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ABSTRACT

The purpose of this study was to discover the 
clothing management practices of the Anglo, Ilispano, In
dian, Negro and other mothers of preschool children en
rolled in the Head Start Program in Tucson, Arizona during 

1968 and 1969.
An interview schedule, devised and "pretested in 

1968, was used to obtain the data. The entire population 
was chosen for the study. The interviews were taken in 
the homes of the participants during the 1968 and 1969 
school year. The mothers based clothing selection for 
their children on quality and low price; likes of the 
children and care requirements were also considered when 
feasible. The clothing was cared for at home, washed with 
automatic or wringer type washing machines. The mothers 
learned about shopping places from their own experiences 
and from advertisements. Department and variety stores 
were preferred and used in obtaining clothing for the 
children. Some clothing came from supplementary sources 
of speciality stores, second hand stores, and other peo
ple. Clothing was purchased when needed and when school 
began. The wardrobes were small, containing outer wear, 
underwear, footwear, and light outer wraps. The clothing
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was in fair to good condition. The Lapitsky Economic Val
ue in children's clothing predominated in each ethnic 
group. The selection of clothing values did not differ 
significantly by ethnicity.



INTRODUCTION

The decade of the sixties marked a renewed nation
al focus on the poverty conditions in the United States.
A national war on poverty was declared. Governmental pro
grams were initiated to assist the victims of poverty con
ditions. This increased awareness of the poor segment 
caused public and private organizations to enact programs 
for research. Lola Ireland from the Division of Research 
in the Welfare Administration stated that, ". . .behav
ioral scientists. . .have. . .produced new findings and 
insightful observations on the conditions and effects of 
poverty" (1968, p. v).

Thomas Gladwin, a social science consultant for 
the National Institute of Mental Health, commented that 
"vast new programs have actually been authorized, and old 
programs in great number are being radically reoriented. 
The scientists now are being asked what to do about the 
problems they have brought to light. . ." (Ireland, 1968,
p . viii ).

Conditions associated with low income families 
that several studies have indicated include "poorer, more 
crowded living quarters, reduced access to education and
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2
recreation, occupational restriction to simpler, manual 
types of work. . (Ireland, 1968, p. 1).

The largest percentage of poverty families are 
found in the non-Anglo segment of the population. The 
largest minority group is the Negro when the population 
of the entire United States is considered, while in Tuc
son the largest minority group is the Hispano. Other low 
income minority groups in Tucson include the Negro and 
the Indian groups. Minority group members do not con
stitute the total low-income population of Tucson. Anglos 
are also among the poor.

Some researchers have attempted to study the en
tire non-Anglo population as a whole, but when this is 
done data about specific groups appear to be lacking. In 
order to gain a better understanding of the factors that 
contribute to the economic level of these families, it is 
necessary to look at the cultural patterns of each group 
to see the influences that affect the goals and values of 
the members.

Paul Parks, administrator of the Boston Model Cit
ies, indicated in his address to the 1970 conference of 
the National Association for the Education of Young Chil
dren, that poverty and improvement programs should be 
planned with as much fore-knowledge of cultural groups as 
possible, and with a maximum amount of involvement of
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people within these cultural groups as possible. This 
gaining of knowledge of cultural groups recommended by 
Parks and others will contribute to a better understanding 
of poverty families so that they may be helped in ways 
that will be harmonious with their cultural values.

Ferman indicated that more families could be 
helped if a new definition of poverty were understood. He 
suggested a definition based on the social goals and the 
social environment of the poor. He stated that "such a 
definition would see the poverty-stricken as having inade
quate financial resources to maintain minimum standards of 
food, shelter, clothing, and physical health, and to 
achieve a full development of individual talents and so
cial participation" (Ferman, Kornbluth, Haber, 1965, p • 41).

Clothing usage relates to the social participation 
of individuals as well as to the physiological needs of 
individuals. Roach and Eicher indicated that clothing not 
only functions to protect one from the elements, but also 
to provide a means of expressing oneself (1965, p . 27)•

The social importance of clothing was also ex
pressed by Horn (1968, p. 101). She stated that "clothing 
is a significant force in the enhancement of the self, and 
when used positively, contributes to one's feelings of 
self acceptance, self respect, and self esteem."



Clothing is important not only to adults, but also 
to adolescents and younger children. Warning (i960, p .
84?) studied the relationship between juvenile delinquency 
and the availability of clothing. Her findings indicate 
that clothing does play a definite role in the personality 
development and adjustment of adolescents and children.

Read (1950, p • 348) also studied the effects of 
clothing upon the development of young children. She com
mented that "for the child, clothes may make growing up 
easier or harder. Clothing may become a symbol of secur
ity, an extension of the self, a way of identifying with 
someone. . ." She also pointed out that mothers' atti
tudes toward their children's clothing will influence not 
only social development, but also motor and intellectual 
development. She commented that "the child who has learned 
to 'keep clean' at the preschool age is usually an over
anxious child, handicapped in meeting experiences, and de
prived of many sources of satisfaction" (p. 349)• She 
indicated that clothing may represent satisfactions to the 
preschool child. One satisfaction she cited was that of 
gaining independence from parents. She indicated that 
self-help garments contribute to a child's feelings of in
dependence (1950, p. 349-350).

Ingall's study (1956, p. 422) cited some of the 
clothing problems faced by girls during the grade school



years. She recommended several improvements to be made in 
the manufacture of ready-to-wear garments for this age 
group. The improvements suggested included more appropri
ately designed garments, the use of durable fabric, better 
fitting standards to allow for growth, and higher quality 
construction.

These and other studies have emphasized the impor
tance of the role that clothing plays in the physical, so
cial, and intellectual development of children. Schools, 
church groups, and other agencies have recognized this 
importance of clothing and have established clothing banks 
in order that children from low income families will have 
additional clothing available to them.

In considering the clothing of low income families 
one may ask, "Are low income mothers aware of the contri
butions clothing makes to their children's overall devel
opment?" Another possible question would be, "Do the 
children in these families have adequate clothing?" A re
port by the Family Economics Review in September 1968 in
dicated that "low income families do little comparative 
shopping for these /clothing/ goods, and they lack infor
mation about the price and quality of goods available..." 
(1968b, pp. 16-17). It was reported by Britton (1969a, p. 
16) that "the price level for apparel increased faster 
during 1967 and 1968 than at any time since the Korean

5



6
Crisis in 1951» according to the Consumer Price Index of 
the Bureau of Labor Statistics."

It would appear that the increased cost of cloth
ing would he especially crucial for poverty families. To 
qualify for the Federal Head Start program in Tucson, Ari
zona the annual income of a family with one child cannot 
exceed $1800 (Gonzales, 1970). With an income of $1800 it 
would appear that after expenses for food and shelter were 
met, very little, if any, money would be left for clothing 
and other expenses.

This leads to other questions. "What are the 
clothing management practices of low income mothers?"
"How do they obtain clothing for their children?" Learn
ing about low income clothing management practices and 
gaining a better understanding of the values that influ
ence their clothing management practices will help to pro
vide a basis for developing programs to assist families. 
Management practices include the selection and acquisition 
of clothing, the use and care of it, and the evaluation of 
it. The understanding of these practices will help home. 
economists and other professional people to have fore
knowledge about some of the strengths and weaknesses of 
low income families' clothing management practices. Thus 
prepared, help in the specific area needed can be offered.
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The Problem

Clothing is important to preschool children be
cause it aids social, motor, and intellectual development. 
Low income families have limited means of meeting minimum 
clothing needs. Knowledge about low income families' 
clothing management practices is necessary for the devel
opment of programs to assist them to obtain optimum re
sults from limited funds. Current knowledge is inadequate. 
This study is primarily concerned with increasing under
standing of clothing management practices of families in 
the Tucson, Arizona Head Start Program.

Objectives
1. To compare the criteria for the selection of 

children's clothing of mothers in various ethnic groups in 
the Tucson Head Start Program.

2. To determine the methods and equipment em
ployed in caring for children's clothing.

3. To examine the families' shopping practices.
4. To determine sources of clothing.
5. To examine and compare clothing values.
6. To determine if there are significant differ

ences between ethnic groups in the basis used for clothing 
preferences.
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Assumptions

This study was based on the following assumptions:
1. General values are reflected in clothing val

ues and related to "specific clothing attitudes, interests 
choices and the behavior in the selection and use of cloth 
ing" (Ryan, 1966, p. 105).

2. Each of the participating Head Start families 
in Tucson, Arizona, met the government's specifications as 
poverty families.

Definitions
For common understanding the following definitions 

are provided. Related terminology has been grouped to
gether.

General
1. Head Start Families — : those families with 

children enrolled in Project Head Start in Tucson, Ari
zona during the 1968-69 school year.

2. Low Income Families —  those families quali
fying on an income basis for the federal Head Start Pro
gram. In Tucson, Arizona, the basis of this income 
qualification includes the number of children in relation 
to family income. For a family of one child to qualify, 
the income must not exceed $1,800. For a family of four



children to qualify, the family income must not exceed 
$3,600 (Interview, Gonzales, May 18, 1970).

3• Management —  the planning, the organizing 
and directing, and the evaluating of activities in order 
to achieve or accomplish goals.

Clothing
1. Color —  the aspect of clothing that may he 

described in terms of hue, lightness, or saturation.
2. Comfort —  the ability of clothing to provide 

physical ease or lack of constraint to the wearer.
3. Fashion —  the manifestation of collective be 

havior and the representation of the popular, accepted 
prevailing style at any given time (Horn, 1968, p. 178).

4. Fit —  that quality of clothing that is evi
denced by a garment being appropriately adapted to the 
body size and the proportions of the wearer.

5. Quality —  the characteristics of clothing 
that result in the durability of the fabric to retain 
original aesthetic attributes, and the level of workman
ship employed to construct the garment.

6. Selection of Clothing —  the making of deci
sions about present and future wearing apparel in which 
the individual selecting makes choices based upon her 
criteria for adequate clothing.

9



10
7• Shopping —  the activities directed toward ob

taining clothing. Activities include investigation cloth
ing choices in stores for future possible purchases, and 
actual purchasing. This shopping includes mail order 
shopping done at home.

8. Style —  the characteristic or distinctive 
manner of expression which has recognizable qualities or 
features which distinguish it from other similar modes 
(Horn, 1968, p. 178).

9. Values in Clothing —  the Lapitsky Clothing 
Values referred to in this study, defined and tested by 
Lapitsky in 1961, are Aesthetic, Economic, Political, 
Social I, and Social II (See Review of Literature, p. 29, 
for the meaning of each value).

Ethnic Groups
1. Anglos —  those respondents of fair skin col

oring who are not included with the Hispano, Indian, and 
Negro groups.

2. Hispanos —  those respondents whose ancestors 
have entered the United States from Mexico and who are 
characterized by their Spanish descent and their Spanish 
speaking ability in this country.

3. Indians —  those respondents belonging to
American Indian tribes. The Indians in this study were
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presumed to be or claimed membership in the Navajo, Papago, 
Pima and Yaqui tribes.

h . Negroes —  those respondents whose ancestors 
have entered the United States from parts of Africa and 
parts of Europe or South America, and are characterized by 
their dark skin and hair.

Occupations
1. Armed Forces Service —  employment or enlisted 

service in one of the branches of the United States Mil
itary.

2. Clerical Related Work —  employment in which 
one keeps records or accounts, performs general office 
work, or performs clerking duties.

3* Craft-Foreman Work —  employment requiring 
specialized trade skills, or work requiring duties as
sociated with foreman positions.

4. Labor —  semi-skilled employment requiring a 
minimal amount of previous training or formal education, 
and requiring light, medium, or heavy manual work.

5• Managerial-proprietor Work —  employment in 
which the employee is responsible for managerial activ
ities, or in which the worker is the owner or acts for 
the owner.

6. Operative Work —  employment in which the 
worker operates machinery or equipment.



7• Professional-Technical Work —  employment of
persons trained in technical or professional fields. Pro
fessional fields represented hy the respondents in this 
study were teaching, nursing, and clergy.

8. Sales Work —  employment relating to retail or 
wholesale exchange of commodities or the marketing of such 
goods.

9. Service Work —  employment that provides as
sistance for individuals and families such as restaurant 
services and home repair services.

Stores
1. Department —  those retail outlets which have 

classified themselves as such through their names and 
through their inclusion of various categories of merchan
dise. In this study department stores with discount pric
ing were included in this category.

2. Mail Order —  those firms who market their 
products through the mail and distribute catalogues to 
inform customers about their available products and cur
rent prices.

3. Second-Hand —  those stores which sell various 
products which were once used by customers who later 
traded, sold, or donated these products for resale.

4. Speciality —  those retail outlets which have 
specialized in selling one category of merchandise.



Stores selling only clothing or one type of clothing such 
as shoes were included in this category.

5. Variety —  those retail outlets selling a wide 
range of small products to include clothing, hut not sell
ing large durable products such as major appliances. Five 
and Ten Cent Stores and stores named variety stores were 
included in this category.

13



REVIEW OF LITERATURE

A survey about poverty and its accompanying prob
lems was made, and studies about the cultural patterns of 
each group represented in the sample were reviewed.

Oscar Lewis's writings about poverty and the poor 
described poverty as a subculture which "transcends re
gional, rural-urban and national differences and shows 
many similarities in family structure, interpersonal rela
tions, time orientation, value system and spending pat
terns" (1965, p. iii).

In the introduction to La Vida, Lewis described the 
characteristics of the culture of poverty on page vi as 
follows:

People with a culture of poverty produce very 
little wealth and receive very little in return.
They have a low level of literacy and education 
. . . make very little use of banks, hospitals,
department stores, museums or art galleries.
They have a critical attitude toward some of the 
basic institutions of the dominant classes, hat
red of the police, mistrust of government and 
those in high positions.

The culture of poverty on the community level is 
characterized by "poor housing conditions, crowding, 
gregariousness, and minimum organization consisting of 
just nuclear and extended family and occasional groupings 
or gangs" (Lewis, 1965} p. v ). It was further indicated

14



by Lewis that the "most likely candidates for the culture 
of poverty are the people who come from the lower strata 
of a rapidly changing society and are already partially 
alienated from it." He cited the example of landless ru
ral workers who have moved to the cities for employment.

Cultural Patterns of Low Income Anglos
Even though many economic inequalities exist for 

the non-Anglo segment of the population, Batchelder made 
reference to the "poor white" of the United States (Fer- 
man et al., 1965, p . 113)• This segment can be divided 
into the rural farm families and the urban families.

Herman P. Miller stated that there were about one 
and one half million farm families with cash incomes under 
$3,000 in 1959• Most of these families had incomes under 
$2,000. He noted that one and one quarter million were of 
the poor white grouping. About half of the low income 
farm families lived in the South; in Alabama and Missis
sippi half of the farm families had incomes under $2,000 
(1964, p . 84). Miller (1964, p. 85) indicated the poverty 
of these families was possibly due to environmental fac
tors such as weather conditions, soil conditions, and 
sizes of the farms. He commented that the families may 
have been poor because of personal factors such as lack of 
skills and abilities in agricultural arts. The market

15



structure arid the supply and demand factors of their crops 
may also have affected these families' incomes.

The urban families of the poor-Anglo population 
segment living in or near large cities number about three 
million (Miller, 1964, pp. 90-91). Miller made some ex
planation about their poverty state. "These three million 
families come from a total of thirty million who have the 
same characteristics —  that is, they are white, live in 
the city, and are headed by a man under sixty-five." He 
indicated that there were varied reasons for their poverty. 
Some of these reasons included the illness or disability 
of the head of the household and the lack of ability of 
the head of the household to train for adequate employment. 
He cited the case of the family income earner who lost the 
income necessary to support his family because of business 
failure or loss of employment. The variations in this 
group was indicated, according to Miller, by the types of 
occupations in which they were engaged. Half of the poor 
white families were in the labor, service, and semi-skilled 
factory trades; twenty percent were craftsmen; and thirty 
percent were white collar, professional, managerial work
ers. One half of these poor-white heads of households 
were over the age of forty-five; they were too young to 
receive retirement-related benefits and too old to be

16



readily accepted for employment with new firms and com
panies (1964, p . 91).

Cultural Patterns of Low Income Hispanos
William Madsen, an anthropologist, studied the His- 

pano people of southern Texas. His findings of the Hispano 
culture in southern Texas may he applied to the culture of 
the Hispanos of Tucson, Arizona if we assume the distance 
from Mexico is important in acculturation. He discussed 
the Hispano families who are in the process of adapting 
their Mexican cultural background to the ways of American 
living.

Madsen (1964, pp. 2-3) spoke of three levels of 
acculturation. "The first or base level of the American
ization process in the traditional folk culture derived 
from Mexico, but modified by the United States setting.
Even though the Mexican-American society is strongly in
fluenced by the United States' technology and economic 
factors, it still retains the core roles of folk culture." 
The second level he described as including the individuals 
"who were born into folk society, but have had enough edu
cation and outside experience to feel a conflict between 
the Mexican values they learned from their parents and the 
values of the American society." The third level of ac
culturation he described included those Hispanos who have 
achieved status in the English speaking world.

17



Madsen (1964, p. 3) suggested however, that "to 
some extent, the three levels are conceptual constructs 
because the acculturation process takes place on all three 
levels... Although value conflicts are most common on the 
intermediate level, they also exist in the other two lev
els... Retreat from the intermediate level of value con
flicts, back into folk society occurs frequently."

The Hispano view of the world as expressed by Don 
Luis was presented by Madsen on page 17•

We are not very important in the universe. We 
are here because God sent us and we must leave when 
God calls us . . . There is much suffering, but we
should accept it for it comes from God. Life is 
sad, but beautiful.

Madsen (p. 17) suggested that this concept of life may be 
the basis for the value held by many Ilispanos for the ac
ceptance and the appreciation of life's problems just as 
they are. He indicated the planning for the future is not 
an important part of the Hispano cultural pattern.

According to the 1963 findings of Holland the His
pano people of Tucson numbered about 35,722 and made up ap
proximately 16.7 percent of the entire Tucson population.
He indicated that about one seventh of these (5,575) were 
born in Mexico and remainder were descendants of Mexico 
immigrants. He further indicated that the median income 
for each Hispano family in 1959 was $*1,735, as compared to 
$5,703 for the entire city of Tucson. The median education

18



for Hispanos in Tucson in 1959 was 8.1 years for adults 
twenty-five years and older. For the entire Tucson popu
lation at that time it was 12.1 years (1963, p. 89).

Holland (1963, p. 90) indicated that the Hispanos 
who strongly identify with Mexico are in the culture of 
poverty and are "generally unskilled workers and have the 
lowest income and educational level . . . They tend to
live in small adobe homes, be dependent upon family and 
kinship times, prefer Mexican-American neighbors, live in 
a densely populated area, use Spanish as their communica
tion tool. . . "

Cultural Patterns of Low Income Indians
A large percent of.the Indian families in Tucson 

are from the Papago tribe whose reservation is adjacent to 
Tucson. Other Indian tribes represented in Tucson include 
the Navajo, the Pima and the Yaqui. One cannot group all 
American Indians together and classify them as one cul
tural group because the differences between the tribes are 
often as great as the differences between other cultural 
groups. However, for brevity characteristics and cultural 
patterns which were similar in these tribes have been 
noted here.

