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Abstract 

 

Since the #MeToo movement of 2017, the modern media landscape reflects a set of two 

contradicting scripts in the media. The first is the dominant script where women are sexualized 

and encouraged to focus on their sexual appeal for men’s pleasure whereas men are encouraged 

to be sexual aggressors. The second is what I refer to as the Counter-Sexualization Script, 

wherein men are held accountable and punished for this same sexualization of women and 

women are valued outside of their sexualizing roles. Across three empirical studies, this 

dissertation investigated these cognitively inconsistent media messages.  

In Study 1, focus groups (n = 19) were conducted to conceptualize and develop items of 

the Counter-Sexualization Script. Three themes emerged in the focus groups: (1) Giving Women 

the Microphone, (2) Holding Predators Accountable, and (3) Consciousness Raising. These three 

themes served as the factors for the Counter-Sexualization Script measure. The identified themes 

informed 38 items for the Counter-Sexualization Script measure.  

In Study 2, I conducted factor analyses to examine if the Counter-Sexualization Script fit 

a three-factor structure with a separate sample of emerging adults (n = 605). Results indicated 

that the Counter-Sexualization Script fit a three-factor structure; 18 items were removed from the 

measure to improve model fit. The final Counter-Sexualization Script measure included 20 items 

and the three factors. Study 2 also established the convergent, predictive, and concurrent validity 

of the Counter-Sexualization Script measure. Results suggested that the Counter-Sexualization 

Script measure was uniquely distinct, yet negatively associated with similar concepts (e.g., self-

objectification, sexism), demonstrated predictive ability with related concepts (e.g., heterosexual 

script endorsement, rape myth acceptance), and was positively associated with empathy towards 

rape victims; the Counter-Sexualization Script was not statistically associated with enjoyment of 
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sexualization. Finally, individuals who had personal experience with sexual assault, sexual 

harassment, and were supporters of the #MeToo movement were the most likely to endorse the 

Counter-Sexualization Script.  

In Study 3, a 2 X 2 pre/post factorial experimental design (counter-sexualizing article and 

sexualizing article, sexualizing and neutral article, counter-sexualizing and neutral article, two 

neutral articles) was employed to investigate the effects of cognitively inconsistent media 

messages. Participants were recruited from Cloud Research and a large southwestern university 

(n = 308). Results exhibit that there are no significant direct effects from the message conditions 

on sexual aggression outcomes with one exception: There was a statistically significant 

interaction between media exposure to counter-sexualizing messages, endorsement in the 

Counter-Sexualization Script (pre-test score), and bystander intervention intentions. At low 

levels of endorsement in the Counter-Sexualization Script, participants who were exposed to a 

counter-sexualizing media message reported lower bystander intervention intentions.  

For the cognitive dissonance outcomes, there were no significant direct effects from the 

message conditions on psychological discomfort, counterarguing, or neglectful feelings towards 

the self with one exception: participants who were exposed to a sexualizing message versus those 

who were not reported greater psychological discomfort. Finally, mediation analyses exhibit that 

psychological discomfort mediated the relationships between the message conditions, neglectful 

feelings towards the self, and counterarguing.  

Results across the three studies have theoretical implications with sexual counter scripts 

and contradicting media messages. Also, results have implications for practitioners, media 

executives/producers, and parents regarding the affective and uncomfortable state produced by 

cognitively inconsistent media messages regarding sexualization.  
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CHAPTER 1: 

SEXUAL ASSAULT IN THE #METOO ERA  

You used your position of power to manipulate and abuse. You knew I was powerless. I 

am here today with all these other women – not victims, but survivors – to tell you face to 

face that your days of manipulation are over. We have a voice now. We have the power 

now. 

USA Olympic athlete, Jamie Dantzscher, spoke these words to her sexual abuser, Larry 

Nassar, in the 2018 sexual assault case against the former USA gymnastics doctor. Nassar 

pleaded guilty to the sexual assaults of hundreds of women and underage girls, ultimately 

resulting in a 175-year sentence in state prison. The Nassar case is just one of many sexual 

assault cases highlighted within the #MeToo movement. In her impact statement to Nassar, 

Dantzscher articulates two common themes within the #MeToo age: (1) the shame and negative 

consequences for survivors transferred over to predators that can result from the objectification 

of women, and (2) the power of women’s voices to speak up against their objectifying 

experiences.  

Since late 2017, a global awareness regarding the prevalence of sexual assault spread 

with #MeToo. Various perpetrators of sexual assault came to light – many of whom were well-

known and powerful individuals ranging from the Hollywood industry, politics, journalism, and 

business. Along with Nassar, they included Hollywood movie producer Harvey Weinstein and 

Matt Lauer, an established and once-respected news anchor of the Today Show. Although sexual 

assault has been documented for centuries (Conley, 2014), the #MeToo movement shifted the 

taboo topic of sexual assault into a widely discussed issue across news cycles, television shows 

(e.g., Unbreakable Kimmy Schmidt, Unbelievable, Orange is the New Black, The Morning 
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Show), and social media. Arguably, #MeToo shifted public discourse from siding with the 

perpetrators to focusing on the survivors’ perspective of their assault, including the consequences 

of it. Much of the #MeToo media coverage includes the survivors’ storytelling, entailing explicit 

details of the psychological, physical, and emotional consequences that came from their assault. 

Many of these consequences can harm survivors for the rest of their lives (Dunmore et al., 2001). 

Eventually, these emotional and/or physical traumas can result in post-traumatic stress disorder, 

depression, and flashbacks of their assault (Krakow et al., 2001). In the age of #MeToo, the 

severe outcomes of sexual assault are part of our public discourse.   

While the #MeToo movement has highlighted the perspectives of diverse women, many 

of the survivors are also well known and high-profile, such as Gwyneth Paltrow and Taylor 

Swift. By the end of 2017, Time magazine identified its “Persons of the Year” as the “Silence 

Breakers,” consisting of the prominent leaders of #MeToo and who spoke up publicly about their 

sexual assault. Indeed, the focus on survivors’ perspectives has likely made the consequences of 

sexual assault inescapable and undeniable. Journalists proclaim that #MeToo is a social 

movement that highlights how serious and prevalent the crime of sexual assault actually is 

(Pazzanese & Walsh, 2017). Other journalists and scholars discuss that we may be living in a 

historical moment that more explicitly shifts the blame of a sexual assault from the victim to the 

perpetrators – something that may not have been so clearly happening until now (Aroustamian, 

2020).  

 The start of the #MeToo movement occurred in the wake of increased attention to the 

prevalence of sexual assault on college campuses. In 2014, President Barack Obama and Vice 

President Joe Biden set forth the “White House Task Force to Protect Students from Sexual 

Assault” (The White House, 2014a, p. 1). The Task Force was implemented to address and 
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prevent sexual assaults with a specific guide for universities, college presidents, chancellors, and 

senior administrators to implement when responding to sexual assault cases. This led to “It’s On 

Us,” a campaign and social movement to encourage college students to be effective upstanders 

and stop sexual assault. The campaign was founded to raise awareness about sexual assault, 

sexual consent, and bystander intervention (It’s On Us, 2020). The campaign featured a wide 

array of well-known celebrities, including Kerry Washington, Lady GaGa, Jon Hamm, and 

Common, who all generated attention to the campaign.  

When Obama and Biden announced “It’s On Us” and released the first report from the 

White House Task Force, they declared that one in five college women and one in 16 college 

men will experience sexual assault (The White House, 2014b). Since then, scholars have 

validated the one-in-five statistic for women, even suggesting that the 20% estimate might be an 

underestimate as many victims still fail to report their assaults (Muehlenhard et al., 2017). 

According to a survey of 181,000 college students from the Association of American 

Universities (AAU) Report, sexual assault and misconduct rates have increased since 2015 

(Cantor et al., 2020). In fact, the report found that one in four college women experience sexual 

assault (Cantor et al., 2020) compared to one in five college women just five years ago (Cantor et 

al., 2015). The responses from Cantor et al. (2020) and Cantor et al. (2015) were collected from 

two distinct samples of college students, thus indicating an increase since #MeToo. Consistent 

with these high rates, academics have described sexual assault on college campuses as an 

“epidemic” (Carey et al., 2015, p. 678), and argue that sexual assault is even more prevalent in 

college compared to any other types of crimes (Cantor et al., 2015). Sexual assault is not limited 

to college students. According to the U.S. Department of Justice, an American is sexually 

assaulted every 68 seconds, with 90% of victims being female (Bureau of Justice Statistics, 
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2020). To put that into perspective, one out of every six American women have been victims of a 

sexual assault (RAINN, 2022). While college women are indeed at increased risk for sexual 

assault victimization, the issue of sexual assault is a widespread issue that can affect various 

individuals, not simply college women.  

Female college students, then, are at particular risk for sexual assault. At the same time, 

they are likely exposed to various messages about #MeToo. Taken together, college students 

may find themselves in a unique cultural moment. On the one hand, their status as college 

students means that they are part of an environment in which sexual assaults are relatively 

routine. On the other hand, college students are likely also exposed to empowering storytelling 

from survivors and accountability for the perpetrators through the #MeToo movement.   

Nonetheless, decades of research suggest that college students are exposed to other likely 

contradicting messages regarding sexuality via the media. Not only are media portrayals of sex 

depicted as fun and risk-free (Kunkel et al., 2005; Pardun et al., 2005; Timmermans & Van den 

Bulck, 2018), but the sexualization and high appearance standards placed on women is a 

persistent theme (Ward, 2016). In fact, scholars argue that the sexualizing depictions of women 

in the media work to condone sexual violence against women (Purcell & Zurbriggen, 2013). In 

the media, women are depicted as sexual objects who generally lack sexual agency, whereas men 

are depicted as sexual dominators that are expected to have a lot of sex with many women to be 

seen as masculine (Kim et al., 2007). Indeed, the dominant media script for female emerging 

adults is sexualizing, encouraging young people, especially women, to focus on their sexual 

appeal and to associate their self-worth based on how sexy they are to others (Ward, 2016). This 

phenomenon is called sexualization. The American Psychological Association (APA; 2007) 

suggests that sexualization occurs when one or more of the following is present:  
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(a) a person’s value comes only from his or her sexual appeal or behavior, to the 

exclusion of other characteristics; (b) a person is held to a standard that equates physical 

attractiveness (narrowly defined) with being sexy; (c) a person is sexually objectified – 

that is, made into a thing for others’ sexual use, rather than seen as a person with the 

capacity for independent action and decision making; and/or (d) sexuality is 

inappropriately imposed upon a person. (p. 1)  

Scholars note that the sexualization of women is reinforced by interpersonal relationships 

(i.e., family and peers), society (i.e., cultural norms, expectations, media), and intrapersonal 

communication (i.e., girls value themselves as sexual objects for others’ visual pleasure; APA, 

2007). The present study, however, focuses on the reinforcing sexualizing messages via the 

media. This particular area has garnered scholarly interest and extensive empirical research (see 

Ward, 2016 for review).  

Perhaps the most common finding is that the media consistently portray women in a 

sexualizing manner. These portrayals include underlying scripts that equate sexual attractiveness 

for others as the ideal standard for women’s attractiveness. As Flynn and colleagues (2015) 

argue, these depictions of women are “anything but real”; they are rather unattainable and 

designed for viewers’ entertainment and visual pleasure (p. 1). These scripts are embedded 

across diverse media, including television (e.g., McDade-Montez et al., 2017), music videos 

(e.g., Vandenbosch, et al., 2013), music lyrics (Hall et al., 2012), and pornography (Attwood, 

2011). More specifically, sexually objectifying depictions of women occur among 45.5% of 

young female prime-time television characters (Smith et al., 2012), in 50% of females in reality 

television programs (Flynn et al., 2015), and in 71% of music videos (Frisby & Aubrey, 2012). 

Exposure to sexualization in the media is associated with body dissatisfaction, less sexual health 
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and relationship functioning, a decrease in cognitive processing, and a greater tolerance of sexual 

violence toward women (Ward, 2016). The frequent depictions of sexualization are said to work 

in conjunction with forms of sexism perpetrated by society and may ultimately facilitate sexual 

assault (Purcell & Zurbriggen, 2013).  

 I argue that the sexual media messages to which college students are exposed, then, can 

be separated into two contradicting ideas. The first is the dominant sexualization script and the 

second is what I refer to as the Counter-Sexualization Script. On the one hand, the dominant 

sexualization script places high value on sexual appeal to others. These scripts evoke minimal 

prioritization of traits outside of one’s own sexual appeal. This additionally includes depictions 

and scripts of men objectifying women and women conforming to these objectifying 

experiences. The rewards of the dominant sexualization script may be enticing to women: 

flattery, attention, and approval. Similarly, men may find positive consequences as well: women 

conforming to their masculine expectations and increasing their social status. On the other hand, 

there is another set of messages wherein men are being held accountable and punished for this 

same objectification of women with the Counter-Sexualization Script. The Counter-

Sexualization Script suggest that the sexualization of women results in unwanted sexual 

advances for women and even negative consequences for perpetrators. The Counter-

Sexualization Script may perhaps discourage the sexualization of women by focusing on 

survivors’ storytelling and holding perpetrators accountable for their actions. Individuals may 

have an awareness and exposure to these scripts via #MeToo, which emphasize scripts revolving 

around sexual responsibility, survivors’ storytelling of their assault, and possible consequences 

of irresponsible and risky sexual behavior. In contrast to the dominant sexualization script, the 

Counter-Sexualization Script evokes themes that prioritize the self for one’s own needs and 
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justice. Said differently, the dominant sexualization script highlights the positive consequences 

of the sexualization of women whereas the Counter-Sexualization Script highlights the negative 

ones. Both the sexualization script and Counter-Sexualization Script can be acquired via media 

exposure, activated (or primed), and applied as guides for navigating one’s own sexual 

experiences and attitudes (Wright, 2011).  

Because both the dominant and counter script offer contradicting ideas and consequences, 

there could be a clashing of scripts. In turn, these cognitive inconsistencies could contribute to 

counterarguing, ambiguity, or cognitive dissonance. Cognitive dissonance is an internal feeling 

of psychological discomfort individuals experience when they come across two contradicting 

ideas (Festinger & Carlsmith, 1959). This also occurs when individuals’ beliefs do not align with 

their behaviors. According to cognitive dissonance theory, individuals experience a state of 

psychological discomfort when they endorse two contradicting ideas. To illustrate, individuals 

who endorse the sexualization of women, yet, also endorse the Counter-Sexualization Script may 

experience cognitive dissonance. In turn, individuals may strive to have consistent ideas and 

behaviors. The question is, within the acquisition of both scripts, which ones are students 

applying and why? Does the acquisition of the Counter-Sexualization Script diminish the 

endorsement of the dominant sexualization script within the media?   

Sexualization research has generated numerous measures to describe the portrayals of 

women in the media, including: the objectification of women (e.g., the Attitudes Towards 

Women Scale, the Internalized Sexualization Scale, the Enjoyment of Sexualization Scale) the 

passive role of women (e.g., the Heterosexual Script Scale), the sexism of women (e.g., the 

Ambivalent Sexism Inventory) and depictions of sexual assault survivors (e.g., the Rape Myth 

Acceptance Scale, the Rape-Victim Empathy Scale). These measures have been commonly 
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developed and elaborated by sex and media scholars because they largely reflect the dominant 

ways in which women are represented in the media (Ward, 2016). With the rise of #MeToo, 

however, no existing measure reflects the counter script to the sexualization of women. 

Nonetheless, researchers have noted a trend, such that a counter-narrative to female 

representation frequencies and depictions is increasing since #MeToo (Heldman et al., 2020). 

Therefore, a new and counter measure is necessary to highlight the counter-narrative that has 

been highlighted since #MeToo. Such a measure can contribute to the measurement landscape 

with a reflection of the modern media landscape post-#MeToo. For a comparison of the existing 

measures and the contribution of the Counter-Sexualization Script, see Table 1.  

With this in mind, the goal of this dissertation is to further explicate, develop, and test the 

counter script to the sexualization of women since the #MeToo movement. The specific goals of 

this dissertation are threefold and will occur over a series of three studies. In Study 1, the first 

goal is to explicate and develop a measure for an endorsement of the Counter-Sexualization 

Script. In Study 2, the second goals are to test the factor structure and validate the Counter-

Sexualization Script measure with existing measures. The final goal in Study 3 is to test the 

effects of media exposure to the dominant sexualization script and the Counter-Sexualization 

Script with an experiment to understand the effects from exposure to such cognitive 

inconsistencies.   

The goal of the present chapter is to justify the importance of the present research. First, I 

broadly explain the problem of sexual assault in society in general, followed by a specific focus 

on campus sexual assault. Then, I explain the developmental period of emerging adulthood, 

which many college students are experiencing. Next, I conceptualize sexual assault and consent, 

followed by a discussion of environmental issues within campus sexual assault. Finally, the 



27 

 

 

chapter will include specific consequences of sexual assault victimization and describe the 

development of the #MeToo movement in further detail.  

The Societal Problem of Sexual Assault 

 Given the global issue and perseverance of sexual assault (see Dworkin et al., 2021 for a 

review), it is inaccurate to say that the crime is a only woman’s issue, or a college issue. Outside 

of the college demographic, sexual violence remains a series problem that can hinder 

individuals’ life experiences. For example, child sexual abuse, which is a form of sexual violence 

among minors, is widespread. In 2016 alone, Child Protective Services agencies estimated that 

57, 329 children were victims of sexual abuse (Children’s Bureau, 2018). Other research 

illustrates that men are also at risk for sexual assault victimization. An estimated one out of 10 

victims of sexual assault are men (Bureau of Justice Statistics, 2013). In terms of age, the U.S. 

Department of Justice reports that most victims are under 30 years old (Bureau of Justice 

Statistics, 2014a). Specifically, 54% of sexual assaults occur with victims aged 18-34, followed 

by 35-64 years old (28%), 12-17 years old (15%), and 65 years older. Evidently, everyone is 

affected by sexual assault. Overwhelmingly, however, women who are college students are three 

times more likely than the general population to experience sexual violence (Bureau of Justice 

Statistics, 2014b). It becomes important then, to particularly study the nuances within this 

college student demographic. 

The Developmental Period of Emerging Adulthood 

Most college students are in the prime of the developmental period of emerging 

adulthood, which occurs between the ages of 18-25 (Arnett, 2000). Although not every emerging 

adult is in college, the current project takes an interest in emerging adults who are also college 

students due to the increasing rates of sexual assault among college campuses. Arnett (2000) 
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describes emerging adulthood as a distinct “in-between” period where individuals do not identify 

as adolescents anymore, yet not as adults either. This is a demographic and cultural concept in 

which adult commitments and responsibilities are delayed. Experimentation from adolescence 

continues, or perhaps intensifies.  

The term, “emerging adulthood” was conceived for a few reasons. First, Arnett (2000) 

noted shifts in marriage, age of first childbirth, and education. More emerging adults delay 

marriage and parenthood in favor of pursuing a college education and starting a profession. 

Because of these delays, emerging adulthood is not a period in which people settle into long-term 

adult roles. On the contrary, emerging adults experience major transitions (e.g., moving out of 

the family home, establishing semi-autonomy) and exploration. 

Theorists posit that emerging adulthood is the most important developmental period of 

people’s lives because major decisions are made in work, worldviews, and love (Arnett, 2000; 

Martin & Smyer, 1990). These are three developmental tasks that must be resolved, and the 

decisions they make within them will be influential for the rest of their lives. Consequentially, 

identity exploration in love and sex are also heightened. Risky behavior peaks during emerging 

adulthood, with an increasing desire for sensation seeking from their newfound independence. 

Although emerging adults are actually having less sex than before (Twenge et al., 2015), Arnett 

suggests that these developmental tasks in combination with fewer expectations for long-term 

relational pressures to enter marriage and decreased parental surveillance may lead to more 

sexual experiences. To illustrate, hookups are common for emerging adults, with 81% of them 

having engaged in a hookup (Reiber & Garcia, 2010).  

By the end of emerging adulthood, most people have made consequential life choices, 

and they will have a better understanding of their identity in love, worldviews, and work. 
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Emerging adulthood can be an exciting time with these life decisions. However, as emerging 

adults enter college, they might also come to experience an unfortunate sexual experience: sexual 

assault.  

Conceptualizing Sexual Assault and Consent: Considering College Students’ 

Understandings  

 This section will first define sexual assault and consent. Then, I provide a summary of 

how college students interpret and approach sexual consent.  

Defining Sexual Assault  

Sexual violence is an all-encompassing term for sex crimes including sexual assault, rape, 

and sexual harassment (RAINN, 2020c). The definitions of rape and sexual assault differ 

depending on the state, although researchers use the term sexual assault to define a range of 

forced sexual behaviors such as forced kissing, touching, verbally coerced intercourse, and 

physically forced vaginal, anal, and oral penetration (Abbey, 2002). Rape is used to describe 

sexual behaviors that involve a form of sexual coercion, penetration, and lack consent or an 

ability to consent (i.e., intoxication, unable to consent due to age, mental status; Koss, 1992). The 

legal definition of sexual harassment also varies by state but is conceptualized with two forms of 

gender discrimination: coerced sexual exchange and severe harassment that creates a hostile 

environment (U.S. Equal Employment Opportunity Commission, 1990). More broadly, sexual 

harassment is unwanted attention of a sexual nature with unwelcome conduct (physically, 

verbally or nonverbally; European Commission, 1991). Borrowing from Muehlenhard and 

colleagues’ (2016) conceptualization, I use the term sexual assault to refer to unwanted sexual 

advances and, “sexual penetration or sexual touching done without the victim’s consent” (p. 

458). This then can include rape and sexual harassment.  
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Defining Consent 

Although the forms of sexual violence are distinct from one another, a common 

component is consent. Most scholars define consent based on Muehlenhard’s (1995/1996) 

influential work. Muehlenhard defines consent in two ways. The first is described as a mental act 

involving an internal decision to engage in sexual behavior. The second is as a verbal act that 

includes an explicit mention of willingness to engage in sexual behavior.  

College Students’ Understanding of Consent 

College students’ understanding of consent is often ambiguous, inaccurate, and varies by 

gender (Muehlenhard et al., 2016). For instance, men conceptualize sexual refusal as more of a 

game playing and foreplay tactic than women do (Emmers-Sommer, 2016). When women say 

they do not want to have sexual relations, some men interpret this as a “challenge” and proceed 

to make negotiations for sexual intercourse. This can lead to what Impett and Peplau (2002) refer 

to as consensual, yet unwanted sex; in an effort to please their partner and to comply to requests, 

many women consent to sex even though they do not want to engage in it. Explicit consent cues 

are less common for women, when the relationship is casual, and with sexual behaviors that do 

not involve sexual intercourse (Willis et al., 2019). Therefore, consent can be a contextual cue, 

which differs by the relationship, sexual act, and gender.  

While both male and female college students define consent in similar ways, they differ 

in their personal approaches towards incorporating it (or not) into their sexual encounters 

(Jozkowski et al., 2014). Women use more verbal strategies and men use more nonverbal ones 

(Jozkowski et al., 2014). Jozkowski et al. (2014) suggest that exploring contextual factors, like 

gender, in interpreting and seeking consent could help in understanding the ambiguity and 

complexities of consent. While little is known about how these consent socialization processes 
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unfold, this research suggests that gendered scripts in sex are a driving force in how college 

students conceptualize consent.   

The lack of an understanding of consent may be due to popular culture and sex education 

approaches from high school. First, consent may not be encouraged or associated with passion in 

the media. Because of these mediated depictions, students may view consent as a “turn off” that 

takes away from spontaneous and passionate sexual experiences. Second, Muehlenhard et al. 

(2016) suggest that a lack of consent knowledge can come from sex education approaches in 

high school programs. Sex education seldom address topics such as how to ask for consent, or 

how to give consent (Kantor et al., 2008). The main message when discussing sex is instead 

“don’t do it” for many K-12 schools (Willis et al., 2019). By the time adolescents enter college, 

their ambiguity and misunderstanding of consent, combined with their explorations and curiosity 

in sex (Gute & Eshbaugh, 2008; Lambart et al., 2003), can be a troublesome combination. In an 

open-ended survey where college students were asked to report how they interpret consent, most 

responses pertained to four dominant themes: (1) an endorsement of the traditional male script 

(i.e., men initiate sex, women are sexual gatekeepers); (2) women should and are expected to 

perform oral sex; (3) men’s approaches to consent can understandably be aggressive; and (4) 

men are expected to be deceptive when asking for consent (Jozkowski & Peterson, 2013). While 

consent can be communicated with a “yes” and “no,” college students’ lack of sexual and 

consent knowledge, gender normative beliefs, and already-acquired scripts “or rules” are likely 

factors that can explain the complexities in their understandings of consent.  

Problems Within Campus Sexual Assault  

 College campuses offer a unique environment where sexual assault is perpetuated.  

Although college-aged women who are 18-24 are at greatest risk (Department of Justice, 2014), 
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the college environment itself is a problematic site for sexual assault. First, sexual assault is the 

most prevalent crime in college campuses (Cantor, 2020) and students, compared to non-

students, are more likely to believe their sexual assault was not important enough to report 

(Department of Justice, 2014). Both campus and off-campus sexual assaults, however, are likely 

to be committed be an acquaintance to the victim (Department of Justice, 2014). With 

acquaintance rapes especially, it is crucial to consider: (1) the lack of reporting of assaults (Sable 

et al., 2006), (2) the lack of the recognition of assaults (Littleton et al., 2009), and (3) 

environmental forces, like the college party culture, that may perhaps heighten or influence 

sexual assaults (Armstrong et al., 2006). When the perpetrator is an acquaintance to the victim, 

these explanations may be especially relevant in explaining the sexual assault itself. This section 

reviews these problems within college campuses that explain why campus sexual assault is 

prevalent.  

Acquaintance Rape 

A common trend in campus sexual assaults is what practitioners and scholars refer to as 

“acquaintance rape.” Acquaintance rape occurs when someone experiences sexual assault by a 

person already known to them; this can range from a friend, dating partner, or a spouse 

(Anderson, 2007). Most sexual assaults, including campus sexual assaults, meet the definition of 

acquaintance rape (Black et al., 2011). Perpetrators often target people they know so that the 

person feels comfortable and confides in them. Victims may perhaps blame themselves in 

situations that involve non-stranger sexual assaults. Because many college women know and 

trust the perpetrators, they often confuse sexual assault with “bad sex” (Beres, 2007, p. 95). 

Victims may come to experience the consequences of a sexual assault (e.g., PTSD, depression, 

flashbacks), yet never recognize that they were victims of the crime in the first place. In an effort 
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to protect their acquaintance, victims may not report their sexual assault. Due to a lack of 

consequences or accountability, predators are likely to keep committing acquaintance rapes. 

Reporting of Sexual Assaults  

Despite the high rates of campus sexual assault, the vast majority of victims fail to report 

their sexual assault. Among college women, only 20% report their sexual assault to the police 

(Bureau of Justice Statistics, 2014). The lack of reporting is due to several reasons. In the past, 

victims have not reported as a way to avoid shame. Often, observers minimized the victim and 

approached them with blame and skepticism (Bieneck & Krahé, 2011). This effect is heightened 

with cases of acquaintance rape (e.g., “Did you lead him on?” “I thought you liked him, didn’t 

you want it?”; Bridges & McGrail, 1989). That is, when the person is known to the victim, 

people expect the sexual experience to have been consensual. Acquaintance rapes are also taken 

less seriously by prosecutors (Koss, 2000). Prosecutors view these types of sexual assaults as a 

miscommunication (e.g., misinterpreting intentions) or an innocent misunderstanding between 

two adults (Muehlenhard, 1988). It is unclear whether they still remain in the #MeToo era.  

Recognition of Sexual Assaults 

Another reason for not reporting an assault, which can contribute to its prevalence, is a 

lack of recognizing a sexual assault. A lack of reporting contributes to the prevalence of campus 

sexual assault because perpetrators are more likely to commit future sexual assaults (Lisak & 

Miller, 2002) and because victims are then more likely to experience multiple other sexual 

assaults (Littleton et al., 2009). Victims may fail to take action because they never fully 

comprehend what happened to them. Victims especially fail to recognize a sexual assault with 

someone close to them (Black et al., 2011), which can likely to lead to revictimization (Littleton 
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et al., 2009). Revictimization occurs when a victim of sexual assault experiences another sexual 

assault (Littleton et al., 2009).  

In addition, acquaintance rape perpetrators may not consider that they are at fault for a 

sexual assault. In fact, their understanding of the encounter could be consensual and innocent. 

Among people who have committed a sexual assault, only 5% to 14.9% of men believed that 

their incident met the legal definition of a sexual assault or an attempted sexual assault (Lisak & 

Miller, 2002). Lisak and Miller refer to these individuals as “undetected rapists” (p. 73); these 

are people who are likely to commit multiple acts of sexual assault because they either believe 

they are engaging in innocent sexual relations or because their victims continuously fail to report 

them to authorities. In their study of the prevalence of undetected rapists in college campuses, 

Lisak and Miller found that these people were responsible for an average of 5.8 sexual assaults 

each. A total of 120 undetected rapists were responsible for 1,225 separate acts of interpersonal 

violence (e.g., sexual assault, sexual harassment). These sexual assault cases often occur in party 

environments.  

The College Party Culture  

The college party culture has long been associated with risky sexual encounters 

(Armstrong et al., 2006). Often, sexual assaults co-occur with heavy drinking (Abbey, 1991). 

This is referred to as drug-facilitated sexual assault, defined as “unwanted sexual contact or 

intercourse that occurs when the victim is too intoxicated or high from alcohol and/or a drug 

given to her without her consent or against her wishes” (Lawyer et al., 2010, p. 454). More 

generally, researchers suggest that alcohol consumption is correlated with risky and aggressive 

sexual behavior (George & Stoner, 2000). Victims can be incapacitated or unable to make 

decisions they would otherwise be able to make without intoxication. Specifically, 61% of 
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perpetrators of sexual assault report having consumed alcohol before committing the sexual 

assault (Davis et al., 2012) and nearly 30% of women report being a victim of a drug-related 

sexual assault in their lifetime (Lawyer et al., 2010). A total of 96% of drug-facilitated sexual 

assaults involve alcohol intoxication prior to the sexual assault (Lawyer et al., 2010). In support 

of this, a meta-analysis of experimental work on the effects of alcohol consumption on risky 

sexual behaviors found strong support for the causal link between drinking alcohol and greater 

intentions to engage in risky sexual behavior (e.g., unprotected sex) (Scott-Sheldon et al., 2016).  

Experimental work has illustrated the strong influence of intoxication on sexual 

aggression, which can lead to sexual assault. Most of this work has been conducted with written, 

audio, or video hypothetical scenarios of sexual assaults to which participants are exposed. 

Consistently, researchers have found that when men are assigned to drink alcohol they report 

greater sexually aggressive intentions than sober men (Davis et al., 2006; Norris et al., 2002). For 

example, Davis (2011) found that men in an alcohol condition (with high alcohol-aggression 

expectancies) compared to men in a control condition reported greater sexual aggression after 

reading a hypothetical scenario where a woman refused to have sex, including feeling angry, 

aroused, powerful, and impulsive. In turn, these participants reported greater sexual aggression 

intentions, like sexual assault. This did not occur for sober participants.   

In sum, what we can gather from empirical evidence is that there are four main factors to 

consider with campus sexual assault. First, (1) acquaintance rapes, which are the most common 

type of sexual assaults can result in the following subsequent issues: (2) a greater chance of not 

reporting or (3) recognizing the sexual assault. Finally, the (4) party culture, filled with 

expectations for intoxication and sexual encounters, can create an environment where sexual 

assaults can occur (Armstrong et al., 2006; Jozkowski & Wiersma-Mosley, 2017). These reasons 
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can often work in unison within a system that has previously protected perpetrators: 

acquaintance rape victims fail to recognize their sexual assault, fail to report it, which can lead 

perpetrators to commit other multiple acts of sexual assault.  

Consequences of Sexual Assault Victimization 

The effects of sexual assault are serious and can vary. Specific consequences include self-

harm, sexually transmitted infections, substance abuse, dissociation, eating disorders, pregnancy, 

sleep disorders, suicide, and an increased likelihood of becoming a perpetrator of sexual assault 

(especially in cases of child sexual abuse; RAINN, 2020b). Empirical research illustrates these 

adverse mental health consequences in college students. For instance, Carey and colleagues 

(2018) found that 12% of the college women experienced sexual assault during their first 

semester of college, which ultimately predicted greater anxiety and depression by the end of that 

same semester. This effect persisted even after controlling for previous mental health and sexual 

history.  

Further, sexual assault survivors who attend historically black colleges and universities 

rarely disclose their assault to sources for social support (e.g., health-care, victims’ crisis center, 

law enforcement) (Lindquist et al., 2013). They also had greater depression and were diagnosed 

with PTSD more frequently than women who had not experienced sexual assault (Lindquist et 

al., 2013). Most college women who had experienced sexual assault indicated that they avoided 

the perpetrator, sought out professional help, moved residences, or dropped a class in order to 

cope with their sexual assault. Although the effects do vary on an individual basis, the aftermath 

of a sexual assault mostly puts the victim in a disadvantaged position where they may face 

physical and psychological barriers to their own well-being.  

The Beginning of an Era: #MeToo 
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 Victims of sexual assault have often been belittled and doubted. This skepticism towards 

survivors has perhaps changed with the #MeToo movement, where various perpetrators are held 

accountable for their actions. In light of this, Cantor et al. (2020) suggests that the increase of 

campus sexual assault is unclear in light of #MeToo. For example, Cantor and colleagues suggest 

that perhaps the prevalence remains the same, but victims feel comfortable in reporting their 

incident of sexual assault because of #MeToo. Sexual assault coverage in the news media 

increased in a dramatic way in the wake of well-known and once-beloved men who were 

accused of sexual assault. This started with the comedian Bill Cosby in 2015, when multiple 

women accused him of drugging and sexually assaulting them. Many of Cosby’s accusers were 

well-known models and actresses. Shortly after these accusations against Cosby were made, 

survivors came forward to accuse Fox News personalities, Roger Ailes and Bill O’Reilly, of 

sexual assault in the workplace. Indeed, these were prominent news stories covered extensively 

by the media. But it was not until 2017 when Miramax co-founder and media mogul, Harvey 

Weinstein, was accused of sexual assault by hundreds of women that the news coverage and 

attention about sexual assault exploded. The publicity surrounding the Weinstein accusations 

marks the beginning of the widespread awareness of the #MeToo movement.  

 However, the #MeToo movement was founded by activist Tarana Burke in 2006. Burke 

created the #MeToo movement to empower survivors through speaking up about their assaults 

and creating empathy towards survivors. One goal of #MeToo is to visibly show just how many 

women are survivors of sexual assault. As the allegations against Weinstein were released in a 

Pulitzer-winning report in The New Yorker (Farrow, 2017), more survivors came forward and 

accused other men of sexual assault. The prominent theme was apparent across the allegations: 

men abused their power in exchange for sexual favors, and powerful systems worked with these 
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men to cover up their sexual assaults and silence survivors. In the midst of the Weinstein 

allegations, actress Alyssa Milano wrote on Twitter, “If you’ve been sexually harassed or 

assaulted write ‘me too’ as a reply to this tweet.” The response to the tweet was overwhelming – 

as of February 2020, the tweet has garnered over 63,000 responses, and 262 celebrities, 

politicians, CEOs, and others have been accused of sexual assault (visit 

https://www.vox.com/a/sexual-harassment-assault-allegations-list).   

Summary of the Chapter and Organization of the Dissertation 

 This chapter provided the significance of further research on sexual assault, with a 

specific focus on campus sexual assault. I discussed the two motivating factors that demonstrate 

the relevance and timeliness of this research: the prevalence of sexual assault and #MeToo. First, 

sexual assault is frequent, but campus sexual assaults are especially more prevalent due to 

various contextual factors and types of sexual assaults, including acquaintance rape and drug-

facilitated sexual assault. The long-term consequences from these assaults are worrisome. 

