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ABSTRACT 
 
 

Drawing from a cultural studies perspective, this dissertation examines digital, 

visual, and idiomatic expressions and platforms that both create and inform youth culture 

in Chile. In what ways have globalized media trends influenced cultural production, 

class-consciousness, and identity formation in Chilean youth culture, and how do these 

expressions mirror a global neoliberal agenda and shed light on a history of economic, 

political, and religious globalization in Chile? In order to answer these questions, this 

dissertation provides an interdisciplinary approach to evaluate changing media trends in 

Latin American youth culture. I argue that cultural influence of the United States and the 

rise of global neoliberalism have informed the production, reception, dissemination, and 

identity formation of this segment of Chilean society. 

This dissertation is organized into four chapters. Chapter 1 provides a historical 

contextualization of political and economic changes in Chile as well as the literature 

review and theoretical foundation for my analysis. Chapter 2 contends that the class-

consciousness spectrum in Chilean television and film works as a reflection of 

consumption behavior and identity formation in youth that has been informed by a U.S. 

neoliberal agenda. Chapter 3 studies one particular young Chilean, Germán Garmendia, 

and his popular YouTube channel, “Hola Soy German,” to argue that the spreadable and 

invisible factors that inform his global success as a grassroots, “latino” vlogger can be 

traced to U.S. digital commercialism. And lastly, Chapter 4 highlights digital texts of the 

student organization, “Chile Siempre,” and their stylized performance of moral values 

through mediatized and digitalized spaces in order to reveal U.S. religious and cultural 

interventionism through evangelical missionaries in Chile. The triangulation and 
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interdisciplinary approach of these texts expose a consistent history of political, 

economic, and religious transculturation and calls into question U.S. cultural influence in 

Chile that continues, while not overtly, to manifest in new media forms. 
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CHAPTER 1 

Literary Review and Theoretical Discussion 

On Sunday, April 13th, 2014, the popular Chilean YouTuber, German 

Garmendia, attended the Aldea Digital 2014 Zócalo in Mexico’s capital city as one of 

their invited speakers. The gathering represented the largest digital educational event ever 

recorded, setting the Guinness World Record with the largest number of people taking 

technology information classes in the world. Minutes after Garmendia’s stage 

appearance, adolescent fans began crowding the stage and the famous YouTuber was 

quickly evacuated to calm the chaos. Social networks confirmed that more than a dozen 

spectators were injured from overcrowding resulting in the collapse of one of the tents at 

the event (Desmanes en la Aldea Digital). Youth culture and fandom are increasingly 

shaped by multi-media sharing websites like YouTube. The globalized, Internet age 

today builds communities, promotes participation, and connects fans with each other in 

ways like never before. Young people are at the center of global cultural production and 

consumption. However, as new media and their values circulate on a global scale, the 

imperialistic influences that shape said media must not be overlooked.  

In this chapter, I develop the theoretical groundwork for my analysis of global 

neoliberalism and cultural imperialism in visual and digital productions of youth culture 

in contemporary Chile. I seek to build upon theoretical work that has been done regarding 

topics of transculturation, globalization and the cultural implications of neoliberalism, 

power relations, and consumerism in cultural production. I begin with a brief survey of 

the literature that has been written regarding US-Chile relations, and more thoroughly 

review the literature that discusses cultural influence between these two nations. Then, I 
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offer a discussion of transculturation in its historical context, including Fernando Ortiz’s 

Contrapunteo cubano del tabaco y el azúcar (1940), and its application in recent 

criticism. The term is specifically used to transition to an understanding of cultural 

intersections that occur through global cultural flows facilitated by the digital age.  

Subsequently, I examine historical narratives that underscore the United States’ 

involvement in Chile as it moved towards a neoliberal State from the 1960s to the early 

1980s. Economic changes and trends of US-inspired, neoliberal ideology in Chile are 

considered through Marxist theory, Milton Friedman’s economic plan for “Chile and the 

‘Chicago Boy’s’”, and David Harvey’s A Brief History of Neoliberalism (2005). Then, I 

consider the term “global neoliberalism” to identify the breadth with which “free market” 

principles have been imposed on a global scale since the end of the Cold War. My 

discussion continues by tracing the cultural implications of US involvement in Chile, 

drawing on literature written concerning the Chilean New Song Movement of the late 

1950s to the early 1970s and Ariel Dorfman and Armand Mattelart´s How to Read 

Donald Duck (1975). This theoretical review regarding cultural influence transitions to a 

discussion of what some literature1 has called cultural imperialism, or the new 

imperialism, to explain the United States’ cultural impact in Latin America and other 

developing countries. Cultural strongholds and what has been labeled as the new, 

																																																								
1 See: 1) Schiller, Herbert I., 1919. Communication and Cultural Domination. White Plains, N.Y: 
International Arts and Sciences Press, 1976. Print. 2) Sayre, Shay, and Cynthia King. Entertainment and 
Society: Influences, Impacts, and Innovations. 2nd ed. New York: Routledge, 2010. Print. 3) McPhail, 
Thomas L. Electronic Colonialism: The Future of International Broadcasting and Communication. Rev. 
2nd ed. 126;126.; Vol. Newbury Park, Calif: Sage Publications, 1987. Print. 4) Saliven, M. B. "Cultural 
Imperialism: A Media Effects Approach." Critical Studies in Mass Communication 8.1 (1991): 29-38. 
Web. International Arts and Sciences Press, 1976. Print. 2) Sayre, Shay, and Cynthia King. Entertainment 
and Society: Influences, Impacts, and Innovations. 2nd ed. New York: Routledge, 2010. Print. 3) McPhail, 
Thomas L. Electronic Colonialism: The Future of International Broadcasting and Communication. Rev. 
2nd ed. 126; Vol. Newbury Park, Calif: Sage Publications, 1987. Print. 4) Saliven, M. B. "Cultural 
Imperialism: A Media Effects Approach." Critical Studies in Mass Communication 8.1 (1991): 29-38. 
Web.  



	 11 

capitalistic empire are examined through Antonio Gramsci’s concept of hegemony and 

Edward Said’s Culture and Imperialism (1993), among others.  

I continue with a discussion of culture and youth, looking closely at the role of 

youth in consumption and citizenship through Néstor García Canclini’s Consumers and 

Citizens: Globalization and Multicultural Conflicts (2001) and the semiotic and 

systematic power relations that surround cultural creations specifically targeting youth. 

The role of a growing consumer culture in Chilean youth is examined through Marita 

Sturken’s Practices of Looking (2001), Richard Maxwell’s Culture Works (2001) and 

“pseudoindividuality”, from the Frankfurt School. The stylized, visual practices of a 

globalized imaginary in Chilean youth is analyzed through Stuart Hall’s 

encoding/decoding model of communication (1980), Roland Barthes’ Mythologies (1957) 

and The Semiotic Challenge (1988), Pierre Bourdieu’s Distinction: A Social Critique of 

the Judgment of Taste (1984), and Jean Baudrillard’s The System of Objects (1996). 

Lastly, I use Marxist theory to dissect the creation and consumption of new media in 

what has become a 24-7 digital sweatshop industry, drawing on a number of theoretical 

discussions on capitalism and the participation of digital economies, including: Tiziana 

Terranova’s Free Labor (2000), Max Horkhimer and Theodor W. Adorno’s The Culture 

Industry (2002), Henry Jenkins’ Convergence Culture (2006) among others, and Manuel 

Castells’ Communication Power (2009). I conclude with a critical consideration of 

adolescent consumption and a global neoliberal rhetoric present in the cultural texts 

analyzed in following chapters of this dissertation.  

The theoretical framework discussed in the first chapter of this dissertation 

supports the analyses in following chapters, including depictions of social stereotypes, 
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massive consumption of YouTube videos, and new forms of religious media aimed at, 

and largely featuring, Chilean youth. Transculturation is argued in its historical context as 

neither an egalitarian concept nor a process. The term is then used to understand the 

celebration of global neoliberalism, specifically, in which the US has planted neoliberal 

agendas in Chile through naturalized logic of force and consent. This comprehensive 

theoretical framework reveals the cultural, visual and economic forces present in cultural 

texts that create and are created by Chilean youth.  

1. Review of the Literature 

Many studies have almost entirely surveyed political and economic relations 

between Chile and the United States.2 This review names only a selection of the texts 

covering political and economic involvement of the US in Chile. However, there are very 

few studies that look at the cultural implications of US-Chile relations. During the 1960s, 

“La nueva canción chilena” or the “New Chilean Song Movement” produced a new wave 

of folk music that sought to contrast US counterculture with lyrics inspiring social 

consciousness, political activism and identification with the popular classes in Chile. 

Nancy Morris (1986), Jane Tumas-Serna (1992), Jeffrey Taffet (1997), and Gabriel San 

Román (2014) have all studied the cultural implications of this movement in Chile. Para 

Leer al Pato Donald (1971) by Ariel Dorfman and Armand Mattelar, translated as How 

To Read Donald Duck (1975), is sometimes considered a primary text that provided Chile 

and Latin America with national consciousness regarding a North American cultural 

imperialism. This important book paved the way for critical understanding of cultural 

																																																								
2 Pike (1963), Moran (1974), Petras and Morley (1975), Uribe (1975), Sater (1990), Chomsky (1991), 
Kenny (1995), Zakia Qureshi (1996), Clayton (1999), Rabe, (1999), Hager (2001), Mares and Rojas 
(2001), Alvarez Veloso (2004), Kornbluh (2004), Finnegan (2006), Gustafson (2007), Weiner (2007), and 
Shiraz (2011). 
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texts sold in Chile and the US ideology that has influenced it. Allen Woll (1976) 

expanded on this classic writing, highlighting cultural resistance of US cultural 

dominance (Disney) in Chile through comics. Woll highlighted the cultural prevalence 

and dominance of Disney comics in Chilean culture during the 1960s and the 

government’s attempt at offering a Disney alternative that encouraged a socialist society 

through the 1971 official comic book of the Unidad Popular, La Firme. The article 

explains, however, that this endeavor to transform Chilean values ended abruptly when 

the military sized power in 1973 and strict censorship controlled Chilean presses for 

seventeen years.  

Amy Kaplan and Donald E. Pease (1993), James Petras and Henry Veltmeyer 

(2001), and Ashley Dawson and Malini Johar Schueller (2007) all criticize the paradigm 

of US culture through a denial of empire at the heart of American studies. Nelly Richard 

(2004) analyzes the political-cultural Chilean landscape in its transition to electoral 

democracy through memoirs, photographs, the plastic arts, novels and other texts. Lane 

Crothers (2007) examines the way American movies, music, and television function as 

key elements of contemporary globalization. Kristin Sorensen (2009) investigates 

Chilean media and public culture in conversation with human rights violations committed 

during and after the dictatorship of General Augusto Pinochet (1973-1990). Samuel C. 

Craig, William H. Greene and Susan P. Douglas (2005) examine the cultural impact of 

US films in foreign markets, and marketing specialists, José Rojas-Méndez, Isabel 

Erenchun-Podlech, and Elizabeth Silva-Olave (2004), empirically measure the Ford 

Brand Personality in Chile showing that marketing techniques incorporating symbolism 

or emotional values matching customer personality is best received in Chile. 
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Additionally, the Encyclopedia of United States – Latin American Relations (2012) offers 

a comprehensive history of US relations and countries in Central and South America over 

the past 200-plus years.  

Alessandro Fornazzari’s Speculative Fictions (2013) stands alone as a publication 

that explores the interface of cultural expression and market capitalism in Chile, 

highlighting works of film, literature, the visual arts, testimonials, and cultural theory. 

His work is pivotal in the understanding the intersection of economics and aesthetics in 

Chilean public discourse during its neoliberal turn. Neoliberal Bonds (2015) by Fernando 

A. Blanco is another key contribution to the discussion of Chilean post-dictatorial 

discourse. His scholarship bridges topics of gender, sexuality, memory, and neoliberalism 

offering a colonized reading of memory narrative in Chile. This dissertation seeks to 

contribute to the discussion of neoliberal cultural aesthetic present in new and old media 

directly influencing youth culture. 

US cultural impact in Chile continues to have a profound presence, now 

encompassing digital texts and new media forms, yet there is an insufficient number of 

studies in critical reflection of these texts. As the Internet age has heightened the contact 

of global cultural flows, it is especially important as educators and investigators to 

critically approach new media and their production, reception and consumption on a 

global scale. This is an area of study that cannot be ignored. Currently there are few 

publications that have studied Chilean youth culture, popular digital culture or minor 

student movements. Patricia Pallavicini Magnère (2008) studied the centrality of 

consumer goods in individualization processes of Chilean teenagers. There are 

publications that have traced violence in urban communities (Carlos Ruiz 2013, Pérez 
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and Roca 2009, Sabatini and Paz 2008). Some academic publications cover issues of 

digital convergence in Latin America (Wilnocur 2009), media convergence in the 

Southern Cone (Mastrini and Becerra 2011), and the digitization of art through “retratos 

móviles” and their representation in Chile (Moreno and Fernández 2010). Lastly, larger 

student movements such as the 2006 “Penguin Revolution” and the 2011 “Chilean 

Winter” have been widely studied (Dreyer and Ocampo 2013, Lizama 2013, Pousadela 

2013, Saddler 2013, Salinas and Frasser 2012, Khomasi 2011), yet religious student 

activism is overlooked. This dissertation offers interdisciplinary research that examines 

new forms of media in order to understand the forces at play, which have facilitated the 

processes of transculturation and neoliberalism in Chilean youth culture.  

The materials selected offer a balanced spectrum of visual expressions that inform 

Chilean youth ranging from the socially and religiously marginalized to the virally 

reproduced. This varied collection of cultural narratives points directly to a history of US 

neoliberal involvement in Chile that had, and continues to have, an impact on cultural 

expression within a cross-section of socioeconomic, political and religious social groups. 

This dissertation provides the tools needed to examine new media forms, and it will 

hopefully be part of emerging pedagogical practices involving prevailing cultural 

production and their critical investigation. Understanding global neoliberalism and 

cultural imperialism present in new media is of utmost importance for educators and 

researchers navigating the digital age. Integrating digital and visual expressions of youth 

culture into scholarly research and the classroom not only provides contemporary 

platforms that students can relate to, but also underscores the passive consumption of 

these platforms. Scholars must be equipped with the critical instruments needed to 
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address new and changing media trends. As higher education institutions increasingly 

incorporate global visions, educational curriculum must also incorporate the study of 

globalized cultural production that includes digital media.  

The cultural texts studied here relate to media present in the daily consumption 

practices of students, drawing awareness to their own lives. This project reveals media 

that is presented as a utopian, transcultural space where hegemonic practices are rendered 

invisible through a stylistic portrayal that achieves force and consent. The critique 

presented in this chapter and subsequent chapters question the “post” in post colonialism, 

exposing transcultural utopias that confuse power, identity and capital. A globalized 

approach to education requires an understanding of intentional, and at times 

unintentional, forces at play in cultural production. 

2. From Transculturation to Globalization and its Discursive Power Tactics 

I am particularly interested in cultural intersections that occur through global 

cultural flows facilitated by the digital age. There are many terms available to understand 

points of contact between diverse people groups. This list includes transnationalism, 

acculturation, hybridity, miscegenation, mestizaje, contact zone and transculturation, to 

name only a few of the concepts that currently circulate.3 Transculturation was selected in 

this dissertation intentionally for its problematic nature and its specificity to Latin 

American history and cultural influence. It is important to mention that the term, 

																																																								
3 See: Martí, José, Juan Marinello, Hugo Achugar, and Cintio Vitier. Nuestra América. Caracas: Biblioteca 
Ayacucho, 1977. Print.; Ortiz, Fernando, and Riverend J. Le. Contrapunto cubano del tabaco y el azúcar. 
Caracas: Fundación Biblioteca Ayacucho, 1977. Print.; Pratt, Mary Louise. Imperial Eyes: Travel Writing 
and Transculturation. New York; London: Routledge, 1992. Print.; Rama, Ángel. Transculturación 
Narrativa En América Latina. 1a ed. México, D.F: Siglo Veintiuno Editores, 1982. Print.; Santí, Enrico 
M. Fernando Ortiz: Contrapunteo y transculturación. Madrid: Colibrí Editorial, 2002. Print.; Sawyer, Mark 
Q. Racial Politics in Post-Revolutionary Cuba. New York: Cambridge UP, 2006. Print.; and Taylor, 
Diana. The Archive and the Repertoire: Performing Cultural Memory in the Americas. Durham: Duke UP, 
2007. Print.  
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transculturation, was coined within a system of ethnocentrism originating as part of a 

national debate in Cuba dating back to the 1920’s and the country’s economic over-

reliance on sugarcane. This term was first articulated in Fernando Ortiz’s Contrapunteo 

cubano del Tabaco y el azúcar (1940). While sugar and tobacco functioned as 

instrumental commodities for Fernando Ortiz’s transculturation, the formation of Cuba’s 

hybrid identity occurred through the degeneration of both indigenous and African people 

groups in Cuba, confirming that transculturation is neither an egalitarian concept nor 

process.  

 Taking a closer look at the ideologies that Ortiz uses to construct his coined term 

of transculturación, one sees that the concept is much more than a synonym for 

miscegenation or hybridity. As Ortiz defines the term in his Contrapunteo, the process of 

transculturation does not necessarily involve the loss or uprooting of a previous culture 

(deculturation), but rather refers to the consequent creation of a new cultural phenomenon 

(neoculturation). While the construct contains something from both original parents, the 

result is a new creation containing its own unique traits. Mario Santí explains how the 

term has come to replace several common expressions such as: cultural change, 

acculturation, circulation, migration or cultural osmosis, all of which Ortiz describes as 

inadequate (Santí 74). In the process of transculturation, both cultures transform by 

receiving and incorporating different elements that create an entirely new and 

independent cultural reality.  

 The term has been applied and adapted by many theoretical and cultural scholars. 

Ángel Rama in his Transculturación narrativa en América Latina (1982) applied the 

term to cultural transformation in narrative texts and traditions as a way to counteract the 
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alienating effects of modernization.4 Rama gave a literary use of the term to promote the 

survival of native cultures. His application of transculturation gives the word a 

mechanism of cultural resistance against ethnic reconstruction through modernization 

(Mario Santí 74-75). Rama conceptualizes cultural interaction between native Latin 

America and its representation, originality, and resistance to European colonialism. The 

transformative energy that Rama assigns to the narrative approximation of 

transculturation is understood through a Latin American historical tradition and the 

modernizing forces of a growing universal culture. This is relevant for this dissertation 

because it addresses the possible transformative nature of transculturation within a 

modern, global context. However, considering the Internet, massively produced digital 

texts, and sharing sites like YouTube, transculturation now occurs on a global scale and, 

at times, with only the click of a mouse. While Rama provided a resistant interpretation 

of transculturation, when extended to the digital age, any possible subversive nature is 

further complicated by the consumer values embedded in the very technologies that 

house said cultural contact.   

Mary Louise Pratt, in Imperial Eyes: Travel Writing and Transculturation (1992), 

gave a new reading to the word through its reference of “contact zone” which prevents a 

dynamic of possession and innocence in the encounter of the native and the colonizer 

(76).5 Pratt addresses the theme of travel writings as shaped by relationships between the 

dichotomy of the European metropolis and its non-European periphery (relating to 

binaries of masculinity and femininity and white and nonwhite) within imperialism. 

Pratt’s important work offers a way out of crude binaries and includes an understanding 

																																																								
4 See: Rama, Ángel. Transculturación narrativa en América Latina. México, D.F: Siglo Veintiuno 
Editores, 1982. Print. 
5 See Pratt, Mary L. Imperial Eyes: Travel Writing and Transculturation. London: Routledge, 1992. Print. 
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of the more understated interactions that occur within social spaces of cultural contact 

and power relations (6). Her text highlights transculturation as a reciprocal yet not equal 

interchange. This interpretation is especially helpful when considering the relationship of 

culture and the Web. In many cases, the Internet is embraced as a network of reciprocal 

exchange where communities are created and people can meet and exchange ideas. 

However, the “contact zone” of culture in multi-media conglomerates blurs the lines of 

democracy and the US neoliberal consumer values transmitted through their usage. While 

transculturation in the digital age may be reciprocal, it is still far from equal in its 

exchange.  

Diana Taylor in The Archive and the Repertoire (2003) dedicated an entire 

chapter to the terms: “mestizaje,” “hybridity,” and “transculturation.” Taylor explains 

how the social imaginaries of Latin America are highly embedded in images of racial and 

cultural mixing processes (93). In this sense, racial identity functions as the byproduct of 

a complex network of cultural contact. Taylor proposes a very important question, one 

that this dissertation also asks, “How do populations and cultures survive a crash?” 

Conjointly, we can ask, what are the cultural products that have emerged from this 

encounter? Taylor goes on to define the three complex, yet exceptionally relevant, terms: 

mestizaje, hybridity and transculturation. Mestizaje is characterized by “cultural fusion” 

through racial mixing, whereas hybridity denotes a “grafting of two dissimilar entities.”  

Transculturation, however, conveys the “acquisition or imposition of foreign 

material”, creating a new cultural product (94). Transculturation, then, offers a form of 

resistance to traditional culture as it opens a space for a creative appropriation of the 

dominant culture. Taylor states, “After all, cultures do not borrow indiscriminately… one 
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takes only what one needs” (104). However, to what extent is this borrowing process 

culturally elective? Do visual and digital media productions in countries like Chile with a 

long history of US interventionism offer merely a sophisticated mimicry of US neoliberal 

values?  

Ortiz’s notion of transculturation continues to greatly impact cultural studies both 

in Latin America and the world, making evident a historical consciousness of economic 

and cultural transformation in the Cuban context and in Latin America at large. 

Transculturation remains a topic of study and criticism among emerging theorists. Mark 

Sawyer explains the concept of “Latin American Exceptionalism” in his book, Racial 

Politics in Post-Revolutionary Cuba (2006). He uses the term to explain that the mixing 

of racial groups and the process of transculturation is celebrated as a function to negate 

the reality of racism. The mere existence of transculturation and racial mixing is seen as 

proof of the eradication of racial discrimination. However, as Sawyer unveils in his 

critique on racial politics and his explanation of the term, considering transculturation as 

a solution to racism (or a site of cultural resistance) is extremely problematic. As 

supported by Sawyer’s theory, transculturation as a remedy for racism, classism or 

ethnocentrism is like a Band-Aid used for a gaping wound. While the issue of race is not 

salient in this dissertation, “transculturation” is another term that has attempted to erase 

or blur imperialist residue in a postcolonial imaginary through the passive acceptance of 

the Internet as a utopian transcultural space for cultural exchange. 

Recognizing the problematic nature of transculturation, this dissertation has 

chosen the term “global” or “globalization”6 to refer to both the extension of 

																																																								
6 The term, “globalization,” was first coined by Theodore Levitt, a professor at the Harvard Business 
School in the Harvard Business Review article, “The Globalization of Markets” in 1983. The term was 



	 21 

neoliberalism in media production and youth consumption in Chile. However, 

globalization is only one of various terms used to think beyond nation states. In addition 

to “globalization” or “transculturation,” this list includes concepts such as James 

Clifford’s “diaspora” (1994);7 Basch, Glick Schiller, and Szanton Blanc’s 

“transnationalism” (1994);8 and Cheach and Robbins’ “cosmopolitanism.”9 There is a 

wide range of conceptual terms and methodological tools that have emerged from these 

perspectives in response to the changing relationship between the traditional nation-state 

and global capital (Maira and Soep xvii). Cultural forms evolving from transnational 

social networks and globalized economic strategies continue to warrant research of their 

historical origin, consumption behavior, distribution extension, and influence on 

citizenship. Although neoliberal consumer culture undoubtedly takes root in US politics, 

economics, and cultural expression, it is now a global phenomenon. The chapters that 

follow demonstrate cultural texts relating to young people that point directly or indirectly 

to cultural leadership in Chile that while originally can be traced to United States cultural, 

political, and economic hegemony, more and more has become globalized neoliberalism. 

3. United States Involvement in Chile: Towards a Globalized, Neoliberal State 

As was evident in Cuba and countries whose history is one of conquest, the 

process of transculturation is not an egalitarian one. Considering the context and history 

in which transculturation was coined, the term also seamlessly fits to describe recent 

cultural production mirroring United States involvement in Chile. The US has a long, 
																																																																																																																																																																					
originally used to define “the changes in technology and social behaviors that allow multinational 
companies like Coca-Cola and McDonald’s to sell the same products worldwide” (Feder 1).  
7 Clifford, James. “Diasporas.” Cultural Anthropology. 9.3 (1994): 302-338. Web.  
8 Basch, Linda G., Nina Glick Schiller, and Cristina Szanton Blanc. Nations Unbound: Transnational 
Projects, Postcolonial Predicaments, and Deterritorialized Nation-States. Langhorne, Pa: Gordon and 
Breach, 1994. Print. 
9 Cheah, Pheng and Bruce Robbins, eds. Cosmopolitics: Thinking and Feeling Beyond the Nation. 
Minneapolis: U of Minnesota P, 1998. Print. 
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established history of economic and political stronghold in Chile. The influence of the US 

has and continues to play a significant role in economic and political arenas in Chile. US 

intervention dates back to the Chilean War of Independence where President James 

Madison sent Joel Roberts Poinesett in 1811 to support the Chileans in their 

independence from Spain. Initial relations between the two nations showed the US 

“tardily recognized the sovereignty of the new country” (Hager 3). In the War of the 

Pacific (1879-1883), US diplomacy took a turn for the worse as the US fought to 

maintain economic control through peace negotiations that would put an early end to the 

war. When US involvement in the war was suspected of pro-Peruvian bias, US efforts of 

peace were quickly refuted. Unable to match the Chilean naval militia, the US was forced 

to back down (Clayton 65-70).10  

During the Chilean Civil War in 1891, the United States openly supported 

President José Manuel Balmaceda in an effort to rid the country of British interests and 

economic control. The “Itata incident” and the “Baltimore crisis” threatened US-Chile 

relations, but ultimately both countries were able to maintain peace amidst angry riots.11 

Nonetheless, US involvement in the first half of the twentieth century intensified, aiming 

to replace British economic influence in the control of Chile. Brian Loveman explains 

that “By 1849 some fifty British firms controlled most Chilean exports: nearly 50 percent 

of the value of these exports went to England and English goods accounted for 30 to 40 

percent of the value of Chilean imports” (117).  

When the First World War devastated the nitrate industry in Chile, the emerging 

economic powerhouse, the United States, quickly replaced British control. This exchange 

																																																								
10 See http://www.globalsecurity.org/military/ops/war-of-the-pacific.htm for more information.  
11 See "Itata and Baltimore incidents". Encyclopædia Britannica. Encyclopædia Britannica Online. 
Encyclopædia Britannica Inc., 2015. Web. 12 Mar. 2015 
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of power, however, was an artificial advantage secured by the US. Zakia Quereshi 

explains, “with the aid of wartime allies, Washington kept the prices of nitrates 

artificially low, ruining Chile’s opportunity to profit from the war even as the North 

American power accumulated vast wealth” (29-30). US companies acted quickly to 

establish their presence in this profitable Chilean industry. The major US corporations 

Anaconda and Kennecott controlled seven percent to approximately twenty percent of the 

country’s Gross Domestic Product from the 1920s to the 1970s (30). Chilean historian 

Francisco Encino described the implications of this corporate takeover as 

denacionalización, describing its threat to national integrity and identity in Chile (qtd. in 

Moran 6).  

The Second World War was déjà vu for any attempt of Chilean efforts to 

capitalize on wartime needs. Chile was unable to exploit the increased demand for 

copper. As Loveman states, “Practically all of Chile’s copper... was marketed through 

subsidiaries of United States copper firms established in Chile—for whom the Allied 

governments fixed a ceiling price upon copper products during the course of the war.” 

Notions of a leftish government that would address the working class and their demands 

for an improved standard of living, wages and working conditions began to surface. The 

US quickly responded yet again, insisting that Chile join the “Free World” in opposition 

to Communism, fearing the impact of Communism on the labor movement (Loveman 

218). Through political propaganda and campaign funding, the US successfully kept all 

left-wing attempts of presidency ineffective, including the socialist candidate, Salvador 

Allende. The 1958, US-endorsed presidential elect, Jorge Alessandri, followed US 

recommendations to reduce tariffs to solve inflation problems, which in turn allowed 
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American products to penetrate the Chilean market (Stallings 33). Alessandri’s laissez-

faire policies strengthened the country’s dependency on the United States and primed the 

Chilean people to elect a president that would care for the working class.  

When the leftist candidate, Salvador Allende, emerged as a favorite for the 1964 

election, the US intervened through the Central Intelligence Agency (CIA), spending 

three million dollars to “influence the 1964 Chilean elections” or campaign against the 

socialist threat.12 Christian Democratic, Eduardo Frei Montalva kept the pink tide13 in 

Chile at bay while US President John F. Kennedy’s program, Latin American Alliance 

for Progress, afforded the country twenty billion dollars towards private and public 

assistance over the course of the next decade (Rabe 2).  

As published by CBS News report, “CIA Reveals Covert Acts in Chile”, the 1975 

Church Commission Report exposes covert US involvement in Chile between 1963 and 

1973. The CIA is recorded to have spent eight million US dollars between the year 1970 

and the military coup of 1973. This did not stop, however, Allende’s narrow win in the 

1970 presidential election. In fear of Chile becoming another Cuba, US President Richard 

Nixon cut off all foreign aid to Chile, supporting those opposing Allende during his 

presidency. Of the options that Washington considered for changing the course of the 

pink tide that had stained the shores of this South American puppet, military coup proved 

to be the only alternative.  

After many years of withholding information regarding US involvement in the 

Chilean coup of 1973, documents are being slowly recovered, intervention is now being 

																																																								
12 See http://www.cbsnews.com/news/cia-reveals-covert-acts-in-chile/  
13 Pink tide is a “term referring to the wave of socialist and leftwing governments that came to power in 
Latin America at the end of the twentieth century and in the first decade of the twenty-first century 
(Skidmore, Smith and Green 490).   
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acknowledged at a governmental level in the US, and information is currently widely 

circulated across the globe.14 Through President Nixon’s orders that were coordinated by 

Henry Kissinger15 and executed by the CIA, the US both financially and physically aided 

in the preparation and execution of the military overthrow of the democratically elected 

Allende. Furthermore, they were instrumental in the economic and political partnership 

following that time of upheaval.  

David Harvey in his text, A Brief History of Neoliberalism (2005) writes about the 

military coup of September 11, 1973. While the goal of releasing the labor market from 

regulatory, institutional restraints was accomplished (8), the question arose about how to 

revive the Chilean economy. To solve this dilemma, a group of economists collaborating 

closely with the newly established Pinochet government, known as the “Chicago Boys” 

for their time spent studying neoliberal theories under US economist Milton Friedman at 

the University of Chicago, was selected to devise and implement a plan for economic 

rehabilitation in Chile. Working closely with the International Monetary Fund, the 

Chilean economy was rebuilt according to neoliberal theories. Harvey reveals that during 

this time, economists reversed nationalizations, privatized public assets, opened up 

national resources (fishing, timber, mining, etc.) to private and unregulated exploitation, 

privatized social security, and facilitated foreign direct investment and free trade. This 

neoliberal experiment in Chile showed that the benefits of revived capital accumulation 

were highly skewed during forced privatization (16-24).  
																																																								
14 See selected bibliography for further reading: Chomsky, Noam. Deterring Democracy. New York; 
London: Verso, 1991. Web.; Kornbluh, Peter. The Pinochet File: A Declassified Dossier on Atrocity and 
Accountability. New York: New Press, 2004. Web.; Weiner, Tim. Legacy of Ashes: The History of the CIA. 
New York: Doubleday, 2007. Web.; and Winn, Peter. Weavers of Revolution: The Yarur Workers and the 
Chile's Road to Socialism. New York: Oxford UP, 1986. Web.  
15Zakia Qureshi claims that President Nixon was “strongly guided by the tutelage of Kissinger”, who had 
“served as the Governor’s foreign policy advisor during his own presidential runs” (18). As National 
Security Advisor, Henry Kissinger largely shaped foreign policy during the Nixon presidency.  
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 This history of US involvement in Chile led to what could be considered its 

pinnacle involvement, introducing the first neoliberal experiment. Harvey reveals that the 

road to neoliberalization in countries like Chile involved a “swift, brutal and sure” 

process that was backed by the upper classes and the US government (39) and that 

constructed consent from diverse and powerful ideological influences (40). These 

ideologies circulated through the media, business corporations and various civil 

institutions including schools, churches and social and professional organizations. The 

neoliberal turn in Chile, therefore, was largely due to a combination of military force and 

the coercion of ideological and cultural mechanisms that are still present today. 

Neoliberalism swiftly displaced liberalism in Chile through a “common-sense” 

understanding, presented as a “natural” way to regulate social order (41). It did this 

through the understanding of individual freedoms as sacred ground, demanding freedom 

in all facets of society. Neoliberal rhetoric, however, neglects the fact that values of 

individual freedoms do not always correspond with social justice. It becomes the birthing 

site for a consumer society that blindly consumes and reproduces a foreign-informed, 

capitalistic agenda.  

What is the status of Chilean economics since its process of neoliberalism? Peter 

Meyer, an analyst in Latin American Affairs for the US Congressional Research Service, 

published an article entitled, Chile: Political and Economic Conditions and U.S. 

Relations in 2014 in which he explains that while Chile has undoubtedly been a major 

recipient of US foreign aid, it currently only receives minor security assistance due to its 

advanced level of economic development. The report states that the “Obama 

Administration has requested $1.1 million for Chile this fiscal year” of which the 
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majority ($810,000) would be spent on “modernizing the Chilean military, increasing its 

interoperability with US forces, and its capacity to participate in regional security and 

peacekeeping operations” (12). Meyer asserts that “Chile has the most competitive and 

fundamentally sound economy in Latin America” with the GCP and per capita GCP in 

the region.16 These economic successes are linked to “market-oriented economic 

policies” that have been pursued over the past decades (9). The International Monetary 

Fund Staff Report and Press Release by the Executive Director for Chile states that 

“Chile is a highly open economy” where its “trade and financial openness indicators are 

the highest in the region” (18). These reports confirm that neoliberal ideology inspired 

and installed by US-trained economists continues to have a central role in Chilean 

economics. Societal status, identity and even well-being are now gauged less by personal 

freedoms, and more by materialistic commodities achieved through a well-oiled 

neoliberal machine.  

It can be argued that the reciprocal relationship of globalization and neoliberalism 

is at the heart of contemporary capitalism (Kotz and McDonough 4). This dissertation has 

specifically chosen the concept of “global neoliberalism” to identify the breadth that “free 

market” principles have been imposed on a global scale since the end of the Cold War. 

Hugo Radice in “The Developmental State Under Global Neoliberalism” (2008) explains 

the significance of adding the qualifier of “global” to the already well-established 

economic term, neoliberalism. He contends that although “social market capitalism” is 

national in nature, it is “Anglo-Saxon capitalism” that embodies neoliberal ideology and 

it is “global and rooted in an emerging and many-sided transnational order” (1). His 

argument provides an international vision of US imperialist economic policy under the 
																																																								
16 “In 2012, Chile had a GDP of $268.2 billion and a per capita GDP of $15,410” (Meyer 9).  
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term of “global neoliberalism.” However, this definition does not include the tactics used 

to implement policies in favor of privatization, free trade, deregulation, and social 

spending cuts on a global scale.  

What is know as “neoliberalism” in Latin America and in the US as “the free 

market” has come to define contemporary politics and specifically US-Latin American 

relations. Naomi Klein in her book, The Shock Doctrine: The Rise of Disaster Capitalism 

(2007), explains her theory as to the historical trajectory of US global neoliberalism. She 

uses the concept of “disaster capitalism” or “the shock doctrine” whereby the US has 

used natural “shock” to implement “economic shock therapy” policies in the interest of 

US corporations under the banner of post disaster reconstruction. In other words, the US 

has and continues to use national crisis (such as CIA backed military coups in Latin 

America, or natural disasters in Asia) to rationalize policies that would normally be 

rejected. However, the result of this now global phenomenon has created large amounts 

of societal resentment given the large wealth discrepancies that it leaves behind in its 

wake. Klein states in a “Big Think” YouTube interview regarding her book and the 

concept of “global neoliberalism” that “the legacy of this economic system is tremendous 

inequality, it’s an opening up of a gaping gap of the haves and the have-nots” (“Big 

Think”). The class stratification and the social resentment that Klein described are later 

depicted through the study of cultural texts in Chilean popular media in Chapter 2.   

Robert McChesney, a professor of communications at the University of Illinois, 

Urbana-Champaign, in his article “Global Media, Neoliberalism, and Imperialism” 

explains that the notion of “globalization” as a term “commonly used to describe some 

natural and inexorable force” is both misleading and ideologically loaded. He suggests 
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that a superior term is that of “neoliberalism” to understand national and international 

business policies where new technologies are implemented to social problems. He states 

that the “centerpiece of neoliberal policies is invariably a call for commercial media and 

communication markets to be deregulated” (2). Therefore, digital communication and 

information technologies play a central role in the advancement of a neoliberal ideology 

on a global scale. 

For the purposes of this dissertation, the most important argument made in this 

essay is McChesney’s denouncement of the Internet as democratic and somehow separate 

from the multimedia corporations that dominate the global media market.17 He writes 

The notion that the Internet would ‘set us free,’ and permit anyone to 

communicate effectively, hence undermining the monopoly power of the 

corporate media giants, has not transpired. Although the Internet offers 

extraordinary promise in many regards, it alone cannot slay the power of 

the media giants. Indeed, no commercially viable media content site has 

been launched on the Internet, and it would be difficult to find an investor 

willing to bankroll any additional attempts. To the extent the Internet 

becomes part of the commercially viable media system, it looks to be 

under the thumb of the usual corporate suspects. (11)18 

																																																								
17 McChesney states that “the global media market has come to be dominated by seven multinational 
corporations: Disney, AOL Time Warner, Sony, News Corporation, Viacom, Vivendi, and Bertelsmann… 
Between them, these seven companies own the major U.S. film studios, all but one of the U.S. television 
networks, the few companies that control 80-85 percent of the global music market, the preponderance of 
satellite broadcasting worldwide, a significant percentage of book publishing and commercial magazine 
publishing, all or part of most of the commercial cable TV channels in the U.S. and worldwide, a 
significant portion of European terrestrial (traditional over-the-air) television, and on and on and on.” (4).  
18 This perspective of the Internet and its role in the continued extension of global neoliberalism will be 
covered in Chapter 3 through the analysis of the Chilean YouTuber, German Garmendia, and his YouTube 
channel, “HolaSoyGerman.” 
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While this dissertation agrees with McChesney’s claim that celebrating the Internet as 

autonomous in nature is problematic, it must be noted that as the media system is 

increasingly commercially globalized, the notion that it is merely an extension of US 

culture is decreasingly plausible. Multinational firms are spread across the global yet the 

mission that unifies them, regardless of national borders, is the advancement of 

commercial and corporate interests. In this sense, the divide is not that of nation-states, 

but is rather one between the rich and the poor, extending internationally (15). As is made 

evident in this dissertation, youth populations tend to show this divide the strongest.19 

Nevertheless, it must be recognized that “the entire global regime is the result of 

neoliberal political policies, urged on by the U.S. government” (16). In short, global 

neoliberalism must be understood as a direct reflection of US militarism and as the global 

enforcer of capitalism where US-based corporations and investors have spearheaded said 

enforcement.  

4. Cultural Implications of US Involvement in Chile 

When these historical, political, and global neoliberal economic contexts are 

considered in connection with productions of culture and mass media in Chile, there is a 

direct correlation. Culture is always interwoven with economic and political battles. 

Although the Popular Unity government (1970-1973) was able to nationalize copper in 

Chile once again, freeing mass media from US influence is still a pending task. In the 

1960s-70s,  

The most popular TV channel in Chile imported about half its material 

from the U.S. (including FBI, Mission Impossible, Disneyland, etc.) and 

																																																								
19 This reading of global neoliberalism is supported in Chapter 2 of this dissertation and its analysis of 
Chilean class-consciousness through visual depictions of the flaite social stereotype. 
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until June 1972, eighty percent of the films shown in the cinemas (Chile 

had virtually no native film industry) came from the US The major chain 

of newspapers and magazines, including El Mercurio, was owned by 

Agustin Edwards, a Vice-President of Pepsi Cola, who also controlled 

many of the largest industrial corporations in Chile, while he was a 

resident in Miami. (Dorfman and Mattelart 12) 

With Chilean mass media overpowered by a US conservative agenda, the leftist Popular 

Unity government more subtly reached its audience through alternative methods like new 

songs and comic books.  

Prior to the years of dictatorship in Chile (1973-1990) there was an explosion of 

US cultural intervention in Chilean mass media that laid the groundwork for what would 

come. US operatives surrounding the military coup of September 1973 in Chile were 

revealed in cultural conflict among youth. Chilean rock music that overtly emulated 

modern, British, and US culture appealed to upper and middle class youth rebelling 

against popular, Chilean traditions that were thought to be as regressive (Haynes and 

Keen 452). During the politically turbulent 1960s, a new wave of folk music sought to 

contrast this US-inspired counterculture with lyrics that encouraged social consciousness, 

political activism and identification with the popular classes in Chile. This wave of 

artistic energy was called “La nueva canción chilena” or the “New Chilean Song 

Movement.” Celebrating artists like Victor Jara, Violeta Parra, Isabel and Ángel Parra, 

Osvaldo Rodríguez, Patricio Manns, Rolando Alarcón, and the musical groups 

Quilpayaun and Inti-Illimani (1960s to early 1970s), these musicians served as the 

forerunners of a movement dedicated to independent cultural identity (Taffet 91). Jane 
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Tumas-Serna explains that, “Latin American ‘new song’ musicians as artists aspire to 

create an alternative to North American forms of mass-mediated culture and its popular 

music”, opening a space for an alternative musical expression that extends to a political 

activist realm (140-41). Reacting against the dominance of American and European 

music in Chile, the creation of the New Chilean Song Movement during the Allende 

years in Chile stimulated a site of cultural resistance through song.  