Many of the Indians living in the United States 
face the problems associated with poverty. In the Monthly 
Labor Review Sorkin reported that "the nation's 300,000
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reservation Indians form the most poverty stricken minor
ity group in the United States." The report further indi
cated that their median annual income is $1800, which is 
less than one fourth of the non-Indian median family in
come. These Indian families constitute the most poorly 
educated minority group in the United States. The i960 
census showed that the median years of schooling for res
ervation Indians was 8.4 years, and the median years of 
schooling for Indians who had left the reservations was 
only 10.4 years (Sorkin, 1969, p. 19).

Some of the problems faced by American Indians ap
pear to be partly the result of changes which have come 
into their cultures. Technological changes have caused 
many Indian families to leave their reservations to find 
employment in the larger cities in order to earn industrial 
wages for subsistence. One change that was reported by 
Underhill was the Indian Reorganizational Act which incor
porated the tribes and provided for salaried Indian offi
cials to be elected by secret ballot. This resulted in a 
stronger tie with government. Underhill commented that 
women formerly participated very little in government, but 
since the act they have been permitted and encouraged to 
vote (Nimkoff, 1965, p . 160). Underhill commented further 
on some of these changes encountered by the Indians of the 
Papago tribe in Arizona, and discussed the effects of
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these changes upon family life:

The family is no longer a monolithic business 
unit and there is no extended family . . . Family
members go away to earn money and the family unit 
is crippled. The father is no longer the author
ity figure and the children see ideals other than 
growing up to be like their elders . . . The prob
lem is how loyalties, once settled upon the kin, 
can be redistributed among church, school, club, 
or city. The first situation of this is lapse of 
all loyalty, followed by demoralization and drunk
enness (Nimkoff, 1965, p . 160).

Kurt Deuschle (1959, p . 201) stated that, "in many ways
the American Indians have social, political, economic, and
health problems that are similar to those of people from
the underdeveloped areas of the world." Hadley’s findings
agreed with those of Deuschle. He stated that, "even

jthough they have supplemented their inadequate land with 
some outside employment and have adapted their attitudes 
toward their needs for education, medical care and other 
benefits, they are still described as a people who are 
ill-fed, ill-housed, sick and uneducated" (1955, p . 832).

Hadley also spoke of another cultural change that 
came about shortly before World War II. At this time In
dian tribes became less isolated from other cultures be
cause they began to interact with non-Indian cultures 
through trade and employment. However, Hadley indicated 
that many Indians in the Southwest living on reservations

1. ’Inadequate land' referred to the Navajo res
ervation which covers a large area, but does not provide 
adequate subsistence for the entire Navajo population.
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at the time of his writing did not speak English and their 
cultural patterns reflected very few outside influences 
(1955, p. 832).

Cultural Patterns of Low Income Negroes
The economic history of Negroes in the United 

States portrays the inequalities that minority groups have 
faced. Following their release from the southern planta
tion culture in the south, many of them became sharecrop
pers earning their subsistence in the rural areas of the 
United States. Following this period of sharecropping 
Ferman ct al. (19^5, p . xvii) noted that most of them
began to reside in the urban core areas of the larger 
cities in the United States.

Batchelder's writings (Ferman et al., 1965, p . 
113) indicated that in 1900 ninety percent of American 
Negroes lived in the south, most of them on farms. The 
urban Negroes at this time were excluded from the manu
facturing labor market and the only employment available 
to them were the less desirable, laborious jobs.

According to the 1965 BatcheIder study, the in
comes earned by Negroes at the present time have less buy
ing power than the incomes earned by other segments of the 
population. The real income of the Negro is less because 
he must pay more for his housing and consumer credit.
High rent costs cause significant reductions in disposable



income. Batchelder further stated that another reason for 
a loss of buying power is that "poor Negro families aver
age a half a person larger than poor white families. Con
sequently, per capita real income of poor Negroes is even 
further below per capita real income of poor whites with 
the same money income" (Ferman et al. , 1965? p . 114).

Ornati discussed the educational opportunities of 
Negores. He indicated that "the Negro youth encounters 
poorly prepared teachers and outmoded curricula. He has 
less access to trained counselors and guidance. Ho at
tends more crowded schools, and has less use of new equip
ment and textbooks" (1966, p. 6l). In discussing the 
Negroes' education in relation to their employment Ornati 
stated that "the educational process of Negroes is not 
proportionately reflected in their income position. Given 
the same number of years of schooling, Negroes can almost 
invariably be found employed in lower paying, less skilled 
occupations" (1966, p. 6l).

Unemployment is another problem. The Zeisel study 
reported that "in 1962 nonwhites (mainly Negroes) made up 
eleven percent of the civilian labor force, but twenty-two 
percent of the unemployed. More than one in ten was unem
ployed in 1962 —  an employment rate over twice that of 
white workers. Moreover, the gap in white-nonwhite
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imemployniGiit rates has increased since 1957" (Lehergott, 
1964, p. 118).

In addition to the economic problems of the Negro, 
social and cultural problems exist for them. Pettigrew 
(1.964, p. 7) spoke of the problems of identity and self- 
esteem. lie stated that individuals have periods of "iden
tity crisis" which usually appear during the preschool 
years, during adolescence, and again in young adulthood. 
"All three of these periods," commented Pettigrew "impose 
additional stress on Negroes. Negro parents confess to 
great anxiety and ambivalence over telling their preschool 
children what it means to be a Negro in the American So
ciety."

Studies about identity problems have been made by 
several researchers. Spurlock (1969, p . 504) commented 
that "Black children from stable families appear to feel 
more comfortable, about this racial identity than do chil
dren from unstable backgrounds." Pettigrew (1964, p. 7) 
made reference to the work done by Kenneth and Mamie Clark 
which revealed that "racial recognition in both white and 
Negro children appears by the third year and rapidly 
sharpens thereafter." Identity problems are closely re
lated to problems of self-esteem. Pettigrew (1964, p. 9) 
stated that "for years Negro Americans have had little
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else Toy which to judge themselves than the second-class 
status assigned them in America."

Clothing Management Practices
When the management process —  planning, organiz

ing, directing and evaluating —  is applied to clothing, 
all activities and behaviors related to clothing become a 
part of this process. Nickell and Dorsey stated that "the 
objective of clothing management is to further the physi
cal, social, and psychological well-being of each member 
of the family in each of the family's stages of life, and 
to do this with reasonable expenditures of the family's 
resources, both human and material" (1967, p . 524).

Troelstrup (1970, p. 258) discussed the use of re
sources in obtaining clothing. He noted that "for moder
ate income and low income families, clothing expenditures 
are not regular." He discussed irregular expenditures and 
said that "seasonal demands and sudden disintegration of 
garments make it difficult for every member to have an ad
equate wardrobe at all times." He also discussed ways in 
which a limited income could be enhanced through skill in 
planning. Understanding how to buy, when to buy, where to 
buy, and ways to properly care for family clothing were 
all suggested for better family clothing management. Home 
production of clothing items was also suggested as a means 
of supplementing family clothing budgets (1970, p. 261).
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Gordon and Lee (1967, p . 89) discussed other fac

tors related to the acquisition of clothing. They stated 
that "consumer demand for clothing does not result from an 
inborn tendency." In a discussion about the impact of 
group demand upon individual clothing choices they said 
that "millions of dollars are spent on clothing, not be
cause purchasers have an original desire for it, but be
cause the group demands conformity" (Gordon and Lee, 1967, 

p. 93).
Annual expenditures for family clothing were esti

mated in the article, "Spring 1969 Cost Estimates for Urban 
Family Budgets," published in the 3tonJthly._LaiiQX_nex.iew.
For a low income, four person family the estimate was §780, 
and the estimates for the moderate and high income families 

were §1,097 and §1,609 respectively (1970, p. 63).
Britton (1968b, p. 6) indicated that clothing ex

penditures for most groups tends to rise with age. She 
commented that there is a gradual cost increase with the 
ages of children, with a peak at young adulthood, and a 
decline with advancing age. She stated that "rising cloth
ing expenses as the child grows is due to both increasing 
quantities of many items and increasing prices paid for 
them." Regional variations in clothing costs were also 
discussed by Britton. Although the relative costs of 
clothing in the Southwest were not given, it was stated



27
that the costs for clothing were highest in the Northeast 
and lowest in the South (Britton, 1968b, p . 7)•

A 1965 study done in Iowa indicated that for mod
erate to low income families, seventy percent of the cloth
ing acquired yearly consisted of new, ready-to-wear 
garments; the remaining thirty percent came from other 
sources. It was indicated that eleven percent of the 
clothing was used clothing, given by people outside the 
family, and eleven percent was new clothing given by peo
ple outside the family. Two percent of the clothing was 
homemade from new materials, and two percent was clothing 
that was purchased from second hand stores or rummage 
sales. One percent of the families' clothing was re
ceived as pay, bonuses, prizes, or stamp premiums. It 
was also indicated that children received the highest 
amount of clothing from supplementary sources; twenty-nine 
percent of the boys' clothing and thirty-nine percent of 
the girls' clothing came from supplementary sources (Brit
ton, 1969b, pp. 3-4).

Care of clothing is another aspect of clothing 
management. The methods, techniques, and equipment used 
in caring for clothing are important not only because they 
affect the appearance of clothing, but also because they 
determine the amount of time and energy the homemaker 
spends. In a discussion of household work, Steidl and



Bratton stated, "The supplies, materials, and equipment 
used in the various task areas make a difference in the 
time required to do the task, the number of operations 
involved, and the achievement of the standard of quality 
desired by the worker11 (1968, p . 222).

Clothing Values
The evaluative aspect of the clothing management 

ultimately affects all aspects of clothing behaviors. 
Clothing values form a basis for the uses and purposes of 
clothing to a group or an individual. Roach and Richer 
(1965, pp. 6-7) indicated that the uses and purposes of 
clothing relate directly to the functions of clothing.

Dress may symbolize ties to specific social 
groups such as family, social class, occupation 
or religion . . . Clothing may be utilitarian
and protective; it may be used to obtain desired 
rewards . . . Clothing also aid in transactions
necessary for the attainment of other material 
and non-material objectives . . . Both expressive
and instrumental functions may be exhibited simul
taneously by dress . . . Adornment can be used for
many specific purposes.

These symbolic functions that clothing performs 
may be a basis for the values one holds for clothing.
Horn (1968, p. 81) indicated that several studies have 
shown "positive correlations between specific values held 
with respect to clothing and parallel general values."

In the Lapitsky study general values were compared 
to specific clothing values. The clothing values defined



by Lapitsky were chosen for this study (1961, p. 4):
Aesthetic: The desire for, appreciation of or con
cern with beauty in clothing.
Economic: The desire for comfort in clothing and
for the conservation of time, energy and money in 
relation to clothing usage or selection.
Political: The desire for obtaining prestige,
distinction, leadership or influence through cloth
ing usage.
Social I: The expression of regard for fellow be
ings through clothing behavior. The individual to 
whom this value would be of greatest concern would 
not wear clothes which were more expensive or fash
ionable than those worn by his friends. Further
more, clothing would be shared with others even 
though it might be returned soiled or somewhat 
damaged.
Social II: The desire for obtaining social ap
proval through clothing usage with conformity play
ing a prominent role.



METHODS AND PROCEDURES

In the winter of 1968 mothers of children enrolled 
in the Head Start program in Tucson, Arizona were inter
viewed. Residences of the cooperating families and stores 
where mothers shopped for clothing are shown on the map on 
the following page (Figure 1). Data were collected about 
where they obtained their children's clothing, how they • 
cared for it, how much they had of it, the condition of 
it, and what they thought about it.

The instrument used in this study was an interview 
schedule which was devised in the Spring of 1968 based 
upon the study of current literature in the clothing field 
and in management areas. This interview schedule was pre
tested in August 1968. The social case worker for the 
Tucson Community Child Development Center submitted names 
of low income mothers. These mothers were contacted and 
interviewed. The interview schedule was then revised.
The main revisions included changes in the vocabulary. 
"Launder" was changed to "wash", "clothing" was changed to 
"clothes", and "selection" was changed to "choose" in or
der to facilitate communication between the interviewers 
and the respondents. A brief introduction was added to 
the beginning of the Lapitsky Clothing Value Section
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indicating that it was a "forced choice" situation and that 
one of the two choices must he given.

Mothers of Head Start children in Tucson District 
Number One were chosen as the subjects for the study. In 
November of 1968 permission was received from the Tucson 
Head Start Program Director and the Research Director to 
request all of the six Head Start teachers to cooperate in 
the study. These teachers provided information about 
which of the mothers did not speak English, which mothers 
were gainfully employed, and the work hours of these moth
ers who worked. The investigator also prepared notices 
that introduced the project, and the teachers sent these 
notices home with all of the Head Start children to pre
pare the mothers for the subsequent interviewer’s visit.

These families were chosen because they were clas
sified by the government as poverty families. They also 
represented several ethnic groupings. However, no claim 
is made that this sample is representative of values held 
by all low income families.

In December, 1968 five interviewers were trained. 
Three of these were graduate students in the School of 
Home Economics, one was a faculty member, and the other 
was a low income Spanish-speaking homemaker. Interviewer 
training sessions were held. This training attempted to
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eliminate interviewer M a s  by the clarification of terms 
and situations pertinent to the study.

One hundred-forty mothers were interviewed; four 
mothers refused. These interviews usually lasted approxi
mately forty-five minutes to one hour and were taken in 
the respondents' homes. Appointments were not made unless 
the interviewer had come at an inconvenient time for the 
mother. The respondents were rated very cooperative, co
operative, and fairly cooperative. Prior to the inter- • 
views the interviewers agreed to definitions of the three 
levels of cooperation. None of the mothers interviewed 
were reported as uncooperative. The interviewers gener
ally found them to be cordial and willing to discuss their 
ideas. During the interviews recipes were exchanged and 
enthusiasm was shown about care of clothing. One mother 
shared her method of caring for permanently pressed gar
ments by keeping them hung until placing in the washing 
machine in order to avoid crushing and to save ironing.
The interviewers often left the homes with invitations to 
return.

The interviews were taken with various persons 
present. Information regarding who was present was re
corded. It would have been very difficult to interview 
all the mothers alone because their homes were generally 
small and many of the mothers had preschool children who



needed their occasional attention. Others present during 
the interviews in addition to the mothers and children 
were father, grandmother, aunt or other relative, neighbor.

After the interviews were completed, a system of 
coding was developed to record the information from the 
schedules. The interview schedules were coded independ-

.ently by two people and then checked for accuracy,, From 
the coded data tables were constructed.

The statistical tools used in this study were 
arithmetical summation, percentage, mean, and chi-square.



CHARACTERISTICS OF THE RESPONDENTS

The respondents who were interviewed were the 
mothers of children participating in the Head Start pro
gram in Tucson during the 1968 and 1969 school year. One 
hundred-forty mothers were interviewed. There were twenty- 
three Anglo mothers, comprising sixteen percent of the 
sample; eighty-one Ilispano mothers, comprising fifty-eight 
percent of the sample; fourteen Indian mothers comprising 
ten percent of the sample; and twenty Negro mothers, com
prising fourteen percent of the sample. The remaining two 
percent of the sample consisted of one mother from Jamaica 
and one mother from Puerto Rico. These percentages re- 
fleeted the proportion of families in each ethnic group 
participating in the Head Start Program in Tucson (Table

l)1 2.

Sizes of the Households
The interviewers obtained information about the 

sizes and composition of the households; ages and occupa
tions of the parents; and educational levels of adults in

1. The classification of ethnic groups was based 
upon the ethnicity of the mother even though there were 
some families with mothers and fathers representing dif
ferent e thnic groups.

2. All tables are in the Appendix beginning on 
page 110.
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the households. The sizes of the households varied from 
three to fourteen persons; forty-three percent of them 
consisted of six to eight persons (Table 2). Sixty-one 
percent.of the Anglo households were made up of three to 
five members, and thirty-five percent of the Anglo house
holds consisted of six to eight members. The largest 
Anglo household had over nine members.

Twenty-six percent of the Hispano households were 
made up of five or less members. Forty-four percent had. 
six to eight members, and twenty-six percent had nine to 
eleven members. There were three households made up of 
twelve or more persons.

Data on the Indian households showed that twenty- 
nine percent of the Indian households had three to five 
members, and twenty-one percent of the households had six 
to eight members. Thirty-six percent of the households 
had nine to eleven members, and fourteen percent of them 
were made up of twelve to fourteen persons.

Thirty percent of the households in the Negro sam
ple had less than five members. Sixty percent of the 
households had six to eight members, and ten percent of 
the households had nine to eleven members. The two house
holds not included in the above ethnic classifications, 
the Jamaican and Puerto Rican households, had six members 
in each of them (Table 2).
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Composition of the Households 

The households were composed of various persons. 
There were mothers, fathers, relatives, other adults, 
children, and children of relatives. The number of adults 
in the households ranged from one to three. The majority 
of the households had both the mother and father living in 
the home. Divorce, military service and death were the 
most common causes of the fathers' absence from the.homes. 
Fifty-two percent of the Anglo households had both a moth
er and a father; forty-four percent of the Anglo house
holds were headed by the mother only. One household 
consisted of the mother and an adult relative (Table 3)• 

Sixty-one percent of the Hispano households were 
headed by both fathers and mothers, and twenty-three per
cent were headed by the mothers only. Eight percent of 
the households consisted of mothers, fathers, and adult 
relatives which included grandmother, grandfather, and 
sibling of one of the parents. Five percent of the His
pano households consisted of mothers and relatives. Three 
percent of the households reported mother, father, and 
adults not directly related to them which included friends 
• of the parents and a babysitter-housekeeper.

Sixty-four percent.of the Indian Households were 
composed of both mothers and fathers, and twenty-two per
cent of the households had only the mothers as heads of
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the households. There was one household which included a 
grandfather in addition to both parents, and one household 
which included the mother and two of her relatives.

Forty percent of the Negro households had both 
fathers and mothers; forty-five percent had mothers only. 
Fifteen percent of the households had the mother and one 
or more of her relatives present in the homes. The Ja
maican and Puerto Rican households were both composed of 
mother and father.

Number of Children in the Households
The number of children in the households ranged 

from one to over ten. Forty percent of all the families 
had three or four children, and twenty-six percent had five 
or six children (Table 3)• Thirty-six percent of the 
Anglo families had three or four children. Thirty percent 
had five or six children, and thirty percent had one or 
two children. The largest Anglo family had seven children. 
There were no children of relatives living with any of the 
Anglo families.

Forty-four percent of the Ilispano families had 
three or four children; twenty-four percent had five or 
six children, and thirteen percent had seven or eight 
children. Eight percent of the families had nine or ten 
children, and seven percent had one or two children. One



family had over ten children, and nine families reported 
children of relatives living with them.