College students find themselves at an important developmental period, emerging adulthood, 

where they may explore their sexuality and identity (Arnett, 2000). For these reasons, a focus on 

this population is necessary. The second factor is the timeliness of the topic in light of the 

#MeToo movement. The issue of sexual assault is not new, but the attention and seriousness 

associated with sexual assault have likely been made more apparent since #MeToo. As such, a 

clear examination of the influence of such messages in conjunction with other sexualizing 

messages from the media is unclear and deserves further scholarly attention.  

The following chapters will build on each other in reviewing the literature, the 

development of the Counter-Sexualization Script measure, the validation of the Counter-

Sexualization Script measure, and a test of the cognitive inconsistencies between the dominant 

https://www.vox.com/a/sexual-harassment-assault-allegations-list
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and counter sexualization portrayals in the media. Specifically, Chapter 2 will describe 

objectification theory, the media and sexualization literature, as well as the media and sexual 

assault literature, including rape myths. Chapter 2 will also describe the scripting theory 

framework that will be used in the studies. In Chapter 3, a method for the development and 

explication of the Counter-Sexualization Script will be provided. Chapter 4 will discuss the 

boundaries of the Counter-Sexualization Script measure. Chapter 5 will introduce cognitive 

dissonance as the theoretical framework to further understand impression formation effects of 

mediated depictions of the dominant sexualization script and the Counter-Sexualization Script. 

Finally, Chapter 6 will conclude the dissertation with limitations, future directions, and a general 

conclusion. 
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CHAPTER 2: 

OBJECTIFICATION THEORY AND SCRIPTING THEORY  

 This chapter will describe the two theoretical frameworks employed in the present 

studies: objectification theory and scripting theory. First, I will explain objectification theory. 

Then, I will review the content analytic research on sexualization in the media followed by a 

literature review of the effects of such media content. Next, I will review the content analytic 

research on consent and rape myths in the media followed by a literature review of the media 

effects from this content. Finally, the chapter will conclude with a description of scripting theory 

as the second framework for the proposed studies.   

Objectification Theory 

 The main assumption of objectification theory is that women live in a culture where they 

are socialized to internalize other peoples’ perspectives as a main view of their physical self 

(Fredrickson & Roberts, 1997). Fredrickson and Roberts argue that the heterosexual culture in 

which we live socially sanctifies the idea of objectification of girls and women. The theory was 

created to understand the consequences of being a woman in this type of society that constantly 

objectifies the female body. Forms of objectification can range from discreet (e.g., gaze, visual 

inspection of the body) to extreme (e.g., sexual violence) and can occur via interpersonal settings 

or in visual depictions represented in the media. Although male bodies can certainly be 

objectified, a main assumption of objectification theory is that the female body is looked at, 

evaluated, and thus constantly objectified to a greater degree than are male bodies (Fredrickson 

& Roberts, 1997). This insidious objectification occurs across various types of media platforms 

(Ward, 2016). 
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The consequence of constant objectification by others means that, over time, women do 

the same to their own bodies. Rather than thinking about what they are capable of or how they 

feel, women and girls often anticipate how other people will evaluate their bodies. This idea is 

labeled self-objectification, and it is the main construct of objectification theory (Fredrickson & 

Roberts, 1997). Self-objectification occurs when people come to view themselves as objects to 

be looked at by other individuals. In turn, women develop self-consciousness and habitual 

monitoring of the way their body is presented to other people. This third-person perspective on 

the self can lead to reduced cognitive abilities (Aubrey & Gerding, 2015; Fredrickson et al., 

1997), mental health disorders (eating disorders, depression, and sexual dysfunction; Tiggemann, 

2011), reduced motor performance (Fredrickson & Harrison, 2005), and more appearance 

concerns (body shame, body surveillance, appearance anxiety; see Moradi & Huang, 2008 for a 

review). Research demonstrates that both women and men experience forms and negative effects 

from self-objectification, yet research continuously shows that women experience greater self-

objectifying tendencies in the long term and more potent states of self-objectification in the short 

term (e.g., Fredrickson et al., 1998; Oehlhof et al., 2009). 

Sexual objectification “occurs whenever people’s bodies, body parts, or sexual functions 

are separated out from their identity, reduced to the status of mere instruments, or regarded as if 

they were capable of representing them” (Fredrickson et al., 1998, p. 269). Sexual objectification 

occurs when others treat people as sexual objects for their sexual pleasure. Rather than viewing 

people as humans with specific traits and abilities, sexual objectification would mean that one 

views them as a set of body parts that are meant to be used for sexual purposes. Building on the 

main ideas of objectification theory (Fredrickson & Roberts, 1997), the American Psychological 

Association (APA) released the Report of the APA Task Force on the Sexualization of Girls with 
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the main objective of reviewing the literature on objectification and distinguishing sexualization 

apart from other forms of objectification (APA, 2007). The report framed sexualization as an 

overwhelming problem that was apparent across clothing, toys, media, and public discourse that 

place girls and women, in particular, in disadvantaged positions. 

As Ward (2016) notes, sexualization is broader than sexual objectification, which is one 

component under the broader umbrella of sexualization. Sexualization does not refer to sexuality 

or sex. Rather, it is a form of sexism and discrimination that frames women’s worth and value in 

a way that associates their value with their sexual appeal. A woman’s self-worth, then, is directly 

associated with whether they sexually appeal to men. Women’s own pleasures and desires are 

not considered in this process. For sexualization to occur, one person must be using the other 

person without considering the other individuals’ needs; this is very much a non-mutual 

experience (Murnen & Smolak, 2013). Other theorists conceptualize sexualization as a form of 

oppression, ultimately used to control women and cater to men’s sexual needs (Gill, 2008). Like 

objectification, sexualization has also been linked to serious consequences regarding sexual 

assault including tolerance of sexual harassment (Quinn, 2002) and violence against women 

(Murnen et al., 2002). Specifically, the APA Task Force on the Sexualization of Girls posits that 

sexualization occurs when sexuality is inappropriately imposed upon a person, which scholars 

argue mimics sexual assault victimization (Peterson & Hyde, 2013). 

Despite these negative outcomes, scholars have suggested that some women enjoy 

sexualization. In fact, some women may even invite sexualization from others as a way to feel 

confident and desired (Lerum & Dworkin, 2009). Attwood (2007) suggests that sexualization 

may actually be a form of empowerment and part of the third wave of feminism, which is a 

movement in which women were empowered to embrace diversity and female empowerment. 



43 

 

 

Nonetheless, Liss et al. (2011) sought to answer the question as to whether an enjoyment of 

sexualization can lead to forms of empowerment. Ultimately, they suggest that sexualization can 

offer a sense of false empowerment such that women feel empowered with their bodies rather 

than with real power (e.g., authority, leadership). Further, Liss et al. (2011) found that feeling 

empowered predicted negative effects of self-objectification such as negative eating attitudes. 

After all, this “empowerment” unfolds within societal standards of what it means to be attractive 

and sexy, which can include a set of narrowly defined standards (APA, 2007).  

Experimental research demonstrates that women who are exposed to sexualizing media 

do not feel empowered. Instead, sexualizing media primes ideas about sex (Aubrey et al., 2017). 

When women are exposed to “empowering” beauty advertisements, the women experience high 

state and trait self-objectification (Bue & Harrison, 2019). Therefore, the idea that sexualization 

can be empowering in the long-term is not something that has been supported within the 

literature. Instead, sexualization leads to negative outcomes among young women.  

 Much of the sexualization empirical work has explored the effects of sexualization in the 

media. Below, I outline foundational studies in media content and media effects studies that 

explore sexualization to further explain the predominance and consequences of sexualization in 

society. 

Content Analyses of Sexualization in the Media 

 Content analytic work exploring sexualization has focused on six main medium types: 

social media and technology, video games, television programs, pornography, magazines, and 

music lyrics/videos. Although results vary based on the medium, the dominant themes are that 

sexualization is prevalent and more heavily depicted with women (APA, 2007). Not only do 

media depictions of women show men sexualizing them, but they also show women sexualizing 
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themselves for others’ approval. Below, I review different medium types as sources of 

sexualizing messages.  

Sexualization in Social Media and Technology 

With the rise of new technologies, scholars have taken an interest in the reinforcement of 

sexualization through these media. For instance, Davis (2018) conducted a textual analysis of 

two popular Instagram profiles targeted towards college students: Four Year Party and College 

Nationwide. These two websites highlight the college experience and garner thousands of 

followers in the United States. Women, rather than men, were frequently depicted as sexual 

objects displaying specific parts of their bodies (e.g., breasts, thighs, abs). In addition, women 

were displayed as submissive and victims to male aggression and dominance. The way in which 

women are portrayed in online dating services echo these findings. One-third of profile photos in 

online dating services exhibit a sexualizing cue, such as revealing clothing or skin exposure 

(Yan, 2019a). In addition, women utilize more sexualizing cues in their online dating profile 

pictures than men. These cues consist of more revealing clothing, skin exposure, sexualizing 

eyes, and selfies, suggesting that women may feel the pressures of living in a sexualizing culture 

for male attention, whereas men do not feel the same pressure or societal norms based on their 

gender (Yan, 2019b).   

Sexualization in Video Games 

Sexualizing content is highly prevalent in every stage of the video game experience (see 

Stermer & Burkley, 2012 for a review). From the advertisements, the covers of the game, and the 

actual game content, women are depicted as highly sexualized. Specifically, 39% of female 

characters in video games exhibit forms of sexualization (Dill & Thrill, 2007). These 

sexualization cues mostly include (1) curvaceously thin women, (2) dressed in provocative 
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clothing, and (3) displaying sexually suggestive facial expressions and postures (e.g., bending 

over, opening their mouths) (Dill & Thrill, 2007). On the contrary, only 1% of male characters 

exhibit any of these sexualization traits. Although researchers have found that sexualization in 

video games has decreased since the 1990s, female characters are still much more likely to be 

sexualized than male characters (Lynch et al., 2016). Female characters’ sexualization is 

associated with their physical capability, such that as the characters’ sexualization increases, the 

capability of the character increases as well (Lynch et al., 2016). This could perhaps suggest that 

sexualization is rewarded with things such as increased capability and praise. 

Sexualization in Magazines  

Sexualization is prevalent and varies across magazines. Within a sample of more than 

four decades (1967-2009) of Rolling Stone magazine covers, sexualization has increased over the 

years (Hatton & Trautner, 2011). Specifically, women are more frequently sexualized than men. 

Perhaps the most striking finding of this study is the degree to which sexualization had changed. 

As the years progressed, women, but not men, became hypersexualized to a more dramatic and 

obvious degree. Frisby (2017) also explored sports magazine covers and found that, when female 

rather than male athletes are depicted on the cover, they are more than likely sexualized than the 

men are. These depictions often include sexual poses or revealing clothing. On the contrary, 

male athletes are mostly depicted in their uniforms or playing games. 

Like Hatton and Trautner (2011), Graff et al. (2013) support the finding that 

sexualization has dramatically increased in magazines over the years. Low-cut tops and clothes 

that were tight-fitting were the most dramatic increases. Additionally, adultification, where 

young girls are dressed up to look like women, is common (Speno & Aubrey, 2018). Young girls 
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who are adultified in magazines are dressed in a provocative way and have sexual facial 

expressions.  

Sexualization in Pornography 

Although content analyses of pornography are sparse, there are two studies that are 

important to consider in this domain. First, in their content analysis of 400 popular pornographic 

videos, Klaassen and Peter (2015) argued that gender inequality was present in three forms: 

objectification, power, and violence. Women were significantly more likely to be objectified 

whereas men were significantly more likely to be shown in positions of power. The most 

common acts that illustrated women’s’ submissiveness and male dominance were gagging and 

spanking. Second, Fritz and Paul (2017) found that across all types of pornography (i.e., 

mainstream, queer, feminist), women are objectified to a greater degree than men. This means 

that women are depicted as less dominant and lack the sexual agency to make their own 

decisions. Rather, women are included in pornographic films for visual pleasure. While female 

empowerment was more commonly depicted in “For Women” and feminist pornography, it 

seldom made appearances in mainstream pornography. While these influential studies do not 

directly explore the idea of sexualization, the gender imbalances pertaining to sex are clear.  

Sexualization in Music 

An area that has garnered a great deal of content analytic research is sexualization in 

music lyrics and music videos. With a sample of the top songs from Billboard Hot 100, scholars 

compared the prevalence of sexualizing lyrics across 1959-2009 (Hall et al., 2012). The lyrics 

that contained the most sexualization cues included lyrics from male artists (in 1999 and 2009), 

non-White artists (in 1999 and 2009), and general lyrics (in 2009). These lyrics are then 

transferred to the music videos that pertain to the song.  
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Music videos offer a visually appealing experience to viewers given their short duration, 

their focus on the song, and the mirroring of the song lyrics to a storyline in a music video. 

Aubrey and Frisby (2011) examined popular music videos and found that female artists, 

compared to male artists, were more frequently objectified, held to stricter appearance standards, 

and were more likely to behave in a sexually alluring manner. In terms of the genre, 

sexualization was most likely to occur in R&B/hip-hop and pop music videos than in country 

videos. More specifically, in their content analysis of music videos, researchers found that 39.3% 

of scenes contained sexualization, which amounts to approximately 21 sexualizing references per 

hour (Vandenbosch et al., 2013). Women were significantly more likely to be the sexualizing 

target than men (25.7%), followed by the sexualization of both men and women (11.2%), and the 

sexualization of men (2.4%). These results indicate that when men are sexualized in music 

videos, women are more than likely to be sexualized as well.   

Sexualization in Television 

 Perhaps the area that has produced the most content analytic research in sexualization 

includes television programs. This work can be separated between television programs targeting 

a younger audience (i.e., teens, tweens) to programs targeting an older audience (i.e., young 

adult). Compared to adult or young-adult programs, characters on adolescent programs continue 

to be sexualized to a greater degree (Malacane, 2015). For instance, one content analysis that 

examined U.S. girls’ favorite television programs found that sexualization was present in every 

episode coded (McDade-Montez et al., 2017). On average, this produced three sexualization 

references per episode. Female characters were sexualized in 72% of these instances and were 

significantly more likely to be sexualized than male characters. Other work suggests that one in 

ten television programs contain sexual objectification, with sexualizing clothing as the most 
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common type of sexualizing cue (Rousseau et al., 2016). Other research supports this finding, 

suggesting that 76.5% of female characters in adolescent programs wear at least one sexualizing 

outfit (Moyerbrailean, 2016).  

Decades of research has found that women are underrepresented to a great degree on 

primetime television, but Sink and Mastro (2017) also found that women are portrayed as more 

sexually provocative than men, and men are portrayed as more dominant than women. Popular 

television programs, like Two and a Half Men, also exhibit forms of gender performativity, 

wherein men are expected to have a lot of sex, and women are expected to conform to men’s 

sexuality (Bradley, 2013). This idea is highlighted in Kim et al.’s (2007) idea of the heterosexual 

script on television, which continues to be a dominant script in teen, tween, and young-adult 

television programming (Aubrey et al., 2019; Terán et al., 2021). 

Effects of Sexualizing Content in the Media 

 Exposure to the common depictions of the sexualization of produce similar themes in 

regard to sexual attitudes and behavior. In reviewing the literature, the effects of exposure to 

sexualizing media are centered around the following domains: (1) body image, (2) self-

objectification, (3) sexual health, (4) sexist attitudes, and (5) sexual violence. These problematic 

outcomes are discussed below.  

Body Image 

First, the research linking sexualization and body image suggests that sexualization is 

associated with detrimental body image outcomes. An increase in exposure to sexualizing media 

is likely to lead to body dissatisfaction, appearance dissatisfaction, and an internalization of 

media appearance ideals. These associations have been found within a wide range of medium 

types, such as magazines (Aubrey, 2010; Krawczyk & Thompson, 2015; Mulgrew & Hennes, 
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2015), music videos (Mischner et al., 2013; Prichard & Tiggemann, 2012), and television 

(Aubrey, 2006; Vandenbosch & Eggermont, 2012). This negative view of the body begins at an 

early age, and scholars note that media exposure with sexualizing portrayals is a probable early 

and overlapping culprit (Slater & Tiggemann, 2016). Among Australian girls aged 6-9 years old, 

exposure to sexualizing media was associated with a higher likelihood of the girls selecting 

sexualizing clothing; this likelihood was also associated with greater body dissatisfaction. 

Among adolescent girls, body dissatisfaction increases when they are exposed to sexually 

objectifying music videos (Bell et al., 2007). This did not happen for girls who simply listened to 

the songs from the same music videos, thus suggesting that the visual aspect of the sexualization 

of women can trigger body comparisons or body ideals. Even at an early age, then, the 

internalization of sexualizing messages via the media can have an influence on how girls feel 

about their own bodies and how they chose to present themselves with their clothing.  

Longitudinal research has also demonstrated the lasting influence of sexualizing media. 

For instance, a two-year panel study found that exposure to sexually objectifying television and 

magazines increases men’s body surveillance (Aubrey, 2006). In addition, both sexually 

objectifying television and magazines predicted trait self-objectification for men and women. 

Yet, this also decreased exposure to sexually objectifying television later on. Aubrey suggested 

that men and women may avoid media content that is sexualizing in nature in an effort avoid the 

negative emotions towards their body. Nonetheless, the selective avoidance hypothesis that 

Aubrey proposed has not been supported by subsequent experimental studies (e.g., Karsay & 

Matthes, 2020).   

Self-objectification 
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Related to the role of body image, viewers’ self-objectification can also be heightened by 

sexualizing media exposure. The consistent findings here indicate that sexualizing media 

influences self-objectifying tendencies (see Karsay et al., 2018 for meta-analysis). A recent 

meta-analysis suggested that sexualizing depictions in video games and online media predict the 

strongest levels of self-objectification compared to more traditional media, like television 

(Karsay et al., 2018). Nonetheless, some studies demonstrate an effect from sexually objectifying 

television exposure on greater trait self-objectification (Aubrey, 2006; Vandenbosch et al., 

2015). For example, watching sexually objectifying television predicts trait self-objectification 

for men and women (Aubrey, 2006; Vandenbosch & Eggermont, 2012). Similarly, other 

researchers found that reality television predicts women’s state and trait self-objectification 

(Vandenbosch et al., 2015). Other studies demonstrate that a combination of television, 

magazines, and other media can increase self-objectification as well (Aubrey, 2006; Nowatzki & 

Morry, 2009).  

 Ward (2016) notes that correlational work linking sexualizing media to self-

objectification offers mixed findings. Some studies have not found a direct link at all (e.g., Slater 

& Tiggemann, 2015). Nonetheless, experimental work, which can explain causality, has 

demonstrated that there is an undeniable connection between sexualizing depictions in the media 

and self-objectification. Across several different experiments, the main finding is consistently 

that women who are exposed to sexually objectifying media, compared to more neutral media, 

report higher levels of self-objectification (Aubrey & Gerding, 2015; Choma et al., 2007; Ford et 

al., 2015; Karsay & Matthes, 2020). For example, women who were exposed to sexualizing 

images of models reported greater self-objectification than a control group and also used 
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negative words to describe themselves (Aubrey et al., 2009). This finding seems to be consistent 

in experimental research but offers mixed results in self-report surveys. 

Sexual Health  

Another consequence of sexualizing media exposure is sexual well-being and health. The 

main idea with this outcome is that exposure to sexualizing media may encourage people, 

women especially, to view themselves as mere and powerless objects who lack authority and 

agency (Fredrickson & Roberts, 1997). Consequentially, they may be less likely to see 

themselves as worthy and capable of things outside of their sexual appeal, such as their sexual 

agency (Ward, 2016). Instead, people could be more fixated on what they look like to other 

people.  

Some empirical research supports these main assumptions of objectification theory 

(Fredrickson & Roberts, 1997). For example, adolescent girls who are frequently exposed to 

sexualizing television content report greater sexual experience, but also less sexual agency 

(Tolman et al., 2007). Ward and colleagues (2018) found similar results in their cross-sectional 

survey of undergraduate women. Women’s consumption of magazines, reality television, and 

comedies, were all indirectly associated with less sexual agency, a greater dependency on 

alcohol to be sexual, and less condom use self-efficacy via self-sexualization. An endorsement of 

gendered sexual scripts, which are stereotypical attitudes about men and women in relationships, 

acts as a mediator to explain the relationship between television exposure and lower sexual 

agency (Seabrook et al., 2017). These studies ultimately contribute to the main assumptions 

proposed by Fredrickson and Roberts (1997).   

Some work has demonstrated that men may also be susceptible to experience a lack of 

sexual and relational agency as predicted by their media exposure. For instance, Aubrey and 
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Taylor (2009) found that images of sexualized women in magazines made men feel 

uncomfortable and lack confidence in their capabilities with romance. Forms of different media 

with sexualizing depictions, like television and films, are also indirectly associated with men’s 

lower levels of sexual satisfaction via relational satisfaction (Zurbriggen et al., 2011). In such 

cases, sexualizing images may make men concerned about being able to attract and pursue 

women.  

Sexist Attitudes  

One final effect from sexualizing media exposure is related to people’s views towards 

women that endorse sexist beliefs and ideologies. Specifically, sexualizing media exposure is 

linked with an endorsement to the idea that women are sex objects and that they should be 

valued by their appearance. Example items in the widely-used “women as sex objects” measure 

include statements like, “Unconsciously, girls always want to be persuaded to have sex” and 

“There is nothing wrong with men being primarily interested in a woman’s body” (Ward, 2002). 

An endorsement for such beliefs is predicted by television exposure (Gordon, 2008; Ward, 2002; 

Ward & Friedman, 2006), sports programming and music video exposure (Hust & Lei, 2008), 

pornography (Peter & Valkenburg, 2007), and magazines (Ward et al., 2015). To illustrate, 

teenagers’ exposure to sexualizing media (i.e., pictures and videos in magazines, television, 

movies, Internet) is associated with their view of women as sex objects (Peter & Valkenburg, 

2007). Among a group of Flemish adolescents, pornography was associated with resistance 

towards the #MeToo movement; this association was mediated by adolescents’ endorsement of 

women as sex objects (Maes et al., 2019).  

A more general sexist outcome that has been found is endorsement of the heterosexual 

script, which is a set of specific rules that men and women are expected to follow in sexual and 
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relational encounters; these scripts frame women as sexual gatekeepers and men as sexual 

dominators (Kim et al., 2007). Seabrook et al. (2016) found that television exposure, which often 

includes sexualizing depictions of women, predicts a higher endorsement to the heterosexual 

script.  

Experimental work that exposes participants to sexualizing depictions of women offers 

support for the link to sexist attitudes (e.g., Fox & Bailenson, 2009; Pennell & Behm-Morawitz, 

2015). Participants who are exposed to different media stimuli, such as television clips or 

magazine advertisements with sexually objectifying women, have a stronger endorsement of 

sexist statements and traditional gender stereotypes than participants in the control conditions 

(Kistler & Lee, 2009; Rollero, 2013; Ward & Friedman, 2006). A more interactive experiment 

demonstrated that female participants who played a video game with a sexualized female 

character expressed less favorable attitudes in women’s cognitive and physical activities than 

those participants who did not play a video game (Behm-Morawitz & Mastro, 2009). Thus, these 

influential studies demonstrate that the way in which women are depicted in the media can have 

a long-lasting impression on the way people view women in real-life. These views of women are 

more than likely in a submissive way because the sexualization of women in the media 

overpowers any and all other traits women may have.  

Sexual Violence  

Sexualizing media exposure has been associated with rape myth acceptance (Fox et al., 

2014), acceptance of interpersonal violence and sexual harassment (Aubrey et al., 2011), 

decreased consent negotiation (Hust et al., 2014), and behavioral intentions to commit a sexual 

assault (Foubert et al., 2011). Perhaps the most well-established outcome in the literature from 

sexualizing media includes rape myth acceptance. These attitudes are predicted by exposure to 
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sexualizing media including pornography viewing (see Hald et al., 2010 for a meta-analysis), 

television viewing (Kahlor & Eastin, 2011; Kahlor & Morrison, 2007), playing video games with 

sexualized avatars (Fox et al., 2015), sports media exposure (Hust et al., 2013), and hip-hop 

music video exposure (Kistler & Lee, 2009). In general, both correlational and experimental 

work demonstrates that the more individuals are exposed to sexualizing media, the more they 

will be accepting of rape myths. For example, college men who were exposed to music videos 

with objectified female artists reported greater adversial sexual beliefs, greater tolerance of 

interpersonal violence, and more sexual harassment tolerance than those participants who were 

exposed to a low-sexually objectifying music video (Aubrey et al., 2011). In addition, men’s 

exposure to objectifying media (e.g., reality television, magazines, pornography) is indirectly 

associated with supportive attitudes of violence against women via their notions of women as sex 

objects (Wright & Tokunaga, 2016). 

Rather than exploring the attitudinal outcomes of sexual violence, other scholars have 

explored the behavioral outcomes from sexualizing exposure. Among fraternity men, for 

instance, viewing pornography is associated with a lower likelihood of intervening in a sexual 

assault situation and a greater probability of intentions to rape in the future (Foubert et al., 2011). 

Hust and colleagues (2013) also explored the effects of consuming sports media, arguing that 

these channels often promote and reinforce masculine ideals of domination, and objectification 

of women. Such media is negatively associated with intentions to intervene as a bystander in a 

sexual assault situation for college men. This relationship was mediated by rape myth 

acceptance, but only for women.  

Other researchers have taken an interest in magazine exposure and how it influences 

behaviors and attitudes about consent and sexual assault. Exposure to men’s magazines, 
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particularly magazines that invoke the heterosexual script (e.g., men are sexual pursuers, women 

are sexual limit-setters), are associated with intentions to sexually coerce (Hust et al., 2019). 

These intentions include any behavior where one person pressures another to engage in a sexual 

act. In addition, men’s magazine reading is associated with a weaker intention to establish and 

adhere to sexual consent (Hust et al., 2014). On the contrary, exposure to women’s magazines is 

associated with more intentions to refuse unwanted sex (Hust et al., 2014), indicating that media 

like magazines may be enforcing different gendered scripts of consent.  

In sum, the effects from sexualizing content in the media are concerning. Individuals, 

especially women and girls, who are exposed to such content seem to feel negatively about their 

self-worth and focus heavily on their appearance. This likely occurs because themes within 

sexualizing content are about the importance of sexual appeal to others. In turn, individuals could 

become more accepting of sexism and sexual assault. 

Content Analyses on Consent and Rape Myths in the Media 

While content analytic work on sexualization in the media is well-developed, content 

analyses on sexual consent in the media are limited. More work has been conducted on rape 

myths in the news media. As such, this section reviews the existing literature on portrayals of 

consent and rape myths in the media.  

Sexual Consent  

Two recent studies have made strides in uncovering trends of consent in the media. The 

first is a content analysis of consent and refusal in mainstream films. Researchers suggested that 

consent often happens in a nonverbal and implicit way in popular movies (Jozkowski et al., 

2019). Specifically, nonverbal consent (e.g., kissing) occurred in 77% of sexual encounters, 

implicit nonverbal consent (e.g., one character putting a hand on someone’s thigh) occurred in 
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34.6% of sexual encounters, explicit nonverbal consent (e.g., a character moving a hand to touch 

someone’s genital region) occurred in 30% of sexual encounters, and implicit verbal cues (e.g., 

“Do you want to go the bedroom?”) were utilized in 12% of sexual encounters. In terms of 

sexual refusal, Jozkowski and colleagues (2019) found that 28% of sexual encounters involved 

multiple refusal strategies. Refusals within sexual encounters were mostly depicted using both 

explicit verbal and nonverbal cues (e.g., one character pushing another saying, “Get off me!”). 

Lastly, characters who were in a committed relationship were more likely to communicate 

consent than those in newer or developing relationships.  

The second relevant study is a content analysis of consent in best-selling pornography 

films. In a content analysis of pornographic films, nonconsensual sex only occurred in 6% of the 

videos (Klassen & Peter, 2015). However, Willis et al. (2020) argue that consent mostly occurs 

in a nonverbal way (Willis et al., 2020), ultimately mirroring the findings from the content 

analysis of popular films. Utilizing the same codebook as Jozkowski and colleagues (2019) that 

examined consent and refusal in films, Willis et al. (2020) developed several sexual scripts that 

were present surrounding consent in pornography: Sex can happen without ongoing 

communication (no consent is shown; 25%), lower-order behaviors don’t need explicit consent 

(10%), and people receiving sexual behaviors can consent by doing nothing (21%). When 

consent was depicted in pornography, 41% of the instances utilized explicit nonverbal cues, 30% 

were implicit nonverbal cues, 12% were explicit verbal cues, 11% were implicit verbal cues, and 

7% were no response cues. The study showed that women were significantly less likely to utilize 

explicit verbal cues than men. Women were more likely to utilize implicit nonverbal cues 

whereas men were more likely to utilize explicit verbal cues, thus reinforcing the script that 

women are indirect, and men are direct.   
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While these studies contribute to our understanding of consent in the media given the 

limited scholarly attention it has received, there are still a few issues to address. Specifically, 

nonverbal and implicit cues that were coded in such scenes were conceptualized as forms of 

consent. However, these nonverbal cues (i.e., not saying anything, kissing, eye contact) do not 

depict explicit consent among characters or conform to Muehlenhard’s (1995/1996) 

conceptualization. Rather, this can be an ambiguous way of not necessarily refusing nor 

consenting to sexual activity. Thus, while the frequency of sexual encounters are high in this 

type of media (Jozkowski et al., 2019; Kunkel et al., 2005; Willis et al., 2020) explicit verbal 

consent is rare, only occurring in 12% of sex scenes in pornography and 12% of sex scenes in 

films.  

Rape Myths  

Scholars have previously suggested that sexual assault in the media is portrayed in an 

unrealistic manner, which can contribute to the way people view sexual assault in real life. 

Sexual assault (e.g., forced vaginal or oral penetration and forced oral sex) is overrepresented in 

top-grossing movies, occurring in 17% of sex scenes (Bufkin & Eschholz, 2000). In addition, 

most depictions exemplify, “the myth of the sadistic, psychologically disturbed rapist who preys 

on innocent victims for ‘sick’ enjoyment” where the credibility of survivors is questioned 

(Bufkin & Eschholz, 2000, p. 1332). Such ideas are key components of rape myths. In 1980, 

Martha Burt introduced the rape myth acceptance scale. In that paper, she argued that rape myths 

can be defined as “prejudicial, stereotyped, or false beliefs about rape, rape victims, and rapists – 

in creating a climate hostile to rape victims” (Burt, 1980, p. 217). Accepting rape myths largely 

comes from sex role stereotypes, sexual conservatism, a tolerance of interpersonal violence, and 

adversial sexual beliefs. First, sex role stereotyping refers to stereotypical attitudes toward men 
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and women, such as the idea that women are uninterested in sex and men pursue it (Check & 

Malamuth, 1983). Sex role stereotyping can expand to roles outside of sex, such as with familiar, 

work, or social roles. On the contrary, sexual conservatism exclusively focuses on sexual 

behavior; it is defined as a set of restrictions for sex, such as a limit on how many sexual partners 

one should have, what sexual acts one should do, or under which conditions sex can happen 

(Burt, 1980). A tolerance of interpersonal violence refers to “the notion that force and coercion 

are legitimate ways to gain compliance and specifically that they are legitimate in intimate and 

sexual relationships” (Burt, 1980, p. 218). Finally, adversarial gender beliefs are deceitful views 

towards sexual relationships. This can mean viewing people in relationships as deceitful and 

manipulative. Together, these main ideas developed the rape myth acceptance scale, which 

create a generalized cultural background for attitudes about sexual assault. Endorsing rape myths 

can be the extreme on a continuum of exploitation that each of these concepts exhibit.  

Men are consistently higher in rape myth acceptance than women, and rape myth 

acceptance is also strongly associated with hostile behaviors and attitudes towards women, 

racism, heterosexism, classism, and ageism (see Suarez & Gadalla, 2010 for a meta-analysis). In 

the rape myth acceptance scale, example items include statements such as, “A woman who goes 

to the home or apartment of a man on their first date implies that she is willing to have sex,” “In 

the majority of rapes, the victim is promiscuous or has a bad reputation,” and “One reason that 

women falsely report a rape is that they frequently have a need to call attention to themselves” 

(Burt, 1980, p. 223). The main ideas of rape myths are to blame victims for their assault, to 

tolerate men’s incontrollable urge for sex, and to downplay the seriousness and prevalence of 

sexual assault. The scale is a landmark in sexual assault research and has been cited more than 

4,000 times.   
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 In terms of rape myths in the media, most content analytic work has focused on 

portrayals in the news media. For example, a few studies have focused on high-profile cases of 

sexual assault. One content analysis of headlines about the Kobe Bryant sexual assault case 

illustrated that 10% of headlines endorsed a rape myth with the “she’s lying” (e.g., the victim is 

lying about the sexual assault) myth as the most commonly portrayed theme, followed by the 

“she wanted it” (e.g., the victim wanted to be raped) myth (Franiuk et al., 2008). A different 

study examined the framing of sexual assault victims and the perpetrator in the Bill Cosby sexual 

assault allegations (Terán & Emmers-Sommer, 2018). This particular study found that sexual 

assault victims and Cosby were framed differently depending on the news outlet, with more 

liberal media (e.g., CNN) focusing on the survivors’ voices and point of view, and more 

conservative media (e.g., Fox News) more likely to highlight support for Cosby and frame him 

as a beloved comic. Another study supports these findings, suggesting that various news outlets 

favor the perpetrators, show skepticism towards survivors, and exhibit stereotypes in news 

stories surrounding the Brock Turner and Bill Cosby cases (Aroustamian, 2020). Ultimately, 

these studies suggest that a preference towards believing the perpetrators and discrediting the 

survivors is often prevalent, although it can vary by the news outlet examined.  

 Content analyses that have examined more general sexual assault cases find similar 

results in the prevalence of rape myths. As previously mentioned, most sexual assaults happen 

with people with whom the victim is comfortable and familiar (Black et al., 2014). Despite this, 

predators are often depicted as monstrous, which is often an unrealistic depiction of real sexual 

assault predators and narratives (DiBennardo, 2018). Scholars found that 56% of perpetrators in 

news articles were framed as strangers rather than acquaintances (33%) (Sacks et al., 2018). 

Victims are cited as consuming alcohol three times more than perpetrators in news stories about 
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sexual assault on college campuses (Abbey et al., 2001). Over 81% of the perpetrators’ details 

and accomplishments were reported on, whereas only about 36% of the victims’ life was 

reported on (Siefkes-Andrew & Alexopoulos, 2018). Siefkes-Andrew and Alexopoulos (2018) 

also examined journalists’ language of support and doubt towards sexual assault victims. This 

included an analysis of specific verbs where journalists supported (e.g., acknowledge, disclose, 

divulge) or doubted (e.g., misinform, claim) what the original speaker said. They found that 59% 

of sexual assault stories showed signs of support towards victims, but 39% of them showed 

doubt towards the victims. 

Effects of Rape Myths and Sexual Assault in the Media 

As previously noted, the prevalence of rape myths and sexual assault have mostly been 

studied in the context of the news media in content analytic work. However, other studies have 

explored the effects of fictional narratives of sexual assault in crime drama television programs. 

The following section reviews the literature on the effects of such depictions. 

Effects from Rape Myths in the News Media 

One study is specifically relevant in exploring the effects of rape myths in the news 

media. Returning to the Kobe Bryant sexual assault case, an experiment found that those who 

were exposed to a rape myth-endorsing article were the most likely to believe that Bryant was 

innocent and that the alleged victim was lying, thus reinforcing rape myth acceptance against 

survivors. This study is foundational to further uncover the detrimental effects news stories on 

sexual assault can have on the perceptions of victims.  

