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Abstract 

In recent years, companies, universities, and students have begun to realize the importance of 

internship programs. When students search for a full-time position, they set out to determine 

which organization will provide the best fit for them as an individual. Other research related to 

internships has examined the link to academic performance, skill development, the job search, 

and other benefits, however this study focused on factors that attract previous interns to 

companies for full-time positions. A survey distributed to seniors in a business college consisted 

of a variety of questions, asking respondents about their internship experience and preferences 

for a full-time career. The results of this research revealed that a number of different variables 

influence whether an individual will accept an offer and if they would choose to recommend a 

company to fellow students. The likelihood of accepting an offer was largely determined by the 

importance of culture in the internship, the overall work environment one experienced during an 

internship, and the internship structure.  Additional key factors that determine the acceptance of 

an offer and if one would recommend the company include an intern’s motivation, the company 

culture, level of development, and the structure of the internship.  
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Factors Influencing Interns’ Conversion to Full-Time Employment 

 

 Research has grown increasingly over the past few years in the arena of internships, as 

companies, universities, and students are realizing the positive impact of these programs. 

Internship assignments have been shown to improve student self-efficacy, enhance relevant job 

skills, and provide a beneficial developmental experience overall (Dennis, 1996; Healy & 

Mourton, 1987; Kane, Healy, & Henson, 1992; Taylor, 1988). During an undergraduate degree, 

it is highly recommended and even considered essential by some that students participate in at 

least one internship program (Jenkins, 2009). Internships are useful in preparing students for full-

time positions in their specific field following graduation from a university. Numerous studies 

now focus on several key characteristics that motivate student-interns to convert to full-time 

positions with the company.  

 The purpose of this particular study is to explore how various aspects of college 

internships influence organizational attraction for college graduates. When choosing a full-time 

career, there are many crucial decisions that an individual must make. Ultimately, students 

attempt to determine whether or not employment at a specific company would be a good fit for 

them. The study will examine various aspects of a job, including compensation and benefits, 

opportunities for advancement, work-life balance, challenging work, fit with the organization’s 

culture, satisfaction with personal contributions, alignment with the organization’s core values, 

interesting work, independence, support from co-workers, job clarity, ethics, a high level of 

responsibility, opportunities to learn new skills, and professional development. The study will 

compare desired job characteristics in internships and in future careers. Analysis of the results 

will determine the relative fit of students in their internships and future full-time positions.  
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Internships and Academic Performance  

 A number of studies focused on internships have looked at the connection between 

completion of an internship and a student’s academic performance. Across the board, researchers 

have found a positive link between the two elements. One study found that students who 

completed internships earned a significantly higher overall grade point average compared to 

peers who did not complete an internship (Knouse, Tanner & Harris, 1999). Another study took 

an in-depth look at grade point averages before and after an internship experience. Interns and 

non-interns started at a university with the same average ACT scores, however upon graduation, 

students who had completed internships had accumulated much higher GPAs than the non-intern 

students (Knouse et al., 1999). By participating actively in a real-world work experience, 

students gain skills that can be advantageously applied in the classroom. One research study 

examined the skills that interns learned through the work experience and found that the ability of 

students to apply knowledge gained in the classroom is more effectively learned through 

internships (Raymond, McNabb, & Matthaei, 1993). Based on these studies, it is clear that an 

internship experience is valuable to a student’s academic performance and can likely contribute 

to an increased grade point average.  

Internships and Skill Development  

 In addition to increased grade point averages and greater academic performance in 

school, interns often develop beneficial skills needed in the classroom and the workplace.  

Several researchers note that while students are still in college, internships can teach them better 

time management, communication skills, heightened initiative, and overall increased self-

concept (Dennis, 1996; Healy & Mourton, 1987; Kane, Healy, & Henson, 1992; Taylor, 1988). 