Allen Woll claims that Chile is one of the few nations to critique ideals implanted 

by its northern imperialist neighbor during the short rule of Socialist President Salvador 

Allende. In a time where art functioned almost entirely politically, young artists 

supporting Allende’s Unidad Popular criticized North American cultural domination in 

Chile through the comic book. Woll explains, “by the beginning of the Allende period, 

North American comic books with Spanish names dominated the newsstands” (1040). 

The Popular Unity responded with a counter offer to Disney propaganda through its 

official comic book, La Firme. The human characters pictured in these comic books 

served as a divergent approach to transmit socialist ideology to a nation invaded by a 

conservative agenda. However, political overthrow backed by a northern capitalist 

agenda continued to implant its ideology of a consumer-driven society through powerful 

cultural texts. Despite the socialist Firme comic book ending abruptly with the arrival of 

the US aided military coup, even this small attempt of cultural resistance would not have 

been possible without the help of one important text.   

The small, but potent, book, Para Leer al Pato Donald (1971), provided Chile 

with a collective consciousness regarding this North American cultural invasion, and 

paved the way for the critical understanding of colonized cultural text in Chile. The text 
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was originally published in 1971 by Ediciones Universitarias de Valparaíso in Chile by 

Ariel Dorfman, a professor at the University of Chile, and Armand Mattelart, a professor 

at the Catholic University in The Center of Studies of the National Situation (CEREN) 

(Woll 1040-41). The work was later translated to English in 1975 as How To Read 

Donald Duck. The text deconstructs the Disney Empire through the gruesome reality of 

its characters. It highlights a strategic gaze of US imperialist objectives present in the 

Disney cartoons including colonization, consumer culture, and superiority practices 

through imagery marketed for children. In the “Preface to the English Edition” the text 

begins with the statement, “To say that this book was burnt in Chile should not come as a 

surprise to anyone.” This important contribution was written during a time of 

“revolution” deemed intolerable to the United States and where the US government 

controlled through “invisible blocade[s]” (9). While economically the US assured a 

monetary standstill in Chile, forcing a political uprising against socialist elect President 

Salvador Allende, in a cultural realm, the US was as present as ever before. The 

“psychological warfare” in Chilean mass media was fortified; preparing the way for 

bourgeois uprising that would finally result in a military coup in 1973.  

Dorfman and Mattelart acted as forerunners exposing the myth upon which US 

hegemonic ideology—transmitting itself through entertainment in Latin American 

countries like Chile—has thrived. This myth is characterized as a universal, cultural 

blamelessness that served to keep socialism at bay while restoring the power of 

capitalism in Chile through the routine injection of a foreign cultural ideology. As 

Dorman and Mattelart explain,  
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The industrial bourgeoisie impose their self-vision upon all the attitudes 

and aspirations of the other social sectors, at home and abroad. The utopic 

ideology of the tertiary sector is used as an emotional projection, and is 

posed as the only future. Their historic supremacy as a class is transposed 

to, and reflected in, the hierarchy established within the Disney universe; 

be it in the operations of the industrial empire which sells the comics, or in 

the relations between the characters created in the comics. (96)  

These power relations go back to the idea of homogenizing culture and isolating it from 

production for the purpose of mystifying its capitalistic intentionality. The entertainment 

industry disguises commodity accumulation through the fantasy of leisure and wealth. 

The light-hearted nature of its characters is the very veil that maintains culture and 

commodity to be conceived as separate entities. Foreign culture, like the Disney Empire, 

keeps the underdeveloped world simultaneously as believers and as followers of a 

capitalistic utopian image where said foreign culture remains in control.  

How To Read Donald Duck has been fundamental to highlighting grotesque 

disparities of wealth and leisure between Disney imaginaries and the needs of the Third 

World. The book reveals capitalistic ideology masked by “the iron fist beneath [Mickey] 

Mouse’s glove” (11). Dorfman and Mattelart conclude their preface of this text, written 

for the Chilean people in 1975 during the authors’ exiled state, “Mr. Disney, we are 

returning your Duck. Feathers plucked and well-roasted. Look inside, you can see the 

handwriting on the wall, our hands still writing on the wall: Donald, Go Home!” (10). 

While Dorfman and Mattelart most certainly caused a pivotal wave of cultural 

consciousness that washed away the painted façade of a bourgeois popular culture that 
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was primed by myths of US superiority across the globe in the name of “innocent fun” 

(11), now in the year 2015, what is left to be done? Did Donald ever go home? This 

dissertation demonstrates that “Donald” or what has become global neoliberalism is 

evermore present in the context of new media. Information technologies represent US 

consumerist values that are passively absorbed by foreign cultures through their use.  

Para Leer al Pato Donald (1971) is just one text that highlights an imperialist 

agenda in Chilean mass media and cultural text. Alain Lipietz questions a worldwide 

extension of Fordism20 in the essay, “Towards a Global Fordism?” (1982). In this work, 

Lipietz constructs the idea of a “peripheral Fordism” where, in the realm of Chile, it is 

explained to be the outlet for consumer goods produced domestically for a working class 

with growing purchasing power. However, as Marcus Taylor in his analysis, “Success for 

Whom? An Historical-Materialist Critique of Neoliberalism in Chile” (2002), describes, 

this condition “had clearly been in development since the collapse of the oligarchic state 

in the 1930s” (48). The conditions described by both demonstrate a process driven by 

imperialistic cultural referents. The celebration of Chile as a model of successful 

neoliberal development continues to beg the same question proposed in the title of 

Marcus Taylor’s essay: success for whom? The interaction and exchanges between 

professionals in business management and literary intellectuals during the international 

management movement led by the United States during the Cold War (1947-1991) 

further explains the influence of US-Chile relations. As Brian Finnegan examines in 

Secular Pilgrimages: Cultural and Economic Influences of the United States in Chile 

during the Cold War and Its Aftermath (2006), the cultural dialect present in the 

																																																								
20 Lipietz contends that the concept of Fordism “refers to a mode of capital accumulation: one based upon 
radical and constant change in the labour process” and “the continual adjustment of mass consumption to 
the historically unprecedented rise in productivity generated by intensive accumulation” (34-35).  
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professional-managerial class in Chile aided in fueling the management of a market and 

consumption-oriented society.   

Film is a particularly influential site for cultural osmosis through the complex 

transmission of cultural values. Although most countries support their own film 

industries, US entertainment has come to dominate the industry. Samuel Craig, William 

Greene, and Susan Douglas in their article, “Consumer Acceptance of U.S. Films in 

Foreign Markets” (2005), address changing cultural acceptance of US films in foreign 

markets, concluding that countries culturally closer to the United States perform better at 

the box office. Film functions as a highly portable cultural artifact, and US films (the 

Hollywood industry) dominate the global cinema market. Craig, Greene, and Douglas 

state that, “Of the 256 top-grossing films of all time in terms of the non-U.S. box office 

(gross revenue of $100 million or more outside of the United States), all but 6 were U.S. 

films” (82). Transmitting ideologies of consumer culture, viewers innately seek to 

emulate or adopt the lifestyles shown on the big screen. This study shows the importance 

of “Americanization” (US) in the production and reception of foreign cultural ideology 

and capital in Latin America. The stronger the cultural reflection, the easier it is for 

cultural imitation to continue. This cycle of cultural mimicry21 has been deeply 

established in the fabric of Chilean mass media, now extending to digital platforms and 

popular visual expressions. 

5. Cultural Strongholds and the Capitalistic Empire 

The role of cultural influence and imitation is deeply contextualized in cultural 

strongholds, something relevant to this study because it directly informs the creation and 

																																																								
21 I have borrowed and adapted this term from Homi Bhabha’s “Of Mimicry and Man: The Ambivalence of 
Colonial Discourse” in The Location of Culture (1994).  
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consumption of the cultural texts presented in this dissertation. Some literature has 

explained the United States’ cultural impact on Latin America and other developing 

countries as cultural imperialism, or the new imperialism. Herbert I. Schiller in 

Communication and Cultural Domination (1976) is one of the first to use the term 

“cultural imperialism” in regards to international relations in the late twentieth century. 

He explains the role of multinational corporations, specifically “American owned, 

aggressive business empires” (7) as the “global organizers of the world economy” (3). 

With the goal of securing a worldwide market, Schiller argues that the US influences and 

even dominates the cultural and informational spaces of their global extension. He states,  

the concept of cultural imperialism today best describes the sum of the 

processes by which a society is brought into the modern world system and 

how its dominating stratum is attracted, pressured, forced, and sometimes 

bribed into shaping social institutions to correspond, to, or even promote, 

the values and structures of the dominating center of the system. (9)  

According to Schiller, Cultural imperialism in the modern age occurs through either the 

forced acculturation of a subject population or the voluntary embracement of a foreign 

culture. In this sense, cultural influence is perceived as either a threat or improvement to 

the receiving culture. Schiller concludes his text specifically focusing on the Chilean 

experience from a socialist government to a military state. He claims that a central 

component leading up to the military coup was a war waged around mass media. This 

war was supported by US intervention against the Allende Government and its 

“clandestine support of the opposition press and media” (98). This was made evident in 

the review of cultural texts in the previous section.  
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Continuing in this same vein, Colonialism and Culture (1992) by Iris Zavala 

examines modernism in Latin America as it has dramatized rhetoric of doubt regarding 

Western imperialism (including Europe and the United States). Zavala opens her text 

with an image of the colonial and postcolonial eye as “anatropic”22, stating that the 

process of modernism is always interwoven with industrial capitalism and can only be 

understood as part of its logic. Robert Biel gives a more recent interpretation of this 

“anatropic”, postcolonial eye in his text, The New Imperialism: Crisis and Contradictions 

in North-South Relations (2000). Biel uses a Marxist approach to study North-South 

relations in what is considered “capitalism at a time of approaching crisis” (ix). The 

capitalist machine, described as “the new imperialism” is criticized through examples of 

specific realities that struggle within its arm of control. This text demonstrates the 

relevance of recognizing imperialistic practices present in dialogues of culture and 

capital, something essential for this dissertation because it identifies the global 

involvement of US capital and its values present in the cultural texts highlighted in 

following chapters.  

The relationship between culture and politics (and consequently capital) is one 

that has been significantly studied. Antonio Gramsci, also from a Marxist perspective, 

extends the notion of capitalistic societies and their reinforcement of power and control 

through the national culture. In this sense, the establishment of hegemony through 

coercive or repressive tactics allowed for secure authority. Perhaps the most critical 

aspect of Gramsci’s contribution to Marxist thought is that of manufactured consent.23 

																																																								
22 As a medial term, anatropic is defined as, “an obsolete adjective for that which tends to prevent or correct 
atrophy of cells, tissues or organ systems” (thefreedictionary.com). 
23 See also: Herman, Edward S., and Noam Chomsky. Manufacturing Consent: The Political Economy of 
the Mass Media. 1st ed. New York: Pantheon Books, 1988. Web. 
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Here, cultural agents operate through “intellectual and moral leadership” that pervade 

formal institutions (education) and elite dominated organizations (media and religion). As 

Joseph Femia states in his work entitled, Gramsci’s Political Thought: Hegemony, 

Consciousness, and the Revolutionary Process (1980), the work of Gramsci rationalized 

that “the proletariat…wear their chains willingly” (194). This willingness is achieved 

through cultural consent that keeps classes divided and the structure of the system in 

place. In other words, the culture industry in capitalist societies is embedded in a network 

of reinforcing institutions and rendered as non-threatening (Schiller 102).   

In a culture of consent, class divisions do not appear problematic, and the elite 

sustain control through a cultural hegemony that extends across all classes. Gramsci 

argues, “cultural hegemony eliminated the masses’ ability to conceive of the conceptual 

tools to challenge the structure of the system” (Taffet 92). This hegemonic structure 

keeps alternatives and reaction against structural power far from public consciousness. In 

other words, limiting mass consciousness (and in countries like Chile, memory) keeps the 

threat of revolution at bay. 

Gramsci considers folk culture to be always in some way tied to the dominating 

system “drawn from the motifs which have then become inserted into combinations with 

the previous traditions” (194).24 Here Gramsci argues that folk culture, like all other 

forms of cultural expressions, is somehow linked back to the hegemonic structure. While 

he later recognizes the oppositional nature, or potential, of folk culture, he claims that it 

can not be the basis for revolutionary culture, “this conception of the world 

(philosophical folklore) is not elaborated and systematic because, by definition, the 

																																																																																																																																																																					
 
24 See: Gramsci, Antonio, 1891-1937, David Forgacs, and Geoffrey Nowell-Smith. Selections from 
Cultural Writings. London: Lawrence and Wishart, 1985. 
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people…cannot possess conceptions which are elaborated, systematic and politically 

organized and centralized in their albeit contradictory development” (qtd. in Taffet 92-

93). Considering the examples of cultural resistance reviewed in this chapter, such as the 

Chilean Song Movement or How to Read Donald Duck, and the current state of mass 

media that is more closely studied in the following chapters of this dissertation, while it 

may seem limiting, Gramsci’s assessment of folk culture may not be off base. Although 

his claims may underestimate the power of cultural production and its revolutionary 

potential, his theories do add an important perspective in understanding why cultural 

power structures continue to lead the masses. 

Gramsci’s hegemony is fundamental to understanding power relations. However, 

probably one of the most central of all writings on the topic of imperialistic extensions of 

culture is that of Edward Said in Culture and Imperialism (1993). Expanding on a 

previous work, Orientalism (1978), that limited itself to the Middle East, Said returns to 

the arguments of his earlier text to expand upon ideas of cultural imperialism and 

historical resistance of the “empire.” Culture is defined here as “practices” “that have 

relative autonomy from the economic, social, and political realms and that often exist in 

aesthetic forms, one of whose principal aims is pleasure” (xii) and that “includes a 

refining and elevating element” (xiii). However, as culture is so often directly linked with 

the nation or state, the discourse of culture is almost always inherently tied up in 

xenophobic ideas of us vs. them. Probably the most vital reflection that Said offers in this 

text, and what is the driving interest in this dissertation, is an identification of points of 

cultural influence that enrich the critical understanding of new cultural creations of mass 

media.   
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the challenge is to connect them [cultural texts]…with the imperial 

process of which they were manifestly and unconcealedly a part; rather 

than condemning or ignoring their participation in what was an 

unquestioned reality in their societies, I suggest that what we learn about 

this hitherto ignored aspect actually and truly enhances our reading and 

understanding of them. (xiv)  

This reading of imperial intervention (which historically and presently has pointed to the 

US) which Said proposes for a better understanding of cultural production offers a critical 

interpretation of the contemporary “Robinson Crusoes” whose intentions are to make 

“the world safe for democracy” by implementing an agenda of independence based on 

our accepted illusion of power. The desire of the colonist, as continues to be the desire in 

a postcolonial or decolonized realm, is an aspiration to implement a sense of “imperialist 

philanthropy” across the globe (xviii). In the case of the US, this philosophy of 

presuming goodwill has been the driving factor for political and economic involvement in 

countries seen to be on the brink of disaster. Such has been the northern viewpoint 

regarding the pink tide in Latin America and the socialist turn in Chile.  

 US economic safeguarding in Chile has in turn had a lasting impact on sites of 

cultural expression. As Said affirms, “Partly because of empire, all cultures are involved 

in one another; none is single and pure, all are hybrid, heterogeneous, extraordinarily 

differentiated, and unmonolithic” (xxv). It should not come as a surprise, then, that the 

Internet has magnified points of contact between cultures, offering a platform for the 

creation of a globalized social imaginary, through the rapid exchange of cultural texts, 

neatly presented under the illusion of democratic principles. Returning to the objectives 
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Said establishes in Culture and Imperialism, the goal becomes a critical connection of the 

“empire” and its ideology to the production, dissemination, and consumption of new 

media.  

It is important to note that discourses of cultural imperialism can limit cultural 

expression to a passive consumption of hegemonic productions that influence the 

developing worlds. Garofalo (1993) breaks the pitfalls of “cultural imperialism” down 

into four distinct categories. Firstly, it exaggerates peripheral elements and 

underestimates interior dynamics. Secondly, it conflates and confuses economic control 

and its impact on culture. Thirdly, it assumes a passive audience and devalues the 

importance of oppositional originality. Finally, it falls into a demeaning assumption of an 

infectious, Western imitation that would contaminate attempts of organic cultural 

expression. Even so, the parallel debate that elevates resistant, and even subversive, 

audiences can all too often fall into a romantic celebration of subversive or insubordinate 

consumers (18). This idea is reinforced in the concept of “banal nationalism” (1995) that 

is “introduced to cover the ideological habits which enable the established nations of the 

West to be reproduced” (Billig 6). This term explains the dissemination of US principles 

such as “freedom” or “democracy” that are absorbed in foreign cultures through the 

overwhelming influence of corporate and cultural US influence. In the context of the 

digital age, “banal nationalism” is further enhanced through the passive consumption and 

participation of new media and technologies charged with values of US consumerism.  

The dynamics of “imperialism” have, without a doubt, become complex and 

inconsistent. Nonetheless, cultural imperialism and its place in contemporary cultural 

expression must be unpacked and reformulated. James Petras defines cultural imperialism 
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as “the systematic penetration and domination of the cultural life of the popular class by 

the ruling classes of the West in order to reorder the values, behavior, institutions, and 

identity of the oppressed peoples to conform with the interests of the imperial classes” 

(140). He argues that United States cultural imperialism has two major goals, “to capture 

markets for its cultural commodities and to establish hegemony by shaping popular 

consciousness.” While this affirmation leaves problematic holes of what Goldin and 

Harris explain as, “premeditated goals, seamless collusion between class and social 

segments, unproblematic adoption of a categorization of ‘imperial’ and ‘popular’ classes, 

and elision of any contradictions between economic and cultural processes” (6), there is 

no doubt that traces of imperialism, or perhaps better stated as inequality, remain in an 

alarming amount of cultural production on a global scale.  

Untangling the complexities of “cultural imperialism” and its shortcomings, 

however, only leads us so far. Considering the direction of social and cultural evolution, 

one discovers that imbalanced processes continue to dominate on a global scale. It is 

important to go beyond cultural imperialism in order to understand contemporary 

productions of culture and global flows, which influence their creations. This inquiry 

begs the question, what has changed? Corporate powerhouses continue to dictate cultural 

order. Goldin and Harris explain, “Whatever the form and character of the new 

international order, it remains deeply and starkly ineqalitarian, in ways which mark the 

lives of the privileged minority as much as the impoverished majority” (7). While the 

practices or devices of control may be new, social inequalities have not disappeared; 

rather, they have been reinvented.  
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New forms can be traced to economic and political strategic positioning; it is most 

commonly accomplished through the direct targeting of youth. Petras affirms, “the 

principal target of cultural imperialism is the political and economic exploitation of 

youth” (139). The invention of the Internet held much promise as a democratic platform 

for horizontal communication on both a local and global scale. Nonetheless, its growing 

commercialization since the mid-1990s has hastily extinguished such potential. Mass 

media and Internet platforms now form part of the US strategic system towards 

economic, political, and social authority on a global scale. Productions of new media 

present an important consideration of culture, and the global influences that shape it. 

However, if “imperialism” warrants academic debate, so too does the concept of 

“culture” and youth as produces and consumers of culture.  

6. Culture and Youth: Signs, Myths and Pseudoindividuality 

As previously stated, youth play a central role in the culture industry and 

subsequently in the consumption and participation of new media forms. Youth 

populations have become central to studies of culture and citizenship on a global scale.25 

The United Nations Population Fund in November of 2014 stated that “there are more 

adolescents today than ever before in human history” with an estimated “1.8 billion 

people worldwide” that fall in the 10 to 24 year-old category with major concentrations in 

the global south (Sengupta 1).26 There is no doubt that this developing and unprecedented 

young adult population has and will continue to have a profound impact on citizenship 

worldwide. The rise of globalization and media creation has given juveniles a central role 

																																																								
25 “Over the past 10-15 years they have gained the attention and focus of organisations as the United 
Nations, especially UNESCO, the World Bank and the World Health Organisation” (Gidley 8).  
26 The official definition of youth by the United Nations General Assembly in 1985 for the International 
Youth Year classifies youth as “all persons falling between the ages of 15 to 24 inclusive” (Gidley 10).  
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in the culture industry. Since adolescents are most often those who practice cultural 

borrowing, cultural expressions of young people are essential as a source of study. Their 

cultural formation most commonly reflects a mix-and-match selection process that often 

transcends cultural, geographic, economic, and gendered boundaries. This important 

sector of society is predominant to new forms of culture that borrow, spread, and resist 

within global networks. Studies of youth culture have become increasingly vital to 

understanding globalized forms of cultural production, consumption, and citizen 

formation through the vast and ever-emerging mediums available.27  

The study of youth and their cultural expression is also vital to understanding 

points of contact and interference. Youth are specifically targeted for their aptitude 

toward transcending cultural, geographic, economic, and gendered boundaries without a 

second thought, as they are especially susceptible to identity practices that experiment 

with cultural borrowing. Youth culture in Chile has been especially susceptible to a 

globalized imaginary of neoliberal aesthetics, offering a direct reflection of the political 

and economic history of US relations in Chile. In the following chapters, this dissertation 

discusses three varied illustrations of youth culture in Chile that demonstrate the 

historical relationship that the US has had with Chile and the impact of this transcultural 

																																																								
27 See: Brandes, Blake, and Caroline Rooney. “Global Youth Cultures.” Wasafiri 27.4 (2012): 1-2; 
Bucholtz, Mary. “Language and Youth Culture.” American Speech 75.3 (2000): 280-3; Gidley, Jennifer. 
“The Metaphors of Globalisation: A Multi-layered Analysis of Global Youth Culture.” Causal Layered 
Analysis Reader. Tamkang: Tamkang UP, 2004. 300-14; González, Yanko. “Primeras Culturas Juveniles 
En Chile: Pánico, Malones, Pololeo y Matiné.” Atenea.503 (2011): 11-38; Heaven, Cara, and Matthew 
Tubridy. “Global Youth Culture and Youth Identity.” Highly Affected, Rarely Considered: The 
International Youth Parliament's Commission Report on the Impacts of Globalisation on Young People. 
N.p.: International Youth Parliament (IYP); Oxfam Community Aid Abroad, 2003. 149-60; Kjeldgaard, 
Dannie, and Søren Askegaard. “The Glocalization of Youth Culture: The Global Youth Segment as 
Structures of Common Difference.” Journal of Consumer Research 33.2 (2006): 231-47; and “Youth 
Culture” The Sage Dictionary of Cultural Studies. London: Sage UK, 2004. Credo Reference. Web. 26 
January 2015.  
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influence in the formation of glocalized28 productions of culture. Chilean youth culture is 

now a hybridized and multidimensional site of cultural expression. Young people in 

Chile must be studied as both consumers and contributors of a global market.  

Sunaina Maria and Elisabeth Soep in Youthscapes (2005) explain the importance 

of recognizing youth populations as central contributors to global cultural production and 

consumption, stating that “Young people participate in social relations; use and invent 

technology; earn, spend, need, desire, and despise money; comprise target markets while 

producing their own original media; and formulate modes of citizenship out of the 

various ideologies they create, sustain, and disrupt” (xvi). Youth, therefore, are at the 

center of globalization. Maria and Soep formulated their concept of “youthscape” 

borrowing from Arjun Appadurai’s “scape”29 to “account for the deeply perspectival and 

uneven character of the forces behind globalization,” describing the irregular dimensions 

of global cultural flows (xvi). Through case studies focusing on popular culture, national 

ideologies, and global markets, their book presents an important consideration of youth 

not solely as category based on biological age, but rather as “social position structured by 

the simultaneous powers of consumption, creativity, schooling, citizenship, surveillance 

and social membership” (xi). The chapters of this dissertation follow this position of 

Chilean youth, specifically examining the powers of consumption, class-consciousness 

and education in the formation of Chilean society and citizenship.  

In the Internet Age, youth are valuable contributors to the manufacturing and 

distributing of consumer products all while, as Maria and Sope affirm, “actively 

																																																								
28 “Glocal” is defined as “relating to the connections or relationships between global and local businesses, 
problems, etc.” (Longman English Dictionary Online).  
29 See: Appadurai, Arjun. Modernity at Large: Cultural Dimensions of Globalization. U of Minnesota 
P.1996. Print. 
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negotiating their circulation within complex media worlds” (xxv). García Canclini in 

Consumers and Citizens: Globalization and Multicultural Conflicts (2001) addresses the 

relationships between the nation-state, youth and global capital.  He argues that “for 

many men and women, especially youth, the questions specific to citizenship, such as 

how we inform ourselves and who represents our interests, are answered more often than 

not through private consumption of commodities and media offerings than through the 

abstract rules of democracy or through participation in discredited legal organizations” 

(5). García Canclini suggests that as social belonging is increasingly tied to consumption 

practices, the way that youth address citizenship is also expressed in new forms.  

However, as national cultures have become globalized, it is important to 

acknowledge the economic and political flows as well as the values inherent in the 

technologies that transport culture around the globe. Maria and Sope explain, 

“Globalization, in fact, can be analyzed within local and national sites, as more and more 

American Studies scholars in particular are acknowledging, by viewing U.S. culture as 

itself globalized, rather than only looking outward to places that presumably absorb or are 

transformed by U.S. cultural exports” (xxviii). Although historically cultural imperialism 

has directly associated exclusively with the US, cultural flows and neoliberal ideology is 

now a global phenomenon. However, Susaina Maira explains, “Globalization cannot 

simply be understood as an amorphous decentered phenomenon unmoored from the 

interests of any single nation-state; it is fundamentally shaped by the economic, military, 

and economic power exercised increasingly unilaterally by the United States” (Maira and 

Soep 64). As this dissertation discusses, understanding the ways in which culture 

(particularly popular culture) functions as a space to contest or reaffirm ideas of identity 
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(national or otherwise), social belonging or citizenship must provide country specific 

considerations and include foreign influences. 

Richard Maxwell, in the first chapter, “Why Culture Works” of his work Culture 

Works (2001), establishes the idea of culture as the result of the stories we tell ourselves 

about who we are and who we want to be (2). These “identity narratives” that surround 

our daily living are all encompassing and constitute virtually every public and private 

space one inhabits, including the memories that resonate beyond their time. Culture and 

its formation extend far beyond questions of identity. Maxwell goes on to explain that 

while popular expressions of culture are rarely traced to the political economies that 

shape them, these very expressions form a direct parallel to specific politico-economic 

forces that seek to divorce any sign of “work” from culture. Maxwell explains,  

Work is ironically the hardest part of the Culture Works to see. In part, 

this is caused by cultural labor’s dispersion and submersion in the 

contemporary political economy’s international division of labor. But 

work, even our own culture work, is also obscured by the mist of 

enchantment that surrounds the Culture Works and all the goods and 

services associated with it. (3) 

Culture has always existed within a systematic relationship of power, shaped by a 

society’s political and economic position. The “mist of enchantment” that surrounds the 

culture industry and its associated commodities and service industries that Maxwell 

describes is at the heart of the socially marginalized, virally reproduced and religious 

activism present in the sectors of Chilean youth discussed in this dissertation.  
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 Maxwell explains that as one seeks explanation for the conflicts that abound in 

each society, the tendency is to “fill” in these unexplained holes with whatever is present, 

“our culture work”. This process involves a questioning about one’s society and 

“working to pluralize ethical and political resources and socialize them in order to make 

them available for people to honor or contest” (10). These practices take place in the 

daily encounters of private and public spaces. Whether it is through consumption 

behavior, digital platforms like YouTube or religious activism, culture is constantly at 

work. Culture must not, as Maxwell defends, be categorized and separated as 

“compulsory” and “voluntary” or “leisurely” (11), where “the independent mind is 

preeminent in the experience of culture” (12). This dissertation seeks recognition for the 

eroding lines thought to separate production and consumption and the façade of cultural 

platforms as democratic or liberatory. Cultural experience now forms part of a 

“commercial status quo of culture” (11), and must be analyzed as such. 

In the examples explained in each subsequent chapter of this dissertation, 

productions of youth culture work in tandem with the neoliberal consumer culture 

embedded in Chilean society through a long history of US involvement. Marita Sturken 

in, Consumer Culture and the Manufacturing of Desire (2001), helps us to understand 

culture as a commodity. A consumer culture is one in which branded products are, at 

least in part, an identifying feature of its identity formation. Consumer culture works 

through recognition and acquisition of a product or products that are promised to be 

transformative regarding the consumer’s identity, position and even happiness in the 

world. Sturken contends that images play central roles in fueling the “commodity 

culture” to constantly produce and consume. These images are not free, but rather are 
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products that are massively produced, reproduced, and even remixed in a capitalist 

society.  

Advertising imagery has been especially successful in presenting social values, 

ideologies, lifestyle options and self-image ideas that provoke desire and envy in its 

viewers. Advertising is also a central component in the support of capitalism and 

neoliberal ideology.30 Commodities are depicted as fulfilling emotional and social needs 

by taking advantage of personal insecurities. Products are mystified, presenting an 

idealized perspective of the product and the consumer often implying that said product 

would be positively transformative of its consumer or user (these concepts are studied 

more in chapter two).  The Frankfurt School theory31 names this concept 

“pseudoindividuality” or a “false idea of individuality” (205). This process involves the 

selling of a product or service that claims to produce individuality even though the 

product being consumed forms part of a homogenized group. After all, for a commodity 

to be successful, it must be consumed in mass quantity. 

Pseudoindividuality, then, involves the consumption of signs as they form part of 

an intricate web of semiotic meaning and representation. In the end, consuming 

commodities has to do with consuming signs. Stuart Hall, in his groundbreaking essay on 

semiotics “Encoding/Decoding” (1973), helps to understand the significance of the 

imagery presented in mass communication, and presents a particularly useful analysis of 

																																																								
30 Sturken defines capitalism as “an economic system in which investment in and ownership of the means 
of production, distribution, and exchange of goods and wealth are held primarily by individuals and 
corporations” (191).  
31 Driven by Karl Marx’s ideas of historical and dialectical materialism and initially founded by Felix Weil, 
“The Frankfurt School” was established in 1923 as the Frankfurt Institute for Social Research in Germany 
(Jay 5). The Frankfurt School’s work spanned numerous scholarly fields, so much that “a definitive 
analysis of each would require a team of scholars expert in everything from musicology to sinology” (xxx). 
The cultural theoretical perspectives offered through this groundbreaking school continue to inspire 
scholars across disciplines and is essential to the analysis of mass media found in this text.  
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new media, through the concepts of “encoding” and “decoding.” Hall explains “the 

‘object’ of these practices is meanings and messages in the form of sign-vehicles of a 

specific kind organized, like any form of communication or language, through the 

operation of codes with the syntagmatic chain of a discourse” (137). The process of 

encoding (producer) and decoding (receiver) is greatly intertwined with cultural or 

societal classifications that impose a specific reading of codes. The signs present in new 

media are packaged in a purposeful way to be received, consumed and interpreted by its 

spectator within a specific, and often intentional, cultural ideology.  

Hall goes on to explain three types of positioning for reading and understanding 

signs present in cultural text: dominant, negotiated, and oppositional codes or positions. 

The “dominant or preferred meanings” represent an imposed organization of the social 

and cultural structure of a society. This order of codes maintains and reinforces 

ideological, political and institutional norms that are deeply embedded in the fabric of 

their cultural texts. Negotiated codes contain “a mixture of adaptive and oppositional 

elements” (143). Here hegemony and its legitimacy are acknowledged while it is adapted 

to fit a specific locality. The oppositional position understands codes in “a globally 

contrary way”, reframing the message and decontextualizing it to create an oppositional 

reading (144). While Hall clearly establishes the division of these semiotic readings, 

today’s new media is packaged in a purposeful way to be received, consumed and 

interpreted by its spectator, specifically accounting for these separate positions and in 

turn, capitalizing on them. Mass media that has been exaggeratedly reinforced by the 

Internet often present the façade of an oppositional or negotiated positioning. However, 

when decoded in a dominant cultural order, it becomes easier to analyze both its meaning 
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and the intentionality of its representation. The representation is accepted as status quo 

through the construction of the myth.  

Roland Barthes32 defines myth in Mythologies (1957), as signs juxtaposed to 

create meaning, often hiding the production forces behind the product to maintain status 

quo. Barthes explains in his preface that the notion of myth seemed to “explain these 

examples of the falsely obvious” and “myth as a language.” He affirms that his work 

“attempted to define contemporary myth in methodical fashion” (10). In other words, 

myths function to hide capitalistic intentionality in modern society. Myths also question 

the construction of knowledge and difference through attention to the medium’s narrative 

mode itself. New media targeting youth culture is able to paint a powerfully emotional 

portrait surpassing all other mediums of its interpretation. Youth consumption is 

indoctrinated into a neoliberal model where citizenship is expressed through 

consumption.  

Pierre Bourdieu, in Distinction: A Social Critique of the Judgment of Taste 

(1984), 33 originally, La Distinction (1979), as well as Jean Baudrillard, in The System of 

Objects (1996)34, originally, Le Système des Objets (1968), highlight consumption and 

consumption behavior as a sign for differential positions of subjects that serves to 

produce and reproduce social classes. However, Bourdieu, in Practical Reason (1998)35, 

also contends that social classes are not stable structures that exist in reality, but rather 

are boundaries created by a third party through the distribution of goods and services. 

The concept of a social space emphasizes the dynamic and relational character of 

																																																								
32 Further reading of this concept can be found in Barthes’ book entitled Mythologies (1957). 
33 See: Bourdieu, Pierre. Distinction: A Social Critique of the Judgment of Taste. Cambridge, Mass: 
Harvard UP, 1984. 
34 See: Baudrillard, Jean. The System of Objects. New York; London: Verso, 1996. 
35 See: Bourdieu, Pierre. Practical Reason: On the Theory of Action. Stanford, Calif: Stanford UP, 1998. 
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distribution that is relative to its groups. Their differences depend not only on purchasing 

power or cultural capital, but also on what is offered or available in a given moment in 

time (15-16). This dynamic is possible in a consumer society as the value of use is only 

relevant to the value of its exchange. As products are taken from their natural use they are 

endowed with symbolic value, satisfying a certain need, desire or satisfaction of its 

consumer. Understanding the symbolic value of an object is, therefore, determined by its 

ability to satisfy said societal need that has been constructed in a particular historical and 

cultural system. This system goes beyond rationality of the object and its use, converting 

the object into a sign for something alien to its essence.   

While advertisement has functioned as one of the main promoters of these 

imaginary signifiers, the fact remains that its power is legitimized by the consumer 

society, which in turn requires advertising to both appeal to its consumer and make sense 

(Pallavicini 32). Barthes in The Semiotic Challenge (1988)36 describes advertising as a 

complex system of significations at the crossroads of iconic, visual and material 

resources. This composite system of meaning is highly embedded in historical, cultural, 

political and religious contexts, among others. Advertising allows its viewer to participate 

in constructing its web of meaning and value.  

To the extent that advertising messages become progressively common, viewers 

are more and more familiarized with identity references that compete to weaken 

traditional benchmarks of socialization in an ever-more saturated world of social and 

cultural referents available (Pallavicini 32). This oversupply of culture referents and 

markers endangers previously established assumptions of identity formation while 

																																																								
36 See: Barthes, Roland. The Semiotic Challenge. New York: Hill and Wang, 1988. 
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fostering the construction of an alternative self-identification. In neoliberal societies, 

alternative identity formations play a central role in contemporary subjectivities.37  

In a capitalistic society, consumption practices are naturalized and are made to 

appear as common practices of social order. Advertising, fashion, and media all have a 

pragmatic relationship with the objects that they represent. In this sense, consumer 

societies are highly ideological and appear as a pre-existing system that presents complex 

needs that are not fulfilled in the objects themselves, but rather in the imaginary from 

which one acts, relates and understands themselves and the society that surrounds them. 

Adolescents and young adults act as “first responders” to constructed meaning through 

personal processes of identity formation and social positioning of consumption practices 

(Pallavicini 33).  

In an increasingly global economy, the processes of cultural production and 

consumption often extend the cultural, social, and geographical borders of their origin. 

Sturken argues that modern industrial capitalism has evolved into what is now referred to 

as late, or postindustrial, capitalism. Corporations are multinational, goods move 

globally, and consumers purchase goods that have been manufactured across the world 

(197). As physical and social distances between production, distribution and consumption 

of goods are extended and at times distorted, the construction of meaning, values and 

behaviors that inform identity practices also mirror this global extension.  

7. Media Sweatshops: Labor, Capital and Power 

In the Internet Age of the first fifteen years of this century, processes of 

individualism are not limited to physical commodities or advertisements that would 

																																																								
37 A work that approaches this phenomenon is the Human Development Report of the United Nations 
Development Programme (UNDP) (2002), which shows the central role of consumption in the self and 
social ties where individualization is performed as a stylization of the self.  
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fetishize them. Sturken defines commodity fetishism as, “the process by which mass-

produced goods are emptied of the meaning of their production (the context in which they 

were produced and the labor that created them) and then filled with new meanings in 

ways that both mystify the product and turn it into a fetish object” (200). The surplus of 

social media outlets has flooded the Web with an overabundance of persuasive images 

and text. This oversaturation of visual stimulant encompasses not only the increased 

acquisition of goods, but also functions as a form of pleasure and therapy, luring its 

participant to produce and consume in what has become a 24-7 digital sweatshop 

industry. As Sturken explains, “late capitalism is also based more on the exchange of new 

forms of commodities such as services and information rather than material goods” (197). 

As commerce is increasingly more global, visual and digital media are also produced for 

global markets.  

Marxist theory offers both a general understanding of a historical trajectory of 

economics as it related to human interaction and history as well as a critical 

understanding of capitalism. Participation in digital economies must be understood in its 

economic reality. Karl Marx in his “The So-Called Primitive Accumulation” (1978) 

establishes the ideas of money and commodities as synonymous for “the means of 

production and of substance” (432) that have been the basis of class distinction between 

possessors and non-possessors. He later explains the concept of “primitive accumulation” 

as, “the historical process of divorcing the producer from the means of production” (432). 

What Marx has proposed in his definition of “primitive accumulation” is and has been the 

key technique in the invisibility of production throughout participation in digital 

economies and new media. Marx contends that “A commodity is therefore a mysterious 
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thing, simply because in it the social character of men’s labour appears to them as an 

objective character stamped upon the product of that labour” (320). The contemporary 

productions of culture addressed in this dissertation are consumed in isolation from their 

production, functioning as an objective and effortless portrayal of the product that it 

represents. Visual narratives dispersed digitally are also purposely isolated from the 

capital that produces them and the contribution they make to larger digital economies. 

This idea is also addressed in Louis Althusser’s “Ideology and Ideological State 

Apparatuses” (1998) where it is argued that, “Ideology represents the imaginary 

relationship of individuals to their real conditions of existence” (155). While the 

productions of digital narratives and media represent free and democratic platforms for its 

participants to form community, there is also a complete divorcement of the economic 

reality that they represent. With this understanding, the “mystical veil” (Marx 327) is 

removed, uncovering the importance of the invisibility of labor and production towards 

the support of campaigns like, “Siempre por la Vida” examined in Chapter Four of this 

dissertation. While the “allusion to reality” (Althusser 156) is in some cases 

representative of real events, that reality is often stylized to better position a certain 

cause.  

Gramsci also helps viewers understand the force of cultural hegemony that 

“leads” and “dominates” through “intellectual and moral leadership” (210). Therefore, 

the exercise of hegemony, as explained by Gramsci, “is characterized by the combination 

of force and consent, which balance each other reciprocally” (210). This is especially true 

of new media and digital platforms whose distribution is closely tied to a digital economy 

where financial success (or increased visibility of student organizations) depends almost 
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in entirely on the participation of its viewers. The equilibrium of force and consent is 

maintained through a moral public opinion that is achieved through community loyalty 

and oftentimes across various media conglomerates.  

In keeping with Gramsci’s ideas of intellectual and moral coercion as an 

important element of power, Manuel Castells in Communication Power (2009) writes 

about power relationships through communication processes. This new communication 

environment is rooted in communal practices sponsored by the Internet and is used by 

millions across the globe. Castells offers a challenging picture of communication and 

power in the modern and growingly capitalistic world. Castells hypothesizes that, “that 

the most fundamental form of power lies in the ability to shape the human mind” (3). 

Communication and media systems are central to this battle. He contends that the micro 

scale of human intellect and sentiment determines both individual and communal action 

on the macro scale of mass self-communication. He closely examines the “network 

society” which he defines as, “the social structure that characterizes society in the early 

twenty-first century, a social structure constructed around (but not determined by) digital 

networks of communication” (4).  

The rise of global digital networks has transformed power relationships. Power 

must now be analyzed in relation to both form and process that include interactive and 

multimodal mass media created through wireless Internet communication. Castells 

contends that understanding cerebral reception of electronic networks is central to 

understanding power relations of the twenty-first century. He argues that, “the key 

strategic question for the social movements of our age” is “how to reach the global from 

the local, through networking with other localities—how to ‘grassroot’ the space of 
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flows” (52). Through a series of case studies, Castells presents political processes and 

social movements in the information age. While Castells’ optimism for increased 

participation through political Internet platforms celebrates the 2008 Obama presidential-

primary campaign, claiming that it “signaled a revival of the American democracy” 

(364), ultimately this enthusiasm ends in the realization that President Obama’s election 

had very little to do with “insurgent politics” (410). 

