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THE FAST 
FASHION 
EPIDEMIC
BY ADELE WIEBKE

The production and promotion of cheap and readily disposable 
clothes are a recent phenomenon known as “fast fashion” 

(Anguelov, 2016). 

The fashion industry is...
o the second biggest consumer of water
o responsible for the production of 20% of global 

wastewater and
o 10% of global carbon emissions
Which is more than the emissions that come from all 

international flights and maritime shipping combined
(UNECE).

SUSTAINABLE BUILT ENVIRONMENTS
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It is a global issue, affecting our environment and the 
lives of everyday people.

Generation Z is dubbed, “the most photographed generation in 
history” (Hansbury, 2019 ). They tend to be social-consumers, 
which are those who are concerned with their social image 
(McNeil and Moore, 2015).

“Capitalism never solves crises; it moves them 
around geographically” 

– David Harvey, 2013

A capitalist market has consumed the fashion industry, making 
money everyone’s number one priority, despite the negative impacts 
that gaining said money has. Technology and logistics have also 
evolved, making fast fashion industry even possible by expanding 
toe boundaries of the industry.

3 interviewees 
discussed the 
timeline of their 
clothes (wanting 
items that last long + 
can worn often)

Data collection has shown...
o young adults shop both at fast fashion and second hand 

retailers

PATTERNS FOUND

G E N D E R 29 Women and 6 Men
The fast fashion industry tends to cater their 
advertisements more towards women.
Women were also more likely to shop at the 
stores listed in the survey and more 
frequently than the men who participated.

From the 2019 Survey.....

83%

17%

When asked to rank, on a scale of 0 (uneducated) 
to 10 (educated), how educated they felt they 
were on the environmental harm of Fast 
Fashion, most respondents had some level of 
knowledge on environmental harm from fashion.

Mode: 6 
Mean: 4.6
Median: 5

A G E of the 35 people who took the survey...
11%

18 - 29 30 - 49 50+

66% 23%

From the 4 In-depth Interviews...
3 of 4 interviewees say social media plays a 
role in their style & purchase decisions

Reasons for purchasing fast fashion include 
price (cheap), convenience, and variety

All participants mentioned enjoying 
second hand shopping (more unique 

options while still usually cheap)

Almost everyone in the 18-29 age range said they believe social 
media impacted the amount of shopping they did.

This is apparent in fast fashion industry now,, as these brands are 
beginning to notice  and now have to face their sustainability 
challenges and appeal to eco-conscious consumers head on.

Why is it a successful industry?
What influences people to purchase fast 

fashion at such alarming rates?

This shows that there is an attitude shift surrounding 
fast fashion and something very appealing about 

secondhand shopping to all interviewees. 

My research has shown that education on the topic changes the 
consumer’s mindset, making them more conscious of the type of 
clothing they buy.