Twenty-nine percent of the Indian households re
ported five or six children, and twenty-nine percent of 
them reported seven or eight children. Twenty-one percent 
had three or four children; seven percent had nine or ten 
children; and seven percent had over ten children. One 
homemaker reported no children of her own, but she indi
cated that she was caring for the children of her daughter 
who lived in another city.

Thirty-five percent of the Negro households had 
either three or four children, and twenty-five percent had 
five or six children. Twenty percent had nine or ten 
children, and ten percent had one or two children. Ten 
percent also had seven or eight children. Five Negro 
households reported children of relatives. The Jamaican 
and Puerto Rican families each had four children.

Ages of the Parents
The ages of the mothers and fathers ranged from 

twenty to over fifty. The ages of the mothers varied; 
there were no mothers younger than twenty, but four wore 
over the age of.fifty (Table 4). Thirty-three percent of 
the entire sample were between the ages of twenty-five and 
twenty-nine, and twenty-four percent were between the ages 
of thirty and thirty-four. In the Anglo sample seventeen
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percent of the mothers were in the twenty to twenty-four 
age group. Twenty-two percent were between the ages of 
twenty-five and twenty-nine; thirty-one percent were be
tween the ages of thirty and thirty-four; and seventeen 
percent were between the ages of thirty-five and thirty- 
nine. Nine percent were between forty and forty-four 
years old, and one mother was over the age of fifty.

The data from the Hispano segment showed that 
eleven percent of the mothers were between the ages of 
twenty and twenty-four, and thirty-eight percent of them 
were between the ages of twenty-five and twenty-nine. 
Nineteen percent of the mothers were in the thirty to 
thirty-four age group, and twenty-one percent of them were 
in the thirty-five to thirty-nine age group. Six percent 
of the mothers were between forty and forty-four years 
old, and four percent of the mothers were over the age of 
fifty. One mother was not present in the home, but her 
Head Start child was cared for by the grandmother who was 
the respondent.

Twenty-one percent of the Indian mothers were be
tween twenty-five and twenty-nine years old, and thirty 
percent were between the ages of thirty and thirty-four. 
Twenty-one percent were between the ages of thirty-five 
and thirty-nine, and twenty-one percent were between the 
ages of forty and forty-four.



41
Ten percent of the Negro mothers were between 

twenty and twenty-four years old, and thirty percent were 
between twenty-five and twenty-nine years old. Thirty- 
five percent were in the thirty to thirty-four age group; 
fifteen percent were in the thirty-five to thirty-nine age 
group; and ten percent were in the forty to forty-four age 
group. The Jamaican mother was thirty years old, and the 
Puerto Rican mother was twenty-eight years old.

Over half of the fathers were between the ages of 
twenty-five and forty-four (Table 5)• Data from the Anglo 
sample showed that the youngest father was under the age 
of twenty-four. Nine percent of the Anglo fathers were in 
the twenty-five to twenty-nine age group, and thirteen 
percent of them were in the thirty to thirty-four age 
group. There were also thirteen percent in the thirty to 
thirty-nine age group. Nine percent were between forty 
and forty-four, and four percent were between forty-five 
and forty-nine. Fathers were not present in forty-eight 
percent of the Anglo homes.

In the Hispano sample sixteen percent of the fath
ers were between the ages of twenty-five and twenty-nine, 
and sixteen percent were between the ages of thirty and 
thirty-four. Seventeen percent were between the ages of 
thirty-five and thirty—nine; twelve percent were between 
the ages of forty and forty-four; four percent were be
tween forty and forty-nine; and five percent were over the



age of fifty. Fathers were not present in thirty percent 
of the TIispano homes.

Fourteen percent of the Indian fathers were in the 
twenty-five to twenty-nine age group and fourteen percent 
were in the thirty to thirty-four age group. The highest 
percentage of fathers, twenty-nine percent, were in the 
thirty-five to thirty-nine age group. Two fathers were 
between forty and forty-nine. Four fathers were not pres
ent in the homes.

In the Negro sample one father was "between twenty- 
five and twenty-nine years old. Twenty percent were in 
the thirty to thirty-four age group, and twenty percent 
were in the thirty-five to thirty-nine age group. Fifty- 
five percent of the fathers were not in the homes. The 
Jamaican father was thirty-three years old and the Puerto 
Rican father was forty-six years old.

Occupations of the Parents
Most of the mothers in each ethnic group were full 

time homemakers; ninety-eight percent of the entire sample 
were in this category (Table 6). Fifty-two percent of the 
Anglo mothers were full time homemakers. Twenty-two per
cent were clerical workers; nine percent were sales work
ers; and nine percent were managerial workers. One mother 
was a service worker, and one mother was a part time 
nursery school teacher assistant.
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In the Hispano sample seventy-five percent of the 
mothers were full time homemakers. Ten percent of the 
mothers were service workers. Seven percent had labor 
jobs; two mothers had professional jobs; and one mother 
had a selling job.

Eighty-five percent of the Indian mothers were 
full time homemakers. Data about the other Indian mothers 
was not available. Fifty-five percent of the Negro moth
ers were full time homemakers. Four mothers had labor 
jobs, and four had clerking jobs. Data were not available 
for one Negro mother's employment. The Jamaican mother 
and the Puerto Rican mother were both full time home
makers .

Data about the occupations of the fathers showed 
that most of the fathers who were present in the homes 
were laborers; thirty-four percent were in this category 
(Table 6). Eighteen percent of the Anglo fathers were 
laborers; thirteen percent were service workers; and thir
teen percent were in the armed services. One father was 
unemployed, and the remaining fathers were not present in 
the homes.

Thirty-eight percent of the Hispano fathers were 
laborers. Twenty percent had operative jobs; four percent 
were employed in craft-foreman jobs; and three percent 
were professionally employed as clergymen. One father was



a service worker, one was a clerical worker, and five 
fathers were unemployed. The remaining twenty-seven per
cent of the Hispano fathers were not present in the homes.

Fifty-seven percent of the Indian fathers were 
laborers. One father had an operative type job, and one 
father was serving time in a penal institution. Twenty 
percent of the Negro fathers living at home were laborers. 
Two fathers were service workers, one was serving a sen
tence in a penal institution, and one was unemployed. The 
remaining fifty-five percent were not present in the homes. 
The Jamaican father was a student at the University of 
Arizona and the Puerto Rican father was employed in cem- 
etary lot sales work.

Educational Levels of the Adults in the Households
The educational levels of the adults in the house

holds showed that the women had slightly higher educational 
levels than the men. This may be explained by the fact 
that the educational levels of fathers not living in the 
homes were not available. Most of the mothers had from 
seven to ten years of formal schooling. Educational lev
els for mothers ranged from elementary grades to above 
high school. Forty-four percent of the Anglo mothers had 
completed eleven or twelve grades, seventeen percent had 
completed seven or eight grades, and seventeen percent had 
received training above high school. Nine percent had



completed nine to ten grades and one mother had completed 
five grades. Data were not available for two of the Anglo 
mothers.

Thirty-five percent of the Hispano mothers had 
completed seven to eight grades. Twenty-six' percent had 
completed nine to ten grades; twenty-one percent had com
pleted six grades; twelve percent had completed eleven to 
twelve grades; and one percent had received training be
yond high school. The educational level of the mother not 
present was not available, but the respondent, the Head 
Start child’s grandmother, had completed four grades.

Half of the Indian mothers indicated that they had 
completed seven to eight grades. Twenty-two percent indi
cated that they had completed six grades, and fourteen per 
cent said they had completed nine to ten grades. One 
mother had attended night school at the University of Ari
zona. The educational level of the mother not present in 
the home was not indicated, but the respondent, the Head 
Start child’s grandmother, had received no formal educa
tion.

Thirty-five percent of the Negro mothers had com
pleted nine to ten grades; thirty percent had completed 
eleven to twelve grades. Two mothers had attended school 
beyond high school. Data were not available for two of 
the Negro mothers. The Jamaican mother had completed
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eight grades and the Puerto Rican mother had completed six 
years of school in Jamaica.

Twenty-two percent of the Anglo fathers had com
pleted eleven to twelve grades. Nine percent had completed 
eleven to twelve grades. Nine percent had completed nine 
to ten grades, and nine percent had received training be
yond high school. One father had completed six grades, 
and one father had completed seven grades. Forty-eight 
percent of the fathers were not present in the homes.

Twenty-three percent of the Hispano fathers com
pleted six grades. Seventeen percent had completed seven 
to eight grades, and nine percent of the fathers were in
cluded in each of the categories completing nine to ten 
grades and eleven to twelve grades. Other educational 
levels indicated by six percent included completion of 
elementary grades in Mexico; attendence and completion of 
Baptist seminary in Mexico and attendence and completion 
of high school in Mexico. Thirty percent of the Hispano 
fathers were not present in the households.

Half of the Indian fathers had completed seven to 
eight grades. One father had completed six grades, and 
one father had received training beyond high school. Data 
were not available for the remaining Indian fathers.

Only forty-five percent of the Negro fathers were 
living at home. Two of these had completed seven to eight



grades; two had completed nine to ten grades; and four had 
completed eleven to twelve grades. Data were not avail
able for one of the fathers living at home. The Jamaican 
father had completed several years of college, and the 
Puerto Rican father had graduated from high school.

There were twenty-nine adults living in the house
holds who were not mothers or fathers of the Head Start 
children. The.education levels of these adults ranged 
from no education to education beyond high school. Seven 
of them had completed schooling up through the sixth grade; 
one had completed seven to eight grades; one had completed 
nine to ten grades; six had completed eleven to twelve 
grades; and one had received education beyond high school. 
Three of the adults had received no formal education, and 
data were not available for ten of the adults.



PRESENTATION AND ANALYSIS OF DATA

Clothing management practices of mothers of Head 
Start children in Tucson are presented with an analysis of 
the data obtained during the 1968-69 school year.

Clothing Selection and Care Dy the Mothers 
Clothing selection is an integral part of the en

tire process of clothing management. It is utilized in 
the planning and in the obtaining of clothing, and the 
constant evaluation of clothing decisions determines pres
ent and future clothing behavior. Clothing care, much 
like selection, is not only concerned with the organizing
directing aspect of management, but also with the planning 
and the evaluating of related materials, methods and 
equipment. Several questions regarding clothing selection 
and care were asked during the interviews. The intent of 
these questions was to ascertain the extent and type of 
clothing selection made by these low income mothers. In
quiries regarding the criteria for selecting clothing were 
made. Relative importance of terms such as color, fit, 
quality, style to mothers, and the relative importance of 
care features were studied.
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What Mothers Looked For When Selecting 
Their Children's Clothing

When the mothers were asked what they looked for 
when selecting their children's clothing, various responses 
were given. These responses included comments indicating 
such things as fabric and garments that would last a long 
time, seams that would not come apart, and fabric that 
would not fade. These responses were classified as qual
ity. . Items classified under price included comments such 
as cheap, low cost, sales, bargains. Other responses were 
classified as child's needs, fit, comfort, and care. 
Fifty-eight percent of the respondents made comments that 
were coded under the term quality (Table 8). The next 
most frequent response was price; one third of the mothers 
mentioned items related to price and cost. In the Anglo 
sample eighty-seven percent of the mothers indicated qual
ity as the most important consideration in buying chil
dren's clothing. Twenty-six percent of these Anglo mothers 
looked for price related factors, and twenty-six percent of 
them were concerned about care. Nine percent mentioned 
child's needs and nine percent mentioned other things such 
as appearance or color. Just one Anglo mother mentioned 
that she was concerned with the fit of the garment.

In the Hispano sample fifty-one percent indicated 
that they looked for quality and thirty-five percent in
dicated price. Twenty-five percent of the mothers gave
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responses such as appearance, styles that would remain 
fashionable for a long time, and garments with self-help 
features so that the child would be able to dress with more 
independence. Twelve percent of the Hispano mothers said 
that fit was important, and ten percent spoke of the care 
required by garments. Six percent mentioned comfort and 
three percent mentioned child's needs.

Half of the Indian mothers indicated the impor
tance of quality to them in clothing selection, and forty- 
three percent mentioned price as an important considera
tion. Twenty-nine percent desired well-fitting garments 
and fourteen percent looked for other things such as moth
er's likes and specific garments. One mother mentioned 
comfort and another mother indicated the importance of 
care features in garments.

Fifty-five percent of the ,Negro mothers looked for 
quality, twenty-five percent looked for care, and twenty 
percent looked for price in clothing selection. Two moth
ers looked for other things such as color and style, and 
one mother looked for comfortable clothing for her child. 
One mother indicated care to be an important considera
tion, and another mother said that she looked for what the 
child needed most. The Jamaican and Puerto Rican mothers 
both indicated that they looked for quality and for price 
in the purchase of children's clothing.



Quality-related characteristics in clothing appar
ently were most important to the majority of mothers in 
each group. Most of the responses classified as quality 
related to the durability of the fabric itself or the dur
ability of the original beauty of the constructed garment. 
The mothers desired garments that could be worn a long 
time by the child or that could be passed down to a youn
ger child. Price-related responses were frequent also. 
Both of these response categories appeared to reflect the 
mothers' limited financial ability to obtain clothing for 
their children. They generally indicated a need or desire 
for low prices, and they generally desired a long wear 
life for the garments selected.

When the mothers mentioned fit they often indi
cated that a slightly larger garment was preferred because 
it could be worn longer by the child. A perfect fit, 
adapted to the body size was not usually the criterion 
given by the majority of those mothers who gave responses 
related to fit. The other responses such as comfort, 
care, needs of the child, color, and style generally re
sulted from the mothers' concern for obtaining maximum 
satisfaction from their clothing outlays by economizing 
on money, time, and energy resources.
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Mothers' Consideration of Child's
Likes in the Selection of Children's Clothing

The mothers were asked if they considered their 
child's likes when buying or selecting clothing. Sixty- 
nine percent of the mothers said yes, explaining that the 
child liked the clothing bought for him, that the child 
participated in selecting clothing, or that sometimes the 
child's likes were considered (Table 9)• Eighty-three 
percent of the Anglo mothers indicated that they did con
sider their children's likes in some way when selecting 
clothing for them. Seventeen percent indicated that they 
did not consider child's likes. Of this seventeen percent, 
thirteen percent said their child's likes were not consid
ered because the child's likes were too extravagant, the 
mother had to buy what would last longest, or the child 
was too young to be particular.

Sixty-four percent of the Hispano mothers indi
cated that they considered their child's likes in the 
selection of clothing; most of them said that their child 
liked what was purchased. Thirty-four percent said they 
did not consider their child's likes. Fourteen percent of 
this thirty-four percent said that they selected clothing 
that they liked best, and eleven percent said that they 
had to choose what lasted the longest and the purchase de
pended upon the cost. One mother indicated that she did
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not make clothing selections for her child because her 
husband made the family clothing purchases.

Seventy-nine percent of the Indian mothers said 
they considered their child's likes in clothing selections. 
The most frequently given response was that the child 
liked what was selected. Several mothers said that they 
asked their children in advance about preferences, and 
when colors were important to the child attempts were made 
to choose the child's desired color. Twenty-one percent 
of the Indian mothers said that they did not consider 
their child's likes. Of those giving reasons one mother 
said she had to buy what she liked, and another mother in
dicated that her child was too young to be particular 
about style and colors in clothing.

Sixty-five percent of the Negro mothers said they 
considered their child's likes. Of those giving further 
explanation, two mothers indicated their children liked 
what was selected for them, three mothers said that they 
sometimes considered their child's likes, and five mothers 
indicated the importance of color and style to their chil
dren and that their children help to select outer garments. 
Thirty percent of the Negro mothers said that they did not 
consider their child's likes because their children were 
too young to know quality and often too young to have
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definite preferences. One mother gave her child money for 
some of his clothing and let him make the clothing pur
chases himself.

The Jamaican mother indicated that most of the 
time she bought what she liked for the child and the 
Puerto Rican mother said she considered her child's likes, 
but the child rarely selected his own clothes because he 
tended to choose expensive garments.

These data indicated that the mothers were gener
ally interested in dressing their children in ways that 
would be satisfying to them. The ways they chose to con
sider the child's likes varied. Many of the mothers said 
that their children liked the selections they made and 
many reported that the child participated in the selection. 
These mothers seemed to recognize the role clothing has in 
meeting aesthetic and social needs. The mothers who said 
they did not consider their children's likes offered ex
planations that this was not done because limited financial 
resources made it necessary for them to buy only what was 
needed and only those types of garments that they could 
afford.

Relative Importance of Color, Fit,
Quality and Style to the Mothers

During the interviews each mother was given four 
2 X 3  inch cards upon which was written the words, color,
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fit, quality, and style. The mothers ivcre asked to ar
range these cards in order of importance to them in the 
selection of children's clothing. In tabulating this data 
the first choice responses were given four points, the 
second place responses were given three points, the third 
place responses were given two points, and the fourth 
place responses were given one point. The weighted totals 
of this data showed that the Anglo mothers' ordering of 
these terms according to their personal preferences was 
style, fit, color and quality. Style averaged 3.1 points 
per mother. Fit and color both averaged approximately 2.5 
points per mother, and quality averaged only 1.9 points 
per mother.

The Hispano mothers ranked style first, color and 
fit second, and quality third. Style averaged 2.7 points 
per mother and color and fit averaged 2.5 points per moth
er. Quality averaged 2.4 points per mother.

The Indian mothers placed the words in the order 
of style, color, fit and quality. Style averaged 3.1 
points per mother, and color and fit both averaged approx
imately 2.4 points per mother. Quality averaged only 2.1 
points per mother.

The Negro mothers, however, placed quality first 
with an average of 2.9 points per mother. Color was sec
ond and fit was third. Both of these averaged approximately
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2.4 points per mother. Style was rated last, averaging 
2 .3 points per mother. The Jamaican mother ranked the 
four words in the order of fit, quality, color and style, 
and the Puerto Rican mother ranked them style, fit, qual
ity, and color.

The majority of the 140 mothers gave preference to 
style. Color and fit were also rated highly by the ma
jority of the women. Less than one third of the mothers 
placed quality first even though fifty-eight percent of 
the mothers gave quality-related responses when they were 
asked what they looked for in selecting their children’s 
clothing. This may possibly be explained by the fact that 
when the mothers were given the cards upon which the terms, 
color, fit, quality and style were written, they had only 
these words to work with; no definitions were provided.
The meaning of the word "quality" was probably vague.
When they named what they looked for in the selection of 
clothing they did not actually say "quality", but rather 
made comments that were classified as quality.

Relative Importance of Care Features 
in the Selection of Children's Clothing

To determine the relative importance of care fea
tures in the selection of children's clothing, the inter
viewers asked the mothers to respond to a closed-end 
question having three alternatives. Forty-five percent of
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all the mothers thought that whether or not the fabric 
showed dirt was the most important consideration in cloth
ing selection (Table 11). Forty-one percent indicated 
that the method required for washing clothing was most 
important, and thirty-four percent indicated that easy or 
no ironing was most important.

Fifty-two percent of the Anglo mothers were con
cerned about whether or not the fabric showed dirt. Thirty- 
nine percent said easy or no ironing was most important 
to them, and thirty-five percent were most concerned about 
the methods required for laundering the clothing. Forty- 
three percent of the Hispano mothers were concerned about 
how to wash the clothing. Forty-two percent placed im
portance upon whether or not the fabric showed dirt, and 
twenty-eight percent placed importance upon easy or no 
ironing.