There is no doubt that Castells’ work is on the cutting edge of interdisciplinary 

study that bridges theory of power relations to cultural production relevant in the digital 

age. However, its conclusion of democracy’s saving grace as breaking “through the 

corporate, bureaucratic, and technological barriers of societal image-making” (298) offers 

a simplistic and perhaps too optimistic viewpoint of the Internet as a site of democracy 

once the barriers are broken down. Tolson explains that there is “a particularly 

problematic conflation, propounded by ‘digital optimists’, between online participation 

and the ‘myth of digital democracy’, which is in urgent need of a ‘reality check’” (284). 

It goes back to mystifying the means of free-labor production while offering a product to 

its public wrapped in the veil of supposed democracy where capital remains invisible. 

Theodor Adorno and Max Horkheimer in their The Culture Industry: 

Enlightenment as Mass Deception (1944), propose a vision of culture as part of an 

equalizing economy, a “paradoxical commodity” (131), where the culture industry 

achieves, “the compulsive imitation by consumers of cultural commodities which, at the 

same time, they recognize as false” (136). Adorno and Horkheimer explain the concept of 

“stylized barbarism” (101) that the “culture industry” uses as a way of “producing, 

controlling, [and], disciplining” its subjects through a universal amusement and perceived 
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“cultural progress” (115). Viewers and digital participants compulsively consume a 

stylized depiction of culture that entertains as much as it controls and disciplines. The 

culture industry misleads its users through the use of technologies that standardize and 

mass-produce with an equalizing force that infects “everything with sameness” (94). 

While operating under a “rationality of domination” (95), its illusion of mutual consent 

becomes the contradictory theology in which the culture industry silently deceives.  

When this discourse regarding the culture industry is extended to the “digital 

economy” realm of the Internet, as explained by Tiziana Terranova in, Free Labor: 

Producing Culture for the Digital Economy (2000), it becomes apparent that the “24-7 

electronic sweatshop” that has fueled the “digital media industry” (33) has blurred the 

lines between production and consumption (35). Information technology and online 

sharing platforms have provided a venue in which labor is perceived as entertainment, 

social networking or communal sharing. The traditional work factory has been converted 

into a “social factory”, offering what Lévy describes as “collective intelligence”, “rooted 

in collaboration” and labeled by Barbrook as a “gift economy” (37). The production of 

culture at the digital level now exists across multiple platforms with a global extension in 

a semi-ephemeral state; all the while disguising the “social factories” that sustain said 

productions. 

In Terranova’s argument of “free labor”, the “Net” is argued as, “either a product 

that gets you hooked on to another one or makes you just consume more time on the 

net…the objective is to have you consume bandwidth” (50). In this sense, the Internet is 

“always and simultaneously a gift economy and an advanced capitalist economy” (51), 

most often disregarded as a nonthreatening or unproblematic cultural economy. While 
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some of the cultural representations considered in this project offer a grass-root stylistic 

approximation of culture, it is important to see and understand the objectives of 

production, as well as the reliance on labor that produce and sustain them. As Terranova 

explains, “the Internet is about the extraction of value out of continuous, updateable 

work, and it is extremely labor intensive” (43). The Internet is disguised as a utopian 

platform for communal intelligence, while users are blinded to the process of 

mythification (Barthes) that seeks to isolate labor from, in this case, the contradiction of 

both production and consumption.  

Terranova synthesizes the outcome that the “interface” between Internet and 

capital yields “a digital economy that manifests all the signs of an acceleration of the 

capitalist logic of production” (47). The Internet, shortly after its invention, had become 

the site for hyper-transmissions of culture and commodity. This free market of 

“collaboration” has become an overwhelming breeding site for the capitalist machine, 

confusing value, labor, and commodity amidst an endless sea of neoliberal opportunity. It 

keeps both labor and the exchange of capital invisible at all times, presenting itself as a 

democratic platform in which its audience is given economic freedom to make their voice 

heard.  

8. Conclusion: Towards a Globalized Imaginary of Chilean Youth Culture   

Massive cultural, global flows of film, television, and new media such as 

YouTube pose important questions relating to the interface of culture and power in the 

information age. While cultural production in Chile moves toward a globalized imaginary 

of adolescent consumption and identity practices, the critique provided in this 

introductory chapter has questioned transcultural utopias and the relations of power, 
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capital and identity formation that they imply. This dissertation identifies 

“transculturation” as another term that has attempted to write away imperialist residue in 

a postcolonial imaginary through the passive acceptance of a utopian transcultural space. 

Transculturation as a process and cultural term presents a problematic acceptance of 

imperialistic residues in countries like Chile, and is especially relevant in mass media that 

focus on youth. Global Neoliberal rhetoric in Chile has created a consumer society that 

blindly ingests and reproduces foreign-informed capitalistic agendas. Neoliberal ideology 

has targeted, and has had, the biggest impact on the young sectors of society.  

Cultural borrowing and mimicry present in modern media has aided in the 

acceptance of neoliberal practices and consumer ideology. These imitations and 

adaptations must be contextualized within the cultural strongholds imbedded in their 

origins. Hegemonic authority indirectly and directly works through manufactured consent 

(Gramsci) and cognitive erasure (Marx and Engels).38 Social and class-consciousness in 

Chile offer an important perspective regarding the power structures that continue to lead 

and inform youth in masses. The conclusions of this chapter show that while the methods 

and platforms of cultural production have been reinvented, social inequalities present in 

transcultural creations remain.  

The Internet is identified here as another contributing element to this transcultural 

illusion of global democratic communication. Youth populations are the early adopters39 

and the greatest contributors to broadband usage and media convergence. The 

																																																								
38 See: Gramsci, Antonio. Hegemony, Intellectuals, and the State. Pp. 210-16 in Cultural Theory and 
Popular Culture: A Reader, edited by John Storey. London: Prentice Hall. 1998. Print. and Marx, Karl and 
Frederick Engels. “Ruling Class and Ruling Ideas” and “Base and Superstructure.” Pp.191-93 in Cultural 
Theory and Popular Culture: A Reader, edited by John Storey. London: Prentice Hall.1998. Print. 
39 The term, “early adopters” is a marketing term from the five classes of consumers: innovators, early 
adopters, early majority, late majority, and laggards to classify how consumers react to new products. 
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commercialization of digital networks has helped to further inform the masses of a 

capitalistic ideology and value. It is important to identify the reliance of labor behind 

stylistically portrayed, “grass-root” approximations of digital culture relating to new 

media that would disguise itself as idealized platforms for communal intelligence.  

Digital networks now encompass the daily consumption habits of people around 

the globe. The cultural industry includes electronic commodities that are consumed by all 

sectors of young society including the socially marginalized. These commodities 

explored in the following chapters of this dissertation range from virally reproduced to 

religiously mobilized. Since young adult populations are at the heart of the information 

age and their populations are higher than ever before, studies of globalization and media 

creation of contemporary culture must also be the study of transcultural youth culture. 

Understanding the production and reception of electronic networks in Chilean 

youth is key to understanding North-South power relations of the twenty-first century. 

While about race, something not at issue here, I have intended to demonstrate that the 

concept of “transculturation” is polemic because of its historical intent to erase 

imperialist residue in Cuba through the passive acceptance of a utopian transcultural 

space. I have also examined the concept of “cultural imperialism” and its continued 

relevance in the digital age. While their meanings have changed, both “transculturation” 

and “cultural imperialism” remained nonetheless viable to understanding global 

communication flows in Latin America. This literary review and theoretical discussion 

has laid an analytical foundation to critically approach the cultural texts to be discussed in 

the following chapters. 
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Within the context of US-Chile historical and cultural relations, this literary and 

theoretical introduction sets the stage to consider the cultural narratives that follow within 

a historical web of power relations and aesthetic tactics that have fueled growing 

consumer cultures. It has also addressed the pitfalls of acknowledging the Internet as a 

site for democracy while inversely working to maintain coercive global relations. In the 

following chapters of this dissertation, I will discuss a selection of visual and digital 

narrative either depicting or targeting youth culture.  

The chapters that follow are framed by the following research questions: In what 

ways have globalized media trends influenced cultural production, class-consciousness, 

and identity formation in Chilean youth culture? How have Chile’s political past and the 

memory of its citizens contributed to the popularization of socioeconomic, idiomatic and 

visual expressions? In what ways do these expressions mirror a global neoliberal agenda 

and shed light on a history of economic, political, and cultural globalization in Chile? 

How has digital media aided in global flows that impact Chilean youth, and what are the 

implications of these technologies in society formation? These explorations guide the 

analyses found in each chapter and, in the process, demonstrate, either intentionally or 

unintentionally, a global neoliberal consumer culture that has transformed cultural 

production and class-consciousness in Chilean youth. Although neoliberal consumer 

culture takes root in US politics, economics, and cultural expression, it is now a global 

phenomenon. The pages that follow demonstrate cultural texts relating to young people 

that point directly or indirectly to cultural leadership in Chile that while originally can be 

traced to United States cultural, political, and economic hegemony, more and more has 

become globalized neoliberalism.  
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CHAPTER 2 

El flaite: Class-consciousness and Consumerism in Chilean Popular Visual Culture 

--¿Quién te robó tu bolso?  
--Un weón flaite poh! Por la chucha!  

--Soi terrible de flaite. 
 

--Who stole your bag? 
--A delinquent jerk! Shit! 

--You are really vulgar. (my translation) 
1. Introduction and Overview 

Through an understanding of neoliberal consumerism in Chile, this chapter 

highlights visual representations of the Chilean idiom and subculture flaite. In this 

chapter, I argue that popular, visual expressions of the flaite social stereotype expose US 

economic and political influence in the formation of class-consciousness and identity 

practices in Chilean youth. While examining the origin and cultural factors that have 

integrated this word from youthful slang to cross-generational, mainstream culture, this 

research looks closely at visual productions of the flaite label. These cultural 

constructions include the Chilean film entitled “Taxi para 3” (2001) directed by Orlando 

Lubert as well as flaite and cuico societal divisions as portrayed in the popular Chilean 

television series, “Pobre Rico” (2012-2013). This chapter responds to the inquiry: in 

what ways have US-Chile transcultural trends influenced visual productions and identity 

formation in Chilean youth? The selected visual representations in this chapter call into 

discussion the formation of the flaite in Chile while also exposing global neoliberal 

consumption trends and the role of the culture industry in the widespread dissemination 

of this term. 

The subdivisions of this chapter explore topics of identity, aesthetics, and the 

prejudice that the flaite stereotype socially denotes while uncovering the transcultural 
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origins and implications of the identity. As consumers are more and more reliant on 

class-based resources for navigating consumption practices in their daily lives, this 

chapter analyzes evolving, contemporary socioeconomic positions in Chile. It considers 

the historical and cultural contexts from the period of dictatorship in Chile (1973 - 1990) 

to better understand the country’s transition toward a society of consumerism through the 

1990s to the present. The discriminated and marginalized flaite subculture is argued to 

redefine the face of poverty in Chile where debt accumulation practices are used to 

respond to social demand. This second chapter proposes visual examples that offer both a 

representation and reaffirmation of neoliberal consumerism in Chilean popular media 

including advertising, teleserie and Chilean film. I argue that popular, visual expressions 

of the flaite social stereotype expose US economic and political influence in the 

formation of class-consciousness and identity practices in Chilean youth. 

The flaite40 idiom is examined through a close reading of consumer and identity 

formation in Chile. This chapter approaches the flaite subculture through a theoretical 

framework that questions its production, consumption and visual representation of 

cultural values. How is this term presented and understood in Chilean society, and how is 

the subculture that it represents manifested visually in popular TV and cinema? In what 

ways have transcultural trends based on ethnocentrism influenced idioms and identity 

formation in Chilean youth culture? How has Chile’s political past and the memory of its 

citizens contributed to the popularization of socioeconomic, idiomatic expressions like 

“flaite” and “cuico”,41 and in what ways do these expressions mirror the country’s 

																																																								
40 Most commonly spelled either flaite or flayte. 
41 Cuico(a) can be understood as a Chilean slang that refers to the opposing social subculture to the flaite, 
the rich or privileged class. Brennan and Taboada offer multiple explanations for the word, “1) 
Conservative attitude and usu. conservative style of dress. For a thing to be cuico, it must have value; for a 
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shifting neoliberal agenda? By examining the origins, uses, and visual representations of 

the flaite in Chilean society, this chapter will discuss these questions as they relate to 

identity formation and expression in Chilean youth culture. This research not only 

provides an important consideration of the colloquial voices of Chilean urban spaces as a 

metaphor for the struggle of identity formation in Chilean youth, but also opens a space 

for reflection and further discussion of the factors that have influenced and continue to 

intervene in the formation of Chilean popular culture. 

2. Transcultural Social Stereotyping and Class Consciousness: the flaite 

2.1. Identities, Appearance, and Prejudice 

 For foreign travelers, the first few days in Chile can be a challenge of language 

acclimatization. Even without a background in linguistics or language dialectal 

differences, one can identify that Chilean Spanish and the Chilean accent greatly vary 

from other Spanish-speaking vernaculars. Besides the tendency to aspirate the “s” and 

vowels at the end of words and the use of the informal “voseo” verb conjugation, the 

Chilean dialect is also marked by hundreds of idioms. However, what may not be as 

obvious when first arriving on Chilean soil is that these very language variations are an 

important reflection of identity formation in Chilean youth and socioeconomic 

discrimination in Chilean society at large. Even the English-speaking foreigner can 

quickly learn the Chilean tendency to huevonear42 all of their friends and agarrarlos para 

el hueveo43 when they hacen el huevón44 in conversations such as, “—Oye gueón,45 el 

																																																																																																																																																																					
person, he/she must have money. If not, he/she/it is sitútico-a. 2) A derogatory way to describe someone 
from a class above one’s own”. The synonyms for the term include, “Pepe Pato, jutre, esnob, pituco-a, 
estirado-a” (65).   
42 To replace one’s name with “huevón”.  
43 “To pick on someone; to tease someone” (Brennan y Taboada 102). 
44 “To play dumb; to act like one doesn’t know what another is talking about” (Brennan y Taboada 102).  
45 Spelling variations include: “gueón”, “hueón”, and “weón.” 
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asado fue una güeá46 increíble, que manera de huevear.47 ¿No gueí? –Si po, soy un güea 

por no haber ido” (Brennan and Taboada 102).48 While Chileans hevonean and agarran 

para el hueveo, emphasizing and clarifying with “poh / po” and seeking affirmation with 

“¿cachai?” after much of what they say, their form of speech and the idioms that set their 

dialect apart are also one of the strongest representations of cultural attitudes. These 

attitudes reveal social class structures that are highly embedded in a painful political past 

and a persuasive consumer culture.  

The term flaite is a relatively new addition in the long and ever-changing list of 

Chilean slang. As defined by its recent 2010 addition into the “Diccionario de uso del 

español de Chile” (DUECh), flaite is described as, “persona de clase social baja y 

comportamiento extravagante, que es relacionada generalmente con el mundo 

delictual”.49 While the usage and negative understanding of this term has been 

widespread, its social, moral, economic and cultural implications are saturated with 

confusing, and often times harshly discriminating, characterizations of Chilean society 

and its social classes.  

Numerous Chilean popular presses have spoken out regarding the flaite variation 

from an array of social, economic, and political perspectives. Abraham Galaz Q. reports 

on an academic seminar that discussed the expanding importance of the term in the article 

titled, “La media voladita: el fenómeno flaite dejó la calle y entró a la universidad” 

published in Las Últimas Noticias. Attempting to define the flaite identity and, together 
																																																								
46 Güeá or huevada can be translated as 1) a “thing, as in anything” or 2) “a stupid thing, as in an action, a 
comment, etc.” (Brennan y Taboada 101). 
47 Huevear can be translated as 1) “to bother, to annoy “or 2) “to goof off or have fun esp. to not act 
seriously” (Brennan y Taboada 101). 
48 This could be translated into the U.S. English vernacular as, “Hey dude, the barbeque was an incredible 
time, what a way to goof off. No kidding? –Yeah, I am an idiot for not having gone” (my translation).   
49 “Person of a low social class and extravagant behavior that is generally related to the world of crime” 
(my translation). 
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with the knowledge of three experts in the field of this new Chilean subculture (Julio 

Cesar Rodríguez, Marco Antonio de la Parra and Nicolás Copano), Galaz writes in 2012,  

“El flaite está en la dimensión del roto y el choro. Son un sector aislado, 

sometido a las diferencias económicas, tiene una identidad burlesca y de 

choreza50 en una sociedad que los aísla.”  

“The flaite exists in the dimension of the broken and choro51. They are an 

isolated sector suppressed by economic differences, they have a burlesque 

and choreza52 identity in a society that isolates them.” (my translation)  

In the same essay, writer Sergio España is noted for commenting that the majority of 

conference attendees should consider themselves flaites, “La mayoría de los que estamos 

acá somos flaites.” His statement would suggest that the social label no longer applies to 

differentiate the poor from the rich or the uneducated from the educated, but rather 

reveals an attitude of social appearances. In response to his seemingly outrageous 

statement, España describes the predominant public at the conference as “jóvenes de la 

cota mil53 que se miraban con extrañeza ante la provocadora afirmación” (1).54 As this 

online publication explained, the flaite is a response to social pressures of belonging that 

are heightened by economic difference. I would also argue that the flaite is a byproduct of 

Chile’s growing consumer society based on now global neoliberal ideology. This chapter 

																																																								
50 A colloquial Chilean word derived from the choro that refers to a bully that, according to the Real 
Academia Española, is a “hombre jactancioso y pendenciero que procura intimidar a los demás” or a 
“boastful and quarrelsome man who seeks to intimidate others” (my translation).  
51 Choro in Chilean slang can be understood as “audacious” or “gutsy” (WordReference.com).  
52 Choreza in this context can be understood as a defiant, insolent or threatening attitude.  
53 “Cota mil” can be literally understood as one thousand meters about sea level; however, it is used to 
indicate the area where the rich live in the foothills of Chile’s capital city, Santiago. Land value in Santiago 
is more expensive the closer one gets to the Andes mountain range.  
54 “Young people from the ‘cota mil’ (rich sectors of Santiago) who looked at each other with surprise 
hearing the provocative statement” (my translation). 
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studies the flaite identity as an important social label that offers an intimate reflection of 

changing identity practices wrapped up in a culture of consumerism.  

In keeping with the arguments outlined in Las Últimas Noticias, the flaite is 

thought to express and exercise its own power through the accumulation of materialistic 

commodities. It is described as someone who likes to wear designer clothes and seeks 

personal and social affirmation of their personal identity through pretentious brand 

products. As Galaz states, “son los zombies del modelo neoliberal” with their “pantalones 

amplios, las zapatillas vistosas o cortes de pelo sopaipilla55” (1).56 The flaite is 

understood in Chilean society as a subgroup that finds its confidence in social status and 

its assurance in an emerging consumer culture. However, as this second chapter 

demonstrates, the flaite is a result of US transcultural trends and must also be studied in 

connection with the cultural implications of US involvement in Chile.  

																																																								
55 The hairstyle is called “sopaipilla” for its resemblance to the typical Chilean food consisting of dough 
made from squash. It is a typical winter food among students and young Chileans as it is a cheap and filling 
food, often made and sold on the streets. See in-text figure for visual.  
56 “They are the zombies of the neoliberal model” with their “loose pants, colorful sneakers or sopaipilla 
haircuts” (my translation). 
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Figure 2.1 Visual representation of stereotyped flaite figure. El Sopaipilla title refers to 
the term given to the hairstyle associated with this typecast social group 
(http://www.chanta.cl/foros/showthread.php?t=90024).  
 
2.2. Origins  
 

The origins of this Chilean vernacular variety also offer a window into the 

subculture that this term represents and its cross-cultural implications. The term is 

thought to have first appeared in Chile in the 1990s; however, its geneses remain a topic 

of debate and speculation. The social stereotypes regarding the use of the word are as 

abundant as the folk tales of its beginning. Since the incorporation of this word into 

mainstream Chilean vernacular and culture, the speculation of its roots offers various 

explanations for this popular, Chilean folk expression. El Definido, in its editorial, 

“Conoce el origen de algunos de nuestros chilenismos” (2013) by César Burotto, states 
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one of the strongest theories surrounding the origin of the word derives from the 

American multinational shoe brand “Nike” and its model “Air Flight.” The Nike brand 

and its “Air Flight” were highly sought after by youth in the 1990s. Given their value and 

prestige, a market opened up in Chile for pirated versions of the shoe called “Flight 

Airs.” From this pirated model, the “flaiters” label was coined to refer most commonly to 

the poor, young people who wore the shoes (1).  

Jaime Campusano, an expert in Chilean language variety, expands in 2012 on this 

etymology to reference a key popular figure responsible for this variation: 

1. “El basquetbolista Michael Jordan, que fue todo un símbolo de los 90, 

sería responsable de la palabra “flaite.” Su marca de zapatillas, modificó 

su modelo Flight, a finales de la década noventera, a un diseño auspiciado 

por el basquetbolista de la NBA. Colores fuertes y plataformas más 

elevadas, convirtieron a la zapatilla en un deleite de muchos jóvenes 

chilenos. De flight a “flaite” sólo hubo un paso, literalmente.” (Galaz 5)  

“The basketball player, Michael Jordan, who was a popular symbol of the 

90s, would be responsible for the word “flaite.” His shoe brand changed 

the Flight model in the late nineties to a design sponsored by the NBA 

basketball star. The bright colors and higher platforms of the shoe became 

a delight of many young Chileans. From flight to ‘flaite’ there was only 

one step, literally.” (my translation)  

Campusano also expands on the Anglicized possibilities of its origins as connected to the 

English verb, to fly or flighter: 
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2. “El verbo inglés “fly”, significa volar, lo que haría llevado a muchos a 

derivar la palabra, asociándolo a los jóvenes que consumían drogas y 

terminaban en las nubes.” (5)  

“Many could derive the word from the English verb ‘to fly’ meaning, to 

get high, associating the term to young people that used drugs and ended 

up in the clouds.” (my translation)  

For as much as these possible explanations and associations of the word are accepted, not 

one is traced to a specific source. Darío Rojas, a linguist from the Universidad de Chile, 

offered in 2015 an expanded, academic perspective regarding the possible origins of the 

word. He includes that the expression has also been connected to the English verb “to 

fly”, as in a flight on an airplane. This particular origin takes root in Uruguayan and 

Argentine slang that refers to a type of thief on flights between Buenos Aires and Europe. 

From this original usage, the word is thought to have migrated to Chilean Spanish to 

designate a prejudice toward marijuana users in Chile (5). Lastly, Rojas explains the 

possible connection of the word to an English variant present in Peruvian Spanish, 

“faite.” This indirect derivation from the Peruvian fighting slang, “faite”, also draws from 

an English origin, “fighter”, to signify a seasoned criminal who acts without fear. 

Morales Pettorino in his dictionary from 2006 traces the first uses of the Peruvian “faite” 

to the years 1968, 1970 and 1975 (6), making this possible source the oldest of its kind. 

Whether from pirated shoes or a term born of a drug addict, thief or fighter, the 

constant is that the flaite idiom and its origins point to a person that contributes 

negatively to society. The flaite is one of the most familiar stereotypes in popular Chilean 

youth culture today, perhaps even the most common. Rojas explains that the very origins 
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of the word offer a window into the specific behaviors and traits to which this term refers, 

extending its origins into clearly defined social stereotypes. Both its origin and daily use 

point toward an established consumer culture. Whether true or not, the possible origins of 

this term perfectly draw a link between identity, appearance, and prejudice. These are the 

issues that Chilean youth immersed in a consumerist culture presently face. If one 

summarizes the theoretical origins in question for this language variant, the result is a 

stereotyped image embedded in the connotation of the word: a drugged and violent thief 

wearing pirated shoes. Its probable references to US branding, a US sports icon and 

English language slang adaptations confirms that the social identity also works as a 

reflection of cultural mimicry in Chile that celebrates US capitalistic ideology. 

2.3. Transcultural Implications of the flaite Identity  

All of the theories regarding the origin of this idiom have a connection to US 

language and consumer practices. As discussed in Chapter One of this dissertation, 

cultural theorists Shohat and Stam explain how culture and cultural productions must be 

studied in reference to an ever more connected network of communities, societies, 

nations, and even continents. This multicultural vision, however, must include a 

consideration of the institutions and discourses that inform, and at times control, these 

networked, cross-cultural relationships. Eurocentric ideals that divide the world into 

“ours” and “theirs” create a fictitious sense of superiority and universality of a culture 

that has always been associated with Western culture.57 The flaite identity in Chile is one 

																																																								
57 See: Shohat, Ela and Robert Stam “Introduction,” in Multiculturalism, Postcoloniality, and 
Transnational Media. Ella Shohat and Robert Stam, eds. New Brunswick, New Jersey and London: 
Rutgers UP, 2003: 1-17. Print. 
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of the many examples of transculturation58 in Chilean culture that celebrates ideals of US 

capitalism and consumerist practices.  

Neoliberal, consumerist ideology embedded in the Chilean flaite is perhaps most 

obviously manifested in the social aesthetics of class-consciousness. The fashion writer, 

Ulises Falabello, in his article in El Dínamo in 2012, compares the flaite “social group” 

to the British punk and American hippie subcultures of their times. He explains that 

fashion has been responsible for the creation of the Chilean flaite that applies today as the 

aesthetic scapegoat for questioning social systems (3). For Falabello, the flaite, like the 

punk, hippie, or grunge, has made a conscious decision to discard classical concepts of 

Western beauty in exchange for new, stylistic patterns that practice identity formation 

through the questioning of economic and gendered notions of Chilean social norms such 

as men wearing pink, waxing or dyeing their hair and using excessive fashion. Retailers 

that seek their resources and take advantage of their excess repetitive habits of 

consumption reproduce the flaite style while also reproducing a consumer culture rooted 

in youth-belonging practices.  

In 2011, Benedicto González Vargas in the online journal Ciudad Letralia (an 

initiative of the Letralia, Tierra de Letras journal) characterizes the flaite as someone 

who dresses like a hip-hop or rapper, listens to reggaetón (although there are variations 

that listen to ranchera, cumbia and even guaracha), and implements a distinct language 

vocabulary (using “sh” instead of “ch” such as Shile instead of Chile). The flaitelais, a 

variant of the flaite, are described in the essay as teenagers or very young girls that 

constitute an entire urban tribe. González explains that members of this “urban tribe” 

																																																								
58 As explained in Chapter One of this dissertation, this idea is based on selective borrowing from one 
culture to another in a mutual but unequal exchange.  
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appear in public indiscreetly clothed, have little education, poor habits, little money or 

resources, and behave like affluent girls (2). The variants of the term demonstrate that 

this idiomatic stereotype has been redefined and re-appropriated to highlight a wide 

spectrum of social intricacies and social prejudices.  

Shesho in the FAQ Women gossip journal publication, “De Cuicas, Flaites y Lo 

Que Hay Entremedio” in 2010, also confirms the importance of style in the formation and 

understanding of this Chilean stereotyped subculture, more specifically as it relates to the 

strictly female application of the term. In keeping with this commentary, youthful social 

groups are largely characterized by dress, jargon, moral values, and the places they 

frequent. Each societal category brings a new “way of being” in order to be accepted as a 

member of its unit (1). In this sense, these subcultures are aesthetically acquired, not 

inherited divisions. Shesho later presents six groups that cross and mix characteristics 

from the flaite/cuico stereotype axes through a characterized criterion that includes 

socioeconomic factors, moral attitudes, and political orientation under the title of: “cuicas 

liberales”, “cuicas conservadoras”, cuicas alternativas”, “flaites liberales”, “flaites 

conservadoras”, and “flaites alternativas” (2-3). Shesho concludes by stating  

Una mina59 en particular combinaría una mezcla de uno o varios de ellos, 

en proporciones variables. Y dicha mezcla, con sus matices, conforma la 

enoooorme (sic) y cada vez más indefinible clase media, esa donde usté 

(sic) y yo probablemente estamos.” (3) 

“A chick in particular would combine a mixture of one or several of them, 

in variable proportions. And said mixture, with its nuances, form the 

																																																								
59 Mino(a) is a Chilean slang referring to “‘Babe’; Very attractive person. For a male, also said, ‘Hunk’” 
(Brennan and Taboada 123).  
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enoooormous (sic) and increasingly indefinable middle class, where you 

and I probably are. (my translation)  

Here, Shesho is arguing for an extension of social classes in Chile to include a middle 

class that mixes and matches from the polarized stereotypes. Nevertheless, the contrasts 

of the flaite and the cuico continue to form the base for class-consciousness in society at 

large, demonstrating an unyielding attitude toward consumption practices and identity 

formation in youth that either directly or indirectly fall into one or the other contrasting 

social stereotypes.  

What may be most beneficial from this article, however, is not its provocative and 

cynical approach to the social spectrum of typecasts in Chilean society, but rather the 148 

comments that fill the fourteen pages after the conclusion of the article. Comments such 

as, “Mierda! Soy una maldita flaite, con toques de cuica alternativa Ya me lo había dicho 

la ex de mi ex” (Mapapo)60 or Roxanne’s comment below that shows the weight of these 

words in forming and shaping identity of Chilean youth.  

 
Figure 2.2 Comment from Roxanne on the 14th of June, 2006 as found in the comment 
portion of the article, “De Cuicas, Flaites y Lo Que Hay Entremedio” 
(http://www.faqwomen.org/de-cuicas-flaites-y-lo-que-hay-entremedio/).61  

																																																								
60 “Shit! I am a damn flaite with touches of alternative cuica! My ex’s ex already told me!” (Writer’s 
translation).  
61 “Hummm I disagree Too (sic) mucho on several aspects of what he says…But I will punctually highlight 
the conservative flaite, that sounds to me much more like an evangelical girl than flaite, I mean, hello, for 
me a flaite is someone picante, rasca (vulgar) and ect…and that description does not seem at all to fit what 
I said earlier. What’s wrong with a girl that uses a long skirt, chinitas (I also have them) and likes Alex 
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As Roxanne expresses her identification with one of the flaite/cuico spectrums 

mentioned in the article, she is also unable to accept her classification. She defends 

herself and seeks approval through her comment by asking, “What’s wrong with a girl 

that uses a long skirt, chinitas62 (I also have them) and likes Alex Ubago? (Ok..Alex 

Ubago sucks, but it’s a question of taste) this isn’t vulgar…maybe over there in (sic) 

santiago flaite means to be evangelical, I don’t know” (my translation). Here, Roxanne 

refutes the characteristics defined as the “conservative flaite” as not vulgar enough to be 

classified under the term, both confirming and reestablishing the stereotype that this 

language variation implies. While her comment would reject the description of the 

typecast, it is at once also reinforcing the label and its permanent place in society. As 

commenters posted their reactions to the editorial, one thing was constant; the term has a 

profound impact on Chilean youth and their self-identification.  

3. Redefining Poverty in Chile Through the flaite: Marginalization, Discrimination 
and Neoliberalism  
 

Since its conception and inclusion into Chilean vernacular, the impact of this 

social stereotype has caused much social strife and discrimination in Chile. In 2005, 

announcers of the “Carolina” Chilean radio station started a campaign that later became a 

topic of national discussion. “Pitéate un flaite”63 started as a light-hearted joke to remove 

from society those members who corresponded to the characteristics attributed to a flaite, 

thus supposedly eliminating crime from the streets of Chilean urban centers. This terribly 
																																																																																																																																																																					
Ubago? (Ok..Alex Ubago sucks, but it is a question of taste) this isn’t vulgar. In fact, bringing this to 
reality, I think that only the “liberal flaite” really fits as a flaite. All the same it is understood that this is an 
exaggeration, at least that is how I see it..xD It just seemed important to note these points, maybe over there 
in santiago (sic) to be flaite means to be evangelical, I don’t know..xD” (my translation).  
62 Chinitas refers to a typical female dress used in rural areas of Chile. Today this term is most commonly 
used in association with the national dance “cueca” during Chile’s Independence celebration on September 
18th.  
63 “Eliminate a flaite” (my translation). 
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classist prank was stopped when the Deputy Carolina Tohá presented an injunction 

against the radio station in 2005 (Guendelman 1). The radio campaign’s jingle “pitéate un 

flaite, pitéatelo ya, porque son la escoria de la sociedad”64 (qtd. in Arriagada 1) celebrates 

both discrimination and violence in the name of “bettering society.” Chilean Journalist, 

Rafael Gumucio explains that in Chile, the real fight against crime hides under a deeper, 

underlying struggle: the fight against the poor (Arriagada 1). He states that this fight is 

not the fight against poverty, but rather the ontology of a poor and broken social class.  

 

Figure 2.3 One of the many visual icons circulated in Chile in relation to the “Pitéate un 
flaite” radio campaign. This image was used in the YouTube video of the campaign’s 
theme song (https://www.youtube.com/watch?v=ik_81JW-0rA).  
 

Poverty in Chile today looks much different than just a few generations ago. 

Chilean journalist, Paulo Ramírez, interviewed Gabriel Salazar in 2010 regarding his 

work that surrounds the recording of a series of interviews, or “memory reviews” with 

Carlos Altamirano.65 Gabriel Salazar is a Chilean historian and Faculty of Philosophy and 

																																																								
64 “Eliminate a flaite, eliminate one already because they are the scum of society” (my translation). 
65 According to the Legislative Political History of the National Congress of Chile, Carlos Altamirano 
Orrego, born December 18, 1922, in Santiago, was a Chilean academic and political advocate for the 
Socialist Party of Chile. He served as Senator for the 4th Provincial Association “Santiago” for two 
consecutive terms (1965-1973), Deputy for the 22nd Departmental Group “Valdivia, La Unión and Río 
Bueno” from 1961-65, and General Secretary of the Socialist Party from 1971-79 (Historia Política 
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Humanities at the University of Chile where he directed the PhD program in History. In 

the interview, Salazar claims “el pobre de hoy es el flaite”.66 He states that today poor 

Chileans have a possibility that they did not have forty or fifty years ago—credit. 

Ramírez explains that the typical poor Chilean is not the same ragged, shoeless and 

begging young person from previous generations. Describing his own characterization of 

the Chilean flaite, Ramírez states,  

Y el flaite, que no estudia, es una especie de vago, tiene blue jeans de 

marca, zapatillas de marca, polerón de marca, celular, peinado con estilo 

que necesita de una serie de cuestiones para dejar el pelo parado. Y, por lo 

tanto, no se siente pobre. (3) 

And the flaite, who doesn’t study, is a type of slacker, has name-brand 

blue jeans, name-brand shoes, name-brand shirts, cell phone, a stylish 

haircut that requires a series of products to make the hair stand up. And, 

therefore, [he] does not feel poor. (my translation)  

This description represents a redefinition of poverty in Chile. Salazar, writing in 2010, 

explains that in contemporary Chilean culture, poverty has little to do with fulfilling basic 

necessities, but rather surrounds the accumulation of material possessions obtained from 

debt accumulation and that respond to social demands. And when these social demands 

cannot be met, society crumbles (3). Marriage rates have fallen 68% in the last 10 years 

in Chile and the number of orphaned children has doubled from what it was in the 

nineteenth century. Divorce rates now exceed those of marriage, and single motherhood 

has surpassed 30% in Chile (Ramírez 3). However, more recent statistical evidence from 

																																																																																																																																																																					
Legislativa del Congreso Nacional de Chile). Altamirano was known as a counterrevolutionary of his time 
and later became a main protagonist in the revival of Chilean socialism.  
66 “The poor of today is the flaite” (my translation). 
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Chile’s Ministry of Justice in 2014 shows that since legalizing divorce in 2004, marital 

separation rates reached a peak of 53,555 divorces in 2009 and since then have begun to 

fall (Registro Civil). Nevertheless, with an increased number of absentee fathers and 

single mothers that work all day, adolescents wander the streets to waste time, creating 

huge numbers of youth gangs in Chile where young generations are building their 

identities (Ramírez 3). Salazar states, “Y quién es su modelo? El papá no sirve, el 

profesor está sometido al autoritarismo dictatorial del sostenedor y por lo mismo vale 

hongo: su modelo es el choro de la población” (3).67 Poverty in Chile is now considered a 

deficiency of civil citizenship, fueled by ideologies of neoliberalism embedded in Chilean 

economics and government (Falabello, Galaz, Guendelman, Ramírez, and Sheso). 

It is important to note the political transitions that Chileans have experienced prior 

to the more recent consumerism trends. As discussed in Chapter One of this dissertation, 

the capitalistic logic present in Chile can be traced to the first American experiment to 

create a neoliberal state in Latin America. The military coup of September 11, 1973, that 

overthrew President Salvador Allende was guided and financially assisted by the United 

States (Chomsky, “CIA Reveals Coverts Acts”, Harvey, Kornbluh, Rabe and Winn). To 

revive the Chilean economy and release it from institutionalized regulations, the Chilean 

government sent a group of its economists to study under Milton Friedman at the 

University of Chicago. The Chilean “Chicago Boys” returned with an arsenal of 

neoliberal ideology to implement, alongside the International Monetary Fund, a new plan 

for economic rehabilitation in Chile (Harvey 8). However, as Harvey contends, the 

																																																								
67 “And who is their role model? Dad doesn’t work, the teacher is subject to the dictatorial authoritarian 
that sustains them and for this reason is worthless: their model is the choro67 (my translation). 
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benefits of revived capital accumulation for free trade were highly skewed during forced 

privatization (6).  

The impact of the years of military regime in Chile, however, was much more 

than economic change. The silence following these painful years is one that has 

continued to influence all levels of Chilean society and its division.68 The current 

modernizing revolution that has quickly invaded the country has compounded this silence 

and inability to recover memory. Antonella Estevez explains in an article from 2010 

about the political pains of Chile, “el silencio frente a los crímenes cometidos en 

dictadura era condición tanto para el retorno de un sistema democrático como para la 

implementación del sistema de libre mercado” (22).69 Without a doubt, the current 

Chilean political discourse as a culture in transition has clearly been facilitated by 

postmodern ideals70 with roots in emerging globalization.71 Chileans not only suffer for a 

lack of consciousness and expression, but are also confronted with the new ideals of a 

neoliberal market in an ever-growing consumer-centered society.72 In fact, Salazar argues 

that “El PS, el PPD y la DC son neoliberales” (Ramírez 3).73 While official political 

																																																								
68 These comments summarize various readings including the works of Estévez and Tironi as well as a 
collection of essays entitled: Memoria, Duelo y Narración: Chile Después de Pinochet : Literatura, Cine, 
Sociedad.  See bibliography for accompanying sources.  
69 “The silence about the crimes committed during the dictatorship was just as much a product of a 
democratic system as it was of the implementation of the free market system” (my translation). 
70 Here I am referring to Fredric Jameson and David Harvey’s use of postmodernism as associated with 
“late capitalism” that has been associated with consumerism and the Information Age. 
71 Tim Cresswell explains hypermodernity as “characterized by a characteristic globalism that makes each 
local action potentially global in its consequences” (39).  
72 David Harvey explains neoliberalism as “a theory of political economic practices that proposes that 
human well-being can best be advanced by liberating individual entrepreneurial freedoms and skills within 
an institutional framework characterized by strong private property rights, free markets, and free trade” (2). 
The Pinochet government of Chile and many of its collaborators (also known as the “Chicago Boys”) took 
the ideals of neoliberalism from the University of Chicago and the principal theories of Milton Friedman to 
be implemented in the plan for economic recovery in 1972 prior to the overthrow of the Chilean President 
Salvador Allende.  
73 “The Socialist Party, the Party for Democracy and the Christian Democratic Party of Chile are all 
neoliberals” (my translation). 
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ideology remains divided, it is obvious that the neoliberal turn has infiltrated Chilean 

politics on all fronts.  

Youth culture in Chile is often a candid reflection of the political and economic 

history of its country. The flaite stereotype is the result of identity formation practices 

defined by commodity consumption through the celebration of free market practices. It is 

the Chilean mascot for a neoliberal ideology that has transformed the face of poverty. 

Chilean youth culture is now a hybridized and multidimensional site of cultural 

expression. As mentioned in Chapter One, culture works as the accumulation of the 

stories we present about ourselves (Maxwell 2). It is a commodity that is bought and sold 

through the branding of identity formation. The result is a consumer culture that works 

through recognition and acquisition of a product or products that are promised in order to 

transform the consumer’s identity, position and even happiness in the world (Sturken 

213). Given this understanding of consumer culture, the flaite and the cuico of Chilean 

society are as much obedient participants of neoliberalism as they are derogatory classist 

labels.  

4. Neoliberal Consumerism in Advertising: Youth and Credit  

Returning to questions of accumulation that have defined the flaite word and its 

origins, theft and debt are the processes by which poor sectors in Chile are described as 

having access to goods. According to the study regarding interest rates of consumer credit 

in Chile conducted in April of 2011 by Carlos Budnevich Le-Fort, Superintendent of 

Banks and Financial Institutions, credit rates related to consumption is 20% higher than 

interest rates associated with housing. 44% of the supply of consumer credit goes to 

individuals who do not have access to credit associated with home owning. Non-bank 
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credit providers (supermarket and retail cards) have also extended credit at higher interest 

rates, reflecting the higher default risks involved in extending credit to poor populations 

(4-5). While these cards provide a financial platform for increased material wealth, debt 

accumulation has mirrored increased consumption habits and put at-risk populations at an 

even greater risk.  

