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INTRODUCTION

This thesis consists of four separate

studies related to the laundry industry of Tucson, Arizona.

These studies have been arranged in the following order:

first, a general survey dealing with the steam laundries of

the city comparing them with the laundries in the Laundry -

owners National Association District No. 4 (Arizona, Cali-

fornia end Nevada) and the United States; second, a study of

the effects of the present depression on the laundry industry

of Tucson; third, a study of the laundry services and a com-

parison of the Tucson prices with the average prices in the

Laundryowners National Association; and fourth, a study of the

home laundry industry in Tucson as revealed by the classified

advertisements of the Arizona Daily Star.

The aim of this thesis is to give the reader

an idea of the size of the laundry industry in Tucson and how

its operations compare with the laundry industry in the Laundry -

owners National Association District No. 4 and in the United

States, and also to show its economic position in the city.

A summary giving the outstanding points

of each study appears at the end of each section.

The data upon which this thesis was written
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was obtained from two sources; first, by direct Interview

with the laundry owners of the city and second, from two

secondary sources; the statistics published by the Laundry -

owners National Association of the United States and Canada,

Joliet, Illinois, and the United States Department of Com-

merce, Bureau of Census, Washington, D. C., 192g.

The writer wishes to express his thanks

and appreciation for the aid and helpful suggestions given

him by Dr. E. J. Brown, Professor R. U. Howard and Professor

G. R. Herrick of the Economics Department of the University

of Arizona in the preparation of this thesis.
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A GENERAL SURVEY OF THE STEAM LAUNDRY

INDUSTRY OF TUCSON, ARIZONA

The material and information contained

in this study was gained by direct interview with the laundry

men of Tucson, Arizona, together with that which was supplied

by the Laundryowners National Association of the United States

and Canada, Joliet, Illinois, and the United States Depart-

ment of Commerce, Bureau of Census, Washington, D. C.

The writer wishes at this time to thank

the Tucson laundrymen for their helpful suggestions and co--

operation in making this study possible.

The data collected in Tucson, Arizona,

covers a four year period from 1928 to 1931 inclusive. The

figures for these years were tabulated and averaged. The

average of the four years is used as the basis for comparison

with the averages of the United States, published by the

United States Department of Commerce, Bureau of Census,

Manufactures, 1929, and those published by the Laundryowners

National Association for the same period. This data has been

retabulated and placed in Table No. I of this survey.

The following table forms the basis

upon which this study was made.
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Tucson, Arizona, has, at the present

tinte, three steam laundries, which are modern and up to

date as far as services offered and equipment used are con-

cerned. The original valuation of these plants was $363,968.

The present depreciated value is $206,633. These three laun-

dries supply laundry services to a city population of 32,506

inhabitants which represents a laundry for every 10,385

people. The total population of the cosmopolitan area of

Tucson is 43,639. As this area is also a contributor to the

laundry business of the city it should be used in represent-

ing the number of people per laundry. Using this figure there

is a laundry for each 14,546 inhabitants in and around Tucson.

The United States has on an average one

laundry for every 18,000 people. The Laundryowners National

Association District No. 4 (Arizona, California, and Nevada)

has an average of one laundry for every 9,071 people . Using

the per capita per laundry population of Tucson and vicinity

(14,546) and comparing it with the figures given for the

United States (18,000) and the Laundryowners National As-

sociation District No. 4, it would indicate that the laundry

field is not overcrowded in Tucson.

However, 13,746, or 31.5%. of the total

population of Tucson is Mexican. The great majority of the

Mote: Wherever the word "laundry" appears in this study it
is to be understood that it is a steam laundry, unless
otherwise indicated.



Mexican people are not laundry patrons. If the Mexican popu-

lation is subtracted from the total population of Tucson, the

city would then have a laundry for every 9,964 people, which

is near the average for the Laundryowners rational Association

District No. 4 (9,071) , of which Tucson is a part. These

figures show that although Tucson has not too many laundries

at the present time, another laundry attempting to enter the

laundry business here would undoubtedly find it to be an un-

profitable venture, as the Tucson laundries are well equipped

to supply laundry service to a larger population.

If the Mexican population were good laun-

dry prospects another steam laundry could operate success-

fully in the city, but on the contrary they act as competitors

to the steam laundry industry by supplying cheap labor as

housekeepers for families where they do the family's washing

and ironing more cheaply than can be handled profitably by

the laundries.

The total sales per year for the Tucson

laundries, taken over a four year period (1929 -1931 inc.)

averages $4.27,041.92, or an average yearly business of

$142,347.30 per plant. As these plants have approximately

the same capacities the average yearly sales per plant is

fairly representative of the group as a whole.

The average sales per capita, total

population for 1928 -1931 inclusive, was $3.35. For the



average, in the United States, it was 4.47, and $7.53 for

the Laundryowners National Association District No. 4. The

reason for the per capita sales being less in Tucson than

either the average of the United States or the Laundryowners

National Association District No. 4 again may be attributed

to the large Mexican population of the city. If the Mexican

population was to be omitted the per capita sales will be

found to be . $4.90, which is slightly above the average for

the United States ($4.47). This indicates that the people

of Tucson are as good and perhaps slightly better laundry

customers than the average United States citizen.

The reason for the wide differences in

the per capita sales for Tucson and that of the National

Laundryowners Association again may be attributed to the

Mexican population in the city.

A large number of the American families

hire Mexican help to do housework and washing in their homes.

Competent Mexican women work for a dollar and a dollar and a

half per day. Such competition naturally will tend to lower

the per capita sales in Tucson.

The three laundries are operated under

individual corporate charters. They are managed and con-

trolled by ten salaried officers and employees. The average

number of deliverynen working for the plants each year during

the four years studied was twenty-one. The average number

of other wage earners or productive employees was 200. The
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total average number of' salaried officers and wage earners

was 231 for the four year period.

The total average annual salaries received

by the salaried officers and employees was $22,827.60 per

year, or an average yearly salary of $2,536.40. The average

yearly salary of salaried employees in the Unites States

was $2,269 and for the Laundryowners National Association

District No. 4, $2,321.30. The average yearly salary in

Tucson (2,536.40) corresponds very closely to that of the

state of Arizona, which is $2,525 per year. Arizona ranks

sixth in the United States in salaries paid to laundry em-

ployees.

The reason for higher average salaries

in Arizona than in California or Nevada is due chiefly to

the fact that there are relatively few small laundries in

the state and the ones operating in Phoenix and Tucson are

large enough to pay a good salary for efficient managers and

superintendents. Also the managers and superintendents are

required, as a rule, to be experienced in handling Mexican

workers, who make up nearly the total working force of the

Arizona laundries. Experienced men in this work can command

a higher salary than those who manage white help in the other

states.

The total average wages paid wage earn-

ers or productive workers for the four years studied was



-7-

*202,792.89. This figure represents an average yearly wage

per wage earner of 017.61 or $76.47 per month. The average

annual wage of the laundry worker in the United States is

$981 or $81.75 per month. For the Laundryowners National

Association District No. 4 the average yearly wage is

1,208 or 0100.66 per month. Here again the Mexican popu-

lation of Tucson is the influencing factor. The laundry-

men are able to obtain Mexican labor at a much lower rate

than white workers; consequently the average wage for Tucson

is lower than for the average of the United States or the

Laundryowners National association District No. 4. How-

ever, the average wage paid the Mexican wage earner in Tucson

is approximately $200 a year more than the wages paid the

laundry workers in the Southern States, where a large num-

ber of the laundry workers are negroes.

The average sales of the Tucson laundries

per employee for the four years studied is $1,772.25. For

the United States it was $2,121 and for the Laundryowners

National Association District No. 4 it was $2,424. The fact

that the average sales per employee is lower for the Tucson

laundries than for the average in the United States or in

the Laundryowners National association District No. 4 was a

finding to be expected. Generally speaking, wherever lower

wages are paid, a less efficient worker is to be found,

The Mexican worker of Tucson, as indicated from the figures,

is less efficient than the average workers in the United
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States and the Laundryowners National Association District

No. 4. This assumption is based on the fact that there is a

correlation of .92 between the average wages paid laundry

wage earners in the United States and the average sales per

laundry employee in the United States, which shows that where

a higher wage is paid the sales per employee increase almost

in a direct proportion. (1)

Poor plant equipment might also cause a

lower sales per employee, but the Tucson laundries are

equipped as well or perhaps better than the average plants

in the United States. So this lack of efficiency lies chief-

ly in the personnel of the laundries.