Although it was a closed end question, other com
ments made by the mothers were recorded. Six Hispano 
mothers made other comments. Some mothers said that they 
were more concerned about the wear-life of the garment 
than about the care it would require. Two mothers were 
more concerned about the appearance of the garment or 
fabric than about care, and one mother said that she 
bought only what she could afford regardless of care re
quirements.



Half of the Indian mothers indicated the impor
tance of the washing methods required by clothing, and 
thirty-six percent indicated the importance of whether or 
not the fabric would show dirt. Twenty-nine percent of 
the Indian mothers indicated their concern for easy or no 
ironing.

Fifty-five percent of the Negro mothers wanted to 
know whether or not the fabric would show dirt. Half of 
them were concerned about easy or no ironing and thirty- 
five percent indicated that methods required for laundry 
were important. The Jamaican mother was most concerned 
about whether the fabric showed dirt, and the Puerto Rican 
mother was most concerned about .easy or no ironing fea
tures of fabrics and garments.

When the responses of the whole population were 
tabulated it was found that whether or not the fabric 
showed dirt was the most frequently chosen alternative.
How to wash the clothes was the next most frequently men
tioned alternative and easy or no ironing was the least 
frequently chosen alternative. None of these choices were 
given by more than forty-five percent of the mothers. A 
possible explanation for these choices was that some of 
the mothers did not have access to automatic washing ma
chines in their own homes and had to use the laundromat. 
Many mothers had wringer type washing machines which
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usually resulted in a cost in both time and energy on 
laundry days. To these low income mothers washing prob
ably represented more work to them than ironing did.
Another possible explanation would be that for preschool 
age children, getting clothing dirty may be more common 
than wrinkling or crushing clothing.

How Mothers Washed Their Children's Clothing
The methods of caring for clothing and the equip

ment used for laundering were investigated. Eighty-three 
percent of the Anglo mothers indicated they owned washing 
machines of automatic and wringer types (Table 12). Thir
teen percent of the mothers used automatic washing machines 
at the laundromat and one mother rented an automatic wash
ing machine to use in her home. Data about washing methods 
employed by the mothers showed that thirty-nine percent of 
the Anglo mothers used automatic washing machine methods, 
twenty-two percent used wringer washing machine methods, 
and thirty-nine percent of the mothers indicated the use 
of a washing machine, but did not specify its type. No 
hand washing was reported by the Anglo mothers.

Seventy-seven percent of the Hispano mothers owned 
either automatic or wringer washing machines. Twenty per
cent used automatic washers at the laundromat and six per
cent of the mothers used the washing machines of relatives. 
The mothers also indicated washing methods. Forty-six
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percent of them used the wringer methods of washing, forty- 
four percent used the automatic washing machine methods, 

and twelve percent used a washing machine, hut did not 
specify the type of machine used. Nine percent of the 
Hispano mothers did all or part of their washing hy hand. 
One mother said she preferred to have all her children's 
clothes dry cleaned.

When the Indian mothers were interviewed it was 
found that eighty-six percent of them owned wringer or 
automatic washing machines. The other two mothers used 
the laundromat. Forty-three percent of the Indian mothers 
used automatic washing machine laundry methods, and forty- 
three percent used wringer wnshing machine methods. Two 
mothers who used washing machines did not specify the type 
of washing machine. Three mothers used hand methods for 
their laundry.

Seventy-five percent of the Negro mothers owned 
washing machines. Twenty-five percent of the mothers used 
the laundromat for part or all of their washing. Fifty- 
five percent of the Negro mothers specified automatic ma
chine washing, twenty-five percent indicated wringer 
machine washing, and twenty percent indicated that they 
used washing machines, but did not specify the type of ma
chine. Four mothers used hand methods for all or part of 
their laundry. Both the Jamaican and the Puerto Rican



mothers owned washing machines, hut the types of washing 
machines were not specified hy these mothers.

The majority of mothers in each group owned their 
own washing machines; the remaining mothers used the 
laundromat or relatives' washing machines, or they em
ployed hand laundering methods for washing their children's 
clothing. Automatic washing machine methods wrerc the most 
frequently reported laundry methods and wringer type wash
ing machine methods were the next most frequently reported 
laundry methods. The slightly higher frequency of auto
matic washing machine methods may he explained hy the fact 
that it was assumed that those mothers using the laundro
mat used automatic washing machines. The number of moth
ers using automatic washing machine methods in their homes 
would have to be less. Data about washing machine types 
were lacking for twenty-seven mothers because they did not 
specify the types of washing machines they owned even 
though they indicated that they used a washing machine for 
their laundry. The availability of this information would 
have made possible a more precise description of the meth
ods used by the mothers to care for their children's 
clothing.
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Shopping Practices of the Mothers 
The shopping practices of mothers were studied to 

discover how mothers learned about places to shop, the
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types of stores they preferred, reasons they had for store 
preferences, where they actually shopped for their chil
dren's clothing and the time of year they bought most of 
their children's clothing.

How Mothers Learned About Places to Shop
There were several sources the mothers reported 

that helped them learn about places to shop. Forty-eight 
percent of the 140 mothers learned from their own investi
gations and shopping experiences (Table 13)• Thirty-seven 
percent of them indicated that advertisements assisted 
them in learning about places to shop. The sources of in
formation most frequently mentioned by Anglo mothers were 
advertisements, which included radio, television, newspa
pers, door-to-door circulars and mail advertisements; 
forty-four percent of them indicated these information 
sources. Thirty-five percent of the Anglo mothers learned 
from their previous experiences and investigations, and 
thirty percent learned from friends and other people. One 
mother learned from a relative and one mother said she 
used a consumer's guide for all her shopping information.

The Ilispano mothers most frequently gave previous 
experiences and - investigations as the ways they learned 
about places to shop; forty-seven percent gave responses 
classified as such. Thirty-six of the Hispano mothers in
dicated they learned from advertisements and twelve percent
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learned from relatives. Six percent indicated that they 
learned from friends and other people.

Half of the Indian mothers learned about shopping 
places from advertisements. Forty-three percent learned 
from experience and investigation, and fourteen percent 
mentioned friends and other people as major sources of in
formation.

Sixty-five percent of the Negro mothers said they 
learned about places to shop from their own experiences 
and investigations. Advertisements, the next most fre
quently given source, was mentioned by thirty percent of 
the mothers. Twenty percent of the Negro mothers learned 
from relatives, friends and other people. Both the Ja
maican and Puerto Rican mothers said they learned about 
places to shop from their own investigations and previous 
experiences.

The data from all of the groups showed that forty- 
eight percent of the mothers relied on their own investi
gations and experiences in learning about places to shop. 
This would possibly indicate a strong preference of the 
mothers to be independent in the selection of their shop
ping places. However, thirty-nine percent of the 140 
mothers learned from advertisements of various types.
This indicated that advertising also played an important 
part in influencing the mothers' shopping habits. It



could l)c further noted that if advertising did play an 
important part in influencing the mothers' selection of 
shopping places, it could have also influenced the mothers' 
consumer choices.

Only twenty-three percent of the mothers learned 
about places to shop from relatives, friends, and other 
people, even though it may be assumed that relatives and 
friends would possibly be more personally concerned about 
the mother than would the advertisers. However, informa
tion from advertisers is almost always available, and sug
gestions from friends, relatives and other people is not 
always available. This may account for the percentage 
difference in these two sources of information.

Types of Stores Mothers Preferred
When asked about'store preferences for buying 

children's clothing, over half of the mothers, sixty-eight 
percent, named stores which were classified as department 
stores (Table 14). Variety stores were preferred by twen
ty-four percent of the mothers, and speciality stores were 
preferred by sixteen percent of the mothers. Seven per
cent of the mothers named second hand stores and two per
cent of the mothers preferred mail order stores for 
children's clothing.

Seventy-eight percent of the Anglo mothers named 
department store preferences and seventeen percent named
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variety stores. Two mothers mentioned mail order houses 
and one mother named a second hand store.

Sixty-three percent of the Hispano mothers pre
ferred department stores. Twenty-eight percent named 
preferences for variety stores, and twenty-two percent 
named speciality store preferences. Nine percent reported 
second hand stores, and one mother preferred a mail order 
store for children's clothing.

Seventy-one percent of the Indian mothers named 
department stores and twenty-nine percent named various 
variety stores. One mother indicated her preference of a 
speciality store. Seventy-five percent of the Negro moth
ers preferred department stores, and fifteen percent pre
ferred speciality stores. Two mothers preferred variety 
stores and two mothers preferred second hand stores. Both 
the Jamaican and Puerto Rican mothers gave department 
store preferences.

The department store was the most frequently pre
ferred store in all of the groups. This may partly be 
explained by the fact that the classification for depart
ment stores was broad to include stores with department in 
their names as well as department stores that had discount 
pricing. Discount department stores were frequently re
ported which may explain the high percentage of department 
stores.
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Mail order stores were the least preferred store 
for haying children’s clothing. This may he attributed to 
the fact that there is a waiting period from the time a 
garment is ordered to the time of its arrival. Another 
consideration in mail order shopping is that in order to 
have a catalogue one must have used the service. To ob
tain a Sears or Montgomery Ward catalogue in Tucson the 
customer must go to the store to pick it up. Thus trans
portation is an added cost. If the customer goes to the 
store she could buy clothing in the store but the prices 
on goods in the store are often higher than in the cata
logue. Postage added to price of goods makes catalogue 
purchasing cost about the same as store purchasing.

Reasons for Store Preferences
The reasons given for these preferences were var

ied, but the two most frequently given responses were 
classified under low price and quality. Sixty-five re
sponses, forty-seven percent, were classified under each 
of these terms (Table 15)• Seventeen percent of the 140 
mothers preferred stores because of selection, and eleven 
percent preferred stores because of sales.

Forty-four percent of the Anglo mothers preferred 
certain stores because of quality and thirty-nine of the 
mothers preferred stores because of low prices. Twenty- 
two percent of the mothers gave selection as reasons for



preferring a certain store and seventeen percent gave lo
cation as reasons for preferring a certain store. One 
mother preferred a store for its service and one mother 
preferred a store for its sales.

Forty-seven percent of the Hispano mothers gave 
reasons relating to low price and forty-six percent of the 
Hispano mothers gave reasons classified under quality. 
Sixteen percent of the mothers reported sales for influ
encing their preferences, and twelve percent reported se
lection for influencing their preferences. Location was a 
reason given by nine percent of the mothers, and service 
and credit were reasons given by six mothers. Other rea
sons mentioned by some mothers for preferring a store in
cluded shopping enjoyment, habit, husband's preference, 
and smaller shopping crowds.

Half of the Indian mothers gave reasons classified 
under low price and half of them made references to qual
ity. Other reasons given in addition to low price and 
quality included credit, location, selection, and sales. 
One mother preferred a store because her sister shopped 
there.

Half of the Negro mothers gave responses relating 
to quality and forty-five percent gave responses relating 
to low price. Selection was also frequently mentioned.
One mother preferred a store because of sales; another
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mother preferred a store because of its location; and 
another mother gave a store preference, "but did not have 
any particular reason for her preference. The Jamaican 
mother gave reasons of quality and low price and credit, 
and the Puerto Rican mother preferred a store because of 
its low prices.

The reasons given by the mothers for their store 
preferences were consistent with those things they looked 
for when selecting and buying their children's clothing. 
Most of the mothers preferred stores because of quality or 
because of low price. They preferred stores which sold 
clothing that they thought would be durable at prices they 
felt they could afford. The other reasons given for their 
preferences such as selection, location, credit, further 
described factors that appear to be related to limited in
comes .

Where Mothers Shopped for Their Children's Clothing
It was found that the terms, "shop for" and "buy" 

were not synonomous with the mothers. Some mothers indi
cated that they looked around or shopped around in differ
ent stores for their children's clothing, but they did not 
always purchase their children's clothing from these 
stores. Seventy-one percent of the 140 mothers indicated 
that they shopped for their children's clothing in depart
ment stores (Table 16). Thirty-eight percent of the
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mothers shopped at variety stores; seventeen percent 
shopped at speciality stores; and fifteen percent shopped 
at second hand stores.

Eighty-three percent of the Anglo mothers shopped 
for their children's clothes in department stores and 
thirty percent shopped in variety stores. Two mothers 
named speciality stores and two mothers named second hand 
stores. One mother mentioned mail-order shopping, and one 
mother said she shopped at the local Air Force Base Com
missary. Sixty-five percent of the Hispano mothers shopped 
in department stores for their children's clothes; forty- 
one percent shopped in variety stores; twenty-five percent 
shopped in speciality stores; and fifteen percent shopped 
in second hand stores.

Seventy-nine percent of the Indian mothers shopped 
in department stores; thirty-six percent shopped in vari
ety stores; and fourteen percent shopped in second hand 
stores for their children's clothing. Seventy-five per
cent of the Negro mothers shopped in department stores for 
their children's clothes; forty percent shopped in variety 
stores; and thirty percent shopped in second hand stores. 
Two Negro mothers shopped for their children's clothing in 
speciality stores and one mother said she did some mail 
order shopping. Both the Jamaican mother and the Puerto
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Rican mother shopped for their children's clothing in de
partment stores.

The shopping places named by the mothers, in most 
instances, paralleled the store preferences given by the 
mothers. Department stores and variety stores were the 
most frequently named stores, and speciality stores and 
second hand stores were the next most frequently named 
stores. One possible explanation for second hand stores 
and speciality stores being shopped in to a lesser extent 
is that in Tucson there are fewer speciality stores and 
second hand stores than there are department and variety 
stores. Also the wider range of products available in 
department and variety stores would enable the mothers to 
accomplish other shopping errands while shopping for their 
children's clothes. Second hand stores generally have 
lower prices, but quality, selection, or cleanliness of 
clothing is frequently lacking.

When Mothers Bought Most of Their Children's Clothing
The mothers were asked about when they bought most 

of their children's clothing. Many of the mothers men
tioned more than one time for major purchases. Seventy- 
six percent of the mothers indicated major purchases when' 
the child needed clothing, and sixty-five percent of them 
indicated that the beginning of the school year was another 
time when clothing purchases were made (Table 17).



71
Thirty-nine percent of the mothers ho tight clothing all 
year round; twenty-two percent bought clothing when the 
stores had sales; and another twenty-two percent of the 
mothers indicated that they purchased clothing when they 
felt like shopping.

Seventy-eight percent of the Anglo mothers bought 
most of the clothing for their children when their chil
dren were in need of clothes. Sixty-one percent of the 
mothers bought clothes just before school began and thirty- 
nine percent bought clothes throughout the entire year. 
Twenty-six percent bought clothing for Christmas gifts and 
twenty-two percent bought clothing when the stores had 
sales. The Anglo mothers also purchased clothing in the 
spring, in autumn when the weather began to get colder, 
and when they had the money or felt like shopping.

The Hispano mothers also indicated that they 
bought most of their children's clothing when their chil
dren needed clothes; seventy-nine percent of the mothers 
gave this buying time. Sixty-nine percent of the mothers 
bought clothing just before school began and thirty-six 
percent bought clothes when they felt like shopping. 
Twenty-five percent bought clothes when the stores had 
sales, and ten percent bought clothes when they had the 
money. Other times given for shopping included Easter
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time, when shopping for other things, during July sales, 
and on special occasions.

The most popular shopping time for the Negro moth
ers was when their children needed clothing; sixty-five 
percent of the mothers shopped at this time. Sixty per
cent of the mothers said they shopped all year round and 
forty percent said they made most clothing purchases just 
before school began. Thirty percent shopped when the 
stores had sales. Many of these mothers made small down, 
payments and put the clothing on layaway during sales.
Four mothers bought clothes when they felt like shopping, 
and three bought most of their children's clothes during 
the spring. The Jamaican mother indicated that she bought 
most of her children's clothing throughout the entire year 
on days when she felt like shopping. The Puerto Rican 
mother bought most of her children's clothes just before 
school began and when they needed clothes.

Most of the mothers bought clothing for their 
children at times when clothing was needed. A high per
centage also purchased clothing just before school began.
It would appear that due to low incomes these mothers pur
chase clothing when the necessity arises. It was also an 
indication of the importance clothing has for the child 
entering school with the congruent implication of Political 
and Social II Values operating. The children in the sample
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1had begun school for the first time and it was probably 

necessary to adapt their clothing for school attendance.
Several of the comments given by some of the moth

ers indicated that they planned their shopping times to 
correspond with times when there would be money available 
or times when they could buy clothing at a lowered price. 
Many mothers bought clothing on sale. If they did not 
have enough money at the time of the sale they made layaway 
arrangements with the store to get the clothing at a later 
date.

Inventory and Condition of the Children's Clothing
During the interviews each mother was asked to 

show her Head Start children's clothing to the interview
er. The interviewer made an inventory of the child's 
clothing to ascertain the number, condition and source of 
each garment in the wardrobe. The entire wardrobe of the 
Head Start child was inventoried. In many cases this in
cluded freshly laundered clothes, dirty clothes, unironed 
clothes, unrepaired clothes, and out of season clothes.
When the child was present during part or all of the inter
view, the clothes he was wearing were also included in the 
inventory.

The quantity of clothing belonging to each child 
was tabulated according to ethnicity and to sex. Several

1. 1 School1 refers to Head Start.



items such as shoes, undershirts, underpants, and socks 
were owned hy both boys and girls, but these items did not 
always occur in the boys' and girls' wardrobes with the/ 
same frequency or with the same style or design.

The Anglo boys' wardrobes were mainly made up of 
slacks, jeans, shirts, underwear, socks, and shoes (Table 
18). All of the boys had at least three pairs of slacks 
or jeans and ten of the boys had short pants or cut-off 
pants for play. Although one boy did not have an outer 
shirt, it was reported that four boys had polo shirts, 
four had sweatshirts, and all had T-shirts.

Every boy had at least four pairs of socks.
Twelve boys had leather shoes; ten boys had tennis shoes 
and two boys had cowboy boots. One boy had bedroom slip
pers. No galoshes were reported in addition to street 
shoes. Galoshes would probably have less importance to 
residents of the Tucson area because of a warm climate.

All of the boys had outer wraps. Twelve boys had 
jackets, five boys were reported to have coats, and four
teen were reported to have cardigan or pullover sweaters. 
Thirty-six percent of the boys had caps or hats. Ten boys 
had sleepwear. Belts, suspenders, ties, bathrobes, suits, 
swimwear, and gloves were less frequently reported items.

An analysis of the Hispano boys' wardrobes showed 
that the most frequently owned items included slacks,



jeans, shirts of various types, underwear, socks, shoes 
and outer wraps (Table 19).

All of the forty-seven Hispano boys in the sample 
had slacks or jeans ranging in number from two to twelve 
pairs and averaging five pairs per boy. In addition to 
the slacks and jeans ten of the boys had shorts and cut
off pants for playwear.

