace shows similar accuracy correlations 

when compared to other online contexts like personal web pages and Facebook. Fourth, we 

found that judges were also accurate in gauging depression using MySpace profiles. Fifth, the 

results revealed that only education was a valid coded cue for depression on the MySpace pages. 

Lastly, we found that two moderators, degree of personalization and self-disclosure, did not 

moderate the accuracy of judgments of the Big Five traits, but they did for judgments of 

depression. However, contrary to past research, we found that overall, low levels of 

personalization and disclosure allowed for more accuracy of first impressions of depression than 

high levels. 

MySpace and the Big Five Traits.  

 The current study found that Openness to Experience showed the highest degree of 

accuracy (r = .44, p < .01), followed by Agreeableness (r = .30, p < .01), Extraversion (r = .29, p 

< .01), Conscientiousness (r = .27, p < .01), and Emotional Stability (r = .15, p < .01). Openness 

to Experience having the highest accuracy among the Big Five traits corresponds with past 

research (Marcus et al., 2006; Vazire & Gosling, 2004). We believe that the format of MySpace 

and its function as a form of self expression and social networking allows for the availability of 
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strong indicators of Openness to Experience. These indicators include interests (e.g., hobbies, 

pictures), preferences (e.g., favorite types of music) and values (e.g., political orientation), which 

are all readily available and concrete on MySpace profiles (Vazire & Gosling, 2004). Although 

the finding that Openness to Experience is the most accurate in internet contexts is consistent 

with prior research, Agreeableness achieving the second highest degree of accuracy is not 

consistent (Marcus et al., 2006; Vazire & Gosling, 2004). Prior research finds that Agreeableness 

is often the most difficult to judge (Holleran & Mehl, 2009). Similarly, the idea of Agreeableness 

Asymmetry suggests that individuals tend to judge Agreeableness in strangers more willingly 

than the other Big Five traits of personality, but it is one of the least accurately judged (Ames & 

Bianchi, 2008). One explanation for our findings is that Agreeableness may be most reflected in 

the bumper stickers (e.g., “I am a good girl.”), videos, About Me section (e.g., “enemy of 

humanity”) and blogs (e.g., “I feel bad for people who have no f-ing clue.”) people choose for 

their page. For instance, if a person has more offensive bumper stickers or videos their profile 

may be indicative of a less agreeable personality than one that has more passive and less direct 

statements.   

MySpace versus other Websites 

 From prior research, we thought that because OSNs such as Facebook are much more 

restricting than personal web pages and MySpace, people would be less accurate in making first 

impression judgments of strangers using them. This may be why such studies as Gosling et al. 

(2007) found a mean accuracy of the Big Five Traits that was lower (r = .23) when using 

Facebook than that found when using personal web pages (Vazire & Gosling, 2004; r = .31). 

Even though we found that MySpace does show similar accuracy correlations when compared to 

other online environments, it is intriguing to point out that we found accurate judgments for 
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Emotional Stability (r = .15, p = .03) using MySpace when past research found a negative 

correlation while using Facebook (Gosling et al., 2007; r = -.13). One explanation of this finding 

is that MySpace allows users to post blogs (which was available to our naïve raters) while 

Facebook does not. Because each blog is posted with the date and time it was written, others can 

identify the mood and thoughts of the user on different days (or even the same day at different 

times). This may have allowed our raters to see any inconsistencies in the stability of a profile 

owner’s emotions.     

Cue Validity and Utilization  

 Another intriguing finding is that although there are few cues that are valid indicators of 

certain personality traits and of depression, raters are capitalizing on other cues that are in fact 

not related to personality or depression. However, judges are using logical cues to make their 

judgments. For example, judges thought that Extraversion was related to the number of 

comments (r = .40, p < .01) and pictures (r = .28, p < .01) on a page, although this was not the 

case. For depression, they thought that expression of mood (r = .22, p < .01) was a valid 

indicator when it was, in fact, not one. One explanation of this is that OSNs create social 

interactions that are unique compared to other social environments. For example, the number of 

friends that a person has on their MySpace profile may not be indicative of their Extraversion 

because of other underlying mechanisms (e.g., people just add friends on MySpace out of 

courtesy or curiosity instead of truly being their friend). Subtle, more internalized reasons like 

these are not reflected in OSNs, but are more represented in physical world contexts (e.g., the 