The average value of supplies used by

the Tucson laundries for the period studied was $34,444.79

per year, which was 8.7% of the average sales for the same

period. The average percentage of supplies to sales for the

United States is 10.5% and for the Laundryowners National

Association District No. 4 it is 9.1 %. These percentages

do not vary to any marked degree. The reason for Tucson

having a lower percentage is due to efficient purchasing and

control of supplies after they have been received. The

supplies are handled by requisitions from storerooms and

1. The above correlation was figured from statistics compiled
by Mr. D. E. Dewey, Statistical Division, of the Laundry -
owners National Association of the United States and Canada,
Joliet, Illinois, taken from a report prepared by the U. S.
Department of Comm rc relative to the Census of Power
Laundries "Important Facts and Figures about the Laundry
Industry in the United States, Service Bulletin No. 1,
Laundryowners National Association of the United States
and Canada, Joliet, Illinois, January 12, 1932.



an accurate record is kept of the supplies ordered and used

each month. The percentage of supplies used to sales is also

recorded monthly and any variation is immediately checked

and remedied. In this way Tucson firms are able to make

efficient use of the supplies purchased.

The average amount of fuel and power

consumed by the Tucson laundries for the four years studied

was $17,847.64 per year or 4.4% of the average yearly sales.

The average percentage of fuel and power consumed to the

average sales per year for the United. States is 4.75% and

for the National Laundryowners Association District No. 4

it was 4.5%. The average annual amount of fuel and power

consumed to the average sales by the Tucson laundries cor-

responds very closely to that of the average for the United

States and for the Laundryowners National Association Dis-

trict No. 4. Therefore, the prices charged for fuel and

power and the amount consumed by the Tucson laundries is

neither high nor low but fits the means of the areas studied.
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Summary of the Steam Laundry Industry

1. Tucson has three steam laundries operating in the city at

the present time, with a present depreciated value of

$206,633.

2. There is a laundry for each 14,546 inhabitants in and

around Tucson.

3. In view of the large : exican population (31.5%) of Tucson,

who are not as a rule laundry customers, the laundry in-

dustry in Tucson could not profitably support another steam

laundry.

4. The average yearly sales of the Tucson laundries (1928 -31

inc.) was $427,041.92. The average sales per capita were

$3.35.

5. Comparison of the sales per capita in Tucson with that

of the Laundryowners National Association District No.

4 (Arizona, California and Nevada) and for the general

average of the United States indicates that the people of

Tucson are equally as good laundry customers as the people

in the areas to which it has been compared.

6. The Mexican population in Tucson affects the laundry in-

dustry of that city in the following ways

a. Causes increased competition as a large number of

them do family washing in the homes of Tucson resi-

dents at low daily wages.

b. They work for low wages in the industry itself.



c. The addition of their population to the city gives

the outsider an erroneous impression of the actual

conditions in the laundry field, as they do not con-

tribute a great deal to the business.

d. The efficiency of the Mexican worker is less than

that of the white worker but greater than that of the

negro worker in the Southern States. This loss of

efficiency is noticeable in the Tucson laundries.

7. The three laundries are operated under individual corporate

charters and are managed and controlled by ten salaried

officers and employees.

8. The total average annual number of laundry workers em-

ployed in Tucson from 1928 -1931 inclusive was 231.

9 . The average yearly salaries paid in Tucson was $2,536.40.

This salary is higher than that paid in the Laundryowners

National Association District No. 4 and the general aver-

age for the United States which is due to the fact that

there are fewer small laundries in this state and the

managers and superintendents are required to be trained

in handling Mexican workers.

10. The total average yearly wages paid during 1928 -1931

inclusive was $917.61. This figure is lower than that of

the Laundryowners National Association District No . 4 or

the general average of the United States. This is caused

by Mexican labor working at a lower wage. However, this
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wage is approximately $200 per year more than the wage

received by the laundry workers in the Southern States,

where a large number of the workers are negroes.

11. There is a correlation between the average wages paid wage

earners in the United States and the average sales per

employee of .92 which shows where a high wage is paid the

sales per employee will increase almost in direct propor-

tion.

12. The plant equipment of the Tucson laundries is modern in

all respects.

13. The average value of supplies used per year in the Tucson

laundries was $34,444.79 which was 8.7% of the average

sales. This figure is lower than that of the Laundry -

owners National Association District No. 4 and the general

average of the United States which is due to efficiency

in purchasing and control of the supplies used.

14. The average amount of fuel and power consumed by the Tucson

laundries from 1928 to 1931 inclusive was $17,807.64 per

year or 4.4% of the average yearly sales. This percentage

varies but very little from that of the Laundryowners

National Association District No. 4 and the general average

of the United States, indicating the amount of fuel and

power consumed in Tucson is neither high nor low,, but is

average.



THE EFFECTS OF THE DEPRESSION ON THE

LAUNDRY INDUSTRY OF TUCSON

The National Laundry Association

Bulletin No. 8, published on May 5, 1932, contains the

following table and the accompanying statements.

Table No. 2
The National Average of Percentage
of Profits Received by Steam Laun-
dries, 1925 -1931. Based on Sales.

Year :Ave. % of Profit Rec.

1925 : 5.23

1926 8.67

1927 : 10.67

1928 ; 9.50

1929 : 8.07

1930 : 2.23

1931 .17 Loss

"The trend, to be expected, is upward
for costs and downward for profits. The latter have dis-
appeared completely and a loss is reflected instead. While
economic conditions are, in the main, responsible for the
drop in the profit margin over the past seven years, it is
to be recognized that in 1931 the industry, as a whole, has
receded from a point which showed a profit (even though
small) , to a position which definitely indicates that opera-
tions are being conducted at a loss.

"There is but one positive conclusion'
which may be drawn from the results of 1931 operations and
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it is that operating costs must be brought into line with
the sales volume, and kept there. If drastic readjustments
become necessary they will have to be made. It is not pos-
sible for the individual units in our industry to pyramid
losses and remain solvent." (1)

The above account pictures in no un-

certain manner the present conditions of the laundry indus-

try in the United States as a whole.

Let us turn to a study of the Tucson

laundry industry and see where it fits into the picture,

together with that of the Laundryowners National Association

District No. 4

The following table shows the total sales

of the Tucson laundries from 1928 to 1931 inclusive and the

percentage increase or decrease for the respective years.

Table No. 3

Total Sales o: Tucson Laundries 1928 -1931 and per cent
Increase or Decrease for the Respective Years.

Year : Total Sales: Increase : Decrease :f Inc. :% Dec.

1928 : 296,968.03 : -
: : : ::

1929 : 435 555.62 138 787.59: - 46.7

1930 : 449,088.24 :. 13, 532.62: 3.1 :

1931 : 427 041.92 : : 22,046.32: - : 5.2

The Tucson laundries did not suffer as

large a decrease in business as some districts in 1931. The

1. Dewey, D.E., Laundryowners National Association Service
Bulletin No. 8, Joliet, Illinois, May 5, 1932.
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percentage decrease in business in the Laundryowners

National Association District No. 4 was 7.5% and had a 5%

decrease in business in 1930. The Tucson laundries were able

to hold their volume of work up longer than the average of

the laundries in the Laundryowners National Association

District No. 4.

The laundry business was extremely good

in Tucson in 1928 and 1929. The large increase in work was

due chiefly to the fact that up until 1929 there were only

two laundries operating in the city. In 1929 another en-

tered the field. During these years money and credit was

readily obtained, laundry customers comparatively easy to

secure, and the Laundryowners National Association was

sponsoring a nationwide advertising program with a slogan

of "A 3 billion industry by 1930.'

Laundry machinery companies were doing

their utmost to sell new equipment by making very attractive

offers on the installment basis. Many laundrymen took the

opportunity at this time of expanding their plants, by adding

new equipment and building new buildings, with the result that

when the crisis in the fall of 1929 came and the trend of busi-

ness began its downward course, with the corresponding de-

crease in trade, those laundrymen that had over - expanded during

1928 and 1929 are having a very difficult time making their

businesses show a profit. The Tucson industry is suffering
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from this malady along with a large number of laundry owners

over the entire United States. However, to date they have

been fortunate enough to hold a large enough business to keep

them from operating at a loss.

The depression has increased the compe-

tition in the laundry industry of Tucson as it has, general -

ly, throughout. the United States. The competition has not

only increased among the plants themselves but they are

having to face increased competition offered by the salesmen

of washing machine manufacturers, the home laundry industry

(composed chiefly of women that are widows or whose hus-

bands are unable to find work) and the washwomen that work

in the private homes. Unemployment, lower wages and a feel-

ing of financial insecurity that is prevalent at this time is

also cutting into the volume of work handled by the laundries

throughout the country. People that for years have been

steady laundry customers are laundering their own clothes

in their homes in order to save every penny possible.

To date, the Tucson laundries have been

operating at practically the same cost percentages as in

1929, and have held the prices of their services at nearly

the same level. The only decreases in costs have come about

in cheaper prices for supplies.

Wages, which are by far the largest

item of expense in laundry operation, being 22% to 30; of
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the operating costs, have not been reduced in the Tucson

plants during this period of depression.

The Tucson laundries are feeling the

effects of the depression more this year (1932) than they

did in 1930 and 1931. Their volume of business for July has

dropped off nearly 206ó of what it was at this time last year

and all three of the laundries are shutting down one day each

week (Thursdays) in order to save operating costs.