All of the boys had shirts of various types. The 
most commonly owned type was the woven-fabric, tailored 
shirt; all but one boy had this type. The average number 
per boy was $.4. Included in this grouping were white 
dress shirts; plaid, stripe, figured sport shirts, and 
shirts of solid colors. Polo shirts of a knit fabric were 
reported for fifteen boys. Five boys had turtle-neck 
shirts, and twelve boys had sweatshirts which often were 
used as both a shirt and as an outer wrap.

Even though T-shirts were classed as undershirts, 
they were used for outer shirts by many of the boys as the 
need arose. Many colored T-shirts as well as white T- 
shirts appeared in the sample. Forty-one boys, eighty- 
seven percent of the total, were reported to have T-shirts 1

1. The.study made by Mrs. Stanley (1969), reported 
on 37 Hispano boys and 31 Hispano girls. Data from addi
tional interviews that were not available to Mrs. Stanley 
when her study was written appear in this study, resulting 
in somewhat different totals and percentages.
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ranging from two to fifteen, averaging h .5 per boy. Other 
underwear was reported for ninety-six percent of the boys. 
Less than half of the boys had sleepwear.

Ninety-six percent of the boys had socks. The 
average number of pairs per boy was 5*7. Leather shoes 
were the most popular; ninety-one percent of the boys 
owned leather shoes. Twenty-eight percent of the boys 
owned tennis shoes. Four percent of the boys had boots, 
and just one pair of galoshes was reported.

The listing of boys' outer wraps showed that sixty- 
six percent had jackets and sixty-six percent had car
digan sweaters. Only seventeen percent of the boys had 
coats. Thirty-six percent had pullover sweaters. Six 
boys had caps and hats; three boys had gloves and mittens; 
and one boy had a Mexican vest. Other clothing items re
ported included five suits, one suit coat, and three swim 
suits.

The reports of the mothers of the five Indian boys 
showed that their wardrobes consisted basically of slacks 
and jeans, shirts, underwear, socks and shoes (Table 20). 
All of the five boys had at least three pairs of slacks or 
jeans, and one boy had four short pants. Four of the boys 
had outer shirts, four had T-shirts, three had polo shirts, 
and one boy had two sweat shirts. Underwear was reported 
for nearly all of the boys and socks were reported for
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throe of the hoys. Four boys had leather shoes; three 
hoys had tennis shoes; and one hoy had thongs.

Cardigan sweaters were the most popular outer 
wraps; each of the boys had at least one. None of the 
boys had coats, hut three of them had jackets. Less than 
half of the hoys had nightwear. Pullover sweaters, suits, 
caps or hats, gloves, and bathrobes were less frequently 
owned items.

The Negro boys had wardrobes consisting mainly of 
slacks, jeans, shirts of various types, underwear, socks, 
shoes, sleepwear and outer wraps (Table 21). There were 
eight Negro boys in the sample and each of these boys 
owned slacks or jeans. The highest number reported was 
eleven pairs and the lowest number reported was two pairs. 
Four boys had short pants. It was reported that six boys 
had tailored shirts, three boys had polo shirts, and three 
boys had sweat shirts. Nearly all of the boys had under
wear consisting of underpants and T-shirts. All of the 
boys had socks ranging from three to eight pairs, averaging 
5.8 pairs for each. Six boys had leather shoes; five had 
tennis shoes; and two had cowboy boots in addition to 
leather shoes. Six of the boys had sleepwear.

For protection against cold weather nearly all of 
the boys used cardigan sweaters. Five of them had coats 
in addition to the sweaters and five boys had jackets.

77



Clothing items that were infrequently mentioned by the 
mothers included suits, caps, and bathrobes.

The Puerto Rican boy's wardrobe consisted of one 
raincoat, four pairs of slacks and jeans, three pairs of 
cut-off pants, ten shirts, two pairs of underpants, one 
T-shirt, five pairs of socks and one pair of tennis shoes 
(Table 22).

The girls' wardrobes generally contained a wider 
range of clothing items than did the boys' wardrobes.
Dresses, blouses, underwear, socks, shoes and outer wraps 
made up the major part of the girls' wardrobes.

All of the Anglo girls were reported to have dresses, 
blouses of various types, underwear, ankle or knee length 
socks, and shoes (Table 23). The number of dresses ranged 
from three to forty-five. Underwear, which included under
pants, slips and T-shirts, was owned by the girls; all had 
underpants and nearly all had slips. Ankle socks predom
inated, but knee socks and leotard tights were reported by 
two of the girls' mothers. Eight girls had leather shoes 
and five girls had tennis shoes. Three girls had thongs 
and sandals in addition to leather shoes.

Six girls had shorts and four girls had slacks or 
jeans. Skirts, culottes and jumpers were reported by the 
mothers of three girls.
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Outer wraps were frequently reported. All ten 

girls had at least one cardigan sweater; eight of them had 
coats and six had jackets. One raincoat was listed. Oth
er weather-protective items included one umbrella, one 
scarf, and one hat.

The main clothing items reported for the thirty- 
nine Hispano girls included dresses, various types of 
blouses, slacks and shorts, underwear, sleepwear, socks of 
various lengths, shoes, and outer wraps (Table 24). All 
of the girls owned dresses of various types and fabrics. 
The lowest number owned was three and the highest number 
owned was thirty-five. Blouses were reported for twenty- 
six girls with an average of 3•2 blouses per girl. Five 
girls had knit blouses and one girl had six tops to co
ordinate with play clothes. One sweatshirt was reported.

Slacks and jeans were reported for sixty-two per
cent of the girls. Shorts were reported for thirty-eight 
percent, and five percent owned shorts and top ensembles. 
Pedal pushers were listed for only one child.

Skirts, skirt and top or skirt and vest ensembles, 
and jumpers were reported infrequently. Underwear, con
sisting of underpants, slips, and T-shirts, was reported 
for nearly all of the girls. In some instances underwear 
was shared by an older or younger sister. Sixty-seven



percent owned pajamas or nighties ranging from one to 
nine sets, averaging 2.2 per girl.

Thirty-three girls had ankle socks; two girls had 
knee socks; and six girls had leotard tights. Leather 
shoes were reported for all but two girls who owned tennis 
shoes instead. Nine girls owned tennis shoes in addition 
to their leather shoes. One pair of sandals was reported 
and one pair of galoshes was reported.

For outer wraps, coats and cardigan sweaters pre
dominated. Ninety-two percent of the girls had coats and 
eighty percent had cardigan sweaters. Jackets were re
ported for twenty-one percent of the girls and pullover 
sweaters were reported for ten percent of the girls. Oth
er related items reported were three caps and hats, three 
pairs of gloves and mittens.

The mothers of the nine Indian girls reported 
dresses, slacks, underwear, blouses or knit tops, socks, 
shoes and outer wraps as frequently owned clothing items 
(Table 25). All of the nine girls had dresses; the lowest 
number owned was four and the highest number owned was 
seventeen. Nearly all of the girls owned slacks or jeans, 
but no shorts or pedal pushers were reported. Four girls 
had blouses; one girl had ten knit blouses; and one girl 
had four tops to coordinate with play clothes.
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Nearly all of the girls had slips and underpants, 

and one girl had leotard tights as a combination of under
wear and socks. Ankle socks were reported for five of the 
girls, and two girls had knee socks and three girls had 
leotard tights.

Leather shoes were the most popular type shoe, but 
three pairs of tennis shoes were also reported. No thongs 
or sandals appeared in the sample.

Cardigan sweaters were the most popular outer wrap; 
a total of nineteen were reported. Three coats and one 
jacket were also reported. The less frequently appearing 
items of clothing included sleepwear, bathrobes, swim suits, 
jumpers, coulottes, T-shirts, and caps or hats.

The basic items in the twelve Negro girls' ward
robes were dresses, slacks, underwear, socks, shoes and 
outer wraps (Table 26). All of the girls had dresses rang
ing in number from two to fifty. Six girls owned slacks of 
various types, ranging from two to ten. Nearly all of the 
girls had underpants and slips, and three girls owned T- 
shirts. Leotard tights were used by one girl as both un
derwear and leg covering. Ankle socks were reported for 
nine girls. Eleven of the girls had leather shoes; nine 
had tennis shoes; and two had sandals and thongs.

Cardigan sweaters and coats were the predominant 
outer wraps. All twelve girls had cardigan sweaters and
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nine girls had coats. One Jacket, one headscarf, and three 
pullover sweaters were reported. Less frequently owned 
items included jumpers, shorts, skirts, blouses, tops for 
play and sleepwear.

The Jamaican girl's wardrobe consisted of one 
jacket, two cardigan sweaters, five slacks, nine pairs of 
shorts, twelve dresses, twelve blouses, twelve pairs of 
underpants, four slips, nine socks, three pairs of leather 
shoes, one pair of sandals and one pair of tennis shoes. 
Twelve nighties were also reported (Table 27).

The number of clothing items alone would not ac
curately describe the children's wardrobes. For this rea
son the condition of the clothing items was also noted.
The interviewers categorized the items thus:

1. New 5* Worn, Threadbare
2. In Good Repair 6. Worn, Holes
3• Color Faded 7. Worn, Rips or Tears
4. Stained 8. Soiled

In tabulating the data the above categories were 
classed as excellent, good and fair. "Excellent" referred 
to new clothing items, those which had been purchased dur
ing the previous three months. "Good" referred to clothing 
items in good repair, faded garments that were in good 
repair, and soiled garments if there were not stains on
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them. "Fair" included garments that were stained, thread- 
hare, with holes, or in need of repair.

Data about the condition of the children's clothing 
showed that sixty-seven percent of the children had cloth
ing in good condition, i.e., mended, without stains, rips, 
tears or holes, hut possibly faded or soiled (Table 28). 
Twenty-two percent of the children had clothing that was 
in fair condition, and six percent of the children had 
clothing that was in excellent condition. Data were not 
available for five percent of the 146 children.

Twenty-one percent of the boys had clothing that 
was in good condition; only sixty-three percent of the 
girls had clothing that was in good condition. Nineteen 
percent of the boys had clothing that was in fair condi
tion, and twenty-five percent of the girls had clothing 
that was in fair condition.

The data of the fourteen Anglo boys showed that 
seventy-two percent of them had clothing in good condition, 
twenty-one percent had clothing in fair condition, and one 
boy had a wardrobe of recently purchased clothing. Seventy- 
seven percent of the Hispano boys had clothing in good 
condition. Thirteen percent of the boys had clothing in 
fair condition and four percent had clothing in excellent 
condition. Data were not available for six percent of the 
Hispano boys.



None of the Indian hoys had clothing in excellent 
condition, hut forty percent of them had clothing in good 
condition. Forty percent of the hoys had clothing in fair 
condition. Data were not available for one Indian hoy. 
Half of the Negro hoys had clothing in good condition, and 
thirty-eight percent had clothing in fair condition. One 
Negro hoy had a wardrobe consisting of recently purchased 
clothing. The Puerto Rican boy's wardrobe was in good 
condition.

The girls' clothing was in somewhat poorer condi
tion than the hoys' clothing. Sixty percent of the Anglo 
girls had clothes in good condition, thirty percent had 
clothes in fair condition, and one girl had a wardrobe of 
clothing in excellent condition.

Sixty-nine percent of the Hispano girls had cloth
ing in good condition; eighteen percent had clothing in 
fair condition. Eight percent of the Hispano girls owned 
recently purchased clothing in excellent condition. Data 
were not available for the remaining five percent of the 
Hispano girls.

Fifty-five percent of the Indian girls had cloth
ing in good condition, thirty-three percent had clothing 
in fair condition, and one girl had clothing in excellent 
condition. None of the Negro girls had clothing in excel
lent condition, hut forty-two percent had clothing that



85
was in good condition. Another forty-two percent had 
clothing in fair condition. Data were not available for 
the remaining two Negro girls. The Jamaican girl’s cloth
ing was in good condition.

The data showed that the boys' clothing was gen
erally in better condition than was the girls' clothing. 
One possible explanation for this may be that many of the 
girls had clothing that had been handed down to them from 
within the family and from relatives and neighbors. Not 
as many of the boys had clothing that had been handed down 
to them, resulting in clothing that was in better condi
tion.

Sources of the Children's Clothing
As the children's garments were being inventoried, 

the source of each item as indicated by the mother was 
noted. Each source was categorized as one of the follow
ing:

1. Gift
2. Welfare
3. Handed down

a. within family
b . from others

4. Made at Home
5• Purchase, Mail Order
6. Purchase, Variety Store
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7. Purchase, Second Hand Store
8. Purchase, Speciality Store
9• Purchase, Department Store
• Most of the clothing items in the children's ward

robes came from department stores and variety stores; oc
casionally clothing was shown that came from speciality 
stores and second hand stores. Other sources in addition 
to stores were often reported. These sources included 
people from whom gifts or handed down garments were re
ceived, the Welfare Office, and clothing hanks. Mail order 
buying of clothing was infrequent. This may possibly be 
due to the fact that catalogues were not available, that 
postage costs would have increased the cost of the gar
ments, or that trying garments on for size before buying 
would have been impossible.

When the data were coded, the sources of the chil
dren's clothing were compared to the mothers' shopping 
places. The objective of this comparison was to note 
whether or not the mothers' shopping places corresponded 
to the actual clothing sources. Thirty-one percent of the 
children's wardrobes were made up of clothing that came 
from shopping places in addition to those places named by 
the mothers in the first part of the interview (see Table 
16), and from other sources such as gifts and handed down 
clothing (Table 29). Twenty-nine percent of the children
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had clothing that came from other sources, hut not from 
other shopping places. Fourteen percent of the wardrobes 
were made up of clothing coming from exactly the same 
shopping places that the mothers had previously mentioned, 
and eleven percent of the wardrobes came from completely 
different sources. Seven percent of the children had 
clothing purchased from additional shopping places, but 
not from additional sources.

In the Anglo sample forty-one percent of the chil
dren's clothing came in part from additional shopping 
places and sources, and twenty-nine percent of the chil
dren's clothing came partly from additional sources, but 
not additional shopping places. Just thirteen percent of 
the wardrobes consisted of clothing purchased from the 
same shopping places previously given by the mothers, and 
only thirteen percent of the wardrobes came from sources 
completely different than those indicated by the mothers.

Thirty-five percent of the Hispano children had 
clothing items that came from additional shopping places 
and sources. Twenty-six percent of the children had some 
clothing items that came from additional sources, but not 
from additional shopping places, and twelve percent had 
some clothing items that came from additional shopping 
places. Ten percent of the wardrobes came from sources 
identical to the mothers' shopping places, and eight
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percent of the wardrobes came from sources completely dif
ferent from the mothers' shopping places.

Thirty-six percent of the Indian children had 
clothing that came from sources in addition to the mothers' 
shopping places, and twenty-nine percent of them had cloth
ing from additional shopping places and sources. Fourteen 
percent of the children's wardrobes came from the same 
sources as the mothers' shopping places, and fourteen per
cent of the children's wardrobes came from completely dif
ferent sources.

Thirty-five percent of the Negro children had some 
clothing items from different sources and thirty percent 
of them had clothing from places, identical to the mothers' 
shopping places. Twenty-five percent of the children's 
wardrobes came from sources completely different from the 
mothers' shopping places, and one wardrobe had clothing 
articles that had come from both additional shopping places 
and additional sources. The Jamaican child's clothing came 
from additional shopping places and sources, and the Puerto 
Rican child's clothing came from sources identical to those 
named by his mother.

The data about the sources of clothing showed that 
most of the mothers were consistent in their shopping hab
its. Although much of the clothing came from additional 
sources and shopping places, the majority of clothing items
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came from the shopping places named by the mothers. The 
additional shopping places were usually stores such as 
shoe stores or stores from which wardrobe items were only 
occasionally purchased. The other sources from which 
gifts, handed down clothing, and homemade clothing came 
were frequently reported. This was an indication of the 
important role these sources play in supplementing a 
limited family clothing budget.

Eleven percent of the clothing sources were com
pletely different from the mothers shopping places. This 
possibly indicated that the mothers' aspirations for places 
to shop and to buy clothing may have been higher than their 
income levels. They probably shopped at these stores to 
the extent that they looked at children's clothing, but 
found it necessary to utilize clothing banks, rummage 
sales, and lower price stores to obtain clothing. Another 
possible explanation would be that when the mother was 
asked, "where do you shop for your children's clothes?"
(see Appendix A, interview schedule), she named stores 
where she bought clothes for her other children who were 
older or younger than the Head Start child, or she may 
have defined shopping as looking and not necessarily buy
ing.
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Clothing Values of the Mothers
Near the end of the interview each mother was asked 

about her clothing values. The method used to obtain in
formation about clothing values was to ask a series of 
forced-choice questions which when answered indicated value 
preferences (see Appendix A, Interview Schedule). Each 
mother's hierarchy of values was determined by the number 
of times Aesthetic, Economic, Political, Social I and 
Social II values were selected.

In all of the groups the value most frequently 
chosen was the Economic Value (Table 30). This value is 
evidenced by the desire for conserving money, time, and 
energy in clothing use or in the selection and in the pref
erence for comfort in clothing. The Anglo mothers chose 
this value 103 times, averaging 4.3 times per mother. This 
value was selected 363 times by the Hispano mothers with an 
average of 4.5 times per mother. The Indian mothers also 
rated this value highly. It was selected 64 times by them 
with an average of 4.6 times per mother. The Negro mothers 
chose this value 94 times, averaging 4.7 times per mother, 
and the Jamaican and Puerto Rican mothers chose this value 
nine times, averaging 4.5 times per mother.

The Aesthetic Value was selected by many of the 
mothers. This value is evidenced by the desire for, ap
preciation of, or concern with beauty in clothing. The
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Anglo mothers chose this value fifty-four times, averaging 
2.4 times per mother. The Hispano mothers chose this val
ue 173 times with an average of 2.1 times per mother. The 
Aesthetic Value was chosen twenty-seven times by the Indi
an mothers, averaging 1.9 times per mother, and it was 
chosen fifty-eight times by the Negro mothers, averaging 
2.9 times per mother. The Jamaican and Puerto Rican moth
ers each chose this value four times.

The Political Value is evidenced by the desire for 
obtaining prestige, distinction, leadership or influence 
through clothing usage. This value was chosen thirty- 
seven times in the Anglo sample. It averaged 1.6 times 
per mother. The Hispano mothers chose this value 139 
times with an average of 1.7 times per mother. The Indian 
mothers selected this value twenty-one times with an aver
age of 1.5 times per mother, and the Negro mothers se
lected it twenty-seven times, with an average of 1.9 times 
per mother. This value was selected twice by the Jamaican 
mother and twice by the Puerto Rican mother.

The Social I Value defined by Lapitsky referred to 
the expression of regard for fellow beings through cloth
ing behavior. Sharing clothing is part of this behavior 
along with not wearing clothing better or more expensive 
than one's associates. In the Anglo sample this value was 
selected thirty-one times, averaging 1.4 times per mother.
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In the Hispane sample this same value was selected 116 
times with the same average of 1.4 times per mother. The 
Indian mothers chose this value twenty times, averaging 
1 .h times per mother, and the Negro mothers chose this 
value twenty-three times, averaging only 1.2 times per 
mother. This value was not selected "by either the 
Jamaican mother or the Puerto Rican mother.