According to the “Informe de Endeudamiento de los clientes bancarios” published 

by the “Superintendencia de Bancos e instituciones financieras” in December of 2014, 

the highest percentage of unpaid debts in Chile are young people under the age of 25, 

totaling 8.6% of unpaid debt (11). When debt is categorized, youth under the age of 25 

rank the highest again in the amount of unpaid consumer debt (14%), with 37.6% of 

debtors with unpaid amounts (25, 27). It is clear that the shift toward a consumer culture 

in Chile has been matched by consumer debt. Comprising the most vulnerable population 

age group, young Chileans represent the highest default debt rates. Their failure to pay 

outstanding balances, however, calls attention to greater issues in the responsibility of the 

bidders. Considering the results of this report, the portions of unpaid amounts tend to be 

highest in the ends of the age distributions, revealing the lack of financial education in 

youth (13).  

The study, “Jóvenes y endeudamiento”, published by the Chilean National 

Institute of the Study of Youth (Estudio del Instituto Nacional de la Juventud) in May of 

2007, contends that 33% of young Chileans between the ages of 15 and 29 have unpaid 

debt. Of these, almost 50% are under the age of 24 (2-4). Young people who are indebted 

mostly belong to the middle and lower economic strata of the population where 51.04% 

only reached high school and a mere 29.79% studied in college (6). Of the youth who 
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participated in this study, 26.72% were studying in some type of academic program, and 

of these, 56.22% were working in some capacity (6-8). This study also reveals financial 

behavior in Chilean youth where repayment of debts ranked third in importance in the 

amounts allocated to monthly budgets, exceeded only by housing and education expenses 

(13). Consumption habits supported through credit has put many young Chileans in a 

vicious spiral of financial indebtedness.  

Liliana Morales and Alvaro Yánez, analysts of the Research Department of the 

Superintendency of Banks and Financial Institutions, published in 2011 a comprehensive 

report regarding banking in Chile. They report that in the last decade (2000-2010) the 

depth of the banking system (measured as loans over GDP) increased by about 12% 

while product per capita grew to US $2,000 in the same period (equivalent to 37%) (4). 

Issuers and operators of non-bank credit cards in Chile have positively affected financial 

services of indicators related to media coverage and payment. One of the highlights in the 

recent evolution of banking in Chile is the growing importance of financial services 

related to credit cards and debit cards. In December 2005, 73% of stock credits associated 

with credit cards related to commercial retailers and supermarkets. Among the brands of 

credit cards available to Chileans, Visa and MasterCard have dominated the market 

owning 93.93% of the market in 2009 with a total of 4,343,727 cards. However, the 

market for credit cards not associated with banks has continued to grow in Chile as 

greater access to credit is allowed for those who would not normally be approved for a 

bankcard. The market for non-banking credit card institutions is dominated by the 

Chilean retailer, CMR Falabella S.A., which controlled the first quarter of 2010 with over 

41% of the market for retail credit cards (11). The state of credit cards and merchant 
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market power in the Chilean population is a strong sign of a rapidly growing consumer 

culture. The social pressures among youth that tie status and identity to consumption 

practices have also invaded the visual productions of cultural expression in Chile, 

reinforcing consumerism across numerous visual platforms. 

The Chilean department store, Falabella, representing the first great retailer in the 

country, is also the largest credit card operator in South America with its CMR (Crédito 

Multi Rotativo)74 Falabella credit line (“Home Corporativo Falabella”). Besides being a 

store that seeks to meet all the needs of its customers’ lifestyle, this company also 

provides a card that helps pay for this lifestyle in installments. According to several of the 

store’s (2012) televised commercials, the card is able to do much more than pay as you 

go. The CMR reward points offered through the cards are associated to three English 

words in its commercial campaign slogan: “sexy”, “happy” and “cool.”  These three 

easily recognizable, English words anchor meaning of US culture that has become 

synonymous with materialism and wealth that provide luxurious living. These ads 

provide a perfect combination of familiarity and novelty that offer the customer an escape 

from their fome75 life for a sexy, cool, and happy lifestyle.  

One ad claims that there is nothing more sexy than using your CMR points. The 

commercial begins with images of a city in black and white and a woman, who with the 

power of her CMR card, is able to transform her dull life into a life of glamour. The 

juxtaposition of the colored photo in the form of a credit card represents the possible 

																																																								
74 Crédito Multi Rotativo could be translated as “Revolving credit” and describes a form of credit in favor 
of the person that it empowers to provide a sum for a specific period. If the payer does not cancel the credit 
by the deadline, the credit is considered systematically opened for the same amount in a new period equal 
to the previous one.  
75 Fome is a common Chilean slang to denote “lame”, something dull or boring. An example of its usage is, 
“Cristóbal es demasiado fome para vestirse, tiene puras chaquetas azul marino” (Brennan and Taboada 84) 
or “Christopher is a lame dresser, he only has navy blue jackets” (my translation). 
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future of a sexy lifestyle contrasted by a black and white scene depicting present life as 

insufficient and boring without the points earned by Falabella’s credit card. John Berger 

defines the concept of glamour in visual culture as a state of envy (qtd. in Sturken 26). If 

the spatial and color cues weren’t enough, there is also a blatant, racial depiction 

connecting glamour and status to a white, blonde hair and blue-eyed figure. Through an 

intentional marketing strategy that incorporates US cultural (and racial) values of 

consumerism perceived as superior, the commercial is able to paint a fantasy world that 

produces both a sense of glamour and envy in its spectator and potential consumer. 

 

Figure 2.4 Screenshot of “CMR Puntos” commercial found on the company’s YouTube 
site depicting the described juxtaposition of color, space and status in the imagery of life 
with and without the credit card (http://www.youtube.com/watch?v=V6a51AefvrQ).  
 

The Marxist concept that Sturken explains in her chapter as “commodity 

fetishism” is when a product is converted into a mythical object and is related to or 

associated with a meaning that it normally would not have (13). In another television 

commercial, there is a specific semiotic relationship established between the signifier (the 

points earned from using the CMR credit card) and the signified (a lifestyle where there 

is nothing more fun than the points earned by the card). This correlation creates a mixture 
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of familiar and new signs while promising a fun and happy life through the use of its 

product. In just seconds, a credit card that would normally be associated with debt and 

fiscal responsibility is suddenly transformed into a commodity fetish that is mystified to 

re-appropriate signs and their meaning—nada más divertido (nothing more fun).  

With new aura76, a third commercial claims a “cool” life with the use of its credit 

card and the points that it earns. The same juxtaposition of colors as described in a 

previous ad serves to reveal one’s present condition of lacking the excitement and 

“coolness” that the credit card can provide.  

 

Figure 2.5 Screenshot of another “CMR Puntos” commercial described as found on the 
company’s YouTube site. Here, the reward system of the merchant credit card presents 
the possibility of a sexy lifestyle that transforms the streets of Santiago 
(http://www.youtube.com/watch?NR=1&feature=endscreen&v=YrqfxqDQfH4).  
 
The viewer is presented with what they are missing in life while being offered an 

opportunity to improve their future. From the first hypothetical question that the 

commercial uses to prod its viewers, “¿Por qué no darle un toque más sexy a la vida?”77, 

																																																								
76 This term comes from the theorists Walter Benjamin’s The Work of Art in the Age of its Technological 
Reproducibility (1936) and Roland Barthes’ “Rhetoric of the Image” (1964).  
77 “Why not give yourself a sexy touch to life” (my translation) 
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to its concluding campaign slogan with the final declaration that there is “nada más 

sexy”,78 the reaffirmation of a consumerist ideology is evident. Through the consumer’s 

recognition of an anxiety-producing lack to their desire for and envy of a glamorous 

lifestyle, these Chilean TV ads condition their public and define their place within the 

framework of a growing consumer culture. While the glamorous style and high-class 

depiction may seem far removed from the flaite typecast, these short, visual expressions 

seek to convince the viewer of the very foundation for the flaite mentality: your life is as 

good as your purchasing power and your ability to accumulate goods. 

Vergara and Rodríguez, in their collaboration on the social and cultural 

significance of advertising among Chilean youth in 2010, explain that the cultural 

changes that Chile has experienced in recent years has had a direct relationship on 

consumer habits and advertising, forming a central role in Chilean life and lifestyle. The 

influence of advertising in the perception of social realities has been particularly guided 

by the social need to represent oneself through aesthetics (114). Images of a particularly 

desired lifestyle are presented as aesthetic solutions to identity formation. The growing 

quantity of mass media today has facilitated the easy and rapid dispersion of images that 

are transmitted to large publics in a matter of seconds, forming a the very platform for the 

creations of subcultures like the flaite social identity. Identity formation is broadcasted as 

synonymous with purchasing power and consumption, and department store credit card 

specifically target the economically lacking flaite, offering image and status in exchange 

for installments.   

Bourdieu (1984), as well as Baudrillard (1996), both mentioned in Chapter One, 

study consumption and consumer behavior as semiotic, subject positioning within social 
																																																								
78 “Nothing more sexy” (my translation). 
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class systems. Bourdieu (1998) also contends that social classes are more boundaries 

created by a third party through the distribution of goods and services than stable 

structures that exist in reality. In other words, social classes are highly dependent on the 

commodities and purchasing practices that define them. The differences that divide these 

social spaces are relative both to its groups and to product availability (15-16). In a 

consumer society, the worth of use is only relevant to the price of its exchange. Products 

are endowed with symbolic value, satisfying a certain need, desire or satisfaction of the 

consumer. And understanding the representative importance of an object is, therefore, 

rooted in its ability to satisfy societal needs within a particular historical and cultural 

system. This web of social grouping and consumerism is transformative, extending 

beyond common rationality of the object and its use (Pallavicini 31).  

In a society that continues to be defined and divided between cuicos and flaites or 

the “haves” and “have-nots”, credit has not only granted purchasing power, but also 

amplified the symbolic value of products. Advertising has functioned as a central 

distributor of product signifiers. However, since power is legitimized by the consumer 

society, it requires advertising to both appeal and make sense to its consumer (Pallavicini 

32). Considering the “CMR Puntos” credit card and rewards program analyzed in this 

section, the advertising campaign reveals important information regarding social attitudes 

in Chile. Urban realties are made transformative through the close anchoring of key, 

English words and US slang (cool) that provide foreign authenticity to transform one’s 

lifestyle and satisfy their desire. Barthes (1988) describes advertising as a complex 

system of significations at the crossroads of iconic, visual and material resources. In 
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Chile, this composite system of meaning is highly embedded in historical, cultural, 

political contexts that inform and condition its public.  

As advertising and its messages have formed part of those countries that have 

adhered to the neoliberal model, most often those closely linked to the United States, 

viewers are more and more familiarized with identity references that compete to weaken 

traditional benchmarks of socialization (Pallavicini 32). The overabundance of cultural 

referents and societal markers has also fostered alternative forms of self-identification. In 

consumer societies, alternative identity formations play a central role in contemporary 

subjectivities. The flaite identity is a perfect example of an alternative subjectivity that 

has arisen within Chile’s consumerist trends. Nevertheless, it is also important to contend 

that while opposing traditional “Western” concepts of beauty and aesthetics, the identity 

practices that this label implies is still very much based in consumer behavior and product 

association.    

In a capitalistic society, advertising, fashion and media all have a pragmatic 

relationship with the objects that they represent. Since adolescents construct meaning 

through personal processes of identity formation and social positioning of consumption 

practices, studies of urban social groups and their transcultural tendencies are of utmost 

importance to cultural studies. This chapter argues that consumer cultural tendencies in 

Chile that have been supported through a US neoliberal model are highly ideological and 

have been made visible through numerous media outlets, influencing youth identity 

practices and class-consciousness. 
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5. Representations of Classism in Chilean teleserie: Pobre Rico (2012-2013) 

Undoubtedly, the consumer culture that has invaded Chile in the past decades has 

accentuated the economic distinctions and classism of its people, especially visible in 

adolescent age groups. Chilean popular television also serves as a visual reflection of US-

admired consumerist practices through the flaite-stereotyped subculture. The spectrums 

of social spaces that exist in Chile’s capital city, Santiago, were light-heartedly portrayed 

in the popular soap opera, Pobre Rico (April 2012 – March 2013) created by Alejandro 

Cabrera and broadcasted by TVN (Televisión Nacional de Chile). Examining aesthetic 

and linguistic elements of class identity, the Chilean prime-time teleserie, Pobre Rico, 

provides a visual representation of class stratification in modern, urban Chilean society. 

Here, I seek to problematize the attitudes and identities portrayed regarding societal 

stereotyping in urban spaces. Pobre Rico offers a divergent approach that elevates 

popular classes and overstates corruption of the societal elite. However, I argue that its 

visual depiction of Chilean class-consciousness falls short of a realistic representation of 

discrimination and identity variations in Chilean youth.  

The premise of this popular television series surrounds a comedy of two 

teenagers, Freddy Pérez and Nicolás Cotapos, pertaining to completely opposite 

socioeconomic classes. Returning to the key term of this chapter, el flaite, it is also 

important to include the Chilean opposite expression, el cuico. While Freddy lives in the 

humble circumstances of a working-class neighborhood in Chile’s capital city, Santiago, 

Nicolás belongs to one of the wealthiest and most powerful social classes, in the country, 

the cuicos. However, in the pilot episode, when marital infidelity is revealed in the 

Cotapos household, the two families are confronted with a situation that establishes the 
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plotline for the entire series. Seventeen years ago the two guaguas79 are switched at birth. 

When a judge decides that the two young men must return to their biological families 

until they turn eighteen, their two opposite worlds collide, revealing a comical portrayal 

of the stratification of a classist society. The viewer follows the humorous caricature of 

the flaite in the millionaire household and the new cuico addition in the working-class 

neighborhood, exaggerating the powerful influence of socioeconomic class-

consciousness in contemporary Chilean society.   

The flaite and cuico figures are easily identified in the show, simplifying and 

standardizing societal stratification in the urban, capital metropolis. In keeping with the 

premise of its plot and theme, the teleserie highlights cultural references that polarize 

each character or household to their class. The Cotapos family represents the extreme of a 

privileged lifestyle where Don Máximo is the fictional CEO of the actual Chilean 

corporation, COPEC.80 This household exemplifies the epitome of capitalistic success 

with an extravagant home situated in the exclusive peripheries of Santiago, a live-in 

serving staff, and the societal standing to match. Contrarily, the Rivas family is run by the 

matriarchal figure, Eloísa. Residing in a central and densely populated comuna of 

Santiago, this working-class family is employed at a local COPEC gas station and 

accompanying convenience store. The dichotomy between the two families not only 

results in socioeconomic differences, but also important moral ones.  

Perhaps the most notable contrast of moral values is depicted through the 

opposing maternal figures: Eloísa Rivas and Virginia Cotapos. Through these two 

feminine figures, moral divisions are paralleled to social class distinctions. Beginning 

																																																								
79 A guagua is a Chilean variation for ‘baby’.  
80 COPEC is a Chilean energy company of fuel and lubricant distribution that serves various markets 
including aviation, power generation, mining, fisheries and general transport. See: http://ww2.copec.cl 
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with the premise of the show, Virginia’s character is tinted with sexual betrayal. 

Virginia’s temperamental, jealous, and demanding demeanor is starkly contrasted with 

Eloísa’s nurturing, kind and generous nature. Virginia is judgmental while Eloísa is 

humble. Virginia bluntly rejects the incorporation of Freddy as her new son, while she 

overprotects Nicolás. Contrastingly, Eloísa readily and lovingly accepts Nicolás into her 

home, yet holds him accountable to help support the family at the gas station. The 

juxtaposition of these women highlights topics of morality through societal divisions of 

the Chilean elite and the working-class. Strong work ethic and family loyalty is uplifted 

within the working-class household led by a single-mother, while the superficial, 

feminine representation in the high-class family is interpreted as critical and unfaithful. 

This simple, moral dichotomy is later complicated with the incorporation of other 

characters and scenarios throughout the show’s numerous episodes, yet it can be 

observed as the basis for understanding the moral implications of a changing class-

consciousness in contemporary Chile.  

The superior moral standards associated with Eloísa’s maternal character are also 

conveniently anchored to superior beauty standards. Playing the role of a poor and 

abandoned housewife of two children, Eloísa is performed by the beautiful actress, 

Carolina Arregui. Here, a single woman with minimal resources is always presented as 

well dressed, perfectly groomed and outwardly healthy. However, flawless makeup, 

impeccable hairstyles and form-fitting dresses may be problematic for a woman who 

spends her days working at a gas station to pay the bills. Beyond a light-hearted comedy 

shown during family primetime hours, the show seeks to transmit a moral message of 

embracing socioeconomic differences. Its goal of forming a collective society where 
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social classes can coexist is much easier to accomplish when the rich man falls for the 

poor, yet most attractive and most sexualized, character on the casting list.  

Eloísa’s superior values and moral practices are drastically contrasted by the 

arrogant comments and behavior of the wealthy characters. Julieta, the eldest Cotapos 

child and Freddy’s newly acquired older sister, blatantly rejects his presence in their 

household exclaiming, “Hermano biológico pero hermano de clase nunca” (Pobre Rico, 

Episode 4).81 Martina, Nicolás’s girlfriend who later falls for Freddy, also shows her 

prejudice when Freddy kisses her shouting, “¡Flaite! ¡No tengo nada que ver contigo! 

¡Somos de otra clase!” (Pobre Rico, Episode 3).82 When the switched at birth scandal 

makes the cover page of the local press, Virginia exposes preconceptions of class in 

Chilean society as her thoughts are narrated aloud reacting to the printed photo of Nicolás 

working at the COPEC gas station, “Por ser marginal, la sociedad lo va a rechazar” 

(Pobre Rico, Episode 1).83 While socioeconomic extremes are clearly polarized, the 

middle class and its complexities are merely overlooked (Smeck 18-19). This visual 

portrayal of class-consciousness clearly divides the Chilean socioeconomic spectrum into 

the flaites and cuicos, yet its representation of society at large is incomplete. In keeping 

with previous claims in this chapter, it could be argued that this omission reflects the 

growing, neoliberal consumerist attitude in Chilean youth towards an all-or-nothing 

lifestyle where the middle class chooses between each persona or an adaptation of either 

extreme.  

Pobre Rico exemplifies class distinctions most consistently through the diversity 

of the Chilean linguistic landscape. As in many cultural contexts across the globe, 

																																																								
81 “Biological brother but never a brother of social class” (my translation). 
82 “Flaite! I don’t have anything in common with you! We are from different classes!” (my translation). 
83 “For being marginal, society will reject him” (my translation). 
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language variations are among the greatest perceived class markers. This is especially 

true in Chile. Chilean Spanish includes linguistic tendencies and variations at all levels of 

society. Sadie Smeck argues that “deviations from the standard speaking style” are the 

most significant “indicator of social class identification.” This can be noted through the 

use of diminutive forms, deletion forms and alliterated conjugations. However, the voseo, 

informal “tú” verb form, is more an indication of age (mainly present in youth) than of 

class, as the series would reflect (16). The “vos” pronoun that most commonly replaces 

“tú” functions as an exaggerated reference to the informal or familiar form usually used 

in very casual situations and conversations of Chile’s lower classes.84 Slang vocabulary is 

an especially important identity marker among youth, and Chile is particularly known for 

its long and always-changing list of chilenismos.  

Sociolinguist Mercedes Niño-Murcia claims that linguistic characteristics are 

central to identity markets and social allegiances across all levels of society. The scripted 

dialogues presented in the television series analyzed here offer an intimate view of class-

consciousness through slang vocabulary most commonly polarized by class. Dialectal 

differences that connote popular classes through socially codified variations are present 

in characters such as Freddy, his barrio girlfriend, Claudia, and his best friend, Rodrigo 

that include, but are not limited to the flaite identity. Smeck explains that  

Many of the slang terms or shortened forms to express appreciation or 

approval (i.e., “-ueno”, “pulento,” “bakan”) are strong markers of 

informality among youth, and of low social class among adult speakers. 

Further, phrases like “terrible de” to signify “muy” and “flor flai” to 

																																																								
84 An example of this would be, “¿Vos te creís muy chorito?” (Brennan and Taboada 189) or “You think 
you are cool?” (my translation).   
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signify “todo excelente” are highly class-marked and stigmatized outside 

of communities of low socioeconomic status. (17)  

Shortly after Freddy transitions to living with his new wealthy family, his girlfriend, 

Claudia, rejects his new expensive shoes exclaiming, “¡Son terrible de caras!” (Pobre 

Rico, Episode 2).85 Language distinction among youth is not only fundamental between 

classes, but also to demonstrating social loyalties (Smeck 17). It must be noted that in the 

show both the rich and poor incorporate slang relative to their social class and in many 

cases specific to the Chilean dialect. However, the form of speech associated with the 

flaite departs much more from any “standard”. The show also neglects to depict any 

example of class imitation or identity appropriation through speech.  

One of the first annoyances that the biological father and powerful businessman, 

Máximo Cotapos, has regarding his newly found son is his name. Going against the 

classical traditions of naming in Chile, Freddy’s mother (Eloísa Rivas) chose to give him 

an Anglican name. This humorous detail of the TV series also offers a vision into Chilean 

fashion trends and the implications of transnationalism in the private lives of Chileans. 

Several articles have been published regarding the increased status of this unorthodox 

naming trend in Chile. Jara Araneda explains that now, Chilean parents seek originality 

when choosing a name for their children, inspired by names relating to cosmetics, 

(Alaniz, Chanel, Maybelline), popular soccer players (Didier, 

D’Alessandro/Dealessandro, Franchescoli), famous international figures (Justin Bieber, 

Adele, Banrizio), and several other creative names that take root in American names but 

that are spelled uniquely (Aronjhon, Halexsanndheer) (i.e. Aaron John and Alexander) 

																																																								
85 “Son terrible de caras!” could be translated as, “Son muy caras!” or in English, “They are very 
expensive!” (my translation).  
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(1). Anglo names in this cultural appropriation have been converted into exotic icons. 

However, within the context of the Chilean television series, Pobre Rico, this new trend 

is also an ironic intention to elevate a child’s socioeconomic status.  

The trend, however, is very satirical in Chilean society. While its purpose is to 

anchor the child’s name to exotic and luxurious famous figures or products, the reaction 

of this practice in communities of higher socioeconomic status is one of laughter, or in 

the case of the TV character Máximo Cotapos, embarrassment. Both Freddy Pérez and 

his sister, Megan Pérez, exemplify Anglo first names paired with Hispanic last names 

that immediately associate them with a lower class social reality. There has been a 

semiotic recoding. Freddy’s biological father decides to start calling his son “Alfredo”, as 

it is more fitting for a refined and traditional successor of the Cotapos family name and 

fortune. For Máximo Cotapos, the name “Freddy” is a lingering indicator of his son’s 

previous life as a low-class citizen and the first thing that must be changed for his 

successful integration into what lower classes would call a cuico.  

 The geographic landscape of the series is just as important in dividing 

socioeconomic classes as its linguistic markers. Smeck states that the northeastern 

comunas of Santiago’s thirty-two municipalities, including La Reina, Las Condes, 

Vitacura and Lo Barnachea and sections of Providencia, Ñuñoa, Peñalolén and La 

Florida, house the city’s wealthiest residents. Since the 1930’s when the population of the 

city was most highly concentrated in the city center of the comuna called “Santiago”, the 

wealthy have moved to more privileged sectors to escape the crime and poverty of the 

center and its poor, peripheral zones (19). These spatial divisions are visually manifested 
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in the contrast between the Cotapos family’s luxurious mansion placed safely outside the 

chaos and compression of the city center where the Rivas household is located.  

The segregation and inequalities of Chile’s capital city, Santiago de Compostela, 

are abundant. Of the thirty-four countries that constitute the Organization of Economic 

Co-operation and Development, Chile has the widest inequality gap (as of 2014). This is 

determined through a disposable income comparison between the rich and the poor 

(“OECD”). Economist Gonzalo Durán explained in a publication in the Council on 

Hemispheric Affairs from 2011, “The Inequality Behind Chile’s Prosperity”, that of the 

8.4% growth that Chile experienced in 2001, 75% went to the richest 10% of the 

population. He states, “Chile está mal repartida la torta” (The pie is poorly distributed, 

my translation) (COHA 1). Economic growth in Chile is not enjoyed by the majority of 

Chileans. Researcher and professor in the US and in Chile, Andrés Zahler contends in the 

same article that there are two very different Chiles, “barely 20 percent of Chileans have 

incomes on par with those of a developed country; the rest live with incomes of a middle 

or low-income country” (2). This uneven distribution of wealth starkly manifests in the 

geographic disparities across the neighborhoods of Santiago.  

The high inequality associated with Santiago’s gentrification and income 

disparities are the basis for polarizing, cultural stereotypes like the flaite and cuico. In 

keeping with my argument of urban, youth identities that tend toward these extreme 

classifications, geographic exclusivity keeps socioeconomic classes divided and youth 

identity equally opposed. Collective attitudes that are born of this societal partition rears 

bitterness and contempt between each social status. In The Santiago Times article from 

2014, “‘Very high inequality’ in Chilean society breeds resentment”, claims “negative 
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sentiments associated with the wealthy further digs the divide between the rich and poor”. 

The rich are described as “devoid of humanity in their relationships with others, that they 

are arrogant, despotic and lack humility” (2). According to the study of inter-university 

investigation (forming part of “Project Inequality”) in 2014, social stratification in 

Chilean society is viewed as easy to identify. Investigators explain, “most Chileans could 

easily pick out the country’s elite based on their behavior, culture and education, without 

taking actual income into consideration” (2). These social attitudes are very much in 

tandem with those depicted in Pobre Rico. Whether through moral values of the show’s 

maternal figures, linguistic variation and slang words that identity youth and social class, 

geographic location in the city, dress, behavior or negative attitudes, divisions of the rich 

and poor are clearly marked.    

After almost a year on air, Pobre Rico represented in 2012 the largest production 

of its kind by the broadcaster, TVN, totaling 227 episodes and one of the most extensive 

series in the history of Chilean TV. Only Lola (2007-2008) by Chilean TV Channel 13 

exceeds it with fourteen months of airtime. The executive producer, Patricio Lopez, 

explains that while the show was budgeted for completion in the second half of 2012, 

viewer ratings kept the production on the air. Lopez states that the success of the 

production is the mainstreaming of its history and experience of the cast. The key was to 

create a popular afternoon TV series for everyone and that families could watch it 

together in the home (Valladares Vásquez 1). With an additional cast and changes to the 

show’s dramatic storyline to include more character stories, the cast and crew were able 

to successfully extend the show much longer than the typical Latin American telenovela 

run-time of 120 episodes (Ellers). Besides its family-friendly nature, this Chilean TV 
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series found a safe and humorous way to mock the clearly defined, and many times 

mutually misunderstood, social classes in Chilean society. 

The plot of the final episode of the show comes full circle, ending in the 

courthouse to determine where the boys will live after they have turned eighteen years 

old. However, after a year of revealed identities, romances and heartbreaks, the two 

families have changed. The rich and the poor have fallen in love, and both young and old 

exchange love interests. After the two young boys are forced to switch families, they end 

up switching girlfriends. Even their parents cross social divisions for romance. Eloísa 

Rivas (Freddy’s mother and Juan Carlos’ ex-wife) falls in love with Máximo Cotapos 

(Virgina’s husband), while Virginia Donoso (Nicolás’ mother) ends up with “Johnny”, a 

gringo or US foreigner whose thick accent and relaxed demeanor adds a final dimension 

of humor to the already confusing mess of family drama. When the judge presents the 

boys’ request, the four swapped and newly acquired parental figures conclude with their 

decision to all live together. In the final scenes of the parents’ double wedding on their 

shared plot of land, the dilemma of the babies switched at birth is put to an end as the rich 

and poor merge, creating one large, combined family of partnerships that mix economic 

class, social status and ethnicity.  

The final scene of the last episode depicts Freddy embracing his new baby with 

Martina (Nicolás’s old girlfriend) after much debate surrounding his paternity, 

exaggerating a step further the confusion concerning fatherhood in the series. With the 

“Como Tú No Hay Dos” theme song of the show by Colombian rapper, JD (Jiggy 

Drama) Buxxi, in the background, the ending image of the teleserie presents a press 
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release in LA QUINTA, a fictitious Chilean newspaper,86 with the headline, “RICOS Y 

POBRES Juntos para siempre” or “Poor and Rich Together Forever”. This idealistic 

vision for a Chilean society where the rich and poor coexist and live happily ever after 

may make for a heartfelt conclusion to the plot, but it can also be read as a condescending 

dismissal of a social issue that continues to keep Chilean citizens and their attitudes 

divided.  

 

Figure 2.6 Ending image of Pobre Rico’s last episode that aired 3/11/13. Image taken 
from YouTube link: https://www.youtube.com/watch?v=8eKpoSxFafc.   
 

This television program offers an intimate and comical view of the current 

socioeconomic dynamics of the South American country it demonstrates. From the 

scenes in the gas station where the Rivas family works to the tower office of the empire 

Cotapos, the teleserie shows the two sides of the growing consumerist coin in Chile: the 

poor and the rich. While the divisions presented in the series represent at times extreme 

images of socioeconomic situations, their tendency is the same, to establish identity 

through consumption and participation of a consumer culture. Therefore, television has 
																																																								
86 A subtle reference could be connected to the popular, and at times vulgar, Chilean daily tabloid, La 
Cuarta, which would also link to a lower class, flaite readership.  
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become a prime location to encounter juxtaposed imagery of Chilean socioeconomic 

realities and cultures. Class-consciousness in the TV series is examined through class-

marked aesthetics, linguistics and spaces in Santiago. The poor are identified by their 

dialectal variations, occupations and location within the city, but their plight is glossed 

over as a humorous contrast to the naivety of the rich. Television is not the only host, 

however, of social stratification and representation through space. 

6. The Plight of the Marginalized in Chilean Film: Taxi para tres (2001) 

Film analysis offers a historical perspective of the transitional environment that 

has inspired the flaite stereotype and social discrimination. Various cinematographic 

works arrived at the Chilean box-office in the 90s and early 2000s that offered a visual 

portrayal associated with the conception and understanding of Chilean class-

consciousness, and more specifically the flaite culture as it relates to political, social and 

cultural transition. This list includes: Director Gonzalo Justiniano’s Caluga o menta 

(1990), Johnny cien pesos (1994), directed by Gustavo Graef Marino, Historias de futból 

(1997) directed by Andrés Wood and El chacotero sentimental (1999) by director 

Cristián Galaz. However, Taxi para tres (2001) by Orlando Lübbert and Mala leche 

(2004) by León Errázuriz represent the first films of the 2000s to depict a close reading of 

the flaite identity. Both films reveal a visual interpretation of a youth sector of society 

that has shifted alongside the economic, political and social changes in Chile. The films 

named here all address topics of poverty, social marginalization and identity formation in 

youth. 

Of the aforementioned Chilean box-office list, El chacotero sentimental (The 

Sentimental Teaser) represents one of the most commercially successful domestic films 
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in Chile “with over 790,000 admissions finishing second on the all-time Chilean box 

office chart, behind only Titanic’s one million spectators” (Rist 148). In 2003-2004, 

domestic films gained fifteen percent of the Chilean box office. The films that lead to this 

remarkable achievement include, Taxi para tres, B-Happy (2003) directed by Gonzalo 

Justiniano, and Machuca (2004) directed by Andrés Wood. These films were widely 

received on both a national and international scene (149).  

 The flaite culture, however, is first manifested visually in Chile in the popular 

movie, Taxi para tres. Under the direction of Orlando Lübbert, the work has gained 

international attention and acclaim, winning the Best Shell Award for best film 2001 in 

the 49th International Film Festival Donosita-San Sebastián.87 The film This Chilean 

movie reveals the universal moral misery of a society in crisis. While the word flaite is 

never directly mentioned, the conflict encompasses the portrayal of the style, behavior, 

speech and geographic spaces that have been most commonly associated with this 

Chilean language variety at the time the stereotype was gaining popularity in Chilean 

society. This production reveals an intimate perspective of the plight of the socially 

marginalized through economic, dialectal, spatial and moral standards that have defined 

this identity.   

The first scene opens with a guitar solo and the whispered words of a popular 

Chilean tune, Joe Vasconcello’s “Cuidad traicionera”. The lyrics subtly introduce themes 

																																																								
87 Other awards for this film include: Best Film, Best Director (Orlando Lübbert), and Best Actor (Daniel 
Muñoz) from the 2002 Arts and Entertainment Critics Awards in Chile 2002; Best Supporting Actor 
(Fernando Gómez Rovira) and Best Screenplay from the Gartagena Film Festival in 2002; Best Actor in a 
Motion Picture (Alejandro Trejo) in Chileans Altazor Awards in 2002; Best Actor (Alejandro Trejo) and 
Best Screenplay in the Cinemanila International Film Festival in 2002; Latin Film Competition – Best 
Actor (Alejandro Trejo) in Gramado Film Festival 2002; Best Screenplay, Glauber Rocha Award, Grand 
Coral in Havana Film Festival in 2001; Best Screenplay in Lima Latin American Film Festival in 2002; 
Best Latin-American Film in Mar del Plata Film Festival in 2002; Best Feature in the Miami Film Festival 
in 2002; and finally, the Golden Seashell in the San Sebastián International Film Festival in 2001 (IMDb).  
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of betrayal, “Mira lo que has hecho con todo lo nuestro / Y yo igual te sigo queriendo, te 

sigo queriendo, te sigo queriendo / Esto es para ti mujer”.88 As the vocalist’s words echo 

into the distance, the first establishing shots of the film orient the viewer to the slums of 

Chile’s capital city, Santiago. A black and yellow taxicab bumps slowly along the uneven 

dirt roads, passing homeless animals while “Cuidad traicionera” continues in the 

background. Images of poverty often forgotten in Chile and a lyrical message of infidelity 

set the stage for this motion picture, foreshadowing both its plot and central message.  

As the cab continues on, the camera zooms in for the first close-up inside of the 

cab where “13 cuotas y el auto es mio (sic)” is written below the dashboard. Before a 

single character is established, one of the greatest antagonists of the Chilean lower 

socioeconomic classes is presented—credit. The physical reminder “13 installments and 

the car is mine” represents the conditions of many that pertain to the social groups 

portrayed in this film. The message offers a hope of financial freedom that, for many, 

remains just out of reach. As status and identity are more and more tied to consumption 

practices, so also is debt. It is a vicious cycle that offers purchasing power through 

economic enslavement.  

																																																								
88 “Look at what you have done with ours / And I all the same keep loving you, keep loving you, keep 
loving you / This is for you woman” (my translation). 
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Figure 2.7 Image of “13 cuotas y el auto es mio” as described above. Image was taken 
from a screenshot of the film on YouTube 
(https://www.youtube.com/watch?v=ilJAgjGPNGM). 
 

Shortly after, the camera identifies the taxicab driver and protagonist of the film, 

Ulises, and then shifts to a small photograph of his family tapped to the dash of the car, 

linking his financial goal to its instigator. When the car shuts off in the middle of a dirt 

road and will not start up again, Ulises very carefully exits the taxi, checking his 

surroundings before popping the hood to fix what appears to be a repetitive mechanical 

issue. The car eventually restarts, and Ulises is surprised to find the appearance of a 

young man behind the wheel. Running around to recover his cab, Ulises annoyingly tells 

the boy to “bájate gueón”.89 The camera seamlessly shifts back to the hood of the car 

where a hand gripping a knife grabs to lower the hood, revealing the last character to 

complete the trio.  

The taxicab driver sighs acknowledging and relents to the difficult situation he is 

in. The second and more aggressive assailant approaches the driver to propose a question 

																																																								
89 “Get out man” (my translation).  
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that establishes the tone and message of the film: “¿volante o maleta?”90 The question is 

both a threat and an invitation. The driver looks back and forth between the attackers and 

offers “mil pesos” and the explanation that he has just begun a new shift and does not 

have any more cash than that. Their response is one of laughter and mockery as the initial 

question is reestablished, “¿volante o maleta? dije”. After a quick nervous swallow, the 

driver replies “volante”. The protagonist and cab driver, Ulises, in a matter of seconds 

becomes a new member of the assailants. The camera reverses, creating a triangle of the 

three men’s backsides, determining an imagery that parallels this newly established 

union.  

 

Figure 2.8 Image of the newly established trio and the protagonists of the film. The 
cabdriver, Ulises, is behind the wheel; Coto, the youngest of the three rides shotgun; and 
Chavelo, the leader in crime gives commands from the backseat. Screenshot taken from 
YouTube (https://www.youtube.com/watch?v=ilJAgjGPNGM).  
 
As the taxicab advances, the second mugger narrates from the back seat, offering 

instructions of “be careful driving over the rocks” to the driver in an almost 

incomprehensible dialect most commonly associated with the flaite stereotype. After a 

																																																								
90 “Steering wheel or trunk” (my Translation). 
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quick stop to change the numbers on the cab to conceal its identity, the thug slaps the top 

of the car and proclaims “vamos, a trabajar señores”.91 The music returns, and without a 

fight, the taxi driver assumes his role as accomplice.  

Within the first four minutes of the film, the message regarding the stereotyped 

social group known as the flaites is made clear for its viewer: young, uneducated thieves 

on the street that spend their time corrupting others and assaulting their way through life. 

The back seat assailant (Chavelo) gives a backstory regarding his young partner in crime 

(Coto), explaining, “Cotito nació solito, por eso lo saco a caminar así…y hasta ha 

debutado el cochino. Aunque la mejor escuela sigue siendo la calle pa!...La vida 

misma”.92 These lines reaffirm their immoral actions and social mentality while also 

portraying the crisis that is the educational system in Chile.  

Education in Chile is one that takes roots in the neoliberal logic that was installed 

in Chile since the dictatorship years where free, public schooling was eliminated and 

learning was given over to local administrations. While Chilean education has ranked 

higher than its neighboring countries, the inequalities that resulted from it 

decentralization came to be described as “education apartheid” by Mario Waissbluth, a 

Chilean campaigner in 2011 (“We want the world”). The Chilean schooling system has 

one of the highest segregation ratios by social class in the world (Salinas and Fraser 19). 

The commodification of learning in Chile has intensified social inequalities at every level 

(elementary, secondary, and higher education), and has come to characterize the battle of 

secondary and university students alike. This free-market, educational shift has inspired 

on-going student movements demanding a Constitutional reform (Pousadela 686).  

																																																								
91 “Let’s go to work, gentlemen” (my translation). 
92 “Cotito was born alone, that is why I take him with me…and until he has debuted the dirty pig. Although 
the best schooling is still the street…Life itself” (my translation).  
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Even though Ulises chooses “volante”, he is reluctant to associate himself with his 

two newly acquired criminally-minded comrades. While he serves as a passive chauffer 

to felonious acts, he separates himself morally from the two, verbally condoning their 

actions “Cogoteros93, cogoteros cuiliao94 gueón, eso es lo que son…miserables, rascas95, 

ordinarios96, que le andan robando a su propia gente.”97 Though Ulises vocally 

admonishes their behavior, he does not reject his share of the robbed money. The internal 

moral dilemma that Ulises expresses with the two young assailants is contrasted with a 

sense of relief and pleasure that his portion of the stolen money affords him. This internal 

monologue is manifested visually in a scene where Ulises is pictured fanning the pesos 

robbed that day while lying on his bed, thus allowing them to fall on his face. He relaxes 

in the gratification of cash that he could not otherwise earn in a day as a taxi driver. The 

money that covers his face suppresses any sense of guilt or moral condemnation. His face 

changes from tension to, for the first time, relief and joy. Surrounding his head like a 

therapy pillow, his cash earnings are transformative. It represents not only a better future 

for his family, but also an economic freedom to escape his mundane life and a feeling of 

never meeting his financial expectations.  

																																																								
93 “Cogoteros” is a Chilean variation that comes from “cogote”, the part of the neck on an animal that is cut 
to kill them. This usage refers to delinquents that attack people with a knife to their throat to rob them.  
94 Cogoteros (see previous note) “cuiliao” is a Chilean slang to refer to those who engage in sexual relations 
via the anus, sometimes synonymous for male prostitute.  
95 Chilean slang to denote the worst type of social class: low class, without education or values.  
96 This is jargon to denote someone without anything to offer society.  
97 “Delinquents, Delinquent prostitutes, assholes, that is what you are…miserable, low-class, no-good, that 
walk around robbing their own people” (my translation).  
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Figure 2.9 Image of Ulises surrounded by the stolen money. Screenshot taken from 
YouTube (https://www.youtube.com/watch?v=ilJAgjGPNGM).  
 

This scene is quickly juxtaposed by the following segment in the kitchen of the 

Ulises’ house where his wife is cooking soup and continues to add more and more water 

before finally serving her family. Their teenage children receive the meal with criticism, 

asking for “coca” only to be told by their mother, “no hay coca98 hoy día, pura aguita de 

la llave”.99 Ulises’ eyes stay fixed on the large television set, the one luxury item of their 

household that acts as an escape from their glim reality. The family’s discontent towards 

their economic situations is evident from all angles. Each one of the children expresses 

their frustration for what they do not have, whether it is Coca-Cola or money for the 

dentist. The relationship between Ulises and his wife is also strained for what they do not 

have, each desiring an escape from the constant pressure of failing to provide.  