There is some agitation in the city at

the present time to drop the prices of laundry service and

out the wages of the employees to see if they can increase

the volume of business in the plants and maintain profits

by handling a larger volume of work at lower prices and

cheaper operating costs. If the depression continues such

a program may be put in practice.

The Tucson laundries have been fortunate

throughout the period of depression in that they have not

been faced with price cutting practices in competition,

other than that offered by the home laundry industry. Many

laundries on the Pacific Coast, and elsewhere, have had to

contend with price wars and unionized labor difficulties,

neither of which has influenced the laundry industry in

Tucson. The laundry workers of Tucson are not unionized;

therefore the laundrymen of this city are relieved of one

contending factor that has caused administrative difficulties
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in other localities.

.The volume of work handled by the Tucson

laundries fluctuates a great deal in the course of a year,

due to the seasonal tourist trade in the city and the closing

of the regular school year of the University of Arizona.

The largest volume of business comes to the Tucson laundries

during the winter months, which is the opposite case in

many other localities in the United States. The laundry

owners are anticipating that the volume of their business

will increase in September so that they may be able to operate

every day of the week again. This is the first year that they

have ever felt it necessary to close their plants one day a

week during the summer.

The depression has made it necessary

for many of the laundries throughout the country to revise

their systems of bookkeeping. The Laundryowners National

Association has set up a standard accounting system for

laundries which is being used quite widely at the present

time. The laundries using this system not only have an ac-

curate check in controlling their operating costs but also

make their records more comparable with the cost statistics

published by the Laundryowners National Association. The

Tucson laundries adopted the association's new cost account-

ing system in January of this year. In the past the Tucson

laundries have used an accounting system similar to that



-19--

recommended by the Laundryowners National Association;

however,, the depression has caused them to feel the need of

a more accurate and complete method of accounting, so they

called upon the Laundryowners National Association to install

their accounting system here. The Tucson laundrymen be-

lieve they have made a profitable investment.
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Summary of the Effects of the Depression on the

Laundry Industry of Tucson

1. The Tucson laundries did not have as large a decrease in

business as some districts in 1931.

2. The Tucson laundries are suffering from over expansion at

the present time that was made during 1929 and the early

part of 1930.

3. The depression has increased the competition in the laundry

industry in Tucson. It has not only increased among them-

selves but has also augmented the competition offered by

the home laundry, the family washwoman and the washing

machine manufacturing companies.

4. Wages and prices of services have remained unchanged.

5. The Tucson laundries are feeling the effects of the de-

pression more this year (1932) than they did in 1930 and

1931. The volume of work during July dropped nearly 20%

of what it was for the same period last year.

6. The laundries are closing down one day a week (Thursdays)

to save operating costs.

7. There is some agitation to out prices and wages in an at-

tempt to increase the volume of business and maintain a

profit.

8. As yet the Tucson laundries have not had to contend with

price cutting competition other than that offered by the

home laundry industry.
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9. Labor difficulties have not affected the industry of
Tucson. The workers are not unionized and difficulties
in this part of the organization are at a minimum.

10. The Tucson laundries have revised their bookkeeping system

and adopted the new accounting methods sponsored by the

Laundryowners National Association. The need for more

accurate records and controls over expenditures was the
basis for making this change.



.A STUDY OF THE TUCSON LAUNDRY SERVICES AND

THEIR RESPECTIVE PRICES

The Tucson laundries offer their patrons

nine different classes of services. They are: Bundle Work,

Family Finish, Family Flat, Rough Dry, Thrifty Service,

Damp Wash, Commercial Work, Linen Supply and Special Service.

These classes of services are described

as follows:

Bundle Work: Known also as "Finish

Work," "Starch Work" and "Bachelor Bundle" in some localities.

Everything is washed and returned completely finished. This

service is usually priced in a list price basis.

Family Finish: This is perhaps the best

type of family service done by the laundry. Wearing apparel

and flatwork are finished and ready for wear. Mending is

done when articles are not too badly worn. Any buttons that

are missing are also replaced. This service is charged for

on a pound basis. The flatwork is priced at a lower rate

than the wearing apparel.

Fay: This service contemplates

only flatwork from the home. The clothes are laundered and

charged for on a list price basis that is slightly lower than

the prices charged for flatwork in the "Bundle Work" service.
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Rough The wearing apparel in this

service is returned dried but not ironed. It is either

starched or not starched as the patron desires. The flatwork

is returned ironed. In some localities this service is di-

vided into two classes and called "Fluff Dry" where the

wearing apparel is not starched and "Rough Dry" where it is

starched. In Tucson the two are combined under the caption

of "Rough Dry." This service is charged for on a straight

pound basis, wearing apparel and flatwork being priced at

the same rate. "Rough Dry" service is very widely used.

Thrifty Service: This service is also

called "Damp Wash, Flatwork Ironed" in some places. In this

type of work the wearing apparel is washed and returned damp.

The flatwork is washed and ironed. Prices of this service

are charged for on a pound basis and it is a cheaper service

than any of those mentioned above.

Damp Wash: Sometimes called "Wet Wash"

consists of a service where the wearing a. pparel and flatwork

are both washed and returned damp. It is also charged for on

a pound basis. It usually is a cheaper type of work than the

"Thrifty Service," but in Tucson the two are charged for at

approximately the same rates.

Commercial Flatwork: This type of service

is granted to hotels, clubs, restaurants, etc. Everything is

washed, ironed and returned ready for use. In this service
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only those articles that can be handled over the flatwork

ironer, and bath towels, are accepted. "Commercial Flatwork"

is charged for on a price list basis in Tucson and many

places, but the tendency at the present time is away from this

method toward that of a price per pound system. This is a

one -day service and has a lower list price than any of the

other services where flatwork is finished.

Linen Supply: In many laundries, the

Tucson laundries included, this type of service is given

to barbers, doctors, dentists, restaurants and hotels. The

laundries carry a supply of linen for their customers and

wash and iron it at a higher rate than that charged for

"Commercial Flatwork." In this case the laundries are the

owners of the linen and a price must be charged high enough

to warrant a profit and cover the depreciation of the linen

supplied.

Special Service: This is not usually

listed as one of the types of services offered by laundries

but is, nevertheless, a class of service offered by nearly all

laundries. This type of service may apply to any of the above

services with the exception of "Commercial Flatwork" and

"Linen Supply."

By "Special Service" is meant "One -day

service." An additional charge is made for this type of work

which is usually a certain percentage of the list price of
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the bundle.

Prices Charged for Laundry Services in Tucson

The price of the above services that are

offered by the Tucson laundries have been studied and compared

with the prices of similar services published by the Laundry-

owners National Association for District No. 4 (Arizona,

California and Nevada) , and the average prices charged by

the laundries in the fourteen districts of the Association. (1)

This study was made by Mr. D. E. Dewey, of the statistical

department of the Laundryowners National Association. The

data were obtained from questionaires returned by 628 laun-

dries throughout the United States.(2)

The data on the ,prices of the services

offered by the Tucson laundries were obtained through personal

interviews and a study of thé respective laundry price lists

of the three steam laundries. This data, together with that

published by the Laundryowners National Association, have been

tabulated and included in this study for comparative purposes.

The order in which the various services

were described will be followed in making the comparison.

1. The fourteen districts of the Laundryowners National As-
sociation include the forty nine States in the United
States, British Columbia and Eastern Canada.

2. Dewey, D.E. , "Sales by Classes of Service r Laundryowners
National Association of the United States and Canada,
Joliet, Illinois, October, 1931.



Table No. 4
Bundle Work Prices Charged in Tucson, Arizona, Average for the
Laundryowners National Association District No. 4 and the General
Average of Priées for all the Districts of the Laundryowners

National Association 1931

Arlicles

Men's Lis
Bathrobes
B.V.D.s -Cotton
B.V.D.s -Silk
Collars- Starched
Collars -Soft
Cuffs
Handkerchiefs -Linen
Handkerchiefs -Silk
Knickers -Linen
Neckties
Night Shirts
Overalls- Trousers
Overalls- Jackets
Coveralls -Plain
Pants -Work
Pants -Duck
Palm Beach Suits
Pajamas -Cotton
Pajamas -Silk
Shirts -Work
Shirts -Negligee
Shirts -College Attached, Soft
Shirts- Collar .Attached, Starched
Shirts -Dress
Shirts -Plaited
Shirts -Silk
Shirts- Flannel
Shirts -Wool,
Socks
Socks -- Wool. -Silk
Stockings -Golf
Sweaters-Cotton
Sweaters -Wool
Underdrawers- Cotton
Underdrawers -wool
Underdrawers -Silk
Shorts.
Undershirts -Cotton

Undershirts -Wool
Undershirts -Silk
Union Suits-Cotton

: Tucson : Distr.: Genf : Average
No. 4 _: (All Districts)

:
. . .. .