Effects from Crime Dramas  

Research exhibits that crime drama franchises (e.g., Law & Order, CSI, NCIS) could have 

a positive impact on more realistic views of sexual assault and a more empathetic view of sexual 
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assault survivors. Experimental work has found that men who were exposed to sexual violence 

clips in these programs had less support for gender stereotypes (i.e., men are sex driven; Lee et 

al., 2010). Correlational work has shown that regularly watching these crime dramas is 

associated with people’s intentions to intervene in a sexual assault if they had the opportunity 

(Hust et al., 2013), less rape myth acceptance (Kahlor & Eastin, 2011), increased intentions to 

refuse unwanted sexual activity, and a greater likelihood to utilize consent (Hust et al., 2015). 

The authors suggest that this may be occurring because crime dramas often include many 

storylines of consent (Hust et al., 2015). Other scholars have suggested that programs in the Law 

& Order franchise, especially Law & Order: SVU, debunk rape myths and instead promote the 

ideas that any woman can have the agency to refuse sexual activity if she wants and that any 

woman can be a victim of sexual assault (Cuklanz & Moorti, 2006). Because of these realistic 

portrayals, Custers and Van den Bulck (2013) found that female viewers of Flemish crime 

dramas are the most likely to believe that they too can be victims of sexual assault. Again, this 

likely occurs due to the realistic portrayals in the television programs. As such, the context of 

mediated portrayals of sexual assault seems to be associated with related attitudes. 

 In sum, the effects of depictions of sexual assault in the media are sparse. What we can 

gather from the existing research is that attitudes vary based on contextual factors and depictions 

of sexual assault and survivors in the media. When media reinforces rape myths, viewers seem to 

adopt the same attitudes. On the contrary, when more accurate depictions of sexual assault are 

depicted with storylines that feature empathy and consent, it is possible to see more proactive 

effects towards reducing inaccurate attitudes of sexual assault, such as rape myths. It is important 

to study these depictions because individuals could acquire them in the form of scripts and use 

them as a guide for shaping attitudes and behaviors.  
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A Review of the Theoretical Framework of Behavioral Scripts 

 Script-based theories of sexual behavior refer to the lessons or “rules” people acquire for 

expected behaviors in novel situations (Simon & Gagnon, 1986). Simon and Gagnon take a 

social constructionist approach to describe how people expect specific procedures for specific 

actions. These procedures or rules are scripts. Ultimately, people utilize scripts as a guide when 

they deem the situation to be relevant. Huesmann (1986) and Wright (2011) apply these ideas to 

the acquisition of scripts from the media. The following section provides a comprehensive 

review of the conceptualization of scripts highlighted in the foundational work of these scholars.  

Conceptualizing Scripts  

Scripts serve as metaphors for rules that describe the production of behavior within social 

life. More specifically, scripts involve both procedural and declarative information to suggest 

what experiences are to happen in the real world, how individuals are expected to respond to 

those experiences, and what outcomes of those experiences are expected. This is a process in 

which a person can learn from personal experiences, observations and ultimately turn them into 

scripts stored in their memory.  

Simon and Gagnon’s (1986) sexual scripting theory is specifically applied to the realm of 

sex. Sexual scripting theory was developed to explain how people derive meaning from 

information they receive or observe about sex, which can come from various sources. According 

to Simon and Gagnon, society encourages conservative and stereotypic behavior towards sex that 

differ greatly by gender. For example, while men are expected to be sexual pursuers, it is 

expected that women’s interest in sex will be low. Heterosexual scripts in the media expect men 

to be sexual aggressors, to objectify women, and to prioritize sex above all else, including 

emotion (Kim et al., 2007). On the other hand, women should be sexually passive, sexual 



63 

 

 

gatekeepers, and prioritize emotions over sex. Therefore, views on sexuality can be formed 

largely based on the available sexual scripts. In turn, individuals conform to these scripts rather 

than considering their own feelings.  

The sexual scripts one stores are typically those that are deemed to be socially acceptable. 

Simon and Gagnon (1986) note that sexual scripts must solve two problems: “The first of these is 

gaining permission from the self to engage in desired forms of sexual behavior. The second 

problem is that of access to the experiences that the desired behavior is expected to generate” (p. 

109). Said differently, people attempt to behave in a way that is congruent with their own desires 

while also anticipating how those desires will be received by others. For instance, if they observe 

a sexual behavior that receives a negative consequence, they will likely not be motivated to 

endorse that script, whether that be through their interpersonal encounters or personal desires 

(Wright, 2011). On the contrary, if they think the script will yield a positive outcome and is 

widely appropriate, the likelihood of adopting the script is high. What is socially acceptable 

depends on social norms, individuals’ attitudes, and the individuals’ desires (Simon & Gagnon, 

1986). As such, people piece together a certain understanding about sex and incorporate sexual 

scripts that are socially acceptable from snippets of information that come from various sources 

(e.g., family, peers, media).  

Simon and Gagnon (1986) suggest that scripts are based on three levels of abstraction: 

cultural scripts, interpersonal scripts, and intrapsychic scripts. Cultural scripts guide 

interpersonal and intrapsychic scripts. In turn, interpersonal and intrapsychic scripts are in 

constant interaction with one another. With a media perspective, then, individuals seek 

information about what is appropriate and what is not regarding relational and sexual roles 

within their culture and develop idiosyncratic interpretations for how these roles would be 
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applicable in their sexual encounters. Below, I describe each of these scripts and explain how 

they work together. 

Cultural Scripts 

Cultural scripts are the driving force within sexual scripting theory – these scripts guide 

and instruct individuals about the requirements of their roles in society. Cultural scripts enforce 

and create dominant and discursive areas of sexual scripts, such as common trends or statements 

(i.e., men initiate sex, women are submissive; Beres, 2014). In turn, cultural scripts can come to 

normalize specific messages about sex including what sex is, how it happens, and when it should 

happen. In addition, cultural scripts enforce specific gender roles about how sexuality should be 

enacted with that role in mind.  

Sources of cultural scripts can come from various different sources, including parents, 

siblings, peers (Simon & Gagnon, 1986) but most notably, the media (Seabrook et al., 2016; 

Ward, 2003). Together, these cultural vehicles provide the guidelines for what is appropriate 

within sexual encounters and behaviors. For instance, television programs often depict different 

roles for men and women to follow with relational and sexual encounters. Men attract women 

with power, whereas women attract men with their appearance, often by dressing in a sexualized 

way (Kim et al., 2007). If these behaviors are rewarded, or deemed as appropriate within the 

television shows, it is probable that the television viewers will think that these are desirable and 

appropriate behaviors (Wright, 2011). Thus, the sexual script for men can be uncomplicated, fun, 

and expected. For women, the sexual script can be more cautious and conditional (Aubrey & 

Smith, 2013).  

Interpersonal Scripts 
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Cultural scripts, in turn, influence interpersonal and intrapsychic scripts. Interpersonal 

scripts are the manner in which one interpersonally enacts cultural scripts. As Simon and Gagnon 

(1986) note, “transform cultural scenarios into context-specific procedures for interaction with 

others” (p. 99). Simon and Gagnon (1986) note that cultural scenarios are too abstract to be 

applicable in every situation for every person. Individuals must improvise and make changes to 

the cultural scripts to fit into specific interpersonal situations. It is this transformation of cultural 

scripts into context-specific behavioral guides that create interpersonal scripts. 

Interpersonal scripts are a demonstration of the interpersonal discourses people have 

surrounding cultural scripts and are developed from dominant forms of discourse (Beres, 2014). 

They are formed through socialization processes and learning in specific situations. This may be 

relevant among couples and scripts related to how sex is paired with other activities or scripts 

about dating, for instance. Based on cultural scripts, the interpersonal enactment of scripts can 

vary for men and women. While men are expected to initiate sexual behaviors (e.g., ask women 

out), women are expected to wait for men to ask them out (Kim et al., 2007). Such an example 

serves as a cultural script that is enacted interpersonally by men asking women out or women 

waiting for men to ask them out. Interpersonal scripts interact with intrapsychic scripts.  

Intrapsychic Scripts  

An intrapsychic script is the personal desires one has. Intrapsychic scripts are a link 

between those desires and social meaning. That is, when forming an intrapsychic script, the 

individual considers what the outcomes and appropriateness of those desires are. Simon and 

Gagnon (1986) note that this is a self-reflective process where one manages their sexual desires, 

yet considers what desires are appropriate as well.  
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Indeed, intrapsychic scripts are a self-reflective process because they are created by 

evaluating the consequences of those desires, such as whether that desire would yield a negative 

or positive outcome. When evaluating their desires, individuals evaluate the outcomes of 

enacting specific interpersonal scripts (Simon & Gagnon, 1986). This can include evaluating 

what a person expects is the outcome from a specific sexual behavior. For instance, if an 

individual desires to have sexual relations with a partner, they consider whether those desires are 

appropriate and if they would produce a favorable outcome. If this specific behavior will yield a 

positive outcome, it is likely that it will form a part of one’s intrapsychic scripts. Thus, one’s 

own sexual desires are heavily influenced by what is considered to be normal and accepted.  

All three forms of scripting are involved in behaviors, although they may not all be 

equally applicable in every experience (Simon & Gagnon, 1986). With this theoretical 

perspective, individuals observe and learn what their appropriate role is through cultural scripts 

and use the cultural scripts to guide their interpersonal sexual encounters and their personal 

desires. Lastly, interpersonal scripts and intrapsychic scripts influence one another; what one 

believes to be sexually appropriate is adopted as a personal desire and then pursued with a sexual 

partner. To illustrate, the cultural script that women are sexual objects can be utilized to guide 

one’s interpersonal and intrapsychic scripts. Interpersonally, this means that men will treat and 

talk to women as if they are sexual objects. Examples can include sexual comments against 

women’s’ will (e.g., sexual harassment). In terms of intrapsychic scripts, this means that men 

will consider personal desires that also consider women as sexual objects, because that is the 

appropriate cultural script. In turn, men may consider aggressive forms of sexual desires with 

women. In turn, these beliefs or lessons are stored into one’s memory as scripts.  
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While sexual scripts can originate from the media, sexual scripting theory (Simon & 

Gagnon, 1986) is less focused on how individuals acquire and enact these scripts from mediated 

platforms. The 3AM model (Wright, 2011) and the cognitive information-processing model 

(Huesmann, 1997) are more helpful in this regard.  

The Acquisition of Scripts via the Media: The 3AM Model & The Cognitive Information-

Processing Model 

 Huesmann’s (1997) cognitive information-processing model (CIPM) combines social 

learning theory and script theory to illustrate how individuals create and store scripts into their 

memories to guide their behavior and social problem solving. The main difference between 

Bandura’s (1977) social cognitive theory and the CIPM is that Bandura mainly focuses on the 

acquisition and application of scripts via observational learning, whereas the CIPM considers 

these two steps and also integrates the activation aspect of scripts. Building on Huesmann’s 

(1997) model, Wright (2011) presents the 3AM model of acquisition, activation, and application. 

Wright’s model explains the same processes as CIPM but with regard to sexual scripts in 

particular. Huesmann’s model can be more generally applied to various different contexts.  

Huesmann (1997) outlines four specific steps that go into the process of learning 

behavioral scripts through the media: (1) attention and interpretation, (2) script retrieval, (3) 

script selection and evaluation, and (4) evaluation of society’s response to the behavior. 

Similarly, Wright (2011) suggests that media viewers can learn about new sexual scripts they 

may not have been aware of (acquisition), which can then be primed (activation), and then 

employed into future and related behavior (activation). The present study borrows from both 

perspectives, given their similarity. The following section describes the acquisition, activation, 

and application of sexual scripts.  
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Script Acquisition 

In the first step of script acquisition, the viewer must attend and interpret the behavior 

depicted in the media. As Bandura suggests (1977), specific scripts are more likely to be 

acquired when the viewer identifies with the role model, when the role model is attractive, and 

when the situation is realistic. When behaviors or messages are repeated, this also facilitates the 

attention and comprehension of the specific script. In other words, the specific behavior of the 

role model must have an ability to catch and maintain the viewers’ attention, which is a 

prerequisite for script acquisition from the media. Wright (2011) argues that sex is a highly 

salient topic in the media and is almost guaranteed to capture and maintain the attention from a 

younger audience. The scripts are then stored, or acquired, into one’s cognitive memory to be 

used in the future in relevant and similar situations. Wright uses the example of depictions of 

prom night in the media. Viewers are exposed to a set of scripts that take place on prom night. 

With this case, relevant scripts can be related to the idea that prom night is special or that sex is 

expected on prom night. Acquisition of scripts means that these prom night scripts are learned 

and stored into one’s memory.  

Script Activation 

Next, script activation occurs when media exposure, or interpersonal/environmental cues, 

prime the retrieval of stored scripts. The script that is retrieved is likely similar to the 

environmental stimuli. For instance, an aroused or angry person is likely to retrieve scripts 

related to aggression. However, viewers evaluate the scripts to judge if they are appropriate or if 

they should be discarded. Huesmann (1997) notes that the evaluation of the script occurs with the 

foundation of one’s normative beliefs. These beliefs are related to the perceived social norms one 
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has that ultimately filter out inappropriate scripts or behaviors. Such normative beliefs are 

typically learned early on in life.  

Work on sexual scripts illustrates that people have specific already-stored scripts that 

guide their sexual behavior and attitudes when the script is primed (or activated). As an example, 

people do not often associate forced sexual intercourse as sexual assault likely because these 

incidents do not match people’s “rape script.” People’s rape script, or view of how sexual assault 

occurs, can be unrealistic, describe predators as monsters, and have dramatic portrayals of sexual 

assault (Littleton et al., 2006). On the contrary, college students have normative sexual scripts 

that associate forced intercourse with seduction. In fact, when women are exposed to a sexual 

assault scenario, women viewed it as seducing, viewed the man as more confident, and viewed 

the woman as more motivated to be attracted by the man. Littleton and colleagues posit that this 

this association unfolds because of their already-acquired scripts that are activated when the 

situation becomes relevant, such as in the lab experiment. These activated scripts can then be 

used in the application of the script.  

Script Application 

Finally, upon the script evaluation and selection, the viewer evaluates society’s response 

to the behavior (Huesmann, 1997), which Wright (2011) refers to as “application.” If a viewer 

goes through the acquisition and activation of a script, the application of the script to a specific 

example or context will likely happen. Before that happens, though, people need to come to the 

decision as to whether they will apply the script or not. If the script is inappropriate, for instance, 

individuals may disregard it. A key determinant in deciding whether scripts are appropriate is the 

idea of consequences. Bandura (1977) suggests that if the enactment of the script will yield a 

positive reward, the likelihood of behaving in that way is reinforced and made more probable 
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(e.g., vicarious reinforcement). A major assumption of the CIPM, then, is that individuals want 

to behave in ways they think are normative and will produce rewards. Once the script is enacted, 

positively reinforced behaviors will be available to the viewer.  

Another factor in script application includes self-efficacy (Bandura, 1977), which is the 

idea that a viewer feels like they are capable of behaving in a specific way. If a viewer believes 

that the script is inappropriate or that they do not have the self-efficacy to behave in accordance 

with the script, it then can become discarded and not applied. The exposure and frequency of the 

script can also explain when and if individuals will utilize it. Specifically, more frequency in 

activation of the script can increase the accessibility of the script; this ultimately means that the 

script is readily available in one’s cognitive memory to utilize frequently. Revisiting the prom 

night script, if this script is frequently activated and if individuals feel they have the self-efficacy 

to apply it, it is more likely to be applied to one’s real-life. 

As an example, recent research highlights the application of first date scripts. Researchers 

found that gendered sexual scripts about gender norms on first dates are a driving force to guide 

individuals’ behaviors on first dates (Cameron & Curry, 2020) While this study did not explicitly 

explore the acquisition of such scripts from the media, it could be that depictions of first dates in 

the media are acquired with frequent media exposure. These scripts could include things such as 

what to wear on a first date, where to go, and what to do. These scripts could be activated when 

the person finds out they are going on a first date. Finally, the scripts are applied when the person 

is out on the first date with the partner.   

In sum, Simon and Gagnon’s (1986) foundational work clearly describes how individuals 

use cultural sexual scripts to guide their interpersonal and individual sexual scripts, thus 

highlighting the importance of cultural scripts to guide a normal set of rules, lessons, or 
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expectations relating to sexuality. Wright (2011) and Huesmann (1997) outline the acquisition, 

activation, and application of scripts from the media. Individuals can learn about sexual scripts 

and store them in their memory, select those scripts in relevant situations, and utilize them to 

navigate their sexual decision-making processes in a way they think will yield a positive 

outcome.  

Summary of the Chapter 

In sum, the first aim of this chapter was to introduce objectification theory. To do this, I 

explained sexualization as a broader umbrella encompassing objectification and reviewed 

sexualization content analyses and sexualization media effects. I also reviewed content analyses 

of consent and rape myths in the media, followed by the media effects of such content. The 

second aim of this chapter was to introduce behavioral scripts. This chapter concluded with a 

comprehensive description of scripts. The following chapter builds on the foundation of scripting 

theories that was explained in this chapter to further explore the Counter-Sexualization Script. 
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CHAPTER 3: 

EXPLICATION OF THE COUNTER-SEXUALIZATION SCRIPT MEASURE 

 This chapter will first conceptualize counter stereotypes and sexual counter scripts. I will 

then review the media depictions and effects of sexual counter scripts. With a series of small 

focus groups, a main purpose of this chapter is to generate rich qualitative data that explicates the 

components of the Counter-Sexualization Script. The final purpose of this study is to inductively 

generate items from the focus groups to construct a measure for an endorsement to the Counter-

Sexualization Script.  

Conceptualizing Sexual Counter Scripts: Considering Counter Stereotypes and Media 

Content 

A clear conceptualization of sexual counter scripts is lacking. Only one scholar has 

explored sexual counter scripts in the media (Ortiz, 2012). Nonetheless, scholars have introduced 

and refined the idea of counter stereotypes, which can be used to inform the main ideas within 

sexual counter scripts. As such, the following section will explain counter stereotypes. Then, by 

considering counter stereotypes and sexual counter scripts, I will further explain sexual counter 

scripts.  

Counter Stereotypes 

Stereotypes are a branch of ideas that makes claims about social kinds. As examples, 

Beeghly (2015) offers the following ideas: “doctors wear white coats,” and “all women are 

mothers” (p. 676). These ideas are reinforced by societal norms and expectations. In contrast, 

counter stereotypes are “characterized by the conjunction of two non-overlapping (i.e., 

conflicting) categories” (Prati et al., 2015a) or two ideas that do not typically “go together” (Prati 

et al., 2015b). A counter stereotype works against the dominant stereotype. Prati and colleagues 
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describe counter stereotypes as an embodiment of a surprising combination of social categories, 

such as an “Oxford-educated bricklayer,” for instance (p. 32). Similarly, Biernat (2003) describes 

counter stereotypes as offering contrast effects or ideas within a given subject. Therefore, a 

stereotype is a dominant and generalized attitude (Beeghly, 2015) while a counter stereotype is 

the counter argument to the dominant attitude.  

The main idea of counter stereotypes, then, is that they involve an opposing argument or 

idea that defies expectations, that the dominant and counter arguments largely contradict one 

another, and that the ideas are within a similar topic. While one idea can be normative (e.g., a 

stereotype), the counter stereotype goes against what is normative. Revisiting the Oxford-

educated bricklayer example, the dominant stereotype, or “norm” would be that individuals who 

are Oxford-educated have prestigious careers. The counter stereotype, which goes against the 

“norm,” would be that the Oxford-educated person is a bricklayer rather a prestigious 

professional.  

 Notably, being exposed to such contradicting information can often create ambiguity and 

confusion for the receiver. When an individual comes across these two contradicting ideas, the 

task is to integrate them to form a holistic impression that may somehow consider and integrate 

them (Prati et al., 2015). Understandably, cognitive processing of the dominant and counter 

stereotype can be a complex process. Crisp and Turner (2011), for example, explain that 

receiving or being exposed to counter stereotypes weakens individuals’ dependency on memory 

structures, such as stereotypes, but instead facilitates more positive impressions based on the 

application of counter stereotypes. To illustrate, if an individual comes across the Counter-

Sexualization Script, they may be less inclined to immediately think about the dominant 

sexualization script. This is likely to occur because the dominant sexualization script is not 
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reinforced, but rather a counter stereotype is made accessible. Accordingly, scholars suggest that 

stereotypical and normative thinking is the “default” mode of the mind and that counter 

stereotypes (or counter scripts) can shift individuals’ processing outside of this default into a 

newer territory (Vasiljevic & Crisp, 2013). For example, exposure to the Counter-Sexualization 

Script can encourage a non-default mode of thinking because they are coming across new norms. 

These individuals could ultimately be more likely to adopt a new default mode with the counter 

stereotype. Nonetheless, no research has examined how and if these arguments would apply 

within more disputed arguments (e.g., sexual assault) or with consecutive exposure to a dominant 

stereotype and the counter stereotype. Further research on the effects of counter stereotypes, or 

sexual counter scripts, on impression formation will be discussed in Chapter 5, which introduces 

cognitive dissonance theory.  

Sexual Counter Scripts  

Simon and Gagnon (1986) note that sexual scripts encourage a highly stereotypical 

behavior relating to sex (e.g., sex happens with a man and a woman, sex happens when men 

initiate it), which is consistent with stereotypes. Both scripts and stereotypes offer a set of 

normative and expected behaviors and attitudes based on one’s group. Consistent with the ideas 

of counter stereotypes (Prati et al., 2015), this would mean that the dominant sexual script and 

the sexual counter script would have contradicting, or opposing, arguments for sex – one that is 

normative and widely accepted for that given group, perhaps reinforced by the media (e.g., 

women should be sexualized), and one that goes against the sexual script which may not be as 

normative in that group (e.g., women should stand up against their sexualization). Although they 

present similar aspects, I posit that counter stereotypes differ from counter scripts because they 
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are broader and can be applied to various circumstances and attributes. Counter scripts are more 

specific in that they refer to a set of specific behavior, rather than attitude, in a novel situation.  

Dominant sexual scripts are described as an appropriate set of expectations for sexual 

behavior (Simon & Gagnon, 1986), whereas counter sexual scripts are essentially the opposite. 

Like counter stereotypes (Prati et al., 2015), I posit that sexual counter scripts go against 

normative and expected rules regarding sex. Sexual counter scripts are specifically applied to 

sexual behaviors and are prescriptive expectations on how one should behave. Specifically, 

counter sexual scripts are a prescribed set of rules one is expected to follow that counter 

dominant sexual scripts. To illustrate, the dominant sexualization script is that men should 

objectify women and women should conform to their sexualizing role. The Counter-

Sexualization Script is that men’s objectification of women is punished, and women should stand 

up against such experiences. According to Ze’evi (2006), sexual counter scripts offer a 

completely new dimension and “a rare excursion into a very different cultural narrative” (p. 125). 

Said differently, sexual counter scripts present a different and nuanced view into sexuality – one 

with which many individuals may not be familiar.  

As Ortiz (2012) argues, depictions of sexual counter scripts from the media are worth 

exploring because they are likely to have a long-lasting impact on individuals’ already-stored 

sexual scripts. This may occur because individuals can grow used to seeing the same ideas and 

themes across the media, and when they are exposed to something that goes against those 

normative depictions, the counter scripts can resonate and become encoded into one’s memory.  

To further illustrate how sexual counter scripts work in opposition to dominant sexual 

scripts, it is helpful to review components of Kim et al.’s (2007) heterosexual script, which is the 

dominant sexual script for sexual and relational encounters. One component of the heterosexual 
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script is that men attract women with power. The sexual counter script, then, could be related to 

the idea that women can also be powerful. Another component of the heterosexual script is the 

female commitment script, which argues that women prioritize emotional connection over sex in 

their relationships. The sexual counter script would be that women can enjoy sex without 

emotion. Because various dominant sexual scripts exist within society (Simon & Gagnon, 1986), 

there are numerous counter sexual scripts that work in opposition to them. These examples 

highlight counter sexual scripts, because they work against the scripted norms that society places 

on sexuality. To further explicate counter sexual scripts, it is helpful to turn to content analytic 

work that has explored this phenomenon.  

Media Depictions of Sexual Counter Scripts  

In their content analysis of the heterosexual script on tween, teen, and young-adult 

television programming, Aubrey et al. (2019) noted that the idea of sexual counter scripts was 

unexpectedly present within their sample. Indeed, the researchers found evidence for counter 

scripts such as depictions of women wanting less commitment and men wanting more of it from 

their relationships. Such sexual counter scripts worked against the heterosexual script that was 

under investigation in their study. Additionally, Terán et al. (2021) posed the question, “Are we 

past the dominant heterosexual script?” to which they report mixed findings. However, no 

content analytic work has explored how counter sexual scripts unfold. Rather, the existing work 

on the context of sexual initiation can illustrate sexual counter scripts. For instance, the dominant 

sexual script is that men initiate sex, and women comply to it (Kim et al., 2007; Simon & 

Gagnon, 1986). Indeed, sexual behaviors on television are more likely initiated by male 

characters than female characters (Aubrey, 2004; Eyal & Finnerty, 2009). More recently, 

however, Timmermans and Van den Bulck (2017) found that women were actually more likely 
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than men to initiate sexual encounters. Similarly, Ortiz and Brooks (2014) found that men and 

women were equally likely to initiate sexual actions, mannerisms, and dialogue. This example 

illustrates the idea of the sexual counter script regarding sexual initiation. While the dominant 

sexual script frames men as sexual aggressors and females as sexually submissive, the counter 

script (e.g., women can also initiate sexual activity or perhaps initiate it more than men) goes 

against the heterosexual script, or norm. The sexual counter script, then, can highlight gender 

equality between partners.  

Media Effects of Sexual Counter Scripts 

 Scholarly attention on the effects of sexual counter scripts is limited. Ortiz’s (2012) work 

is the only study that has explicitly examined effects from one facet of the sexual counter script: 

the double standard. Consistent with Kim et al. (2007), she argued that the sexual script is that 

men are sexual pursuers and women are sexual gatekeepers. The counter script is the idea that 

women are sexual pursuers, or that men and women are equally likely to be sexual pursuers. 

With these opposing scripts in mind, Ortiz (2012) conducted an experiment where she exposed 

undergraduate students to three different mediated script portrayals: the dominant heterosexual 

script (e.g., men initiate sexual activity, women are sexually submissive), the equal desire 

counter script (e.g., both men and women can initiate sexual activity), and the love counter script 

(e.g., men are interested in emotional connection, women are not). A control condition was 

included that did not include any sexual portrayals. The study found that exposure to the equal 

desire script increased participants’ sexual optimism and beliefs that their sex lives can be a 

rewarding and positive experience. For those who had already engaged in casual sex, exposure to 

the equal desire counter script increased their sexual self-efficacy. For those who had engaged in 

sex, exposure to the equal desire counter script also increased participants’ sexual esteem. 
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However, exposure to the dominant heterosexual script, or any of the other counter scripts, 

increased endorsement of the sexual double standard, but only to the extent that the participant 

identified with the male character. Ortiz’s study suggests that exposure to sexual counter scripts 

can have a more positive influence on college students by strengthening their sexual self-

concepts; this is especially relevant to those with previous sexual experience. Ortiz suggests that 

this may have occurred for these individuals with more sexual experience because it could have 

reinforced their past decisions to have casual sex and ultimately made them feel more positive 

about their future sex lives. I argue that since the #MeToo movement, the counter sexual script is 

making an appearance across the media landscape.  

Study 1: Explication of the Counter-Sexualization Script 

The first purpose of Study 1 is to explicate the Counter-Sexualization Script. Specifically, 

Study 1 will uncover media viewers’ impressions of dominant themes that reflect the Counter-

Sexualization Script since the #MeToo movement. These themes will serve to explicate the 

Counter-Sexualization Script. The second purpose of Study 1 is to inductively generate items 

from media viewers’ impressions that measure an endorsement of the Counter-Sexualization 

Script. As such, the following research questions are advanced: 

RQ1: What are the dominant themes since the #MeToo movement that compose the 

Counter-Sexualization Script?  

RQ2: What items represent a measure to an endorsement of the Counter-Sexualization 

Script?  

Methods for Study 1 

Participants 
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Participants were recruited through convenience and snowball sampling procedures from 

graduate students in a large southwestern university. In order to participate in the study, 

participants had to have a broad familiarity with the #MeToo movement, identify as media 

consumers, and be at least 18 years old. In addition, most participants were educated and 

interested in the subjects discussed (e.g., #MeToo, gender discrimination, media). Participants 

were recruited to participate in the study until saturation for themes of the Counter-Sexualization 

Script was reached. In total, 19 individuals (Mage = 27.05, SD = 4.00) participated in the study; 

42.11% (n = 8) participants identified as male, 52.63% (n = 10) participants identified as female, 

and 5.26% (n = 1) participants identified as nonbinary. In terms of race, 36.84% (n = 7) 

identified as Caucasian, 36.84% (n = 7) identified as Hispanic, 15.79% (n = 3) identified as 

Asian, and 10.53% (n = 2) identified as African American.  

Procedure 

 Participants who were invited to participate in the study were first instructed to fill out a 

survey with demographic questions through the online Qualtrics platform. After consenting to 

participate, individuals indicated a day and time in which they were available to participate in a 

focus group. Online scheduled focus groups were conducted via zoom with clusters of 2-5 

participants in each focus group. A total of six focus groups among the 19 participants were 

conducted.  

The goal with the focus groups was to be able to uncover the dominant components of the 

Counter-Sexualization Script for proper explication of the construct. Therefore, the focus groups 

discussed perceptions and advancements within the media landscape and society since #MeToo. 

The focus groups lasted between 60-90 minutes and were recorded using both audio and video 
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recording from the zoom platform. Each focus group was also transcribed. For the interview 

protocol among the focus groups, see Appendix A.  

Data Analysis 

The goal with data analysis for the focus group transcripts was to identify dominant 

themes that were discussed within each focus group. These themes serve to explicate the 

Counter-Sexualization Script. To analyze the transcripts from the focus groups, qualitative 

content analysis was utilized. Qualitative content analysis allowed me to identify emergent 

themes within the transcripts (Neuendorf, 2014).  

To address RQ1, I took several steps. First, I familiarized myself with the transcript data 

and read the material several times. After reading through the transcripts, I began to take notes of 

the persistent themes that emerged continuously within the focus groups. Doing so, I identified 

the following themes: (1) “Giving Women the Microphone,” and (2) “Holding Predators 

Accountable,” and (3) “Consciousness Raising.” Finally, after identifying these themes, I read 

through the transcripts and coded for specific statements that illustrated the theme. To address 

RQ2, I utilized the identified themes to inform items for a scale to measure endorsement of the 

Counter-Sexualization Script. The items that were generated were either direct quotes from 

participants or paraphrased.  

Results and Discussion 

Among the participants, it should be noted that all were well-read and well-informed to 

provide insightful responses. Before discussing the themes, it is helpful to describe the general 

tenor of the conversations. Although participants believed we are still in need of progress against 

rape myths and gender discrimination, the focus group participants organically mentioned that 

they did believe a counter script that challenges those social norms is apparent since #MeToo. 
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Indeed, participants expressed how they feel an “overwhelming difference in the climate” 

regarding issues of sexual assault and the oppression of women. Participants were quick to 

mention that although a counter script is visible within society, and the media particularly, it is 

not dominant across all ideologies or all media sources. Nonetheless, they were optimistic that it 

was present at all.  

Components of the Counter-Sexualization Script 

The idea of “challenging norms” against the sexual objectification and gender 

discrimination of women was salient among the discussion across the focus groups. Some 

participants suggested that the idea of a counter script began at the start of #MeToo, by bringing 

to light the sexually objectifying experiences women commonly face. Therefore, the Counter-

Sexualization Script begins with the #MeToo era of 2017. Three themes emerged which serve as 

the main components of the Counter-Sexualization Script: (1) “Giving Women the Microphone,” 

(2) “Holding Predators Accountable,” and (3) “Consciousness Raising.” The components 

invoked ideas for challenging norms against the oppression and sexual objectification of women 

and what the unspoken “expectations” entail for complying with these norms. 

Initial Insights of the Counter-Sexualization Script 

Although #MeToo began with bringing to light sexual assault allegations against 

powerful men, participants often described this as only one component of the Counter-

Sexualization Script, suggesting that it quickly shifted into “a fourth wave of feminism.” One 

male participant said that he thinks the Counter-Sexualization Script is the, “turn that we talked 

about in gender studies 10 years ago; this was the awakening that needed to happen.” In 

response, another male participant said that the sexual assault allegations against powerful men 
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were used as a “catalyst” to overall bigger ideas and problems against women happening in 

society. He said: 

Yes, with #MeToo it was about kind of exposing what’s been going on behind closed 

doors that everyone knew about, but no one wants to talk about, and women just being 

fed up. But, I also see it as a second wave of the feminist movement from the 70s, where 

women are demanding control of their own kind of futures, they’re demanding control of 

their own finances, they’re demanding control themselves from society because (a) 

they’re not given enough power in the industry they’re in, (b) they’re still not being paid 

equally, and (c) they shouldn’t be having to do sexual things for advancing their careers. 

So that’s what I see it as, like a second footnote to the women’s liberation movement that, 

yes, made a lot of advances in the 70s but didn’t cut it or didn’t fulfill everything that it 

stood for. The exposing of what’s been going on behind closed doors [with sexual assault 

and power dynamics against women] was just the catalyst to kind of bigger issues that 

were going on. 

 Another female participant responded to this statement and said that women’s sexually 

objectifying experiences cannot be separated from women’s lived experiences in general. She 

therefore argued that the Counter-Sexualization Script entails looking at the challenging of social 

norms for women’s entire lived experience, which includes sexual assault and sexual 

harassment. The female participant said: 

I disagree in that sexual harassment and assault was the face or kind of the initiation of 

the movement because I don’t think we can subtract those experiences from other crimes 

or other human violations against women. And that’s why I think we’re living in a new 

iteration of feminism to say, ‘hey, I want to bring to light everyday problems that I deal 
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with and not just sexual assault or sexual harassment,’ but also the gender pay gap, sexual 

harassment in the workplace. Like the whole Harvey Weinstein of it all. Like not being 

able to progress in your career unless you literally do something sexual for someone. 

Thus, participants suggested that the Counter-Sexualization Script is about “giving 

women a microphone” to tell their story, whether that be their experience of sexual assault, their 

experience of unequal pay, or their unequal opportunity to get ahead. Participants also agreed 

that the Counter-Sexualization Script is about holding individuals accountable for their predatory 

and oppressive behaviors against women and expecting everyone to know right from wrong 

regarding such predatory and oppressive behaviors. Within these dominant themes that emerged, 

participants often discussed the expectations for society to comply with the Counter-

Sexualization Script.  

 Various participants suggested that the Counter-Sexualization Script has been present 

within some media since #MeToo and discussed how “present” it feels with the media they 

consume. Many participants mentioned how their favorite female television characters have been 

rewritten in the age of #MeToo. Before #MeToo, women’s primary purpose in most media was 

to be sexual; now they are seeing women represented as more than just sexual objects. One 

participant reflected on Sofia Vergara’s character in Modern Family, saying that she used to be 

“hypersexualized, ditzy, and just a pretty, sexual object meant for visual pleasure.” By the time 

the television show ended, however, Vergara’s character was a real estate agent and career 

woman, who was portrayed as intelligent and competent.  

Other participants described their favorite television programs that shed light on women’s 

lived experiences since #MeToo. Participants expressed that it seems that female writers, 

directors, and producers are telling many of these stories since #MeToo, and thus the audience 
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gets exposure to women’s perspectives. Some participants mentioned that the fact that 

mainstream television programs depict instances of sexual assault, for instance, is a major 

advancement in itself. One female participant said: 

Well, so The Morning Show and Big Little Lies show the kind of like demise of the 

person who perpetrated sexual harassment and sexual assault cases. It basically shows 

them being kind of like cancelled, and one them even dies. But what I think is important 

about these shows is like they show people obviously not believing the survivor. But then 

there’s actually a good group of people now who do and help add to their voice and 

experience, which I think is important. And even the fact that they’ve made shows about 

this. It was taboo, and probably before #MeToo, it wasn’t something that was even 

mainstream like it’s not one of the top hits on Netflix that people are trying to watch. But 

now, the fact that the plot lines are even just centering around men doing this and the 

consequences of doing this is important. 