These skills are relevant while earning a college degree and even more useful when beginning a 
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career. Students attest to the inestimable value of internships as well. According to some authors, 

many students consider an internship experience to be the most credible means to learn what it is 

really like to work for a company upon graduation (Scott, 1992).  This is an experience that 

develops key skills that can rarely be equaled in a classroom setting. Additional skills learned 

through internships include critical thinking (McCormick, 1993) and problem-solving 

(Raymond, McNabb, & Matthaei, 1993). Internships are a unique experience in which students 

have the opportunity to develop excellent skills that they may not have had the chance to develop 

in a classroom environment.  

Employment After Graduation 

 There is much research pointing to the significant relationship between completing an 

internship and accepting a full-time position before graduation. For those students who had a job 

at graduation, 55% participated in an internship compared to the 45% who had not and in turn for 

those without a job, 64% had not completed an internship while just 36% had (Knouse, Tanner & 

Harris, 1999). This shows that students with internship experience have a clear advantage and are 

more readily hired for positions after graduation (Knouse, Tanner & Harris, 1999). This study 

also discovered that this internship advantage disappeared after about six months and placed all 

students back on a level playing field in terms of the job search. One researcher asserted that “the 

most important result of the internship should be better job opportunities, since students have 

experienced the world of work” (Super, 1957). There are many reasons why previous interns can 

move with more ease into the full-time working world after graduation. Multiple studies have 

found that internship experiences help students focus on career choices, develop job skills, focus 

on work values, and decrease anxiety about the job search they will need to carry out (Hall, 

1976; Kane et al., 1992). Other studies declare that internships can “soften the reality shock of 
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transitioning from the world of academics to the working world” (Garavan, & Murphy, 2001) 

since interns will find a smaller discrepancy between things learned in school and their tasks in 

the workplace (Kane et al., 1992; Taylor, 1988). Finally, internships help students be realistic 

about future employment and engage in an efficient job search. Having an internship is valuable 

in helping students find full-time jobs, experience job satisfaction, and move along their desired 

career path (“Business Internships,” 1994; Clark, 2003; Divine, Linrud, Miller & Wilson, 2007). 

All of this evidence points to a positive correlation between completing an internship and 

securing full-time positions after graduation.  

Intern Satisfaction and Retention 

 Given that intern satisfaction has such a positive correlation with academic performance 

and post-graduate employment, it is also important to understand what contributes to a successful 

internship experience. One study indicates that a number of factors contribute to an intern’s 

satisfaction with their work experience: clear tasks, challenging assignments, ongoing feedback, 

exposure to different parts of the business, and respectful treatment (Rothman, 2007). It is 

important for interns to understand what is required of them, be given meaningful tasks, and be 

exposed to numerous areas of the business, all while being treated professionally. In addition to 

these elements, supervisory support in terms of encouragement, feedback, and mentoring, play a 

large role in an intern’s job satisfaction (Hurst, Good & Gardner, 2012). This same study found 

starting salary, a clear career path, and potential for advancement to be the top three reasons 

students will accept a full-time offer from a company (Hurst, Good & Gardner, 2012). Students 

want to enter a workplace where they will do significant work, be treated well, and have the 

ability to grow. One research study has found that if an intern perceives good career 

advancement opportunities within the company, he or she is far more likely to desire to remain 
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with the organization upon completing the internship (Dixon et al., 2005). All of these findings 

stress the importance of providing excellent and satisfying internship experiences for student 

interns. The intern may only work for the company for a few months; however, it is a crucial 

time in which impressions are formed about the organization and how the student would fit with 

the company (Dixon et al., 2005). If a company can create an internship program that 

incorporates all of the beneficial discussed factors, there is a greater likelihood that the intern 

will experience job satisfaction and choose to continue with the organization after graduating.  