number of friends we choose to physically interact and socialize with). We expect, using this 

example, that profile owners would consider their number of real world friends to be much less 

than the number reflected on their MySpace. These underlying mechanisms in the context of 
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OSNs may be one explanation of invalid and unutilized cues. Another explanation for this 

finding may be that profile owners are attempting to use their pages to reflect their ideal self, 

which was true for users of Facebook (Gosling et al., 2007). Because our ideal self is most likely 

not a reflection of our true self, there may be discrepancies in the identity claims, behavioral 

residue and other information users are putting on their pages when they are trying to maintain 

balance between these differing selves. This balancing act may be the cause of the invalid cues 

and inaccurate utilization of certain cues.   

Depression   

 Depression, a narrower trait that is an indicator of well-being, was also found to be 

accurately judged by raters when using MySpace profiles. This finding is important because 

everyday behavior and social interactions are not valid indicators of depression (Mehl, 2006), but 

MySpace profiles, which are representative of online social interactions, are. This accuracy may 

be the result of subtle differences between physical social interactions and online social 

interactions. First off, physical social interactions are much more impromptu with responses 

much less thought out and censored than online environments. When users are blogging, 

commenting and creating their profiles, they have much more time to contemplate what they 

want on their page and how they want their page formatted. As a result, there is more censorship 

of what they choose to reveal than in a face-to-face interaction, where an individual has less time 

to think about and reflect on their responses. Another difference between these types of 

interactions is that one of the main functions of MySpace is to express oneself. With this in 

mind, creators are more aware that others are perusing their profile and as a result, may be more 

conscious of what they choose to say on and upload to their profile. In contrast, the content and 

information that is exchanged in a physical social interaction is limited to the number of people 
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engaging in the exchange. This limited audience may be less important and influential to the user 

than the whole MySpace social networking audience.  

 Because depression is prevalent today and forms of detecting it, such as MySpace, have 

shown to be accurate, these forms of OSNs should be utilized when making judgments of it. 

Although the current study demonstrated an impressive accuracy for judgments of depression (r 

= .24, p < .01) it is lower when compared to other studies, which found that when writing in the 

context of private diaries and online blogs strangers were very accurate (Rodriguez et al., 2008). 

An explanation for this may be that although there are blogs on MySpace pages, other 

contradicting cues on the page may affect the accuracy of judgments of depression. For instance, 

a profile with a smiley face logo but a dismal blog may send mixed cues to the rater.  

Accuracy of Moderators 

 Big Five Traits.  Overall, we found that our moderators, the degree of personalization 

and self-disclosure, did not affect the levels of accuracy for the Big Five traits. In other words, a 

higher degree of personalization or self-disclosure was not indicative of higher levels of 

accuracy of judgments of personality overall. In fact, high and low levels for both moderators 

showed consistent accuracy across most of the Big Five traits except Emotional Stability, which 

was only accurate for low personalization. The level of judgment accuracy may not have been 

influenced by our moderators for the Big Five traits because the low degrees of personalization 

and self-disclosure may have had enough direct identity claims, behavioral residue and blogs to 

allow for these judgment accuracies. Any additional information (or the higher degrees of our 

moderators), may have confirmed raters’ judgments, instead of increasing their levels of 

accuracy. However, we do not know how to account for our finding that low personalization 

allowed for more accurate judgments of Emotional Stability. There may have been other cues 
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that people were utilizing that we did not account for in our coding scheme, but studies 

addressing this issue should be conducted.  

 Depression. We also found results that contradicted what we expected to find when using 

two moderators of accuracy for first impressions: degree of personalization and disclosure. Even 

though we thought we would find higher degrees of accuracy for high levels of personalization 

and disclosure, both low degrees of personalization (r = .34, p < .01) and disclosure (r = .32, p < 

.01) allowed for a higher level of accuracy of judging depression. The Self-Awareness theory of 

depression may explain this phenomenon (Pyszczynski & Greenberg, 1987). According to 

research, people tend to engage in a depressive self-focusing style when they are afflicted with 

depression. In this theory, people attach their self-worth or identity to some object, and when this 

object is lost, there is extreme negative affect that results in a self-regulatory cycle. This cycle 

results in excessive self-focus regarding the loss (especially following negative outcomes) and 

internalized negative attributions, such as self-criticism and lowered self-esteem (Pyszczynski & 