The following day the taxi driver is asked the same question by the pair of 

assaulters, “volante o maleta.” The repetition of this question as the storyline unfolds 

offers a second understanding. The options are yet again clarified; either Ulises must 
																																																								
98 This is slang for the Coca-Cola soft drink.  
99 “There isn’t any coca cola today, only tap water” (my translation). 



	 110 

become an accomplice to the ideology of moral wrongdoing (volante) or become a 

prisoner to it (maleta). This mentality mirrors that of the military régime that took control 

of the Chilean government for seventeen years (1973-1990). The approach is one of all or 

nothing: either you adopt the ideology or are held prisoner to it. In many cases, there was 

even a third possibility, that of disappearing all together. Ulises’ answer remains 

consistent, “volante”, but this time it is accompanied by laughter. Ulises joins the illicit 

effort with little to no hesitation, adding his own condition, written down by the backseat 

assailant: “si no ase todo lo ke le desimos le mataremos a sus seres keridos”. Ulises, 

watching from the front seat corrects his spelling by proclaiming, “queridos es con ‘q’” 

demonstrating not only the lack of education of the criminals, but also of the taxi driver. 

This visual manifestation of the villains’ illiteracy makes their characters childlike, 

lessoning the moral misconduct of their actions. The backseat assailant responds to his 

grammatical correction when he explains, “Estai100 por la autenticidad o por el 

embeleco101”. Ulises responds, “¿Embe qué?”, confused by this slang term. Chavelo 

elaborates, “Si lo estoy escribiendo así pa que cachen que no lo escribiste tú”.102 Illogical 

reasoning compounds his illiteracy. The value of a contract between the trio is 

meaningless when they do not even know how to read or write. 

As the taxicab navigates the streets of downtown Santiago, the camera isolates the 

skyscrapers that signify the city’s always-visible yet unattainable wealth. The film’s 

director, Lübbert, explains that the city of Santiago acts as the fourth major shell of the 

protagonists, after clothing, the taxicab and the house of the taxi driver. Lübbert contends 

																																																								
100 This is a popular Chilean verb conjugation acting as an informal variation of the “tú” form of the 
Spanish verb, estar. 
101 “Embeleco” is a Chilean slang stemming from the paper wrapping around a candy. In this context it 
refers to the unimportant aesthetics (or grammar) of their contract.  
102 “I am writing it like this so they don´t think you wrote it” (my translation).  
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that the setting for Ulises’ odyssey, Santiago, is a segregated city where one can 

essentially travel in just a few minutes from cities like Dallas to Bangladesh. The taxicab 

acts as an agent that traverses the different worlds of the city. As Lübbert comments, the 

“mundo popular” (working world) is the most visible face of the “mundo de la 

necesidad” (world in need) for those who do not live it daily (1).  For the protagonists, 

Chavelo and Coto, Santiago functions like a wild jungle where they hunt to survive. 

United by a kind of joint venture, the trio crosses the invisible border that divides 

the rich neighborhood of Santiago from the rest of the city. The protagonists are dressed 

in suits, as is fitting of a culture where appearance is everything, and Coto sticks his head 

out the passenger side window, basking in the city air like an innocent puppy. The 

criminal actions of these first visual representations of the subculture known as flaites, is 

given a blameless interpretation for their lack of education and resources. As Lübbert 

contends, fierce social class and exclusive stratification has shaped the city in our minds, 

and is a part of a basic sense of location in which there are places in your city in which 

you do not belong (2). The poor and marginalized urban dwellers in Chile are the flaites. 

The film uses color to divide the city between a yellow and dusty marginalized stratus 

and a luxurious green of the richest citizens of Santiago. In the wealthy neighborhoods of 

Santiago, the movie pictures an established citizen paint over graffiti left behind by a 

forgotten generation of a dirty, no-good, morally worthless group that is isolated in 

Chilean society as something that must be eradicated from society.  

A little over halfway through the storyline, the relationship of the trio deepens, 

and more regarding Coto’s backstory is revealed. As the youngest of the trio, Coto 

explains that his parents were taken during Chile’s dictatorship years, leaving him an 



	 112 

orphan child. Ulises responds by asking, “¿A la cárcel?” as Coto shakes his head no. And 

then shortly after asks again, “¿Los pacos?”103 while Coto responds negatively for the 

second time. This subtle yet direct reference to the kidnappings that took place during the 

years of military dictatorship in Chile provides a deeper understanding of the social and 

moral crisis that Chilean society has experienced during its years of transition. Coto 

confesses, “Y nunca más volvieron y yo nunca los fui a buscar, porque soy un 

cobarde”.104 It is a painful memory that haunts the present of many Chileans whose loved 

ones disappeared, never to return again. Ulises strokes his head as Coto falls asleep, 

assuming the role of his absent father.  

The following scene quickly contrasts with this act of paternal guardianship as 

Ulises encounters the kiosk shop owner on the street. From his taxicab to her bedroom, 

Ulises adds marital infidelity to his list of moral wrongdoings. His new persona of street 

delinquent gives him a newfound confidence and energy to assume a new identity. In the 

scenes with his merchant lover, food plays an essential symbol of pleasure and escape. 

Contrary to the beginning scenes at his family’s kitchen table where food is a basic need 

and drinks like Coca-Cola are luxury items, food is pictured in the scenes with the female 

merchant as a cheap escape. Beginning with the meat sandwiches that introduce them, to 

the cans of peaches that hide his stolen money and quench Ulises’ thirst before and after 

his visits, the cheap food that Ulises ingests is the same as the cheap pleasure and brief 

escape that her store and bedroom provide him. His lover’s intentions, however, prove to 

be a trap. As Ulises lies in bed with his wife after just a few short hours of being with 

another woman, his confident demeanor from the day wears off. He watches a news 

																																																								
103 This is a Chilean slang for the “carabineros” or Chilean police force.  
104 “And they never came back and I never went to look for them, because I am a coward” (my translation). 
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report on a large cocaine drug bust from bed, and it is evident that Ulises’ guilt makes 

him uncomfortable with his new, delinquent lifestyle. 

While Detective Romero gets closer to cornering Ulises, Chavelo and Coto show 

up at his house seeking refuge. It is at this point during the film that Ulises’ lives merge, 

revealing to his wife his new form of income. Everyone in the Ulises household is 

fascinated by the visit of their father’s new friends, especially his daughter who begins a 

romance with Coto. When discovered, Coto and Chavelo are kicked out of the house, 

only to return again after a short time as newly converted evangelicals. Their new faith 

serves not only to save them from their sinful and crooked past, but also offers them a 

fresh identity in which to convince Ulises and his family of their worth and good moral 

intention. The scene in the backyard of Ulises’ house shows Coto, Chavelo, Ulises’ 

family and other recently acquired religious friends singing and celebrating the 

redemptive love of their newfound religion. Chavelo hugs Ulises’ wife and daughter with 

the Bible in his hand as he smiles at Ulises, who is unconvinced of their religious 

conversion. Indeed, their moral conviction does not last long. To help Ulises finish the 

payments on his taxicab, the three return to the streets and Ulises decides to set them up 

in order to free himself of his involvement in the crimes and return to his life of an honest 

taxi driver.   

The film ends as Ulises drops off Chavelo and Coto at a gas station where he 

leaves them to be caught by the police and rids himself of his unlawful accomplices. The 

scene is the only time in the course of the film where the narration is not linear. As Coto 

and Chavelo stand in front of Ulises’ headlights, realizing his betrayal, the spectator is 
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flashed back to their day in “Fantasilandia”105 where their friendship and partnership is 

first established. The final scene shows the news report of the incident where Ulises is 

made a hero and a victim of their crimes as the bodies of Chavelo and Coto are put inside 

an ambulance. In keeping with the immorality of the film, Ulises sees his only escape to 

end his involvement with the criminals through violence. 

From mugged taxi driver to the third member of assaulters, scene after scene, the 

film reveals the immorality and crimes of the three, resulting in assaults, robberies and 

marital infidelity. This cinematographic production breaks down binaries of good and bad 

from which the flaite variation has arisen, and offers a middle space that shows the larger 

picture. This dark comedy is full of observations regarding the dynamic between people 

and money, calling into question Chilean national identity through the implementation of 

cinematographic technique that considers space, color, clothing and dialogue as key 

identity markers of its protagonists. The power lines and streets of the city of Santiago 

parallel the rapid and often incomprehensible dialogue, creating a feeling of dizziness 

caused by the struggle between right and wrong, marginalization and crime. 

Like Ulises’ rapid conversion into accomplice, the mentality of the protagonist 

changes throughout the course of the film’s plotline. His transformation is marked by 

complex situations that represent the situation of many: the desire to improve one’s 

economic circumstances while living day-to-day. When Chavelo prods Ulises stating, 

“Yo cacho taxista que voh estai buscando en el juego lo que te faltaba en la vida”.106 

Ulises responds summarizing the condition of the many that pertain to this marginalized 

and stereotyped section of Chilean society, “Lo que me faltaba en la vida es esto gueón, 

																																																								
105 “Fantasilandia” is a Chilean amusement park located in the O’Higgins Park in Santiago.  
106 “I understand taxi driver that what you are looking for in this game is what you were missing in life” 
(my translation).  
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esto (lifts up cash). Plata107, plata, billete…para salir del hoyo y caminar derecho por la 

vida de una vez por todas”.108 This affirmation is a reflection of the condition that many 

live daily in Chile. This filmic representation of a societal problem rooted in social, 

economic, political and familial struggles divides Chileans into the “haves” and “have-

nots,” where resources are synonymous with happiness. The struggle for existence is 

manifested in the juxtaposition of the flaite trio’s dark economic reality and the 

idealization of a consumer culture that is always just out of reach. 

Taxi para tres offers an important representation of the impact of socioeconomic 

positioning in shaping societal subjectivity. Chilean youth that have been stereotyped as 

flaite are defined and shaped through the recognition of belonging to a certain social 

space that includes the exploration and construction of new spaces of significance. To be 

flaite, as much as in this cinematic example as the other Chilean cultural examples 

previously mentioned in this analysis, transcends the dimension of the “broken and 

choro” as not just a fleeting fad. The term begins with the mindset of “me and my 

happiness” and results in a universal struggle of finding one’s place and identity in an 

evermore-neoliberal world.  

7. Conclusions  

 The film Taxi para tres summarizes the characteristics of the marginalized flaite 

stereotype discussed in this chapter. From linguistic features to urban spaces, the movie 

orients its viewer in the social realities behind the slang term. The transitional 

environment of its society compounded by the idealization of an unachievable consumer 

culture is illustrated through the bleak economic existence of its protagonists. The film 

																																																								
107 Plata is slang for money.  
108 “What I needed in this life is this, dude (lifts up cash). Money, money, bills…to get out of the pit and 
walk decently in life once and for all” (my translation). 
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offers a deeper understanding of the flaite and the conditions that surround the formation 

of its stereotype, including US influences that promote identity through a neoliberal 

agenda.  

This social typecast goes beyond the low class connotation and reveals an attitude 

of social appearances and pressures of a consumerist mentality that has swept the country 

since its transition to democracy in 1990. The flaite identity is a prime example of 

transculturation in Chile that was coined in a web of US ethnocentric consumerist 

practices. The origins of the word uncover the cultural implications of the US’s 

involvement in Chilean politics and economics through the acceptance of a neoliberal 

model. US product branding, iconic figures and language vernaculars existing in the 

incorporation of new Chilean slang words are just a few examples of the US’s cultural 

mimicry present in Chile. The following chapters will discover further illustrations of a 

global neoliberal presence. 

The flaite identity, as well as the cuico, has formed the basis for class-

consciousness where society and identity practices divide between the two contrasting 

social stereotypes. These categories have called for a redefinition of poverty in Chile 

relating more to civil deficiency than as a response to social demands. Debt accumulation 

practices in identity formation provide an outlet for perceived transformation through 

purchasing power, yet consumption habits supported by credit keep these sectors 

economically marginalized through financial indebtedness. Chilean TV ads for merchant 

credit condition its viewers through lack, envy and desire. Purchasing power is 

represented as transformative through foreign authenticity that anchors a sense of luxury 

and glamour.  
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Representations of class stratification in modern-day, urban Chilean society, such 

as those found in the popular TV series Pobre Rico, provide problematic attitudes and 

moral values of the flaite-cuico social spectrum. The show reaffirms societal divides and 

class aesthetics through matriarchal figures, linguistic variation, and urban space. It 

evades realistic representation of classism in Chile and concludes with an idealistic vision 

of social harmony, simply dismissing any negative attitudes of classism that might divide 

Chilean society. Even the most popular of teleseries come to an end, leaving behind 

viewers with a reaffirmed faith in identity through consumerism and the credit card bills 

to match. 

As the Chilean film Taxi para tres represents, the economic, dialectal, spatial and 

moral standards that mark this identity form the struggle of the socially marginalized in 

Chile. However, its extension is much greater than stereotype would suggest. The 

concept of a flaite is transversal. It is a plight that touches all sectors of society. One can 

analyze all the economic, political, social and personal reasons there are to understand the 

subculture that the term identifies, but the essence of what el flaite represents goes far 

beyond baggy pants, colorful tennis shoes or sopaipilla haircuts. The Chilean flaite is a 

cultural manifestation of a personal and national quest for identity. This search and 

happiness it seeks is a story that goes beyond geographic and cultural boundaries, much 

like the origins of the term. In the end, to be flaite is really to seek approval in a 

consumer culture in constant circulation. Chilean class-consciousness is now packaged 

and sold con quotas though a transnational culture invaded by consumerist neoliberalism.  
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CHAPTER 3 

YouTube and “HolaSoyGerman”: Spreadable Media and Invisible Capital 
 
1. Introduction and Overview 
 
 Recent expansion in new information technologies has had a powerful impact on 

contemporary culture. Chapter three of this dissertation explores the interface of digital 

media and cultural production by questioning the values that the digital age reproduces. 

This chapter closely examines one particular digital community that has achieved 

remarkable notoriety through the commercialization of its videos and the convergence of 

its platforms: the famous Chilean YouTuber, German Garmendia, and his channel 

“HolaSoyGerman.”  

Questioning classic notions of the production and consumption of culture, the 

flows of capital, and the implications of participation through numerous media platforms, 

this chapter is framed by the following questions. What are the main factors that have 

contributed to the success and expansion of digital media popularity? What are the 

characteristics of Garmendia’s videos supporting their extension to a global youth 

audience? How do the multi-media conglomerates that accompany the channel support a 

global neoliberal positioning? How has the flow of capital regarding this YouTube 

channel been constituted as visible or invisible? And finally, what are the cultural values 

that are being replicated in popular, digital expressions like “HolaSoyGerman”? This 

chapter not only questions these topics regarding the production of popular digital 

culture, but also observes the social, commercial, and ideological interchange that occurs 

through the participation in these popular digital platforms. I argue that a critical 

understanding of digital media and narratives like the “HolaSoyGerman” videos, reveal a 
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façade of democracy that promotes the voluntary acceptance of a global, capitalistic logic 

originating in US technological corporations. 

 This chapter reviews the importance of the digital humanities and the academic 

challenges of today’s digital age. I introduce the “HolaSoyGerman” YouTube channel as 

a sharing platform that exists within a utopic imaginary of democracy that reinforces and 

reproduces neoliberal values. I begin by considering the common features of viral texts 

including the characteristics of their spreadability. I question the stylistic portrayal of 

authenticity, democracy and latinidad in the “HolaSoyGerman” videos through an 

aesthetic that has evolved over time to best target a global audience. Then, through a 

consideration of gendered expression and humor, I argue that the channel’s owner, 

German Garmendia, has capitalized global neoliberalism that concurrently reinforces the 

dominant, heterosexual hegemony.  

 Subsequently, I include a consideration of the “HolaSoyGerman” conglomerate 

while examining its convergence as part of a transmedia “German” storyline. I maintain 

that each platform works together to create meaning within a digital economy that 

renders capital invisible. In an attempt to trace the monetary flows of the channel, I then 

explore the commercialization of the “HolaSoyGerman” videos and the geographic 

positioning that has accompanied their expansion. I dispute the idea of the Internet as a 

free market and democratic platform. Finally, I consider the values mimicked in digital 

platforms like YouTube and their impact on youth and identity formation. In keeping 

with the overall argument of this dissertation, this chapter concludes with the role of US 

neoliberal values and its influence on Chilean popular culture through the participation of 

digital texts. Here, I reject the celebration of digital media as a fulfillment of global 
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initiatives and argue that a celebratory approach has the tendency to fall prey to a façade 

of digital utopia that confuses power, capital and identity.  

2. Going Viral: Characteristics of Spreadability  

One of the most mimetic creations to date in Latin America surrounds a young 

Chilean and his YouTube channel, “HolaSoyGerman.” In The New York Times article, 

“Glued to the Tube”, German Garmendia109 is described as a Chilean comedian “who has 

imported this video genre to a Spanish-language audience” (O’Leary 1). Beginning his 

“vlogging” 110 career at the age of twenty-one on September 8, 2011 with the publication 

of his first YouTube video,111 this Spanish-speaking, Internet sensation has produced 

hundreds of videos with over twenty-five million subscribers of his first and original 

YouTube channel, and totaling almost two billion views to the date (January 2016). Now 

twenty-five years of age, Garmendia’s channel represents the number one YouTube site 

in Latin America and ranks fifth among YouTube subscribers worldwide (Celebriki). 

“The YouTube Wiki” states that Garmendia “gains roughly 18-20,000 Subscribers daily.” 

German Garmendia has without a doubt unlocked the key to YouTube success for 

Spanish-speaking audiences with his short and comical video monologues.  

 Garmendia’s videos, usually posted on Fridays, present a humorous caricature of 

daily-life youth topics ranging everywhere from how to end a romantic relationship to 

how to be sexy. Quite possibly the most interesting feature of his videos is his unique 

character expression. As the only protagonist in his videos, besides guest visits from 

																																																								
109 German Garmendia’s full, given name is Germán Alejando Garmendia Aranis (See his video, “Mi 
Nombre (SOY EL HIJO PERDIDO DE LADY GAGA) at: 
https://www.youtube.com/watch?v=CrtQzZazdB0). 
110 A “vlogger” is a video blogger.  
111 Garmendia’s first uploaded YouTube video to the “HolaSoyGerman” channel is entitled, “Las Cosas 
Obvias De La Vida” or “The Obvious Things Of Life” (my translation).  
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various pets and stuffed animals, Garmendia transforms himself in front of the camera, 

reestablishing gender constructions through exaggerated mannerisms, gestures, and forms 

of speech. Videos such as “Indirectas”112 or “Hombres (Macho Que Se Respeta)”113 blur 

the lines of femininity and masculinity and offer a witty take on the binaries society often 

places around gender. Another identifying characteristic of his videos is the use of 

accelerated speech. Mirroring the rapid-fire nature of the Internet, Garmendia speaks at 

an almost incomprehensible rate. The stylized expression of humor portrayed in his 

videos unquestionably target youth culture, also pointing to the main and largest target 

audience of today’s YouTubers.  

The process of successful spreadability is, however, marked by certain, common 

characteristics. Not all bits of media become mimetic and find their way into the viral 

web. Limor Shifman in his article, An anatomy of a YouTube meme (2012), identifies the 

marking characteristics of popular, mimetic YouTube videos. He divides the most 

prevalent and spreadable videos into six common features: ordinary people, flawed 

masculinity, humor, simplicity, repetitiveness and whimsical content. Applying these 

qualities to the famous Chilean YouTuber, German Garmendia, and his YouTube 

channel, “HolaSoyGerman”, the absurdity of these defining mimetic characteristics 

reveal a specific, economic intentionality. Garmendia’s vlogs highlight all six common 

features that Shifman describes.  

Videos uploaded to the site cast an ordinary twenty-something Chilean. 

Garmendia is neither a popular actor nor an important political figure, but his videos have 

turned him into a cultural icon. Shifman explains that “people tend to react more to user-

																																																								
112 Video can be found at: http://www.youtube.com/watch?v=0MZ774hfLuU 
113 Video can be found at: http://www.youtube.com/watch?v=nbEw0UbsGRE 
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generated videos”, offering a type of “You-ness” to the viewing experience (194). 

Shooting most of his videos from a typical middle-class apartment space, his videos offer 

simple editing cuts that are performed easily by any tech-savvy user. His videos end 

without closing credits, highlighting Garmendia as their only producer. The sign urging 

viewers to “like” the video, seemingly made with notebook paper and a washable marker 

and taped to the wall behind him, is another important technique in the “simplicity” of his 

video style. Andrew Tolson in his article titled, A new authenticity? Communicative 

practices on YouTube (2010), also questions the “freshness” and “spontaneity” that leads 

to a new form of “authenticity in mediated communication” (277). Tolson establishes that 

a key component to vlogging is a “conversational character” as it, “reminds us of the 

residual character of interpersonal face-to-face communication” (278), setting itself apart 

from traditional media expression. The “ordinariness” element is key to his stylized 

representation as a pan Latino. The colloquial Chilean dialect presented in the first few 

videos is later replaced with a more neutral variation to appeal to a larger audience.114 

Viewers take part in a “hybrid form of talk” (283), that presents an original, fresh, and 

authentic viewing experience.  

One characteristic that Shifman has identified in the most popular YouTube 

videos on the Web, are those with “flawed masculinity.” This is especially true of the 

“HolaSoyGerman” videos. As previously mentioned, varying gender representations are 

one of the most identifying features of his videos. In addition to playing with societal 

constructs of femininity and masculinity, Garmendia also capitalizes on the “crisis of 

																																																								
114 More regarding the evolutions of his channel will be discussed in subsequent sections of this chapter.  
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masculinity” concept, downplaying his ability to be a good friend, boyfriend or son.115 He 

exposes his addictions, his incompetence and his inescapable flaws as a rebellion against 

hegemonic masculinity. However, as Shifman argues, this rebellion is also a 

reinforcement of “traditional norms through the comic framing of their protagonists” 

(195). Any attempt at hegemonic defiance is laughed away at the ridiculousness of his 

performance.  

Comedy is an obvious component of the “HolaSoyGerman” videos providing 

witty and situational humor that also function to address typical societal constructs of 

social behavior. The type of humor found in these videos fall under Shifman’s category 

of “incongruity” where “the comic derives from an unexpected cognitive encounter 

between two incongruent elements, as in a pun, a man in women’s clothing or a dancing 

banana” (196). Garmendia uses the same scarf116 throughout his videos to portray long 

hair of feminine characters, often bouncing back and forth between his feminine and 

masculine roles. The “whimsical” component of his content is the final ingredient to his 

recipe for YouTube success. Topics such as politics, the work place, gender, race, 

ethnicity, sports and religion do not appear. Putting all heavy topics aside, Garmendia 

invites viewers to be silly and at times a little irrational, but mostly to take life less 

seriously.  

While Garmendia has assuredly capitalized on the most common features of 

YouTube success, García Canclini reminds us that his videos are a prime example of shift 

toward a model of society “in which social participation is organized through 

																																																								
115 See his video, “SOY EL PEOR NOVIO DEL MUNDO” 
http://www.youtube.com/watch?v=q0V8SsKoI4s&list=TLW3Pl0YSjqTLqyjYDUzKmsA17vtgEkwB7 
116 This will be discussed in greater depth later in the chapter. See examples of images in the Appendix A at 
the end of the essay.  
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consumption rather than through the exercise of citizenship” (5). For youth, and on a 

growing global scale, citizenship is bound up in private consumption of various media 

outlets that are disguised as free and democratic markets. Civil participation now 

involves the consumption of a “capitalist democracy” (Maira and Soep xxiv) where youth 

willingly pour their time and free labor into a digital economy. 

3. Setting the Scene: Grass-roots media and latinidad 

 The everyday youth culture themes that Garmendia presents in his video 

monologues are established within an aesthetic that is consistent with the notions that 

have anchored YouTube videos to ideals of “authenticity,” “democracy,” and “global 

opportunity.” Observing the evolution of the “HolaSoyGerman” videos through the 

numerous spaces that have served as a backdrop to Garmendia’s viral, digital production, 

there are specific features that remain constant, forming a kitsch imaginary of latinidad. 

Take, for example, the space that formed the setting for Garmendia’s first forty-seven 

videos (image below).  

 

Figure 3.1 YouTube screenshot from Garmendia’s second video upload, “Ebrios, Ebrios 
Everywhere.” Here Garmendia explains to his viewers that he hasn’t been able to come 
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up with an original goodbye exit for his videos so he abruptly gets up and walks out of 
the room. See: https://www.youtube.com/watch?v=Q0aExSC7Bn8.  
 
Here Garmendia is situated in front of his computer screen on a wooden chair with his 

musical equipment that now serve as historical remnants from his band, “Feeling Every 

Sunset.”117 The viewer is placed in what appears to be the bare apartment of a young 

musician. The collection of instrumental equipment is the only adornment in the space 

besides a handmade sign “CLICK ‘Me Gusta’ Si Ves Esto,”118 offering the “authentic” 

feel of a poor, independent student. The white walls and wooden chair seated in front of 

what one assumes to be Garmendia’s computer are meant to convey an organic approach 

to the media that he produces and circulates. These first few videos are fundamental to 

understanding the channel’s transformation from a national, grass-roots approximation of 

culture to a globalized, kitsch imaginary.  

 Many of the iconic “HolaSoyGerman” video features were established from the 

beginning, including his signature introduction followed by the introduction, “¡Hola! Soy 

German y te apuesto [example of an object] si [example of a circumstance].”119 While the 

bet changes with each video, its humorously obvious nature targeting a young audience 

does not. Examples include: “te apuesto una tijera si en este momento estás viendo el 

monitor de tu computador” or “te apuesto una pila si en este momento estás sentado en 

																																																								
117 The Chilean, rock/pop boy-band, “Feeling Every Sunset” (2010-2011), previously, “ZuDeX” from 
2007-2009 all started with Garmendia and his brother. The band eventually dismantled in 2011. See: 
https://www.youtube.com/channel/UC5n7OM6bOFQA2B29Oov_RIg for the official “Feeling Every 
Sunset” YouTube channel. The band’s song, “Heartless” is also featured as the closing tune for 
Garmendia’s “HolaSoyGerman” YouTube channel video monologues and since has hosted over two 
million views (May 2015) see: https://www.youtube.com/watch?v=M3qwjcO0Gn8.  
118 “CLICK ‘Like’ If You See This” (my translation).  
119 “Hello! I am German and I bet you [example of an object] if [example of a circumstance]” (my 
translation).  



	 126 

una silla.”120 The back-and-forth role-play narrative technique is another feature that has 

been implemented since his very first videos. His most common style is to portray both 

feminine and masculine characters in exaggerated expressions, rarely incorporating other 

actors into his video monologue productions. Although his channel first targeted a 

national audience (Chilean youth), as its popularity grew, its stylistic features transitioned 

to a globalized rendition of latinidad.  

Tracing the evolution of the “HolaSoyGerman” videos, perhaps the most obvious 

and hastiest of changes supporting the channel’s global vision is that of Garmendia’s 

speech. In his first video, “Lasa Cosas Obvious De La Vida”121 uploaded September 9, 

2011; Garamendia’s expression is clearly marked by a Chilean accent and vernacular 

specific to Chilean culture, “¿Te cortaste el pelo?...Nahhh…Me estais gueando.”122 His 

second video uploaded on September 16, 2011, “Ebrios, Ebrios Everywhere”123 makes 

specific reference to Chile’s national independence celebration on September 19th and 

makes fun of often the real cultural implications of the event. “Empanadas? Trompos? 

Volantines? Pasar tiempo con tu familia y queridos? … ¡No! Ebrios.”124 In this early 

video production, Garmendia employs simple editing techniques to paint a funny 

caricature of a sober vs. drunken role-play where black and white vs. color editing 

divides the real vs. imagined scenarios that often occur when one has had too much to 

drink. However, in keeping with the ideas presented in Chapter Two of this dissertation, 

Garmendia’s caricature of the “drunk” Chilean employs youth slang associated with the 
																																																								
120 “I bet you a scissors if in this moment you are looking at your computer monitor” or “I bet you a battery 
if in this moment you are seated in a chair” (my translation).  
121 “The Obvious Things Of Life” (my translation). The capitalization trends of this video titles also reflect 
an influence of English. 
122 “Did you cut your hair?...Nahhh…You are kidding me” (my translation).  
123 “Drunks, Drunks Everywhere” (my translation).  
124 “Meat pies? Spinning tops? Kites? Spending time with your family and loved ones?...No! Drunks” (my 
translation).  



	 127 

flaite stereotype. While difficult to transcribe, his dialogue could be written and translated 

something like this,  

Washita, sabeh que estábamoh allá con los cabroh tomándonoh unos 

copeteh terrible de felices y oh my gosh estai terrible de guena…Vamoh 

para lo oscurito, ya poh no seai fome vamoh, y que te metí voh gueón, 

suéltame, que te metí voh conchatumadre. (sic) 

Pretty girl, you know we were there with the boys having some drinks, so 

happy and oh my gosh you are so hot…Let’s go someplace private, yeah 

come on, don’t be lame let’s go, and you meddle, asshole, let go of me, you 

get involved motherfucker.” (my translation)  

This vulgar representation of drunken, delinquent behavior during Chile’s fiestas 

patrias125 not only reinforces the flaite stereotype, but also reinforces it as the 

incomprehensible scum of society. In his third video entitled “Facebook” Garmendia 

imitates Facebook founder, Mark Zuckerberg, speaking Spanish with a strong gringo 

accent while making fun of some of the strange characteristics related to the social media 

platform, “¿Cuál es la función de los toques? O en bien chileno, ¿qué es esa güeá?”126 

Garmendia assuredly starts his video career specifically targeting a Chilean audience, 

however, he quickly neutralizes his accent, drops colloquial speech from his narration 

and eliminates topics specific to Chilean culture and society. As the channel financially 

grows, so too does its global extension and the neutralized interpretation of Garmendia’s 

performance.  

																																																								
125 The fiestas patrias refer to Chile’s national independence celebration observed every year on September 
18.  
126 “What is the function of pokes? Or in good Chilean, what is that thing? (my translation).  



	 128 

 Second to dialectal alteration is the constant impartiality of the spaces that 

accompany his video monologues. As Garmendia moves from Chile to Mexico to 

eventually the United States and back to Chile (2011-2015), the setting and spaces that 

accompany his videos remain consistent to a sense of aesthetic ambiguity and geographic 

objectivity. Take for instance the first example pictured in the screenshot taken from the 

“Mujeres / Women” video uploaded in March of 2012. This is the background used from 

the start of his vlogging career.127 While supposedly filmed from his home, the setting is 

impersonal to an extreme, offering little information into Garmendia’s private life. The 

only observed adornment is that of the “Click Like If You See This” sign. It isn’t until 

October of 2012 that “HolaSoyGerman” followers become voyeurs of a new space. In the 

video, “Preguntas de Twitter 2”128 Garmendia begins the video melodramatically 

introducing the change while he wheels about the new backdrop to his monologue in a 

black office chair. Once again, however, the space is void of any personal or geographic 

reference.  

 In the video, “Como Ser Sexy”129 uploaded in January of 2013, Garmendia 

transitions to a space that appears to be a private dormitory where his camera is set up 

across the room. The change this time is only subtly acknowledged at the end of the 

video when Garmendia tells his viewers he knows that they are all wondering what is 

behind the door next to the door that would supposedly lead outside of the room. He 

opens the door to reveal the small bathroom quickly ending all curiosity regarding the 

double door backdrop. This third space remains consistent with walls and woodwork void 

of typical markers of an intimate home.  

																																																								
127 See Appendix A at the end of this Chapter.  
128 “Twitter Questions 2” (my translation).  
129 “How To Be Sexy” (my translation).  
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 In “Preguntas De Twitter 4”130 posted in March of 2013, the setting has changed 

once again, only this time and for the first time, there are two vertically framed pictures 

of flowers that hang behind him. At the end of the video, Garmendia specifically 

addresses the new decoration positioned behind him exclaiming, “Qué cuadro más 

gay.”131 His comment would seem to indicate that the space does not reflect his personal 

taste, and therefore is not his home. The fact that he intentionally commented on the 

decoration, although noncontroversial in nature, would suggest that the setting is still 

void of either personal or cultural significance. The space with perhaps the most aesthetic 

variety first appears in the video, “PEQUEÑOS PLACERES DE LA VIDA”132 posted in 

April of 2013. Pink floral wallpaper borders the top of the wall with the ceiling of the 

bedroom. Garmendia is framed by two matching flower paintings and bedside stands that 

besides matching, pale-pink lamps hold what appear to be assortments of travel-sized 

personal items far enough out of sight to be specifically identified. In comparison to the 

two-year’s worth of previous background settings, this specific space is a bit peculiar to 

Garmendia and his approach towards a neutral location for his videos yet it continues to 

reveal little regarding his geographic whereabouts.  

 The feminine pink room is swapped for a more typical masculine one in the June 

2013 video, “Verguenzas” (sic). Here the adornment returns to his signature “CLICK” 

sign, a Pokémon plush and what seems to be an adhesive decal of tennis players. The 

mise-en-scène of this vlog provides non-threatening props intended for a globalized youth 

culture. The only identifiable prop is that of the stuffed Pokémon. Much like what seems 

to be the neoliberal trajectory of this YouTube channel, Pokémon represents a national 

																																																								
130 “Twitter Questions 4” (my translation).  
131 “What a gay painting” (my translation).  
132 “SMALL PLEASURES OF LIFE” (my translation).  
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(Japanese) industry that became a multinational media franchise that was later subsidized 

and licensed to the US for all sales outside of Asia. Herbert Schiller (1976) explains that, 

“cultural-informational outputs represent much more than conventional units of personal-

consumption goods: they are also embodiments of the ideological features of the world 

capitalist economy. They serve, extremely effectively, to promote and develop popular 

support for the values, or at least the artifacts, of the system” (6). Although this channel is 

consumed by youth as an “authentic” and “grass-roots” approximation of culture, the 

very technology of the YouTube channel that hosts the hundreds of video monologue 

uploads promotes the voluntary embracing of a global neoliberal agenda.  

A few months later in November “HolaSoyGerman” viewers find themselves in a 

living room setting where, once again, the objects offered are annulled of meaning. The 

abstract painting on one side and the mirror-like clock on the other equalize the room’s 

nature much like the lobby entrances and waiting areas of many institution settings. “El 

Ingles (sic)” posted on July 5 of 2013 is an entire video inspired by one of his many 

geographic transitions. Image 8 of Appendix A shows a screenshot of Garmendia 

explaining to his audience that he has moved and is still in the unpacking process, so 

much so that he hasn’t had time to even up “el señor letrero” or the hand-written, 

“CLICK ‘Like’ If You See This,” sign that is normally tapped behind him in his videos. 

He goes on to explain that he doesn’t even have a bed so he is sleeping on the floor 

heightening the recentness of his move.  
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Figure 3.2 Screenshot of his nearly empty bedroom offering a glimpse into his nomadic 
lifestyle133 as a YouTube star and aspiring actor/musician. The shot offers a minimalistic 
viewpoint of his stardom and fitting depiction of a twenty-three year old male. See: 
https://www.youtube.com/watch?v=96Kg12PiCEQ 
 
This video, “El Ingles”, explains the challenges of living in the United States and more 

specifically, an English-speaking world. It comically portrays his foibles in the English 

language such as placing an order at a fast-food restaurant. This is the first and one of the 

few times that Garmendia reveals the geographic location of his video setting. His 

establishment in the US suggests both global success, as well as a strategic economic 

positioning for his growing business.  

 The only space that seems to reappear is that of numbers seven and nine in 

Appendix A. The video, “Amigos Con Derecho”134 posted in November of 2013 shows 

Garmendia’s transition back to the sterile living space previously described. The year 

2014 brings the addition of romantic information alongside another spatial transition. In 

																																																								
133 If the spatial clues are not enough to confirm his lifestyle of constant travel, the video entitled 
“VIAJAR” or “TRAVEL” (my translation) uploaded September 12, 2014 explains that two years prior to 
the video Garmendia had never been on an airplane. He states that between 2013 and 2014 he has been on 
around fifty different flights.  
134 “Friends With Benefits” (my translation).  
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the video, “LES PRESENTO A MI NOVIA / Preguntas De Facebook”135 posted 

February of 2014 reveals not only the firsthand information that German Garmendia has 

a girlfriend, but also another spatial transition. The background exemplified in image 10 

of Appendix A is used repetitively for the videos uploaded in 2014. This dinning room 

setting falls in line with the aesthetics of previous video backdrops: neutral white walls, 

woodwork, and the reoccurring, referent-free props like “el señor letrero” and his plush 

monkey.  

  Considering the evolution of the backdrops featured in the “HolaSoyGerman” 

videos, it becomes clear that regardless of Garmendia’s physical geographic location, the 

aesthetics of the spaces he occupies remain vague, appealing to a mass, Spanish-speaking 

youth audience. Maira and Soep explain that, “analyses of youthscapes136 reveal how 

youth are drawn into local practices, national ideologies, and global markets while always 

occupying an ambiguous space within and between them” (xix). Garmendia began his 

vlogging career highlighting Chilean nationalism and one could argue that traces of 

Chilean patriotism, although decreasingly, can be occasionally seen over the years (2011-

2015); however, as his channel gains popularity, the global neoliberal positioning of 

videos become more apparent. The millions of young people that consume these videos 

and form part of the “HolaSoyGerman” community contribute through consumption in 

filling in the ambiguous spaces of a globalized performance of a pan Latino youth culture 

that is bound up with questions of power and materiality (xv).    

																																																								
135 “I PRESENT TO YOU MY GIRLFRIEND / Facebook Questions” (my translation).  
136 As explained in Chapter One, the term, “youthscapes,” draws from Arjun Appadurai’s (1996) concept of 
“scape” to refer to “a site that is not just geographic or temporal, but social and political as well, a ‘place’ 
that is bound up with questions of power and materiality” (Maira and Soep xv). 
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 In a recent video, “Salir De La FRIENDZONE”137, posted March of 2015, 

Garmendia acknowledges the different bedroom space from which he vlogs. However, 

the bright, green neon lights that hang behind him prove to be a one-time appearance. He 

tells his viewers not to get used to the space as he is transitioning once again. The 

nomadic nature portrayed in the video’s of Garmendia’s YouTube channel is 

representative of the uncertainty and identity search commonly associated with youth. 

The numerous spatial transitions observed in his video monologues mirror Garmendia’s 

quest for identity and global fame. The next video that is uploaded to the 

“HolaSoyGerman” channel is “DIA DE FURIA” on May 15, 2015 where Garmendia 

begins by telling his viewers that he has returned to his Chilean homeland. From what 

appears to be another temporary housing location with blank walls, woodwork and 

halogen lighting, Garmendia offers an establishing shot of the Santiago skyline as both 

evidence and perspective for his followers.  

 
Figure 3.3 Screenshot from “DIA DE FURIA” (May 15, 2015) of bustling Santiago 
skyline at night. The photo celebrates both Garmendia’s return home and his national 
pride. See: https://www.youtube.com/watch?v=Xv3L3gor9mw 
 
																																																								
137 “Get Out Of The FRIENDZONE” (my translation).  
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David Harvey in The Condition of Postmodernity (1989) explains the concept of 

“time-space compression” to explain the acceleration of economic activities in 

globalization that leads to the destruction of space and distance barriers. In the 

information age, this most often occurs as a result of communication technology 

innovations and economics that condense spatial and temporal distances. Harvey states, 

“Accelerating turnover time in production entails parallel accelerations in exchange and 

consumption. Improved systems of communication and information flow, coupled with 

rationalizations in techniques of distribution…made it possible to circulate commodities 

through the market system with greater speed” (285). The concept of “time-space 

compression” is especially important considering both the speed of Garmendia’s real and 

virtual movement. Considering the turnover time of a YouTube video and the speed of 

both exchange and consumption, “time-space compression” is the key ingredient to his 

rapid international success and celebrity. The evolution of the “HolaSoyGerman” spaces 

described in this section demonstrates the alteration between space and time, a central 

component of globalization and capitalism. As Garmendia’s channel intentionally 

broadens and neutralizes its features to incorporate an internationalized Spanish-speaking 

audience, the speed in which the channel has grown on a global scale, in turn, blends 

communities and cultures in “time-space compression.”  

Room aesthetics over the four years of video production described in this analysis 

have maintained an impersonal tone void of cultural or personal referents. This 

chronology of spatial neutrality as well as Garmendia’s transition from a strong, Chilean 

dialect to a less marked variety offer a blank slate for which the “HolaSoyGerman” 

videos have been successfully dispersed around the world.  The “German” character has 
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been packaged and sold as a non-threatening, token Latin American vologger specifically 

intended for a mass audience through the adoption of a global neoliberal agenda.  

4. Digital Imperialism and the HolaSoyGerman Conglomerates 

 German Garmendia’s YouTube videos have most undoubtedly highlighted the 

unifying characteristics of mimetic digital production exemplifying the “time-space 

compression” (Harvey) of a global, capitalistic economy. Nonetheless, it is also important 

to locate the digital phenomena of his videos within the transmedia extension that has 

unified the “HolaSoyGerman” community of followers. Henry Jenkins (2006) explains 

the culture of media convergence as a union of all modes of communication, dividing 

into five types of convergence: technological, economical, global, social or organic, and 

cultural. A convergence culture is “where old and new media collide” in a context in 

which “old media[s] never die” (Jenkins, Convergence Culture 13). Jenkins entertains 

that, “media persists as layers within an ever more complicated information and 

entertainment system…A medium’s content may shift, its audience many change and its 

social status may rise or fall, but once a medium establishes itself it continues to be part 

of the media ecosystem” (14). He contends that the concept of an all-in-one device 

controlling the flow of media is an impossible concept as the creation an adaptation of 

media exists in a constant ebb and flow within the culture of media convergence. He 

states, “Keep this in mind: Convergence refers to a process, but not an endpoint” (16). 