Internship Benefits 

 Internships are clearly beneficial experiences for interns.  However, employers also profit 

from student internships. From the student perspective, an internship gives individuals a chance 

to see first-hand what it is like to work for a company and what would be required of them 

(Hurst, Good & Gardner, 2012). This same research noted that with a successful experience, 

interns are likely gain a sense of commitment to, belonging within, and loyalty toward the 

company. This is valuable and will increase internship conversion rates (Hurst, Good & 

Gardener, 2012). Another study asserts that converting interns to full-time employees after an 

internship is now the preferred path to permanent employment for many interns and employers 

(Stevens-Huffman, 2006). The advantages of this direct conversion are many. The benefits 

include: saved money in hiring, decreased cost in training (Pianko, 1996), and access to a 

partially trained workforce that can contribute to the company immediately (Dixon, et al., 2005). 

Another researcher refers to interns as a highly viable pool of potential new hires (Sessions, 

2006). It makes a lot of sense for companies to be able to evaluate a student’s capabilities 

through an internship program and decide later on whether or not to extend a full-time offer 
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(Hurst, Good & Gardner, 2012). The internship program is evidently a win-win situation for 

employers and interns.   

Method 

Procedure 

 A survey was created and distributed to business students in the Eller College of 

Management at the University of Arizona. The survey was an internet-based questionnaire. 

Individual participants were recruited from a list of students provided by the Eller College 

Undergraduate Department. The list contained graduating seniors and their email addresses. An 

email message was sent to each individual encouraging them to participate in the optional study. 

In order to be eligible to participate in the survey, participants must have completed at least one 

internship during their undergraduate experience.  

Participants 

Eighty-four students participated voluntarily by completing the survey. Gender of the 

participants was distributed as: 62% female and 38% male. There was the following 

representation of each major: 34% from Management, 25% from Marketing, 14% from 

Accounting, 13% from Finance, 7% from Management Information Systems, 6% from 

Economics, and less than 1% from Business Administration. These account for a total of 71 

individuals and an additional 13 that did not report a specific major.  

Survey 

Survey respondents answered a variety of questions about their internship experience and 

the preferences for their full-time career. The survey is shown in the Appendix. The first series of 

questions on the survey are basic questions about participants’ internship experience and their 

search for a full-time position. The second section asks participants to indicate the importance of 
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specific job characteristics for their future career and the degree to which each aspect was 

present in their internship. The characteristics of jobs that were studied include compensation 

and benefits, opportunities for advancement, work-life balance, challenging work, fit with the 

organization’s culture, satisfaction with personal contributions, alignment with the organization’s 

core values, interesting work, independence, support from co-workers, clarity of the job and 

expected tasks, an ethical culture, a high level of responsibility, opportunities to learn new skills, 

and professional development. The final section consists of additional questions about the 

individuals’ internship experience.  

Results  

Table 1 displays the means, standard deviations, and intercorrelations among the study 

variables. In order to explore the reasons that contribute to interns taking full-time positions after 

graduation, two dependent variables were created. The first of these variables asked participants 

who had completed an internship if they had accepted an offer for a full-time position from the 

company which they interned with. The second dependent variable produced from the study was 

whether or not an intern would recommend their particular internship program to other students. 

As shown in the table, there were a number of significant correlations between these two 

dependent variables and the independent predictor variables.  

Likelihood of Accepting an Offer 

One aspect linked to the increased likelihood that a student would accept a full-time offer 

is overall work environment experience in the internship (r = .38). Two main aspects of 

workplace environment in this study consist of feedback from supervisors and managers as well 

as relationships with co-workers. If an intern enjoyed interacting with co-workers and received a 
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significant amount of feedback, it was more likely that they would decide to accept a full-time 

position with the company.  

Another factor determining whether an intern will accept a full-time offer from an 

employer is the importance of culture (r = .29). Culture is comprised of an ethical environment, 

how well the intern feels they fit with the organization, the degree to which an intern aligns with 

the organization’s core values, and the presence of a supportive network of employees.  

The importance of structure (r = .30) is final factor that contributes to an increased 

likelihood of intern’s acceptance of a full-time offer from a company. Elements of structure in 

this study include teamwork and opportunities for advancement.  