Greenberg, 1987). The depressive self-focus of this theory is an explanation of our current 

findings. If depressed individuals are more self-focused and more withdrawn, they may be less 

likely to personalize and disclose on their pages, which may be an underlying cue that judges are 

utilizing. A lack of interest in expression and disclosure on a MySpace profile may be a valid cue 

that judges are using to judge depression in strangers. Another reason may be that a lower level 

of personalization does not allow the profile owner to mask any underlying cues that may be 

representative of depression. The more personal information on a page may result in mixed 

signals of depression or may hide other valid indicators on a page. Low personalization may also 

be an indicator of detachment in forms of social interaction, such as MySpace pages. One of the 

symptoms of depression, according to the DSM – IV (1994) is a disinterest and loss of pleasure 
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in things that were once enjoyed. Judges may be interpreting low personalization as a disinterest 

in forms of social interaction and are using it as an indicator of depression in strangers. As for 

amounts of disclosure, if individuals are revealing too many intimate details, judges may assume 

that they want attention or that they are naturally very personable, which may affect raters’ 

judgments of depression. In addition, it would seem like individuals tend to disclose more 

intimate details using these OSNs and if judges also think this, they may be more conservative in 

their judgments of depression and may be receiving contradicting indicators of depression, 

resulting in lower accuracy for higher levels of disclosure. This would make it more difficult to 

distinguish between individuals who are having a few difficult days and those who have 

subclinical depression.  However, further research would need to be conducted to compare levels 

of self-disclosure in social and internet interactions.     

 Limitations. One limitation of the study is that some of the information on the MySpace 

profiles were deleted or no longer available on their page. For instance, a video they may have 

uploaded to their profile may have been deleted or pictures from their albums were not able to 

load. Although this information was not available to the raters, they were aware that that 

information was missing. The understanding that information is provided but not available may 

have affected how the raters made their ratings of personality and depression from the profiles.   

 Another limitation of this study is that the content of comments were not coded for. If 

these cues were given more attention and coded for using a text analysis program that analyzes 

psychologically important linguistic categories (e.g., Linguistic Inquiry and Word Count), we 

may have found that these are valid or utilized cues for personality and/or depression. People’s 

comments like “That party was crazy last night!” or questions like “Are you feeling better?” may 

have been valid indicators that were utilized by judges but not accounted for in our analysis.  
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 Another shortcoming of the current study is that the naïve judges were all female. This 

may account for some of the results, more specifically that low disclosure allowed for more 

accuracy of depression. Because females tend to engage in more self-disclosure in their social 

interactions than males, the females may have needed less intimate details to accurately judge 

depression than males. More, unnecessary disclosure may have led the female judges to 

overanalyze cues or over estimate their importance when determining depression in others, while 

males may have needed this additional information to accurately judge depression. A more 

diverse group of naïve raters that included both males and females may have shown slightly 

different results, such as accuracy for both high and low disclosure. It should also be noted that 

females have been found to be more accurate judges when compared to males (Holleran & Mehl, 

2009). With this in mind, our accuracy estimates may be somewhat inflated compared to other 

studies.  

 A more general limitation of this study is that it is treating activity on OSNs as 

unidirectional when in fact it may be bidirectional. The current study addresses how each 

person’s MySpace profile is a reflection of their personality and levels of depression but does not 

consider the activity the person engaged in on other people’s profile pages. Because a major 

component of OSNs is interaction with others, commenting on other people’s pages is a common 

activity on MySpace. What people say, respond to and comment on other people’s pages also 

reveal aspects of that individual’s personality. However, how this bidirectional interaction affects 

the accuracy of judgments of first impressions was not addressed.    

 Future directions. Although the current study found accuracy of judgments based on 

personality and depression with strangers, an extension of this research should address how 

accurate people are at using MySpace to gauge personality and depression in acquaintances. 
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Most friends on OSNs are acquaintances or people we have barely met, so the accuracy 

judgments that can be made when a person has met someone and has some information about the 

person should also be studied. Using acquaintances’ judgments would allow for better 

generalizations for real world implications. We would expect that there would be even greater 

levels of accuracy, but further research needs to be conducted to come to any decisive 

conclusions.   