This would suggest that the concept of an all-in-one device controlling the flow of media 

is an impossible concept as the creation and adaptation of media exists in a constant ebb 

and flow within the culture of media convergence. However, this idealist vision of media 

does not factor in the digital imperialism present in said convergence. As new 
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technologies give rise to the commercialization of its media, digital paraphernalia like the 

“HolaSoyGerman” YouTube videos replicate the hegemonic cultural values of multi-

media conglomerates.  

 Jenkins’ concept of “transmedia storytelling” describes how multiple media 

platforms are linked together to form a coherent and engaging story that invites an active 

contribution as part of regular or mainstream viewing experience. Neil Perryman (2008) 

explains that, “Central to Jenkins’ definition of transmedia storytelling is the suggestion 

that consumers who actively engage with a franchise that flow across different platforms 

can potentially enjoy ‘new levels of insight and [an] experience [that] refreshes the 

franchise and sustains consumer loyalty’” (26). To this end, viewers who engage the 

multiple platforms of a franchise with its disparate flow of media are more likely to 

become part of the storyline and build stronger connections with its text. However, in 

what ways are viewers falling prey to this hyper-commercialized web that confuses 

power, agency and meaning? Globalization and the Internet have accelerated the 

processes of cultural influence, most commonly replicating corporate values. These 

corporate values form part of what has become a globalized neoliberalism stemming from 

the hegemonic power of mainly US-based communication giants.  

 The “HolaSoyGerman” channel started out as strictly a YouTube phenomena; 

however, its transmedia extension has expanded to include various platforms that 

contribute to both the meaning and loyalty of its community. Garmendia now hosts three 

YouTube channels, “HolaSoyGerman”, “HolaSoyGerman2”, and “JuegaGerman.” While 

the original channel, “HolaSoyGerman”, totals more than twenty-five million subscribers 

and over two billion views (January 2016), his rapidly growing second channel, 
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“JuegaGerman”, provides its ten million subscribers with humorous gaming videos often 

juxtaposed with his commentaries and popular visual icons such as “The Walking Dead” 

television series (January 2016). His channels are also connected to various other 

platforms including: a Twitter account138, two Facebook fan pages139, two Google+ 

accounts140 and Instagram page141, with nearly 69 million total followers across these 

platforms (January 2016).  

The multiple platforms that form part of the storyline that is “HolaSoyGerman” 

invite its viewers, fans, and gamers to take part in a community that is highly embedded 

in commercialized practices. Through each platform, participants engage more strongly 

in the flow of media, serving both as digital consumers as well as producers of the 

communities in which they participate. Each platform works together to consume and 

produce meaning within an invisible digital economy where the central consumers are 

youth. However, what is perhaps most interesting is that participants of the 

“HolaSoyGerman” online community navigate its multimedia platforms while voluntarily 

offering time and labor and willingly accepting a technological neoliberal ideology. 

Schiller argues that, “Most mass communications in capitalist societies are non-

threatening because they are embedded in a network of reinforcing institutions” (102). 

The influence of multi-media conglomerates like the example provided in this analysis 

forms part of the electronic imperialism present in global cultural issues of the 

information age. However, it must also be mentioned that the digital revolution in Chile 

																																																								
138 See: https://twitter.com/germangarmendia 
139 See: https://www.facebook.com/HolaSoyGerman and https://www.facebook.com/JuegaGermanOficial/  
140 See: https://plus.google.com/108460714456031131326/posts and 
https://plus.google.com/+JuegaGerman/posts  
141 See: http://instagram.com/germanchelo 
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is no longer a foreign imposition, but is rather an integral part of national cultural 

production. 

As digital platforms increasingly work together to increase community loyalty 

and media consumption, the question becomes: how are these multi-media platforms able 

to cohesively connect its users from one platform to another platform? Raymond 

Williams in his work on television (1989) uncovers this key question with his term 

“flow.”  Williams defines “flow” as “the defining characteristic of broadcasting, 

simultaneously as a technology and as a cultural form” (86, 93). In this sense, the culture 

of the medium produces and determines its flow. This is especially relevant when one 

considers the specific cultures of technologies such as YouTube, Facebook, Twitter, 

MySpace, Instragram and many other information sharing sites that function as not only 

modes of communication, but also create a specific culture in which to maintain the 

attention and active participation of its user. This culture is inherently bound up in the 

technologies that support them, identifying and reproducing a capitalistic agenda. Each 

platform works together to consume and produce meaning within an invisible digital 

economy.  

As explained in Chapter One, Barthes142 and his concept of the creation of the 

“myth143” also support this reading of media’s capitalistic intentionality and the 

inseparability of meaning from its production processes. As digital media is connected to 

the rise of immaterial labor, the production of said media is rendered invisible in current 

global capitalist economies. These economies thrive under signs that intrinsically 

																																																								
142 Further reading of this concept can be found in Barthes’ book entitled Mythologies (1957). 
143 Barthes in Mythologies (1957) explains in his preface that the notion of myth seemed to “explain these 
example of the falsely obvious” and “myth as a language.” He explains that his work “attempted to define 
contemporary myth in methodical fashion” (10). In other words, “myths” function to hide capitalistic 
intentionality in modern society. 
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entangle digital platforms with their participation in the logic of global capitalism. While 

myths maintain the status quo and hide production, Garmendia’s exaggerated gendered 

portrayals that humorously recognize social taboos form part of a spectacle that circulates 

alongside his video commodities.  

Questioning racial constructs as a spectacle, Mary Ann Doane in her The 

Experience of Cinematic Time (1990), explains that  

when blackness is an appeal to audiences, it is configured as an event that 

television produce[s] and assimilate[s] as part of the ongoing spectacle—a 

spectacle financed by commercials and hence linked directly to the 

circulation of commodities (236). 

In this case, the very mimetic or “spreadable” characteristics described earlier in this 

chapter must also be criticized as a “spectacle” intentionally constructed for a voyeuristic 

industry. The humorous “HolaSoyGerman” parodies that blur the lines of gender are 

found appealing to mass audiences. These features are “configured, produced and 

assimilated” as a “spectacle” within the digital “circulation of commodities” (236). 

Donane’s intertwined economic spectacle complicates the ideology of the digital 

revolution and the fantasy of spontaneous cultural production that it often seeks to create. 

Is the production of culture in the digital world nothing more than an economic ploy to 

finance the media industry? 

 Green and Jenkins in their article in the book Spreadable Media also question this 

very idea of the construction of meaning in a digitally networked economy, 

Rather than seeing the change the internet has wrought as transforming 

audiences into producers and “setting them free” from tyranny of one-way 
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chains of communication, we argue these changes are shifting how we 

value audiences, how we understand what audiences do, and how they fit 

into the networks of capital, both economic and cultural, that constitute the 

current media landscape (110).  

While the Internet has indeed complicated flows of economic and cultural capital, Green 

and Jenkins also argue, “increasingly, all of us—media “producers” and consumers 

alike—are also media appraisers and distributors” (111). Capital seeking media producers 

in a sense not only show us where to find a fish, but also teach us to be fisherman and to 

promote our very own media ponds.  

5. Rendering Capital Visible: YouTube Commercialization and “HolaSoyGerman” 

5.1. YouTube Capital and “HolaSoyGerman” 

Although this seemingly “organic” site for cultural production has unquestionably 

attained global recognition and popularity, his fans often overlook the dollar signs behind 

German’s numerous media conglomerates. Considering that over one billion people visit 

YouTube each month and view more than six billion hours of videos between them, 

video makers and their footage (if popular enough) can earn large amounts of income 

from their viral creations (Freeman 1). In May of 2015, Harrison Jacobs from the 

Business Insider published the article, “We Ranked YouTube’s Biggest Stars By How 

Much Money They Make.” The wealthy members of the “billion-view club” include in 

first place, Feliz Arvid Ulf Kjelberg / PewDiePie with approximately 36,722,000 

subscribers and 8,874,318,000 total views (May 2015). This Swedish YouTuber has 

formed a dedicated “Bro Army” that follow is short films depicting his reactions as he 

plays video games (Jacobs).  
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The PewDiePie YouTube channel has logically been the inspiration for 

Garmendia’s second channel “JuegaGerman.” This gamming channel mimics an already 

successful platform while providing a less time-intensive way for Garmendia to upload 

daily videos and in turn earn more revenue. His channels “HolaSoyGerman” / 

“HolaSoyGerman2” come in second place among the highest earning YouTube stars. He 

is described as, “a Spanish-speaking YouTuber with a distinct high-energy style, who 

likes to complain about the difficulties of relationships.” In this editorial, his earnings are 

estimated at €302,000 – €2.5million per year. Socialblade.com estimates that his 

YouTube channel brings in an anywhere from $32.7 thousand to $392.8 thousand per 

month and $392.8 thousand to $4.7 million US dollars per year, and the Business Insider 

ranked the “HolaSoyGerman” / “HolaSoyGerman2” channels twelfth in March of 2014, 

estimating his yearly income anywhere from $210,000 to $2.11 million USD across both 

accounts. Garmendia and his YouTube channels rank high on multiple generated lists of 

the highest earning YouTube Partner stars. Other high earning YouTube stars include, 

James Wilson Jr. and his UberHaxorNova channel, Ryan Higa and his RigHiga channel, 

DisneyCollectorBR, Ray William Johnson and Jordan Maron and his CaptainSparklez 

YouTube channel (Jacobs). Sadly, there is only one woman who made this list of self-

made YouTube stars. However, Jenna Marbles’ YouTube channel would be another 

honorary mention in the billion-view club with her humorous monologues and tutorials 

like “Drunk Makeup Tutorial” or “What Girls Do in the Bathroom in the Morning” 

(O’Leary).  

All of these YouTubers share a common audience: juvenile Internet users. These 

high earning YouTube stars confirm Maira and Soep’s claim in Youthscapes (2005) that, 
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“Key players in dynamics surrounding the nation and globalization, who are both more 

and less than the familiar images of mass audience members, savvy consumers, junior 

citizens, and folk devils (xix). Youth are not only at the center of globalization, but are 

they also redefining the nature of capital accumulation, consumption, and citizenship in 

both national and international contexts. Henry Giroux in his essay, “Neoliberalism, 

Youth, and the Leasing of Higher Education,” featured in Global Neoliberalism and 

Education and its Consequences (2009) writes about the global reign of neoliberalism 

and youth as “one of the most visible symbols onto which class and racial anxieties are 

projected” (36). As depicted in Chapter Two, the Chilean societal stereotype, flaite, 

embodies the broken promises capitalism in a global, neoliberal market. Giroux explains, 

“For many young people today, the private sphere has become the only space in which to 

imagine any sense of hope, pleasure, or possibility” (37). Much like fast food, cultural 

productions like the “HolaSoyGerman” YouTube videos form part of a privatized sphere 

where culture is purely something to be pleasurably consumed. While the owners of 

media conglomerates like YouTube gross billions of dollars, its product leaves consumers 

with nothing but empty calories and disposable packaging.  

The earnings of YouTube stars represent a new market opportunity for people of 

all ages to make a living from the comfort of their home using only a video recording 

device. So how do YouTubers like Garmendia become millionaires? “Celebrity 

Networth” writer Brain Warner explains that the Internet has provided a profession that 

can result in millions of dollars through commercialized practices. The advertisements 

that precede many YouTube videos are called a pre-roll. Warner claims that every 1,000 

times these pre-roll commercials are shown, YouTube is paid typically between $20 and 
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$25. This figure represents the CPM, or cost per thousand impressions.144 When a 

YouTube channel achieves enough followers, the account owner is able to apply to 

become a member of the YouTube Partner Program and in turn earn a percentage of the 

CPM. YouTube takes 45% of the Partner’s earnings.  

Since CPM prices can greatly vary, so also can earnings. Warner states that for 

every 1,000 advertising showings, the channel Partner could earn on average $5 to $7 

USD, leaving YouTube with the remaining $18. However, in cases of high volume web 

traffic, these figures would be much more. Take for example a Partner video with one 

million pre-roll advertisement views; Warner calculates that the Partner would earn 

$7,000 (1 million divided by 1000 X $7). Also, all pre-rolls are not of equal value. A pre-

rolled viewed in entirety without opting for the “skip” option pays more. High profile 

commercials (for example, an ad for a high-profile Hollywood new release) also pay 

more than name company domains. Nevertheless, it is important to note that YouTube 

does not always show pre-rolls for every single video view. YouTube also avoids 

showing a viewer various pre-rolls in a row when the viewer is screening multiple videos. 

Ads are catered to target specific populations and geographic regions, however, the 

majority only sponsor US commercialized media (Warner 1-2).  

Considering the highly commercialized practices present in YouTube viewing 

experiences, much like television, achieves its cultural influence through a passive 

consumption of the values that its commercials transmit. What started out as a free, 

public sharing site for user-generated videos, has transformed into a neoliberal media 

mecca. This confirms the concept of “banal imperialism” explored in Chapter One. The 

																																																								
144 The CPM or CPI (Cost per impression) is a term most commonly used in online advertising and 
marketing relating to web traffic.  
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voluntary exposure to US corporate values is not perceived as a threat and therefore is 

passively absorbed by the foreign culture. As US-based communication corporations and 

multi-media conglomerates continue to set the cultural precedent for a global, neoliberal 

digital economy, receiving countries like Chile increasingly imitate these consumerist 

values. 

Important components of certain YouTube videos or even entire channels’ 

success have been the ordinary nature of its contributors and the “democratic” 

determination of their fame. However, an often-overlooked detail is that the hundreds of 

millions of video views that YouTube’s biggest stars generate quickly equate into high 

dollar signs. And these numbers do not include extra revenue sources relating to 

merchandise, licensing, sponsorships or affiliated programs. However, Garmendia has 

made sure that his channel remains true to the “authentic” and “democratic” principles of 

YouTube. Addressing his fandom, he stated in a an interview with BBC Mundo in 2013,  

Es que todo lo que hago yo es casero. Es que lo hago y los subo como que a 

mi Facebook, lo subo a mi Twitter y se acabó…no es que haya alguien 

detrás, un genio de la publicidad, no yo agarro mis videos, los subo a 

internet, la gente los difunde y hasta ahí llegó mi trabajo de publicista.” 

(González) 

Everything I do is homemade. I make it, I upload them to my Facebook, I 

upload it to my Twitter and that is all…it’s not like there is someone 

behind me, a publicity genius, no I take my videos and I upload them to the 

internet, people diffuse them and that is all the publicist work I do. (my 

translation) 
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Though his videos appear to have begun as organically as he describes, this interview 

does not tell the entire story behind these homespun videos and the profitable success of 

the “HolaSoyGerman” channel. 

 The “HolaSoyGerman” videos alone narrate the progression of Garmendia’s 

success and subsequent commercialization. Just two months after posting his first video 

that turned him into a Spanish-speaking YouTube star, “Las Cosas Obvias De La Vida”, 

Garmendia’s videos exchange his signature introduction for a new “POWPLOP CREW” 

logo presentation. According to Wikia, an online encyclopedia of web videos, PowPlop 

Productions is a Chilean production network that started in 2010 that hosts music and 

humorous videos specifically targeting youth. PowPlop Productions has hosted notable 

videos by Julian Serrano, a popular Argentine web series, and a number of Garmendia’s 

“HolaSoyGerman” video monologues. While this Chilean Web production company may 

have aided in the early dispersion of his videos, the “HolaSoyGerman” videos did not 

stay with the company long. Beginning with “Las Apariencias” on November 25th of 

2011, eight of his videos include PowPlop Crew logo introductions or about three months 

worth of video uploads ending with “Pasado, Presente Y Futuro” on January 29th of 

2012). It can only be hypothesized that Garmendia came to the conclusion that his videos 

were best presented as a stand-alone entity in support of a stylized, organic approach.  

 Since Internet fandom most commonly involves media convergence on a mass 

scale that incorporate comments and inquiries across numerous social platforms, one 

would assume that Garmendia would have sought help to keep up with the demand of his 

followers. In an interview with the Huffington Post in the section “Huffpost Voces” in 
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March of 2015, Garmendia is quoted when asked about the amount of time he dedicates 

to his social networks and if he responds personally that,  

Mis redes las manejo todas yo, creo que poner a alguien que hable en mi 

nombre sería faltar un poco del respeto a mis fans. Por mis horarios no 

puedo estar todo el día respondiendo mensajes, pero prefiero responder 100 

mensajes yo personalmente que alguien respondiendo 5,000 mensajes en 

mi nombre. El cariño y el apoyo de mis seguidores es lo que me hace 

crecer, lo último que quiero es decepcionarlos de esa forma. (Bruccoleri) 

I handle all my networks on my own; I think that having someone speak in 

my name would be somewhat disrespecting my fans. Given my schedule I 

cannot spend all day responding to messages, but I prefer to respond to 100 

messages personally rather than have someone responding to 5,000 

messages in my name. The love and support of my fans is what makes me 

grow, the last think I want to do is disappoint them in that way. (my 

translation) 

While researching Garmendia’s channels, I have reached out to him personally on 

numerous occasions. In the fall of 2013, I was alerted that messages sent via Facebook to 

Garmendia were archived to his “Other folder” unless you were directly networked to 

him. There also appeared the option to bypass this notice and send a message directly to 

his Inbox for $15.00 USD, forming yet another string connecting his internet stardom 

with his economic success (see Figure 3.4). After connecting with him on Facebook to 

avoid the $15 charge, I was able to send him a message asking a few research questions 

regarding his channel. I received no response.  
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 In May of 2015 I came across an email identified as his business contact. I 

reached out yet again and was asked to forward my message to a new email contact. 

After forwarding, my email was responded to by a Leonardo de la O who introduced 

himself as German’s representative (see Figure 3.5). While I was told that Garmendia 

does not take interview questions, Leonardo assured me that he would pass along my 

questions. Again, I received no response.  

 

Figure 3.4 Screenshot of Facebook message attempt to German Garmendia in November 
of 2013. Message shows the option of sending a message directly to his Inbox for $15.00 
USD.  
 

 
 
Figure 3.5 Screenshot of Social Media Management Representative signature in the email 
response I received in May of 2015.  
 
 Although I was not able to have my questions regarding the business side of his 

channels answered, it is obvious that there is more support behind the “HolaSoyGerman” 
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and “Juega German” communities than just German. Though his communities were 

undoubtedly born from a home-based endeavor, Garmendia’s attention has also included 

globalized and commercialized practices. Besides BBC Mundo, Garmendia has also 

officially interviewed with SAV of MEGA.cl, a Chilean broadcasting company; CHV 

(Chilevisión), a Chilean free air broadcaster and one of the oldest TV broadcasters in 

Chile; with POR TI, a Mexican youth magazine; Fundación TELEMEX, a Mexican 

broadcasting company; and the Huffington Post, a US online news aggregator and blog. 

He also appeared on the front page of “Tú México”, a Mexican magazine highlighting 

news about celebrities and emerging artists.  

  

Figure 3.6 Photos of Garmendia’s front-page debut in “Tú” magazine that features photos 
and exclusive information from his photo-shoot.  
 
Perhaps the most notable of all his public manifestations was the appearance he made at 

the Aldea Digital 2014 Zócalo in Mexico’s capital city, Ciudad de México, as referenced 

in the introduction of this dissertation. 

The Aldea Digital home page145 explains that the 2014 event celebrated May 17th 

as the “Día del internet en infinitum”146 with the goal to expand the benefits of 

connectivity to more people. The event boasted 258,896 participants that made it the 

																																																								
145 Visit: http://www.aldeadigitalmx.com 
146 “Internet Day in infinitum” or “Endless Internet Day” (my translations).  
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largest digital inclusion event in the world, setting the Guinness World Record with the 

largest number of people taking technology information classes in the world. The 2014 

event also hosted German Garmendia as a guest speaker for an informal question and 

answer session on Sunday, April 13th that was advertised as free and open to the public. 

“HolaSoyGerman” fans, mainly adolescents and their families, began lining up for this 

Internet star’s appearance at six in the morning. By the time Garmendia appeared on 

stage, the Zócalo had extended past its maximum capacity of people.147 Just a short 

fifteen minutes into his stage manifestation, the crowd got out of control and Garmendia 

was quickly evacuated to calm the chaos. Multiple reports of the event claim that event 

coordinators simply did not anticipate or plan adequately for the crowds that arrived for 

the Sunday public presentations of this event. Social networks also confirmed more than 

a dozen injured spectators from overcrowding and the collapse of one of the tents at the 

event (Desmanes en la Aldea Digital). The YouTube videos of the event show the 

overwhelming fan presence for Garmendia’s appearance even as he is escorted from the 

premises, claiming “LITERALMENTE GERMAN ESCAPO DE LOS ZOMBIES 

GERMANITERS”148 (Artefactos_7 Diseño Rotulacion Impresion).149 Minutes after his 

rapid departure, Garmendia published in his Twitter account, “Muchas gracias México 

me habría gustado quedarme mas (sic) tiempo pero me preocupa mas (sic) la seguridad 

de ustedes, los quiero gracias por el cariño” (Alfredomatta).150 The event provided a 

physical demonstration of the otherwise virtually confined following.  

																																																								
147 The Zócalo is the main plaza of Mexico City, the “Plaza de la Constitución.”  
148 “Literally German escaped from the ‘Germanite Zombies” (my translation).  
149 See: https://www.youtube.com/watch?v=JdgvtiSqg_A 
150 “Thanks a lot Mexico I would have liked to have stayed longer but I worry more about your safety, I 
love you all thanks for the affection” (my translation).  



	 150 

Garmendia’s popularity has also been complimented by geographic positioning. 

Tracing the commercialization of his YouTube presence, Garmendia made a few strategic 

moves to compliment his expanding success. After a few months in Mexico, Garmendia 

established himself in Los Angeles, California to pursue an acting career (González). 

Using his videos as a reflection of his travels, there are multiple videos that acknowledge 

his travels and spatial changes. “Preguntas de Twitter 2” uploaded on October 5 of 2012 

introduces the video explaining the new space. The video “El Ingles” published on July 

5th of 2013 comments specifically on the challenges of living in the US and 

communicating in English. While no specific information about his whereabouts are 

disclosed in the videos, his interview with BBC Mundo and appearances in Mexico show 

that Garmendia looked north to expand his career.  

  Garmendia states that his move to Los Angeles, California supported his 

aspiration to pursue an acting career. After a few months in Mexico, in June 2013 

Garmendia moved to Los Angeles to train as an actor and jumpstart his acting career. He 

states, “Mi objetivo en Los Ángeles es convertirme en actor y qué mejor ciudad para 

hacerlo que esta” and “Aquí hay tanta gente con talento que me levanto por las mañanas 

con ganas. La competencia me encanta.”151 He is also noted for referencing Jim Carrey 

and Adam Sandler as comparative inspiration for his acting aspirations (González). 

Garmendia’s attitude toward career advancement emulates an idealization of 

“Americanized” cultural production as synonymous for success. Considering the 

historical and cultural involvement of the United States in Chile as discussed in previous 

chapters of this dissertation, it is no surprise that predisposed notions of US culture and 

																																																								
151 “My objective in Los Angeles is convert myself into an actor and what better city to do that than this” 
and “Here there are so many talented people that I wake up with positive energy. I love the competition” 
(my translation).  
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economic attainment would support the growing commercial status quo of the 

“HolaSoyGerman” YouTube channel.  

5.2. Free Market Collaboration and Veils of Democracy 

 Whether or not Garmendia considers his videos a hobby, his YouTube presence is 

highly intertwined in capital accumulation. Marx in his “The So-Called Primitive 

Accumulation” establishes the ideas of money and commodities as synonymous for “the 

means of production and of substance” (432) that has been the basis of class distinction 

between possessors and non-possessors. He later explains the concept of “primitive 

accumulation” as, “the historical process of divorcing the producer from the means of 

production” (432).  What Marx has proposed in his definition of “primitive 

accumulation” is and has been the key technique in the invisibility of production 

throughout participation in digital economies, such as the YouTube channels and its 

multiple media convergence outlets of “HolaSoyGerman.” Marx contends that “A 

commodity is therefore a mysterious thing, simply because in it the social character of 

men’s labour appears to them as an objective character stamped upon the product of that 

labour” (320). This idea is also addressed in Althusser’s “Ideology and Ideological State 

Apparatuses” in the thesis, “Ideology represents the imaginary relationship of individuals 

to their real conditions of existence” (155). It is not until one strips away the channel’s 

“mystical veil” (Marx 327) and connects the videos’ economic success back to questions 

of production and consumption, that one realizes the invisibility of labor and production. 

While there is an “allusion to reality” (Althusser 156) that the channel represents a free 

and democratic platform for its participants to take part in the “HolaSoyGerman” 



	 152 

community, there is also a complete divorcement of the economic reality that has turned 

Garmendia and the producers of YouTube into millionaires.  

Gramsci also helps viewers understand the force of cultural hegemony that 

“leads” and “dominates” through “intellectual and moral leadership” (210). Therefore, 

the exercise of hegemony, as explained by Gramsci, “is characterized by the combination 

of force and consent, which balance each other reciprocally” (210). This is especially true 

of YouTubers whose economic success virtually depends in entirety on the participation 

of its viewers. The equilibrium of force and consent is maintained through public opinion 

that is achieved by community loyalty across various media conglomerates. However, as 

Tolson explains, there is “a particularly problematic conflation, propounded by ‘digital 

optimists’, between online participation and the ‘myth of digital democracy’, which is in 

urgent need of a ‘reality check’” (284).152 It goes back to mystifying the means of free-

labor production while offering a product to its public wrapped in the veil of supposed 

democracy. 

Adorno and Horkheimer in their, The Culture Industry: Enlightenment as Mass 

Deception, proposes a vision of culture as part of an equalizing economy, a “paradoxical 

commodity” (131), where the culture industry achieves, “the compulsive imitation by 

consumers of cultural commodities which, at the same time, they recognize as false” 

(136). Horkheimer explains the concept of “stylized barbarism” (101) that the “culture 

industry” uses as a way of “producing, controlling, [and], disciplining” its subjects 

through a universal amusement and perceived “cultural progress” (115). The culture 

industry misleads its users through the use of technologies that standardize and mass-

																																																								
152 See also: McChesney, Robert W. “Global Media, Neoliberalism, and Imperialism.” Monthly Review: An 
Independent Socialist Magazine 52.10 (2001): Web. 15 Oct. 2015.  
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produce with an equalizing force that infects “everything with sameness” (94). While 

operating under a “rationality of domination” (95), its illusion of mutual consent becomes 

the contradictory theology in which the culture industry silently deceives.   

When this discourse is extended to the “digital economy” realm of the Internet, as 

explained by Terranova in, Free Labor: Producing Culture for the Digital Economy, it 

becomes apparent that the “24-7 electronic sweatshop” that has fueled the “digital media 

industry” (33) has blurred the “territory between production and consumption” (35). The 

traditional work factory has been converted into a “social factory”, offering what Levy 

describes as “collective intelligence”, “rooted in collaboration” and labeled by Barbrook 

as a “gift economy” (37). The production of culture at the digital level now exists across 

multiple platforms with a global extension in a semi-ephemeral state, all while disguising 

the “social factories” that sustain said productions. 

 The cybercultural YouTube production found in “HolaSoyGerman” is a perfect 

example of Terranova’s argument of “free labor.” The Net is argued as, “either a product 

that gets you hooked on to another one or makes you just consume more time on the 

net…the objective is to have you consume bandwidth” (50). In this sense, the Internet 

and cybercultural creations like “HolaSoyGerman” are “always and simultaneously a gift 

economy and an advanced capitalist economy” (51), most often disregarded as a 

nonthreatening or unproblematic cultural economy. While the “HolaSoyGerman” videos 

offer a grass-root stylistic approximation of culture, it is important to see and understand 

the objectives of production, as well as the reliance on labor that both produce and sustain 

YouTube channels like the one described in this essay. As Terranova explains, “the 

Internet is about the extraction of value out of continuous, updateable work, and it is 
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extremely labor intensive” (43). The Internet is disguised as a utopian platform for 

communal intelligence, while users are blinded to the process of mythification153 that 

seeks to isolate labor from, in this case, the contradiction of both production and 

consumption.  

  Terranova synthesizes the outcome that the “interface” between Internet and 

capital yields as, “a digital economy that manifests all the signs of an acceleration of the 

capitalist logic of production” (47). The Internet, shortly after its invention, has become 

the site for hyper-transmissions of culture and commodity. The “myth” of media power at 

play in popular YouTube productions like, “HolaSoyGerman” are significantly 

contradictory. As Tolson explains,  

Ordinary people may be celebrities on YouTube, but mainstream media 

remain a place of limited access and special status…The dominant media 

system, including broadcasting, is not displaced by YouTube and it retains 

the capacity to recontextualise it for its own purposes the user-generated 

communication it finds there. (286-87)  

This free market of “collaboration” has become an overwhelming breeding site for the 

capitalist machine, confusing value, labor, and commodity amidst an endless sea of 

neoliberal opportunity. It keeps both labor and the exchange of capital invisible at all 

times, presenting itself as a democratic platform in which its audience is given economic 

freedom to make their voice heard. 

 

 

																																																								
153 Barthes, Roland. Mythologies. New York: Hill and Wang, 2013. Print. 
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6. Viral Media: Spreadability of Whose Values? 

 For as much as the nature and history of this channel can be scrutinized, 

questioning the “grass-roots” nature of Garmendia’s channel and the “democratic” idea 

of the Internet, the question boils down to: what is the sum of all this media? As youth 

are particularly receptive to new media forms, the influence of technology on youth 

culture is exponential. As I argued in Chapter One, the concept of digital media as a 

celebration of transcultural or cross-cultural initiatives falls prey to a notion of utopia that 

confuses power, identity and capital.  

Neoliberal rhetoric in countries like Chile that have an established history of US 

intervention and cultural influence has accepted new information technologies and their 

seemingly open and free platforms with open arms. The New York Times article entitled, 

“Welcome to the Age of Digital Imperialism” by Bill Wasik written June 4, 2015 reflects 

upon culture and expression and the values that technology transmits in the digital age. 

Labeling this technology graze and the values that it in turn transmits as “digital 

imperialism” Wasik highlighted an increasingly more urgent point—digital media and its 

extension is not “culturally neutral” (2). As technology becomes more readily available 

and devices contain the capacity to photograph or film in a moment’s notice, so all is the 

impulse to share and disperse increasingly more private information. And who are the 

leaders in the digital age? Youth. The “HolaSoyGerman” YouTube channel was not only 

created by but also caters to a young audience. As much as sharing publically on the Web 

is tied to ego boosting and feelings to belonging, so also is the voyeuristic quality of 

watching other’s media productions whether the individual is known or unknown. These 

topics are at the heart of identity discovery in adolescents and young adults.  
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 New media targets young people under the enchantment of a commercialized 

status quo. Youth now form both the producers and consumers of the various social 

factories or, as I argued in Chapter One, the numerous media sweatshops that exist online 

today. Perhaps the most important consideration that Wasik argued is that media sharing 

is not “value-free.” Supporting his previously mentioned term and title of the article, 

“digital imperialism”, personal, technological devices such as smartphones function as 

locomotives that carry “cultural freight” as they crisscross borders while reinforcing US 

values specific to the digital age. In support of the central argument of this dissertation, 

Wasik maintained that, “there is little doubt as to which nation’s values are hiding in the 

hold. As of 2013, eight of the world’s top 10 Internet companies by audience were based 

in the United States, though 81 percent of their online visitors were not” (2). The Internet 

and rise of technology has only aided unequal exchanges of cultural influence where the 

discursive power tactics that intervene and mimic a US consumer agenda are imbedded in 

the devices that transmit and reproduce the strongholds of a capitalistic empire. This is 

compounded by the speed at which media is circulated.  

 As “American Internet giants” like Apple, Google and Facebook continue to 

control the digital market spreading corporate values across the globe, Wasik explained, 

“the question is not whether the spread of technology is promulgating, as Hollywood 

once did, an American vision of what the world should be. Rather, the question is how 

the rest of the world will respond” (3). In other words, we have reached a point where the 

question is not if a US “Americanization” processes are visible on a global level, but 

rather what will be the impact of the footprint? How do we navigate cultural production 

as it forms part of a larger information system across numerous platforms where 
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representation and meaning is like digital folk art with convoluted origins and a never-

ending long tail.154 US “free-market” values have been imposed internationally directly 

inform cultural texts reflecting neoliberal principles globally. From Silicon Valley to 

countries like Chile, it appears that the face of culture has changed for good.  

 Wasik also described the “evangelical stance” of many corporate technology 

cultures in Silicon Valley that have made it their humanitarian duty to take the Internet 

and its culturally reproducing apps to developing nations around the world. “Executives 

of these companies genuinely believe that over the long run, information technology—

including, naturally, the services they themselves provide—is crucial to bettering society” 

(3). Therefore, the “power to share” is believed to be part of a social justice initiative 

rather than a US capitalistic agenda. From “selfies” and “memes” spread about through 

Facebook and Twitter to virally reproduced YouTube videos posted in channels like 

“HolaSoyGerman”, resistance is overlooked once the highly influential effects of social 

capital take hold. Increasing pressures of belonging in youth are compounded in a digital, 

social arena. And unfortunately, the pains of growing up are only magnified in the 

Internet age where there is a constant supply of cyber-bullies.  

 In this “restless craving for social uplift” (Wasik 4), viewers and media users 

willingly hand over their private lives to take part in the production and distribution of a 

product that, in the end, becomes them. Appealing to our vanity, the neoliberal machine 

of media convergence and participatory culture disguises itself as a Web 2.0 democracy 

when it is really a Spectacle 2.0.155 The “HolaSoyGerman” YouTube videos call attention 

																																																								
154 See: Anderson, Chris, 1961. The Long Tail: Why the Future of Business is Selling Less of More. 1st ed. 
New York: Hyperion, 2006. 
155 Felix Stalder in his article, Between Democracy and Spectacle: The Front-End and Back-End of the 
Social Web in The Social Media Reader (2012) explains the concept of a Spectacle 2.0 as “where new 
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the hidden agenda and false prophecy that is the new religion of media convergence and 

participatory culture through the adoption of US values and consumerism whose 

imperialistic nature is silently dismissed as the dazzling lights of social capital 

effortlessly guide and direct its users. Every year, more and more technology tools 

emerge that create and spread value in a “virtuous circle for all who share their virtues” 

(4). It is what keeps media in motion and digital consumption as regular as eating or 

sleeping. 

Conclusions  

This chapter has explored the “HolaSoyGerman” YouTube channel and it 

multiple accompanying media conglomerates within the stylistic portrayal and values of 

global neoliberalism. Identifying qualities of viral media reveal the economic 

intentionality behind user generated cultural productions like “HolaSoyGerman.” 

Characteristics such as ordinary people, flawed masculinity, humor, simplicity, 

repetitiveness and whimsical content (Shiftman) explain the stylized expression of humor 

that Garmendia implements. These common features are identified as aiding in the 

spreadability of YouTube videos and appeal specifically to youth culture. The 

“HolaSoyGerman” aesthetic associates its platform to paradigms of authenticity, 

democracy, and global opportunity while proposing a kitsch imaginary of latinidad for its 

global audience. The evolution of his character and the mise-en-scène of his videos show 

a specific intent toward neutrality where “German” is tokenized through an ambiguous 

approach that evades personal and cultural referents. As Garmendia’s channel 

intentionally broadens and neutralizes its features to incorporate an internationalized 

																																																																																																																																																																					
forms of control and manipulation, masked by a mere simulation of involvement and participation, create 
the contemporary version of what Guy Debord called ‘the heart of the unrealism of the real society’” (242). 
See: Mandiberg, Michael. The Social Media Reader. New York: NYU Press, 2012. 
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Spanish-speaking audience, the speed of his global growth has blended communities and 

cultures in “time-space compression” (Harvey).  

The multiple media platforms that link together to form the “German” community 

invite its users to participate in the construction and maintenance of its storyline while 

building stronger connections and loyalty to its texts. Participants most commonly 

understand this immateriality of labor as free market collaboration. However, this process 

mystifies and isolates labor from digital media production and consumption where youth 

compose both the target laborers and consumers. Confusing labor, commodity and value, 

Garmendia’s YouTube channel is disguised as a utopic platform for global democracy. 

This idealistic vision regrets to acknowledge its simultaneous acceptance of a 

commercialized status quo that spreads the values of a US capitalistic agenda. 

 For as much as efforts of defiance against a hegemony deeply established in the 

fabric of society are attempted, cultural expressions like the “HolaSoyGerman” YouTube 

channel do not escape the driving forces of US consumer culture in a global neoliberal 

order. With a critical understanding, the façade of democracy becomes apparent and the 

congruence of production reveals economic intentionality. Digital media has found a 

permanent home in today’s society. Sites like YouTube form part of a new mediascape156 

that flows from platform to platform, and is sustained by its users. While this chapter has 

questioned German Garmendia’s YouTube channel “HolaSoyGerman” as a democratic 

platform for hegemonic resistance as well as an invisible capitalistic machine, it also 

leaves room for future studies to consider the questions such as: if ultimately all cultural 

																																																								
156 Mediascape makes reference to Arjun Appadurai’s social imaginary and his five dimensions of global 
cultural flow: ethnoscapes, mediascapes, technoscapes, finacescapes, and ideoscapes. Appadurai, Arjun, 
1949. Modernity at Large: Cultural Dimensions of Globalization. 1. Vol. Minneapolis: U of Minnesota P, 
1996. Web. 



	 160 

production when consumed by the public is tied to economic ends, is there a way to 

successfully disassociate cultural production in new media from the capitalistic machine? 

What examples of popular, digital cultural production defies this logic, and what is the 

future of culture, as we know it?  

  Though the “HolaSoyGerman” channel may currently be taking a back-seat 

position to Garmendia’s secondary channel, “JuegaGerman”, the “German” YouTube 

domain shows no sign of losing speed as a Spanish-speaking Internet sensation. With a 

unique and comical approach to every-day issue of youth culture, Garmendia is the 

epitome of Web success. With every viewing, “like”, and comment, his self-sustained 

videos form part of the well-oiled machine that is the global neoliberal digital economy 

of cultural production today.  
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CHAPTER 4 

Protest, Religion and Digital Narrative: “Siempre por la vida” 
 
1. Introduction and Overview 
 

From the Arab Spring to the Chilean Winter, digital texts and social media sites 

are now an integral part of social and political activism worldwide. This chapter explores 

lesser-known modes of student protest in Chile. To do this, it analyzes religious political 

participation through one particular visual manifestation produced by the national 

campaign, “Siempre por la Vida”, a division of the student foundation, “Fundación Chile 

Siempre: Ideas en acción.” This chapter highlights digital texts of the Chilean student 

organization, “Chile Siempre”, and their stylized performance of moral values through 

mediatized and digitalized spaces in order to reveal US religious and cultural 

interventionism through evangelical missionaries in Chile. How does religious activism 

manifest digitally in Chile, and how can these narratives created through digital mediums 

be analyzed through a cultural studies lens? While larger student movements in Chile 

such as the 2006 “Penguin Revolution”157 and the 2011 “Chilean Winter”158 have been 

widely studied, very little is published regarding religious participation and digital trends 

in political mobilization. This chapter questions the visual, performative, and capitalist 

forces at play in the pro-life student activist group, “Siempre por la Vida”, to argue a 

stylistic portrayal of protest and global neoliberal moral values in Chile.  

Digital communication practices have changed the way social movements are 

configured and participation is conceived. The mediatization of social movements now 

																																																								
157 The 2006 student protests in Chile have been referred to as the “Penguin Revolution”, “Penguins’ 
Revolution” and “The March of the Penguins.”  
158 The “Chilean Winter”, also labeled by Chilean presses as the “Chilean Education Conflict”, refers to the 
2011-2013 student protests, its name in reference to the “Arab Spring” demonstrations.  
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exists in numerous, digital platforms with a global extension in a semi-ephemeral state. 

As a critical part of uncovering the multiple modes of student activism in Chile in order 

to reveal US transculturation in religious, student activism, this chapter takes an in-depth 

look at one particular digital narrative of the “Siempre por la vida” national campaign. 

First, contextualizing the campaign video within the development of student movements, 

neoliberalism, education and religion in Chile, this chapter critiques the cultural forces at 

play in the production, reception, and critical understanding of the video. How do pro-life 

activism and their moral values manifest in a digital realm? What are the social, 

commercial and ideological interchanges that occur through digital activism? These 

questions will help guide this analysis of the “Siempre por la Vida” video clip, looking 

closely at the semiotics of protest imagery, the “performance” of the protest video, the 

invisibility of capital flows, and the implications of gender and the body in the 

accumulation of capital. The triangulation of these topics introduces an interdisciplinary 

approach to study the changing social norms of student protest in Chile in order to 

provide an enriched understanding of the role of digital text in religious student protest 

movements. 

This final chapter argues that Christian youth groups have achieved political 

presence and societal ascendance through Web platforms rooted in religious 

transculturation in Chile informed by United States missionaries. Student protest in Chile 

has, and continues to be, central to Chilean youth culture, and US Protestant religious 

organizations have spurred new forms of student political participation that gain social 

recognition through stylized, digital depictions of cultural moral values. Youth culture is 

increasingly more tied to the Web, and digital narratives are now central to religious and 
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political landscapes. This chapter questions how Protestant communities in the United 

States have informed religious globalization in Chile. This chapter, like the previous 

chapters outlined, actively investigates cultural productions of young adults that in turn 

make US cultural and moral transculturation in Chile visible.  

2. Chilean Student Movements and Neoliberalism 
 

Student movements in Chile have been, and continue to be, one of the most 

prevalent topics in Chilean politics within the past decade. The recent student protests 

mark the greatest show of activism in Chile since the final years of the military 

dictatorship in Chile (1983-1989) where mass protests responded to economic and human 

rights abuses (Benitez and Chovanec 39-41). Many of these movements have called for a 

new national educational system with public, democratic, pluralist, and free education. 