Taken together, the focus groups revealed three important aspects within the Counter-

Sexualization Script. First, the focus groups revealed that the Counter-Sexualization Script is 

about highlighting all of women’s lived experiences. For the purposes of the Counter-

Sexualization Script measure, I specifically focus on men’s sexually objectifying behaviors 

against women (e.g., sexual assault, sexual harassment). Second, the Counter-Sexualization 

Script has bled over to other realms of society, with media being one of them. Third, within these 

overarching ideas, the Counter-Sexualization Script is composed of three major themes that were 

derived from the focus groups: (1) “Giving Women the Microphone,” (2) “Holding Predators 

Accountable,” and (3) “Consciousness Raising.” Across all categories, participants consistently 

brought up the idea that the Counter-Sexualization Script challenged “expectations” or “social 
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norms,” often reversing the socially acceptable behaviors that have been embedded within 

society. In addition, participants brought up examples within the media that illustrated the 

Counter-Sexualization Script. Together, these themes make up the components of the Counter-

Sexualization Script and are further discussed in the context of the focus groups.  

“Giving Women the Microphone” 

 When asked about the first thing that comes to mind within the Counter-Sexualization 

Script, participants often reflected on the women’s stories they were able to hear. Participants 

said that they are starting to witness women stand up against their experiences of sexual assault 

and other types of oppression. Participants continuously discussed that women’s voices, 

perspectives, and stories are loudly heard now compared to before #MeToo. Participants 

compared the social norms pre-#MeToo, saying that women were often encouraged to be silent. 

Other participants argued that women were only depicted in a sexualizing manner and were 

praised for their sexual appeal which rendered them “voiceless in a way.” Within the Counter-

Sexualization Script, participants argued that women are valued as more than just sexual objects 

but are instead listened to and have the opportunity to speak out if something does not feel right 

to them. In fact, one participant said that survivors of sexual assault, and women in general, are 

“applauded” for speaking up and “encouraged” (although, participants were quick to say that it 

depends on the media source or ideologies involved).  

The focus group participants said that the norm used to be about women being okay with 

not feeling heard, or with being submissive. Now, the expectation has shifted to giving women 

the opportunity to speak and women stepping up to the opportunity. When women speak out 

about their objectifying experiences, they are now more likely to receive the benefit of the doubt. 

One participant used the analogy of a microphone, saying that “we are giving women a 
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microphone” to share their lived experiences and giving them “the opportunity to be more than 

just sexual.”  

One male participant reflected on this, comparing social norms pre and post-#MeToo. 

Within this focus group, participants discussed the “expectations” for social norms, such as what 

expectations are expected of survivors, allies, and women in general. He said: 

I do think the expectations of like, before #MeToo happened, it seems like the script or 

the norm was ‘you do this, you stay quiet, and you get this in return… maybe.’ But now, 

it’s like… no. There is a path for you to maybe bring this up to light and you won’t 

necessarily be alone. I imagine that there’s probably women that have tried to speak up 

and no one has cared sadly. That’s what I’m saying we’re not to that degree anymore. 

 When listening to women, participants described a sense of unity and solidarity towards 

them and giving them the microphone. A female participant said:  

When I think of #MeToo I think of solidarity for women, like being able to say the words 

of the hashtag, like Me Too, saying I’ve also had this experience I’m standing with you… 

Like when someone stands up and says ‘Me Too’ being able to stand next to them and 

say, ‘you’re not the only person who has had this, you’re not alone, you’re not a weirdo, 

you’re not a problem, this is a valid thing to be concerned about and this is a valid thing 

to talk about. And I can stand next to you and say ‘Me Too’ I have also had that 

experience. 

 Many participants also discussed how the social norm and stigma against survivors has 

shifted. Participants agreed that sexual assault is taken more seriously now compared to before 

and agreed that the narrative focuses more on the survivor, rather than the perpetrator. One male 

participant said:  
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We’re centering the narrative to the survivor now and whatever their experience and 

we’re no longer prioritizing the perpetrator. Whereas I think the narrative before it was 

centered around the feelings, priorities, the needs of the perpetrator. Now, it’s like… no. 

It is around the survivor, what they’re experiencing, and then deal with the guy. 

Participants also discussed why listening to women is an integral component of the 

Counter-Sexualization Script that came about from #MeToo. In doing so, participants often used 

the word “empowered,” saying that women feel empowered to speak up about their experiences. 

One male participant expressed his opinion saying that women feel empowered because they 

think they are being listened to now for the first time. Therefore, he suggested that it is more than 

just listening to women, but also women feeling empowered to speak up because people are 

taking allegations seriously and willing to listen. The male participant said: 

Yes, I think listening is important, but I think women are more and more speaking out 

and they don’t care what everyone else says. I think that’s due to the #MeToo movement. 

I don’t think it’s just listening, even though it’s very important, but I think women feel 

empowered enough to speak out and not shut up, like they were told to before, just like 

Rose McGowan did with Harvey Weinstein. 

Two participants (one male and one female) recalled awards season after #MeToo, and 

remembered famous actresses feeling empowered enough to “grab the microphone and say what 

they wanted to say.” The female participant said seeing actresses wear black in response to 

#MeToo was an empowering moment because women were speaking up about their sexually 

objectifying experiences. This participant said it was communicating to the public that women 

want to, “be seen for more than just what they look like. They want to talk about important 
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issues.” The male participant reflected on this moment and said, “It was like, instead of what are 

you wearing, it became why are you wearing that.”  

Many participants said that the attention and emphasis on women’s perspectives made 

them feel hyperaware of it in their own lived experiences. Some even said that they felt 

empowered themselves to speak up when something doesn’t feel right, whereas male participants 

discussed that it made them think about how often women had been denied the opportunity to 

speak. A female participant said that seeing so many women come together and the public 

responding so well made her approach her own experiences differently. She said:  

I feel like there is a level of empowerment now in speaking up. Now when it comes to 

sex and consent and just trying to be more vocal about how far you actually want to go. 

As women, we try to just appease men and don’t want to ruffle any feathers. I think 

consent is big now and I think women are more empowered to use it now in every sense 

of the word.    

Aside from feeling empowered to speak up, many participants believed that #MeToo 

brought about a safe space to discuss “taboo or uncomfortable topics” where women are 

discriminated against. This occurred mostly because people were listening to what women had to 

say, but also because society began to believe what they had to say. One male participant said 

that it was about listening to women by creating a safe space for them to speak up, and that safe 

space largely came from simply giving them the benefit of the doubt for their sexual assault 

encounter. The male participant said: 

There is a phrase I’ve heard a lot about: believing survivors. That’s it. Believe survivors. 

It became a whole thing and when the Brett Cavanaugh and Dr. Ford case came about it 

became even more important then. I have the image of Dr. Ford engraved in my mind 
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because it was printed everywhere. I think of Brett Cavanaugh and I see the image of Dr. 

Ford testifying before the court and again “Believe Survivors” was the headline. I think 

that’s a #MeToo side effect where the normal excuse used to be oh how was she dressed, 

what did she do to seduce him whereas now it’s like let’s believe her and look into it. 

Finally, within the “Giving Women the Microphone” category, participants discussed 

how listening to women has spread on to the masses. Not only are people listening to women 

through their stories of sexual assault, but there seems to be more female representation across 

mainstream media. One male participant said that the sheer fact that there is some sort of female 

representation is “moving the discourse nationally” and is “changing cultural norms.” 

Focus group participants also suggested that women are not okay with playing roles men 

wrote for them and are trying to tell their own stories. Other participants mentioned monumental 

television programs (e.g., Ryan Murphy-produced series, Mrs. America, The Morning Show, Big 

Little Lies, Unbreakable Kimmy Schmidt) that have “reversed the script” such that their female 

television characters are being rewritten. Focus group participants agreed that women in the 

media want to take on serious roles, rather than the sexualizing ones they had become 

accustomed to. One female participant said: 

I think a positive byproduct of the movement was with women being less okay with 

being objectified and wanting more like in Hollywood. Wanting more complex storylines 

and characters and just women in general not wanting to be defined just by how they 

look. I think they are more empowered to pursue education, talk about politics, and do all 

these things whereas before they wanted to conform to society’s norms and be more 

domestic and show and not ruffle any feathers. So I think objectification is something 

that come to mind. 
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 In sum, the common pattern that was discussed when listening to women within the 

Counter-Sexualization Script was to encourage them to speak up and to listen to them. 

Participants were careful to say that not everyone will believe survivors or give them the benefit 

of the doubt with their stories, but they do agree that society is at the point where they are not 

silenced in the way they were before.  

“Holding Predators Accountable”  

The second component of the Counter-Sexualization Script is the negative consequences 

that result from predatory behaviors against women. As one male participant said, “We’re not 

only holding predators accountable, but we are expected to.” The negative consequences, they 

argued, were so apparent because they were targeting powerful names in powerful industries. 

Participants often described the consequences before #MeToo, saying that discriminatory or 

sexually objectifying behaviors against women used to be dismissed, encouraged, or “pushed 

under the rug.” Within the Counter-Sexualization Script, however, participants very much argued 

that it has become increasingly difficult to “get away” with sexually objectifying behaviors or 

oppression against women. Some participants added to the discussion by comparing the norms 

pre and post 2017, saying that the norm has escalated into holding predators accountable no 

matter how small the accusation is. A female participant said:  

I would say people are more sensitive to it, like maybe in the past, whereas people would 

have just rushed through and will say, ‘Oh, that’s fine. That’s not a big deal.’ But now, 

the norm is for every small act that these predators do, people will perceive it as 

something really serious and something that people shouldn’t be putting up with, 

something that is really wrong. So accusing them is more of something that people 

should do as a norm. 
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Most participants mentioned high-profile names that received negative consequences, 

such as Bill Cosby, Harvey Weinstein, and Kevin Spacey. To illustrate, one participant recalled 

feeling shocked when Kevin Spacey was terminated from his television program, House of 

Cards, because he was an Academy-Award winning actor and the program centered around his 

character of Frank Underwood. The female participant said this particular instance showed her, 

“that being a big star doesn’t matter so much now, you will get to a point where you will have no 

power.” This female participant said that the termination of Spacey is the moment where she 

realized the norms for the consequences of predators are changing. Harvey Weinstein’s prison 

sentence was a negative consequence that was continuously mentioned. Like with Spacey, 

another male participant reflected on Weinstein’s negative consequences as a moment where it 

“clicked” that these behaviors can result in negative consequences. He said: 

I felt that with Harvey Weinstein, because so many of his movies we grew up with, and 

just loved and then it was like those two to three to four months that a woman was 

coming out every day on the news and more people were just coming forward. Saying the 

same pattern and describing the same pattern of behavior that everyone else was about 

Harvey Weinstein… That’s when it clicked that something was going on and potentially 

going to change. 

Outside of incarceration and termination from employment, participants agreed that there 

is a sense of public disgrace as a negative consequence for predatory or oppressive behaviors 

against women. That is, even if a predator does not go through legal court proceedings or 

termination, participants still believed that they would receive a negative consequence to an 

extent. Participants agreed that not many people will want to be associated with accused 

predators. One male participant even suggested that predators “have a Scarlet letter now.” That 
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is, predators have a visible target on their backs, and they are shamed for what they have done. 

As another participant explained, the shame that used to be so visible among women and 

survivors for being victims has transferred over to predators who were enabling those acts. 

A female participant added on to this statement saying that it has become a social norm 

where perpetrators “cannot go back to their position” before they were accused. Participants 

within this focus group agreed that society is still not at the point where any and all perpetrators 

never go back to their positions of power, but they do believe that it has become more difficult 

compared to before #MeToo. To illustrate, several participants brought up Chris Brown as an 

example. Ultimately, participants suggested that the social norm used to be about siding with the 

perpetrator or dismissing their behaviors, such as the case with singer Chris Brown. The female 

participant reflected on Rihanna’s accusations of Chris Brown’s domestic violence abuse and 

how his behaviors were dismissed. Since #MeToo, however, the participant argued that the 

social norms have very much switched such that the perpetrator should be shamed for their 

actions. A participant within the focus group responded to Chris Brown’s example again, saying 

that his behavior would receive a different consequence in the post-#MeToo era. The female 

participant said: 

I think one of the reasons why Chris Brown is able to get a pass is because that happened 

in 2009 or 2008, not 2020. Because I think in 2020 that I think we would all have 

rightfully had Chris Brown’s head in a way that I don’t think the national dialogue was 

enough for in 2009, which is unfortunate for Rihanna and for anyone else who was 

abused pre-#MeToo… And a lot of it has to do with the national conversation and what 

we’re all reading and putting together and seeing on the news and all these things 
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together right now that allows us to have a better conversation and also believe survivors 

a lot more than we did in 2016 or in the case of Rihanna, in 2009. 

Although most of the focus groups discussed the negative consequences for predatory 

behaviors, one group even brought to light the negative consequences for being complicit and 

not speaking out against this type of behavior. In this focus group, participants argued that it can 

be just as shameful to allow these predatory behaviors to happen. To illustrate, a male participant 

mentioned Meryl Streep being shamed for staying silent about Harvey Weinstein’s predatory 

behavior because she worked closely with him. The male participant said: 

The fact that the industry itself is trying to drag her now for this, like she’s a big money 

maker in that industry and she didn’t even do it. She’s just being complicit. So that really 

stood out to me when they were going after women that weren’t saying anything about it, 

that’s when I was like wow okay. 

Finally, several participants described common patterns within negative consequences of 

predatory behaviors. Most agreed that predators receive “instantaneous accountability” with a 

negative consequence or “immediate backlash.” One female participant remembered the “swift 

response” to the termination of Matt Lauer from The Today Show when he was accused of sexual 

assault. This particular individual described a pattern across most high-profile allegations in 

responding to an accusation with a negative consequence for the perpetrator almost immediately. 

Participants described immediate accountability from organizations and individuals as a means 

to avoiding a negative consequence.   

 In sum, the main idea within the “Holding Predators Accountable” category is that 

perpetrators and individuals who are complicit for such behaviors will receive a negative 
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consequence for their wrongdoing. While the consequences can vary, it is increasingly difficult 

to return to their previous positions of power and respect.  

“Consciousness Raising” 

 The final component of the Counter-Sexualization Script is about raising awareness and 

knowledge about sexual assault and gender discrimination. Participants agreed that before, the 

topic of sexual assault or gender oppression was “taboo” and simply not talked about. That is, 

individuals were not expected to know about these issues. Post-#MeToo, participants said these 

issues became major components within public discourse. Because of the #MeToo movement, 

participants argued that more valuable information is spread to the masses about sexual assault, 

how to detect it, and how stop it. In turn, participants said there were a set of expectations to 

enact the awareness that is commonly spread. Additionally, participants were provided with a 

realistic portrayal or story of such objectifying experiences. Therefore, the Counter-Sexualization 

Script entails knowing right from wrong and acting out against the wrongs.  

Other issues women face were brought to the public eye (e.g., equal pay) since #MeToo. 

In turn, male participants suggested that for the first time they were “offered a glimpse into the 

life women lead.” One female participant reflected on how #MeToo trickled down into public 

discourse. She said: 

This stuff was always going on and people were aware of it, but it wasn’t being talked 

about and it’s almost sometimes difficult to challenge like a structure or challenge a 

norm, so to speak. When it just sort of seems normative. But I think the #MeToo 

movement really allowed individuals to challenge something and with more and more 

women speaking out against it, just bring awareness to it. 
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Because #MeToo became a prominent part of public discourse, participants reflected on 

how their awareness and consciousness about sexual assault and discrimination have shifted 

since 2017. One female participant recalled her limited view of sexual assault and gender 

discrimination, saying how much her knowledge has expanded since then.  

I remember in high school, like early high school, as a ninth grader reading something 

about rape culture and being like, ‘that’s bullsh*t.’…. I just couldn’t conceptualize what 

rape culture was outside of, hey men, don’t rape. You know, don’t jump out of a bush 

and rape a woman as she walks by. Because my conception of rape was just a man in a 

bush and jumping out and raping a woman. So now I see kids who are 14, 15, 16 at least 

the ones I’m seeing, have a much broader understanding of rape culture and how 

pervasive it is, outside of just men jumping out of bushes. And I think that’s something 

that probably couldn’t have happened without the power of social media and #MeToo, 

and the power of sharing more stories and more voices about people getting date raped by 

their best friend for years and years to this guy that took advantage of them when they 

were drunk… It makes it so much more on the ground, I guess, than the scary man 

jumping out of the bush. 

Another female participant had a similar experience growing up, saying that she never 

really understood what constituted sexual assault or gender discrimination in general. She along 

with others in her focus group said that they give credit to #MeToo in understanding rape culture 

to a better degree than before and getting the tools to be able to talk about these issues. Indeed, 

the awareness that was brought about from listening to women’s stories also brought awareness 

to some about what sexual assault even is. Adding on to these statements, participants reflected 

on how they used to have a very specific view about “a perfect rape victim” and “a perfect 
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perpetrator.” Before #MeToo, participants admitted that they did not realize that “anyone can be 

a predator.” One female participant reflected on how her awareness has shifted, saying: 

It just goes to show you that anyone can commit sexual assault. It’s not just the good-

looking Stanford swimmers. Anyone can commit sexual assault and that feels unsettling 

to me in a way versus the Trumps and the Cavanaughs of the world. 

 A female participant agreed said that women are “consciousness raising” through the 

masses in a very public way. The participant argued that these conversations have been 

happening in private for a long time, but now they have an impressionable audience who is 

willing to listen. She said: 

Men are just now hearing this when they didn’t before, because of all these different 

platforms that are available to us. So these conversations aren’t any different, it’s just not 

they are happening in front of mass audiences and bringing that awareness to everyone. 

Other male participants particularly discussed that they did not realize the inequalities 

women faced until #MeToo, saying that it made them think about how much harder they had to 

work compared to men. As one male participant said, “Men, I think, for the first time were 

starting to see the pervasiveness of sexual assault and see just what kind of role any man can play 

as a perpetrator or a bystander.” One male participant said, “I came to realize that women are 

raised in a man’s world, in a way. And men are raised in their own world and have no clue 

what’s happening in a woman’s world.” He credited the #MeToo movement for this realization, 

saying that at least more men like himself are thinking about this now. Simultaneously, men in 

the focus groups argued that #MeToo made them acknowledge their privileges and the hardships 

women face, ultimately encouraging them to be allies. As one male participant said: 
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We will never understand women’s experience… But I think the first step is just 

understanding and spreading that understanding to people…. I just came to see that I 

don’t really have a lot of empathy for men that are like, ‘oh, it’s so hard to be a man.’ 

I’ve never thought that for a day in my life… 

When describing the consciousness raising of sexual assault and discrimination in 

general, participants often used the word “expectation,” saying that they feel as though they have 

certain expectations now that they have an increased awareness of these issues. As one male 

participant suggested, he feels as though the consciousness raising from #MeToo brought about 

an expectation of knowing right from wrong. It also brought about an expectation of speaking up 

against the wrongs. The male participant said: 

People are more aware about what is right and what is wrong. It something feels 

uncomfortable to them, they should say something whereas before in the 60s, if someone 

was forcing you to have sex with them, you didn’t really think that was necessarily 

wrong. You know, because no one was really talking about it. 

 Participants often described that they feel a sense of responsibility in speaking out against 

these issues, and that they are very much expected to know what is right and what is wrong in 

regard to gender discrimination. One male participant described how he has become hyperaware 

of women’s objectifying experiences, saying that he feels a sense of responsibility in being an 

ally and speaking up against those experiences. One male participant said: 

Anything that is like absolutely objectifying, now the expectation is – you’re supposed to 

know it. You’re supposed to recognize when it happens, you’re supposed to avoid doing 

that. It’s just not supposed to happen, and you should stop it.  
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 In sum, participants believed that discussion of sexual assault or gender oppression used 

to be a taboo topic individuals avoided. Within the Counter-Sexualization Script, participants 

believed consciousness raising about women’s lived experiences is a key component that brings 

about an expectation to be well-informed about the issues women face and act out against them.  

Conceptual Definitions of Each Category of the Counter-Sexualization Script 

This study explicated the Counter-Sexualization Script based on a series of focus groups. 

Specifically, the focus groups discussed the prominent media themes and change in climate since 

the #MeToo movement began in 2017, with the public accusations against Harvey Weinstein. 

The focus groups revealed three components of the Counter-Sexualization Script: “Giving 

Women the Microphone,” “Holding Predators Accountable,” and “Consciousness Raising.” 

These themes challenged norms and behaviors that sexually objectify and oppress women. 

Below, I provide the conceptual definition of each category, and explain what the category does 

and does not represent.   

 First, the “Giving Women the Microphone” category reflects the notion that women 

should be encouraged to speak up against their experiences of sexualization and individuals 

should listen to them. Such experiences include sexual objectification, sexual harassment, and 

sexual assault. The dominant script used to be to primarily silence women, whereas the Counter-

Sexualization Script posits that women can discuss these experiences, and that others should 

listen to them. In addition, the category illustrates the empowerment of women that comes from 

them speaking out against their sexually objectifying and/or oppressive experiences. Focus group 

participants argued that women used to remain silent or be belittled when they chose to speak up 

about such experiences. The Counter-Sexualization Script argues the opposite, suggesting that 
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women should be encouraged to speak up, “grab the microphone,” and receive the benefit of the 

doubt when telling their story.  

 The “Giving Women the Microphone” category does not consider the individuals who 

commit the predatory behaviors. Rather, the category exclusively considers the behaviors women 

are encouraged to take when they experience predatory behaviors from men. However, it does 

involve the individuals who are expected to listen to women who speak up. While other 

individuals can certainly experience different forms of predatory behaviors, the category only 

considers women’s sexually objectifying experiences and how they are now being encouraged to 

stand up against them.  

 Second, the “Holding Predators Accountable” category reflects the notion that men’s 

sexually objectifying behaviors against women, which can range from sexual assault, sexual 

harassment, and sexual objectification, should receive negative consequences. The category 

reflects the notion that each and every accusation should be taken seriously and result in a 

negative consequence for the predator. The negative consequences predators face can range from 

incarceration, legal court proceedings, or public disgrace. The focus groups revealed that the 

expectation is to hold predators accountable, despite their positions of power, status, or likability. 

The focus group participants also suggested that predators used to easily hide their discretions, 

but the Counter-Sexualization Script illustrates that this is increasingly difficult and 

unacceptable.  

 The “Holding Predators Accountable” category does not consider the accountability of 

victims who face such oppressions or focus on their accountability for speaking up. Rather, the 

category only considers the consequences for the predators. In addition, the category exclusively 

reflects the idea that male predators specifically targeting women are held accountable for their 



100 

 

 

actions. Thus, the category only reflects the accountability and consequences for men who 

commit predatory behaviors against women.  

 Lastly, the “Consciousness Raising” category reflects the idea that there is responsibility 

to recognize and counteract predatory behaviors against women, including sexual assault, sexual 

harassment, and sexual objectification. Individuals should seek to educate themselves and be 

allies to survivors. The category reflects the notion that individuals are expected to openly 

discuss the oppressive behaviors against women, seek to understand them, and understand what 

constitutes behaviors that are right from wrong within the sexual objectification women face. 

 The “Consciousness Raising” category does not represent the content of the 

consciousness individuals should have in regard to predatory behaviors against women, 

including sexual assault, sexual harassment, or sexual objectification. Rather, it is a recognition 

that these experiences women face are important topics that individuals are expected to learn 

about and not ignore.  

 Together, these themes serve as the baseline for a scale that measures the endorsement of 

the Counter-Sexualization Script. These themes highlight some of women’s hardships, including 

sexual assault, sexual harassment, and sexual objectification. As was discussed in the focus 

groups, #MeToo brought forth the Counter-Sexualization Script that is percolating throughout 

media. Although focus group participants were quick to say that there is still more work needed 

to fight against the oppression of women, a male participant said: 

I think we’re in a good trajectory right now for it to get better in the future and not be so 

polarized with this. It’s hard to tell if we’re going to continue on this trajectory. I really 

don’t know. But it seems pretty plausible right now. 

Item Development for the Counter-Sexualization Script Measure 
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 To address RQ2, I utilized the three themes derived from the focus groups to represent a 

different factor. I inductively generated items within each factor from the focus group 

discussions to fully represent the Counter-Sexualization Script. The focus groups revealed the 

dominant themes since #MeToo that reflect a counter script. For the purposes of the Counter-

Sexualization Script measure, the items utilized for the Counter-Sexualization Script measure 

specifically focus on men’s sexually objectifying behaviors against women. This decision was 

made in an effort to establish face validity of a measure reflecting counter sexualization rather 

than a broader categorization of oppression. Therefore, three levels of men’s oppression against 

women were considered with item development of the Counter-Sexualization Script: sexual 

objectification, sexual harassment, and sexual assault. Many items were included as direct quotes 

from the focus groups while others were paraphrased into simpler terms for item development. 

Nonetheless, each item that was included was largely implemented based on the focus group 

discussions.  

In total, 14 items were developed to represent the “Giving the Women the Microphone” 

factor. An example item for this factor includes, “It is often best to silence women when they 

experience sexual harassment” (reverse-coded). This specific item is included under the “Giving 

the Women the Microphone” category because it reflects the idea that women should not be 

silenced and instead openly discuss their experience of sexual harassment, thus “giving them the 

microphone” to do so. Fifteen were developed to represent the “Holding Predators Accountable” 

factor. An example item includes, “Despite the power a sexual predator has, he should still 

receive negative consequences for his actions.” This specific item reflects the idea that men who 

are sexual predators should will be held accountable, despite their resources of power; ultimately 

suggesting that men who commit sexually objectifying acts against women will receive a 
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negative consequence. Finally, 9 items were developed to represent the “Consciousness Raising” 

factor. An example item includes, “In this day and age, it is expected that people have an 

awareness of issues on sexual assault against women.” This specific item reflects the idea that 

there is an expectation for individuals to be aware and stop ignoring issues women face, such as 

sexual assault.  

There are more items than are necessary or preferable for each factor, but I wanted to 

allow for maximum flexibility for assessing the structural validity of the measure in Study 2 (see 

Chapter 4). For a complete view of the items, see Appendix B. As a note, the items were 

presented to participants in the same order that is reflected in Appendix B.  

Summary of the Chapter 

 In closing, the main goal of this chapter was to introduce the counter sexual script and 

explain how it counteracts the dominant sexual script. I discussed the possible consequences of 

media depictions of the scripts and illustrate how they are counter to one another. Finally, I 

proposed a method for the explication of the Counter-Sexualization Script, which consisted of 

three components: “Giving Women the Microphone,” “Holding Predators Accountable,” and 

“Consciousness Raising.” With these themes, 38 items were inductively generated from the 

focus groups which compose a measure of an endorsement of the Counter-Sexualization Script. 

The following chapter seeks to establish the factor structure and validate the Counter-

Sexualization Script measure.  
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CHAPTER 4: 

FACTOR ANALYSIS AND VALIDATION OF THE COUNTER-SEXUALIZATION 

SCRIPT MEASURE 

 The first purpose of this chapter is to establish the factor structure of the Counter-

Sexualization Script measure. The second purpose is to establish the validity of the Counter-

Sexualization Script measure. To do so, three forms of validity are considered: convergent 

validity, predictive validity, and concurrent validity. Scales to establish convergent validity 

include sexualization, objectification, and sexism scales. Scales to establish predictive validity 

include gender beliefs, sexual assertiveness, and sexual assault scales. Finally, to establish 

concurrent validity, I test for group invariance of the Counter-Sexualization Script measure 

across gender and sexual orientation. I additionally examine differences in endorsement of the 

Counter-Sexualization Script measure across personal experience with sexual assault, 

harassment, and support for the #MeToo movement.   

Convergent Validity: Considering Similar Constructs to the Counter-Sexualization Script 

Measure 

Convergent validity refers to the idea that similar constructs are related. Thus, to establish 

convergent validity, I assess the correlations with closely related constructs to the Counter-

Sexualization Script measure. These include three types of existing scales: sexualization, 

objectification, and sexism scales. Such constructs are expected to be negatively related to the 

Counter-Sexualization Script measure. Below, I introduce the scales that will be utilized in the 

present study for convergent validity. 

Sexualization, Objectification, and Sexism Scales 
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One major component of the Counter-Sexualization Script measure is a lack of 

endorsement towards the objectification of women. As such, I expect that an endorsement of the 

Counter-Sexualization Script measure is negatively correlated with men and women’s self-

objectification, as is measured in the Self-Objectification Beliefs and Behaviors Scale (SOBBS; 

Linder & Tantleff-Dunn, 2017). Linder and Tantleff (2017) measure two dimensions of self-

objectification in the SOBBS: the observer’s perspective of the body and one’s own perspective 

of the body. This includes how often an individual anticipates others’ reactions to their physical 

appearance, or how often one thinks about their body. The Counter-Sexualization Script measure 

suggests that women should stand up against such objectifying experiences and that they can 

even result in negative outcomes. Thus, I expect the SOBBS to be negatively associated with the 

Counter-Sexualization Script measure for women and men. 

Another sexualization construct is the Enjoyment of Sexualization Scale (ESS; Liss et al., 

2011). The ESS measures the extent to which women enjoy being sexualized by others. For 

instance, one aspect of the scales assesses whether women enjoy having their bodies looked at or 

complimented. The Counter-Sexualization Script measure does not measure an enjoyment of 

such sexualizing behavior. Rather, it measures the extent to which one believes it is not part of 

women’s role to be seen as sexualizing for acceptance. The Counter-Sexualization Script 

measure highlights the negative consequences of the sexualization of women, specifically for 

sexual perpetrators. Therefore, I expect the ESS to be negatively correlated with the Counter-

Sexualization Script measure.  

Finally, the Ambivalent Sexism Inventory (ASI; Glick & Fiske, 1996) conceptualizes 

sexism as “a deep ambivalence, rather than a uniform antipathy, toward women” (p. 491). The 

ASI consists of four subscales to measure the extent to which individuals endorse ambivalent 
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sexist attitudes: hostile sexism, benevolent sexism, complementary gender differentiation, and 

heterosexual intimacy. The ASI measures the degree to which one endorses beliefs that women 

take their inequality out of proportion (e.g., “Most women interpret innocent remarks as sexist”) 

or that they are incapable of being competent to the same degree as men. Contrarily, the Counter-

Sexualization Script measures the degree to which individuals view women as competent and 

worth more than their sexualizing role to others. The Counter-Sexualization Script measure and 

the ASI differ because the Counter-Sexualization measure depicts the explicit negative 

consequences and harm that can come from sexist behaviors whereas the ASI simply measures 

an endorsement of sexism. Because of this, I expect the ASI to be negatively correlated with the 

Counter-Sexualization Script measure.  

Predictive Validity: Considering Predictions of the Counter-Sexualization Script Measure 

Predictive validity refers to the predictive capability of a measure (i.e., what constructs 

the Counter-Sexualization Script measure can predict). Here, I consider three scales: the 

heterosexual script scale, the rape myth acceptance scale, and the empathy towards rape victims 

scale. As was explained in Chapter 3, an endorsement of the Counter-Sexualization Script 

measure means that one can grow to endorse other ideologies that place women in authoritative 

and powerful positions – these positions can all be negatively captured with the four scales that 

will be utilized to establish predictive validity. For instance, if one endorses the Counter-

Sexualization Script measure, which means an endorsement that women can be authoritative and 

stand up against sexual oppression, this will negatively translate to an endorsement of the 

heterosexual script. According to the heterosexual script, women should be sexually submissive, 

and men should be sexually aggressive. These tendencies can indeed make women feel less 

sexually assertive because their sexuality mostly considers men’s desires rather than their own. 
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Finally, this can be predictive of problematic views of sexual assault. The Counter-Sexualization 

Script measure captures the idea that women should stand up against unwanted sexual advances. 

Such ideas work in opposition to the Counter-Sexualization Script measure, which I expect to be 

negatively correlated with these views.  

Heterosexual Script Scale  

I anticipate an endorsement of the Counter-Sexualization Script measure will negatively 

predict traditional gender beliefs that place men and women in unequal roles in sexual 

relationships and scenarios. Such beliefs can be captured with various existing scales, such as the 

Heterosexual Script Scale (HSS; Seabrook et al., 2016). Seabrook et al.’s (2016) HSS measures 

an endorsement of traditional gender roles that men and women are expected to follow. While 

women should be submissive to men, men should be sexual pursuers and have sex with various 

women. The Counter-Sexualization Script measure reflects the idea that women are not sexually 

submissive; it posits that women stand up against sexual objectification and highlights the 

negative consequences for sexually objectifying women. In addition, the Counter-Sexualization 

Script measure posits that individuals are expected to know right from wrong in the sexual 

objectification of women. Thus, I expect the Counter-Sexualization Script measure to negatively 

predict endorsement in the HSS. 

Sexual Assault Scales 

 Finally, I expect the Counter-Sexualization Script measure to be associated with scales 

related to sexual assault and sexual assault victims. The first is Burt’s (1980) rape myth 

acceptance scale (RMAS). The RMAS measures an endorsement in rape myths, such as a belief 

that sexual assault victims ask for their assault or trigger their assault by what they say, wear, or 

how they behave that can provoke their sexual assault. The Counter-Sexualization Script 
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measure posits that women should not conform to men’s sexual desires and that sexual 

oppression (e.g., sexual objectification, sexual assault, sexual harassment) is unacceptable. It 

highlights the serious consequences that can come from conforming to such experiences. Thus, I 

expect that an endorsement of the Counter-Sexualization Script measure could predict less rape 

myth acceptance, as measured in the RMAS.  

 The Rape-Victim Empathy Scale (RVES; Smith & Frieze, 2003) measures the extent to 

which a person can empathize with sexual assault survivors. The 18-item scale includes 

statements in which participants agree that sexual assault survivors are not at fault for their 

assault and forego serious consequences. In line with this, I expect the Counter-Sexualization 

Script measure to positively predict empathy towards sexual assault survivors for men and 

women, as measured in the RVES.  

Concurrent Validity: Distinguishing Groups for Endorsement of the Counter-Sexualization 

Script Measure 

 Concurrent validity refers to a measure’s ability to distinguish between groups that it 

should theoretically be able to distinguish between. In the present study, two different aspects of 

concurrent validity are considered. First, a goal is to establish group invariance of the Counter-

Sexualization Script measure. This is tested to ensure that the measure remains consistent across 

specific demographics. Relevant demographics to consider here in regard to sexualization 

include gender and sexual orientation.  

 Additionally, because the Counter-Sexualization Script measure is composed of beliefs 

and cognitions related to sexual assault, harassment, and objectification, the present study 

considers how one’s personal experience with these topics impacts endorsement of the measure. 

The Counter-Sexualization Script measure also contains prominent themes from the #MeToo 
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movement. Therefore, I expect the Counter-Sexualization Script measure to be associated with 

personal experience with sexual assault, harassment, and support for the #MeToo movement.  

Study 2: Factor Analysis and Validation of the Counter-Sexualization Script Measure 

 The Counter-Sexualization Script measure that will be tested in Study 2 is a measure of 

scripts, rather than a measure of attitudes. The Counter-Sexualization Script measure is based on 

existing measures of scripts that seek to measure behaviors that are expected to happen in 

particular situations. For instance, Aubrey and Smith (2013) created the Hookup Culture Index 

(HCI) to measure college students’ endorsement of hookup scripts. Participants indicated their 

levels of agreement on hookup scripts, such as the idea that “Hooking up is a natural thing to do 

in college”  (Aubrey & Smith, 2013, p. 440). Similarly, Seabrook et al. (2016) measured college 

students’ endorsement of the heterosexual script. Like the HCI, the heterosexual script scale 

instructs participants to indicate their levels of agreement on heterosexual scripts, such as “It is 

up to women to keep things from moving too fast sexually” (Seabrook et al., 2016, p. 343). 