The Social II Value in this study referred to the 
desire for obtaining social approval through clothing with 
conformity playing a prominent role. The Anglo mothers 
chose this value 55 times, averaging 2.4 times per mother. 
The Hispano mothers chose this value 191 times with the 
same average of 2.4 times per mother. In the Indian sam
ple this value was chosen 35 times with an average of 2.5 
times per mother; and in the Negro sample this value was 
chosen 41 times with an average of 2.1 times per mother. 
This value was chosen only once by the Jamaican mother, 
and was not chosen by the Puerto Rican mother.

The Anglo, Hispano, and Indian mothers rated the 
values in the following order: Economic, Social II, Aes
thetic, Social II, Political and Social I. The Negro 
mothers rated the values Economic, Aesthetic, Social II, 
Political and Social I, interchanging Social II and Aes
thetic. The Jamaican and Puerto Rican mothers' ordering 
was Economic, Aesthetic, Political, and Social II; the 
Social I value was not chosen by either of these mothers.
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In all the groups Economic was placed first and 

Social I was placed last or not at all. Limited financial 
resources may explain why Economic was placed first by all 
the ethnic groups. The broad definition of this value to 
include money, time, energy and comfort may also account 
for its being ranked first. Another possible explanation 
for Economic being placed first and Social I being placed 
last by all of the groups is that in many instances these 
two values are opposed to each other. A clothing behavior 
influenced by the Social I Value is willingness to lend a 
garment regardless of its condition when returned. The 
Economic Value held by a mother would encourage her not to 
lend her child's garment in order to preserve it.

The Negro group placed the Aesthetic Value over the 
Social II value. A possible explanation of this could be 
that since Negroes cannot conform to white society because 
of their darker color, perhaps conformity is not as impor
tant to them as to members of other ethnic groups. Beauty, 
then, would supercede conformity.

Each value was tested by chi square for signifi
cance of difference by ethnicity. The differences between 
the Anglo, Hispano, Indian, Negro, and other groups with 
respect to the Aesthetic, Economic, Political, Social I, 
and Social II values were not significant. The mothers'



ascribing to these values cannot be explained hy ethnicity, 
but income level may possibly account for the order in 
which these values were chosen.
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SUMMARY AND CONCLUSIONS

One objective of this study was to compare the 
criteria the mothers in each group used in selecting cloth
ing for their children. In each of the groups the most 
frequently given basis for selection was quality; price, 
fit and care were also criteria used for selection of 
clothing. Most of the mothers considered the child's likes 
when selecting clothing unless it was not economically 
feasible. Data about the importance of care features in 
children's clothing showed that the Anglo and Negro moth
ers were most concerned about the ability of fabric to re
sist soil, and the Ilispano and Indian mothers were most 
concerned about the washability of fabrics.

The relative importance for color, fit, quality, 
and style were rated by the groups. The Anglo mothers 
rated them in the order of style, fit, color and quality; 
the Ilispano mothers rated them in the order of style first, 
color and fit second, and quality third. The Indian moth
ers rated these terms in the order of style, color, fit 
and quality; and the Negro mothers rated them in the order 
of quality, color, fit and style. The other two mothers 
placed them quality first, fit and style second, and color 
third.
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The equipment the mothers used in washing their 
children's clothing were automatic and wringer type wash
ing machines. The automatic washing machines were owned 
or rented "by the mothers, by the mothers' relatives, or by 
the laundromats patronized by some of the mothers. The 
wringer type washing machines were owned by the mothers or 
by the mothers' relatives. Some mothers washed all or 
part of their children's clothing by hand.

Another objective was to examine the mothers' shop
ping practices that were used to obtain clothing for their 
Head Start children. Most of the mothers learned about 
places to shop from their own previous experiences and in
vestigations. Advertisements were also used as information 
sources by the mothers.

Department stores were the most frequently preferred 
shopping places of the mothers in,each of the groups; va
riety stores were also preferred by many mothers. The most 
frequently given reasons for preferring certain stores were 
low prices and quality.

The actual shopping for children's clothing by the 
majority of the mothers took place in department stores. 
Variety, speciality, and second hand stores were used to a 
lesser extent. The majority of mothers bought clothing for 
their children whenever the need arose, and many mothers 
bought clothing for their children in the fall just before
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school began. Clothing was also purchased at Christmas 
time, in the spring, during clothing sales, and when the 
mother had the money and energy for shopping.

The wardrobes were generally small. The girls' 
wardrobes had a wider range of items. Almost every child 
had underwear of various types and lightweight outer wraps 
for the fall and winter. The main outer clothing for boys 
was slack or jeans, shirts of various types, and various 
types of footwear. The girls had dresses, skirts, blouses, 
slacks, and footwear. The condition of the clothing was 
from fair to good with a few wardrobes in excellent con
dition. The boys' wardrobes, on the average, were in 
slightly better condition than were the girls' wardrobes. 
The sources of the clothing in these wardrobes were simi
lar to the mothers' preferred shopping places with addi
tional sources such as other shopping places and other 
people reported.

The Economic Value in children's clothing had pref
erence in all of the ethnic groups. The Social II and 
Aesthetic Values were given secondary preference. The 
Political Value was preferred to a lesser extent, and the 
Social I Value was the least preferred value. It was hy
pothesized that there would be no significant differences 
between the Anglo, the Hispano, the Indian, the Negro, and 
the other mothers' preferences for the Aesthetic, Economic,



Political, Social I and Social II Clothing Values. There
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were no significant differences according to the chi 
square test for significance.



RECOMMENDATIONS FOR FURTHER STUDY

The findings of this study give several implica
tions for further study. A study to compare clothing man
agement practices of both low and middle income mothers 
would help to show whether or not there are significant 
differences between low and middle income mothers with 
respect to clothing selection, shopping practices and 
clothing values.

It was found in this study that the word "quality" 
was probably vague to most of the mothers. The criteria 
they gave for clothing selection indicated quality in 
fifty-eight percent of the responses, but when asked to 
arrange the words, color, fit, quality, and style in order 
of importance to them quality was quite often the last 
choice.

Another study about quality that would help to 
point out whether or not there are differences between low 
and middle income clothing selection could be done to 
ascertain whether or not the factors that constitute qual
ity are the same for each income level. For example, many 
mothers said they wanted fabric that would last a long 
time. It would be interesting to see if low income mothers 
chose the same type of fabric that the middle income
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mothers chose for durability. Another part of such a study 
could compare the criteria the mothers use in selecting 
their own clothing with the criteria they use in selecting 
clothing for their children.

It would also be valuable to find out just how much 
the low income families in Tucson pay for their clothing.
A study of this nature would include pricing surveys of the 
stores patronized by these families to see if the prices 
were higher or lower than the prices in stores not patron
ized. Credit costs of these stores could also be investi
gated.

This study provided data about the respondents' 
household composition, age, occupation, and educational 
level. This information could be used as independent var
iables in analyzing the clothing responses. This should 
help indicate whether or not relationships exist between 
demographic characteristics and clothing behaviors.

These studies would help make more information 
available to home economists and others so that programs 
to help both low and middle income families could be in
itiated. With a greater knowledge of the clothing manage
ment practices of families, programs could be planned with 
more involvement and participation of these families so 
that suggestions for improvement can be followed easily.



APPENDIX A

EXCERPTS FROM THE INTERVIEW SCHEDULE

101



102
IH21EB VI I3/_̂ CJiED injE_F0 ]i_..S E LECTION. a^b _c onbi t i_Q.n
OF CLOTHING OF LOW-INCOME. PRESCHOOL CHILDREN

(INTERVIEWER TO INTRODUCE SELF AND PARTNER, SAY THEY ARE 
FROM U OF A AND THAT THEY NEED THE HELP OF THESE PEOPLE IN 
LEARNING ABOUT CHILDREN'S CLOTHES. THEN SAY:)
We will be asking about such things as where you get
_______________________'s clothes, how you take care of
them, how you choose children's clothes and we will need 
to see all of __________________1 s clothes.
(IF MOTHER STARTS TO SHOW CHILD'S CLOTHES TURN TO QUESTION
19)
We want to know what you think about children's clothes. 
There are no right or wrong answers to any of our ques
tions. Your answers will help us understand how you feel 
about children's clothes.
1. a. Would you please tell me the store you like best 

for buying clothes. (PROBE: GET DESCRIPTION OF
STORE, WHERE IT IS, WHAT MERCHANDISE.)

b. Why do you like this store? (PROBE: LOW PRICES,
LOCATION, SELECTION, QUALITY.)

2. a. Have you ever bought clothes at a store because a 
friend or relative liked the store?
Yes.__________  No__________
If yes, who was it?________________________________

b. How do you learn about places to shop?

c. Where do you shop for your children's clothing?
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(INTERVIEWER CIRCLE ANSWER GIVEN.)
3• When purchasing clothes do you:

a. buy when you do your other errands?
b. make a special trip to buy clothes?
c. shop only when you must have clothes?
d. buy when the stores are having sales?

Never____ Sometimes____ Often____ Always

5. a. What do you look for when buying your children's 
clothes? If you went to the store to buy (A PAIR 
OF PANTS FOR A BOY OR A DRESS FOR A GIRL) what 
would make you decide to buy the (PANTS/DRESS)?

b. Do you think of your child's likes when buying 
clothing? Do you take your children with you?
Do your children ever pick out their own clothes? 
How often?

(INTERVIEWER PLEASE CIRCLE ANSWER GIVEN. IF MORE THAN ONE 
ANSWER GIVEN, NUMBER IN ORDER GIVEN, I.E., 1, 2, 3, ETC.)
6. Which of the following is most important when select

ing children's clothes:
a. how to wash the garment?
b. easy ironing or no ironing?
c. whether the material shows dirt easily or not?

7. Do you buy most of your children's clothes:
a. when there are sales?
b . when they need clothes?
c . when you feel like shopping?



8. Do you got most of your children1s clothes:
a. just before school begins?
b. for Christmas presents?
c. in the spring when the weather starts getting hot?
d. all year round?
e. other. specify:___________________________________

13• Do you have a washer_____, do you go to the laundro
mat_____, or how do you wash your clothes?

16. Here are four cards with words which describe cloth
ing (Color, Fit, Quality, Style). Would you please 
arrange them in order of importance to you.

(INTERVIEWER PLEASE RECORD THE NUMBER FROM THE BACK OF THE 
CARDS IN THE ORDER THE RESPONDENT PLACED THEM.)
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21. CLOTHING INVENTORY

NUMBER
ITEM OF ITEMS CONDITION

Coat
Raincoat
Galoshes
Jacket
Sweater, Cardigan 
Sweater, Pullover 
Cap or Hat 
Gloves or Mittens 
Slacks or Jeans 
Shorts
Shirts or Blouses 
Dresses (for girls) 
Underpants 
T-Shirts
Slips (for girls) 
Socks
Shoes, Leather 
Shoes, Sandals 
Shoes, Tennis 
Shoes, Thongs 
Pajamas or Nighties 
Bathrobe
Bedroom Slippers 
Other Clothes

SOURCE
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22. We need to know a little information about your 

family.
Number in Household: __________________

EDUCATIONAL
______________ NAME AGE______ LEVEL_______ OCCUPATION

Father_________________________________________________
Mother_________________________________________________
Other Adults

Children: 
Own

Relative

Other
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Just a few more questions, please.
(LAPITSKY CLOTHING VALUES)
23. When you dress your child for school do you dress him 

to look like the other children?
Yes No Comment:

(INTERVIEWER PLEASE CIRCLE ANSWER GIVEN.)
24. Which is more important:

a. for your child to have pretty clothes?
b. for your child to have comfortable clothes?

25. Do you dress your children to make the teacher notice 
your child?
Yes _____ No _____ Comment: '____________________

26. If. Kindergarten Child is a Girl:
If someone gave your child a very pretty organdy dress 
with lots of lace would you:
a. let her wear it only on special occasions such as 

going to church or parties?
b. let her wear it to school but make her change when 

she comes home?
If Kindergarten Child is a Boy:
If someone gave your child a very beautiful pair of 
boy's slacks and a new white shirt would you:
a. let him wear it only on special occasions such as 

going to church or parties?
b. let him wear it to school but make him change when 

he comes home?
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27. Which do you like hotter:

a. clothes your children can put on and take off 
themselves?

b. clothes that make you feel proud of your child?
28. Which is more important:

a. for your child to have lots of clothes?
b. for your child to dress like the other children?

29. Would you:
a. spend only what you can afford to on clothes?
b. make sure your child's clothes were like everyone 

elses. (regardless of the cost? even if you had 
to save on something else?)

30. Do you ever borrow children's clothes?
Yes _____ No _____ Comment: ________________________

31. Which would you like better:
a. clothes that are pretty?
b. clothes like other children wear?

32. Which is more important:
a. lots of clothes?
b. clothes the same price as the other children?

33. Do you try to dress your child to look beautiful?
Yes _____ No _____  Comment: .____________________
(if Yes) How?_____________________________ ___________
(if No) Why not?_____________________________________

34. Would you: lend your child's party dress to a friend
even though it might come back dirty or ripped?
Yes No Comment:



Which is more important: 
a. clothes that are very nice?
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35

h. clothes that are the same price as your child’s 
friends?

36. Do you dress your child so that (he/she) is comfort
able?
Yes _____ No _____ Comment: ________________________
(If Yes) How?________________________________ _______
(if No) Why not?___________________________________

37. Which do you prefer:
a. clothes that are easy to launder?
b. clothes that are the same as your child's friends?

38. Which is more important:
a. clothes the same price as the other children?
b. clothes like all the other children?
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Table 1

Ethnicity of Respondents

Ethnicity Number Percent
Anglo 23 16
Hispano 81 58
Indian 14 10
Negro 20 14
Other8, 2 2

Total 140 100

aJamaican and Puerto Rican



Number of Persons Ethnicity
Anglo Hispano Indian Negro Other3 Total

Table 2
Sizes of Households

# %  #
three to five 14 61 21
six to eight 8 35 36
nine to eleven 1 4 21
twelve to fourteen 0 0 3

Total 23 100 81

aJamaican and Puerto Rican 
^Percentage calculated on 140 mothers

% # % # % # #
26 4 29 6 . 30 45 32
44 3 21 12 60 2 100 61 43
26 5 36 2 10 29 21
4 2 14 0 0 5 4

100 14 100 20 100 2 100 140 100



Table 3
Composition of Households

Persons in Households
Ethnicity

Anglo Hispano Indian Negro Other3,
# % # ft # % # f # ft

Total
#

Adults:
Mother 10 44 19 23 3 22 9 45 0 41 30
Mother & Father 12 52 49 61 9 64 8 40 2 100 80 58
Mother & Relatives 1 4 4 5 1 7 3 15 0 9 6
Mother, Father & Relatives 
Others^

0 0 7 8 1 7 0 0 0 8 5
0 0 2 3 0 0 0 0 0 2 1

Total 23 100 81 100 14 100 20 100 2 100 140 100

Own Children:
None 0 0 0 0 1 7 0 0 . 0 1 0.5
1-2 7 30 6 7 0 0 2 10 0 15 11
3-4 8 36 36 44 3 21 7 35 2 100 56 40
5—6 7 30 20 24 4 . 29 5 25 0 36 26
7-8 1 4 11 13 4 29 2 10 0 18 13
9-10 0 0 7 8 1 7 4 20 0 12 9
Over 10 0 0 1 4 1 7 0 0 0 2 0.5

Total 23 100 81 100 14 100 20 100 2 100 140 100.0
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Table 3— Continued

Persons in Households Anglo Hispano Indian Negro Other3, Total
# % # % # # 1o # % #

Children of Relatives: 
None

Over three
Total

23 100 72 89 12 86 15 75 2 100 124 89
0 0 6 7 0 0 4 20 0 10 7
0 0 3 4 0 0 1" 5 0 4 3
0 0 0 0 1 7 0 0 0 1 0.5
0 0 0 0 1 7 0 0 0 1 0.5

23 100 81 100 14 100 20 100 2 100 140 100.0

aJamaican and Puerto Rican 
^Percent calculated on 140
cFriend of father, babysitter-housekeeper living with family

H-H-
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Table 4
Ages of Mothers

Ethnicity
Age Groups Anglo

# 1o

Hispano 
# %

Indian
# 1o

Negro
# 1o

Other3,
# Clo

Total
#

20-24 4 17 9 11 0 0 2 10 0 15 11
25-29 5 22 31 38 3 21 6 30 1 50 46 33
30-34 7 31 15 19 4 30 7 35 1 50 34 24
35-39 4 17 17 21 3 21 3 15 0 27 19

0 1 2 9 5 6 3 21 2 10 0 12 8
45-49 0 0 0 0 0 0 0 0 0 0 0
50 or older 1 4 3 4 0 0 0 0 0 4 3
Mother not present 0 0 1 1 1 7 0 0 0 2 2

Total 23 100 81 100 14 100 20 100 2 100 140 100

aJamaican and Puerto Rican 
bPercent calculated on 140 mothers

1
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Table 5
Ages of Fathers

Ethnicity
Age Groups Anglo

# 1o

Hispano
# %

Indian 
# *

Negro
# 1o

Other3, 
# %

Total
# sb

20-24 1 4 1 1

25-29 2 9 13 16 2 14 1 5 1 50 19 14
30-34 3 13 13 16 2 14 4 20 22 16

35-39 3 13 14 17 4 29 4 20 25 18
40-44 2 9 10 12 1 7 0 0 1 50 14 10
45-49 1 4 3 4 1 7 0 0 5 3
50 or older 0 0 4 5 0 0 0 0 4 2
Father not present 11 48 24 30 4 29 11 55 50 36

Total 23 100 81 100 14 100 20 100 2 100 140 100

aJamaican and Puerto Rican 
^Percent calculated on 140 mothers
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Ethnicity

Table 6
Occupations of Mothers and Fathers

Parent and 
Occupation

Mother:
Full Time Homemaker 
Service Worker 
Laborer
Clerical Worker 
Sales Worker 
Manager, Proprietor 
Professional Worker 
Not Available

Total

Anglo Hispano Indian
# # #

12 52 61 75 12 85
1 h 8 10

6 7
5 22
2 9 1 1
2 9
1 4 3 4

2 3 2 15
23 100 81 100 14 100

Negro Other Total
# 1o # # 1o

11 55 2 100 98 71
9 6

4 20 10 7
4 20 9 6

3 o
2 1
4 3

1 5 5 4
20 100 2 100 140 100
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Table 6— Continued

Parent and Anglo Hispano
Occupation # 1o # %
Father:
Not Present in Home 11 48 22 27
Unemployed 1 4 5 6
Laborer 4 18 31 38
Operative Worker 1 4 16 20
Craft, Foreman Worker 3 4
Professional Worker 2 3
Clerical Worker 1 1
Service Worker 3 13 1 1
Armed Services 3 13
Other0

Total 23 100 81 100

aJamaican and Puerto Rican 
^Percent calculated on 140 mothers 
^Service in Penal Institution; salesworker;