: .50* : .345 : .389
: .10* : .173 : .180
; .35 : - : .257
: .05 : .049 : .042
; . 0 5 .04 8 .043
; .05 .074 : .067
: .03 : .030 : .030

.05 : .061 : .055

.50 : - .463
: .15* : .082 .081

1 :N7
: .176 : .177

: .25, : - : .216
: .25 : - : .206
: .40 : .39 : .397
: .25 : .360 : .295

.25 .325 : .320
:1.00 : - : .906
: .25 .269 : .245
: .40 : .38 7 : .366
: .16 : .178 : .154
; .20 : .197 :. .182
: .20 : .188 : .194
: .25 : .250 : .223
: .35 : .2977 : .264
: .35 : .255 : .247

.35 : .320 .273
: .25 : - : .2544

: .25 : .275 75 : .242
: .06 : .059 : .061
: .10 : .100 : .094
: .15 .120 .128
: .35* : .350 .327
: .50* - .489
: .125 : .132. : .106
: .18 : .163 : .143
: .18 : .180 ; .149
: .10 : - . --..

.125 :. .

: .10 .130 : .106,
: .18 : .163 .142
: .18 : .183 : .151
; .25 .244 .198



Prices of Bundle Work. (Continued)

Union Suits -Wool
Union Suits -Silk

(Ladies List)
Aprons -Flat
Aprons- Coverall
Aprons- Hoover
Belts
Brassiere
*Chemise
Caps

*Corset Covers
*Combination Suits
Cuffs
*Blouses
*Bloomers
Drawers
Drawers -Silk
Handkerchiefs -Linen
Handkerchiefs -Silk

*Kimonas
Ziddies
Night Dresses -Cotton

*might Dresses -Silk
Pajamas-Cotton
Pa j areas -4 ílk

*Princess Slips
`Skirts
*Step-ins
Stockings- Cotton
Stockings -Silk
Smocks

*Teddies
Underskirts
Under -vests
*Union Suits.
Uniforms -Nurses
*Watts
Wrappers

(Children's List)
Bibs
Bloomers
Drawers
Night Dresses
Rompers
Stockings
Union Suits
Under Drawers
Under Shirts
Waists

: .35 .288
.35 .300 :

. . .
.

. . .. .
: .14` .117 :

: .25* : .293
.40* : .325 :

:.05 : .047 :

.10* : .116 :

;20* : .221
: .10 : .102 :

: .10* .129 :

: .25* : .283 : .2

: .05* - :

: - : -:

: .15* .187 :

: . .125 : .18G :

: .18* .275
: .03 : .030
: .05 : .061 :

: .35* : .333
.35 : .325 :

.20* : .221
: .35*. : .433
: .25* :.269 :.254
; .4{* : .387 7

: .20* : .225 :

: .25* : .321 ;

.20* ; .225 :

.06. . .

: .10 : .087
: .35* : .340 :

: .20* : .325
: .25 : .290 :

: .10* .096
: .25*5* : .2 5 :
: .45* : .48 :

: .35* .358
: .40* .400 :

: .Q2
: .05
: 05
: .10
: .10
: .10
: .10
: .10
: .10
: .10

. .

. .

-
:: . '

: -
.. -

'.

-
. .. _

:

: -
'

:

: _
:

.

'. - .

-
: '

: .181 :

.254

.269

.107

.273

.2.2606
.050
.107
.185*
.079
.122*

28*
.092
.20*
.169*
.147
.197
.030
.055
:318*
.236*
.188
.294

.39 3'
.214*
.294
.171*

.082

.315

.191*

.214*

.100

.188.*

.471

.268*
.323

.047

.130

.077

.108

.142

.064

.Q98

.07

.073

.149



Prices of Bundle Work (Continued)

(Household List)
Blankets -Cotton

Single . .25*
Double

.
.50*

Blankets-Wool
Single

:

. .50*
Double : 1.00

Bed pads : .15
Comforters : .5Q*
Curtains -Pair

Plain -Laced
:

. .50*
Sash : .10*

*Doilies : .05*
*Lunch Cloths : .10*
Mats -Bath : .10
Mattress Covers : .20
napkins : .03

Pillows : .50
Pillow Slips : .04.

Rags . .02

Rugs -Rag :.10 lb.
Sacks -Flour and Sugar : .03

*Scarfs : .10
Sheets : .08

*Spreads -Plain : .25
Spreads -Colored

*Table Cloths
*Table Tops

:

:
'

.30

.10*-

.05*
Table Pads : .15

Towels -Face . : .02

Towels -Dish . .02

Towels -Bath : .03

Towels- Roller ' .05

*Quilts . .50
Wash Rags : .02

Minimum Charge per bundle .25:
Ave. Amt. per bundle : 1.12
Ave. % of Service to Total :

Sales: 38%

. .

. .

: .26Q : .255
: .400 : .433

:.400 : .418
1.743 : .743
. .150 : .220
:.500 : .493
. .

- : .545
: .200 : .237
: .047 : .052*
: : .102*_

: .099 : .120
:.200 : .207
: .027 : .027
: .437 : .448
: .047 : .048
:.023 : .020
:.125 : .152
:.035 : .035
: .062 : .081
: .076 : .097
:.216 : .243
:.215 : .306
: .148 : .142
: .066 : .086
:.150 : .178
:.026 : .026
:.026 : .023
:.034 : .040
: .050 : .049
:.417 : .387*
:.018 ; .019
. .

. ,.

1.04 ; .90
.
.

:36.1 ; 28.9%

* and up



Bundle Work Prices

The first type of service described

was "Bundle Work.." Table No. 4. indicates the prices charged

for tris type of service by the Tucson laundries, the average

prices charged for the Laundryowners National Association

District No. 4 and the Rneral average of prices charged by.

the laundries in all the districts of the Laundryowners Nation-

al Association.

Recapitulation of Table No. 4 (Bundle Work)

Bundle work constituted on an average

of 38% of the total sales in the Tucson laundries, 361; in

the Laundryowners National Association District No. 4 and

28.9% in the 628 laundries studied by the Laundryowners

National Association.

The average price per bundle in Tucson

was $1.12, in the Laundryowners National Association District

No. 4 $1.04 and for the 628 laundries studied by the Laundry -

owners national Association it was .90.

The pri ces charged by the Tucson laundries

for this type of service were 9.7% higher than those charged

in the Laundryowners National Association District No. 4 and

8.37%; higher than the average prices charged by the 628 laun-

dries studied by the Laundryowners National Association.

The prices charged by the laundries in the Laundryowners



National Association District No. 4 were 7.33% higher than

those charged in all the districts of the Laundryowners

National Association.

The articles that are noticeably higher

in price in Tucson than in the National Laundryowners As-

sociation District No. 4 are: bathrobes, neckties, shirts,

golf stockings, sweaters, wool underdrawers and undershirts,

Hoover or Bungalow aprons, middies, smocks, blankets, and

spreads.

The reason why Tucson has a large per-

centage of "Bundle Work" service is due to the fact that it

is a University and tourist city. This type of service consti-

tutes the principal class of work desired by University

students and winter tourists.

The higher prices are justified by the

Tucson laundries on the basis that seasonal business would

cause the laundries to ran at a loss during the summer months

if these prices were not charged, and also, that taxes and

city business licenses are higher for Tucson than elsewhere.

Family Finish Prices

Table No. 5 shows the tabulated findings

in regard to the prices charged for "Family Finish" service in

Tucson together with the figures for District No. 4 and the

General average for all districts of the Laundryowners Nation-

al Association.
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Table No. 5

Family Finish Prices Charged in Tucson, Arizona, Average Prices
for the Laundryowners National Association District No. 4 and the
General Average for all Districts of the Laundryowners National As-
sociation, 1931..

: Tucson :L.N.A. Dis - :A11 Distrs .
: triet No. 4; L.N.A.

Price Combinations charged for
wearing apparel and flatwork
All districts of L.N.A. W -A Flat:
and percentages of plants .35 .10: :
reporting them .30 .10: :

.25 .10: 100% :

.25 .08:

.20 .10:
Other Combinations
Ave price per lb. wearing apparel : .25
Ave price per lb. flatwork
Ave amt. rec. per bundle
Ave % of W.A. t o bundle wt
Ave % of flatwork to bundl
Ave no. of lbs. per bundle
Ave price per lb. for wt.
Ave %' of service to total
Minimum charge per bundle

:

:
: .10 :

:$2.57 :

:38.8% ;

e wt. :61.2% :

:19.4 :

of bundle: .133 :

sales : 7% :

:$1.25 :

29%
33%

38%
.268
.097

$2.53
45.9%
54.1%
14.4

.175
20.8%

.

.
:
:

;

:

:

:
;

:

:

;

8%
14%
16%

4%
6%

52%
.267
.092

$2.56
42.7%
57.3%
15.4

.166
15.8%

Recapitulation of Table No. 5 (Family Finish Service)

.The price combinations of this service

in Tucson is 25V' per lb. for the wearing apparel and l0

per lb. for the flatwork.