Drawing from these two established measures, the Counter-Sexualization Script also measures 

the expected behaviors, or scripts, that are expected to occur in situations pertaining to sexual 

violence. 

The first purpose of Study 2 is to test the factor structure of the Counter-Sexualization 

Script measure. Because Counter-Sexualization is not an established construct in the literature, I 

seek to understand the global construct of the Counter-Sexualization Script as well as the factors 

that individually describe the Counter-Sexualization Script. Thus, the first hypothesis predicts 

that the Counter-Sexualization Script measure will fit a three-factor structure from the three 

factors that were uncovered in Study 1.  
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H1: The Counter-Sexualization Script measure will fit a three-factor structure: Giving 

Women the Microphone, Holding Predators Accountable, and Consciousness Raising. 

The second purpose of Study 2 is to establish the validity of the Counter-Sexualization 

Script measure. To do so, I first test for the measurement invariance of the Counter-Sexualization 

Script. The purpose of establishing measurement invariance of a scale is to determine how well a 

measurement model can be generalized across groups of people or across time (Brown, 2015). 

For the development of a scale in particular, if the scale is “intended to be administered in a 

heterogeneous population, it should be established that its measurement properties are equivalent 

in subgroups of the population” (e.g., gender, race;  Brown, 2015, p. 3). Failure to establish 

consistency of the measure across relevant groups (i.e., measurement invariance) could indicate 

test bias. Therefore, I predict that the Counter-Sexualization Script measure will have established 

measurement invariance across groups within two relevant demographic areas. First, it is 

expected that the measures will not differ for men and women. In addition, while the Counter-

Sexualization measure occurs mostly in a heterosexual context, it is expected that the instruments 

remain stable across sexual orientation as well.  

H2: Endorsement of the Counter-Sexualization Script measure is the same across (a) 

gender and (b) sexual orientation.  

In addition, I also test for concurrent validity of the Counter-Sexualization Script measure 

by examining how endorsement of the Counter-Sexualization measure varies across three 

groups: (1) individuals who have experienced sexual assault, (2) individuals who have 

experienced sexual harassment, and (3) supporters of the #MeToo movement. Because these are 

personal experiences that can greatly impact one’s view of sexualization, it is predicted that they 

will be associated with the Counter-Sexualization Script measure.  
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H3: Individuals who have personal experience with sexual harassment, assault, and  

support for the #MeToo movement will be more likely to endorse the Counter- 

Sexualization Script measure than participants who do not support the #MeToo 

movement or have personal experience with sexual harassment and assault.  

In order to establish the convergent validity of the Counter-Sexualization Script measure, 

the study examines the correlations between the Counter-Sexualization Script measure and 

theoretically similar scales. These scales include the Self-Objectification Behaviors and Beliefs 

Scale (Linder & Tantleff-Dunn, 2017), the Enjoyment of Sexualization Scale (Liss et al., 2011), 

and the Ambivalent Sexism Inventory (Glick & Fiske, 1996). These scales are expected to be 

negatively correlated with the Counter-Sexualization Script measure. Thus, the following 

hypotheses are advanced.  

H4: Endorsement of the Counter-Sexualization Script measure will be negatively 

associated with self-objectification, enjoyment of sexualization, and sexism.   

 In order to establish the predictive validity of the Counter-Sexualization Script measure, 

three scales are considered: The Heterosexual Script Scale (HSS; Seabrook et al., 2016), the 

Rape Myth Acceptance Scale (RMAS; Burt, 1980), and the Rape-Victim Empathy Scale (RVES; 

Smith & Frieze, 2003). Therefore, the following hypotheses are advanced. 

H5: The Counter-Sexualization Script measure will negatively predict heterosexual script 

endorsement, rape myth acceptance, and positively predicts empathy towards rape 

victims.  

Methods for Study 2 

Participants 
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After receiving approval from the university IRB, participants for Study 2 were recruited 

from Qualtrics Panels to participate in a “Gender and Sexuality Beliefs” study and consisted of a 

nationally representative sample of emerging adults. Participants completed the survey through 

the online Qualtrics platform. On average, it took participants 28 minutes to complete the study. 

Two attention check questions were included to ensure quality data. If participants failed at least 

one attention check, Qualtrics Panels removed the participant from the study and replaced them. 

To participate, participants had to be between the ages of 18-25. In order to test for group 

invariance, 15% of the sample was recruited to identify as LGBTQ and an equal ratio of men and 

women were recruited to participate. In exchange for their participation, participants received a 

small amount of monetary compensation.  

In total, 605 individuals (Mage = 21.76, SD = 2.44) participated in the study; 49.3% (n = 

298) participants identified as male, 49.3% (n = 298) participants identified as female, and 1.5% 

(n = 9) identified as “other.” In terms of race, 54.1% (n = 298) identified as White, 21.2% (n = 

116) identified as Black or African American, 13.0% (n = 71) identified as Hispanic or LatinX, 

9.9% (n = 54) identified as Asian, 1.1% (n = 6) identified as American Indian or Alaska Native, 

and 0.5% (n = 3) identified as “other.” A total of 78.7% (n = 476) of participants identified as 

heterosexual, 9.3% (n = 56) identified as bisexual/pansexual, 3.6% (n = 22) identified as 

homosexual/gay/lesbian, 2.6% (n = 16) identified as questioning, 1.8% (n = 11) identified as 

asexual, and 4.0% (n = 24) identified as “other.” Most participants indicated that they were 

single (57.5%, n = 348), followed by in a committed relationship (19.8%, n = 120), married 

(12.2%, n = 74), in a casual relationship (8.1%, n = 49), engaged (2.0%, n = 12), and 

separated/divorced (.3%, n = 2). A total of 54.4% (n = 329) of individuals were currently 

enrolled in a college or university, whereas 45.6% (n = 276) were not enrolled. Of those who 
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indicated they were a current college student, 21.6% (n = 71) were freshmen, 24.6% (n = 81) 

were sophomores, 21.9% (n = 72) were juniors, and 31.9% (n = 105) were seniors. In addition, 

33.7% (n = 111) indicated that they were involved in a Greek organization (e.g., fraternity or 

sorority). whereas 66.3% (n = 218) indicated that they were not.  

Measures 

 For a complete list of the measures and items used in the Qualtrics survey for Study 2, 

see Appendix C.  

The Counter-Sexualization Script  

 Participants completed the 38-item Counter-Sexualization Script measure (described in 

Chapter 4; see Appendix B for complete scale with items that was used). To reiterate, the three 

categories within the Counter-Sexualization Script  include: “Giving Women the Microphone,” 

“Holding Predators Accountable,” and “Consciousness Raising.” Example items included, “In 

situations where women experience sexual harassment and men provoke it, people should listen 

to women’s stories” and “In situations where women experience sexual assault and men provoke 

it, the man should not be able to get away with it.” Participants rated their agreement with each 

statement on a 7-point Likert scale (1 = Strongly disagree; 7 = Strongly agree). Items were 

averaged with greater scores indicating greater endorsement of the Counter-Sexualization Script.  

Self-Objectification 

 Participants completed the 14-item Self-Objectification Beliefs and Behaviors Scale 

(SOBBS; Linder & Tantleff-Dunn, 2017), which measured the extent to which a person values 

themselves as an object rather than a person. Example items included, “My physical appearance 

is more important than my personality” and “I try to anticipate others’ reactions to my physical 

appearance.” Participants rated their agreement with each statement on a 7-point Likert scale (1 
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= Never; 7 = Almost always). Items were averaged with greater scores indicating greater self-

objectifying tendencies. Cronbach’s alpha was .92.  

Enjoyment of Sexualization 

 Participants completed the 8-item Enjoyment of Sexualization Scale (ESS; Liss et al., 

2011), which measured the degree to which individuals enjoyed being sexualized. The original 

items were validated with a female sample. As such, items were reworded in a way that allowed 

male and non-binary participants to respond to their endorsement of beliefs indicating women 

enjoy sexualization. Example items included, “It is important to me that men are attracted to me” 

(for women) and “Women love to feel sexy” (for men/non-binary individuals). Participants rated 

their agreement with each statement on a 6-point Likert scale (1= Disagree; 6 = Strongly agree). 

Items were averaged with greater scores indicating greater enjoyment of sexualization (for 

women) and a greater belief that women enjoy sexualization (for men/non-binary individuals). 

Cronbach’s alpha for women was .81 and .86 for men/non-binary individuals.  

Sexism 

 Participants completed the 22-item Ambivalent Sexism Inventory (Glick & Fiske, 1996). 

Example items included, “Women exaggerate problems at work,” and “A good woman should be 

set on a pedestal.” Participants responded on a 5-point Likert scale (1 = Strongly disagree; 5 = 

Strongly agree). Items were averaged with greater scores indicating greater sexist beliefs. 

Cronbach’s alpha was .91.  

The Heterosexual Script 

 Participants completed the 22-item Heterosexual Script Scale (Seabrook et al., 2016) to 

measure their endorsement of the heterosexual script. Example items included, “Men should be 

the ones to ask women out and initiate physical contact” and “It is only natural for a guy to make 
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advances on someone he finds attractive.” Participants responded on how much the agree with 

the statements on a 7-point scale (1 = Strongly disagree; 7 = Strongly agree). Items were 

averaged with greater scores indicating a greater endorsement in the heterosexual script. 

Cronbach’s alpha was .94.  

Rape Myth Acceptance 

 Participants completed the 11-item Rape Myth Acceptance Scale (Burt, 1980) to assess 

their endorsement of rape myths. Example items included, “One reason that women falsely 

report rape is that they frequently have a need to call attention to themselves” and “In the 

majority of rapes, the victim is promiscuous or has a bad reputation.” Participants rated their 

agreement with the statements on a 7-point Likert scale (1= Strongly disagree; 7= Strongly 

agree). Items were averaged with greater scores indicating greater rape myth acceptance. 

Cronbach’s alpha was .90.  

#MeToo Support 

 Next, participants responded to the following question: “Do you consider yourself a 

supporter of the #MeToo movement?” Participants had the option to either respond “yes” (n = 

448, 74%) or “no” (n = 157, 26%).  

Empathy Towards Rape Victims 

 Participants completed the 18-item Rape-Victim Empathy Scale (Smith & Frieze, 2003) 

to assess participants’ levels of empathy towards survivors of sexual assault. Example items 

included, “I can understand how helpless a rape victim might feel” and “Hearing about someone 

who has been raped makes me feel that person’s upset.” Participants rated their agreement with 

each statement on a 5-point Likert scale (1 = Strongly disagree; 5 = Strongly agree). Items were 
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averaged with higher scores reflecting greater empathy towards rape victims. Cronbach’s alpha 

was .84.  

Personal Experience with Sexual Harassment and Sexual Assault 

 Participants were asked the two following questions to measure whether they have ever 

personally experienced a sexual assault/harassment situation: “Have you ever been a victim of 

sexual harassment?” and “Have you ever been a victim of sexual assault?” Participants had the 

option to either respond “yes” (n = 222, 36.7% = yes for victimization of sexual harassment; n = 

147, 24.3% = yes for victimization of sexual assault) or “no” (n = 383, 63.3% = no for 

victimization of sexual harassment; n = 458, 75.7% = no for victimization of sexual harassment).  

Results 

Analytic Strategy 

 The lavaan package from the free statistical software R (R Core Team, 2019) was used 

(1) to evaluate the factor structure of the Counter-Sexualization Script measure using 

confirmatory factory analysis (CFA) with maximum likelihood parameter estimations and (2) to 

test for measurement group invariance across gender and sexual orientation. First, an initial CFA 

model that included the three original factors from Study 1 (i.e., “Giving Women the 

Microphone,” “Holding Perpetrators Accountable,” and “Consciousness Raising”) represented 

by the 38 items derived from the focus groups in Study 1 was evaluated for its adequacy in 

fitting the data. In addition, the factors were allowed to be correlated with one another. Multiple 

indices were utilized to assess model fit, including χ2 to df < 3, a comparative fit index (CFI) > 

.95 and a standardized root-mean-square residual (SRMR) < .08 or less, as recommended by Hu 

and Bentler (1999). Nonetheless, Bentler (1990) also suggests that a CFI value for CFA 
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specifically in the range of .90 and .95 is also indicative of acceptable model fit. Therefore, these 

recommendations were taken into consideration when evaluating the CFA model.  

 Following the initial CFA model, a series of multigroup CFA models were examined 

across two grouping variables: gender and sexual orientation. Gender was divided into two 

categories: male and female. Because only nine individuals in the sample identified as “other,” 

these participants were removed from analysis. Sexual orientation was also divided into two 

categories: heterosexual and non-heterosexual (e.g., homosexual/gay/lesbian, 

bisexual/pansexual, asexual, questioning, other). For each grouping variable, I tested (a) 

configural invariance (i.e., equivalence of factor structures) by assessing the fit of the multigroup 

model, (b) metric invariance (i.e., equivalence of factor structures) by constraining the factor 

loadings to be equal across groups, and (c) scalar invariance (i.e., equivalence of factor loadings 

and item intercepts) by constraining the factor loadings and item intercepts to be equal across 

groups. Determination for the passing or failing of the metric and scalar invariance testing was 

determined by the change in size of the CFI, which was calculated by subtracting the CFI of the 

configural invariance model (which was the less constrained model) from the metric invariance 

model (which was the more constrained model). Invariance of the model was supported if the 

change in CFI was greater than -.01 (Cheung & Rensvold, 2002).  

 Once the factor structure and group invariance were established, the validation of the 

Counter-Sexualization Script measure was examined. To do so, a series of independent samples 

t-tests were conducted to examine whether the Counter-Sexualization Script measure varied 

across individuals who had personal experience with sexual assault, harassment, and who 

considered themselves supporters of the #MeToo movement (to establish concurrent validity). In 

addition, a series of correlations were conducted between the final Counter-Sexualization Script 
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measure and self-objectification, enjoyment of sexualization, and sexism (to establish convergent 

validity) as well as heterosexual script endorsement, rape myth acceptance and empathy towards 

rape victims (to establish predictive validity).  

Factor Structure of the Counter-Sexualization Script Measure 

 H1 predicted that the Counter-Sexualization Script measure will fit a three-factor 

structure. First, I conducted an initial CFA on the 38-item scale with the hypothesized three 

factors: Giving Women the Microphone, Holding Perpetrators Accountable, and Consciousness 

Raising. The initial CFA indicated a poor-fitting model, χ2 (662) = 14413.255, p < .001; CFI = 

.734; SRMR = .097.  

Therefore, several steps were taken to improve model fit for the hypothesized three-factor 

structure of the Counter-Sexualization Script measure. First, all reverse-coded items (n = 9) were 

removed from the model which ultimately improved model fit, χ2 (374) = 1698.358, p < .001; 

CFI = .866; SRMR = .061.  

Next, modification indices suggested to move two items from the “Holding Perpetrators 

Accountable” factor (“The man should be held accountable for his actions” and “The man should 

not be able to get away with it”) to the “Giving Women the Microphone” factor. After reviewing 

the items, however, I determined that this change did not make conceptual sense because the 

“Giving Women the Microphone” category specifically focuses on women’s perspectives and 

experiences of sexual assault whereas the two items were more geared towards the perpetrator’s 

perspective. Therefore, the two items were removed from the measure and continued to improve 

model fit, χ2 (321) = 1298.529, p < .001; CFI = .890; SRMR = .059. 

Finally, I only retained items that had a factor loading of .60 or greater. As a result, seven 

items were removed from the model. After all modifications and changes were implemented, the 
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model-fit was acceptable, χ2 (167) = 714.512, p < .001; CFI = .925; SRMR = .048. Thus, the 

final Counter-Sexualization Script measure includes a total of 20 items. A total of nine items 

represent the “Giving Women the Microphone” factor, six items represent the “Holding 

Perpetrators Accountable” factor, and five items represent the “Consciousness Raising” factor.  

Because the factors were allowed to correlate, it is appropriate to test the factors 

separately or as a global constructed measure. Indeed, the final Counter-Sexualization Script 

measure itself had excellent reliability (α = .94), yet the three subscales of the Counter-

Sexualization Script were also acceptable: Giving Women the Microphone (α = .92), Holding 

Perpetrators Accountable (α = .84), and Consciousness Raising (α = .90). Additionally, as can be 

seen in Table 6, the three factors are correlated with one another.  

Because the Counter-Sexualization Script measure is a global measure, further analysis 

with the measure was conducted with all 20 items, and additional analyses was conducted with 

each dimension of the Counter-Sexualization Script as well. Additionally, a higher order 

confirmatory factor analysis was conducted in which the three subscales loaded onto a global 

Counter-Sexualization construct. Results indicated that the three subscales loaded onto the global 

construct of the Counter-Sexualization Script well. Thus, the Counter-Sexualization Script 

measure is appropriate for use as a global construct and for individual use for each subscale; the 

manner in which it is used depends on the research question at hand. For the factor loadings of 

each subscale from the higher order confirmatory factor analysis, see Table 2. In sum, H1 was 

supported. See Appendix D for the final list of items of the Counter-Sexualization Script 

measure and Table 3 for the unstandardized and standardized factor loadings of each item per 

factor.  

Group Invariance of the Counter-Sexualization Script Measure 
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 H2a predicted that the Counter-Sexualization Script measure will be equal across gender. 

To test this, the first test of group invariance was evaluated across gender. Configural invariance 

was supported given the adequate fit of the multigroup model. In addition, metric invariance was 

also supported given the CFI was greater than -.01. Finally, scalar invariance was supported 

given the change in CFI was smaller than -.01. See Table 4 for model fit statistics of the 

invariance testing of the CFA results across gender. Therefore, the factor structure, loadings, and 

item intercepts of the Counter-Sexualization Script measure were all equivalent for males and 

females and H2a was supported.  

 Next, H2b predicted that the Counter-Sexualization Script measure will be equal across 

sexual orientation. In order to test this, the second test of group invariance was evaluated across 

sexual orientation. Configural invariance was supported given the adequate fit of the multigroup 

model. Metric and scalar invariance were also supported given the CFI was greater than -.01. 

Therefore, the factor structure, loadings, and item intercepts of the Counter-Sexualization Script 

measure were all equivalent between heterosexual and LGBTQ participants. See Table 4 for 

model fit statistics of the invariance testing of the CFA results across sexual orientation. 

Therefore, the factor structure, loadings, and item intercepts of the Counter-Sexualization Script 

measure were all equivalent for heterosexual and LGTBQ participants, and H2b was supported.   

Next, the following hypotheses test for different types of validity for the Counter-

Sexualization Script measure. See Table 5 for the descriptive statistics of the primary variables. 

Concurrent Validity Within the Counter-Sexualization Script Measure 

H3 predicted that individuals who have personal experience with sexual harassment, 

assault, and support for the #MeToo movement will be more likely to endorse the Counter-

Sexualization Script. To demonstrate the concurrent validity of the Counter-Sexualization Script 
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measure, I examined endorsement of the Counter-Sexualization Script across the three proposed 

groups. First, participants who had personally experienced sexual harassment (M = 6.23, SD = 

.76) compared to those who had not (M = 5.73, SD = .94) demonstrated significantly greater 

endorsement of the Counter-Sexualization Script, t(603) = 6.66, p < .001, Cohen’s d = .56. 

Second, participants who had personally experienced sexual assault (M = 6.18, SD = .82) 

compared to those who had not (M = 5.83, SD = .92) demonstrated significantly greater 

endorsement of the Counter-Sexualization Script, t(603) = 4.08, p < .001, Cohen’s d = .39. 

Finally, participants who identified as supporters of the #MeToo movement (M = 6.06, SD = .83) 

compared to those who did not (M = 5.50, SD = .98) demonstrated significantly greater 

endorsement of the Counter-Sexualization Script, t(603) = 6.85, p < .001, Cohen’s d = .64. 

Therefore, H3 was supported.  

Further analysis was conducted to examine if individuals who had personal experience 

with sexual harassment, assault, and support for the #MeToo movement would be more likely to 

endorse the three factors within the Counter-Sexualization Script. First, participants who had 

personally experienced sexual harassment (M = 6.44, SD = .74) compared to those who had not 

(M = 6.08, SD = .94) demonstrated significantly greater endorsement of the Giving Women the 

Microphone factor, t(556.05) = 5.18, p < .001, Cohen’s d = .41, the Holding Perpetrators 

Accountable factor, t(603) = 6.73, p < .001, Cohen’s d = .57 (M = 5.79, SD = 1.11 for 

participants who had personally experienced sexual harassment; M = 5.10, SD = 1.26 for 

participants who had not), and the Consciousness Raising factor, t(548.75) = 6.23, p < .001, 

Cohen’s d = .49 (M = 6.37, SD = .86 for participants who had personally experienced sexual 

harassment; M = 5.87, SD = 1.09 for participants who had not). Second, participants who had 

personally experienced sexual assault (M = 6.42, SD = .74) compared to those who had not (M = 
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6.14, SD = .93) demonstrated significantly greater endorsement of the Giving Women the 

Microphone factor, t(304.34) = 3.62, p < .001, Cohen’s d = .31, the Holding Perpetrators 

Accountable factor, t(603) = 4.29, p < .001, Cohen’s d = .41 (M = 5.73, SD = 1.12 for 

participants who had personally experienced sexual assault; M = 5.23, SD = 1.26 for participants 

who had not), and the Consciousness Raising factor, t(603) = 2.98, p < .01, Cohen’s d = .28 (M = 

6.28, SD = .97 for participants who had personally experienced sexual assault; M = 5.99, SD = 

1.05 for participants who had not). Finally, participants who identified as supporters of the 

#MeToo movement (M = 6.34, SD = .79) compared to those who did not (M = 5.85, SD = 1.06) 

demonstrated significantly greater endorsement of the Giving Women the Microphone factor, 

t(220.13) =5.22, p < .001, Cohen’s d = .56, the Holding Perpetrators Accountable factor, t(603) = 

6.49, p < .001, Cohen’s d = .60 (M = 5.54, SD = 1.20 for participants who identified as 

supporters of #MeToo; M = 4.81, SD = 1.24 for participants who did not), and the Consciousness 

Raising factor, t(243.21) = 4.70, p < .01, Cohen’s d = .47 (M = 6.18, SD = .98 for participants 

who identified as supporters of #MeToo; M = 5.70, SD = 1.13 for participants who did not). 

Convergent Validity Within the Counter-Sexualization Script Measure 

 H4 predicted that the Counter-Sexualization Script measure would be negatively 

associated with self-objectification, sexism, and enjoyment of sexualization. To demonstrate the 

convergent validity of the Counter-Sexualization Script measure, I examined the correlations 

between the Counter-Sexualization Script measure and the related constructs. The results are 

presented in Table 6. As predicted, the Counter-Sexualization Script measure was significantly 

and negatively correlated with self-objectification and sexism. The correlations ranged from -.15 

and -.29, indicating that the Counter-Sexualization Script measure was related to, yet distinct, 

from self-objectifying tendencies and sexist views. However, the Counter-Sexualization Script 
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measure was not significantly correlated with enjoyment of sexualization for males (r = .07) or 

females (r = -.04). Therefore, H4 was partially supported.  

 Further analysis was conducted to examine if the three factors of the Counter-

Sexualization Script would be negatively associated with self-objectification, sexism, and 

enjoyment of sexualization. The results are presented in Table 6. The Giving Women the 

Microphone factor, the Holding Perpetrators Accountable factor, and the Consciousness Raising 

factor were each significantly and negatively correlated with self-objectification and sexism. The  

correlations ranged from -.08 and -.24, indicating that the three factors from the Counter-

Sexualization Script measure were related to, yet distinct, from self-objectifying tendencies and 

sexist views. However, like the Counter-Sexualization Script measure, none of the three factors 

from the measure were significantly correlated with enjoyment of sexualization for males or 

females. 

Predictive Validity Within the Counter-Sexualization Script Measure  

 H5 predicted that the Counter-Sexualization Script measure would be negatively 

correlated with heterosexual script endorsement and rape myth acceptance, and it would be 

positively correlated with empathy towards rape victims. To demonstrate the predictive validity 

of the Counter-Sexualization Script measure, I examined the correlations between the Counter-

Sexualization Script measure and the proposed constructs. The results are presented in Table 6. 

As predicted, the Counter-Sexualization Script measure was significantly and negatively 

associated with heterosexual script endorsement and rape myth acceptance. In addition, the 

Counter-Sexualization Script measure was significantly and positively associated with empathy 

towards rape victims. Therefore, H5 was supported.   
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Further analysis was conducted to examine if the three factors of the Counter-

Sexualization Script would be negatively associated with heterosexual script endorsement and 

rape myth acceptance, and if they would be positively correlated with empathy towards rape 

victims. The results are presented in Table 6. The Giving Women the Microphone factor, the 

Holding Perpetrators Accountable factor, and the Consciousness Raising factor were each 

significantly and negatively correlated with heterosexual script endorsement and rape myth 

acceptance; they were positively associated with empathy towards rape victims.  

Discussion 

 Study 2 had three main purposes. The first purpose was to establish the factor structure of 

the Counter-Sexualization Script measure. The second purpose of Study 2 was to test 

measurement invariance between men and women, and heterosexual versus non-heterosexual 

individuals. Finally, the third purpose was the establish the validity of the Counter-Sexualization 

Script measure. That is, I determined whether the Counter-Sexualization Script measure is 

related to similar constructs, to test the predictive power of the scale, and to test how the scale 

differs across specific groups. Below, each of the main findings of each purpose are further 

discussed.  

 First, the CFA confirmed the factor structure of the Counter-Sexualization Script 

measure. The three-factor model of the Counter-Sexualization Script measure fit the data well. 

Thus, it can be concluded that the Counter-Sexualization Script measure is made up of three 

related, yet distinct factors: “Giving Women the Microphone,” “Holding Predators 

Accountable,” and “Consciousness Raising.” The first factor, “Giving Women the Microphone,” 

includes two main ideas. The first is that women should speak up and voice their opinions to 

stand out against sexual harassment, assault, and objectification (e.g., women should be vocal 
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about their discomfort). The second is that individuals should listen to these women when they 

do decide to speak up (e.g., it is important to listen to women’s voices if they do decide to speak 

up). The second factor, “Holding Predators Accountable,” captures the idea that men who 

sexually harass, assault, and objectify women should be held accountable for their wrongdoings 

(e.g., the man should always receive negative consequences for his actions). The third factor, 

“Consciousness Raising,” underscores the idea that individuals should have an unspoken 

responsibility to be mindful and aware of the hardships women face in regard to sexual 

harassment, assault, and objectification (e.g., people should be educated on issues like sexual 

assault).  

As shown in Table 7, the internal reliability for the total scale is good and is higher than 

many other previously established measures. The internal reliabilities of the subscales range 

from .84 to .92, meaning that they are also acceptable to be used as separate subscales. The 

Counter-Sexualization Script was also invariant between women and men, and also between 

individuals who identified as heterosexual and non-heterosexual (e.g., LGBTQ). Therefore, the 

Counter-Sexualization Script measure can be utilized as a 20-item measure, yet the reliability of 

the subscales indicates that the categories within the Counter-Sexualization Script measure can 

be utilized as independent categories as well. In addition, the results of Study 2 revealed that the 

Counter-Sexualization Script measure can be utilized as a measure across gender and sexual 

orientation.  

In terms of validity, the present study revealed that the Counter-Sexualization Script 

measure makes a unique contribution to previously established measures within the sex and 

media literature. To establish the validation of the scale, three types of validity were considered: 

convergent validity, predictive validity, and concurrent validity. With convergent validity, Study 
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2 demonstrated that the Counter-Sexualization Script measure is uniquely different from similar 

constructs including self-objectification, enjoyment of sexualization, and sexism. The goal was 

to demonstrate that these constructs were associated with the Counter-Sexualization Script 

measure, yet distinct (Kline, 2011). As shown in Table 6, the Counter-Sexualization Script 

measure was significantly and negatively correlated with self-objectification and sexism, which 

confirms that the Counter-Sexualization Script measure is negatively related to these constructs. 

That is, the Counter-Sexualization Script measure, and the three distinct factors from the 

measure, are distinct from these constructs (considering the small correlations).  

In addition, self-objectification and sexism reflect ideas in line with sexualization. For 

instance, self-objectification is the idea that one views the self as an object used for sexual 

purposes (Linder & Tantleff-Dunn, 2017). Similarly, sexualization is the idea that individuals are 

valued based on their sexual appeal and what their body parts can do sexually (APA, 2007). 

Results from Study 2 demonstrate that the Counter-Sexualization Script measure is counter to 

these ideas, ultimately in opposition to the sexualization and objectification of women. 

Additionally, as Glick and Fiske (1996) explain, sexism reflects a hostility towards women 

which places them in stereotypical, submissive, and restricted roles. As reflected in the findings 

of Study 2, The Counter-Sexualization Script measure is counter to such ideas with its negative 

and significant correlation. Instead, the Counter-Sexualization Script measure places women in 

positions to speak out against objectifying experiences, rather than places them in subordinate 

positions. 

 Finally, contrary to the predictions of convergent validity, the Counter-Sexualization 

Script measure or the three individual factors were not significantly correlated with enjoyment of 

sexualization for men or women. This suggests that men and women can endorse the Counter-
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Sexualization Script measure, but this does not seem to undo the enjoyment women feel (or are 

expected to feel, as per the male participants) of being admired for their bodies, sexual appeal, 

and appearance. Indeed, enjoyment of sexualization is an emotional experience where women 

feel flattered and good about themselves when others think their bodies are desirable (Liss et al., 

2011). Contrarily, the Counter-Sexualization Script measure reflects an internalization of 

personal beliefs and cognitions. Therefore, perhaps the correlation would be significant for men 

and women in two instances that were not met in Study 2. First, because most emerging adults 

particularly view women’s bodies and sexual appeal as major priorities (APA, 2007), the 

correlation between the Counter-Sexualization Script measure and enjoyment of sexualization 

would be significant among an older sample outside of emerging adulthood. Second, it is also 

important to consider issues with power for the enjoyment of sexualization measure. In the 

present study, men and women filled out different measures for enjoyment of sexualization. 

Thus, the statistical power was cut in half. Perhaps with double the sample size, the correlations 

could become significant.  

 Next, Study 2 also established the predictive validity of the Counter-Sexualization Script 

measure. With predictive validity, Study 2 sought to illustrate that the Counter-Sexualization 

Script measure demonstrated a unique predictive ability of constructs including heterosexual 

script endorsement, rape myth acceptance, and empathy towards rape victims. As shown in Table 

6, the Counter-Sexualization Script measure, and the three factors of the scale, were significantly 

and negatively correlated with more problematic outcomes relating to gender and the sexual 

oppression of women, including heterosexual script endorsement and rape myth acceptance. 

However, the measure and the three factors were positively significantly and positively 

correlated with empathy towards rape victims.  
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 The heterosexual script was also significantly and negatively associated with the 

Counter-Sexualization Script measure. That is, the more individuals endorsed the Counter-

Sexualization Script, the less they endorsed the heterosexual script. The heterosexual script 

reflects unequal roles, or scripts, that men and women should follow in romantic and sexual 

encounters (Kim et al., 2007). The results of Study 2 demonstrate that the Counter-Sexualization 

Script measure works to counter such problematic gender stereotypes.  

In addition, the Counter-Sexualization Script was significantly and negatively associated 

with rape myth acceptance. As Burt (1980) writes, rape myths are a set of ideologies which posit 

that women “ask for it” with sexual assault. In other words, women deserve to be sexually 

assaulted in specific circumstances. These are problematic ideologies which can ultimately lead 

to intentions to commit sexual assault (Foubert et al., 2011). The Counter-Sexualization Script 

measure, however, works in opposition to these problematic ideologies targeting women.  

Finally, the empathy towards rape victims was significantly and positively associated 

with the Counter-Sexualization Script measure. As opposed to rape myth acceptance and 

heterosexual script endorsement, this was a more optimistic association revealed in the results of 

Study 2. Ultimately, endorsing the Counter-Sexualization Script means that individuals are more 

likely to be empathetic towards those who experience sexual assault victimization. Scholars are 

optimistic about the effects from empathy in this regard. For example, increased empathy 

towards rape victims is associated with perceived intentions to intervene as a bystander (Leone et 

al., 2020). The Counter-Sexualization Script measure, then, is positively associated with more 

positive outcomes that can potentially work to combat issues of sexual assault, harassment, and 

objectification and negatively associated with more worrisome outcomes that condone such 

ideologies. 
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Summary of the Chapter 

 The purpose of this chapter was to construct a measure for an endorsement of the 

Counter-Sexualization Script measure. To do so, I developed the emergent themes from the 

focus groups discussed in the previous chapter into factors towards the Counter-Sexualization 

Script measure. Confirmatory factor analysis demonstrated adequate fit for the three-factor 

structure of the Counter-Sexualization Script measure into the three following factors: “Giving 

Women the Microphone,” “Holding Predators Accountable,” and “Consciousness Raising.” 

Therefore, the final Counter-Sexualization Script measure consists of 20 items, exhibited good 

internal reliability (as a whole and as independent factors), and remained stable across sexual 

orientation and gender. The second purpose of this chapter was to establish the validity of the 

Counter-Sexualization Script measure. Results show that the Counter-Sexualization Script 

measure is uniquely distinct, yet negatively associated, with similar and problematic concepts 

(e.g., self-objectification, sexism), demonstrated the predictive ability with related concepts (e.g., 

heterosexual script endorsement, rape myth acceptance), and is positively associated with more 

optimistic concepts that can work against the sexualization of women (e.g., empathy towards 

rape victims). However, the Counter-Sexualization Script measure is not associated with 

enjoyment of sexualization for men or women. Finally, the results of Study 2 show that those 

who have personal experience with sexual assault, harassment, and are supporters of the #MeToo 

movement are more likely to endorse the Counter-Sexualization Script. Results of the study also 

exhibit that the individual factors within the scale are also valid to use as their own unique 

constructs. Therefore, although the Counter-Sexualization Script is conceptualized as a global 

construct, future scholars may consider utilizing specific factors from the scale as well. The 
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following chapter introduces the theoretical framework of cognitive dissonance theory to test the 

newly developed and validated scale in an experiment.  
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CHAPTER 5: 

THE COGNITIVE DISSONANCE OF SEXUALIZING MEDIA AND THE COUNTER-

SEXUALIZATION SCRIPT  

 The purpose of this chapter is to introduce cognitive dissonance theory (Festinger & 

Carlsmith, 1959) as the theoretical framework to further understand exposure to a dominant 

sexual script and a counter sexual script. Further, this chapter proposes hypotheses to test 

impression formation of sexual assault attitudes from media depictions of the Counter-

Sexualization Script and sexualizing media depictions. Finally, the chapter concludes with a 

proposed method to understand the effects of consecutive media exposure of sexualizing media 

and the Counter-Sexualization Script on sexual assault-related attitudes, psychological 

discomfort, emotional appraisals, and counterarguing.  