Ethnicity
Indian 
# #

Negro
# %

Othera
# c!o

Total
# f.h

4 29 11 55 48 34
1 5 7 5

8 57 4 20 47 34
1 7 1 5 19 14

3 2
2 1
2 1

2 10 6 4
3 2

1 7 1 5 2 100 4 3
14 100 20 100 2 100 140 100

student
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Table 7
Educational Levels of Mothers, Fathers and Other Adults

Ethnicity
Adult and Anglo Hispano Indian Negro Othera Total
Grade Level # 1o # % # 1o # % # 1° # s"
Mothers:
not present 1 1 1 7 2 1
up to & including 6th 17 21 3 22 1 5 1 50 22 16
7-8 grade 4 17 28 35 7 50 2 10 1 50 42 30
9-10 grade 2 9 21 26 2 14 7 35 32 23
11-12 grade 10 44 10 12 6 30 - 26 19
above high school 4 17 3 4 1 7 2 10 10 7
Other 1 4 1 1 2 1
Not Available 2 9 2 10 4 3

Total 23 100 81 100 14 100 20 100 2 100 140 100
Fathers:
not present 11 48 24 30- 4 29 11 55 50 36
up to & including 6th 1 4 19 23 1 7 21 15
7-8 grade 1 4 14 17 7 50 2 10 24 17
9-10 grade 2 9 7 9 2 10 11 8
11-12 grade 5 22 7 o 4 20 1 50 17 12
above high school 2 9 3 4 1 7 1 50 7 5Other# 1 4 5 6 6 4
Not Available 2 2 1 7 1 5 4 3

Total 23 100 81 100 14 100 20 100 2 100 140 100

aJamaican and Puerto Rican Percent calculated on 140 mothers
^Attended 3 years of school in Mexico, 5th grade completion
aNo education, 4th and 5th grade, attended elementary school in Mexico, received 
diploma from Mexico High School, attended Baptist Seminary in Mexico



Table 7— Continued
Ethnicity

Adult and Anglo Hispano Indian Negro Other3, Total
Grade Level # • % # $ % # % #
First Other Adult: 
not present 22 96 68 83 11 79 17 85 2 100 120 85
up to & including 6th 
7-8 grade 
9-10 grade 
11-12 grade 
Above high school 
No Education 
Not Available

3
1
1
1
16

4
1
1
1
1
7

1
2

1
2 5

10
7
14

1
1
4
1
2
8

Total 23 100 81

Second Other Adult:
not present
up to & including 6th
11-12 grade
No Education
Not Available

23 100 77
3

1
Total 23 100 81

Third Other Adult:
not present
up to & including 6th

23 100 80
1

Total 23 100 81

100 14 100 20 100 2 100 140 100

95 12 86 18 90 2 100 132 94
4 3 2

2 10 2 1
1 • 7 1 1

1 1 7 2 1
100 14 100 20 100 2 100 140 100

99
1

14 100 20 100 2 100 139
1

99
1

100 14 100 20 100 2 100 140 100

bPercent calculated on 140 mothers
H-roo^Jamaican and Puerto Rican
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W h a t  1 4 0  M o t h e r s  L o o k e d  F o r  W h e n  S e l e c t i n g  T h e i r  C h i l d r e n ' s  C l o t h i n g
Table 8

E t h n i c i t y
C h a r a c t e r i s t i c s A n g l o H i s p a n o I n d i a n N e g r o O t h e r ^ T o t a l

D e s i r e d #  %a # #  % ° #  %d #  f . e #  * s
Care 6 26 8 10 1 7 1 5 16 11
Child's Needs 2 9 2 3 1 5 5 4
Comfort 5 6 1 7 1 5 7 5Fit 1 4 10 12 4 29 5 25 20 14
Price 6 26 28 35 6 43 4 20 2 100 46 53Quality 20 87 41 51 7 50 11 55 2 100 81 58
Other*1 2 9 20 25 2 14 2 10 26 19

Total 37 l6l 114 142 21 150 25 125 4 200 2011 144

^ P e r c e n t c a l c u l a t e d o n 23  m o t h e r s ^ P e r c e n t  c a l c u l a t e d o n  8 1  m o t h e r s

^ P e r c e n t c a l c u l a t e d o n 1 4  m o t h e r s ^ P e r c e n t  c a l c u l a t e d o n  2 0  m o t h e r s
0

P e r c e n t c a l c u l a t e d o n 2  m o t h e r s
f

J a m a i c a n  a n d  P u e r t o R i c a n

^ P e r c e n t c a l c u l a t e d o n 1 4 0  m o t h e r s

^ N o t h i n g  
g o o d  i n ;  
o n ;  w h a t

i n  p a r t i c u l a r ;  s t y l e ,  c o l o r ; 
s i m p l e  s t y l e  t h a t  r e m a i n e d  i n  
m o t h e r  l i k e d  b e s t

c h i l d ' s  l i k e s ;  s o m e t h i n g  t h e  c h i l d  l o o k e d  
f a s h i o n ;  g a r m e n t s  e a s y  f o r  c h i l d  t o  p u t

iM o r e  t h a n  1 4 0  b e c a u s e  s o m e  m o t h e r s  g a v e  m o r e  t h a n  o n e  a n s w e r



140 Mothers' Consideration of Child's Likes in the Selection of Children's Clothing
Table 9

Responses Anglo Hispano
Ethnicity 

Indian Negro Other9, Total
# % # # # %  # 1o # % # ' fo

Yes:
They like what I select 3 13 14 17 3 22 2 10 22 16
Child Selects 4 17 3 4 1 7 1 50 9 6
Child Accepts 3 4 3 2
Select Together 2 10 3 4 1 7 6 4
Sometimes 1 4 5 6 1 7 3 15 10 7No Comment • 3 13 10 12 2 14 3 15 18 13Other0 6 26 14 17 3 22 5 25 28 20
No:
Select What I Like 1 4 11 14 1 7 13 9No Comment 0 0 7 9 l 7 2 10 10 7Other1* 3 13 9 11 1 7 4 20 1 50 18 13
Other6: 1 1 1 5 2 2
Not Available 1 1 1 1

Total 23 100 81 100 14 100 20 100 2 100 140 100

a J a m a i c a n  a n d  P u e r t o  R i c a n  

^ P e r c e n t a g e  c a l c u l a t e d  o n  1 4 0  m o t h e r s
)-Ltoto



Table 9— Continued
QWhen the child is old enough; mother asks child about preferences in advance; 
child chooses outer clothing; child tells mother what he likes; child prefers 
a certain style; colors important to the child.
^Mother chooses what lasts the longest; older children purchase their own 
clothes; child too young to be particular; child has to wear what mother buys; 
child's likes too extravagant.
^Mother does not purchase child's clothing; child selects his own clothing.
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T a b l e  1 0
R e l a t i v e  I m p o r t a n c e  o f  C o l o r ,  F i t ,  Q u a l i t y  a n d  S t y l e  

i n  C h i l d r e n ' s  C l o t h i n g  t o  M o t h e r s

Ethnicity and 
Clothine Terms

First
(4)

Second
(3)

Third
(2)

Fourth
(1)

No Answer 
(0)

Weighted
Total

Average Pts 
Per Mother

Anglo (23)
Color 1 11 9 2 57 2.5Fit 2 9 11 1 58 2.5Quality 5 2 2 14 44 1.9Style 15 1 1 6 71 3.1
Hispano (81)
Color 3 40 30 8 200 2.5Fit 16 21 29 • 15 200 2.5Quality 23 16 7 34 1 188 2.4
Style 39 4 14 23 1 219 2.7
Indian (14) -

Color 1 4 9 34 2.4
Fit 2 6 1 5 33 2.4
Quality 4 2 8 50 2.1
Style 7 2 4 1 43 3.1
Negro (20)
Color 4 4 7 4 1 46 2.4
Fit 11 4 4 1 45 2.4
Quality 10 2 2 5 1 55 2.9Style 5 2 6 6 1 44 2.3

*
i
Z
T



Table 10— Continued

Ethnicity and 
Clothing Terms

First
(4)

Second
(5)

Third
(2)

Fourth
(1)

No Answer 
(0)

Weighted
Total

Average Pts 
Per Mother

Other (2)
Color 1 1 4 2.0
Fit 1 1 5 2.5Quality 1 1 6 3.0
Style 1 1 5 2.5
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T a b l e  1 1
R e l a t i v e  I m p o r t a n c e  o f  C a r e  F e a t u r e s  i n  C h i l d r e n ' s  C l o t h i n g  t o  M o t h e r s

Anglo Hispano
# %a # f.6

How to Wash the Clothes 8 35 35 43
Whether the Fabric
Showed Dirt 12 52 34 42

Easy or No Ironing 9 39 23 28
Other*1 6 7

Total 29 126 98 120

^Percent calculated on 23 mothers 
^Percent calculated on 14 mothers 
eJamaican and Puerto Rican 
^Percent calculated on 140 mothers

Ethnicity
Indian Negro Other6 Total
# %C #

7 50 7 35 57 41

5 36 11 55 1 50 63 45
4 29 10 50 1 50 47 34

6 4
16 115 28 140 2 100 1731 124

^Percent calculated on 81 mothers
^Percent calculated on 20 mothers
fPercent calculated on 2 mothers

^Mother more concerned about wear-life of garment than care; more concerned about 
the appearance of garment or fabric; mother buys only what she can afford regardless 
of care
iM o r e  t h a n  1 4 0  b e c a u s e  s o m e  m o t h e r s  g a v e  m o r e  t h a n  o n e  a n s w e r



T a b l e  1 2
H o w  M o t h e r s  W a s h e d  T h e i r  C h i l d r e n ' s  C l o t h i n g

Ethnicity
Laundry Equipment 

and Methods
Anglo
# %a

Hispano
4

Indian
#

Negro 
# %d

Other6
# f

Total
#

Washing Machines Used
Own 19 83 62 77 12 86 15 75 2 100 110 79
Laundromat 3 13 16 20 2 14 5 25 26 18
Relative *s 5 6 , 5 3
Rented 1 4 1 1

Total 23 100 83 103 14 100 20 100 2 100 142 101
Washing Methods Used
Automatic^1 9 39 36 44 6 43 11 55 62 44
Wringer 5 22 37 46 6 43 5 25 53 38
Washing Machine Type -

Not Specified 9 39 10 12 2 14 4 20 2 100 27 19
Hand 7 0 3 21 4 20 1 4 1 0
Other* 1 1 1 i
Not Available l 4 1 i

Total 24 104 91 112 17 121 24 120 2 100 158^ 113

^ P e r c e n t c a l c u l a t e d o n  2 3  m o t h e r s ^ P e r c e n t c a l c u l a t e d o n 8 1  m o t h e r s

c P e r c e n t c a l c u l a t e d o n  1 4  m o t h e r s ^ P e r c e n t c a l c u l a t e d o n 2 0  m o t h e r s
0

J a m a i c a n a n d  P u e r t o R i c a n
f

P e r c e n t c a l c u l a t e d o n 2  m o t h e r s
H-to<1



Table 12— Continued
i
^Percent calculated on 140 mothers
^Automatic washing machines used at laundromats were included in this section
"*"Dry cleaning given as method for cleaning child's clothing 
i *^Totals more than 140 because some mothers gave two methods for washing their 
children's clothing.
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Table 13
H o w  1 4 0  M o t h e r s  L e a r n e d  A b o u t  P l a c e s  t o  S h o p

Sources of Anglo
Ethnicity

Hispano Indian Negro Other Total
Information # o' # # % a # # #
Advertisements 10 44 29 36 7 50 6 30 52 37Investigate & Experience 8 35 38 47 6 43 13 • 65 2 100 67 48
Relatives 1 4 10 12 1 5 12 9
Friends & Other People 7 30 5 6 2 14 3 15 17 12
Other11 1 4 1 1

Total 27 117 82 101 15 107 23 H 5 2 100 1491 107

Percent calculated on 23 mothers
^Percent calculated on 14 mothers
^Percent calculated on 2 mothers
^Percent calculated on 140 mothers 
i

Percent calculated on 81 mothers
Percent calculated on 20 mothers
"Jamaican and Puerto Rican
Consumers' Guide

More than 140 because some mothers gave more than one source of information
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Table 14
Types of Stores 140 Mothers Preferred for Buying Children's Clothing

E t h n i c i t y
S t o r e  T y p e s  A n g l o  H i s p a n o  I n d i a n  N e g r o  O t h e r 6  T o t a l

# %a # f.b # %C # # # #
Department 18 78 51 63 10 71 15 75 2 100 96 68
Mail Order 2 9 1 1 3 2
Second Hand 1 4 7 9 2 10 10 7Speciality 18 22 1 7 3 15 22 16
Variety 4 17 23 28 4 29 2 10 33 24

Total 25 108 100 123 15 107 22 110 2 100 I64h 117

^ P e r c e n t c a l c u l a t e d o n 2 3  m o t h e r s ^ P e r c e n t c a l c u l a t e d o n 8 1  m o t h e r s

^ P e r c e n t c a l c u l a t e d o n 1 4  m o t h e r s ^ P e r c e n t c a l c u l a t e d o n 2 0  m o t h e r s

e J a m a i c a n . a n d  P u e r t o R i c a n
f

P e r c e n t c a l c u l a t e d o n 2  m o t h e r s

^ P e r c e n t c a l c u l a t e d o n 1 4 0  m o t h e r s

^ M o r e  t h a n  1 4 0  b e c a u s e s o m e  m o t h e r s p r e f e r r e d  m o r e  t h a n  o n e  t y p e o f s t o r e
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T a b l e  1 5
R e a s o n s  G i v e n  b y  1 4 0  M o t h e r s  f o r  S t o r e  P r e f e r e n c e

R e a s o n s  F o r  
P r e f e r e n c e

C r e d i t
L o c a t i o n
L o w  P r i c e
Q u a l i t y
S a l e s
S e l e c t i o n
S e r v i c e
O t h e r 11

T o t a l

A n g l o  H i s p a n o
# %a # fob

3 13 4 5
4 17 7 9
9 39 38 47

10 44 37 46
1 4 13 16
5 22 10 12
1 4 2 3
1 4 10 12

34 14? 121 150

Ethnicity
I n d i a n  X7e g r o
# fo° # %d
5
2

36
14 1 5

7 50 9 45
7 50 10 50
1 7 1 5
2 14 7 35
1 7 1 5

25 178 29 145

O t h e r 6  T o t a l

# f/ #
1 50 13 9

14 10
2 100 65 47
1 50 65 47

16 11
24 17
3 2

13 9
4 200 2131 152

^ P e r c e n t c a l c u l a t e d o n  23  m o t h e r s ^ P e r c e n t c a l c u l a t e d o n 8 1  m o t h e r s

C P e r c e n t c a l c u l a t e d o n  1 4  m o t h e r s ^ P e r c e n t c a l c u l a t e d o n 2 0  m o t h e r s

6 J a m a i c a n a n d  P u e r t o R i c a n
f

P e r c e n t c a l c u l a t e d o n 2  m o t h e r s

^ P e r c e n t a g e  c a l c u l a t e d  o n  1 4 0  m o t h e r s

^Mother e n j o y e d  g o i n g  t h e r e ; m o t h e r  h a d  b e e n  s h o p p i n g  t h e r e  f o r  a  l o n g  t i m e ; m o t h 
e r ' s  r e l a t i v e  g o t  h e r  c l o t h e s  t h e r e ; t h e  s t o r e  i s  l e s s  c r o w d e d ;  h u s b a n d  p r e f e r r e d  
t h e  s t o r e ;  m o t h e r  p r e f e r r e d  s t o r e  b e c a u s e  o f  h i g h  p r i c e s ;  p r e f e r r e d  a n y  s t o r e  w i t h  
g o o d  s e l e c t i o n  a n d  r e a s o n a b l e  p r i c e s ;  m o t h e r  h a d  n o  p a r t i c u l a r  r e a s o n s  f o r  p r e f 
e r e n c e s

. ^ T o t a l s  m o r e  t h a n  1 4 0  b e c a u s e  s o m e  m o t h e r s  g a v e  m o r e  t h a n  o n e  r e a s o n V)H-



Table 16
Where 140 Mothers Shopped for Their Children's Clothes

Ethnicity
Stores Anglo

# %a
Hispano Indian 

# 55°
Negro 
# % cl

Other6 Total
# #

Department'Store 19 83 33 65 11 79 13 75 2 100 100 71Mail Order House 1 4 l 5 2 2
Second Hand Store 2 9 12 15 2 14 6 30 22 15
Speciality Store 2 9 20 25 2 10 24 17
Variety Store 7 30 33 41 3 36 8 40 53 38
Other*1 1 4 1 1

Total 32 139 118 146 18 129 32 160 2 100 2021 144

^Percent calculated on 23 mothers 
^Percent calculated on 14 mothers 
eJamaican and Puerto Rican 
^Percent of 140
^Totals more than 140 because some mothers

^Percent calculated on 81 mothers 
^Percent calculated on 20 mothers 
Percent calculated on 2 mothers 

^Davis Monthan Air Force Base Commissary 
shopped in more than one type store
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Table 17
When 140 Mothers Bought Most of Their Children's Clothing

Ethnicity
Time Bought Anglo Hispano Indian Jfegro Other' Total

# t # # # # # %6
In the Spring 1 4 8 10 2 14 3 15 14 10
Just Before School Began 14 61 56 69 12 86 8 40 1 50 91 65
For Christmas Gifts 6 26 17 21 2 14 1 5 26 19
All Year Round 9 39 29 36 4 29 12 60 1 50 55 39
When Child Needed Clothes 18 78 64 79 11 79 13 65 1 50 107 76
When Stores Had Sales 5 22 20 25 6 30 31 22
When Mother Had the Money 
When Mother Felt Like

1 4 8 10 2 14 11 8
Shopping

Other'1
2 9 23 28 1 7 4 20 1 50 31 22
3 13 7 9 1 7 11 8

Total 59 256 232 287 35 250 47 235 4 200 3771 269

Percent calculated on 23 mothers Percent calculated on 81 mothers
Percent calculated on 14 mothers Percent calculated on 20 mothers
Jamaican and Puerto Rican 

^Percent calculated on 140 mothers
Percent calculated on 2 mothers

Bought in summer during July sales; kept a list and when sales came, bought only 
what was needed; bought after school began; bought child special clothing for Easter; 
bought when her husband got his Christmas bonus; bought clothes on layaway plan to be 
worn later; bought when she had to go shopping for other things; bought when weather 
began to get cold; bought clothes for special occasions.
"‘"Totals more than 140 because some mothers gave more than one buying time
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Table 18
Anglo Boys1 Clothing Inventory: Total Items, Average Items Per

Child, High and Low Number of Items for Each Child 
Total Number of Boys: 14

Item No. of Total Percent Average Highest Lowest No.
Children For All age of Item No. of of One

, Having Children Children Per One Item Item Pos
Item Having

Item
Having
Item

Child Possessed 
By Each 
Child

sessed by 
Each Child

Coats 5 6 36 1.2 2 1
Jackets 12 19 86 1.6 5 1
Sweaters: Cardigan 10 21 71 2.1 8 1
Sweaters: Pullover 4 8 29 2.0 4 1
Suit Coats 1 1 7 1.0 1 1
Suits 1 1 7 1.0 1 1
Caps or Hats 5 5 • 36 1.0 1 1
Gloves or Mittens 3 - 3 21 1.0 1 1
Slacks or Jeans 
Shorts, Shortpants,

14 93 100 6.6 12 3
Cut-offs 10 81 71 8.1 20 l

Swim Suits 3 4 21 1.3 2 1
Shirts 13 98 7.5 17 2
Polo Shirts 4 26 29 6.5 15 3Sweat Shirts 4 8 29 2.0 5 1
Underpants 13 95 93 7.3 13 4
T-Shirts 14 85 100 6.1 11 3Socks 14 96 100 6.9 10 4
Shoes: Leather 12 13 86 l.l 2 1
Shoes: Tennis 10 11 71 l.l 2 1
Shoes: Boot Type 2 2 14 1.0 1 1
Bedroom Slippers 1 1 7 1.0 1 1



Table 18— Continued
Item . No. of Total Percent Average Highest Lowest No.