Both Accept Offer and Recommend Company 

There were a number of predictive variables that were significantly correlated with an 

intern both accepting an offer as well as recommending the company they interned with to other 

students. To begin with, accepting an offer for a company and recommending a company are 

both correlated with an intern’s motivation (r = .37 and r = .31). Factors that contribute to an 

intern’s motivation include a number of things: a high degree of commitment to the internship 

position, commitment to the internship company, the opportunity to engage in meaningful tasks, 

the accessibility of a mentor throughout the program, the relevancy of the job to an intern’s 

personal interests, job satisfaction, and how well the intern felt prepared for a full-time position 

once the internship program was complete. All of these components contribute to the level of 

motivation that an intern experiences in their position. A high correlation exists between these 

elements and the increased likelihood that an intern would accept a position with the company 

after graduation and that they would additionally recommend the position to other students. 
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Another factor that determines if an intern will accept an offer and recommend the 

company is the culture during the internship (r = .35, r = .36, respectively). In this study, interns 

who experienced ethical workplace conduct, had a supportive network of employees, and had a 

high degree of job clarity were more inclined to accept a full-time offer and recommend the 

company.  

An additional determining factor that increases the chance of an intern accepting an offer 

and recommending the company is the level of development an intern experiences during their 

program (r = .27, r = .35). Development for an intern consists of a few different elements. First, 

it is comprised of the opportunities for professional development and the feedback that an intern 

gets from a supervisor of mentor. An intern also experiences greater development when working 

with teams, gaining new job skills, and having a high level of individual responsibility. The more 

an intern develops, grows, and it supported throughout the internship process, the more likely 

they are to later accept an employer’s full-time offer and recommend the company to other 

students. 

A final aspect that determines if an intern will accept an offer and recommend a company 

is the structure of the internship (r = .24, r = .27). The structure depends on a couple of things: 

the amount of team work and opportunities for advancement within the company in the future. If 

an intern has a positive team experience and feels as though there is a strong chance of 

advancement in the organization, it is more likely that one would accept an offer for full-time 

employment and recommend the company.  

Regression Analysis 

For further analysis, two regression tables were created, predicting the likelihood of 

accepting an offer and recommending an internship. The results of the regression analyses are 
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presented in Table 2 and Table 3. In Table 2, three predictors were analyzed: intern motivation, 

intern environment, and intern preparedness. Intern motivation is comprised of a number of 

elements: level of commitment to the internship, commitment to the company, opportunity to do 

meaningful work, mentoring, the chance to gain relevant skills, job satisfaction, and how well the 

internship prepares one for a full-time position. For both accepting an offer and recommending a 

company, none of the individual regression weights were significant. The most closely correlated 

aspects to the dependent variables, however, were intern environment and accepting an offer (p = 

.069) and intern motivation and recommending a company (p = .066). 

The analysis of Table 3 shows a greater amount of significant regression coefficients. For 

this table, there were three steps when grouping predictors together. Step one includes internship 

culture, the job, development, and structure. Step two displays the importance in one’s position 

of culture, the job, development, and structure. Step three shows interactions of culture, the job, 

development, and structure.  

Accepting an Offer 

For the first step, the strongest predictor of accepting an offer is the importance of culture 

(p = .032). The importance of culture includes an ethical workplace, fit within the company, 

alignment with the organization’s values, and a network of supportive employees. In addition, 

the job interaction variable was correlated with accepting an offer (p = .06).  

Recommending the Company 

 As far as recommending the company, none of the individual predictors were significant.  

However, the total incremental variance explained was significant in both Step 1 (R
2
 = .14) and 

Step 3 (R
2
 = .10). 
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Discussion  

 As displayed through the results of the study, there are a number of factors that influence 

a student’s decision when choosing a position for full-time employment. When accepting an 

offer from a company, the most crucial considerations for an individual were the importance of 

culture, level of development, overall work environment, importance of structure, motivation, 

workplace culture, and structure of the internship. The strongest correlation among these factors 

was the structure of one’s internship program and the level of development present in the 

experience. The components that determined whether an intern would recommend the company 

to other students were the motivation, workplace culture, level of development, and structure of 

the internship. The most significant of these factors was the structure of the internship.  