The majority of the laundries in the

Laundryowners National Association District No. 4 and in the

association districts as a whole use this combination of

prices in charging for this type of service. The other price

combinations that are frequently used are indicated in the

table.



The average price per pound of wearing ap-

parel in Tucson is 1.8./ below the average in the Laundryowners

National Association District No. 4 and 1.71 below the average
for all the districts of the Laundryowners National Associa-
tion. The price per pound for the flatwork, however, is slight-
ly above the average for the Laundryowners National Association

District No. 4 and for all the districts of the Laundryowners
National Association, being .3V higher than the former and
.4 higher than the latter.

The average amount received per bundle for

this type of service in Tucson compares very closely with
that received by the laundries in the Laundryowners National
Association District 7o. 4 and for all the districts of the
association. The respective amounts received per bundle were

$2.57, $2.53 and $2.56
The average percentage of wearing apparel

to the to tal weight of the bundle is 38.8% for Tucson, which
is 7.1% less than for the Laundryowners National Association

District No. 4 and 3.9% less than all the districts of the
association.

The average percentage of flatwork to the
total weight of the bundle is 61.2 %; this is 7.1% higher than
for the Laundryowners National Association District No. 4 and

3.9% for all the districts of the association. These figures
indicate that the people of Tucson send a smaller percentage
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of wearing apparel to the laundries in this type of service

than is the customary practice elsewhere.

The average weight per bundle, 19.4

pounds, is more in Tucson than in either the Laundryowners

National Association District No. 4 or in all districts of

the association.

The average price per pound per weight of

bundle is less in Tucson than in the Laundryowners National

Association District No. 4 or in all the districts of the as -

so ciati on . This is due to the fact that the largest percentage

of the bundle is made up of flatwork, which receives a lower

rate than does the wearing apparel.

The average percentage of this type of

service done in Tucson (7 %) is considerably smaller than in

the Laundryowners National Association District No. 4 or in all

the districts of the association. This may be due to the fact

that "Family Finish" is a comparatively new service and has not

become well known by the people in the city.

Furthermore, as has been indicated before,

the bulk of laundry work done by the Tucson laundries does not

come from families but rather from "Bundle Work" patrons and

"Commercial Flatwork ."

The prices charged for this service, while

not as low as in some locations, are well within the average

prices charged throughout the United States.



The laundries do not finish every article

in this type of service at the prices indicated. Additional

charges are made for blankets, curtains, collars, starched

shirts and pillows. Half the weight of the bundle must be

network. There is also a minimum charge in Tucson of $1.25

for this service plus one cent per bundle for fire and theft

insurance.. The terms are, as a rule, cash on delivery. This

applies to all the bundle work and family services offered by

the laundries. A few exceptions are made, to the latter state-

ment, according to the patron's credit record.

"Family Flag Prices

Table No. 6 shows the comparison of the

average price per brindle and the average percentage of "Family

Flat" service to the total sales in Tucson with the respective

figures for the Laundryowners National Association District

No. 4 and the general average for all the districts of the

Laundryowners National Association.
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Table No. 6
Family Flat Prices Charged in Tucson, Arizona, Average Prices for
the Laundryowners National Association District No. 4 and the General
Average for all Districts of the Laundryowners National Association,

1931

: Tucson .A. DIF=FUOTT77057711
trict No. 4: Districts

Ave. price per bundle .96 .94 : 1.06
.

Aire-. % of Service to :

Total Sales 6% 10 .7% 11.4

Minimum Price .50

Prices of this service in Tucson

Spreads, Fringed or Colored. .25*
Spreads, Plain .20*
Spreads, Seersucker .10*
Covers, Bolster, Couch Mattress .05*
Sheets .07
Slips, pillow .04
Towels, face, side .02
Towels, Bath .03
Towels, Roller .05
Wash Cloths .02
Towels, Dish .02
Rags .02
Table Cloths .10*
Pads,- Table or Bed .15*
Napkins .02
Dresser Covers; Doilies .05*
Stand Covers .10*
Bath Rugs and. Rag Rags .10*
Rags, Navajo .50*
Aprons, Men's .a5
Flour Sacks, new .05*
Curtain, Lace, per pair .5Q*
Curtains, Sash, per pair . 20*
Tie Backs, per pair .10*
Blankets, Wool, Double $1.00*
Blankets, Wool, Single .50*
Blankets, Cotton, Double .50*
Blankets, Cotton, Single .25*
Quilts, Comforters .50*
Pillows .50*

and up



Recapitulation of Table No. 6 (Family Flat)

This type of service is generally charged

for by the pound. The usual rate ranges from 0.05 to $ .13.

Seventy -six per cent of the laundries in all the districts

of the Laundryowners National Association charge 0.08 per

pound or more for this type of service, with 27% charging

$ .08 straight. Ten per cent of the laundries charged a straight

list price. The Tucson laundries are to be included in those

who still retain the price list method of charging for this

service.

The price list on the "Family Flat" is

.6% lower than that listed on the "Bundle Work" service o f-

fered by the Tucson laundries. The average price per bundle

was $.96, which is slightly higher than the average for the

Laundryowners National Association District No. 4 but is i1.10

lower than the general average for all the districts of the

association.

The percentage of this service to the

total sales, 6 %, is considerably lower than the average fo r

the Laundryowners National Association District No. 4 (10.7%)

or the general average of all the districts of the associa-

tion, (11.4 %) . This is probably due to the fact that the

"Rough Dry" and "Bundle Work" services are more popular.

Rough Dry Prices

Table No. 7 shows the findings in regard to
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the price charged for "Rough Dry" service in Tucson and its

relation to the Laundryowners National Association District

No. 4 and the general average for all districts of the as-

sociation*

Table No. 7
Rough Dry Prices Charged in Tucson, Arizona, Average Prices for the
Laundryowners National Association District No. 4 and the General
Average for all Districts of the Laundryowners National Associa-

tion 1931.
: Tucson is- : enera Aver-
; : trict :age All Dis-

: trie is
Percen age aun raes
charging the following .10 : 100%
prices per pound .09 : 100%

Other prices .08 :

Average price pe r
Average Amt. Rec.
Ave. no. lbs. per
Ave % of Service

Sales

Per Bundle:
bundl e
to Total :

Lean r es finishing
shirts of the following .12 :

additional prices .10 :

Other rices
Ave .. a. di

finishin

No. 4

1.28
13.44

22%
50%
14%

ional charge
shirts

or

Laun r es roning an -
kerchiefs and making .02 .

the following charges .01 :

Other prices
Ave. additional charge :
for ironing handkerchiefs. :

Minimum Price
Tucson price

.15&

; 84f
: 8%

.115

71I
11%

: .012 : .015
..b0

.10 per lb. - .09 per lb. Fridays.

Recapitulation of Table No. 71 (Rough Dry)

The "Rough Dry" service is the most popu-

lar family service in Tucson. The average percentage of this
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service to the total sales is 12%. This is the same as that
for the Laundryowners National Association District 17o. 4

but .6% lower than for the general averages of all the
districts of the Laundryowners Nati onal Association .

The prices for this service in Tucson
are $ .10 per lb. every day with the exception of Fridays when
the price is .09. The object of the cheaper price is to
increase the volume of the business in the latter part of
the week. People still tend to adhere to the old habit of
having their clothes laundered at the beginning of the week,
thus causing an uneven distribution of work at the laundries.
Therefore, a lower price has been placed on this service at
the last part of the week in order to alleviate this condition.

The prices for this service charged in
Tucson corresponds closely to that charged by the laundries
in the Laundryowners National Association District No.. 4

and for the laundries in all the districts of the associa-
tion, as the largest per cent of these laundries charge for
this service at the rate of $ .10 per lb.

The price range for this type of service
in all the districts of the Laundryowners National Associa-
tion was from .44 to .15 per pound. The mean was $.096.

The average amount received_ per bundle

for this type of service was $1.28 in Tucson, the same as in
the Laundryowners National Association District No. 4 but
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.06 less than the average for all the districts of the

association ($1.34) .

The average number of pounds per bundle

was 13.44 for Tucson, 14.3 for the Laundryowners National

Association District No. 4 and 13.9 for the general average

of all districts of the association. The average number of

pounds per bundle compares very closely for all three of the

areas studied.

The reason, for such a close comparison

among the divisions is due to the fact that this type of

service has been established for a relatively long time.

People are acquainted with it everywhere in the United

States and the prices for the service have become pretty well

standardized.

A few laundries, however, throughout

the Laundryowners National Association District No. 4 and

the other districts of the association do not accept shirts,

arid- handkerchiefs at the "Rough Dry" rate. An additional

charge is made for these articles as they are removed from

the bundles and finished. The percentage of laundries making

the more frequent additional charges for shirts and handker-

chiefs are listed in Table 8.

Other articles that are frequently

charged additional prices are: overalls,, coveralls, rugs,

collars, blankets, quilts, comforts, pillows, and curtains.