These student-led political and social undertakings continue to fight for an educational 

system that diverges from the neoliberal model established under the military dictatorship 

of Augusto Pinochet (1973-1990). As reviewed in Chapter 1 of this dissertation, the 

Pinochet government and its economic collaborators, also known as the “Chicago Boys”, 

took the ideals and principal theories of neoliberalism from Milton Friedman from the 

University of Chicago to be implemented in the plan for economic recovery in 1972 prior 

to the overthrow of the Chilean President Salvador Allende (Rose and Milton 

Friedman).159 Through the country’s political and cultural transition over the last four 

decades, the voices of the ongoing Chilean student movements have diversified and 

intensified. While fighting for varied causes, often organizing pacifically for the 

development of their country and its citizens, these movements and their activism 

continue to surge.   
																																																								
159 Also see David Harvey’s A Brief History of Neoliberalism (2005).  
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There are, however, a variety of student organizations that have emerged over the 

years that diverge from the prominent voices that have come to define student activism in 

Chile. The Gremial Movement, or in Spanish, gremialismo,160 became the main doctrine 

in opposition to university reform of the mid-1960s. This social, political and economic 

ideology inspired by Catholic doctrine opposed leftist ideals for educational reform. Lead 

by Jaime Guzmán Errázuriz, a law student at the Pontifical Catholic University of 

Valparaíso and President of the university’s Student Federation, the doctrine expanded to 

many universities in Chile, and led to the formation of the UDI (Unión Democrática 

Independiente) or Independent Democrat Union. In September of 1973, Guzmán 

Errázuriz was selected by the military government to help draft the new Constitution 

towards a transition to democracy. He was assassinated in 1991 by the far-left urban 

guerrilla movement (Frente Patriótico Manuel Rodríguez)161 while leaving the Catholic 

University campus where he held teaching positions since 1968. At the time of his 

passing, Guzmán Errázuriz was a distinguished professor of Political Theory and 

Constitutional Law at the Pontifical Catholic University of Chile (Archivo Jaime 

Guzmán). While his death marked the end of an era, his legacy and the ideals established 

in the Gremial Movement are still very present in Chilean politics, student mobilization, 

and Chilean popular culture.  

Since the formation of the Gremial Movement, student organizations and 

religious activism in Chile have grown and diversified. The main concern of student 

mobilization in Chile is one that takes root in the neoliberal logic that was installed in 

Chilean education systems since the dictatorship years where free public schooling was 

																																																								
160 “Gremio” is Spanish for “guild” (a group of people of like nature, profession or social state); thus, 
“Gremialism” means “guildism” (Writer’s translation of definition from Real Academia Española).  
161 See www.fpmr.cl  
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eliminated and education was given over to local administrations. Although Chilean 

education has ranked higher than that of its surrounding countries, the inequalities that 

resulted from its decentralization of education came to be described as “education 

apartheid.”162 The Chilean education system has one of the greatest segregations by 

social class in the world (Salinas and Fraser 19). The commodification of education in 

Chile has intensified social inequalities at every education level (elementary, secondary, 

and higher education), and has come to characterize the battle of secondary and 

university students alike. This free-market, educational shift has inspired on-going 

students movements demanding a Constitutional reform (Pousadela 686).  

The “Penguin Revolution” or “March of the Penguins”163 of 2006 organized a 

series of protests across Chile that scaled to 600,000 high school and university students, 

immobilizing most schools and universities in Chile (Benitez and Chovanec 44). As 

previously referenced, this uprising marked the largest mobilization since the final years 

of the military dictatorship in Chile (39-41). While the Chilean government announced 

new measures that would meet the students’ demands and end the strikes, the Penguin 

Revolution in Chile recommenced in April of 2007 when students returned to classes 

after the summer holiday (45).  

The Chilean Education Conflict164 continued, and the 2011-2013 protests brought 

more student voices to the streets. Stemming from the 2006 Penguin Revolution, the 

“Chilean Winter”165 of August 2011 included “demonstrations, marches, occupations, 

																																																								
162 Chilean campaigner, Mario Waissbluth, used the term, “educational apartheid” to describe the 
inequalities present in the Chilean educational system in 2011. See: “We Want the World.” The Economist. 
The Economist Newspaper, 13 Aug. 2011. Web. 11 June 2015. 
163 So-named for the colors of their school uniforms (Benitez and Chovanec 39).  
164 This is the term most commonly used in Chilean popular presses to discuss these movements. 
165 The “Chilean Winter” was coined “in reference to the ‘Arab Spring’” that was occurred that same year 
(Cabalin 26).  
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hunger strikes, diverse creative expressions, virtual activism, scattered violence, and 

harsh police repression” (Pousadela 686). The “Chilean Winter” surpassed participation 

numbers of the 2006-2007 mobilizations. These collective reactions to unequal, 

neoliberal educational practices gained widespread support from the country as a whole. 

Though student protestors in Chile have not yet achieved all of their objectives, they were 

able to influence an education budget increase in 2012 that included changes such as 

“scholarships for 40% of the most vulnerable students and increased student loans at 

lower interest rates” (Salinas and Fraser 23). In the wake of neo-liberal regimes and the 

privatization of education, shifts in political leadership have also broadened the voices of 

student movements in Chile. 

Michelle Bachelet was the favorite and winner of the Spring 2013 presidential 

election in Chile. Her reelection marked an historic socialist win in the first presidential 

election since the end of the Pinochet dictatorship in which voting was voluntary through 

the debut of an automatic enrollment voting system. Her campaign proposed 

constitutional, educational, and tax reform for increased social freedom. Her conservative 

counterpart, Evelyn Matthei, however, proposed a campaign that respected and upheld 

biblical principles as the foundation of her presidential candidacy. She stated that if 

elected, “Yo me comprometo a seguir en nuestro futuro Gobierno—y si Dios quiere que 

yo ahí llegue—a que no se hará nada que vaya en contra de lo que la Biblia señala” 

(Rivas Arenas 1).166 Both female candidates in the 2013 presidential election represent 

the social divisions that have existed for decades in Chile—a country marked by 

dictatorship and extreme classism. Regrettably for Matthei, a presidency founded in her 

																																																								
166 “I pledge to continue in our future government—and if it be God’s will that I get there—to not do 
anything that goes against what the Bible says” (my translation).  
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faith in God opposed the message of social freedom that Bachelet promised in her 

campaign. This 2013 election became a turning point in Chilean politics, seeking to 

revolutionize this traditionally conservative Catholic country by putting education and 

healthcare under state control while leaving issues of personal morality to individual 

decision-making.    

While Chilean politics have begun to embrace alternative lifestyles and increased 

social freedoms, some defend that the economic growth that the country has enjoyed can 

be traced to General Pinochet’s economic liberalization policies. The influential Chilean 

sociologist, Eugenio Tironi, describes the economic changes in his country as going from 

a “European-style development model with a welfare state [prior to the Pinochet regime], 

to a US-inspired model, with increased competition, entrepreneurship and risk, and more 

working hours” following the installation of Pinochet’s liberalization policies (2-3). This 

rapid economic development agenda mirroring US capitalist values has also been the 

impetus for a digital participatory culture in Chile. However, how have religious practices 

in Chile responded to economic and social changes under a neoliberal model? What are 

the religious implications of US involvement in Chile and what is their digital presence? 

3. Religion and Education in Chile Under a Neoliberal Model  

3.1. A Protestant Turn 

The Catholic Church has been deeply rooted in Latin American history and 

society. Albeit with differing degrees of importance according to the country, it has 

influenced all aspects of life ranging from sexual education to political participation 

(Klaiber 407). The Church has been noted as both the moral authority and a lead player in 
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human rights movements during times of dictatorships,167 mediating in the return to 

democracy.168 However, the Church has also at times played a key, supportive role in 

Latin American authoritarian politics as a way to conserve principles believed to be 

“godly”.169 Martín Obregón in his article, “La Iglesia argentina durante la última 

dictadura militar” (2007),170 explains the controversial nature of the Argentine Church in 

dictatorship years and the passionate debates and public discussion that have circulated 

on the subject of its controversy. Obregón explains that the majority of Catholic sectors 

supported the military regime while adopting a moderate position regarding the 

systematic violation of human rights by the armed forces. He states, however, that “la 

imagen de una Iglesia que fue ‘cómplice’ de la dictadura militar, bastante difundida en la 

sociedad, ha conspirado en ocasiones contra un análisis más profundo, favoreciendo 

simplificaciones y esquematismos” (1).171 Cases of complicitness are not, however, 

limited to Argentina. Jeffrey Klaiber’s book, The Church Dictatorships and Democracy 

in Latin America (1998) analyses the role of the Catholic church in eleven different 

Central and South American countries during the darkened years of dictatorships from 

1970 until 1995 and its divided loyalties to past and present, rich and poor.  

Contradictions and controversy aside, the fact remains that since the 1970s, Latin 

America has experienced a growing Evangelical and Pentecostal Protestantism 

presence.172 The Protestant religion and lifestyle in Latin America has also recently 

																																																								
167 1973-1990 in Chile. 
168 See: Cook (1984), Dawson (1999), and Klaiber (1998 and 2009). 
169 See: Obregón, Martín. “La Iglesia argentina durante la última dictadura militar.” Historizar el pasado 
vivo en América Latina. Universidad Alberto Hurtado. 2007. Web. 1 July 2015. and Shah, Timothy S., and 
Robert Dudley Woodberry. “The Pioneering Protestants.” Journal of Democracy 15.2 (2004): 47-61. Print.  
170 “The Argentine Church during the last military dictatorship” (my translation).  
171 “The fairly widespread image of the Church as an ‘accomplice’ of the military dictatorship has 
sometimes conspired against a deeper analysis, favoring simplifications and schematics” (my translation).  
172 Evangelicalism and Pentecostalism are considered religious movements within Protestant Christianity.  
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become a growing area of study among scholars. Shah and Woodberry (2004) claim that 

much of the growth in Protestant and Evangelical populations has developed in 

historically Catholic Latin American countries since “[lifting] restrictions on Protestant 

activities a few decades ago” (49). According to Christian Smith, “Brazil, Chile, 

Guatemala, El Salvador, and Honduras are reported to have Protestant populations that 

exceed one-quarter of their populations” (119). Jeffrey Klaiber also stated that, “In 

Guatemala and Chile the Pentecostals (close to the concept of ‘Evangelical’ in the United 

States or the United Kingdom) made up around 25% of the population” (408).  

In the 2012 Chilean Census, the Evangelical population is cited as rising from 

15.14% in 2002 to 16.62% in 2012 while Catholicism fell from 69.96% to 67.37% in the 

same timeframe. An Episcopate spokesman responds to these religious changes in Chile 

reflected in the 2012 Census in the article, “Censo 2012 en Chile: Aumentan evangélicos 

y disminuyen católicos”,173 by acknowledging the sentencing of pedophile priests as an 

influential factor in the decreasing Catholic population. Regardless of the reasons behind 

the decline of Catholicism in Chile, the rise of Evangelical and Protestant populations 

have added another important consideration of religious political participation in Chile. 

Shah and Woodberry state that while there is compelling cross-national evidence linking 

Protestantism to the development of democracy, their connections are not without debate. 

They explain that important founding figures such as Martin Luther and John Calvin 

“favored authoritarian politics as a means of defending or extending the purity of 

Reformed doctrines and practices” (48). For as much as the rise of Protestantism has 

aided in democratic practices in Latin American countries like Chile, its history and 

relationship are highly problematic. There is no doubt that religion has historically and is 
																																																								
173 “2012 Census in Chile: Evangelicals Grow and Catholics Diminish” (my translation).  
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presently bound up in power practices that have impacted Chilean society on a wide 

spectrum of levels. 

 

Figure 4.1 A screenshot taken from the Chilean National Institution of Statistics of the 
2012 Census. The image displays a population breakdown of declared religious status by 
age group (15 years and older). See: Chile. Instituto Nacional De Estadísticas. Censo 
2012. Síntesis de resultados. 2012. Print. 
 

As religious power tactics have remained closely intertwined with history and 

politics, it is important to note that the Catholic Church during the Chilean dictatorship 

sought to become the face of human rights and democracy. In Chile, the “Vicariate of 

Solidarity” and “Committee for Peace” formed in response to the Pinochet dictatorship. 

Together they became known as “Base Ecclesial Communities”174 and were outlets for 

participants to create small, faith-based support networks to pray, solve problems, and 

evangelize the poor (411-12). Klaiber explains that these communities were “deeply 

influenced by liberation theology, which became the connecting link between Bible and 
																																																								
174 According to Klaiber, “Base Ecclesial Communities” were originally founded in Brazil as a response to 
the priest shortage. These communities consisted of small groups (50-100 people) who would gather to 
pray, read the Bible and apply their learning to everyday life (411).  
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political and social realities” (412).175 As Chile returned to democracy, various workers’ 

unions and other secular176 organizations took the Church’s place in fighting societal 

injustices (414). Even though unions and social organizations resumed the societal roles 

abandoned during dictatorship years, the same spirit and ideals found in Christian 

liberation theology movements were later reestablished through “church-sponsored or 

church-related centres” (415). These church-sponsored centers continue to inform public 

opinion and human rights education in Chile.  

Although churches took a central role in representing social justice during times 

of dictatorship, their political positions were not impartial. In the case of Protestant 

Evangelicals in Latin America, Shah and Woodberry (2004) explain that many extended 

support to what they considered to be “godly” authoritarians, favoring authoritarian 

politics as a means of defending the purity of Reformed doctrines and practices (47-48). 

However, they go on to offer compelling cross-national evidence of a casual association 

between Protestantism and democracy through Biblical interpretation of political 

systems,  

The New Testament and the example of the early church also eased 

Protestant experimentation with democracy. Jesus said ‘my Kingdom is 

not of this world,’ and set up no political or legal system. The Apostle 

Paul declared that much of Jewish law does not apply to Christians. The 

lack of a mandatory political or legal model in the Bible permitted 

Protestants to develop their own. When Protestant beliefs in freedom and 

																																																								
175 In countries like Argentina, however, this was not generally the case. See Obregón (2007).   
176 Secular refers to non-church based organizations. 
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equality demanded a democratic politics, the Bible did not seem to stand 

in the way (52). 

To this end, the transition away from Catholic hegemony and the growth of religious 

pluralism is interpreted as enabling national autonomy. Shah and Woodberry argue for a 

continuous connection between mass education and democracy, and that Protestantism 

closely supports the spread of mass education as long as it doesn’t question their own 

teachings. They state that this is due in part to, “the Protestant emphasis on the need for 

all believers to read the Bible in their own languages” (53). As charismatic177 strains of 

Protestantism spread rapidly across the Global South,178 religion is playing an important 

role in the cultural and political personality of countries like Chile.  

3.2. US Transculturation of Religion and Education in Chile 

As the face of religion continues to change across the Southern Cone, shifting 

from a traditionally Catholic authority established in times of conquest to an expanding 

Protestant presence, many questions arise with regards to the origin and influence of 

these trends. What is the US role in this shift, and what are the implications relating to 

US religious evangelicalism? Samuel Escobar (1992) explains that Protestantism first 

entered Latin America in the 1800s alongside Latin American nations’ separation from 

Spain and the Spanish church. While Catholics targeted the rich to set an example for the 

rest of society, Protestant missionaries reached out to the common people. Protestant 

pioneers in Latin American included the British missionary James Thomson (1788-1854), 

																																																								
177 “Charismatic” strains refer to the Christian Church movement that stresses seeking direct divine 
inspiration and intervention (such as for help, guidance, and healing).  
178 The “Global South” refers to a socio-economic and political divide where the Global North 
encompasses North America, Eastern Europe and developed parts of East Asia. The Global South refers to 
the countries of the rest of the world, most of which are located in the Southern Hemisphere (Africa, Latin 
America, developing Asia and the Middle East).  
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funded by the Foreign Bible Society. Beginning his mission in Argentina, Thomas is 

recorded as having traveled to Uruguay, Chile, Peru and Mexico spreading the Protestant 

faith (Escobar 1). The lesser known American missionary, William Taylor (1821-1902), 

also spent time in South America in the latter part of the 19th century (1875-1884) as one 

of America’s most traveled overseas Methodist missionaries (Feinman 84).  

However, perhaps the most influential missionary to arrive on Chilean soil was 

the Yankee reformer, David Trumbull. Fr. Ignacio Vergara states that Trumbull was “the 

first Protestant missionary to establish a work in Chile and…have great influence on 

the…events of his time” (qtd. in Goodpasture 149). In 1845 when Trumbull arrived, 

Chile was a young republic that showed the residue of the past 300 years of Spanish rule 

in trade, government, education and religion. McKennie Goodpasture (1978) explains 

that Chile was one of the most intolerant of the Catholic governments in South America 

(150). Trumbull graduated with a law degree from Yale University and religious studies 

from Princeton Theological Seminary where the Congregation Council in Connecticut 

ordained him. Shortly after, he enlisted as volunteer for the American chapter of the 

Foreign Evangelical Society where he, along with his wife Jane Wales Fitch, was sent to 

Chile (Bacher 1). He led his first worship service in the Valparaíso harbor aboard the 

“Mississippi” on January 4th of 1846 (Goodpasture 155). Valparaíso proved to be an ideal 

location to plant his mission, taking advantage of the growing immigration presence that 

the port city provided.  

Trumbull’s ministry was rooted in the concept of emancipation for Chile, drawing 

from the Biblical verse of Nahum 1:13, “I will break his yoke from thee” (159). Religious 

emancipation meant political reform and Trumbull set out to liberate the Chilean people 
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from a history of Catholic government, through the separation of church and state. Many 

of Trumbull’s reforms were aided by the growing Liberal political environment in Chile 

which Benjamin Keen affirms gained its direction and inspiration from “the success of 

the United States” where “they advocated a federal reform of government, guarantees of 

individual rights, lay control of education, and an end to special privileges for the clergy 

and the military (152). The US missionary not only established the first Protestant Church 

in Chile but also fought for religious freedom and the quality of public discussion and 

participation. His accomplishments were many. He founded the Valparaíso Bible Society 

where he served as its first president (155). He supported “The Interpretive Law” passed 

in 1864 allowing dissident worship indoors and the freedom of private religious 

education. He established the first Spanish-speaking Evangelical Christian Church in 

Santiago, Valparaíso, and Talca; and the volunteer group “Club de la Reforma” to 

support legislation for religious liberty, civil marriage and other Liberal Party political 

causes (156). He started the Colegio David Trumbull in 1869 that provided primary 

education to Chilean Protestant families (Bacher 2). Lastly, he ordained the first Chilean 

pastor in 1871, to name only a few of his undertakings (Goodpasture 157). In 1872, 

Trumbull’s Protestant mission joined forces with the Presbyterian Church in the United 

States, turning many of the missionary responsibilities in Chile over to the Presbyterians. 

Goodpasture explains that, “the prestige of the USA and its citizens in Chile had climbed 

well above the bitterness of the gold-rush days” (158). Once again, we find a history of 

US interventionism in Chile. This time, it is a Yankee presence with religious motives 

extending into political and cultural Chilean landscapes. In as much this example as the 
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other examples outlined in previous chapters, US involvement in Chile has aided in the 

cultural reproduction of foreign ideology and principles.  

David Trumbull died in Chile on February 1st, 1889 and that same day in Santiago 

the Senate of the Republic stood in silence in his honor (Goodpasture 149). He was and 

continues to be considered a distinguished Chilean citizen for his work fighting for 

religious liberty. Though he may have been the first Protestant missionary from the 

United States to arrive to Chile, he was certainty not the last. Trumbull’s presence left a 

long legacy of Protestant missionaries. While the origin of Protestantism in Chile is 

undoubtedly linked to US missionaries, the Latin American Research Review explains 

that the religion remained confined to the marginal sectors of Latin American society 

until the 1960s, (“Protestantism” 1). This perception has changed over the past few 

decades, resulting in what some have called a “Protestant explosion” or “Protestant tide” 

where many Latin American nations, including Chile, now have Protestant populations 

encompassing nearly one-quarter of the general population (1).  

Escobar explains in 1992 that Chile also housed the largest Pentecostal 

denomination population in all of Latin America: the Methodist Pentecostal Church. 

Formed in the early 1800s by Willys Hoover, the reformed doctrine combines Methodist 

principles with the charismatic healing ministry of the Pentecostal denomination. More 

recent studies show that while the Catholic Church has lost members through religious 

switching, both Protestant churches and religiously unaffiliated populations in the region 

have gained followers. The “Pew Research Center” in 2014 stated that, “just one-in-ten 

Latin Americans (9%) were raised in Protestant churches, but nearly one-in-five (19%) 

now describe themselves as Protestants”, many of them converting for “a more personal 



	 176 

connection with God” (Lipka 1). Brazil, for example, is historically known as the largest 

Catholic country in the world is cited as loosing half a million Catholics every year 

dropping from 84% of the population to 67% in 2006 (Allen 1). Intriguingly, religious 

trends in Latin America mirror those of Hispanics living in the United States as well 

(Lipka 1).  

Considering the nature of missionaries and their task to preach Christian values 

(most commonly relating to a specific religious doctrine) to reach an “unsaved” 

population, it becomes difficult to distinguish the topic of religious conversion from its 

seemingly obvious colonizing nature. Charged with the mission to spread the “Good 

News”,179 missionaries have historically functioned within a sense of Anglo superiority 

reaching a “lost” society (Wang 146). In the case of Evangelical missionaries in Chile, 

the poor and socially oppressed have been their target demographic, offering not only a 

way out of darkness but also strength in their marginalized state in classist societies like 

Chile. The wide-spectrum of contributions provided by Christian missionaries must not 

be overlooked. Historical and modern missionary movements have positively impacted 

“the areas of health care, education and social upliftment” and these constructive 

advancements have been acknowledged, “not only within the church, but even by the 

secular society and the state” (Athyal 1). However, as this dissertation has aimed to 

consider, there are cultural implications that enforce “Western” or US culture as superior. 

While the work of many Protestant missionaries in countries like Chile was not 

specifically intended to aid US economic and political agendas, their religious 

intervention has certainly informed political landscapes—evident in religious cultural 

production in Chile today.  
																																																								
179 The term, “Good News”, refers to the Christian gospel or the message of Jesus.  
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As the Church’s impact on society has changed over the years, so also has the 

nature and perception of religion. US-informed Protestantism continues to grow in Latin 

American countries like Chile, influencing not only religious affiliation but also 

informing political, economic, cultural, and ideological landscapes across various sectors 

of Chilean society. In the present time, youth culture increasingly looks to the Internet for 

their source of information, and digital narratives are now central to religious, political 

landscapes. Youth act as “early adopters”180 of the Web and its numerous sharing 

platforms, greatly impacting the nature of identity formation and consumption practices 

in Chile.   

4. Student Mobilization for the Right to Life: “Siempre por la Vida” 

Religious differences and doctrines aside, moral education has also been an 

important part of the establishment and growth of Chilean student movements based in 

Christian ideals. Klaiber explains that in 2005, “approximately 16% of all primary school 

children were in private schools in Latin America and 25% in secondary schools” (416). 

In Chile, 14.8% of national educational systems are associated with the Catholic faith 

(Grace and O’Keefe 198). While Catholic schools were established to cater to all social 

classes, the high cost associated with attendance has restricted access of these schools to 

mainly the middle and upper classes. Conservative groups such as Opus Dei,181 the 

Legionaries of Christ, and Sodality of Christian Life have also founded schools 

throughout Latin America, again mainly pertaining to the middle and upper classes 

(Klaiber 416). These institutions have continued to hold an important presence in the 

																																																								
180 The term, “early adopters” is a marketing term from the five classes of consumers: innovators, early 
adopters, early majority, late majority, and laggards to classify how consumers react to new products.  
181 “Opus Dei schools emphasize a more individualistic pre-Vatican formation: faith, work and self-
advancement. They also teach a rigid sexual morality” (Klaiber 416).  
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creation of faith-based student organizations and a public consciousness between 

religion, democracy, and human rights.  

 “Fundación Chile Siempre: ideas en acción”182 is an institution composed of 

more than 130 secondary and university students from cities across Chile including: 

Santiago, Copiapó, Concepción, Temuco, and Viña del Mar. Their website, 

“chilesiempre.cl”, states that the objective of the organization is the consolidation of a 

free society of principles and opportunities, and intellectual development of young people 

in public issues, leadership development and promotion of public service vocations (my 

translation). 183 With a commitment to continue working for a “free Chile with principles 

and opportunities”,184 this youth foundation organizes various projects each year that 

bring together more than 30,000 students to organize political manifestations of over 

300,000 people. Of the seven projects185 that this foundation organizes, the pro-life 

national campaign, “Siempre por la Vida,” has achieved national and international media 

recognition for its protest events.186  

																																																								
182 “Always Chile Foundation: Ideas In Action” (my translation).  
183 “Nuestro objetivo es la consolidación de una sociedad libre, de principios y oportunidades, además de la 
formación intelectual de jóvenes en temas públicos, el desarrollo de liderazgos y la promoción de 
vocaciones de servicio público” (Chile Siempre). 
184 “Nuestro compromiso es seguir trabajando por un Chile libre, con principios y de oportunidades. En 
definitiva, a trabajar por Chile siempre…” (Chile Siempre). 
185 “Chile Siempre” sponsors seven distinct projects including: “JóvenesxChile,” “Chile2021,” 
“ChileLeeMás,” “Siempre por la Vida,” “RefuerzaChile,” “Arriba la Bandera,” and “Pensando Chile.” 
Each one of these projects is led by its own team of students, sponsors its own website and social media 
sites, and maintains a unique publicity approach for organizing events and informing its public (Chile 
Siempre).  
186 The “Siempre por la Vida” student campaign has been most recently highlighted by “The Santiago 
Times” (2014) in “Thousands protest Bachelet’s plans to lift blanket ban on abortion”; the popular Chilean 
press “La Tercera” in the article “Vicepresidente Siempre por la Vida: ‘El aborto es un atentado a la vida’” 
(2015); the Colombian radio press in“ADN” in their article, “Siempre por la vida”: “Es un debate tramposo 
decir que la mujer decide” (2015); “MSN Noticias” in “Rector de la PUC participa en manifestación contra 
el aborto frente a La Moneda” (2015); and the international non-profit “Global Voices” online journal in 
the article “Abortion in Chile, a Clandestine Choice” (2015), among others.  
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Since 2009, the “Siempre por la Vida” campaign led by high school and college 

students has organized and protested together with more than 50,000 volunteers in over 

twenty cities.187 They have collected more than 350,000 signatures against abortion in 

Chile. The campaign is described as a “real opportunity to serve the country” with the 

objective to “inform people of the value of the right to life” (my translation from the 

“Siempre por la Vida” website).  In a response to Chilean President Michelle Bachelet’s 

bill to alter strict abortion laws in Chile, the “Siempre por la Vida” campaign efforts have 

organized physically both in person and online through protests that invite citizens to 

consider life as a right that should be granted to all, regardless of embryonic 

developmental stage or medical challenges.  

While there is no doubt that this organization is clearly identified as an 

organization founded and organized by young adults, their religious affiliation and 

economic support remains undefined in the virtual spaces that they occupy. Although a 

positioning of moral values is evident in their promotional materials with regard to the 

right to life, a specific religious standing cannot be found on the “Chile Siempre” or 

“Siempre por la Vida” websites, Twitter accounts, Facebook accounts, or YouTube 

accounts. The “Chile Siempre” President, J. Isamit, stated in an appearance with the 

Chilean Health Commission on July 13th of 2015 with regard to the proposed abortion 

bill, “Este no es un tema político ni de religión, sino de humanidad” (Siempre por la 

Vida).188 In theory, the campaign represents a moral effort to preserve and improve 

																																																								
187 These cities include: Arica, Iquique, Antofagasta, Coiapó, La Serena, Viña del Mar, Santiago, Santiago 
Sur, Rancagua, San Fernando, Cuircó, Talca, Chillán, Concepción, Los Ángeles, Temuco, Valdivia, La 
Unión, Osorno, Puerto Varas, and Punta Arenas (Siempre por la Vida).  
188 “This is neither a political nor religious issue, but rather a humanitarian one” (my translation).  



	 180 

Chilean humanity by protecting life at conception. In practice, however, the 

organization’s support is polarized and its social understanding is highly stigmatized.   

Jorge Rojas in “The Clinic Online”189 article, “¿Quiénes son los jóvenes 

conservadores en contra de la ley de aborto?” offers a social and religious categorization 

of the “Siempre por la Vida” youth campaign and its leaders. The article explains how 

hundreds of young people have organized for various protests in front of Chile’s capital 

building, La Moneda, where the collected population has spoken out against abortion, 

upholding the right to life for all unborn children. The organization’s founder and 

president, Julio Isamit, is cited as the former leader of the 2006 “Penguin Revolution” 

student manifestations. The mission and goal of these pro-life students is described as 

progressing the discussion into a powerful social movement through the use of signs, 

slogans, and testimonies of pro-life mothers to urge that abortion does not become a 

legislative issue. Young people from varied Christian backgrounds including the youth 

ministry of San Francisco de Sales and the Catholic community Shalom are among the 

protesting participants (Rojas).  

Rojas continues by explaining that the key to the foundation’s organization and 

mobilization has been its slogan. The “Siempre por la Vida” organization does not 

present itself as against abortion, but rather represents its fight as a culture in favor of life 

for all and supports women in difficult pregnancies. This positioning is reinforced by 

their slogan, “No los dejaremos solos”,190 positioning them as an activist voice for the 

unborn. It is not a no to abortion, but rather a yes to life. The organization sees the 

legalization of abortion in Chile as an issue of discrimination—that all should have a 

																																																								
189 “The Clinic Online” is a popular Chilean online weekly that combines national and international news 
with satirical humor and social criticism. 
190 “We will not abandon them” (my translation).  
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right to life, no matter the challenge. However the “No los dejaremos solos” slogan and 

discrimination stance in no way explains their acceptance or rejection of women from 

diverse socioeconomic backgrounds that have elected to abort. The “Siempre por la 

Vida” campaign has primarily targeted high schools and universities to gain support, 

while educating young adults regarding the belief of life at conception and the medical 

dangers of abortion. School visits are reinforced by the presence of volunteer medical 

staff supporting their cause. Now with an imminent government abortion bill in debate, 

the task and fervor of this organization has faced increased challenges.   

As this student organization has sought to grow the participation and awareness, 

they have undoubtedly received large amounts of funding. The various campaign videos 

posted to their YouTube channel shows that their cause has been accessorized with t-

shirts, wristbands, balloons, banners, flyers and drums that all have their logo. These 

commodities along with the complex videography used to narrate the events on their 

digital platforms demonstrate there is no doubt that the support the group receives 

extends beyond a student budget. On May 3rd, 2014 the “Fundación Chile Siempre” 

website published a brief post entitled, “400 jóvenes apoyaron coleecta Siempre por la 

Vida” describing a fund-raising event for the organization. Nestled around a large 

photograph of four young boys wearing red t-shirts with the “Siempre por la Vida” 

campaign logo and matching red coin collecting bags with the same logo, the website 

publication officially thanks the “400 young people” that collected donations and the 

“thousands of people” that donated to the cause including the “Lo Barnechea y Vitacura” 

wealthy municipalities that authorized their efforts. It states, “The cold and rain did not 

stop hundreds of young people that went to various corners to participated in a new 



	 182 

version of the “Siempre por la Vida” collection” (my translation).191 While this post 

points to multiple fundraising events, it regrets to gives specific information regarding the 

amount of funds raised or the sources of contribution.  

A later website post on August 12th of 2014 references another volunteer 

collection event in South Santiago in the communes of San Bernardo, Buin, Paine, 

Talgante, and Melipilla. The fact that these lower/middle class communities are targeted 

for fundraising efforts may also point to a push for increased awareness and social 

consciousness in more a pro-choice sector of society, showing that the collection is 

perhaps more symbolic than indispensable to their efforts. The website explains that more 

than 100 volunteers in more than 25 collection points participated in the fundraising 

event for the National Campaign for Life that was held on Saturday, October 25th (Chile 

Siempre). Again, the post is vague and does not name specifics about the amount 

collected and the main economic contributors. Capital, while briefly mentioned as a 

greatly appreciated “support”, is isolated from the specific statistics presented by the 

organization.   

“The Clinic Online” news article sheds light on the leadership of the student 

organization, the population of its participants and the rhetoric of its manifestations. 

However, perhaps the most declarative aspect regarding how Chilean society socially, as 

well as religiously, categorizes and responds to this student-led, pro-life organization is 

not within the article itself, but rather in the 125 reader comments that follow its 

conclusion. A large majority of the comments posted below the article content consider 

the pro-life group to be Christian, like the remark by Carlos Eduardo Saldivia Diaz from 

																																																								
191 The original quote reads, “El frío y la llovizna no impidieron que cientos de jóvenes salieran a diversas 
esquinas a participar de una nueva versión de la colecta de Siempre por la Vida” (Chile Siempre).  



	 183 

the Pontifical Catholic University of Valparaíso that addresses the group as “estos 

‘cristianos.’”192 Juan Urbina Soto’s comment describes the protest population as, 

“fanaticos (sic) religiosos que quieren imponernos su idea de moral.”193 Here the 

organization is not only considered to be of a religious nature, but also one that imposes 

its morals on society. Cristobal Acevedo from the Centro Cultural “La Ruka”’ also 

comments in the same vein, claiming the organization to be, “niñitos que prediquen 

donde quieran lo que quieran pero no impongan su falso y estupido (sic) cristianismo a 

todo un pais (sic)…mejor vayan a clases de historia y aprendan que el estado es laico 

desde 1925.”194 Summarizing more diplomatically, Acevedo recognizes the pro-life 

population as naïve and uninformed Christians.  

The overwhelming majority of the posted comments point toward an association 

of the pro-life, “Siempre por la Vida” organization with not only a Christian religious 

positioning but also a religious morality that is unwelcomingly inflicted on society. Jorge 

Poblete González from the NASA Scientific and Technical Information (STI Program) 

also confirms his identification of the group as “religious fanatics” in his comment, 

“Estos cristianos son los fanáticos religiosos que quieren dirigir la vida de las mujeres, 

supuestamente por defender la vida.”195 Whether or not the “Chile Siempre” foundation 

or its “Siempre por la Vida” project has attempted to leave its religious affiliation out of 

its communication and publicity endeavors, it is strongly associated with Christian values 

																																																								
192 “These ‘Christians’” (my translation).  
193 “Religious fanatics who want to impose their idea of morality” (my translation).  
194 “Little children who preach where and what they want, but don’t impose their false and stupid 
Christianity on a whole country…better, take history classes and learn that the State has been secular since 
1925” (my translation).  
195 “These Christians are the religious fanatics who want to run women’s lives, supposedly to defend life” 
(my translation).  
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and religious education. However, the social stereotyping present in these comments is 

not restricted to their religious identification.  

Angel Matias Saez Moreno, a repeat commenter, writes, “Niñitos rubios y 

cristianos…Tienen una tendencia congénita a meterse en la vida de los demás , (sic) que 

bueno que nuestra sociedad avanza hacia un chile mas (sic) justo y tolerante…por todas 

las mujeres SI AL ABORTO!!!!”196 Now, “Siempre por la Vida” participants are 

identified as blonde Christian children with a congenital tendency to meddle in the lives 

of others. Claudia Pieslindos from “Duoc UC: Sede Valparaíso” takes the stereotyped 

classification a bit farther with her comment pictured below in Figure 4.2. Not only are 

the “Siempre por la Vida” student participants stereotyped according to phenotype and 

beliefs, but they are also identified as hypocrites with regards to abortion practices. 

 
Figure 4.2 A screenshot taken from the comment section of “The Clinic Online” article, 
“¿Quiénes son los jóvenes conservadores en contra de la ley de aborto?” (Rojas 2014). 
The image shows the commenter’s understanding of the pro-life population, racially 
profiled as blonde-haired, blue-eyed children. See: 
http://www.theclinic.cl/2014/07/15/quienes-son-los-jovenes-conservadores-en-contra-de-
la-la-ley-de-aborto/  
 

Juan Román’s comment confirms this typecast, adding a geographic consideration 

to his categorization of the “Siempre por la Vida” protestors,  

																																																								
196 “Blonde and Christian children…They have a congenital tendency to meddle in the lives of others, how 
good that our society is moving forward towards a more just and tolerant Chile…for all women YES TO 
ABORTION” (my translation).  
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Estos rubios cuicos “pro vida” y residentes de Los Dominicos, San 

Damian o los Trapenses197, amigos de Colonia Dignidad198 y provenientes 

de numerosas familias que viven holgadamente en los sectores mas (sic) 

acomodados de Santiago Oriente, quieren imponer sus dogmas religiosos, 

como ellos gastan mas (sic) de un sueldo mínimo en su mascota, 

desconociendo las tribulaciones que viven los chilenos de las clases mas 

desposeídas. Cuantas fundaciones tienen estos señores anti aborto, ya 

estos reaccionarios sectores son los que mas (sic) aborrecen al lumpen, a 

los mecheros y a los delincuentes que ingresan a robar a sus casas, cosa 

que con algo llamado preservativo se hubiesen evitado estas lacras, 

producto de la desigualdad social de nuestro país.199  

This comment recognizes social inequalities in Chile and the contrasts of the flaite and 

cuico societal stereotypes discussed in Chapter 2 of this dissertation. Again, these labels 

continue to form the basis for class-consciousness in Chilean society, also encompassing 

religious and moral beliefs. The commenter agrees with and expands on previously 

mentioned posts, labeling the “Siempre por la Vida” organization participants as blonde, 

																																																								
197 “Los Dominicos, San Damian o los Trapenses” refer to sections of the communes “Las Condes” and 
“Lo Barnechea” in Chile’s capital city, Santiago. These neighborhoods house many of Santiago’s 
wealthiest residents.  
198 “Colonia Dignidad” refers to a rural German settlement in the south of Chile, 35 kilometers southeast of 
the city of Parral. This secretive settlement was led by Nazi German immigrant, Paul Schäfer Schneider 
and has been uncovered as a violent cult and refuge for Nazi fugitives. Schäfer has been reported for 
sexually abusing many children living there. The Colony housed weapons and functioned as a torture and 
detention center during Augusto Pinochet’s military dictatorship (Al Jazeera Correspondent).   
199 “These blonde ‘pro-life’ cuicos (see Chapter 1 for further analysis of this term) and residents of Los 
Dominicans, San Damian or the Trapenses, friends of Colonia Dignidad and children of numerous families 
living comfortably in the most affluent sectors of East Santiago want to impose their religious dogmas, as 
they spend more than the minimum wage on their pet, ignoring the hardships experienced by the Chilean 
lower classes. Few foundations have these anti abortion gentlemen, these reactionary sectors hate the 
lumpen (anti Marxist, against revolutionaries), the instigators and the delinquents that break in and steal 
from their homes, which with something called a condom could have avoided these lacras (societal 
leeches), product of social inequality in our country” (my translation).  
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pro-life residents of Santiago’s wealthy sectors that are linked to Chile’s dark past of 

religious cults and dictatorship violence. The Christian morals reflected in this 

organization are interpreted and categorized by the commenters of this article as aiding 

and reinforcing the socioeconomic inequalities of Chilean urban civilization. The ethical 

objectives that the “Siempre por la Vida” campaign represents are rendered ironic 

through their association to classist divisions. It is important to note that this web article 

represents one of if not the most commented platform regarding the “Siempre por la 

Vida” organization, however, it must be understood that the comments highlighted here 

are just a small sampling of potential responses. The thirteen videos posted to the 

“Siempre por la Vida” website and YouTube channel include official campaign 

announcements, news clips, testimonials, and protest footage. However, they provide 

little to no comments. Of the few comments posted, there is more balance between pro-

life and pro-choice commenters, but no video comment section compares to the number 

and intensity of the responses found in “The Clinic Online” article described here.  

Considering the state of Christianity in Chile and its recent Protestant turn that 

was strongly aided by United States missionaries and their fight for religious freedom in 

Chile, the digital expression of organizations like the student group, “Siempre por la 

Vida”, is one that also reflects the neoliberal values magnifying social differences 

through heightened consumerist practices. Here, foreign religious and neoliberal ideology 

surfaces not only in the streets, but also in the cyber corners of student democratic 

participation in Chile. Hosted on multimedia platforms, religious moral values of life 

work in tandem with a commercial “evangelical stance” (Wasik) inherent in the 

technologies that support and disperse the “Siempre por la Vida” campaign videos. This 
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social and moral undertaking digitally narrates through a confusing web of semiotics, 

performance and gender binaries.  

5. Digital Narrative and Semiotics 

The 2014 “Siempre por la Vida” campaign efforts responded to President 

Michelle Bachelet’s proposed abortion bill with organized protests and video productions 

in an effort to educate and move fellow citizens through convincing, moral imagery. 