Cognitive Dissonance Theory 

 Cognitive dissonance describes the state in which individuals feel a sense of 

psychological discomfort when their beliefs do not coincide with their behaviors, or other beliefs 

and values that may be related (Festinger & Carlsmith, 1959). That is, holding two conflicting 

thoughts are said to produce a state of discomfort. For instance, if individuals frequently expose 

themselves to sexualizing messages, yet endorse the Counter-Sexualization Script, they are likely 

to feel an uncomfortable state of arousal. A main assumption of the theory is that people do not 

like to have inconsistencies in their messages. The theory is based on three basic notions. First, 

Festinger (1957) proposed that people have a need for cognitive consistency. Second, if 

individuals feel this sense of cognitive inconsistency, they experience a state of psychological 

discomfort. Third, this discomfort drives individuals to resolve these inconsistencies and restore 

their cognitive balance. People can use several tactics to avoid feeling psychological discomfort 
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from these inconsistencies, such as adding new information that is consonant with conflicting 

messages or that may reconcile the two conflicting messages (Festinger & Carlsmith, 1959; 

Knobloch-Westerwick, 2015). For example, if an individual endorses the Counter-Sexualization 

Script, but is exposed to a sexualizing media depiction and the Counter-Sexualization Script, 

they may feel uncomfortable and be more likely to seek out further depictions in line with the 

Counter-Sexualization Script to restore their cognitive balance. Individuals can also reduce 

dissonance by reducing the importance of the dissonance or by altering one of the dissonant 

cognitions (Festinger & Carlsmith, 1959; Knobloch-Westerwick, 2015). These tactics are often 

used to justify inconsistencies with their beliefs or behaviors.  

 Festinger (1957) proposed two cognitive states to describe the relevant cognitive 

elements within the theory: consonance and dissonance. Consonance corresponds to the state of 

mind people strive to have – this occurs when two or more cognitions are consistent to one 

another. For example, if one endorses the Sexualization Script, they will be likely to seek out 

media that depicts consonant ideas of sexualization. On the other hand, dissonance refers to an 

aversive state people try to avoid. This occurs when two or more cognitions are inconsistent with 

one another, such as mediated depictions of both the Sexualization Script and the Counter-

Sexualization Script. When exposed to two inconsistent mediated depictions, this may not 

necessarily result in an endorsement of one or the other. On the contrary, it could be that one 

mediated depiction can work to increase resistance to endorse to other contradicting mediated 

depiction. The magnitude of dissonance can vary from person to person. The psychological 

discomfort one experiences depend on the proportion of consonant to dissonant cognitions one 

experiences. In addition, one may feel greater psychological discomfort from the two conflicting 

ideas if they perceive the issue at hand to be of great importance.  
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Cognitive dissonance was first established in Festinger and Carlsmith’s (1959) classic 

study that invited participants to take part in a tedious task. This experiment was foundational to 

cognitive dissonance because it largely supported their main assumption that individuals change 

their attitude to coincide with their contradicting behavior. They argue that this happens to 

reduce the uncomfortable feeling of dissonance. In this experiment, participants were told that 

they were in a control condition and that other participants in the manipulation condition were 

taking part in a more exciting task. Shortly after, research assistants told the participants in the 

tedious task that their job was to motivate other people to participate in the same exercise and 

frame the task as fun and exciting. In exchange, they were either rewarded $1 or $20. As 

expected, the researchers found that participants who were given $1 (low justification) reported 

attitudes indicating that the task was a lot more enjoyable than those in the $20 condition (high 

justification). Because the task was boring, yet, their job was to advertise it as fun and exciting, 

participants felt dissonance and changed their attitude in order to reduce that dissonance. 

Because receiving $20 is highly more justifiable than receiving $1, the authors conclude this is 

what can further explain the differences in the post-survey of the experiment. 

Cooper and Fazio (1984) proposed specific steps that describe when and how dissonance 

unfolds. These steps enhanced the theory because they strengthened the predictability within 

cognitive dissonance. Specifically, in order for a higher likelihood of dissonance to unfold, 

Cooper and Fazio (1984) argue that one must first observe harm. Then, the individual must know 

they are at fault for that harm. For example, the person must realize they made a decision to 

apply the Sexualization Script when their beliefs are more in line with the Counter-Sexualization 

Script. Lastly, the harm has to have been foreseeable. That is, the person must have known the 

consequences of the application of the Sexualization Script. In addition, the person must have 
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realized that the Sexualization Script does not coincide with their endorsement of the Counter-

Sexualization Script.  

Most of the empirical research on cognitive dissonance has explored dissonance as a state 

of arousal that utilizes both self-report and physiological measures (see Greenwald & Ronis, 

1978 for review). Consistently, this work largely supports dissonance as an uncomfortable state 

that comes about from contradicting ideas (Fazio & Cooper, 1983). The greater the uneasy 

tensions that come about from dissonance, the greater the motivation to reduce that tension will 

be.  

Much of the work on cognitive dissonance and the media has explored the effects of 

opposing political messages (e.g., Claussen, 2004; Lashley, 2009), indicating that perceived 

dissonance and consonance between messages and individuals’ ideologies have a significant 

impact on whether individuals are exposed to specific political content in newspapers 

(Donsbach, 1991). More recent work within dissonance and media effects has revolved around 

political comments online. For instance, one study explored the effects of exposure to opposing 

opinions on social media and found that such exposure makes individuals feel uncomfortable and 

are motivated to alleviate this discomfort (Jeong, Zo, Lee, & Ceran, 2019). Participants in the 

experiment selectively exposed themselves to comments in social media to avoid this uneasy 

feeling instead. In other words, individuals can become selective of the messages to which they 

choose to attend in order to for them match their predispositions and alleviate their discomfort. 

Supporting this, other research has suggested that individuals who have strong political beliefs 

engage in more strategic management behaviors online (disclosure and exposure), likely to 

reduce cognitive dissonance (Hayes, Smock, & Carr, 2015). Thus, in the context of media 
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messages, individuals can become selective of their media exposure to avoid the feeling of 

dissonance.  

Study 3: Understanding the Cognitive Inconsistencies Between Sexualizing Media 

Messages and the Counter-Sexualization Script 

 With a scripting and cognitive dissonance perspective, the present study explores three 

areas to better understand the effects of cognitive inconsistencies regarding sexualization and 

counter-sexualization in the media. The first area seeks to answer the question as to whether 

mediated exposure to sexualizing, counter-sexualizing, or mixed (i.e., sexualizing AND counter-

sexualizing) media messages can make individuals more or less accepting of the Counter-

Sexualization Script. The second area explores the moderating role of already-held levels of 

endorsement of the Counter-Sexualization Script and whether it plays a role in media exposure  

to sexualizing, counter-sexualizing, or mixed media messages on sexual aggression attitudes. 

Lastly, the third area explores the persuasive outcomes that can result from media exposure  to 

sexualizing, counter-sexualizing, or mixed media messages. That is, can specific messages cause 

more harm (e.g., counterarguing, psychological discomfort, boomerang effect) than good? These 

are the main gaps that the present study seeks to further explore.  

Hypothesized Effects for Endorsement of the Counter-Sexualization Script 

Before testing main premises of dissonance theory, the first set of hypotheses and 

research questions explore the direct effects of media exposure to sexualizing, counter-

sexualizing, and mixed media messages on levels of endorsement of the Counter-Sexualization 

Script. Within the objectification literature, experimental research has consistently found that 

exposing participants to sexualizing depictions of women leads to greater endorsement of their 

objectifying views towards women (Ward, 2016), including men’s adversarial beliefs, more 
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acceptance of interpersonal violence (Aubrey et al., 2011), women’s rape myth acceptance, and 

self-objectification (Fox et al., 2015). How do these associations unfold? As was explained in 

Chapter 2, individuals can acquire scripts from the media that teach viewers the norms of 

sexuality (Huesmann, 1997; Wright, 2011). With sexualizing media, for example, this could 

involve beliefs that women are sexual objects or that women’s value is based on their sexual 

appeal. These acquired scripts are stored in one’s memory and can be activated (or primed) in 

relevant situations (Wright, 2011). Activation occurs when media exposure cues the retrieval of 

already-acquired scripts (Wright, 2011). Once activated, individuals can apply the scripts to help 

them guide their decision-making processes (Wright, 2011). Therefore, because sexualizing 

media depict women as sexual objects that should be valued for their sexual appeal for others’ 

desires (Ward, 2016), script acquisition could lead individuals to condone sexual violence 

(Roberts & Zurbriggen, 2013). Recent research has found support for these main assumptions for 

script acquisition, activation, and application. Guizzo and Cadinu (2020) conducted an 

experiment that randomly exposed male participants to one of three conditions: a video against 

female objectification, a video that condoned female objectification, and a control condition (a 

video about nature). The researchers found that exposing individuals to videos in which women 

are cast as sexual objects led to greater gender-harassing behavior, which was operationalized as 

sending a sexist joke. That is, this experiment demonstrates that activation of already-acquired 

scripts from media depictions of female objectification can indeed lead to script application with 

sexist behaviors. 

Indeed, the activation aspect from Wright (2011) and Huesmann’s (1997) scripting 

perspectives is in line with priming. Berkowitz (1984) suggests that priming is a short-term 

impact from media exposure that unfolds when individuals’ stored memories, or scripts inside 
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their cognitive networks, are retrieved from memory. Retrieval of scripts can be a fairly 

automatic process if exposure to the scripts is frequent, recent, and vivid. Dillman-Carpentier 

(2017) explains priming in relation to script activation: “the priming of concepts in one’s 

memory and resulting use of those concepts in later thoughts (cognitions) can be explained by 

models that represent memory as associated, or networked nodes” (p. 2). In other words, when 

participants are exposed to sexualizing depictions, other sexualizing ideas may be primed within 

their cognitive network that are used to guide their actions or beliefs (e.g., script application).  

In line with this theorizing, the first hypothesis predicts that a sexualizing media 

depiction will result in less endorsement of the Counter-Sexualization Script due to the 

sexualizing nodes that are activated within the mediated depiction.  

H1: Participants exposed to a sexualizing media depiction will be less likely to endorse 

the Counter-Sexualization Script than participants exposed to counter-sexualizing, 

neutral, or both sexualizing and counter-sexualizing media depictions.  

Less work has explored the experimental effects of mediated counter-sexual scripts. As 

discussed in Chapter 3, Ortiz (2012) found that exposing individuals to a counter script of the 

sexual double standard (e.g., women and men can both initiate sexual behaviors), increased 

participants’ sexual optimism and beliefs that sex can be positive and rewarding for both men 

and women. Research that has explored the effects of counter stereotypes mirrors these findings, 

ultimately suggesting that exposing individuals to counter stereotypes (e.g., a female lawyer) 

weakens individuals’ endorsement of stereotypes because their dependency and reinforcement to 

their memory structures is weakened (Crisp & Turner, 2011). When individuals are exposed to 

the Counter-Sexualization Script, then, this may present a novel approach towards women that 

encourages viewers’ thinking in newer territory. As such, media exposure to the Counter-
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Sexualization Script can shift individuals’ processing of the message outside of the dominant 

sexualizing script of women.  

H2: Participants exposed to a mediated depiction of the Counter-Sexualization Script will 

be more likely to endorse the Counter-Sexualization Script than participants exposed to 

sexualizing, neutral, or both sexualizing and counter-sexualizing media depictions.  

One key component within cognitive dissonance is the idea of psychological discomfort. 

When individuals feel psychological discomfort, Festinger (1957) proposed that they can go 

through great lengths to reduce the discomfort by restoring cognitive balance (e.g., adding new 

information, changing behaviors or attitudes). Said differently, individuals may choose to remind 

themselves of messages that are more in line with what they already endorse. Nonetheless, the 

scripting perspective posits that individuals will be more likely to not endorse scripts that 

highlight a negative consequence, as depicted within the Counter-Sexualization Script. With the 

scripting perspective, then, if individuals are exposed to both the positive and negative 

consequences of sexualization, they will be more likely to endorse the Counter-Sexualization 

Script because it will be more likely to help them avoid negative consequences including 

incarceration, humiliation, and public scrutiny. However, the dissonance perspective also 

suggests that individuals can reduce their psychological discomfort by adding new information 

that is consonant with their familiar ideologies.   

Therefore, the next research question explores the effects of exposure to mediated 

depictions of conflicting scripts – both the dominant sexualization script and the Counter-

Sexualization Script. Specifically, participants could either be more inclined to resort to their 

“default mode” and endorse their previously endorsed script. That is, individuals who did not 

endorse the Counter-Sexualization Script before exposure to the conflicting scripts will continue 
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to disfavor endorsement of the Counter-Sexualization Script after exposure. Similarly, 

individuals who did endorse the Counter-Sexualization Script before exposure to the conflicting 

scripts will continue to endorse the Counter-Sexualization Script after the exposure. This may 

occur because people’s initial script endorsement is the most frequently activated script from 

their memory, but also because the default mode of thinking is made salient from exposure. 

Thus, it may become easier to endorse the script that is already stored in memory and familiar. 

Nonetheless, individuals may also become motivated to adopt a new perspective that defies the 

status quo (Guizzo & Cadinu, 2020).  

RQ1: How will participants’ pre-test scores for endorsement of the Counter-

Sexualization Script change in their post-test scores by condition? 

The Moderating Role of the Counter-Sexualization Script on Sexual Aggression Outcomes 

The following hypothesis and research question explore the moderating role of pre-

existing endorsement of the Counter-Sexualization Script on sexualizing and counter-sexualizing 

media messages and related ideas (i.e., sexual aggression). From a scripting perspective, 

individuals can use the newly acquired information from the media to evaluate other related 

ideas. Because sexualization and counter-sexualization are explored in the present study, related 

ideas that may be activated are in line with sexual aggression (Purcell & Zurbriggen, 2013). 

Guizzo and Cadinu (2020), for instance, found positive effects from exposure to campaigns that 

seek to combat sexual objectification, such that these individuals reported lower gender-

harassing behavior, lower sexism, and lower sexual coercion intentions. In line with the scripting 

perspective (Huesmann, 1997; Wright, 2011), exposure to the Counter-Sexualization Script 

could weaken the connection between sexually objectifying media content against women and 

application of the sexual aggression attitudes towards women. This may unfold because 
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participants are exposed to messages that challenge the dominant sexualizing script. On the 

contrary, exposing individuals to sexually objectifying media can make them more tolerant of the 

same sexually aggressive attitudes towards women (Aubrey et al., 2011).  

Therefore, the next hypothesis takes these findings into consideration and also considers 

pre-existing attitudes individuals may already have with their endorsement to the Counter-

Sexualization Script. In support of this, scholars argue that it is important to consider pre-existing 

attitudes with the scripting perspective (Terán & Dajches, 2020; Wright, 2011), especially in 

experimental research. Therefore, I predict that initial levels of endorsements to the Counter-

Sexualization Script will moderate the association between the conditions and sexual aggression 

attitudes.  

H3: Endorsement of the Counter-Sexualization Script, as measured in pre-test scores, 

will moderate the association between the conditions and (a) rape myth acceptance, (b) 

sexual harassment tolerance, (c) bystander intervention intentions, and (d) consent 

attitudes.  

Hypothesized Effects of Media Exposure to Conflicting Inconsistencies on Persuasive 

Outcomes 

Next, the following hypotheses and research questions focus on the persuasive outcomes 

that can result from media depictions of sexualizing, counter-sexualizing, and mixed messages. 

No research to date has explored the scripting perspective with cognitive inconsistencies, and 

exposure to both sexualizing media and the Counter-Sexualization Script can be a bit more 

complex than exposure to either one or the other. That is, when two conflicting ideas with 

distinct consequences are presented to a viewer, which is the one that they are  more likely to 

acquire and ultimately apply to other related ideas or situations? From a scripting perspective, 
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individuals are likely to endorse a script that becomes accessible to them (Huesmann, 1997; 

Wright, 2011). Rather than being exposed to one consistent message, however, individuals can 

be exposed to different messages that advocate for completely different things with contradicting 

consequences. This may be the case in the age of #MeToo. On the one hand, individuals are 

exposed to messages that encourage the objectification of women. Such sexualizing messages 

may invoke positive consequences, such as flattery, praise, and acceptance. On the other hand, 

individuals can be exposed to messages that work against the sexualizing roles of women. These 

messages, invoked within the Counter-Sexualization Script, highlight the negative consequences 

for the sexualization of women (e.g., legal consequences, public disgrace, shame for predators). 

Ultimately, then, such conflicting messages can be confusing or uncomfortable to media 

consumers. 

Therefore, the next hypothesis predicts that exposure to consecutive exposure of the 

conflicting mediated messages are contradicting and are likely to make individuals feel 

psychological discomfort (Festinger, 1956).  

H4: Participants exposed to both a sexualizing and counter-sexualizing media depiction 

will experience more psychological discomfort than participants who are exposed to only 

sexualizing, counter-sexualizing, or neutral media depictions.   

A key feeling of cognitive inconsistencies is feeling uncomfortable and even a feeling of 

negative affect (Harmon-Jones, 2000). This may occur especially with cognitively inconsistent 

messages – where one message encourages the sexualization of women and the other shames 

such actions (counter-sexualization). Individuals can then begin to feel guilty or embarrassed, 

and ultimately evaluate themselves in a negative light. Thus, the next research question explores 
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whether exposure to different messages (sexualizing, counter-sexualizing, or both) is more likely 

to make people report neglectful feelings towards themselves.   

RQ3: Do neglectful feelings towards the self differ by the message condition? 

As previously proposed, individuals who are exposed to cognitively inconsistent 

messages are likely to feel some form of discomfort. As a way of reducing their levels of 

discomfort, individuals may also be more inclined to counterargue persuasive messages (Wellins 

& McGinnies, 1977). Counterarguing is defined as “the process of negatively elaborating and 

actively generating rebuttals to persuasive statements” (Liu et al., 2021, p. 752). Ivanov et al. 

(2013) argue that counterarguing is key to successful persuasion. In addition, individuals may 

feel more inclined to counterargue persuasive messages to help them justify their feelings and 

alleviate discomfort (Festinger, 1956). This may be particularly relevant for individuals who are 

exposed to inconsistent messages, such as consecutive sexualizing and counter-sexualizing 

media messages. Therefore, the final hypothesis predicts that participants will counterargue 

messages (sexualizing versus counter-sexualizing) that do not present consistent ideas.   

H5: Participants who are exposed to both counter-sexualizing and sexualizing media 

depictions will report more counterarguing than participants exposed to only sexualizing, 

counter-sexualizing, or neutral media depictions.  

 Finally, the last set of research questions explore psychological discomfort as a mediator 

for sexualizing and counter-sexualizing media messages and two key hypothesized outcomes of 

cognitive inconsistencies: neglectful feelings towards the self and counterarguing. First, the 

following research question focuses on neglectful feelings towards the self, ultimately exploring 

whether counter-sexualizing, sexualizing, or mixed media messages can predict psychological 

discomfort which, in turn, can predict neglectful feelings towards the self.  
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RQ4: Does psychological discomfort mediate the relationship between condition and 

neglectful feelings towards the self? 

 The final research questions focus on counterarguing as an outcome. First, I explore 

whether counter-sexualizing, sexualizing, or mixed media messages can predict psychological 

discomfort which, in turn, can predict counterarguing. This may likely occur as a way to alleviate 

psychological discomfort that can result from uncomfortable and/or cognitively inconsistent 

media messages.  

RQ5: Does psychological discomfort mediate the relationship between condition and 

counterarguing? 

Methods for Study 3 

Design and Procedure 

 In designing Study 3, I had two primary methodological considerations. The first was 

randomizing the order in which the articles were presented. Second, I wanted to ensure a balance 

of the celebrity from the stimuli. In other words, I wanted to ensure that participants were not 

exposed to two articles with the same celebrity (e.g., one sexualizing Lady Gaga article and one 

counter-sexualizing Lady Gaga  article). Rather, I wanted to ensure that participants were 

exposed to two different celebrities across the conditions (e.g., one sexualizing Lady Gaga article 

and one counter-sexualizing Beyoncé article). This is because I was not interested in the effects 

of celebrities but rather the messages presented within each article. With these considerations, 

nine experimental groups were created: (1) sexualizing Beyoncé article and counter-sexualizing 

Lady Gaga article, (2) sexualizing Lady Gaga article and counter-sexualizing Beyoncé article, 

(3) counter-sexualizing Lady Gaga article and sexualizing Beyoncé article, (4) counter-

sexualizing Beyoncé article and sexualizing Lady Gaga article, (5) neutral Beyoncé article and 
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counter-sexualizing Lady Gaga article, (6) neutral Lady Gaga article and counter-sexualizing 

Beyoncé article, (7) sexualizing Lady Gaga article and neutral Beyoncé article, (8) sexualizing 

Beyoncé article and neutral Lady Gaga article, and (9) neutral Lady Gaga article and neutral 

Beyoncé article. To simplify data analysis and to examine the effect of condition rather than 

effect of the celebrity, I combined the nine conditions into four (i.e., one sexualizing and one 

counter-sexualizing article, one sexualizing and one neutral article, one counter-sexualizing and 

one neutral article, two neutral articles) to simulate a 2 x 2 design.  

The present study utilized a between subjects 2 x 2 factorial experimental design 

(counter-sexualizing article or not; sexualizing article or not) with random assignment to one of 

four conditions: exposure to a sexualizing and counter sexualizing media depiction (n = 137), 

exposure to a sexualizing and neutral media depiction (n = 66), exposure to a counter sexualizing 

and neutral media depiction (n = 69), and exposure to two neutral media depictions (n = 36; 

which served as the control group). As a check on randomization, I tested to see if there were any 

differences by condition for sex, religiosity, feminist identity, sexual orientation, and whether the 

participant was recruited through the university or MTurk. As expected, there were no 

statistically significant differences by condition for religiosity, F(2, 303) = 2.86, p = .06; feminist 

identity, F(2, 303) = .17, p = .84; age, F(2, 302) = 1.36, p = .26; sexual orientation, χ2 (15, n = 

308) = 16.35, p = .36; or source of recruitment, χ2 (3, n = 308) = 2.43, p = .49. However, there 

were differences by condition for sex, χ2 (3, n = 304) = 8.27, p = .04. Female participants (n = 

84, 62.2%) were more likely than male participants (n = 51, 37.8%) to be randomly assigned to 

the sexualizing and counter sexualizing media depiction condition. Therefore, sex was used as a 

covariate throughout statistical analysis.  
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Upon approval from the university IRB, participants were recruited and invited to 

participate in a two-part study entitled, “Memory and Media.” First, participants completed the 

pre-test survey, where they completed the Counter-Sexualization Script measure and filled out 

their demographic information. Only participants who completed the pre-test were contacted one 

week after their participation to complete the post-test. The Qualtrics pre-test survey for Study 3 

is presented in Appendix O. 

For the post-test, participants were told that they were participating in a study which 

sought to learn about (1) their memories and (2) the types of media that are appealing to them. 

Upon consenting to participate, participants were given the following instructions: “Our research 

team is interested in your evaluations of news stories published within the last 5 years. We are 

interested in how the stories appeal to a college student demographic. In this survey, you are first 

asked to evaluate some of these news stories. There are a total of two stories. Each story will be 

made available to you for three minutes. The survey will keep you on each news story for three 

minutes. You can advance to the next page of the survey AFTER the 3-minute observation. 

Please read the story carefully because subsequent questions will ask about your memories 

regarding the news articles and your opinions about it.” 

 Participants were then randomly assigned to one of the nine conditions. The articles that 

participants read were pilot-tested news articles (see below for pilot test results) with Lady Gaga 

and Beyoncé as the main subjects. After reading the directions, participants were instructed to 

read the first article. After the three minutes, the survey allowed participants to move on to the 

second article. After the three minutes for the second article, the survey allowed participants to 

move on with the survey and complete the following measures in the following order: 

counterarguing, psychological discomfort, neglectful feelings towards the self, Counter-
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Sexualization Script, rape myth acceptance, sexual harassment tolerance, bystander intervention 

intentions, and consent attitudes. To see the post-test survey flow from the Qualtrics survey, see 

Appendix N. The Qualtrics posttest survey for Study 3 is presented in Appendix P. 

Stimulus Materials  

 Internal validity of the stimuli, which include sexualizing articles, counter-sexualizing 

articles, and neutral articles, was prioritized for the present study. Thus, the stimuli were created 

by the principal investigator of the study. All articles that were used in the experiment were 

attributed to the same publisher (e.g., BBC News), included the same number of images (N = 3), 

and adhered to approximately the same word length (400-500 words). The main difference 

between each stimulus was that one article was framed from the dominant Sexualization Script, 

the other was framed from the Counter-Sexualization Script, and the third were neutral articles. 

Three celebrities were chosen to be featured in all three forms of articles: Lady Gaga, Beyoncé, 

and Mila Kunis. These three celebrities were chosen because they are all well-recognized female 

celebrities and because they all have qualities that can make them easily fit within each of the 

three categories (e.g., Lady Gaga is highly sexualized, yet also stands up for women’s rights). 

Thus, the contradictory nature of these traits made them ideal celebrities for the articles.  

Sexualizing articles were operationalized as those that prioritized a female celebrity’s 

sexualizing features, including her body parts, dress, and posture. These articles highlighted the 

female celebrity’s sexual appeal and appearance, and they framed her sexualizing features as 

positive and celebrated qualities (e.g., Lady Gaga emphasizing her cleavage at an event). The 

sexualizing articles did not include any information that described the female celebrity outside of 

her sexualizing features. The sexualizing articles invoked positive consequences from 

sexualization, including flattery, fame, and acceptance. The images that were selected for the 
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sexualizing articles included sexualizing images of the female celebrities (e.g., highlighting Lady 

Gaga’s breasts, Lady Gaga in a revealing swimsuit).  

The Counter-Sexualization Script articles highlighted the female celebrities as competent 

individuals in positions of power. These articles did not discuss any component of the female 

celebrity’s appearances or sexualizing features. Instead, the Counter-Sexualization Script articles 

conformed to the themes of the female celebrities taking their power back and rejecting 

objectification (e.g., Lady Gaga using her outfit choice as a symbol against the objectification of 

women in Hollywood). For the Counter-Sexualization Script articles, the images that were 

selected featured the female celebrity in a non-sexualizing way (e.g., no emphasis on her sexual 

body parts). Further, the images selected for the Counter-Sexualization Script articles depicted 

female celebrities in a confident manner (e.g., Lady Gaga with her fist in the air).  

Finally, the neutral articles focused solely on the female celebrity’s career. Neutral 

images included the female celebrities posing for the camera and smiling. To view the stimuli 

that were created, see Appendices E – M.  

Stimuli Pilot Test 

 To test the operationalizations of sexualization, counter-sexualization, and neutrality in 

the stimuli news articles, I pilot-tested the stimuli with a sample of 248 undergraduate 

participants. Fourteen participants were removed because they did not pass at least one of the 

two attention checks. Therefore, the final sample for the pilot study included 234 undergraduate 

participants (Mage = 21.33, SD = 4.91) enrolled in an introductory communication course at a 

large southwestern university. In total, 37.6% (n = 88) identified as men, 61.1% (n = 143) 

identified as women, and 1.3% (n = 3) identified as “other.” In terms of race, 64.1% (n = 150) 

identified as White, 17.5% (n = 41) identified as Hispanic, 6.0% identified as Asian, 4.3% (n = 
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10) identified as Black or African American, 2.1% (n = 5) identified as American Indian or 

Alaska Native, 0.4% (n = 1) identified as Native Hawaiian or Pacific Islander, and 5.6% (n = 13) 

identified as “other.” A total of 86.3% (n = 202) of participants identified as heterosexual, 7.3% 

(n = 17) identified as bisexual/pansexual, 2.6% (n = 6) identified as homosexual/gay/lesbian, 

2.6% (n = 6) identified as questioning, 0.9% (n = 2) identified as “other,” and 0.4% (n = 1) 

identified as asexual. Most participants indicated that they were not involved with a Greek 

organization (66.7%, n = 256) compared to those who indicated that they were involved with a 

Greek organization (33.3%, n = 78).  

 For each operational definition, a sexualizing news article (n = 3) was created, and a 

correspondingly counter-sexualizing news article (n = 3) was created with the same format and 

female celebrity target. As a control, a neutral article (n = 3) was created that did not sexualize or 

counter-sexualize the female artist. In total, nine news articles were created to be pilot-tested.  

 Participants were randomly assigned to read six of the nine news articles. This decision 

was made in an effort to avoid survey fatigue, wherein participants would likely not pay close 

attention to carefully reading all articles they were assigned. Participants read two sexualizing 

news articles, two counter-sexualizing news articles, and two neutral news articles on the 

Qualtrics platform. When exposed to each news article, Qualtrics ensured that participants stayed 

on the page with the news article for two minutes. After the two minutes, the APA (2007) 

definition of sexualization was given to the participants, and they were then asked to evaluate the 

news article in terms of how sexualized, counter-sexualized, and neutral they thought it was. To 

evaluate how sexualized the news article was, participants were presented with the following 

statement: Please rate the level of sexualization targeting the female celebrity from the news 

story you just read (1 = the celebrity is extremely unsexualized; 7 = the celebrity is extremely 
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sexualized). To evaluate how counter-sexualized the news article was, participants were 

presented with the following statement: Please rate your level of agreement on the following 

characteristics that were or were not portrayed in the news story. I think the news story advocates 

for… (1) women speaking out against sexually objectifying situations (e.g., sexual harassment, 

sexual assault) (which corresponded to the giving the women the microphone factor), (2) people 

listening to women’s stories about sexually objectifying (e.g., sexual harassment, sexual assault) 

situations, (3) perpetrators of sexual objectification (e.g., sexual harassment, sexual assault) to 

receive negative consequences for their actions (which corresponded to the holding perpetrators 

accountable category), and (4) society recognizing the hardships women face (e.g., sexual 

objectification, harassment, sexual assault) as important topics. Participants responded on a 7-

point Likert scale (1 = strongly disagree; 7 = strongly agree). Items were summed and averaged 

(Cronbach’s alphas: .84 for stimulus 1 (counter-sexualizing Mila Kunis article), .97 for stimulus 

2 (neutral Mila Kunis article), .93 for stimulus 3 (sexualizing Mila Kunis article), .96 for 

stimulus 4 (sexualizing Beyoncé article), .84 for stimulus 5 (counter-sexualizing Beyoncé 

article), .96 for stimulus 6 (neutral Beyoncé article), .97 for stimulus 7 (neutral Lady Gaga 

article), .95 for stimulus 8 (sexualizing Lady Gaga article), and .81 for stimulus 9 (counter-

sexualizing Lady Gaga article). Finally, to evaluate how neutral the news article was, participants 

were presented with the following: How much do you agree with the following statement? This 

news article I just read mostly focused on the career/professional life of the celebrity (1 = not at 

all; 5 = a great deal).  

Data Analysis for Pilot Study 

Because participants only rated six out of the nine articles, the data set for the pilot study 

included missing data and thus, multilevel modeling was employed with the lmer function from 
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the lme4 package in R (R Core Team, 2019). Multilevel models were conducted with the articles 

nested within participants. Multilevel models of repeated measures, unlike traditional repeated-

measures ANOVA, handles data with varying or missing time points well, as each occasion has 

its own record in the data file. This allowed me to evaluate all three pairwise differences of the 

measures for participants’ ratings of sexualization, counter-sexualization, and neutrality across 

the nine articles from the pilot study. As can be seen in Table 8, Stimuli 1, 5, and 9, which were 

all intended to be counter-sexualizing articles, were significantly rated the highest in counter-

sexualization. Stimuli 2, 6, and 7, which were all intended to be neutral articles, were 

significantly rated the highest in neutrality. Finally, Stimuli 3, 4, and 8, which were all intended 

to be sexualizing articles, were significantly rated the highest in sexualization. Therefore, the 

pilot study indicates that the stimulus articles which were created for the main study all 

performed in the way they were intended to perform. However, the main study only utilized the 

Lady Gaga and Beyoncé neutral, counter-sexualizing, and sexualizing news articles from the 

pilot study that was conducted. This decision was based on three main arguments. First, Lady 

Gaga and Beyoncé have similar name recognition. Second, Lady Gaga and Beyoncé share the 

same careers as artists and performers. Finally, using two celebrities in the main study is more 

parsimonious and cut down the number of message conditions employed. For these reasons, I 

only utilized the Lady Gaga and Beyoncé articles in the main study.  

Participants for Main Study  

After the pilot study, I recruited a separate sample of college students to participate in the 

main study. Impression formation for sexual assault-related attitudes from the media can indeed 

apply broadly to a more general sample. Nonetheless, college students are particularly important 

to study in this context due to the prevalence of sexual assault rates on college campuses (Cantor 
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et al., 2020). Therefore, a college student sample for the present study garners important and 

practical implications to reduce sexual assault rates and myths on college campuses. In order to 

participate, participants should have been enrolled at a college or university and be at least 18 

years of age. Participants were recruited from two sources: (1) Amazon’s Mechanical (MTurk) 

through CloudResearch provided by TurkPrime (Litman et al., 2017) and (2) students enrolled in 

communication courses at a large southwestern university.  

Based on an a priori power analysis with an estimated effect size of (r = .20), power = 

.80, and alpha = .05, the study required at least 277 participants to be sufficiently powered. For 

the pre-test, six participants from Amazon MTurk failed attention checks, and two did not 

indicate a university in which they were enrolled; for the post-test, one participant did not 

participate in the counterarguing measure, and 13 participants failed attention checks. Therefore, 

22 participants from Amazon MTurk were removed from the study which left 122 (39.6%) of the 

participants from Amazon MTurk. For the pre-test, 10 participants from the university failed 

attention checks; for the post-test, 12 students failed attention checks, and one did not participate 

in the counterarguing measure. As such, 23 participants from the university were removed from 

the study which left 186 (60.4%) of the participants from the large southwestern university. In 

total, then, 308 college students participated in the main study.  

Participants were on average 23.7 years old (SD = 6.97, range = 18 - 62); 207 (68.1%) 

were female, 97 (31.9%) were male, and four participants did not indicate their gender1. In total, 

22 (7.1%) were in their first year of college, 107 (34.7%) were in their second year, 83 (26.9%) 

were in their third year, and 96 (31.2%) were in their fourth year. Additionally, 187 (69%) of 

 
1 Due to a survey error, participants who were recruited from the large southwestern university did not indicate their 

gender. Therefore, participants were coded as either 1 = female, 2 = male based on their names and gender 

presentation. Participants recruited from MTurk did indicate their gender. The four participants who did not indicate 

their gender were recruited from MTurk.  
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participants identified as White, 39 (14.4%) identified as Hispanic or Latinx, 22 (8.1%) 

identified as Black or African American, 21 identified as Asian (7.7%), 1 (.4%) identified as 

Native Hawaiian or Pacific Islander, and 1 (.4%) identified as other. A total of 70 (22.7%) 

participants were involved in a Greek organization, and 238 (77.3%) of the participants were not. 

Most participants identified as heterosexual (n = 248, 80.5%), followed by bisexual/pansexual (n 

= 39, 12.7%), homosexual/gay/lesbian (n = 12, 3.9%), asexual (n = 2, .6%), questioning (n = 2, 

.6%), and other (n = 5, 1.6%). A total of 157 participants (51%) were single, 97 (31.5%) were in 

a committed relationship, 24 (7.8%) were married, 16 (5.2%) were in a casual relationship, 11 

(3.6%) were engaged, and 3 (1%) were separated/divorced.  

Measures 

Counterarguing 

Following exposure to the stimulus, participants were asked to type their thoughts that 

came to them when they read the news articles. They were allowed to type up to 10 distinct 

thoughts, and they stayed on the same page in the Qualtrics platform for 30 seconds. This 

thought-listing technique comes from Cacioppo et al. (1997), which captures the degree to which 

participants counterargue a message. After typing out their thoughts, participants advanced to a 

second page where all their thoughts were piped through. They were asked to code their own 

thoughts and identify whether each thought was positive, negative, or neutral. Then, they 

advanced to a third page where they coded their thoughts as relevant or irrelevant. For the final 

counterarguing measure, only negative and relevant thoughts encompassed counterarguing 

thoughts. For each participant, negative and relevant thoughts were summed (Possible Range = 

0-10).   

Psychological Discomfort 
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 To measure participants’ levels of psychological discomfort after they were exposed to 

the stimuli, they completed an affect measure developed by Devine and colleagues (1991). 