These articles are removed before the bundle is weighed and
charged for at the list price.

The Tucson laundries "Rough Drys' every-

thing with the exception of curtains, pillows and wool
blankets. Additional prices are charged for these articles.

Thrifty Service Prices

Table No. 8 shows the average price

charged for "Thrifty Service" in Tucson, the Laundryowners

National association District No. 4 and in all of the dis-
tricts of the association.

Recapitulation of Table No. 8 (Thrifty Service)

It is evident when one glances at the
above table that the prices charged for this service defi-
nitely lack standardization. Some laundries charge for this
service at a price per pound ranging from $.05 to 0.10.
Other laundries divide the price charged per pound between
the wearing apparel and the flatwork as indicated in Table
No. 8. The price per pound basis is evidently the more
popular method of charging for this service throughout the
United States. In the Laundryowners National Association

District No. 4, however, the practice of dividing the price
between the wearing apparel and the flatwork is used to some
extent. The Tucson laundries use this method in charging for
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Table No. 8
Thrifty Service Prices Charged in Tucson, Arizona, Average Prices
for the Laundryowners National Association District No. 4 and the
General Average for all Districts of the Laundryowners National

Association 1931

Percen age aundries
charging the following
prices per lb. .09:

.08:

.07:

.06:

.05:
Other prices

Tucson:
: trict No.

4

A D s -- : enera Aver-
: age All
: Districts

aun ries c ar g irag

30%
20%
20%
30

the following prices .

W.A. Flat: :

.10 .05:

.08 .05: .

Other prices : 100
Ave price per a . :

Ave Amt. rec. per bundle :

Ave no. of lbs. per bundle :
Ave % of Service to Total :

Sales

.

1.rw :

28.5 :

:

7.2%
Percentage of laundries :

charging additional .15: :

prices for finishing
shirts

.12:

Other prices
Ave. additionaÏ charge
for fi nishin: shirts
ercen age of aundries

ironing handkerchiefs .03:
and making additional .02:
charges of .01:

Other charges
average a ai iona arge :

for ironin:. handkerchiefs
* Tucson : 19 lbs. for 4.00, Plus .05 per lb. flat ironed.
Price : Minimum charge 1.00

75%
25%

:
:

: 3%
25%
45 0
17%3

7m

1.23 :

20.5 lbs :

9.41, :

25%

25 %
50%

34%
28%
48%

1.36
19.1 lbs
12.1%

20%
25%
34%
21%

.121.14

100%

.01
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this service. Their price is 19 pounds for a 4.00, plus

$.05 per pound for the flat work ironed. The minimum charge

is $1.00.

The average price per pound for this

service in Tucson is $.054, which is cheaper than that charged

in the Laundryowners National Association District No. 4

($.05) or for the general average of all the districts of the

association ($.071) . The average amount received per bundle,

$1.54, is greater than that received in the Laundryowners

National Association District No. 4 (0,231 or for the general

average of all districts of the association ($1.36) . This

is due to the fact that the average weight per bundle received

by the Tucson laundries, 28.5 pounds, is 8 pounds more

than that of the Laundryowners National Association District

No. 4 (20.5 lb s .) and 9.4 pounds more than that of all the

districts of the association (19.1 lbs.) .

The average percentage of this service

to the total sales, 7.2 %, is smaller than that for the

Laundryowners National Association District No. 4 (9.4 %) and

for the general average of all the laundries in the associa-

tion (12.1 %) .

This type of service, like the "Rough

Dry," does not always include all types of articles. The

table indicates those articles most frequently removed from

the bundles and charged additional prices for finishing. Cur-
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tains, wool blankets and pillows are not handled in this

service by the Tucson laundries.

Damp Wash Prices

Table No. 9 indicates the prices charged

for the "Damp Wash'? service in Tucson, the average for the

Laundryowners National Association District No. 4 and the

general average of prices for all the districts of the associa-

tion.

Table No. 9
Damp Wash Prices Charged in Tucson., Arizona, Average Prices for
the Laundryowners National Association District No. 4 and the
General Average for all Districts of the Laundryowners National

Association 1931
Percen age o un ries
charging the following .05
prices per lb. .04

Other onces

:

:

:

IOO `
:

:

57%
25%
18

:

:

:

69%
21%
IO

Ave. price per .

.Average amt. rec.. per bundle
Ave. no . of lbs. per bundle
Ave.. % of service to Total

Sales

;

:

:

:

.05
1.26

25

3.8%

: ,

.O46

.94
20.4

4

:

:

:

:

.048
1.01

21 lbs.

12%
Percentage of laundries
making the following .15
additional charges .12
for finishing shirts .10

Other charges

:

;

:

:

:

:

17%
-
-

8

: 35%
13%
26%
26;0

Average additional charges
for finishing shirts

:

: .164 : .132
.

* Tucson : 19 lbs. for $1.00, Each additional lb. $.05.
price : Minimum Price $1.00
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Recapitulation of Table No. 9 (Damp Wash)

The prices for "Damp gush" service

in all the districts of the Laundryowners National Associa-

tion ranged from $.03 per pound to $.075, with the mean

being $.048. In Tucson and in the Laundryowners National

Association District No. 4 the average prices per pound were

.05 and .046 respectively. The general average for all

the districts of the association was $ .048. The price in

Tucson is slightly higher than that for the other two areas

studied. The majority of laundries, however, are charging

the same rate as the Tucson plants for doing this class of

service.

The average amount received per bundle

is $1.26 in Tucson, .94 in the Laundryowners National As-

sociation District No. 4, and $1.01 in the general average

of all districts of the association. The reason for the

higher amount received in Tucson than in the other districts

included in the study is due to the fact that the average

price per pound in Tucson was slightly higher, as has already

been indicated, and to the fact that the average number of

pounds per bundle is larger for Tucson (25) than for the

Laundryowners National Association District No. 4 (20.4). or

the general average for all districts of the association (21) .

The average percentage of this service

to the total sales for Tucson is 3.8 %, for the Laundryowners
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National Association District No. 4 it is 4% and for the

general average of all the districts of the association it

is 12°ó.

This type of service has, generally,

never proven very popular in the Western States as in the

North Eastern sections of the United States. This accounts

for the lower percentages in this area as compared, to the

Laundryowners National Association Districts as a whole.

In some laundries additional charges are

made for finishing shirts as they are not accepted in this

class of service. These percentages are indicated in Table

No. 9 together with the prices charged for finishing shirts.

The price range for finishing shirts in this service is quite

wide, $.05 a piece being the lowest and .20 a piece the

highest. Such a wide range was undoubtedly caused by a

price war in some locality.

Commercial Flatwork Prices

Table No. 10 gives the prices charged

for the "Commercial Flatwork" service in Tucson.
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Table No. 10
Prices Charged for Commercial Flatwork in

Tucson, Arizona, 1931
Articles. Amount

Spreads, Marseilles .20
Spreads, Fringed or Col. .172
Spreads, Plain .15
Sheets .06
Slips .03
Towels, Face .02
Towels, Barber .01
Towels, Barber (per 100) .80
Towels, Bath .022
Towels, Massage .02
Side .02
Side, Roller .03
Table Cloths .10
Table Cloths under 22 yds. .07
Table Pads .10*
Table Tops .04
Napkins .01
Dresser Covers .03*
Stand Covers .10
Doilies .Q3*
Bath Mats .05*
Rugs .10*
Men's Aprons .05
Men's Aprons without strings .03
Men's Caps .10
Men's Coats .25
Rags .012
Rags, greasy .02
Flour Sacks .012
Flour Sacks, new .03
Curtains, Lace, per pair .50*
Curtains, Sash .10*
Blankets, Wool .75*
Blankets, Cotton .40
Quilts .40**_

Pillows .40*
Laparatomy .04.

Sheets, Perineal .02
Sheets, Lithotomy .02
Binders .03
Leggings .10

Average per cent of total sales 20,0

and up



Recapitulation of Table No. 10 (Commercial Flatwork)

As a general rule the steam laundries are

doing -aWdy with the price list method of charging for "Com-

mercial. Flatwork" and adopting a price per pound system.

The Tucson laundries have not made this change as yet. The

Laundryowners National Association is advocating the change.

Sixty -three percent of the laundries studied by the Laundry -

owners National Association in making its report on "Sales

by Classes of Services," from which comparisons in the survey

have been made, reported the "Commorcial Flatwork" service

on a price per pound basis. This method of charging is more

convenient for both the patron and the laundry as it does

away with many errors that may creep into pricing of the

various articles sent to the laundry by its patrons. It

also eliminates confusing the patron with a series of prices

that are not, as a rule, understandable and appear to lack.

reason.

The "Commercial Flatwork" prices in Tucson

average 16.6% less than the "Family Flatwork" service and

17.1% less than the flatworms prices of "Bundle Service."

The prices charged per pound by laundries

using this method of pricing "Commercial Flatwork" ranges

from .02 per pound to $.09 per pound with the mean price

being $.053 for the Laundryowners National Association Dis-

trict No. 4 and $ .051 for the general average of all the dis-



tricts of the association.