 Another research question that should be studied is the amount of time individuals spend 

on their MySpace profiles everyday and if this influences accuracy of first impressions. These 

avid users may be more attuned to small changes in their friend’s profiles or have a more 

developed, intuitive understanding of MySpace profiles and how others use these pages to 

express themselves. Although familiarity with the site and the varying degrees of information on 

the profile may possibly aid people in their quick snap judgments of others, this is a question that 

has not yet been addressed.   

 The unidirectional versus bidirectional activity that occurs on OSNs and how these affect 

accuracy of judgments should also be examined. To our knowledge, research has not yet studied 

how knowledge of both a person’s page and their activity on others’ pages affects the accuracy 

of personality judgments. We would believe that this additional information would allow for 

more accuracy, but this has yet to be determined (Funder, 1995).  

 Lastly, a new application that has become prevalent on some OSNs are status updates. 

These updates allow the owner to let others know what they are doing, what they are feeling and 

what they are thinking at a specific time. The update is stamped with a time (e.g., 14 minutes 

ago, on Sunday) so others can know exactly when the status was made. This allows for more up-

to-date information on a person, in addition to specific statements about their mood or habits. 
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How these new applications affect accuracy of judgments of personality and depression because 

of their rapid and current content should be studied.  

Conclusion 

 Because MySpace profiles are prominent socializing environments in our everyday lives, 

the accuracy of judgments of personality and depression we form from them are important. 

These judgments are influential in our impressions of others, which affects our daily physical 

social interactions with them. In addition, these OSNs are influential because more and more 

people are turning to them as resources for making informal friends, finding dating partners and 

researching potential employees. Thus, the impressions we form from them greatly impact our 

everyday lives.  
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Appendix 1 
 
Sample MySpace Profile of a target 
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Appendix 2 
 
Sample MySpace profile of a target 
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Appendix 3 
 
Sample MySpace profile of a target 
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Appendix 4 
 
Sample MySpace profile of a target 
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Table 1 

Inter-rater consensus and accuracy for raters’ judgments of targets’ levels of the Big Five Traits 
and single item measures  
 
 
Trait Inter-rater consensus 

 
Full Sample accuracy 

Extraversion .83 .29** 
Agreeableness .81 .30** 
Conscientiousness .88 .27** 
Emotional Stability .77 .15* 
Openness .84 .44** 
Self-Esteem .73 .29** 
Happy .80 .26** 
Liberal .82 .53** 
Athletic .88 .59** 
Wealthy .77 .29** 
Likeable .69 .23** 
Intelligent .75 .23** 
Attractive .87 .43** 
Informal .70 .30** 
Creative .73 .34** 
Lonely .78 .38** 
Depressed .73 .24** 
 
Note. BFI = Big Five Personality Inventory, single item measures and depression; N = 204; Inter-
rater consensus is the intraclass correlation ICC [2,k] for 7 raters; full sample accuracy is the 
correlation between the aggregated raters’ ratings of the BFI, single item measures and a single-
item global measure of depression and the participant’s self-reported BFI, single item measures 
and the BDI = Beck Depression Inventory; ** p < .01, * p < .05.  
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Table 2 
 
Cue validity and utilization for judgments of Extraversion 
 

Cue 
validity 

(r) Extraversion 

Cue 
utilization 

(r) 
 Full Sample (N = 204)  

     Cue      
     Objective      
   -.07 Total Friends (N = 194)    -.01 
   -.03 Education (N = 203)    -.13 
    .04 Work (N = 203)     .01 
    .08 Total Number of Comments (N = 202)     .40** 
    .00 Total Number of Blogs     .26** 
    .05 Total Number of Pictures     .28** 
    .05 Background     .07 
 Subjective  
    .00 Creativity     .21** 
    .08 Effort     .36** 
    .09 Activity     .41** 
    .06 Expression of Mood     .30** 
 (Background)  
   -.35 Negative (N = 137)    -.09 
    .07 Disturbing (N = 137)    -.08 
    .12 Chaotic (N = 137)    -.01 
   -.01 Not Upbeat (N = 137)    -.12 

 
Note. N = 204; cue validity is the accuracy correlation between the participant’s self-reported 
Extraversion from the BFI and coders’ measures of cue categories; cue utilization is the 
correlation between the aggregated raters’ ratings of Extraversion from the BFI and the coders’ 
measures of cue categories ** p < .01, * p < .05.  
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Table 3 
 