Children For All age of - Item No. of of One
Having Children Children Per One Item Item Pos
Item Having Having Child Possessed sessed by

Item Item By Each 
Child

Each Child

Pajamas or-Nighties 10 25 71 2.5 6 1
Belts 1 4 7 4.0 4 4
Suspenders 1 1 7 1.0 1 1
Ties 1 1 7 1.0 1 , 1

V)
VI



Table 19
Hispano Boys' Clothing Inventory: Total Items, Average Items Per

Child, High and Low Number of Items for Each Child
Total Number of Boys: 47

Item No. of Total Percent Average Highest Lowest
Children For All age of Item No. of No. of
Having Children Children Per One Item One Item
Item Having Having Child Possessed Possessed

Item Item By Each By Each
Child Child

Coats 8 9 17 1.1 2 1
Jackets 31 37 66 1.2 2 1
Sweaters: Cardigan 31 49 66 1.6 3 1
Sweaters: Pullover 17 35 36 2.1 6 1
Suit Coats 1 1 2 1.0 1 1
Suits k 5 9 1.3 2 1
Caps or Hats 6 8 • 13 1.3 2 1
Gloves or Mittens 3 . 3 6 1.0 1 1
Slacks or Jeans 47 236 100 5.0 12 2
Shorts, Cut-offs 10 37 21 3.7 9 1
Swim Suits 2 3 4 1.5 2 2
Shirts 46 247 98 5.4 17 1
Polo Shirts 15 43 32 2.9 9 1
Sweat Shirts 12 27 26 2.3 9 1
Mexican Vest 1 1 2 1.0 1 1
Turtle Neck 5 6 11 1.2 2 1
Underpants 45 244 96 5.4 12 2
T-Shirts 41 210 87 4.5 15 2
Socks 45 257 96 5-7 14 2
Shoes: Leather 43 54 91 1.3 2 1
Shoes: Tennis 13 14 28 1.1 1 1
Shoes: Boot Type 2 2 4 1.0 1 1



Table 19— Continued

Item No. of Total
Children For All
Having Children
Item Having

Item

Galoshes 1 1
Bedroom Slippers 1 1
Pajamas or Nighties 24 43Belts 3 3

Percent- Average 
age of Item
Children Per 
Having Child
Item

Highest 
No. of 
One Item 
Possessed 
By Each 
Child

Lowest 
No. of 
One Item 
Possessed 
By Each 
Child

2 1.0 . 1 1
2 1.0 1 1

51 1.8 4 1
6 1.0 1 1

V)-'j



Table 20
Indian Boys' Clothing Inventory: Total Items, Average Items Per

Child, High and Low Number of Items for Each Child
Total Number of Boys: 5

Item No. of Total Percent Average Highest Lowest
Children For All age of Item No. of No. of
Having Children Children Per One Item One Item
Item Having Having Child Possessed Possessed

Item Item By Each By Each
Child Child

Jackets 3 3 60 1.0 1 1
Sweaters: Cardigan 5 9 100 1.8 3 1
Sweaters: Pullover 1 1 20 1.0 1 1
Suits 1 1 20 1.0 1 1
Caps or Hats 1 1 20 1.0 1 1
Gloves or Mittens 1 1 20 1.0 1 1
Slacks or Jeans 5 22 .100 4.4 7 3
Shorts, Short Pants,

Cut-offs 1 4 20 4.0 4 4
Shirts 4 22 80 5.5 8 3
Polo Shirts 3 13 60 4.3 7 1
Sweat Shirts 1 2 20 2.0 2 2
Underpants 4 28 80 7.0 8 6
T-Shirts 4 16 80 4.0 6 1
Socks 3 13 ‘ 60 4.3 7 1
Shoes: Leather 4 5 80 1.3 2 1
Shoes: Tennis 3 3 60 1.0 1 1
Thongs 1 1 20 1.0 1 1
Pajamas or Nighties 2 4 40 2.0 3 1
Bathrobes 1 1 20 1.0 1 1

H-VI
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Table 21
Negro Boys' Clothing Inventory: Total Items, Average Items Per

Child, High and Low Number of Items for Each Child 
Total Number of Boys: 8

Item No. of 
Children 
Having 
Item

Total 
For All 
Children 
Having 
Item

Percent
age of 
Children 
Having 
Item

Average
Item
Per
Child

Highest 
No. of 
One Item 
Possessed 
By Each 
Child

Lowest 
No. of 
One Item 
Possessed 
By Each 
Child

Coa ts 5 6 63 1.2 2 1
Jackets 5 9 63 1.8 4 1
Sweaters: Cardigan 7 12 88 1.7 5 1
Suits 2 3 25 1.5 2 1
Caps or Hats 1 1 13 1.0 1 1
Slacks or Jeans 
Shorts, Short Pants,

8 39 100 4.8 11 2
Cut-offs k 20 50 5.0 8 3

Shirts 6 • 50 75 8.3 16 2
Polo Shirts 3 11 38 5.7 . 5 1
Sweat Shirts 3 8 38 2.7 4 1
Underpants 7 43 88 6.1 10 2
T-Shirts 7 32 88 4.6 8 1
Socks 8 46 100 5.8 8 5
Shoes: Leather 6 7 75 1.2 2 1
Shoes: Tennis 5 5 65 1.0 1 1
Shoes: Boot Type 2 2 25 1.0 1 1
Pajamas or Nighties 6 11 75 1.8 3 1
Bathrobes 1 4 15 4.0 4 4

H-
VI



Table 2 2
Puerto Rican Roy's Clothing Inventory: Total Items

Number Item
1 Raincoat
k Slacks and Jeans

3 Cut-off Pants
10 Shirts
2 Underpants
1 T-Shirt
5 pairs Socks
1 pair Tennis Shoes



Table 23
Anglo Girls’ Clothing Inventory: Total Items, Average Items Per

Child, High and Low Number of Items for Each Child 
Total Number of Girls: 10

Item No. of 
Children 
Having 
Item

Total 
For All 
Children 
Having 
Item

Percent
age of 
Children 
Having 
Item

Average
Item
Per
Child

Highest 
No. of 
One Item 
Possessed 
By Each 
Child

Lowest 
No. of 
One Item 
Possessed 
By Each 
Child

Raincoat 1 1 10 1.0 1 1
Coats 8 11 80 1.4 2 1
Jackets 6 9 60 1.5 3 1
Sweaters: Cardigan 10 24 100 2.4 5 1
Sweaters: Pullover 1 1 10 1.0 1 1
Umbrella 1 1 10 1.0 1 1
Cans, Hats, or Scarves 2 4 20 2.0 3 1
Gloves or Mittens 1 1 10 1.0 1 1
Slacks or Jeans 4 9 40 2.3 3 1
Slacks-Top Ensemble 1 1 10 1.0 1 1
Shorts 6 24 60 4.0 7 2
Dresses 10 133 100 13.3 45 3
Jumpers 1 1 10 1.0 1 1
Culottes 1 1 10 1.0 1 1
Skirts 1 1 10 1.0 1 1
Blouses 8 39 80 4.9 17 1
Knit Blouses 1 1 10 1.0 1 1
Tops for Play 1 2 10 2.0 2 2
T-Shirts 1 5 10 3.0 5 3
Underpants 10 86 100 8.6 15 4
Slips 9 22 90 2.4 3 1
Socks 9 55 90 6.1 19 1 .



Table 23— Continued

Item No. of 
Children 
Having 
Item

Total 
For All 
Children 
Having 
Item

Knee Socks 1 1
Leotard Tights 1 2
Shoes: Leather 8 8
Shoes: Sandals & Thongs 3 3
Shoes: Tennis 5 7
Pajamas or Nighties 7 11
Bathrobes 2 2

Percent Average Highest Lowest
age of Item No. of No. of
Children Per One Item One Item
Having Child Possessed Possessed
Item By Each By Each

Child Child
10 1.0 • 1 1
10 2.0 2 2
80 1.0 1 1
30 1.0 1 1
50 1.4 3 1
70 1.6 3 1
20 1.0 1 1

H*
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Table 24
Hispano Girls 1 Clothing Inventory: Total Items, Average Items Per

Child , High and Low Number of Items for Each Child
Total Number of Girls : 39

Item No. of Total Percent Average Highest Lowest
Children For All age of Item No. of No. of
Having Children Children Per One Item One Item
Item Having Having Child Possessed Possessed

Item Item By Each By Each
Child Child

Coats 36 41 92 1.1 7 1
Jackets 8 8 21 1.0 1 1
Sweaters: Cardigan 31 64 80 2.1 5 1
Sweaters: Pullover 4 9 10 2.3 3 1
Sweatshirts 1 l 3 1.0 1 1
Caps or Hats 3 3 8 1.0 1 1
Gloves or Mittens 3 3 8 1.0 1 1
Slacks or Jeans 24 64 62 2.7 6 1
Pedal Pushers 1 2 3 2.0 2 2
Shorts-Top Ensemble 2 7 5 3.5 4 3
Shorts 15 54 38 3.6 8 1
Dresses 39 391 100 10.0 35 3
Jumpers 2 6 5 3.0 3 3
Skirt & Top Ensembles 4 7 10 1.8 2 1
Skirt & Vest Ensembles 1 1 3 1.0 1 1
Skirts 8 14 21 1.8 3 1
Blouses 26 84 67 3.2 17 1
Knit Blouses 5 7 13 1.4 2 1
Tops for Play 1 6 3 6.0 6 6
T-Shirts 9 28 23 3.1 5 2
Underpants 36 259 92 7.2 36 2
Slips 26 82 67 3.2 6 1



Table 24— Continued

Item No. of 
Children 
Having 
Item

Total 
For All 
Children 
Having 
Item

Socks 33 246
Knee Socks 2 9
Leotard Tights 6 16
Shoes: Leather 37 57
Shoes: Sandals & Thongs 1 1
Shoes: Tennis 11 12
Pajamas or Nighties 26 57
Bathrobes 8 8
Galo shes 1 1

Percent Average Highest Lowest
age of Item No. of No. of
Children Per One Item One Item
Having Child Possessed Possessed
Item By Each By Each

Child Child
84 7.5 36 1
5 4.5 6 3

15 2.7 4 1
95 1.5 4 1
3 1.0 1 1

28 1.1 9 1
67 2.2 1 1
21 1.0 1 1
3 1.0 1 1



Table 25
Indian Girls 1 Clothing Inventory : Total Items, Average Items Per

Child, High and Low Number of Items for Each Child
Total Number of Girls : 9

Item No. of Total Percent Average Highest Lowest
Children For All age of Item No. of No. of
Having Children Children Per One Item One Item
Item Having Having Child Possessed Possessed

Item Item By Each By Each
Child Child

Coats 3 3 33 1.0 1 ' 1
Jackets 1 1 11 1.0 1 1
Sweaters: Cardigan 8 19 89 2.4 3 1
Sweaters: Pullover 1 2 11 2.0 2 2
Caps or Hats 1 1 11 1.0 1 1
Slacks or Jeans 6 18 67 3.0 7 1
Culottes, Pantdresses 1 1 11 1.0 1 1
Swim Suits 1 2 11 2.0 2 2
Dresses 9 80 100 8.9 17 5
Jumpers 1 1 11 1.0 1 1
Skirts l 1 11 1.0 1 1
Blouses 4 5 44 1.3 2 l
Knit Blouses 1 10 11 10.0 10 10
Tops for Play 1 4 11 4.0 11 4
T-Shirts 2 7 22 3.5 5 2
Underpants 7 44 78 6.3 12 1
Slips 8 23 89 2.9 5 1
Socks 5 28 56 5.6 9 1
Knee Socks 2 7 22 3.5 4 3
Leotard Tights 3 6 33 2.0 3 1
Shoes: Leather 8 11 89 1.4 3 1
Shoes: Tennis 3 3 33 1.0 1 1 £-
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Table 25— Continued

Item No. of 
Children 
Having 
Item

Total 
For All 
■ Children 
Having 
Item

Pajamas or Nighties 4 7
Bathrobes 2 2
.Slippers 1 1

Percent
age of 
Children 
Having 
Item

Average
Item
Per
Child

Highest 
No ♦ of 
One Item 
Possessed 
By Each 
Child

44 1.8 3
22 1.0 1
11 1.0 1

Lowest 
No. of 
One Item 
Possessed 
By Each 
Child

1
1
1

H-
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Table 26
Negro Girls 1 Clothing Inventory: Total Items, Average Items Per

Child, High and Low Number of Itemsi for Each Child
Total Number of Girls: 12

Item No. of Total Percent Average Highest Lowest
Children For All age of Item No. of No. of
Having Children Children Per One Item One Item
Item Having Having Child Possessed Possessed

Item Item By Each By Each
Child Child

Coats 9 12 75 3 1
Jackets 1 1 8 1.0 1 1
Sweaters: Cardigan 12 41 100 8 1
Sweaters: Pullover 2 3 17 2 1
Scarves 1 1 8 1 1
Gloves or Mittens
Slacks or Jeans 6 29 50 10 2
Shorts 6 34 50 10 3Dresses 12 176 100 50 2
Jumpers 1 2 8 2.0 2 2
Skirts 2 2 17 1 1
Blouses . 8 87 67 50 1
Knit Blouses 1 2 8 2.0 2 2
T-Shirts 3 8 25 6 1
Underpants 11 144 92 50 3Slips 10 46 83 12 1
Socks 9 66 75 12 3Leotard Tights 1 4 8 4.0 4 4
Shoes: Leather 11 20 92 4 1
Shoes: Sandals & Thongs 2 3 17
Shoes : Tennis 9 13 75 2 1
Pajamas or Nighties 8 22 67 6 1
Bathrobes 2 2 17 1 1
Bedroom Slippers 1 2 8 2.0 2 2
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Jamaican
Table 27

Girl's Clothing Inventory: Total Items

Number Item
1 Jacket
2 Sweaters, Cardigan

5 Slacks and Jeans

9 Shorts
12 Blouses
12 Dresses
12 Underpants
4 Slips
9 pairs Socks
3 pairs Shoes, Leather
1 pair Shoes, Sandals
1 pair Shoes, Tennis

12 P a j a m a s  a n d  N i g h t i e s



T a b l e  2 8
C o n d i t i o n  o f  1 4 6  H e a d  S t a r t  C h i l d r e n ’ s  C l o t h i n g

Ethnicity
Children and 
Condition

Anglo
# %

Hispano 
# %

Indian
# 1o

Negro
# %

Other
# 1o

Total 
# %

Boys: 75
Excellent 1 7 2 4 1 12 4 5Good 10 72 36 77 2 40 4 50 1 100 53 71
Fair 3 21 6 13 2 40 3 38 14 19Not Available 3 6 1 20 4 5

Total 14 100 47 100 5 100 8 100 1. 100 75 100

Girls: 71
Excellent 1 10 3 8 1 12 5 7
Good 6 60 27 69 5 55 5 42 1 100 44 62
Fair 3 30 7 18 3 33 5 42 18 25Not Available 2 5 2 16 . 4 6

Total 10 100 39 100 9 100 12 100 1 100 71 100



Table 29
Similarity of Mothers' Shopping Place to Source of Children's Clothing

Ethnicity
Similarity Anglo

# %a
Hispano
*

Indian
# f»°

Negro 
# 5Sd

Other6
#

Total
# #

Exactly the Same 3 13 9 11 2 14 6 30 1 50 21 14
Additional Sources 7 29 23 26 5 36 7 ' 35 42 29
Additional Shopping Places 10 12 10 7
Additional Shopping Places

and Sources 10 41 30 35 4 29 1 5 1 50 46 32
Completely Different 3 13 7 8 2 14 5 25 17 11
Not Available 1 4 7 8 1 7 l 5 10 7

Total 24 100 86 100 14 100 20 100 2 100 146 100

^Percent calculated on 24 children's wardrobes 
^Percent calculated on 86 children's wardrobes 
^Percent calculated on 14 children's wardrobes 
^Percent calculated on 20 children's wardrobes 
eJamaican and Puerto Rican
fPercent calculated on 2 children's wardrobes 
^Percent calculated on 146 children's wardrobes

150



T a b l e  50
N u m b e r  o f  T i m e s  C l o t h i n g  V a l u e s  W e r e  

S e l e c t e d  b y  1 4 0  M o t h e r s  A c c o r d i n g  t o  E t h n i c i t y

V a l u e s  b y  N u m b e r  o f  T i m e s  S e l e c t e d  W e i g h t e d
Ethnicity 5 4 3 2 1 0 Total Average

Ando (23)
Aesthetic 0 3 7 9 3 1 54 2.4
Economic 13 9 0 1 0 0 103 4.5
Political 0 1 3 8 8 3 37 1.6
Social I 0 0 4 6 7 6 31 1.4
Social II 0 7 6 2 3 3 55 2.4

Hispano (81)
Aesthetic 1 12 18 20 26 4 173 2.1
Economic 48 26 5 2 0 0 363 4.5
Political 0 5 19 18 26' 13 139 1.7
Social I 0 3 6 - 29 28 15 116 1.4
Social II 1 16 22 23 10 9 191 2.4

Indian (14) 
Aesthetic 0 1 3 5 4 1 27 1.9
Economic 9 4 1 0 0 0 64 4.6
Political 0 1 2 3 5 3 21 1.5
Social I 0 0 3 4 3 4 20 1.4
Social II 1 2 5 2 5 1 35 2 • 2

VI



Table J O — Continued

Values by Number of Times Selected
Ethnicity_______ 5
Negro (20)
Aesthetic 0
Economic 15
Political 0
Social I 0
Social II 0

Other3 (2)
Aesthetic
Economic 1
Political
Social I
Social II

aJamaican

4________ J  2

6 8 4 2
4 1 0 0
0 5 5 8
0 5 5 8
5 5 4 6

2
1

2 '
1.

Puerto Rican

O O •tf'io CM

o
Weighted
Total Average

58
9 4
27
25
4 1

8
9
4

2 0
1 1

2 . 9
4.7
1 . 4
1.2
2.1

4 .  
4 .  
2 .

.5

H-
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