The average percentage of this service

to the total sales in the Tucson laundries is 20 %, for the

Laundryowners National Association District No. 4 it is 18.7%

and it is 15.8% for the general average of all the districts

in the Laundryowners National Association.

The higher percentage for the Tucson

laundries is due largely to the fact that the winter tourist

trade increases this type of work as there are a large number

of hotels, restaurants, rooming houses, etc., in Tucson that

require this type of service.

Linen Supply Prices

Table No. 11 shows the prices of "Linen

Supply" service in Tucson, Arizona.

Table No. 11
Price of Linen Supply Service in Tucson, Arizona, Compared

with that of Commercial Flatwork, same Area, 1931.
Articles : Price Linen

: Supply
:

:

Commercial
Flatwork

ee s an
Si ips .10 .03
Towels, Face; Massage; Side .03 .02
Towels, Barber .01 .01
Towels, Bath .03 .03
Table Covers .12 and .15 .10*
Table Tops .07 .04
Napkins .01 : .01
Aprons, Men's .07 - .08 - .10 : .05
Caps, Men's (Cooks) .10 .10
Coats, Men's .30 and .35 .25
Rags .02 .015

Ave o a Sales 6 s.

* and up
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Recapitulation of Table No. 11 (Linen Supply)

The faun dr yown e rs National Association

has made no recent study of the prices charged for this type

of service in its various districts; therefore it lacks

definite comparatibility. However, the prices charged are

well within the mean prices charged on the Pacific Coast.

The author has visited a number of plants on the Pacific

Coast and in the Northwest and if there is a viariation in

the Tucson prices it is that they may tend to be slightly

lower than the prices charged for this service in some of

the plants visited. .fis a usual case barber towels, bath

towels, napkins and men's caps in this type of service are

charged $.01 to .02 more per piece than the prices listed on

the Commercial Flatwork service,, but in Tucson the prices

are the same for these articles in both types of service.

Sheets and pillow slips are not supplied

by laundries as often as are the other articles listed in

Table No. 11.

Where there are two prices listed after

the articles in Table No. 11 the second price is for articles

that are either larger in size or of superior quality,

The average prices for this service are

29.5% more than that of taie "Commercial Flatwork" service.

The average percentage of this service

to the total sales in the Tucson laundries is 6 %, which is
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14% less than the average per cent of the Commercial Flatwork

to the total sales.

Barbershops, and restaurants are the

largest users of the "Linen Supply" service.

Sxrecial Service Prices

Prices charged for special service vary

but little throughout the entire United States. The range

is from 15% to 35% of the list price of the bundle.

The customary price of this service is,

generally, 25% of the list price of the bundle (Tucson

laundries charge this price) .

The average percentage of this type of

work to total sales is small and usually no separate record

is kept of it.

"Bundle Work" or any of the family

services may be done "Special" service, i.e., one day ser-

vice, by paying additional special prices. Some laundries,

however, do not do "Rough Dry" specials.

The various services offered by the

Tucson laundries have been described and their respective

prices compared, wherever possible, with the average prices

of the Laundryowners National Association District 7o. 4

and the general average of all the districts of the Laundry -

owners National Association.
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All laundries (those in Tucson included) ,

as a matter of self protection, have certain qualifications

to the services offered. These are printed on the laundry

lists of the individual plants and may be classified as: the

liabilities of the laundry for listing of articles, claims,

fire and theft, and weak fabrics and faulty colors.

The statements regarding the listing of

articles read as follows:

"Important- -$end list of articles with
bundle, otherwise our count must be accepted."

"Important --Send list of articles with
bundle, otherwise patron must accept laundry count."

Statements regarding claims read as
follows:

"Claims must be accompanied by original
list within a reasonable time. Our reliability for either
loss or damage will not, under any circumstances, exceed an
amount equal to ten times the charge for laundering the ar-
ticle in question, unless a declared valuation is made on
the article in writing, in which case a proportionately higher
charge will be made for laundering. We can not be held liable
for jewelery, personal articles left in garments, or in case
of fire. Articles are received only upon these conditions ."

"Claims for shortage and damaged articles
must be made within twelve hours from the time of deliver,.
Our liability for lost or damaged articles on this list will
be limited to ten times the charge for laundering same."

Statements in regard to fire or theft are

sometimes incorporated in the statements regarding claims;

however, many laundries carry fire and theft insurance on

their patrons' bundles by paying part of the premium costs and
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the patron paying one cent per bundle extra charge as his

contribution in receiving this protection. The usual state-

ment reads:

1 cent.'

ditional charge."

"Insured against fire and theft. Premium

"Fire and theft insurance 1 cent ad-

Statements in regard to faulty colors and

weak fabrics usually read as follows:

"Quilts and lace articles laundered at
owner's risk. We wash colored goods carefully bat can not
be held responsible for inferior dyes."

The above statements have been given for

the reason that a large number of people who send laundry

regularly are not generally aware of the liability of the

laundry in supplying their various services to the public.

These statements are plainly written on each laundry list

but are seldom read.
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Summary of a Study of the Tucson Laundry Services

and Their Respective Prices

1. The Tucson laundries offer the following classes of

services:

1. Bundle Work_ 4. Rough Dry 7. Commercial Work

2. Family Finish 5. Thrifty Service 8. Linen Supply

3. Family Flat 6. Damp Wash 9. Special Service

2. Bundle Work constitutes on an average 38% of the total

sales.

3. The average price per bundle was $1.12.

4. The prices charged for this type of service are 9.7%

higher in Tucson than for the Laundryowners National

Association District No. 4 and 8.37% higher than for the

general average for all the districts of the association.

5. Family Finish work constitutes 7% of the total sales.

6. The average price per bundle for this type of service is

$2.57.

7. This type of service is generally charged for on a price per

pound basis and is divided between the wearing apparel and

flatwork, the wearing apparel carrying a heavier charge

than the flatwork.

8. The prices charged for this type of service in Tucson are

$.25 per lb. for wearing apparel and .10 per lb. for flat-

work.

9. The average price per. lb. of wearing apparel is $ .018 below
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the Laundryowners National Association District No. 4,

1.7V below the general average of all the districts in

the Laundryowners National Association.

10. The average price per pound of network is .3¢ higher than

in the Laundryoiners National Association District No. 4

and .8V higher than the general average of all districts

in the Laundryowners National Association.

11. The average percentages of wearing apparel and flatwork re-

spectively to the total weight of the bundle are 38.8% and

61.2 %; average weight per bundle is 19.4 in Tucson.

12. The people of Tucson tend to send a smaller percentage of

wearing apparel to the total weight of the bundle than is

customary elsewhere.

13. Family Flat constitutes 6% of the total sales in Tucson.

14. The average price per bundle is $.96.

15. This service is generally charged for on a price per pound

basis but Tucson charges a straight list price.

16. The list price is .6% lower than that charged on the

"Bundle Work" service.

17. Rough Dry Service constitutes 12% of the total sales and

is the most popular family service in Tucson

18. The average price per bundle is $1.28.

19. This service is charged for on a price per pound basis and

is 10V per pound in Tucson.

20. The prices charged for this service correspond very closely

to those charged by the Laundryowners National Association
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District No. 4 and to the general average prices charged

by all the districts of the association.

21. The average number of pounds per bundle in this type of

service is 13.4 in Tucson, which compares closely with the

other areas studied.

22. This type of service is well standardized throughout the

United States..

23. Thrifty service definitely lacks standardization in pricing

but the price per pound basis seems to be the most popular.

24. "Thrifty' service constitutes 7.2% of the total sales in

the Tucson laundries.

25. The average price per pound for this type of service is

5.4¢, which is cheaper than the average price charged in

the Laundryowners National association District No. 4 (6¢0

or the general average of all districts of the Laundry -

owners National Association (7.1V) .

26. The average weight per bundle is 28.5 pounds, which is

heavier than that for the other areas studied.

27. The average price per bundle is also more than for the

other areas studied. It is $1.54. The greater weight

per bundle accounts for the higher price.

28. 1.)222 Wash constitutes 3.8% of the total sales in Tucson.

2.9. This service is charged for on a price per pound basis and

is 4, per pound in Tucson.

30. The price in Tucson is slightly higher than that for all the



districts of the Laundryowners National Association

(4.8¢ per pound) . The majority of the laundries charge the

same rate as that of the Tucson laundries (4i per pound).

31. The average price per bundle for this type of service was

$1.26.

32. The average number of pounds per bundle is 25 pounds in

Tucson, which is higher than for the other areas studied.

33. This type of service is not as popular in the Western States

as in the North Eastern section of the United States.

34. Commercial Flatwork constitutes 20,E of the total sales.

35. The Tucson laundries charge for this service on a price

list basis. There is a tendency away from this method in

a large number of laundries towards adopting the price per

pound method of charging.