Cue validity and utilization for judgments of Agreeableness 
 

Cue 
validity 

(r) Agreeableness 

Cue 
utilization 

(r) 
 Full Sample (N = 204)  

     Cue      
     Objective      
   -.18* Total Friends (N = 194)    -.08 
    .00 Education (N = 203)     .08 
   -.09 Work (N = 203)    -.01 
   -.02 Total Number of Comments (N = 202)    -.18** 
    .05 Total Number of Blogs    -.16* 
    .23 Total Number of Pictures     .07 
    .15* Background     .09 
 Subjective  
    .16* Creativity    -.10 
    .20** Effort    -.04 
    .13 Activity    -.10 
    .17* Expression of Mood    -.16* 
 (Background)  
    .08 Negative (N = 137)    -.23** 
    .03 Disturbing (N = 137)    -.16 
   -.05 Chaotic (N = 137)    -.10 
    .04 Not Upbeat (N = 137)    -.14 

 
Note. N = 204; cue validity is the accuracy correlation between the participant’s self-reported 
Agreeableness from the BFI and coders’ measures of cue categories; cue utilization is the 
correlation between the aggregated raters’ ratings of Agreeableness from the BFI and the coders’ 
measures of cue categories ** p < .01, * p < .05.  
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Table 4 
 
Cue validity and utilization for judgments of Conscientiousness 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Note. N = 204; cue validity is the accuracy correlation between the participant’s self-reported 
Conscientiousness from the BFI and coders’ measures of cue categories; cue utilization is the 
correlation between the aggregated raters’ ratings of Conscientiousness from the BFI and the 
coders’ measures of cue categories ** p < .01, * p < .05.  
 
 
 
 
 
 
 
 
 
 
 
 
 

Cue 
validity 

(r) Conscientiousness 

Cue 
utilization 

(r) 
 Full Sample (N = 204)  

     Cue      
     Objective      
   -.20** Total Friends (N = 194)    -.14 
    .20** Education (N = 203)     .29** 
   -.08 Work (N = 203)    -.13 
   -.12 Total Number of Comments (N = 202)    -.18* 
   -.10 Total Number of Blogs    -.06 
    .05 Total Number of Pictures     .08 
    .14* Background    -.01 
 Subjective  
    .10 Creativity    -.16* 
    .17* Effort    -.03 
    .02 Activity    -.12 
    .04 Expression of Mood    -.16* 
 (Background)  
   -.01 Negative (N = 137)    -.25** 
   -.09 Disturbing (N = 137)    -.25** 
    .09 Chaotic (N = 137)    -.23** 
    .01 Not Upbeat (N = 137)    -.08 



 Personality and Depression in MySpace 48 

Table 5 
 
Cue validity and utilization for judgments of Emotional Stability  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Note. N = 204; cue validity is the accuracy correlation between the participant’s self-reported 
Emotional Stability from the BFI and coders’ measures of cue categories; cue utilization is the 
correlation between the aggregated raters’ ratings of Emotional Stability from the BFI and the 
coders’ measures of cue categories ** p < .01, * p < .05.  
 
 

 
 
 
 
 
 
 

 
 
 
 

Cue 
validity 

(r) Emotional Stability 

Cue 
utilization 

(r) 
 Full Sample (N = 204)  

     Cue      
     Objective      
   -.07 Total Friends (N = 194)     .02 
    .13 Education (N = 203)     .19** 
   -.16* Work (N = 203)    -.02 
   -.07 Total Number of Comments (N = 202)    -.16* 
   -.07 Total Number of Blogs    -.32** 
    .04 Total Number of Pictures    -.08 
    .01 Background    -.10 
 Subjective  
    .03 Creativity    -.19** 
    .03 Effort    -.19** 
    .02 Activity    -.24** 
   -.05 Expression of Mood    -.33** 
 (Background)  
    .16 Negative (N = 137)    -.15 
    .13  Disturbing (N = 137)    -.16 
   -.13 Chaotic (N = 137)    -.15 
    .13 Not Upbeat (N = 137)    -.06 
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Table 6 
 
Cue validity and utilization for judgments of Openness to Experience 
 

 

 
Note. Cue Validity and Cue Utilization; N = 204; cue validity is the accuracy correlation between 
the participant’s self-reported Openness to Experience from the BFI and coders’ measures of cue 
categories; cue utilization is the correlation between the aggregated raters’ ratings of Openness to 
Experience from the BFI and the coders’ measures of cue categories ** p < .01, * p < .05.  
 