Participants were exposed to the following statement: “We are interested in knowing how you 

feel in this moment. Please read each adjective carefully and rate the level to which you are 

feeling in that way.” Devine et al.’s measure included the following adjectives to reflect 

discomfort: negative, concerned, frustrated, tense, distressed, anxious, bothered, uneasy, 

uncomfortable. Participants indicated the degree to which they feel psychological discomfort on 

a 7-point scale (1 = Does not apply at all; 7 = Applies very much). The items were averaged for 

each participant. Cronbach’s alpha was .95.  

Neglectful Feelings Towards the Self 

 To measure participants’ emotional state, participants completed the neglectful feelings 

directed towards the self items from Devine et al.’s (1991) affect measure. Participants were 

given the following instructions: “Please read each adjective carefully and rate the level to which 

you are currently feeling in that way after reading the news articles about the female celebrities.” 

Participants rated the degree to which they felt angry at themselves, guilty, embarrassed, 

annoyed with themselves, regretful, disappointed with themselves, disgusted with themselves, 

shameful, and self-critical. Participants indicated the degree to which they felt neglectful on a 7-

point scale (1 = Does not apply at all; 7 = Applies very much). Items were averaged for each 

participant. Cronbach’s alpha was .95.  

Counter-Sexualization Script 

 Participants completed the 20-item Counter-Sexualization Script measure. Example items 

included, “The man should be held accountable [in situations of sexual harassment] no matter 

how small the accusation is” and “Survivors [of sexual assault] should be listened to.” 
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Participants rated their agreement with the items on a 7-point scale (1 = Strongly disagree; 7 = 

Strongly agree). Greater scores indicated greater endorsement of the Counter-Sexualization 

Script. Items were averaged for each participant. Cronbach’s alphas for the pre-test was .92 and 

.94 for the post-test.  

 A confirmatory factor analysis on the Counter-Sexualization Script was conducted with 

participants’ responses from the pre-test. The CFA contained the 20 items loading onto the three 

factors: Giving Women the Microphone (nine items), Holding Perpetrators Accountable (six 

items), and Consciousness Raising (five items). As in Study 3, the factors were allowed to co-

vary with one another. The CFA indicated a poor-fitting model, χ2 (190) = 13706.04, p < .001; 

CFI = .794, SRMR = .081. Modification indices suggested to allow the items in the Giving 

Women the Microphone factor to co-vary with one another. These adjustments were made, and 

they did not substantively change the factor structure that was validated in Study 2. Accordingly, 

the CFA model fit improved, χ2 (190) = 13706.037, p < .001; CFI = .906, SRMR = .085. 

According to Bentler (1990) and Hu and Bentler (1999), CFI values in the range of .90 and .95 

and a SRMR that is close to .08 or below is indicative of acceptable model fit.  

Rape Myth Acceptance 

 Participants completed the 14-item Rape Myth Acceptance Scale (RMAS; Burt, 1980). 

Example items in the scale included, “Any female can get raped” (reverse-coded) and “Women 

who get raped while hitchhiking get what they deserve.” Participants rated their agreement with 

the items on a 7-point scale (1 = Strongly disagree; 7 = Strongly agree); greater scores indicated 

greater rape myth acceptance. Items were averaged for each participant. Cronbach’s alpha was 

.84.  

Sexual Harassment Tolerance 
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 Participants completed the 11-item Sexual Harassment Inventory (TSHI; Lott et al., 

1982). Example items from the scale included, “Innocent flirtations make the work day more 

interesting” and “Encouraging a professor’s or a supervisor’s sexual interest is frequently used 

by women to get better grades or to improve their work situation.” Participants rated their 

agreement with the items on a 5-point scale (1 = Strongly disagree; 5 = Strongly agree) with 

greater scores indicating greater tolerance towards sexual harassment. Items were averaged for 

each participant. Cronbach’s alpha was .77. 

Bystander Intervention Intentions 

 Participants completed the 16-item Bystander Attitude Scale, Revised (BAS-R; 

McMahon, 2010). Example items in the scale included, “I would challenge my friend who made 

a sexist joke” and “I would confront a friend who is hooking up with someone who passed out.” 

Participants rated their agreement with the statements on a 5-point scale (1 = Not likely; 5 = 

Extremely likely); greater scores indicated greater bystander intervention intentions. Items were 

averaged for each participant. Cronbach’s alpha was .82.  

Consent Attitudes 

 Participants completed the 19-item Sexual Consent Attitudes Scale (Humphreys & 

Herold, 2007), which measures the degree to which individuals prioritize sexual consent. 

Example items include “Consent should be asked before ANY kind of sexual behavior, including 

necking or petting” and “If a sexual request is made and the partner indicates ‘no,’ it is okay to 

continue negotiating the request” (reverse-coded). Participants responded the degree to which 

they agreed with each item on a 7-point scale (1 = Strongly disagree; 7 = Strongly agree), 

greater scores indicated more favorable attitudes towards sexual consent. Items were averaged 

for each participant. Cronbach’s alpha was .72 
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Results 

For the descriptive statistics of the primary variables (i.e., mean, standard deviation, 

range, skewness), see Table 9. For the zero-order correlations between the primary variables, see 

Table 10. 

Effect of Order from the Mixed Conditions on Outcome Variables 

 To test if there was an ordering effect of the order in which the mixed messages were 

presented, multiple independent samples t-tests were conducted. First, a variable was created that 

categorized participants into one of the following categories: factor 1 = participants who were 

first exposed to the sexualizing followed by the counter-sexualizing message and factor 2 = 

participants who were first exposed to the counter-sexualizing followed by the sexualizing 

message. Participants who were assigned to conditions outside of these two were not included in 

analysis to examine the effect of order in the mixed conditions. The categorical ordering variable 

was entered as the grouping variable and separate t-test were conducted with the outcome 

variables of interest. There were no statistically significant effects of ordering on the outcome 

variables of interest: Counter-Sexualization Script endorsement (post-test), t(135) = -.28, p = .39, 

Cohen’s d = -.05; rape myth acceptance, t(135) = -.40, p = .35, Cohen’s d = -.07; sexual 

harassment tolerance, t(135) = -.30, p = .38, Cohen’s d = -.05; bystander intervention intentions, 

t(135) = -.52, p = .30, Cohen’s d = -.09; consent attitudes, t(135) = -.93, p = .18, Cohen’s d = -

.16; psychological discomfort, t(135) = .09, p = .47, Cohen’s d = .02; neglectful feelings towards 

the self, t(135) = .42, p = .34, Cohen’s d = .07; counterarguing t(135) = .70, p = .24, Cohen’s d = 

.12. Because there were no differences by order and because testing of the message effects was 

the main purpose of the experiment, I will use the 2 x 2 factorial design of condition in the 

remaining analyses. 
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Direct Effects of Condition of Messages on Endorsement of the Counter-Sexualization 

Script  

H1 predicted that participants who were exposed to the sexualizing article would be less 

likely to endorse the Counter-Sexualization Script. Similarly, H2 predicted that participants 

exposed to the article of the Counter-Sexualization Script will be more likely to endorse the 

Counter-Sexualization Script. To address H1 and H2, a factorial ANCOVA was conducted. The 

ANCOVA included two factors: factor 1 = (1 = exposure to a counter-sexualizing message, 2 = 

no exposure to a counter-sexualizing message) and factor 2 = (1 = exposure to a sexualizing 

message, 2 = no exposure to a sexualizing message), the Counter-Sexualization Script (post-test 

score) as the outcome, and sex as the covariate. Results indicated that there were no statistically 

significant differences for endorsement of the Counter-Sexualization Script by exposure to the 

counter-sexualizing message versus not F(1, 299) = .004, p = .95, ηp2 = .00, exposure to the 

sexualizing message versus not, F(1, 299) = .002, p = .97, ηp2 = .00. The interaction between 

exposure to the counter-sexualizing and sexualizing message was not statistically significant, 

F(1, 299) = 3.84, p = .05, ηp2 = .01.Therefore, H1 and H2 were not supported. See Table 11 for 

the descriptive statistics and marginal means for each condition.   

RQ1 asked how participants’ pre-test scores for endorsement in the Counter-

Sexualization Script would change in their post-test scores by condition. To test this, I ran a 

mixed-effects factorial repeated measures ANCOVA. The ANCOVA included two factors: 

factor 1 = (1 = exposure to a counter-sexualizing message, 2 = no exposure to a counter-

sexualizing message) and factor 2 = (1 = exposure to a sexualizing message, 2 = no exposure to a 

sexualizing message), the Counter-Sexualization Script (post-test score and pre-test score) as the 

within-subjects variables, and sex as the covariate. Results showed that none of the interactions 
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were statistically significant; time X counter-sexualizing, F(1, 299) = .07, p = .80, ηp2 = .00, time 

X  sexualizing, F(1, 299) = .79, p = .38, ηp2 = .00, time X counter-sexualizing, F(1, 299) = .07, p 

= .80, ηp2 = .00, time X counter-sexualizing X sexualizing, F(1, 299) = .34, p = .56, ηp2 = .00.  

The Moderating Role of the Counter-Sexualization Script on Condition and Sexual 

Aggression 

 Next, H3 predicted that endorsement of the Counter-Sexualization Script, as measured in 

the pre-test, would moderate the association between exposure to the conditions and (a) rape 

myth acceptance, (b) bystander intervention intentions, (c) sexual harassment tolerance, and (d) 

consent attitudes. To address H3, a series of moderation analyses using Model 1 in Hayes’ 

PROCESS macro for SPSS (Hayes, 2013) were conducted. Using indicator coding, I entered the 

conditions as the independent variable, which PROCESS dummy-coded into three categories that 

compared each of the four conditions with the neutral messages condition (i.e., pairwise 

comparisons). The control group served as the reference group. The Counter-Sexualization 

Script pre-test scores were entered as the moderator, rape myth acceptance was entered as the 

dependent variable for the first model, sexual harassment tolerance as the dependent variable for 

the second model, bystander intervention intentions as the dependent variable for the third 

model, and consent attitudes as the dependent variable in the fourth model; in each model, sex 

was entered as a covariate.  

Rape Myth Acceptance 

 To address H3a, the moderation model testing for the effect of condition on rape myth 

acceptance with the Counter-Sexualization Script (pre-test score) as a moderator was significant, 

F(8, 295) = 12.32, p < .001, R2 = .25. However, there was not a statistically significant difference 

on rape myth acceptance from any of the message contrasts; control message – counter-
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sexualizing/neutral message contrast, b = .51, SE = .76, p = .51, 95% CI [-.99, 2.01], control 

message – sexualizing/neutral message contrast, b = -.65, SE = .76, p = .39, 95% CI [-2.16, .85], 

control message – mixed message contrast b = -.04, SE = .66, p = .95, 95% CI [-1.33, 1.25]. 

Endorsement of the Counter-Sexualization Script at the pre-test was not associated with rape 

myth acceptance, b = -.18, SE = .10, p = .07, 95% CI [-.38, .01]. The interactions between the 

Counter-Sexualization Script and the conditions were not significant; control message – counter-

sexualizing/neutral message contrast and the Counter-Sexualization Script, b = -.10, SE = .12, p 

= .42, 95% CI [-.33, .14]; control message – sexualizing/neutral message contrast and the 

Counter-Sexualization Script, b = .09, SE = .12, p = .46, 95% CI [-.15, .32], control message – 

mixed message contrast and the Counter-Sexualization Script, b = -.01, SE = .10, p = .75, 95% 

CI [-.21, .19]. Therefore, H3a was not supported.  

Sexual Harassment Tolerance 

 To address H3b, the moderation model testing for the effect of condition on sexual 

harassment tolerance with the Counter-Sexualization Script (pre-test score) as a moderator was 

significant, F(8, 295) = 11.84, p < .001, R2 = .24. There was not a statistically significant 

difference on sexual harassment tolerance from any of the condition contrasts; control message – 

counter-sexualizing/neutral message contrast, b = -.08, SE = 1.35, p = .95, 95% CI [-2.74, 2.57], 

control message – sexualizing/neutral contrast, b = .16, SE = 1.35, p = .90, 95% CI [-2.50, 2.82], 

control message – mixed message contrast, b = -.65, SE = 1.16, p = .58, 95% CI [-2.93, 1.64]. 

Endorsement of the Counter-Sexualization Script at the pretest was negatively associated with 

sexual harassment tolerance, b = -.39, SE = .17, p = .03, 95% CI [-.74, -.05]. The interactions 

between the conditions and the Counter-Sexualization Script on sexual harassment tolerance 

were not statistically significant across any of the contrasts; control message – counter/neutral 
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message contrast and the Counter-Sexualization Script, b = .01, SE = .21, p = .96, 95% CI [-.40, 

.42], control message – sexualizing/neutral message contrast and the Counter-Sexualization 

Script, b = -.02, SE = .21, p = .92, 95% CI [-.44, .40], control message - mixed message contrast 

and the Counter-Sexualization Script, b = .10, SE = .18, p = 60, 95% CI [-.26, .46]. Therefore, 

H3b was not supported.  

Bystander Intervention Intentions 

 To address H3c, the moderation model testing for the effect of condition on bystander 

intervention intentions with the Counter-Sexualization Script (pre-test score) as a moderator was 

significant, F(8, 295) = 14.23, p < .001, R2 = .28. There was not a statistically significant 

difference on bystander intervention intentions from the control message – sexualizing/neutral 

message contrast, b = .41, SE = 1.29, p = .75, 95% CI [-2.14, 2.96] or from the control message – 

mixed message contrast, b = -.17, SE = 1.11, p = .88, 95% CI [-2.36, 2.01]. But there was a 

statistically significant difference from the control message – counter-sexualizing/neutral 

message contrast, b = -3.48, SE = 1.29, p = .01, 95% CI [-2.14, 2.96]. Participants in the control 

condition reported greater bystander intervention intentions (M = 4.10, SE = .09) than 

participants in the counter-sexualizing/neutral condition (M = 4.06, SE = .06). In addition, 

endorsement of the Counter-Sexualization Script was not associated with bystander intervention 

intentions, b = .23, SE = .17, p = .17, 95% CI [-.10, .56]. The interaction between the control 

message – sexualizing/neutral message contrast and the Counter-Sexualization Script was not 

statistically significant, b = -.08, SE = .20, p = .68, 95% CI [-.48, .32]. The interaction between 

the control message – mixed message contrast and the Counter-Sexualization Script was not 

statistically significant, b = .03, SE = .17, p = .86, 95% CI [-.31, .38]. However, the interaction 

between the control message – counter-sexualizing/neutral message contrast and the Counter-
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Sexualization Script was statistically significant, b = .52, SE = .20, p < .01, 95% CI [.13, .92]. 

Simple slopes revealed that at low levels of endorsement in the Counter-Sexualization Script 

(mean +1/-1 SD), those in the control message condition (M = 3.97) reported greater bystander 

intervention intentions than those in the counter-sexualizing/neutral message condition (M = 

3.51), b = -.46, SE =.16, p < .01, 95% CI [-.78, -.15]. However, the effects were non-significant 

at medium, b = -.15, SE = .09, p = .12, 95% CI [-.35, .04] and high levels of endorsement of the 

Counter-Sexualization Script, b = .19, SE = .16, p = .23, 95% CI [-.12, .50]. Therefore, H3c was 

not supported, but yielded the opposite results to what was predicted; see Figure 1.  

Consent Attitudes 

 

 Lastly, to address H3d, the moderation model testing for the effect of condition on 

consent attitudes with the Counter-Sexualization Script as a moderator was not significant, F(8, 

295) = 1.58, p = .13, R2 = .04. There was not a statistically significant difference on consent 

attitudes from any of the message contrasts; control message – counter-sexualizing/neutral 

message contrast, b = -.77, SE = 1.76, p = .66, 95% CI [-4.23, 2.69], control message – 

sexualizing/neutral message contrast, b = .27, SE = 1.77, p = .88, 95% CI [-3.21, 3.74], control 

message – mixed message contrast, b = -.65, SE = 1.51, p = .67, 95% CI [-3.64, 2.33]. 

Endorsement in the Counter-Sexualization Script was not statistically associated with consent 

attitudes, b = -.16, SE = .23, p = .48, 95% CI [-.61, .29]. The interaction between the control 

message – counter-sexualizing/neutral message contrast and the Counter-Sexualization Script 

was not statistically significant, b = .09, SE = .28, p = .74, 95% CI [-45, .63]. The interaction 

between the control message – sexualizing/neutral message contrast and the Counter-

Sexualization Script was not statistically significant, b = -.07, SE = .28, p = .81, 95% CI [-.61, 

.48]. Finally, the interaction between the control message – mixed message contrast and the 
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Counter-Sexualization Script was not statistically significant, b = .09, SE = .24, p = .69, 95% CI 

[-.38, .56]. Therefore, H3d was not supported.   

The Cognitive Dissonance of Sexualizing and Counter-Sexualizing Media Messages 

H4 predicted that participants exposed to both sexualizing and counter-sexualizing 

articles would experience more psychological discomfort than participants who are exposed to 

the other conditions: two neutral articles, a counter-sexualizing article and neutral article, and a 

sexualizing article and a neutral article. To address H4, a factorial ANCOVA was conducted. 

The ANCOVA included two factors: factor 1 = (1 = exposure to a counter-sexualizing message, 

2 = no exposure to a counter-sexualizing message) and factor 2 = (1 = exposure to a sexualizing 

message, 2 = no exposure to a sexualizing message). Results indicated that there were 

statistically significant differences for psychological discomfort by exposure to the counter-

sexualizing message versus not F(1, 299) = 8.68, p = .003, ηp2 = .03. Participants who were 

exposed to a counter-sexualizing message reported greater psychological discomfort (M = .75, 

SE = .04) than those who were not exposed to a counter-sexualizing message (M = .55, SE = 

.05). Results also indicated that there were statistically significant differences for psychological 

discomfort by exposure to the sexualizing message versus not F(1, 299) = 31.99, p < .001, ηp2 = 

.10. Participants who were exposed to a sexualizing message reported greater psychological 

discomfort (M = .83, SE = .04) than those who were not exposed to a sexualizing message (M = 

.47, SE = .05). The interaction between exposure to the counter-sexualizing and sexualizing 

message was not statistically significant, F(1, 299) = .75, p = .39, ηp2 = .003. Therefore, H4 was 

not supported. See Table 12 for the descriptive statistics and marginal means for each condition.   

RQ3 asked whether participants’ neglectful feelings towards themselves would differ by 

condition. To address RQ3, a factorial ANCOVA was conducted. The ANCOVA included two 
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factors: factor 1 = (1 = exposure to a counter-sexualizing message, 2 = no exposure to a counter-

sexualizing message) and factor 2 = (1 = exposure to a sexualizing message, 2 = no exposure to a 

sexualizing message). Results indicated that there were no statistically significant differences for 

neglectful feelings towards the self by exposure to the counter-sexualizing message versus not 

F(1, 299) = .96, p = .33, ηp2 = .003, or exposure to the sexualizing message versus not, F(1, 299) 

= 1.82, p = .18, ηp2 = .01. The interaction between exposure to the counter-sexualizing and 

sexualizing message was not statistically significant, F(1, 299) = 2.68, p = .10, ηp2 = .01. See 

Table 13 for the descriptive statistics and marginal means for each condition.   

 H5 predicted that participants’ counterarguing would differ by the condition. To address 

H5, a factorial ANCOVA was conducted. The ANCOVA included two factors: 1 = (1 = 

exposure to a counter-sexualizing message, 2 = no exposure to a counter-sexualizing message) 

and 2 = (1 = exposure to a sexualizing message, 2 = no exposure to a counter-sexualizing 

message). Results indicated that there were no statistically significant differences for 

counterarguing by exposure to the counter-sexualizing message versus not F(1, 299) = .76, p = 

.39, ηp2 = .01, but there were statistically significant differences between exposure to the 

sexualizing message versus not, F(1, 299) = 6.84, p = .01, ηp2 = .05. Participants who were 

exposed to a sexualizing message reported more counterarguing (M = .77, SE = .06) than those 

who were not exposed to a sexualizing message (M = .46, SE = .10). The interaction between 

exposure to the counter-sexualizing and sexualizing message was not statistically significant, 

F(1, 299) = 1.19, p = .28, ηp2 = .01. Therefore, H5 was partially supported. See Table 14 for the 

descriptive statistics and marginal means for each condition.  

Psychological Discomfort as a Mediator Between Condition and Neglectful Feelings 

Towards the Self 
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RQ4 asked whether psychological discomfort mediated the relationship between the 

conditions and neglectful feelings towards the self. To test this, a mediation model using Model 

4 (using 5,000 bootstrapped samples) was conducted in Hayes’ PROCESS macro for SPSS 

(Hayes, 2013). Using indicator coding, I entered the conditions as the independent variable, 

which PROCESS dummy-coded into three categories that compared each of the four conditions 

with the neutral condition (i.e., pairwise comparisons). The control condition served as the 

reference category. Psychological discomfort was entered as the mediator, neglectful feelings 

towards the self was entered as the dependent variable, and sex was entered as a covariate.  

To address RQ4, the model that included psychological discomfort and the conditions as 

predictors for neglectful feelings towards the self was significant, F(5, 298) = 20.43, p < .001, R2 

= .26. The indirect effect for the control message – counter-sexualizing/neutral message contrast 

was not statistically significant, b = .06, SE = .04, 95% CI [-.01, .13]. However, the indirect 

effect for the other two message contrasts was significant; control message – sexualizing/neutral 

message contrast, b = .13, SE = .04, 95% CI [.05, .21]; control message – mixed message 

contrast, b = .22, SE = .04, 95% CI [.15, .29]. First, analysis of the A path revealed that the 

control message – counter-sexualizing/neutral message contrast was not associated with 

psychological discomfort, b = .33, SE = .24, p = .18, 95% CI [-.15, .81]. However, the other two 

message contrasts were associated with psychological discomfort. Specifically, there was a 

statistically significant difference in psychological discomfort between the control message – 

sexualizing/neutral message contrast, b = .72, SE = .25, p = .004, 95% CI [.23, 1.20]; participants 

in the sexualizing/neutral condition reported greater psychological discomfort (M = 2.37, SE = 

.15) than participants in the control condition (M = 1.65, SE = .20). There was also a statistically 

significant difference in psychological discomfort between the control message – mixed message 
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contrast, b = 1.22, SE = .22, p < .001, 95% CI [.78, 1.66]; participants in the mixed message 

condition reported greater psychological discomfort (M = 2.87, SE = .10) than participants in the 

control condition (M = 1.65, SE = .20). Next, analysis of the B path revealed that psychological 

discomfort was positively associated with neglectful feelings towards the self, b = .18, SE = .02, 

p < .001, 95% CI [.14, .22]. There was not a statistically significant difference of any of the 

conditions on neglectful feelings towards the self; control message – counter-sexualizing/neutral 

message contrast, b = -.10, SE = .08, p = .24, 95% CI [-.26, .06]; control message – 

sexualizing/neutral message contrast, b = -.15, SE = .08, p = .08, 95% CI [-.31, .02]; control 

message – mixed message contrast, b = -.09, SE = .08, p = .27, 95% CI [-.24, .07]. The absence 

of a direct effect of condition on neglectful feelings towards the self further suggests that 

psychological discomfort mediated the relationship between the mixed message condition and 

neglectful feelings towards the self. For mediation models for the condition contrasts, see 

Figures 2-4. 

Psychological Discomfort as a Mediator Between Condition and Counterarguing 

 

RQ5 asked whether psychological discomfort mediated the relationship between 

condition and counterarguing. To test this, a mediation model using Model 4 (using 5,000 

bootstrapped samples) was conducted in Hayes’ PROCESS macro for SPSS (Hayes, 2013). 

Using indicator coding, I entered the conditions as the independent variable, which PROCESS 

dummy-coded into three categories that compared each of the four conditions with the neutral 

condition (i.e., pairwise comparisons). The control condition served as the reference code. 

Psychological discomfort was entered as the mediator, counterarguing was entered as the 

dependent variable, and gender was entered as a covariate.  
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To address RQ5, the model that included psychological discomfort and the conditions as 

predictors for counterarguing was significant, F(5, 135) = 21.78, p < .001, R2 = .27. The indirect 

effect for the control message – counter-sexualizing/neutral message contrast was not 

statistically significant, b = .12, SE = .08, 95% CI [-.01, .30]. However, the indirect effects for 

the other two message contrasts were statistically significant; control message – 

sexualizing/neutral message contrast, b = .19, SE = .08, 95% CI [.05, .36]; control message – 

mixed message contrast, b = .21, SE = .08, 95% CI [.08, .37]. First, analysis of the A path 

revealed that the control message – counter-sexualizing/neutral message contrast was not 

associated with psychological discomfort, but the control message – sexualizing/neutral message 

contrast and the control message – mixed message contrast was associated with psychological 

discomfort. Specifically, participants in the sexualizing/neutral condition reported greater 

psychological discomfort than participants in the control condition and participants in the mixed 

message condition reported greater psychological discomfort than participants in the control 

condition (specific results for the A path of the model are already reported from RQ6). Next, 

analysis of the B path revealed that psychological discomfort was positively associated with 

counterarguing, b = .16, SE = .04, p < .001, 95% CI [08, .23]). There was not a statistically 

significant difference of any of the conditions on counterarguing; control message – counter-

sexualizing/neutral message contrast, b = .11, SE = .19, p = .57, 95% CI [-.27, .49]; control 

message – sexualizing/neutral message contrast, b = .25, SE = .18, p = .18, 95% CI [-.11, .61]; 

control message – mixed message contrast, b = .20, SE = .17, p = .24, 95% CI [-.13, .53]. The 

absence of a direct effect of condition on counterarguing further suggests that psychological 

discomfort mediated the relationship between the condition and counterarguing. For mediation 

models for the condition contrasts, see Figures 5-7.  
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Discussion 

 The present study was inspired by the modern media landscape, wherein messages of 

sexualization (i.e., women are valued based on how sexual they are) and counter-sexualization 

(i.e., women should stand up against sexually objectifying experiences) co-exist. As was 

discussed in the focus groups from Study 1, these inconsistent media messages are even more 

prevalent since the #MeToo movement started in 2017. Participants from the Study 1 focus 

groups agreed that women are often being valued outside of their sexual appeal or sexuality in 

different media and progress has been made. Yet, participants were still quick to notice that the 

easy access to media (e.g., streaming, pornography, social media) and various choices of media 

selection still highlight the sexualization of women as a main focus. Therefore, the general 

purpose of Study 3 was to investigate the effects of these cognitively inconsistent media 

messages. Such effects were explored from both a scripting perspective (Huesmann, 1997; 

Wright, 2011) and a cognitive dissonance perspective (Festinger, 1957) in an experimental 

setting.  

With the scripting perspective, the study explored cognitively inconsistent media 

messages by examining whether counter-sexualizing and sexualizing media messages had a 

direct effect of greater (or less) endorsement of the newly developed Counter-Sexualization 

Script measure. Additionally, the study considered participants’ pre-existing endorsement of the 

Counter-Sexualization Script as a moderator between exposure to counter-sexualizing and 

sexualizing media messages and related ideas, including rape myth acceptance, bystander 

intervention intentions, sexual harassment tolerance, and consent attitudes. The results largely 

suggest that such media messages do not have a significant impact on the outcome variables of 

interest – with one exception. There was a significant interaction between the Counter-



167 

 

 

Sexualization Script and the control message – counter-sexualizing/neutral contrast on bystander 

intervention intentions; at low levels of endorsement in the Counter-Sexualization Script, those 

in the control message condition reported greater bystander intervention intentions than those in 

the counter-sexualizing/neutral message condition. With the exception of this interaction, the 

Counter-Sexualization Script did not moderate the relationship between counter-sexualizing and 

sexualizing media messages on any of the other sexual aggression outcomes.  

 From a cognitive dissonance perspective, the study also explored the effects of 

cognitively inconsistent media messages by examining whether such messages influenced 

dissonance outcomes, including psychological discomfort, counterarguing, and neglectful 

feelings towards the self. Results suggested that there were not any significant direct effects from 

the conditions on the dissonance outcomes. The only direct effect that occurred was from 

participants who were exposed to a sexualizing message; these participants reported more 

counterarguing than those who were not exposed to a sexualizing message. Mediation analyses 

exhibit that psychological discomfort consistently mediated the relationships between the 

message conditions, neglectful feelings towards the self, and counterarguing.  

 Taken together, these results indicate that cognitively inconsistent messages from the 

modern media landscape are better understood through a cognitive dissonance lens rather than a 

scripting lens. Below, these results and implications are further discussed.  

Scripting Perspective of Cognitively Inconsistent Media Messages   

 Contrary to the main predictions of the scripting perspective, the findings of the study 

indicate that the message condition did not have a direct effect on endorsement of the Counter-

Sexualization Script. Although the stimulus were created to reflect components that worked with 

or against the Counter-Sexualization Script, participants did not change in their levels of 
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endorsement before or after exposure to the articles. Additionally, the present study considered 

Wright’s (2011) theorizing for moderators in the scripting process. That is, I hypothesized that 

levels of endorsement in the Counter-Sexualization Script before exposure to the stimuli could 

influence related ideas of sexual aggression. Upon media exposure, the scripting perspective 

argues that individuals acquire, activate, and apply the same ideas that were reflected in the 

article. Various scholars have found support for this theorizing, exhibiting that media exposure to 

specific sexual scripts in the media explains similar endorsement of those scripts and behaviors 

in their own lives (e.g., Dajches & Terán, 2020; Guizzo & Cadinu, 2020; Seabrook et al., 2016). 

However, the present study does not support this theorizing or previous research, and the 

Counter-Sexualization Script did not act as a consistent moderator for the conditions or the 

ordering in which the messages are presented. To explain these null findings, I consider two 

explanations.   

 First, it is important to consider the articles that were used as stimuli to reflect sexualizing 

and counter-sexualizing sexual scripts. It could be that the articles that were created were simply 

not potent enough to change specific beliefs or ideologies about sexualization and counter-

sexualization. Previous scholars have found sexualizing music videos to be especially potent 

schematic primes in the scripting perspective, likely due to their vividness and entertainment 

throughout the viewing process (Aubrey et al., 2011). Other scholars have found that informative 

videos about sexualization are also effective and potent sources for experimental stimuli (Guizzo 

& Cadinu, 2020). The present study, however, required participants to read two news articles for 

three minutes each. This could arguably be a less vivid or immersive experience than something 

like music videos or videos in general.  
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 Second, the nature of the Counter-Sexualization Script measure could help explain the 

null findings from the experimental design of the study. The items from the Counter-

Sexualization Script could reflect more of a trait-like and chronic attitude towards counter-

sexualizing behaviors. That is, perhaps the counter-sexualizing behaviors that were measured 

cannot be changed or reinforced through reading a few articles. Rather, endorsement in the 

Counter-Sexualization Script could be a culmination of several life experiences (e.g., personal 

experiences, media consumption) that make individuals endorsing (or not) of such sexual scripts. 

This might be especially relevant for counter-sexualizing behaviors because they are intimate 

and can be personal to many individuals. In experimental research, perhaps state variables that 

can be easily manipulated could result in significant findings; this seemed to be the case for the 

cognitive dissonance outcomes.   

 Nonetheless, one significant interaction emerged for the sexual aggression outcomes. 

Participants who reported low levels of endorsement in the Counter-Sexualization Script (as 

measured in the pre-test) and were exposed to the control condition (i.e., two neutral articles) 

reported greater bystander intervention intentions than participants in the counter-

sexualizing/neutral condition, which was the opposite of what was initially predicted. 

Accordingly, this finding could indicate a reactance effect, which is a motivational state that is 

hypothesized to occur when people perceive their freedom is being taken away (Brehm, 1966). 

That is, when individuals think they are being told what to do or believe (e.g., threat), a 

boomerang effect often occurs. In the present experiment, individuals who already had low 

levels of endorsement in the Counter-Sexualization Script may have perceived the counter-

sexualizing article as a threat to their freedom and thus reported weaker intentions to be an 

effective bystander. The level of bystander intentions was weaker in the counter-sexualization 
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condition than in the control condition. Therefore, when encouraging college students to be 

effective bystanders, it may be important to consider their pre-existing ideologies and frame 

messages to appear less threatening in nature.  

Cognitive Dissonance Perspective of Cognitively Inconsistent Media Messages  

 The results of the present study partially support the main predictions of Festinger’s 

(1957) cognitive dissonance theory. The basic assumptions of the theory are that (1) people have 

a need for cognitive consistencies, (2) when cognitive inconsistency exists, individuals 

experience a state of psychological discomfort, (3) in turn, psychological discomfort motivates 

individuals to restore cognitive balance (e.g., counterargue the message; Festinger, 1957).  

In line with this theorizing, the present study did not find direct effects from cognitively 

inconsistent media messages (i.e., counter-sexualizing and sexualizing condition) and 

psychological discomfort, neglectful feelings towards the self, and counterarguing. Rather, 

mediation analyses exhibit that psychological discomfort is the means to motivate individuals to 

counterargue these messages, likely as a mechanism to alleviate confusion or uneasiness they 

experienced when reading the messages and for participants to feel badly about themselves. 

Therefore, these results imply that ostensibly “empowering” messages of sexualization and 

counter-sexualization produce a negative affective state (i.e., psychological discomfort), which 

motivates individuals to critique and challenge the messages (i.e., counterargue) rather than feel 

positively towards them. Similarly, research has found that advertisements that are often 

disguised as being empowering and “having it all” for women produce a boomerang effect, often 

making women experience greater body image concerns (Bue & Harrison, 2019).  

In line with cognitive dissonance theorizing (Festinger, 1957), the present study suggests 

that psychological discomfort is a mediator between the conditions and cognitive dissonance 
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outcomes. This effect only occurred with psychological discomfort as a mediator, suggesting that 

counter-sexualizing and sexualizing media messages only affect dissonance outcomes through 

psychological discomfort. According to mediation analyses, participants in the mixed condition 

(i.e., counter-sexualizing and sexualizing) and sexualizing (i.e., sexualizing and neutral) 

condition reported greater psychological discomfort than those in the control condition. In turn, 

psychological discomfort predicted neglectful feelings towards the self and counterarguing. 

Therefore, feelings of psychological tensions from such cognitive inconsistencies ultimately 

make participants feel disappointed with themselves. Perhaps this occurs because individuals 

were exposed to the consequences of celebrating women’s’ sexualization and also how prevalent 

it is. In turn, participants could feel negatively towards themselves because they may realize they 

are not cooperating as part of the solution, but more so an inactive bystander.  

Additionally, it appears that individuals’ psychological discomfort, as predicted by both 

inconsistent messages and sexualizing messages, motivates individuals to alleviate this 

discomfort with more counterarguing strategies. Additionally, counterarguing is often a strategy 

used to resist attitude change (Raju & Unnava, 2006). Therefore, participants are likely to 

counterargue the messages to which they were exposed not only because they were inconsistent 

or because they wanted to justify their reasonings, but also because they may have wanted to 

resist persuasive attitude change. Because the sexualizing/neutral condition did not contain 

inconsistent messages, this may have especially been the case for participants in the sexualizing 

message condition.   

Summary of the Chapter  

 In conclusion, the results of Study 3 found little evidence to support the scripting 

perspective for the acquisition of sexualizing and counter-sexualizing media messages. Rather, 
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results suggest a boomerang effect, such that counter-sexualizing media messages may 

demotivate people to be effective bystanders. Nonetheless, the results exhibit the cognitive 

dissonance of cognitively inconsistent media messages, but only through indirect effects via 

psychological discomfort. Psychological discomfort acted as a mediator to explain why 

sexualizing and counter-sexualizing messages are more likely to make individuals feel 

negatively towards themselves and report counterarguing. That is, cognitively inconsistent media 

messages seem to cause a state of distress which in turn, motivate individuals to counterargue 

such messages and also makes them feel upset towards themselves. 

I also consider the nature of sexualizing and counter-sexualizing messages to explain the 

findings from Study 3. Perhaps there were no consistent findings in the scripting perspective 

because cognitively inconsistent messages or messages that are sexually sensitive in nature allow 

for a more affective experience that cannot be explained by the psychology of scripting. Indeed, 

sexuality can be seen as polarizing, which can present the opportunity for persuasion (or 

resistance to persuasion).  