36. The prices of this service are 16.6% less than the prices

for "Family Flatwork" and 17.1% less than the flatwórk

prices of the "Bundle Service".

37. Linen Supply constitutes 6% of the total sales of the

Tucson laundries.

38. The prices charged for this type of service are well within

the average charged on the Pacific Coast.

39. Sheets and pillow slips are not supplied by laundries as

often as towels, napkins, table covers etc.

40. The average prices of this service are 29.5% more than those

of the "Commercial Flatwork."
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41. Special Service prices are usually 25% of the list price of

the bundle.

42. The average percentage of this work to the total sales is

small and a separate record is not usually kept.

43. In many laundries any class of service may be done special.

44. All laundries have statements regarding their liability,

for listing of articles, claims, fire and theft, weak

fabrics and faulty colors, printed on their price lists

as a matter of self protection..



A STUDY OF THE HOME LAUNDRY INDUSTRY OF TUCSON, ARIZONA,

AS REVEALED BY THE CLASSIFIED ADVERTISEMETTTS OF THE

ARIZONA DAILY STAR

The data upon which this survey is

based was gained by studying and tabulating the facts of

the home laundry industry as shown in the daily classified

advertising section of the Arizona Daily Star, from 1928

upyo and including 1931.

Table No. 12. indicates the number of

home laundries advertising, as such, for the respective

years indicated.

Table No. 12
Home Laundries Advertising in the Arizona Daily Star,

1928 - 1931
Year

1928

1929

1930

1931

Average

Number of Laundries

47

39

51

50

46 .75

The drop in the number of the home laun-

dries in 1929 was probably due to the fact that all business

in general was passing through a period of prosperity. The



majority of people at this time were gainfully employed in

occupations that brought them sufficient returns to enable them

to live comfortably and in a comparative state of satisfaction.

People engaged in the home laundry industry had undoubtedly

made a shift in their occupations.

After the crisis, in the fall of /929 and

throughout the early part of 1930, a few people had again re-

turned to the home laundry field. It was the last part of the

year, beginning in ,August and extending through the spring of

1931, that the greatest increase in the establishment of home

laundries took place. People who found themselves without

work, due to the economic conditions following the crisis, began

to make jobs for themselves wherever possible with the result

that the number of home laundries increased until at the

present time there are about forty home laundries operating

in Tucson.

There is a noticeable fluctuation in the

number of home laundries established and dropped each year.

The number of home laundries increases appreciably through-

out the fall months each year, which is apparently a charac-

teristic of this industry. The reason for this fluctuation

is probably due to the beginning of a new school year at the

University of Arizona and to the influx of tourists to Tucson

for the winter months. This increase in population natural-

ly attracts the home laundry operator.

During the summer months there is a tend-



ency for many of the home laundry operators to withdraw from

business. The number of home laundries that drop out each

year is quite high; however, it is a relatively short time

until another home laundry is operating in the place of the

ones dropping out.

Table No. 13 indicates the findings in

this case.

Table No. 13
The Fatality of the Home Laundry Industry of Tucson, Arizona,
as Revealed by a Study of the Classified Advertisements Listed

in the Arizona Daily Star 1928 - 1931.
:

Year :

:

No.o
Ldrys.
Adv.

:

:

:

No.o
Ldrys.
Drot.

:

:

:

NNo.o
Ldrys.
Contd.

:

:

:

% Dropt
:

:
% Contd.

1928 47 ; 41 6 87 13

1929 39 . 29 10 74
:

1930 : 51 : 44 7 86 14

1931 50 42. 8 : 84 16
:

Average: 46.75 39 7.75 ; 82.75 17.25

The average number of home laundries that

ceased operating in the course of a year, as evident from the

four years studied (Table No. 13)-, is 82.75% or 83 %, i.e.,

only 17.25% or 17% of the laundries operating during the year

will continue operating on the following year.

The length of life of any one of the hand

laundries studied is rarely over two years. There are a few

exceptions. One laundry operated the entire four years and
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another for a three year period; however, as indicated, the

home laundry industry is relatively transient in nature and

fluctuates with the seasonal trends which is characteristic of

all industry in a tourist locality.

The prices charged by the home laundries,

as listed in their advertisements, was also noted. Table

No. 14 lists the prices charged for the various services

offered.

Table No. 14.
Prices Charged for Services Offered by the Home Laundries in Tucson,

Arizona 1928 - 1931
: Rou h Dry Prices: Finish Prices : !i sc . ri ces

Year: ow: ; : ve .: or H. h: :;we . : icls : L: H: R: Ave
: : :

1928:23i;.40;.16:.30 :.75:1.00:.25:.87
: : : : : :

. .. R

:Fawor
:Sh.irts
:Blankets

: : /
:

:3d1700
.

1929: .35! .40: .05; .372: .75:1.00: .25; .88 ;.

:
.- .

1930:.30:.35:.05:6.64:.50:1.00:.50:.80 :Wet Wash
5t: 8 ,3 7 : 7

!

1931:.20:.35:.15: : .22: .90 : .68:.54 :Wet Wash
:5V :7 : .V: s :

. .

Is

. .
6'

:Fawörk

.
. .i

.

. .

. . .. .
I .

. .

:Shirts
:Pajamas

:3:9:62::4V :6V:2V: 5gß
. 15yr

74(
'

:

:Uniforms
:Silk underwear ;

:Wool blankets :

:Cotton blankets:
: Famil r Finish

.

.

*-flange. Where V appears next to the number the price is per pound;
where the price is underlined it is a price per piece. The prices
represented by the other figures are prices per dozen pieces.

From Table No. 14 it may be seen that the

prices increased during 1929 and have steadily decreased since

then, a trend that would be expected to occur following a period
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of prosperity.

The customary method of charging for the

services offered by the home laundries is usually a certain

price per dozen pieces. However, in 1930 there was a tendency

away from the price per dozen pieces toward adopting a price

per pound method of charging for the service offered. The

price per dozen pieces has not been displaced and is still

used more generally than the price per pound method.

The range in prices, as indicated, is quite

wide, which is concomitant of bidding for services and shows

a decided lack of any cooperation on the part of the operators

of home laundries, a characteristic of this industry. The

widest variation in prices are found in the finish services

where evidently price bidding has more frequently occurred.

Several of the laundries advertising were

visited and their owners interviewed. These plants are usual-

ly located either in the home of the operator or in a garage

or shed at the rear of the home.

The equipment, as a rule, consists of an

electric washing machine, a small electric ironer, one or more

electric irons and ironing boards. The clothes are direct in

the sun or within the house or shed in the winter when it is

storming.

The business is usually carried on by

women, either widows or married women whose husbands are out

of work. Some of these laundries have increased their business



to the point where they hire one or two women to help them and

a few have student agents at the University of Arizona.

The sanitary conditions of these laundries

are not exceptionally good. Some of them are quite unsanitary

and operated by people who are themselves in poor health.

Anyone using the services of a home laundry should investi-

gate it thoroughly before sending any work to them.

The amount of work done by the home laun-

dries in Tucson ranges in the summer between $15 per week to

35 per week. In the winter the weekly business will run

$10 to $15 per week higher than in the summer. The average

weekly business in the summer is about $25.

The valuation of the equipment used in

these plants ranges from $100 to $225. The average is ap-

proximately $150.

The yearly amount of business done in

Tucson by the home laundries at the present time is approxi-

mately $50,000 or $60,000.

The home laundry industry is larger than

is generally realized. The competition offered by them is

somewhat difficult to meet due to their methods of bidding for

services. The modern steam laundry's only effective means of

meeting this competition lies in a readjustment of their present

prices and operating costs.

This study has only included the home

laundries that have advertised their services. if the ones
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not advertising and the number of washwomen that are doing

the laundry for individual families in their homes were to be
added, the competition with which the modern steam laundry

is faced would be considerably larger than has been repre-
sented above.



Summary of the Home Laundry Industry

1. The number of home laundries in Tucson has increased

since 1929 and there are at present about forty home

laundries operating in Tucson.

2. The number of home laundries operating in Tucson fluctuates

a great deal due to the seasonal trends of business in the

city, caused by tourist trade and the opening and closing

of the University of Arizona.

3. The turnover in the home laundry industry is quite high.

83% change hands or drop out of business each year.

4.. The length of life of any one of the home laundries is

rarely over two years.

5. The prices charged by the home laundries have steadily

decreased since 1929..

6. The customary method of charging for the services offered

is usually a price per dozen pieces. There is, however,

a tendency at present toward adopting a price per pound

method of charging.

7. The range in prices is quite wide, which indicates bidding

for services.

8. The equipment used is relatively inexpensive and consists

of few machines.
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9. The business is usually operated by women who are

widows or whose husbands are out of work.

10. The sanitary conditions of the home laundries are not

exceptionally good.

11. The valuation of the home laundries range from $100 to

$225. The average is approximately $150.

12. The present yearly amount of business done by these

laundries in Tucson is about $50,000 to $60,000.
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