 

 
 

 
 
 
 
 

 
 
 
 

Cue 
validity 

(r) Openness to Experience 

Cue 
utilization 

(r) 
 Full Sample (N = 204)  

     Cue      
     Objective      
   -.06 Total Friends (N = 194)    -.07 
    .18* Education (N = 203)     .19* 
   -.00 Work (N = 203)    -.01 
    .01 Total Number of Comments (N = 202)    -.02 
    .14* Total Number of Blogs     .24** 
   -.09 Total Number of Pictures    -.10 
   -.12 Background    -.16* 
 Subjective  
    .02 Creativity     .05 
   -.01 Effort     .07 
   -.03 Activity     .00 
    .02 Expression of Mood     .10 
 (Background)  
    .21* Negative (N = 137)     .05 
    .12  Disturbing (N = 137)     .02 
   -.06 Chaotic (N = 137)    -.06 
    .07 Not Upbeat (N = 137)     .13 
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Table 7 
 

Cue validity and utilization for judgments of sub-clinical depression  
 

Cue 
validity 

(r) Depression 

Cue 
utilization 

(r) 
 Full Sample (N = 204)  

     Cue      
     Objective      
    .01 Total Friends (N = 194)    -.01 
   -.19** Education (N = 203)    -.12 
    .07 Work (N = 203)    -.05 
   -.01 Total Number of Comments (N = 202)     .08 
    .03 Total Number of Blogs     .21** 
    .00 Total Number of Pictures     .06 
    .05 Background     .04 
 Subjective  
    .07 Creativity     .10 
    .04 Effort     .08 
    .07 Activity     .15* 
    .08 Expression of Mood     .22** 
 (Background)  
    .07 Negative (N = 137)     .17 
    .04 Disturbing (N = 137)     .15 
    .05 Chaotic (N = 137)     .10 
    .01 Not Upbeat (N = 137)     .07 

 
Note. N = 204; cue validity is the accuracy correlation between the participant’s self-reported 
depression from the BDI and coders’ measures of cue categories; cue utilization is the correlation 
between the aggregated raters’ ratings of depression from the single global measure and the 
coders’ measures of cue categories ** p < .01, * p < .05.  
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Table 8 

Inter-rater accuracy for raters’ judgments of targets’ levels of the Big Five Traits and depression 
based on a median split for personalization  
 
 
Trait 

 
Low (N = 114) High (N = 90) 

Extraversion .27** .34** 
Agreeableness .29** .32** 
Conscientiousness .25** .30** 
Emotional Stability .19* .12 
Openness .44** .45** 
Depression .34** .13 
 
Note. BFI = Big Five Personality Inventory and depression; N = 204; full sample accuracy is the 
correlation between the aggregated raters’ ratings of the BFI and a single, global item of 
depression and the participant’s self-reported BFI and BDI; ** p < .01, * p < .05.  
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Table 9 

Inter- accuracy for raters’ judgments of targets’ levels of the Big Five Traits and depression 
based on a median split for self-disclosure  
 
 
Trait 

 
Low (N = 129) High (N = 75) 

Extraversion .31** .26** 
Agreeableness .34** .28** 
Conscientiousness .32** .18 
Emotional Stability .13 .21 
Openness .44** .45** 
Depression .32** .15 
 
Note. BFI = Big Five Personality Inventory and depression; N = 204; full sample accuracy is the 
correlation between the aggregated raters’ ratings of the BFI and a single, global item of 
depression and the participant’s self-reported BFI and BDI; ** p < .01, * p < .05.  
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Figure 1 
 
Comparison of Inter-rater accuracy for raters’ judgments of targets’ levels of the Big Five traits 
using Meta Analysis of Personal Web Pages and Facebook  
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Figure 2 

 Comparison of inter-rater accuracy for raters’ judgments of targets’ levels of the Big Five 
Traits using MySpace and Facebook 
 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

-.20

-.10

.00

.10

.20

.30

.40

.50

EXT AGR CON EMS OPE

Trait

A
cc

ur
ac

y 

MySpace
Facebook


	Ishikawa_L.pdf
	Ishikawa.pdf