 The most important factors studied here are the structure of the internship and the level of 

development an intern experiences throughout the internship program, which are both made up 

of a number of elements. To begin with, the internship structure is highly dependent on the 

amount of teamwork involved and opportunities for one to advance within the company. 

Students who were likely to accept an offer and recommend the company to others indicated that 

a high degree of teamwork was required throughout their internship. There may have been many 

opportunities for interns to interact and collaborate with groups, whether on specific projects or a 

day-to-day basis. Opportunities for advancement are highly important as well. Individuals were 

far more likely to accept an offer or recommend the company if there was a clear outlook that 

provided the chance to move up in the company from the entry-level position. Advancing in an 

organization and ease of doing is clearly a motivating factor for students when determining 

which company to start a career with.  
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 The level of development an intern experiences during the program strongly influences 

whether or not they will take an employer’s full-time offer. In this study, the level of 

development was comprised of a number of components. Development includes feedback from 

supervisors, the chance to work with teams, the ability to gain new job skills, a high level of 

responsibility, and professional development. Feedback from supervisors allows interns to know 

whether they are doing their job well, which will likely increase clarity and reduce job stress. 

The importance of teamwork was already discussed in the previous paragraph. Students value the 

opportunity to gain new job skills, which may enhance their résumé and further develop their 

personal skills. A high level of responsibility is an appealing factor, as is the chance to grow and 

develop professionally. All of these integral pieces contribute to the overall level of development 

an intern experiences and are key to offer during an internship to later maximize intern retention 

as they are more likely to accept full-time positions. 

Integration with Previous Research Findings  

 Key pieces of this research aligned with previous findings from other studies related to 

internships. For instance, this study found that opportunities for advancement, as a component of 

internship structure, were significantly important when a student decides whether or not to accept 

an offer for employment. As noted in the background research, one study found that if an intern 

perceives good career advancement opportunities within a company, the intern is far more likely 

to desire to remain with the organization upon completing the internship (Dixon et al., 2005). 

Another study found that potential for advancement was among the top three reasons why a 

student would accept a full-time offer from a company (Hurst et al., 2012). Evidently, the chance 

to move up in a company is a critical factor. 



INTERN CONVERSION TO FULL-TIME 15 
 

 Other research supported this study’s finding of the importance of feedback from 

supervisors. One study noted that feedback, encouragement, and mentoring played a significant 

role in an intern’s overall experience (Hurst, et al., 2012). Another study additionally indicated 

that ongoing feedback throughout the internship program was directly related to an intern’s 

satisfaction with the work experience (Rothman, 2007). Feedback can be highly constructive to 

an intern’s development and it provides individuals with constructive support throughout the 

experience.  

 Finally, other research findings echo the importance of the opportunities to develop new 

job skills. This study found that the ability to gain new skills through the position is closely 

correlated with the decision to accept an offer for full-time employment. Multiple studies found 

that internship experiences are highly important for students to develop new job skills that will 

benefit students for future employment (Hall, 1976; Kane et al., 1992). It is critical for interns to 

know that they will be able to learn new skills, especially those that will be applicable to full-

time employment after graduation.  

Implications for Organizations  

 The findings of this research have practical implications for organizations seeking to 

employ student interns and recent college graduates. This study and other research have all 

pointed to the importance of a few key elements in an internship: opportunities for advancement, 

feedback on performance, and the chance to gain new job skills. If employers could effectively 

implement all of these elements into an internship, students would be more likely to have a 

positive experience while working with the company and it would be likely to additionally 

increase the retention rate of interns for full-time employment. In terms of opportunities for 

advancement, many of companies have careers paths in which new employees can understand 
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how to advance to higher positions in the firm. Employers should clearly communicate these 

opportunities to interns and discuss how interns can achieve their goals related to advancement. 