Their website provides a variety of promotional materials to support the campaign, 

including their official national campaign videos (2012, 2013, 2014 and 2015), video 

depictions of protest events, news clips, testimonials, and animations informing viewers 

of research-based evidence against abortion conducted by the Instituto Res Publica in 

collaboration with the Melisa Institute and released in 2015.200 Videos are distributed 

through the “Siempre por la Vida” and “Chile Siempre” websites, as well as their 

YouTube channel, Twitter, and Facebook accounts. Even though the website claims that 

the campaign is neither a march nor a protest, their organization has accomplished both 

undertakings.201 On May 26th, 2014, thousands202 of Chileans organized by the “Chile 

Siempre” operation rooted in Christian values hit the streets of Santiago in protest of 

President Bachelet’s bill to loosen abortion laws. The organization and mobilization of 

the event was also supported by the use of multimedia platforms. The total number of 
																																																								
200 See http://www.melisainstitute.org/about-us.html  
201 “La Campaña Nacional de Siempre por la Vida es una oportunidad real para servir al país. Su objetivo 
es informar a la gente sobre el valor del derecho a la vida, y de la inconsecuencia que es aprobar el aborto si 
se busca apoyar realmente a la mujer. No es una marcha, y tampoco una manifestación. Es una campaña 
que reúne más de 5.000 voluntarios, en más de 20 ciudades del país, que salen a las calles para mostrar 
estas ideas a la gente. Tu tarea como voluntario, es entregar flyers y globos, pedir firmas en favor de 
nuestras 4 medidas de apoyo a la mujer, y sobre todo, conversar con la gente sobre la vida y las 
consecuencias negativas que conlleva el aborto. ¡Súmate! ¡De todos nosotros depende que Chile siga 
siendo un país Pro-Vida!” (Siempre por la Vida).  
202 The online “Chile B” reported a total of eight thousand participants in the article “Miles de jóvenes se 
manifestaron frente a la Moneda contra ley de aborto” (2014) whereas “La Tercera” states there were a 
three thousand according to Chilean police officials and five thousand according to organizers 
“Manifestación contra proyecto” (2014).  
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people recorded to have participated in the event ranged from three to eight thousand, 

depending on the reporting press.  

 The video entitled, “Siempre por la Vida: Respuesta ciudadana a proyecto de 

aborto de Michelle Bachelet”203 provides an emotional portrayal of the May 26th, 2014, 

mobilization in Santiago, Chile. While the protest video has more than 4,000 views (as of 

August 2015), there is not a single comment posted in response to its narration. The video 

opens with a black screen and white lettering, situating the timeline and the political 

context for its rally, “President Michelle Bachelet announced a bill to decriminalize 

abortion in the country under certain determined circumstances, demanding maturity to 

legislate on the matter” (my translation).204 The black screen then turns to a clip of the 

President explaining that each abortion in the country is a sign of how Chile is politically 

behind the times in comparison to countries like the US that legalized abortion more than 

forty years ago.205  It highlights the President officially announcing her proposed bill for 

the legalization of abortion in cases of rape, fetus unviability, and where the mother’s life 

is at risk. The clip jumps ahead five days to when the “Siempre por la Vida” campaign 

“joined by thousands of others to support women and children” responds to the proposed 

bill by delivering a letter to the President to reject the abortion bill.206 The frames that 

follow the introduction of the video include footage of the protest that can be critically 

analyzed through a visual studies perspective. 

																																																								
203 “Always for Life: Citizen response to Michelle Bachelet’s abortion draft” (my translation). To view 
video, visit: https://www.youtube.com/watch?v=zFDoucoymf0  
204 The original quote in Spanish is, “La Presidenta Michelle Bachelet anunció un proyecto de ley para 
despenalizar el aborto en el país bajo determinadas circunstancias, pidiendo madurez para legislar sobre la 
materia” (Siempre por la Vida).  
205 In the iconic Roe vs. Wade case in 1973, the US Supreme Court ruled forbidding abortion except when 
necessary to save the life of the mother as unconstitutional.   
206 The original quote in Spanish states, “Fuimos a entregarle una carta a la Presidenta para rechazar el 
aborto y apoyar a las mujeres y niños…y miles nos acompañaron” (Siempre por la Vida).  
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As mentioned in Chapter 1, the significance of digital imagery represented in 

mass-communication can be constructed through an understanding of Stuart Hall’s 

concepts of “encoding” and “decoding.” Hall explains that, the ‘object’ of these practices 

is meanings and messages in the form of sign-vehicles of a specific kind organized, like 

any form of communication or language, through the operation of codes with the 

syntagmatic chain of a discourse (137). The process of encoding (producer) and decoding 

(receiver) is greatly intertwined with cultural or societal classifications that impose a 

specific reading of codes. There are a number of important signs that appear in the pro-

life protest video clip, and meaning is packaged in a purposeful way to be received, 

consumed and interpreted by its spectator. While the type of event that the video signifies 

presents the façade of an oppositional or negotiated positioning, when decoded in a 

dominant cultural order it becomes easier to decipher its meaning.  

The video begins with somber music as the clip introduces Bachelet’s abortion 

bill. The presence of the President establishes the institution of power and authority. This 

sign is nestled in simple, white lettering on a black screen and solemn music that connote 

a saddened disapproval of the proposed abortion bill. The tone is interrupted with sounds 

of protests, as the spectator is transplanted among picketers outside La Moneda207 in la 

Plaza de la Constitución of Chile’s capital city, Santiago. Volunteers dressed in red t-

shirts with the campaign’s logo disperse flyers and balloons purchased through the 

support of unnamed donors, while requesting signatures to support a continued pro-life 

Chile. The video offers close-ups of protestor picket signs, revealing their cause and 

narrating personal stories in favor of life (See Figure 4.3). Here the video positions its 

																																																								
207 La Moneda Palace houses the President of the Republic of Chile and offices of cabinet ministers. It 
occupies an entire block in downtown Santiago’s Civic District.  
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viewer into the mob of protestors as their civil disobedience challenges the Chilean 

government outside the icon of its very institution, drawing on a dominate reading of 

power while subverting said power through disobedience. Picket signs equate abortion 

practices with death, drawing severity to the cause and the moral conviction of its viewer.  

Figure 4.3 A screenshot taken from the YouTube video, “Siempre por la Vida: Respuesta 
ciudadana a proyecto de aborto de Michelle Bachelet”. The woman holds a sign that 
states, “I am an adopted mother thanks to a noble woman who opted to not abort” (my 
translation). See: https://www.youtube.com/watch?v=zFDoucoymf0 
 

The president of the youth foundation “Chile Siempre” is also pictured, 

encouraging participators to continue their involvement in the weeks and months 

following the event. The mood changes as the clip displays crowds controlled by Chilean 

police authorities. Los carabineros or Chilean national police force is iconic to Chilean 

student movements and protests. While most commonly depicted as an authoritative 

institution working against civil disobedience, often violently, here, their presence is 

almost sympathetic to the cause. The slow camera movement and close-ups of their stoic 
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expressions help to transfer an emotional response to the viewer without losing the 

symbolic meaning that these figures represent (See Figure 4.4).   

Figure 4.4 A screenshot taken from the YouTube video, “Siempre por la Vida: Respuesta 
ciudadana a proyecto de aborto de Michelle Bachelet”. Here, the camera focuses on the 
emotive expression of the policewoman toward her fellow policeman as if sympathetic to 
the cause. See: https://www.youtube.com/watch?v=zFDoucoymf0 
 

The presence and role of the Chilean carabineros in this video is representative of 

civil disobedience and mobilization where their authority is required to maintain peace. 

Their implicit meaning is contrasted by heroic music drawing the viewer into the 

narration through its change in tempo and instrumental crescendo. The cinematographic 

technique of this campaign video poignantly paints a powerfully emotional portrait of the 

event that surpasses all other mediums of its interpretation. The campaign logo is shown 

various times throughout the video. First, it appears on the shirts and signs of protestors, 

unifying the movement and their cause while also conveying the innocence of a child in 

the hands of adult society through its imagery (See Figure 4.5). Williamson in Guillan 
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Rose’s Visual Methodology (2001) asserts that, “adverts invite us ‘freely’ to create 

ourselves in accordance with the way in which they have already created us” (qtd. in 

Rose 93). The positioning of the campaign’s logo invites an open interpretation of its 

cause and the protest event, while relaying meaning through a specific and intentional 

packaging. Later, and in two sequential frames, the insignia of the campaign’s larger 

foundation “Chile Siempre” is pictured on the papers in the hand of a protestor alongside 

a red rose.  

 

Figure 4.5 A screenshot taken from the YouTube video, “Siempre por la Vida: Respuesta 
ciudadana a proyecto de aborto de Michelle Bachelet”. The campaign’s logo of a small 
red hand within a larger white hand signifying the right to life within the hand of 
humanity is juxtaposed by a single red rose and the organization’s letter opposing the 
proposed abortion project to be given to the President. See: 
https://www.youtube.com/watch?v=zFDoucoymf0 
 

This arbitrary and romanticized depiction of the religious student organization and 

its emblem when paired with a red rose signifies the heart’s deepest passion and the 

beautiful frailty of an unborn child—a poetic and tragic interpretation of the campaign’s 
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slogan, Always for Life (my translation). This sign also appears at the dramatic ending of 

the video, offering a valiant reading of the campaign and its cause. The accompanying 

music leads its viewer through a somber interpretation of the President’s abortion bill to 

images of a passionate and triumphant mobilization to save the moral values of Chile. It 

cannot be ignored that the video described here was not produced without economic 

support. While framed as a student endeavor, the complex videography and organization 

of the event would not be possible on a strictly student budget and timeline. It must be 

understood that in fact, a lot of money has gone into the “Chile Siempre” and “Siempre 

por la Vida” initiatives. The question becomes, then, where did that money come from? 

Although venues have been exhausted to trace the capital of these organizations and 

reveal who is economically behind their efforts, it has been impossible to find that link. 

The “Siempre por la Vida” video is unquestionably a stylized rendition of the events 

surrounding the protest it represents, and its performativity also lends an important 

analytical consideration. 

6. Digital Performance: “Siempre por la Vida” 

 Performance studies offer a critical look at cultural productions like the video in 

question. While performances are most commonly conceived as entertainment, “to 

perform” can be understood in relation to being, doing, showing doing, or explaining 

showing doing (Schechner 22). This definition of performance includes an array of 

recurring behaviors. According to Richard Schechner (2006), performance must be 

understood in a broad spectrum as an embodied behavior, that is, any behavior that is 

“twice-behaved” or “restored,” generated by interactions of ritual and play (22). To this 

end, performances encompass behaviors, doings, actions and events, studied in relation to 
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the individual or group that exhibits them and the interactions and relationship that the 

performance creates. Performance includes ritual, play, sport, business, technology, and 

everyday life. With the rise of information technologies, the scope of performance has 

broadened the representation of the body, space and time.208  

The impact of performance and performativity has been key to social movements 

and social change and is at the heart of the digital narrative analyzed in the “Siempre por 

la Vida” religious, student protest video. Schechner also establishes an important 

distinction between “is” and “as” performance. Something “is a performance” when its 

“context, convention, common usage, and tradition assert that it is.” The concept of “as” 

performance is a way of seeing and studying the world in which anything can be studied 

“as performance” (30). In the case of the protest video, both concepts of performance can 

be applied through its digital production and consumption. There are multiple layers in 

which this performance can be studied: first, through the social demonstration it depicts 

to build and foster the “Siempre por la Vida” pro-life community in Chile; second, in the 

social and moral message conveyed through imagery, color, music and cinematography 

to teach and persuade its audience; and lastly, the technology and digital platforms that 

produce and reproduce performances serve to entertain and reach the largest audience 

possible. Each of these dimensions, when studied “as performance”, reveals their 

multiple functionality towards the building, shaping, teaching, persuading, entertaining 

and moral encouragement of a pro-life Chilean society. These digitally recorded and 

enhanced performances of the “Siempre por la Vida” campaign keep the performances 

alive through the media outlets that replicate and reinforce them.  

																																																								
208 For further reading on this topic, see: Dixon, Steve. Digital Performance: A History of New Media in 
Theater, Dance, Performance Art, and Installation. Cambridge, Mass: MIT Press, 2007. 
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The “Siempre por la Vida” pro-life organization can be understood as a way to 

socially condemn anti-humanitarian acts through performance. Diana Taylor in her 

chapter, “You are here: H.I.J.O.S. and the DNA of Performance”, describes an 

understanding of performance and performative events in the establishment of social 

justice. In the pro-life protest, the President’s abortion bill is portrayed as violent politics 

as picket signs condemn abortion as murder. The campaign seeks to ignite a collective 

conscious through signs, personal testimonials and the presence of young children in the 

rally, contrasted by bold lettering that denounce the practice of abortion (See Figures 4.6 

below). 
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Figures 4.6 Two screenshots taken from the YouTube video “Siempre por la Vida: 
Respuesta ciudadana a proyecto de aborto de Michelle Bachelet”. The sign pictured in 
The first image states, “Abortion does not prevent you from being a mother…it makes 
you the mother of a dead child” (my translation). In the second image, a large, red sign is 
held above three small children in strollers, heightening the physical reminder of the 
innocence that is the life of an unborn child. See: 
https://www.youtube.com/watch?v=zFDoucoymf0 
 

The pro-life protest event turns each physical body of the mobilized group into 

evidence for the right to life. As Taylor describes, “performance protest intrudes, 

unexpected and unwelcome, on the social body” (188). As is evident by the previously 

mentioned comments responding to “The Clinic Online” article highlighting the 

“Siempre por la Vida” organization, for many, they are as unwelcome and critiqued as 

any “Penguin” demonstration. The presence of young children triggers the memory of 

unborn fetuses lost to abortion practices and foster more urgency to be politically active 

in aiding in the prevention of governmental support of future abortions. Images of police 

officials evoke the memory of political strife and institutional distrust in Chile, reminding 

Chileans that as citizens they must come together to protect life. The effectiveness of 

performance, then, depends heavily on its ability to evoke recognition and reaction in 

society where truth and meaning is constructed towards a goal of social change. The 

protest video causes its viewer to consider the repercussions of one’s actions and its 

larger impact on society through collective memory of the past, present and future. 

Although this interpretation has focused on the dominant or hegemonic positing of its 

meaning, a negotiated or oppositional reading that accepts/rejects elements of this 

message while decoding according to one’s own experience and interpretation are also 

possible.209  

																																																								
209 For further reading see Hall’s “Encoding/Decoding” (1980).  
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Further considering elements of performativity, Schechner also makes the 

distinction between “make believe” vs. “make belief”, where “make believe” 

performances clearly distinguish boundaries between the performance and reality. 

Performances that are “make belief”, on the other hand, intentionally blur these 

boundaries (35). The videos produced by the “Siempre por la Vida” campaign, like the 

protest video discussed here, blur the lines between real events and its performance, 

producing an emotional conviction of its viewers through persuasive imagery and 

emotive musicality. Spectators are influenced by images and cinematographic technique 

with the goal of creating a digital spectacle210 that seeks to inform and persuade all 

Chileans to take part in the cause and support their efforts. However, as is evident in the 

pictures taken during the event, many of the participants are healthy, educated young 

students studying in Chile’s most prestigious universities. This is hardly representational 

of Chilean society at large.  

The streets of Santiago are transformed into a grand stage where protesters are 

both mobilized citizens and performing actors of a social space. Once the protest was 

filmed and edited into the video discussed here, the multimedia platforms become the 

new stage for upon which these performances live and thrive beyond their moment in the 

spotlight. As Bourdieu (1977) in his concept of “habitus”211 explains, “the social space 

is…a multidimensional map of the social order in which the main axes are economic 

capital, cultural capital, education, class, and historical trajectories” (Grossberg 155). 

Considering the cases and contexts discussed in previous chapters, the multidimensional 

																																																								
210 Schechner explains that all modern societies are an accumulation of spectacles (242).  
211 The term, “habitus” refers to “habitat, habitant, the processes of habitation and habit” (Grossberg 155).  
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map present in Chilean social spaces is formed by violent dictatorship, a history of US 

mediated neoliberalism, classism, foreign-born religious agendas, and student protest.  

 As argued in the previous chapter of this dissertation, digital narratives like the 

protest video studied here represent neoliberal market advancement in Chile, revealing 

intentionality in the performativity of this digital text. While the “Siempre por la Vida” 

campaign videos do not compare to the capital earnings of YouTube productions like the 

“HolaSoyGerman” empire, its digital presence forms part of the acceptance and 

celebration of a commercialized status quo. Schechner defends, “for the producers behind 

the scenes, their job is to make certain that whatever is going on is dramatized enough to 

attract viewers. The greater the number watching, the higher the revenues from sponsors” 

(35). To this end, it is also important to consider the economies that produce and disperse 

these digital narratives and the corporate values that they intrinsically carry.  

7. The Body and Capital Accumulation in “Siempre por la Vida”   

In accordance with the previous arguments included in this dissertation, 

participation in digital platforms, such as the production and consumption of the protest 

video described, must be understood in its economic reality. YouTube videos (like all 

commodities visual or otherwise) consumed in isolation from their production, function 

as if it they were an objective and effortless portrayal of the product (or cause) that they 

represent. Digitally dispersed visual narratives are purposely isolated from the capital that 

produces them and the contribution they make to larger digital economies like YouTube. 

While the production of digital narratives like the “Siempre por la Vida” campaign video 

represents a platform for its participants to build and strengthen their respective 

communities, there is also a complete divorcement of the economic reality that they 
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embody. When this “mystical veil” (Marx 327) is removed, it reveals a purposeful 

invisibility of labor and production towards the support of campaigns like “Siempre por 

la Vida”. Although the “allusion to reality” (Althusser 156) is in some cases 

representative of real events, like the video in question in this essay, that reality is often 

stylized to best position a certain cause.  

Viewers are led by the hand of student moral leaders that urge for a citizenship 

that fights for the protection of life and the preservation of the family. Spectators of 

videos like “Siempre por la Vida” consume a stylized depiction of events that entertains 

as much as it controls and disciplines its viewer. As mentioned in Chapter 3, technologies 

like YouTube and social media sites like Facebook and Twitter must also be considered 

with regards to the values that they transmit. For as much as the Internet has operated as a 

global neoliberal machine, it also works to reproduce and spread the corporate values of 

the technologies that created them. Bill Wasik explains the “social mission” of companies 

like Facebook that claim their creation was congruent with social liberty and global 

inclusion. Taking an evangelical stance, much like the “Siempre por la Vida” student 

group, companies like Facebook and YouTube are rooted in values from the United 

States’ Silicon Valley. All in the name of “bettering society” they have spread the 

Internet and its values to the developing world (1). Similarly to the efforts of the 

“Siempre por la Vida” campaign that has encouraged social participation and 

demonstration through stylized depictions of moral values, the technology that hosts its 

digital performance also plays a part in its persuasive mission. This charge is to deliver its 

participants the right to share and access the information they desire.  
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The intrinsic neoliberal rhetoric present in modern technologies must not be 

confused with the values of individual or societal freedoms, but rather they must be 

conceptualized within the foreign capitalistic agenda that they reproduce. With YouTube, 

consumers are also producers, sold and resold to others, much like the gamut of social 

media platforms that exist today. Believing the program to be free is a careless 

misconception. In the end, all media users pay, but what is important to know is how. The 

digital performances of “Siempre por la Vida” form part of an intricate network of data 

sharing where moral values and social justice are intertwined with a neoliberal agenda 

where money flows are kept invisible. As the interface between the Internet and capital 

continues to grow it is important to consider how considerations of gender come into 

play. How have women both threatened and taken part in the rise of capitalism, evident in 

the video produced by the pro-life cause, “Siempre por la Vida”? 

 Silvia Federici in her book Caliban and the Witch (2004) states, “women have 

played a central function in the process of capitalist accumulation” (8). To this end, 

Marx’s key term, “primitive accumulation,” engages the structural conditions for a 

capitalist society that directly relates to the “devaluation of women’s social position with 

the advent of capitalism” (8). By examining the “separation of production from 

reproduction,” Federici calls attention to the role of the woman in the “labor-power” 

capitalist commodity (8). Considering that the “Siempre por la Vida” campaign surrounds 

the debate of whether or not to legalize abortion practices in Chile, the female body is 

undoubtedly the epicenter of this discussion.  
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Woman’s body has been an integral part in the transition to capitalism and 

capitalistic production. It has both been exploited and served as a form of resistance.212 

Federici explains that the body for women in capitalistic society is what the factory has 

been for male workers; “the female body has been appropriated by the state and men and 

forced to function as a means for the reproduction and accumulation of labor” (16). The 

female body then is literally the factory of humanity, responsible for creating and safely 

birthing laborers. Any lack of cooperative in that process threatens the very nature of 

production and accumulation. Thus, maternity, childbirth, and sexuality are of utmost 

importance to the survival of capitalism. Women in 19th century Europe, as highlighted 

by Federici, were excluded from wage-earning endeavors and redefined as the “full-time 

housewife,” separating them from commodity producers and markets of accumulation. 

Without access to wages, housebound mothers have occupied a place societal economic 

dependence. Contraception, abortions, infanticide, and child abandonment have 

historically threatened sexual doctrines and efforts of the Church to establish control over 

marriage and sexuality (36). Through contraception and abortion the body has acted as a 

site of resistance to gendered separations of economic freedom.  

It cannot be ignored that the protest event studied in the “Siempre por la Vida” 

campaign clip surrounds the female body and its rights in relation to governing politics. 

In the video, a variety of gendered expressions are present, often of a nature contradictory 

to established societal gender norms. Sherry Ortner, in her piece, Is Female to Male as 

Nature Is to Culture? (1972), explains that the “secondary status of woman in society is 

one of the true universals, a pan-cultural fact…yet specific cultural conceptions and 

symbolizations of woman are extraordinarily diverse and even mutually contradictory” 
																																																								
212 This is also true for man’s body.  
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(21). These “diverse” and “contradictory” “conceptions and symbolizations” of women 

are prevalent in Chilean society. The female Chilean President, Michelle Bachelet, 

represents a deviation from a long-standing history of male supremacy in politics. As a 

woman representative of the highest political power in Chile, Bachelet threatens the 

nature of the female body with her proposed abortion bill. Equally important, the 

President of the foundation, “Chile Siempre”, and the highlighted leader of the campaign 

video for “Siempre por la Vida,” is a male university student. Here, it is a woman in a 

position of power and her initiative that has proposed the legality of abortion practices. 

Not surprisingly, it is a young man that acts as leader to control practices of sexuality and 

preserve the natural birth process. This inversion of power and gender also shows a 

reversal of societal and cultural norms, but in what ways does it also reinforce binaries of 

nature and culture?  

Ortner explains how the female body and her reproductive system place her closer 

to nature, where she assumes a lower order of society than man. The male body, 

however, is associated with culture through ideology, symbolism, social-structural 

arrangements and biological determinism that both explicitly and genetically exclude and 

devalue women. This symbolic identification with nature enslaves and dooms the 

woman’s body “to mere reproduction of life” (30). In this case, the male campaign leader 

can be read as a masculine attempt to “rescue” culture from the women that choose 

abortion and preserve her nature. Nevertheless, the female President’s abortion bill not 

only gives women the right to decide about their body, but also seeks to more closely 

situate them to culture in the nature vs. culture gendered dichotomy. 
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The threat of abortion conveyed in the video clip is not just a threat to the 

biological nature of the female body, but also represents a threat to the progress of 

society, capitalism, and traditional values of a long-standing Catholic society. This would 

support Ortner’s claim that “women’s close association with the domestic context derives 

from certain structural conflicts between the family and society at large in any social 

system” (33). Woman is at once a site of nature and a gateway to the formation of 

culture. The clip depicts woman as both naturally and culturally capable of birthing and 

terminating life, both threatening male domination through abortion practices and 

defending Christian values and the right to life through protest. This is signified in the 

contrast of the female President and the voices of female protestors. On the one hand, 

pro-life activists present contemporary politics as a violent alteration of nature. On the 

other hand, pro-choice supporters acknowledge abortion practices as an advancement of 

culture, allowing women the right to decide.  

Considering the gender positions described, the “Siempre por la Vida” campaign 

and the president’s new bill represent the two sides of the nature/culture dichotomy that 

Ortner establishes. This reading of gender in Chilean politics and civil disobedience 

suggests, oddly enough, both the transcendence and the reinforcement of gender binaries 

in Chilean society—an entangled web of nature, culture, moral values and social 

freedoms. At the center of this web lies the female body—spun tightly by society in a 

long-time battle of nature vs. culture.  

Since the 2014 student mobilization depicted in the protest video analyzed in this 

chapter, “Chile Siempre” and “Siempre por la Vida” have continued to protest President 

Bachelet’s abortion bill. The initiative continues the fight against the decriminalization of 
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abortion when the mother’s life is at risk, the fetus is unviable or in cases of rape. 

University pastors from the Universidad del Desarrollo, the Universidad Católica, and 

other independent university groups from Santiago, such as Andrés Bello, and Talca 

joined “Siempre por la Vida” in the “Marcha por la vida” demonstration in the Plaza de la 

Constitución in front of La Moneda on March 23, 2015. In celebration of two calendar 

holidays, “fiesta de la Encarnación”213 and “Día de la Vida o del Niño por Nacer”,214 

thousands of Chileans marched yet again speaking out against the bill, and urging 

President Bachelet to withdraw her therapeutic abortion project from Congress (Gran 

marea roja 1). The “Siempre por la Vida” campaign and its physical as well as digital 

demonstrations have held an important place in the denouncement of constitutional 

changes to abortion practices in Chile. However, in an eight to five vote in August 2015, 

the Chilean Health Commission approved to decriminalize abortion for all three proposed 

cases: cases of rape, fetus unviability, and where the mother’s life is at risk (Núñez, 

Martínez and Vega 1). President Bachelet’s abortion bill is well on its way to soon 

become established law.  

Civil disobedience has been and continues to be an integral part in the creation of 

citizenship across the globe. The voices of the ongoing Chilean student movements have 

diversified and intensified during the country’s political and cultural transition over the 

last four decades. Contextualizing Chile’s political, economic and religious history, this 

chapter has highlighted contemporary student mobilization while understanding recent 

political participation through a historical look at religious practices and organizations. 

The neoliberal agenda for economic development and the privatization of education in 

																																																								
213 “The Feat of the Incarnation” (my translation).  
214 “Life Day or Day of the Unborn Child” (my translation).  
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Chile have created social urgency for Constitutional reform, while also increasing digital 

participatory culture. New forms of religiosity have also played a central role in the 

creation of Chile’s cultural and political landscapes. Its transcultural nature continues to 

shape Chilean society today.  

The “Siempre por la Vida” campaign video is representative of the ever-

expanding mediascapes215 present in the Global South today. It paints an emotional 

portrait of the protest event that surpasses all other mediums of its interpretation. 

Undoubtedly the video portrays a stylized depiction of the events surrounding the protest 

it represents by incorporating the use of signs, myths, and cinematographic technique to 

construct meaning. From a dominant reading perspective, the protest video’s intent is to 

call its viewer to consider the moral repercussions of one’s actions and its larger impact 

on society through its performance of collective memory. However a resistant, and 

perhaps pro-choice, reading would see its emotive portrayal as a deliberate manipulation 

of its audience. The media platforms that host the “Siempre por la Vida” videos function 

as a site for hyper-transmissions of culture and commodity, keeping both labor and the 

exchange of capital invisible at all times. The portrayal of women in the video clip leaves 

the female body ensnared in a web of cultural, political and moral conflict between nature 

and culture. 

This chapter has questioned the visual, performative, capitalist and gendered 

forces at play in the pro-life “Siempre por la Vida” video to reveal and understand its 

stylistic portrayal of protest and cultural moral values in Chile. While this analysis has 

accomplished a critical understanding of one particular digital narrative, it leaves much to 

be studied. Social movement theory offers an important point of departure for further 
																																																								
215 See Appadurai (1990).  
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discussion of digital narratives and the use of social media in mobilization. This chapter 

has opened a space to continue studying digital narratives and mediatized productions of 

religious political participation through the social life of digital texts. While this analysis 

has included a cultural studies perspective of one specific digital narrative, it also 

presents the opportunity for new, interdisciplinary research that will contribute to a 

greater cultural awareness of religious digital participation in both Chile and the United 

States through a deeper understanding of transnational flows of Protestant Evangelical 

communities, digital and otherwise, between Chile and the US 
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FINAL CONCLUDING REMARKS 

 In Eduardo Galeano’s fundamental work, Open Veins of Latin America (1971), he 

explains, “Latin America is the region of open veins. Everything, from the discovery until 

our times, has always been transmuted into European—or later United States—capital, 

and as such as accumulated in distant centers of power.” He states, “Along the way we 

have even lost the right to call ourselves Americans…For the world today, America is 

just the United States; the region we inhabit is a sub-America, a second-class America of 

nebulous identity” (2). The chapters of this dissertation have presented a varied spectrum 

of visual culture that has been influenced by notions of US political, economic, religious 

and cultural values that are influential worldwide. I have identified global neoliberalism 

to describe US laissez-faire economic values that have been implemented on a global 

scale since the end of the Cold War. I also argue that a passive acceptance of global 

media flows and growing digital platforms falls prey to the creation of utopic, 

transcultural spaces that ignore imperialist residues present in postcolonial, digital 

imaginaries. This dissertation has showcased US interventionism in Chile through 

popular and digital cultural expressions that reveal global neoliberal values.  

 Societal contrasts of the flaite and cuico divide class-consciousness at large and 

its identity formation through consumption practices. These labels go above and beyond 

the differentiation of the poor from the rich. They are a reflection of cultural mimicry (see 

Chapter 1 for further explanation of term) that celebrates neoliberal capitalistic ideology 

in Chile. The flaite identity is an example of a transcultural social label wrapped up in 

social appearance, identity and prejudice. It represents an alternative subjectivity that is a 

byproduct of consumerist trends. As consumption habits have increased, debt 
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accumulation of poor sectors of Chilean society has put at-risk populations in even 

greater economic challenge. Since the years of dictatorship in Chile and the US neoliberal 

experiment in that country, social identities associated with the flaite stereotype are 

considered the new poor, deficient of civil citizenship.  

Capitalistic agendas in Chile have perhaps most influenced the youth. The social 

pressures of status and identity that are closely associated to consumption practices have 

spurred market opportunity for merchant credit lines offering a consumer lifestyle in 

various high-interest payments. These credit cards, like the Falabela Chilean department 

store described in Chapter 2, condition potential cardholders through anxiety-producing 

TV ads. Lack and desire become the pillars that support the stance of these televised 

commercials: life is only as good as one’s purchasing power. Urban realties of glamour, 

luxury and status are presented as transformative of a lifestyle that will satisfy the 

consumer’s desire. English words like “cool” and “sexy” closely anchor US foreign 

authenticity of status through consumerism to the credit card’s buying potential. As 

media outlets in Chile quickly expand, highly ideological neoliberal models increasingly 

influence youth and identity practices.  

 The popular Chilean television series, Pobre Rico (2012-2013), provides another 

example of the stereotyped flaite subculture. This primetime teleserie offers a window 

into representations of class stratification. I problematized the attitudes presented in the 

TV show, arguing that the depiction of class-consciousness lacks a realistic portrayal of 

identity variety and discrimination present in contemporary Chilean youth. I argue that 

through aesthetics, linguistics and spaces, socioeconomic divisions are clearly marked. 

The show presents an idealistic vision of Chilean society that dismisses problematic, 
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classist separations that would keep the fliate pobre and the cuico rico, or would at least 

keep their attitudes clearly divided. All serious consideration for classist social issues in 

Chilean society is laughed away at the humorous contrast of the flaite-cuico dichotomy. 

Thus, social differences are celebrated as amusing and harmless to society at large, 

protecting a capitalistic agenda that would keep the “haves” and the “have-nots” clearly 

divided. 

 The plight of the marginalized is also highlighted in the Chilean film, Taxi para 

tres (2001). Here, I argued that the flaite stereotype is given a leading role through a trio 

group of protagonists embodying the dark economic reality of an idealized consumer 

culture. Economic, dialectal, spatial and moral standards that have defined this social 

typecast are presented alongside a larger consideration of a universal struggle for place, 

identity and happiness in an increasingly transnational and neoliberal world plagued by 

political distrust and lacking national memory.  

 Exposing the fallacy of transcultural utopias through cultural expression is taken a 

further step in Chapter 3 where I argued the presence of “Americanized” capitalistic 

values in sharing platforms that confuse democratic principles with free labor. Through 

the case study of the “HolaSoyGerman” YouTube channel and its short, comical video 

monologues that unquestionably target youth culture, the economic reality of sharing 

platforms is exposed. Popular, “spreadable” videos are characterized into common 

features, helping to understand the economic intentionality behind the “HolaSoyGerman” 

video monologues. The aesthetic of the videos anchor the sharing platform to ideals of 

democracy, authenticity, and global community. Over the years, the videos have evolved 

from reflecting regionally specific content to a globalized imaginary of latinidad. 
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However, the various spaces that have served as backdrop to the videos have remained 

consistently void of personal or cultural referents. These important aesthetic chronologies 

have aided in the global packaging of the “Germán” character: a non-threatening, token 

pan-Latino targeting a widespread Spanish-speaking audience.  

 Digital sharing platforms like YouTube have forever changed the nature of 

cultural production and consumption. There is no doubt that the success of the 

“HolaSoyGerman” domain was aided by the unifying qualities of its transmedia 

extensions. Multimedia platforms link together, working to establish a community of 

followers that are active contributors of the storyline franchise. As new technologies are 

increasingly commercialized, viewers continually buy into a hyper-commercialized web 

that confuses power, agency and meaning within an invisible digital economy. The 

immaterial labor of digital media and sharing platforms is rendered invisible in global 

capitalist economies like YouTube, Facebook, Twitter, etc. Sharing platforms are 

presented as free and democratic sites with a “commercial evangelical stance” (Wasik). 

However, these platforms are also divorced from their economic realities, mystifying the 

means of free-labor production under the veil of digital democracy, all the while bringing 

in millions of dollars from these “social factories.” I argued that the Internet is disguised 

as a utopian platform for communal intelligence but that this free market of 

“collaboration” has also become an overwhelming breeding site for the capitalist 

machine, confusing values, labor, and commodity amidst a sea of endless, global 

neoliberal opportunity.  

 The influence of technology on youth culture is exponential. I argued the 

problematic nature of celebrating digital platforms as transcultural utopias that confuse 
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power, capital, and identity. Digital media is not culturally neutral. New information 

technologies reproduce US neoliberal values and capitalistic rhetoric as an enthralling 

democratic and cross-cultural initiative. The factories of the past are now the media 

sweatshops of today, targeting young workers under the enchantment of a 

commercialized identity and status quo. I explained the importance of understanding the 

Internet and media sharing technologies as unequal, transcultural exchanges that mimic 

an “Americanized” (US) agenda embedded in the devices that transmit and reproduce the 

strongholds of a capitalistic empire. The democratic vision of a Web 2.0 must be 

understood as part of a Spectacle 2.0 whose unequaled persuasion lies in the seductive 

qualities of social capital.  

 Chapter 4 examined US interventionism of religious and political landscapes in 

Chile through the study of the youth organization, “Siempre por la Vida.” I argued that 

while the rise of Protestantism in Latin America has also aided in increased democratic 

civil participation, its relationship and historical roots are neither involuntary nor 

uncomplicated. In this case, religion in Chile, and Latin America at large, is highly bound 

in power practices that continue to condition society and civil formation. This chapter 

explained the charismatic strains of Protestantism that are rapidly spreading across the 

Global South. As such, religious and moral values play an important role in Latin 

American cultural and political personalities. This is especially true in countries like 

Chile that have experienced a large Protestant turn.  

 That said, tracing the arrival of Protestant and Evangelical religion to Chile 

reveals its North American origins. Once again, the US is identified for inspiring 

religious reform through important, persuasive missionaries. Yankee reformer, David 
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Trumbull, was the first and most influential missionary to establish his assignment in 

Chile from 1845-1889. Calling for religious and social emancipation, Trumbull fought 

for the separation of church and state to liberate the Chilean people from a long-standing 

history of what he considered a restrictive Catholic-ruling government. Although 

celebrated in Chile, Trumbull’s reforms still functioned within a sense of Anglo 

superiority to reach a “lost” society. I demonstrated how Protestant missionaries in Latin 

American countries like Chile have had a profound influence on recent shifts in religious 

identification, worship, and civil participation.  

Changes in Chile’s religious affiliations have also influenced political, economic, 

cultural, and ideological landscapes across all sectors of society. The Internet has aided in 

diffusing moral narratives and organizing religious, political activism. As youth are 

assuredly early adaptors to information and sharing technologies, it is no surprise that the 

“Siempre por la Vida” student campaign highlighted in Chapter 4 hosts numerous sharing 

platforms and websites to establish and grow its community. I argued that while a 

dominant reading of the campaign aligns with an effort to preserve moral values and 

improve Chilean humanity, its social understanding is polarized and highly stigmatized. 

Observing Internet comments from “The Clinic Online” responding to the religious 

categorization of this pro-life student organization reveals its social understanding and 

the association to Christian moral objectives that reinforce socioeconomic inequalities in 

Chilean urban strata. These comments are indicative of the religious interface embedded 

in the flaite-cuico dialect that divides Chilean society.  

The “Siempre por la Vida” pro-life student organization is also identified as 

reflecting the preservation of neoliberal values that magnify social differences through 
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consumerist practices. The multimedia platforms that host the organization’s narrative 

expressions simultaneously reproduce US corporate values within the technologies that 

produce and spread them. I argue that the “Siempre por la Vida” video campaigns, as 

well as its host technologies, evangelize through a confusing web of semiotics, 

performance, and the reinforcement of gender binaries. Within an arbitrary and 

romanticized depiction of a real protest event, the video analyzed in this chapter offers a 

negative interpretation of President Bachelet’s proposed abortion bill. This stylized 

performance extends into the digital realms that it occupies in order to teach, persuade, 

entertain and reach the largest possible viewing audience. The video’s performative 

nature condemns abortion practices as the result of anti-humanitarian and violent politics, 

blurring the lines of real events and performance through persuasive imagery and emotive 

musicality. Personal testimonies and the presence of small children in the protest rallies 

seek to achieve a dominant understanding and collective consciousness that equates the 

president’s abortion proposal with violent politics. I argued that multimedia platforms 

have unquestionably become the new performing stage of modern expression, 

representing a multidimensional map informed by a US capitalistic agenda.  

I also considered the female body and its place in capitalistic societies. I discussed 

the place of maternity, childbirth, and sexuality as central to the survival of capitalism. 

Abortion practices and contraception is at once a site of resistance to gendered 

separations of economic freedom and a threat to labor and capital production. Here, the 

impending abortion bill represents a threat not only to the female biological nature but 

also to the progress of culture and capitalism. I contended that the “Siempre por la Vida” 

video campaign depicts woman as naturally and culturally capable of birthing both giving 
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birth and terminating life, thus threatening male economic domination through abortion 

practices (the female President’s proposed bill) and defending moral values of life 

through protest (the “Siempre por la Vida” video). 

The cultural texts presented in this dissertation have provided a modern-day look 

at cultural expression that create and inform youth culture in Chile. Throughout the 

chapters included, I have argued that the United States both historically and currently 

continues to inform the production, consumption and identity formation of youth culture 

in Chile. Popular Latin American culture in today’s global age is increasingly defined by 

global neoliberal values that point to ethnocentric notions of a US commercial status quo 

of culture.  

 An important theme that appeared in all of the cultural texts examined in this 

manuscript is their global, neoliberal nature and specific targeting of youth. Whether in 

the class-consciousness of the social idiom, flaite, that connect to US language and 

consumer practices; the commercialized practices of the YouTube star, Germán 

Garmendia; or religious changes rooted in US Protestant missionaries spurring new forms 

of student political participation, all examples explored in this dissertation project reveal 

US economic, political and cultural influence in the formation of class-consciousness, 

identity practices, consumption habits and moral values in Chile. The relationship 

between media narratives and global economic flows is a fruitful avenue for the 

examination of the production, transmission, and reception of culture in the Southern 

Cone.  

 As the publication by Claire Taylor entitled Place and Politics in Latin American 

Digital Culture (2014) exemplifies, this argument of the utopian discourses built around 
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the Internet, idealizing it as a globalized space includes a crucial spatial consideration of 

the Web. In this text, Taylor offers a consideration of “georeferencing that involve the 

overt embedding of internet content within geographical representations” with Web 2.0 

technologies (4). As such, she argues that “new forms of negotiation between the local 

and the global and between the virtual and the real are constantly being elaborated in the 

net art, which leads to new ways of forming and understanding, local, regional, and 

transnational “locatedness” (5). This understanding of place-based concerns and 

affiliations as engaged in online technologies is an important venue to establish place 

through online technologies. 

As the nature of cultural production in Latin America has evolved over the years, 

this dissertation has made evident that the systematic relationship of power in which it 

exists has not changed. Shaped by political and economic intervention, whether internal 

or external, intentional or unintentional, these power relations must be considered relative 

to cultural borrowing and mimicry of foreign cultural ideology. In this manuscript, I have 

called into question the cultural strongholds present in contemporary media in Chile, 

inviting readers to think critically about the growing commercialization of media 

production as well as the values that it transmits on a global level. Responding to 

Galeano’s words cited at the beginning of these concluding remarks, in a global, digital 

economy, we must not ignore the questions: whose capital, whose values and whose 

veins?
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Appendix A (1-13): Spatial changes in chronological order 
 
 
1) “Mujeres / Women” March 10, 2012 

 
2) “Preguntas de Twitter 2” October 5, 2012 

 
3) “Como Ser Sexy” January 18, 2013 
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4) “Preguntas De Twitter 4” March 15, 2013 

 
5) “PEQUEÑOS PLACERES DE LA VIDA” April 19, 2013 

 
6) “Verguenzas” June 7, 2013 

 
7) “Desventajas De Ser MUJER” November 1, 2013 
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8) “El Ingles” July 5, 2013 

 
9) “Amigos Con Derecho” November 15, 2013 

 
10) LES PRESENTO A MI NOVIA / Preguntas De Facebook February 28, 2014 

 
11) “Salir De La FRIENDZONE” March 21, 2015 
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12) “DIA DE FURIA” May 15, 2015 

 
13) “CHARILE ME QUIERE MATAR! / Charlie Charlie Challenge” June 13, 2015
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