As far as feedback is concerned, companies should encourage all direct managers and 

supervisors to give constructive feedback to employees. If an intern is aware of their 

performance and what can be improved, they will have a greater chance of being productive and 

confident that they are making progress in their work. Feedback contributes to an environment 

where an employee can grow and develop, which is likely to attract students for full-time 

positions. Finally, internship programs should allow interns to develop new job skills. These 

skills will be relevant for the internship experience and can be applied to a full-time job in the 

future. If organizations can directly build these components into internship programs, they have a 

greater likelihood of retaining students for full-time positions upon graduation.  

Suggestions for Future Research 

 Although this research provided practical implications for organizations, further research 

can be done to provide companies with further information about the intentions of interns in 

relation to full-time jobs. A more in-depth study could be created with a much larger sample size. 

The results of this study would be more extensive and have the possibility to discover more 

factors that influence an intern’s conversion decision. This research produced a few general areas 

in which employers could improve internships for maximum retention, however more extensive 

research can produce far more precise factors for companies to consider.  

 Another way to approach this area of research and take it further would be to change the 

perspective completely. This study focused on factors that motivate students to take certain 

positions.  However, new research could explore reasons that interns do not return to their 

internship company after graduation. There are a number of reasons that students decide to not 



INTERN CONVERSION TO FULL-TIME 17 
 

work for a company or take a certain position. Examples of reasons why an intern may not return 

to a company could include unsatisfactory compensation, limited advancement in the company, a 

poor workplace culture, or an unethical environment. This information would be very valuable to 

companies in order to create more effective internship programs that provide maximum 

development and growth to interns, equipping them properly for full-time positions in the future.  

Limitations  

A number of limitations involving the research methods of this study should be 

addressed. To begin with, the sample size of the participants could have been greater. Eighty-

four students participated in the study by fully completing a survey distributed online. In order to 

achieve more accurate and well-defined results, it would have been beneficial to have more 

students participate in the study. One way that this could have been accomplished would be by 

distributing the surveys in person, increasing the rate of full survey completion and the chance 

that more students would be part of the studied group. An additional way to increase 

participation would be to extend the period of time that the survey is available to for students to 

complete.  

 A second limitation of this study is in regards to when the research was done and how it 

may impact the results. The surveyed subjects were asked whether or not they had received a 

full-time offer for employment in early February. Graduation at this university occurs in May, 

therefore a number of circumstances had potential to change in the next few months. Employers 

may have waited to distribute offers to students later on in the semester, near graduation. 

Students may have answered that they had not received an offer, but in actuality, they might 

receive one a couple months later. The same issue could affect other parts of the study, such as a 

student’s intent to accept a full-time offer or not. They may have been set on accepting the offer 
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at the beginning of the semester, but another opportunity may have surfaced right before 

graduation that proved to be much more appealing. On the other hand, students may not have 

desired to return to their internship company, but with the stress and difficulty of the job search, 

they may resign to return to the company at least for a little while. If this research could have 

taken place unrestricted and on any timetable, it would have been most beneficial to survey these 

students at the time of graduation, when they would have known without a doubt whether they 

would receive an offer or not. 

 A third and final concern with this research is that the sample population was quite 

narrow in scope. The only individuals surveyed were seniors in the Eller College of 

Management, who are all studying business. Therefore, this did not include any other ages or 

areas of study within the university. Job opportunities and prospects for other majors, such as 

those in engineering, science, health, English, or music, may be quite different. Results of this 

research can only be generalized to the experiences of these senior business students and may not 

apply to students pursuing other degrees.  

Conclusion 

 To conclude, this study identified a number of factors related to internships that increased 

the likelihood of a student accepting an offer or recommending a company to other students. The 

findings of this research may be useful to contribute to the growing category of studies regarding 

college internships. From this work, companies can more easily determine general factors that 

contribute to intern retention and the organizations’ capability to attract more college students for 

full-time positions. To take this study to a deeper level, one would need to increase the sample 

size and more specifically identify which factors had the greatest importance in determining a 

student’s likelihood to accept a position. Once companies knew these precise elements, they 
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could more effectively tailor their internship programs to develop impactful interns who would 

be productive full-time employees in the future. 
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Tables 

Table 1 

Means, Standard Deviations, and Intercorrelations for Major Study Variables 

 

Variable M SD 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 

1. Gender 1.62 0.49 --               

2. Age 23.14 3.47 08 --              

3. Intern Motivation 3.88 0.75 12 03 --             

4. Intern Environment 4.00 0.74 14 02 58 --            

5. Intern Preparedness 3.27 0.76 06 -02 -01 -01 --           

6. Intern Culture 4.01 0.69 26 04 56 51 02 --          

7. Intern Job 3.73 0.70 20 09 69 52 -07 51 --         

8. Intern Development 3.99 0.82 17 -04 61 61 -06 46 56 --        

9. Intern Structure 3.36 0.96 17 08 42 32 -14 35 47 56 --       

10. Culture Importance 4.25 0.54 38 15 30 41 15 55 33 34 22 --      

11. Job Importance 4.08 0.52 09 14 22 41 -02 34 42 37 23 63 --     

12. Develop Importance 4.36 0.47 06 19 26 29 04 18 36 34 18 53 59 --    

13. Structure Importance 4.16 0.51 10 -04 26 36 16 27 35 43 28 53 38 49 --   

14. Accept Offer 2.13 0.75 08 -01 37 38 13 35 21 27 24 29 13 07 30 --  

15. Recommend Company 2.76 0.59 12 -03 31 22 -02 26 19 35 27 11 -04 -01 10 02  

                  

 

 

Note. Correlations larger than |.19| are significant at p < .05.  
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Table 2  

Regression Analysis for Predicting Likelihood of Accepting Offer and Recommending Internship 

 

 

Predictor 

Accepting Offer 

B 

Recommending Internship 

B 

Step 1   

        Intern Motivation .23 .18 

        Intern Environment .25 .05 

        Intern Preparedness .14 -.02 

   

R
2
 .20** .10

†
 

 

* p < .05 

** p < .01 
† 

p < .10 
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Table 3  

Regression Analysis for Predicting Likelihood of Accepting Offer and Recommending Internship 

 

 

Predictor 

Accepting Offer 

B 

Recommending Internship 

B 

Step 1   

      Intern Culture  .32* .10 

      Intern Job -.40  .11 

      Intern Development 

      Intern Structure 

.09 

.06 

.10 

.08 

ΔR
2
 .14* .14* 

   

Step 2   

      Culture Importance .24 .15 

      Job Importance -.11 -.27 

      Development Importance -.26 -.08 

      Structure Importance .33 -.05 

ΔR
2
 .06 .05 

   

Step 3   

      Culture Interaction .21 -.16 

      Job Interaction -.52* -.18 

      Development Interaction .32 -.24 

      Structure Interaction .25 -.06 

ΔR
2
 .07 .10* 

   

R
2
 .27* .29 

 

* p < .05 

** p < .01 
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Appendix 

Survey 

 

First, we would like to ask you a few questions about your internship experience and your search 

for full-time employment. 

 

Have you completed an internship?  

Yes No 

 

Has your employer give you an offer for full-time employment? 

Yes No 

 

Do you plan to accept your employer’s full-time offer? 

Yes No Unsure 

 

Would you recommend this internship to other students? 

Yes  No Unsure 

 

My career goals changed in some way throughout the internship process. 

Yes  No 

 

Did you receive monetary compensation for your internship experience? 

Yes No 

 

 

Now we would like to ask questions regarding a variety of job characteristics. Please select the 

importance of the characteristics for your future career and the degree to which each aspect was 

present in your internship. 
 
 Importance for your future career Degree to which each aspect was present in 

your internship 

 Not at all 

important 

Slightly 

important 

Moderately 

important 

Very 

important 

Extremely 

important 

Not at all  Very 

Little 

Somewhat Very 

Much 

Completely 

Compensation 

and benefits 
O O O O O O O O O O 

Opportunities for 

advancement 
O O O O O O O O O O 

Work-life 

balance 
O O O O O O O O O O 

Challenging 

work 
O O O O O O O O O O 

Fit organization’s 

culture 
O O O O O O O O O O 

Satisfaction of 

contribution to 

organization 

O O O O O O O O O O 

Alignment with 

organization’s 

core values 

O O O O O O O O O O 

Interesting work O O O O O O O O O O 

Independence O O O O O O O O O O 
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Now, we would like to ask questions regarding a variety of job characteristics. Please select the 

importance of the characteristics for your future career and the degree to which aspect was 

present in your internship.  
 
 Importance for your future career Degree to which each aspect was present in 

your internship 

 Not at all 

important 

Slightly 

important 

Moderately 

important 

Very 

important 

Extremely 

important 

Not at all  Very 

Little 

Somewhat Very 

Much 

Completely 

Supportive 

employee 

network 

O O O O O O O O O O 

Clarity of job 

description and 

expected tasks 

O O O O O O O O O O 

Ethical culture O O O O O O O O O O 

High level of 

individual 

responsibility 

O O O O O O O O O O 

Opportunities to 

learn new skills 
O O O O O O O O O O 

Professional 

Development 
O O O O O O O O O O 

Feedback from 

supervisors 
O O O O O O O O O O 

Teamwork O O O O O O O O O O 

Extensive travel 

required 
O O O O O O O O O O 

Location O O O O O O O O O O 

 

 

 

Next, please select to what degree you agree with the following statements regarding your 

internship experience.  
 

 Strongly 
Disagree 

Disagree Neither 
Agree 

nor 

Disagree 

Agree Strongly 
Agree 

If I receive an offer for a full-time position at my internship 

company, I will not pursue any other job opportunities.  
O O O O O 

A full-time position with my internship company would be 

a good fit for me. 
O O O O O 

My internship has allowed me to do meaningful work. 
O O O O O 

During my internship, my supervisor gave me useful 

feedback on my development. 
O O O O O 

If offered a full-time position, I plan to take it because the 

job search would be too difficult otherwise. 
O O O O O 

My internship assignments were relevant to my personal 

interests.  
O O O O O 

My academic work prepared me well for this internship. 
O O O O O 

I believe that my academic work will leave me well-

prepared for a full-time position with the company.  
O O O O O 
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Next, please select to what degree you agree with the following statements regarding your 

internship experience.  

 

 

 Strongly 

Disagree 

Disagree Neither 

Agree 
nor 

Disagree 

Agree Strongly 

Agree 

After completing my internship, I feel adequately prepared 

for a full-time position with the company. 
O O O O O 

During my internship, I was paid a fair wage for the work I 

carried out. 
O O O O O 

I was satisfied with my personal contributions to the 

internship organization. 
O O O O O 

After being employed with my internship company, I know 

the advantages and disadvantages of working in this type 

of position. 

O O O O O 

Before beginning my internship, I hoped to receive a full-

time offer form the company after completing my intern 

program. 

O O O O O 

During my internship, my supervisor was an effective 

mentor to me. 
O O O O O 

I enjoyed working with my co-workers throughout my 

internship. 
O O O O O 

I felt a strong commitment to my internship position.  
O O O O O 

I felt a strong commitment to my internship company.  
O O O O O 

 

 

Finally, please answer the following demographic questions. 

 

What is your gender? 

Male Female 

 

What is your age? _______ 

 

What is (are) your major(s)? 

Management  

Marketing  

Accounting  

Finance   

Economics  

Operations Management 

Business Administration  

Management Information Systems 

 

What is your name? (optional, but necessary for cash prize drawing) __________________ 

 

 