Ultimately, the nature of the study is better understood through a cognitive dissonance 

lens, specifically through psychological discomfort as a mediator. This perspective can explain 

the emotional and affective process that individuals experience within the modern media 

landscape where both messages are encompassed. 
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CHAPTER 6: 

LIMITATIONS, FUTURE DIRECTIONS, AND CONCLUSION 

 The purpose of this chapter is to conclude the dissertation. First, limitations across the 

three studies are discussed. Second, future directions resulting from the studies are explored. 

Finally, a general conclusion for the three studies concludes the dissertation.  

Limitations and Future Directions 

 While the present studies make significant contributions to the literature, a few 

noteworthy limitations for each study should be discussed. For Study 1, the sample of focus 

group participants consisted of educated individuals who were interested in the topics discussed. 

Because of this specific sample, it is difficult to generalize the findings to a larger population. 

Second, the focus group method utilized in the study allowed for a rich description of the 

Counter-Sexualization Script, but the method did not allow me to answer more nuanced 

questions regarding the responses from participants. For example, it is unclear whether responses 

differed based on individuals’ media consumption or political ideologies. Future research should 

seek to combine a qualitative and quantitative methodology to examine such associations.  

 For Study 2, the items that were removed from the final Counter-Sexualization Script 

measure were the reverse-coded items. Therefore, all the items from the measure go in the same 

positive direction. The items were removed because they significantly lowered model fit. Future 

research should seek to explore different options to include items that are reverse-coded and 

items that are not. Additionally, Study 2 examined enjoyment of sexualization (ESS) as a form of 

convergent validity for the Counter-Sexualization Script measure. Because the ESS scale was 

created for women, the scale was re-worded in such a way where both men and women could 

complete the items. Accordingly, because women and men’s responses from ESS were analyzed 



174 

 

 

separately, this may have lowered the power of the ESS variables within the study which could 

explain the non-significant correlation between ESS and the Counter-Sexualization Script. 

Future research should incorporate a larger sample to account for the separation of women and 

men’s responses in ESS.  

 Study 2 presents the opportunity for various future studies. Specifically, because the 

Counter-Sexualization Script measure was created with a scripting approach, the measure can be 

used for the assessment of specific behaviors that are used in novel situations. The Counter-

Sexualization Script measures an endorsement of behaviors to follow regarding sexualization 

and sexual aggression against women. In line with this, the measure may be useful to 

practitioners using an intervention-based approach to sexual aggression trainings, specifically on 

college campuses. Practitioners can begin their training by having attendees complete the 

Counter-Sexualization Script measure; those practitioners can then assess the attendees’ 

responses after the training and examine how their scripts regarding sexual aggression changed. 

Additionally, the Counter-Sexualization Script can be utilized in an academic setting to further 

inform the conceptualization of other counter scripts in the media, such as a gender counter script 

or a sexuality counter script. Given that no other research conceptualizes “counter scripts,” Study 

2 is the first to thoroughly validate such a concept that can open the door to various other 

gendered counter scripts that make appearances in the media. Finally, the components of the 

Counter-Sexualization Script which were developed in the form of items can be used to content 

analyze the Counter-Sexualization Script in different forms of media, including news, television 

shows, or film.   

 For Study 3, the experimental nature of the study allowed for causality. However, future 

research should consider naturally occurring media exposure as it relates to the Counter-
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Sexualization Script with survey-based longitudinal research. Specifically, the present study 

found null effects between condition and the sexual aggression outcomes. Because the Counter-

Sexualization Script is trait-like, future studies can explore the relationship between endorsement 

in the Counter-Sexualization Script, cognitively inconsistent media messages, and other 

additional variables (e.g., political ideology, personal experiences of sexual aggression) that can 

explain the association. Second, in an effort to generalize findings to a specific population where 

campus sexual assault rates are high, Study 3 only focused on a college student demographic. 

However, future research can consider expanding the experimental design to a wider age 

demographic, such as adolescents. The experiment in Study 3 randomly assigned participants to 

condition. However, because the mixed message condition consisted of four conditions whereas 

the sexualizing one consisted of two, the counter-sexualizing consisted of two, and the control 

consisted of one, the groups are not equal. This was done to consider ordering effects and 

diminish celebrity effects. Nonetheless, this presents a limitation to the study. Future research 

should seek to explore new ways of exploring these factors in a way that could ensure an equal 

balance of participants per groups. Lastly, the CFA of the Counter-Sexualization Script had to be 

slightly modified in Study 3, which presents a limitation to the replicability of the new Counter-

Sexualization Script measure. The items from the first factor (Giving Women the Microphone) 

were allowed to co-vary with one another. This modification makes conceptual sense given the 

relatedness of the items from this factor, but it is important to acknowledge that this was not 

necessary for acceptable model fit in Study 2 and thus presents a limitation. Perhaps the 

replicability of the factor structure of the Counter-Sexualization Script has to do with the college 

student demographic that participated in Study 3, whereas emerging adults participated in Study 

2. Thus, it could be an issue of generalizability to a specific population. Nonetheless, because the 
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Counter-Sexualization Script is a newly developed measure that should be further refined with 

more specific samples in the future.  

 Finally, Study 3 presents the opportunity for various other future studies, but two are 

particular to note. First, Study 3 was designed with the assumption that the modern media 

landscape reflects contradicting messages (sexualizing and counter-sexualizing) across various 

sources and outlets. The results from the Study 1 focus groups largely support this assumption. 

However, no content analytic work has explored such media messages. That is, how often do 

counter-sexualizing and sexualizing messages make an appearance across news cycles or 

television programs? What is the nature or context of such messages? Such questions should be 

further explored with content analytic work. Second, the present study considers sexualization as 

a main focus, but future research should consider cognitively inconsistent media messages within 

other areas, such as sexuality or gender. For example, the sexual double standard and the effects 

of such cognitively inconsistent messages for gender. Such work would provide practical 

implications considering the progressive media landscape that still reflects subtle messages that 

oppress women.  

Conclusion 

 Since the start of the #MeToo movement in 2017, critics and media consumers have 

noticed a progressive shift in their media consumption. Almost daily, news cycles reflected the 

negative consequences of the sexual objectification of women, with punishments ranging from 

incarceration and termination. For the first time, women felt empowered and encouraged to 

speak up against these oppressing experiences they faced. Simultaneously, however, messages 

encouraging the sexualization of women are present across forms of media. The contradicting 

nature of these messages provided the basis for this dissertation. While the dissertation 
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introduced a novel and valid construct of the Counter-Sexualization Script, the results of the 

experimental portion of the dissertation suggest that such contradicting messages do not 

influence sexual aggression ideologies among college students; rather, they produce a negatively 

affective, uncomfortable, and confusing state for media consumers via psychological discomfort.  

 This dissertation had three main goals. The first one was to conceptualize and create 

items to reflect a measure for the endorsement in the Counter-Sexualization Script. Based on a 

series of focus groups, the Counter-Sexualization Script measure reflected three main factors: 

Giving Women the Microphone, Holding Predators Accountable, and Consciousness Raising. 

The second goal was to establish the factor structure and validate the Counter-Sexualization 

Script measure. Based on factor analyses, the final scale included 20 items to reflect the three 

factors within the Counter-Sexualization Script measure, had good internal reliability, and 

remained stable across sexual orientation and gender. Additionally, the Counter-Sexualization 

Script is uniquely distinct, yet associated, with similar constructs. As such, the results of Study 2 

suggest that the Counter-Sexualization Script measure is a novel and valid contribution to the 

literature. Finally, the goal of Study 3 was to examine the effects of mediated portrayals of the 

Counter-Sexualization Script and the dominant sexualizing script in an experimental setting. 

Results of Study 3 exhibit minimal direct effects from media exposure to such messages on 

sexual aggression and endorsement in the Counter-Sexualization Script. Instead, results mostly 

suggest that through psychological discomfort, such cognitively inconsistent media messages 

raise neglectful feelings and an affective state of resistance (i.e., counterarguing) against 

persuasive messages regarding sexualization and counter-sexualization.  

The main contributions of this dissertation offer both theoretical and practical 

implications. On a theoretical level, this dissertation adds a novel construct of counter sexual 



178 

 

 

scripts with the Counter-Sexualization Script measure. To date, no other scholars have explored 

or conceptualized the idea of a “counter script” and have instead focused on scripts in general. 

Therefore, this dissertation is the first to create a counter script and test counter scripts in an 

experimental setting. The experiment included this new validated measure, and the mock news 

articles that were created and pilot-tested including the three factors (i.e., Giving Women the 

Microphone, Holding Predators Accountable, Consciousness Raising) from the Counter-

Sexualization Script measure. Therefore, this dissertation builds on each study to further explore 

the nature of the Counter-Sexualization Script; the themes that emerged from the Study 1 focus 

groups informed the Counter-Sexualization Script and the articles that were created for the Study 

3 experimental stimuli. The exploration of a novel sexual counter script in this dissertation can 

also help inform additional counter scripts within the media outside of sexualization, such as 

gender, sexuality, and sexual orientation. Results from Study 3 specifically exhibit support to the 

dissonance perspective, more so than the scripting perspective. Therefore, this dissertation opens 

future studies to consider dissonance in relation to mediated sexualization. For instance, in the 

future, the new construct of the Counter-Sexualization Script measure can help content analyze 

such contradicting messages within other forms of media including social media, television, film, 

and news. After content analyzing such messages, future work can explore the effects of such 

depictions on counter beliefs that were invoked.  

 On a practical level, the dissertation is useful to practitioners and media executives. First, 

this dissertation can help measure and inform behavioral approaches to counter sexualizing 

behaviors towards women with the Counter-Sexualization Script measure. Practitioners and 

scholars have often explored the question as to why sexual assault is an ambiguous concept 

among the college demographic. With the new Counter-Sexualization Script concept, this can 
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contribute to further answering this question in the form of a measurement. That is, how and why 

do college students’ differ in their script endorsement in counter-sexualizing behaviors? This 

may be particularly useful to Title IX employees and practitioners who implement related 

trainings on college campuses. Second, the results of Study 3 can also be both practical and 

useful to media executives and producers. This dissertation shows that sexualizing and counter-

sexualizing media messages can create resistance and neglectful feelings. That is, when there are 

positive messages against the sexualization of women, they may cause more distress and 

counterarguing strategies to viewers (via psychological discomfort) because there are still 

negative messages that sexualize women. This occurs because sexualizing messages co-exist 

within the same environment. Parents especially should be aware of such cognitive 

inconsistencies as part of their college students’ media environment and seek alternative ways to 

counter the confusing and affective state it may produce. Perhaps with proper media literacy 

training and productive communicative tactics within the family regarding sexual aggression, the 

affective state of counterarguing from inconsistent media messages regarding sexuality can be 

diminished. Indeed, I acknowledge that it can be nearly impossible to have a homogenous media 

landscape with either one message or the other. Nonetheless, future scholars should explore 

additional variables, such as media literacy or family communication, that can buffer such 

affective responses to mediated inconsistencies.  
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Tables 

Table 1 

 

Relevant Existing Measures in Relation to the Counter-Sexualization Script 

 

Existing Scale Dimensions of 

Existing Scale 

Sample Items of 

Existing Scale 

Contribution from the 

Counter-

Sexualization Script 

Internalized 

Sexualization Scale 

(ISS; McKenney & 

Bigler, 2016) 

Measures sexualizing 

endorsement of (a) 

clothing, (b) body, (c) 

media, (d) peers, (e) 

self-compromise, (f) 

and power.  

(a) clothing: How 

much do you want to 

wear these shorts? 

(b) body: If I could, I 

would get surgery to 

improve my body. 

(c) media: How much 

do you want to read a 

magazine article 

titled, “How to get a 

boy to like you?” 

(d) peers: My friends 

are “boy-crazy.” 

(e) self-compromise: 

I have dieted or 

considered it so that 

boys will thank that I 

look hot. 

(f) power: I have used 

my looks to get 

people’s attention. 

The CSS considers 

the internalized 

sexualizing roles of 

women and works 

against those 

internalizations. The 

CSS highlights the 

negative 

consequences of the 

experiences captured 

in the ISS. Finally, 

the CSS highlights 

the steps of behaviors 

to counter 

internalized 

sexualization. The 

CSS will be validated 

for young men and 

women whereas the 

ISS only validated for 

adolescent girls.  

Attitudes Towards 

Women Scale for 

Adolescents 

(ATWSA; Galambos 

et al., 1985) 

Measures 

adolescents’ attitudes 

towards (a) women’s 

rights and (b) 

women’s roles. 

(a) women’s rights: 

Girls should have the 

same freedoms as 

boys. 

(b) women’s roles: 

Swearing is worse for 

a girl than for a boy. 

The CSS measures 

young-adults’ 

attitudes towards 

women and is less 

specific than the 

ATWSA. The CSS 

considers women’s 

rights and roles in 

addition to other 

areas, such as sexual 

assault, and 

highlights explicit 

consequences from 

endorsing ideas 

reflected in the 

ATWSA. The 

ATWSA has only 
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been validated among 

adolescents whereas 

the CSS will be 

validated with 

emerging adults.  

Enjoyment of 

Sexualization Scale 

(ESS; Liss et al., 

2011) 

Measures the extent 

to which women 

enjoy being valued 

by their sexual 

appeal. 

I like showing off my 

body. 

It is important to me 

than men are 

attracted to me. 

The CSS does not 

measure the extent to 

which individuals 

enjoy being 

sexualized, rather it 

conceptualizes 

sexualization as an 

experience with 

negative 

consequences. The 

ESS is only validated 

for young women 

whereas the CSS will 

be validated for 

emerging adult men 

and women.  

Heterosexual Script 

Scale (HSS; 

Seabrook et al., 2016) 

Measures an 

endorsement of men 

and women’s roles in 

romantic and sexual 

encounters within the 

following situations: 

(a) courtship and 

commitment, (b) men 

as powerful initiators, 

(c) men value 

women’s appearance, 

and (d) sex defines 

masculinity; women 

set sexual limits. 

(a) courtship and 

commitment: Guys 

are more interested in 

physical relationships 

and girls are more 

interested in romantic 

relationships . 

(b) men as powerful 

initiators: Men should 

be the ones to ask 

women out and 

initiate physical 

contact. 

(c) men value 

women’s appearance: 

The best way for a 

girl to attract a 

boyfriend is to use 

her body and looks. 

(d) sex defines 

masculinity; women 

set sexual limits: 

Guys are always 

ready for sex; It is up 

to women to keep 

The HSS focuses 

scripts within  

romantic and sexual 

encounters whereas 

the CSS is less 

specific and can be 

applied to various 

instances. The CSS 

also highlights the 

negative 

consequences that 

can come from 

endorsing scripts that 

place women in 

subordinate roles. 

The HSS is only 

validated among 

college students 

whereas the CSS will 

be validated among 

emerging adults.  
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things from moving 

too fast sexually. 

Ambivalent Sexism 

Inventory (ASI; Glick 

& Fiske, 1996) 

Measures an obvious 

form of (a) hostile 

sexism and a more 

subtle form of (b) 

benevolent sexism. 

(a) hostile sexism: 

Women seek to gain 

power by getting 

control over men. 

(b) benevolent 

sexism: A good 

woman should be set 

on a pedestal  

The CSS reflects an 

endorsement of anti-

sexist scripts and 

highlights the 

negative 

consequences of 

sexist beliefs. The 

ASI only measures an 

endorsement of sexist 

ideologies. The ASI 

was only validated 

among college 

students whereas the 

CSS will be validated 

among a broader 

sample of emerging 

adults.  

Rape Myth 

Acceptance Scale 

(RMAS; Burt, 1980) 

Measures rape-myth 

endorsing beliefs that 

place the blame of 

rape on victims rather 

than predators 

Any female can get 

raped (reverse-

coded); A woman 

who goes to the home 

or apartment of a man 

on their first date 

implies that she is 

willing to have sex 

The RMAS explicitly 

focuses on sexual 

assault myths without 

highlighting the 

consequences for 

predators. The CSS 

highlights the 

negative 

consequences of 

sexual assault from 

the predators’ 

perspective. The CSS 

also can apply to 

instances outside of 

sexual assault.  

Rape-Victim 

Empathy Scale 

(RVES; Smith & 

Frieze, 2003) 

Measures (a) personal 

sexual assault, (b) 

and general empathy  

(a) personal sexual 

assault: I find it easy 

to take the 

perspective of a rape 

victim. 

(b) general empathy: 

I know if I talked to 

someone who was 

raped I’d become 

upset 

The RVES focuses 

on victims’ 

perspectives of their 

sexual assault 

whereas the CSS 

focuses on the 

negative 

consequences for 

predators of sexual 

assault. In addition, 

the CSS can be 

applied to instances 
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outside of sexual 

assault. The RVES 

was only validated 

among college 

students whereas the 

CSS will be validated 

with a broader 

sample of emerging 

adults.  
Note. CSS = Counter-Sexualization Script 
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Table 2 

Unstandardized and Standardized Factor Loadings for the Counter-Sexualization Script 

Measure from Hierarchical Confirmatory Factor Analysis 

Factor Unstandardized (SE) Standardized 

Factor 1: Giving Women the Microphone 2.91(.58) .95 

Factor 2: Holding Predators Accountable .94(.08) .68 

Factor 3: Consciousness Raising 2.02(.24) .90 
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Table 3 

Unstandardized and Standardized Factor Loadings for the Counter-Sexualization Script 

Measure 

Factor and Items Unstandardized (SE) Standardized 

Factor 1: Giving Women the Microphone   

Women should speak up. (2) .805 (.037) .767 

It is important to hear 

women’s experiences if they 

do speak up. (3)  

.878 (.038) .800 

People should listen to 

women’s stories. (4) 

.806 (.040) .728 

It should be important to hear 

women’s experiences. (10) 

.883 (.038) .795 

Survivors should be listened 

to. (12) 

.868 (.037) .797 

One should pay attention to 

women’s experience. (14)  

.885 (.047) .692 

Women should speak up 

about it. (20) 

.847 (.043) .708 

Women should speak up if 

they are uncomfortable with 

sexual objectification. (21) 

.885(.046) .746 
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Women should be vocal 

about their discomfort. (23) 

.860 (.046) .679 

Factor 2: Holding Predators Accountable   

The man should be held 

accountable no matter how 

small the accusation is. (7) 

.990 (.062) .619 

The man should receive 

negative consequences. (9) 

1.121 (.069) .626 

The man should be 

immediately terminated if he 

is in a position of power. (15) 

1.144 (.073) .612 

The man should always 

receive negative 

consequences for his actions. 

(25) 

1.203 (.062) .725 

The man should be shamed. 

(28) 

1.270 (.059) .776 

The man should be punished. 

(29) 

1.121 (.053) .765 

Factor 3: Consciousness Raising   

Be open to knowing more 

about women’s experiences 

of sexual assault. (32) 

1.004 (.039) .858 
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Know right from wrong with 

sexual objectification. (33) 

.950 (.041) .805 

Be allies to women who 

experience sexual 

harassment. (34) 

.945 (.048) .711 

Be educated on issues like 

sexual assault. (35) 

.990 (.038) .862 

Have an awareness of sexual 

assault.  (38) 

1.019 (.046) .774 

Note. Numbers next to the items represent the item number from the original items that were developed for the Counter-

Sexualization Script measure. 
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Table 4 

Invariance Testing of CFA Results Across Gender and Sexual Orientation 

Gender       

Model χ 2/df RMSEA [90% CI] SRMR CFI CFI change Pass/Fail 

Baseline 714.512(167) .074 [.068, .079] .048 .925 - - 

Configural 1033.624(334) .084 [.078, .090] .058 .902 - Pass 

Metric 1060.063(351) .082 [.077, .088] .064 .901 -.001 > -.01 Pass 

Scalar 1096.262(368) .081 [.076, .087] .063 .898 -.003 > -.01 Pass 

Sexual Orientation 

Baseline 714.512(167) .074 [.068, .079] .048 .925 - - 

Configural 1073.133(334) .086 [.080, .092] .059 .901 - Pass 

Metric 1088.458(351) .084 [.078, .090] .063 .902 .001 > -.01 Pass 

Scalar 1097.603(368) .082 [.076, .087] .063 .903 .001 > -.01 Pass 
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Table 5 

Descriptive Statistics of Primary Variables for Study 2 

  Variables    M(SD)    Range Skewness(SE) 

CSS 5.91(.91) 1.00-7.00 -1.18(.10) 

Victim SA 1.76(.43) 1-2 -1.20(.10) 

Victim SH 1.63(.48) 1-2 -.55(.10) 

#MeToo Supp. 1.26(.44) 1-2 1.10(.10) 

SO 3.57(1.35) 1.00-7.00 .23(.10) 

ESS Males 1.38(.29) .00-1.79 -1.97(.14) 

ESS Females 1.24(.28) .00-1.79 -1.00(.14) 

Sexism 3.01(.77) 1.14-5.00 .05(.10) 

HSS 3.95(1.11) 1.00-7.00 .13(.10) 

RMA 2.99(1.32) 1.00-7.00 .81(.10) 

ETRV 1.29(.18) .00-1.61 -1.67(.10) 

Gender 1.54(.58) 1-4 .99(.10) 

Note. CSS = Counter-Sexualization Script, Victim SA = Victimization of sexual assault, Victim SH = Victimization of sexual 

harassment, #MeToo Supp. = Support for the #MeToo movement, SO = Self-Objectification, ESS Males ES Males = Enjoyment 

of Sexualization for Male Participants, ESS Females = Enjoyment of Sexualization for Female Participants, HSS = Heterosexual 

Script, RMA = Rape Myth Acceptance, ETRV = Empathy Towards Rape Victims; Continuous variables that had a skewness less 

than -1 (negatively skewed) or greater than 1 (positively skewed) were transformed using log transformation. These variables 

included enjoyment of sexualization for females, enjoyment of sexualization for males, and empathy towards rape victims. Table 

5 reflects the descriptive statistics of the variables that have already been transformed. The original descriptive statistics of the 

variables before transformation are included here: enjoyment of sexualization males (M = 4.11, SD = .99, Range = 1.00 - 6.00), 

enjoyment of sexualization females (M = 5.58, SD = .90, Range = 1.00 – 6.00), empathy towards rape victims (M = 3.68, SD = 

.60, Range = 1.00 – 5.00). 
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Table 6 

Zero-Order Correlations Between Counter-Sexualization Script Measure and Theoretically 

Related Constructs for Study 2 

 1. 2. 3. 4. 5. 6. 7. 8. 9. 10. 11. 

1. CSS -           

2. CSS - Mic .91**           

3. CSS - Acct .84** .60** -         

4. CSS - CR .86** .77** .56** -        

5. SO -.15** -.17** -.08* -.14** -       

6. ES Males .07 .11 .02 .06 .22** -      

7. ES Females -.03 -.03 -.00 -.05 .39** - -     

8. Sexism -.29** -.23** -.28** -.24** .37** .56** .18** -    

9. HSS -.22** -.21** -.17** -.19** .42** .59** .28** .77** -   

10. RMA -.37** -.35** -.27** -.34** .36** .45** .11 .67** .68** -  

11. ETRV .38** .32** .32** .37** .12** .21** -.01 .08 .17** .00 - 

Note. n = 605. CSS = Counter-Sexualization Script, CSS – Mic = Counter-Sexualization Script, Giving Women the Microphone 

factor, CSS - Acct = Counter-Sexualization Script Holding Perpetrators Accountable factor, CSS – CR = Counter-Sexualization 

Script Consciousness Raising factor, SO = Self-Objectification, ES Males/Other = Enjoyment of Sexualization for Male and 

“Other” Participants, ES Females = Enjoyment of Sexualization for Female Participants, HSS = Heterosexual Script, RMA = 

Rape Myth Acceptance, ETRV = Empathy Towards Rape Victims 

*p < .01, **p < .001
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Table 7 

 

Reliabilities of the Counter-Sexualization Script and Theoretically Related Concepts for Study 2 

Concept Cronbach’s alpha 

CSS .94 

CSS – GWM .92 

CSS – HPA .84 

CSS – CR .90 

SO .92 

ES – Females .81 

ES – Males .86 

Sexism .91 

HSS .94 

RMA .90 

ETRV .84 

Note. CSS = Counter-Sexualization Script,  CSS – GWM = Counter-Sexualization Script - Giving Women the Microphone,   

CSS – HPA = Counter-Sexualization Script – Holding Predators Accountable, CSS – CR = Counter-Sexualization Script – 

Consciousness Raising, SO = Self-Objectification, ES – Females = Enjoyment of Sexualization – Females, ES – Males = 

Enjoyment of Sexualization – Males, HSS = Heterosexual Script Scale, RMA = Rape Myth Acceptance, ETRV = Empathy 

Towards Rape Victims.  
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Table 8 

Multilevel Model Comparisons Across Nine Stimulus Articles for Pilot Study  

Article Sexualizing M(SD) Counter-Sexualizing M(SD) Neutral M(SD) 

Stim 1: Counter-

sexualizing (Mila Kunis) 

4.82(2.08)b 6.02(1.05)a 2.85(1.10)b 

Stim 2: Neutral (Mila 

Kunis) 

2.80(1.63)b 2.55(1.54)b 4.54(0.84)a 

Stim 3: Sexualizing 

(Mila Kunis) 

6.32(1.04)a 2.58(1.45)b 2.57(1.20)b 

Stim 4: Sexualizing 

(Beyoncé) 

6.32(1.19)a 2.69(1.68)b 2.94(1.14)b 

Stim 5: Counter-

sexualizing (Beyoncé) 

4.24(1.90)b 5.68(1.15)a 3.31(0.94)b 

Stim 6: Neutral 

(Beyoncé) 

2.84(1.51)b 2.42(1.45)b 3.86(1.11)a 

Stim 7: Neutral (Lady 

Gaga) 

3.01(1.56)b 2.76(1.56)b 4.30(0.91)a 

Stim 8: Sexualizing 

(Lady Gaga) 

6.35(1.15)a 2.61(1.59)b 2.33(1.18)b 

Stim 9: Counter-

Sexualizing (Lady Gaga) 

4.16(2.12)b 6.06(0.99)a 2.97(1.10)b 

Note. Frequencies in the same row that do not share subscripts differ at p < .05.  
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Table 9 

Descriptive Statistics of Primary Variables for Study 3 

Variables        M (SD)   Range Skewness(SE) 

Counter-Sexualization Script T1 6.34(.66) 1.90-7.00 -1.99(.14) 

Counter-Sexualization Script T2 6.36(.68) 3.80-7.00 -1.39(.14) 

Rape Myth Acceptance .73(.32) .00-1.95 .63(.14) 

Sexual Harassment Tolerance 2.30(.56) 1.00-4.00 .68(.14) 

Bystander Intervention Intentions 4.07(.55) 1.21-5.00 -1.28(.14) 

Consent Attitudes 4.31(.64) 2.47-7.00 .24(.14) 

Neglectful Feelings Towards the 

Self 

.37(.45) 0.00-1.61 .92(.14) 

Psychological Discomfort 2.41(1.26) 1.00-6.00 .63(.14) 

Counterarguing .69(.59) 0.00-2.30 .28(.20) 

Note. n = 308. Continuous variables that had a skewness less than -1 (negatively skewed) or greater than 1 (positively skewed) 

were transformed using log transformation. These variables included rape myth acceptance, neglectful feelings towards the self, 

and counterarguing. Table 9 reflects the descriptive statistics of the variables that have already been transformed. The original 

descriptive statistics of the variables before transformation are included here: rape myth acceptance (M = 2.18, SD = .79, Range = 

1.00 - 7.00), neglectful feelings towards the self (M = 1.62, SD = .90, Range = 1.00 – 5.00), counterarguing (M = 1.10, SD = 1.59, 

Range = 1.00 – 10.00)
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Table 10 

 

Zero-Order Correlations of Primary Variables for Study 3 

 
Variables   1. 2. 3.   4. 5. 6. 7. 8. 9. 10. 11. 12. 

1. CSS T1 -            

2. CSS T2 .71** -           

3. RMA -.44** -.53** -          

4. Sex 

Harass 

-.44** -.48** .66**   -         

5. Bystander .40** .59** -.48** -.49**    -        

6. Consent -.14* -.08 .19** .27** -.18**  -       

7. Neg. 

Feelings 

-.19** -.15* .17** .16** -.16** .03  -      

8. Psych 

Discomfort 
-.07 -.07 -.02 .03 -.07 -.01 .49**  -     

9. CA .18* .14 -.19* -.18* .06 -.08 .01 .38**  -    

10. Sex 

Article 

-.10 -.05 .01 .05 -.01 .03 .11 .31** .18** -   

11. Counter-

Sex Article 

-.10 -.08 .01 .04 -.01 .03 .10 .17** .05 .02 -  

12. Gender -.18** -.27** .28** .31 -.31** .12* .10 .06 -.11 .02 .16** - 

Note. n = 308. CSS = Counter-Sexualization Script; RMA = Rape myth acceptance; Sex Harass = Sexual harassment tolerance; Bystander = 

Bystander intervention intentions; Consent = Consent attitudes; Neg. Feelings = Nelectful feelings towards the self; Pysch Discomfort = 
Psychological discomfort; CA = counterarguing; Sex Article = Exposure to sexualizing article (dummy coded as 1 = yes, 0 = no); Counter-Sex 

Article = Exposure to counter-sexualizing article (dummy coded as 1 = yes, 0 = no). Gender was coded 1 = female, 2 = male. 

*p < .05. **p < .01 
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Table 11 

Estimated Marginal Means of Conditions on Endorsement in the Counter-Sexualization Script 

 Exposure to CSS No Exposure to CSS Marginal Means 

Exposure to 

Sexualizing 

M = 6.28, SE = .06 M = 6.46, SE = .08 M = 6.37 

No Exposure to 

Sexualizing 

M = 6.45, SE = .08 M = 6.30, SE = .11  M = 6.38 

Marginal Means M = 6.37 M = 6.38  
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Table 12 

Estimated Marginal Means of Conditions on Psychological Discomfort 

 Exposure to CSS No Exposure to CSS Marginal Means 

Exposure to 

Sexualizing 

M = .95, SE = .04 M = .71, SE = .06 M = .83 

No Exposure to 

Sexualizing 

M = .54, SE = .06 M = .40, SE = .08 M = .47 

Marginal Means M = .75 M = .56  
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Table 13 

Estimated Marginal Means of Conditions on Neglectful Feelings Towards the Self 

 Exposure to CSS No Exposure to CSS Marginal Means 

Exposure to 

Sexualizing 

M = .46, SE = .04 M = .31, SE = .06 M = .39 

No Exposure to 

Sexualizing 

M = .29, SE = .05 M = .32, SE = .08 M = .31 

Marginal Means M = .38 M = .32  
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Table 14 

Estimated Marginal Means of Conditions on Counterarguing 

 Exposure to CSS No Exposure to CSS Marginal Means 

Exposure to 

Sexualizing 

M = .76, SE = .07 M = .78, SE = .10 M = .77 

No Exposure to 

Sexualizing 

M = .58, SE = .13 M = .35, SE = .16 M = .47 

Marginal Means M = .67 M = .57  
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Figures 

Figure 1 

Plotted Interaction Between Control – Counter-Sexualizing/Neutral Contrast and Endorsement 

in the Counter-Sexualization Script on Bystander Intervention Intentions 

 
Note. “Low” indicates low scores on the pre-test of the Counter-Sexualization Script. “High” 

indicates high scores on the pre-test of the Counter-Sexualization Script.  
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Figure 2 

Mediation Model with Neutral – Counter-Sexualizing/Neutral Articles Contrast, Psychological 

Discomfort, and Neglectful Feelings Towards the Self  

 

 

 

 

 

 

 

 

 

 

 

 

 

  



201 

 

 

Figure 3 

Mediation Model with Neutral – Sexualizing/Neutral Articles Contrast, Psychological 

Discomfort, and Neglectful Feelings Towards the Self  
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Figure 4 

Mediation Model with Neutral – Mixed Articles Contrast, Psychological Discomfort, and 

Neglectful Feelings Towards the Self 
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Figure 5 

Mediation Model with Neutral – Counter-Sexualizing/Neutral Articles Contrast, Psychological 

Discomfort, and Counterarguing  
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Figure 6 

Mediation Model with Neutral – Sexualizing/Neutral Articles Contrast, Psychological 

Discomfort, and Counterarguing  
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Figure 7 

Mediation Model with Neutral – Mixed Articles Contrast, Psychological Discomfort, and 

Counterarguing  
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Appendices 

Appendix A 

MeToo Discussions Interview Protocol 

 

Interested in comparing pre and post MeToo. I know we still have a long way to go, but the 

broad question here is whether things are better now towards sexism/sexual harassment 

than they were in say 2015.  

*Looking at this through a media POV and the entertainment industry  

 

1. Introductions 

2. What does #MeToo mean to you? (is it more than just sexual assault?) 

3. Victims = powerful, giving them a voice. What about Predators?  

a. Social norms?  

4. Do you think MeToo is different from any other feminist movement? If yes, how so? 

5. What made you say wow this is a lot bigger than anything else? What moment? 

6. For years we have seen women be objectified in the media and they receive positive 

consequences for that (both men and women), now with MeToo it’s a different story. 

What themes have you noticed that work against the objectification of women? 

7. What sort of accusations are we seeing? What are the consequences of male creepiness 

for women? 

a. 1. What accusations are we seeing in MeToo? 

i. How are these accusations described?  

b. 2. What sort of men are being accused? What sort of survivors are being heard? 

c. 3. What sort of stories are we hearing about the accusations? (what is the pattern?) 

d. 5. What series of steps go from an accusation to the consequences of that 

accusation? 

8. Consequences for women? 

a. In looking at the intolerance of predatory behaviors since MeToo, do you think 

women are standing up against the male creepiness component? How so? 

b. Do you think women are rewarded for speaking up against their experience?  

c. What are the consequences we are seeing for women? 

What are the series of steps survivors go through to speak up? 

9. Female-Female Encouragement – How do women talk about each other? How is the 

survivor community? What are the consequences of female-female encouragement? 

Unity?? Or solidarity with women? Or empathy? 

a. What steps? What consequences? 

b. How are women framed within MeToo? Empowering? Strong? Credible? 

i. How are their experiences as survivors shown? 

ii. Are you really getting a good POV from survivors 

c. “Believe Survivors.” Is this true within Hollywood you think? Innocent until 

proven guilty?  

d. What are the consequences for supporting women in the age of MeToo?  

e. How does the media talk about these women? What about public discourse? 

f. Are there any forms of encouragement within survivors you’re seeing? 
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g. What are the consequences of female-female encouragement? 

h. Are there any specific steps of behavior within female encouragement/the 

survivor community? 

10.  “Negative Consequences” – What are the consequences for predators? Steps in such 

consequences? From 1 step to another? 

a. What are the consequences for predators? Negative? Positive? 

b. What are the things that are getting negative consequences? 

c. Do predators go through a series of steps within these consequences? Walk me 

through it. (e.g., Kevin Spacey – deny deny, apologize, come out; Matt Lauer, 

terminated, apologize, disappear, public disgrace, deny) 

i. Action, deny, apologize, public disgrace, disappear, 

d. Cancel culture?  

11. How are women framed? What consequences do they get from speaking up? 

a. What consequences do ppl get for NOT listening to women and giving women 

that platform? (e.g., when I say ppl I mean media heads etc.) 

b. Are women expected to speak up now and we’re expected to listen? (sexual 

assault and beyond) 

c. What themes does MeToo reflect in regard to listening to women? (e.g., Hearing 

what they have to say) 

d. What are the consequences that come from listening to women? 

e. Is listening to women the new norm? 

f. Were there a series of steps that got us here??  

i. Steps to listening to women: automatically believe the women?  

g. What are the consequences that come from not listening to women? 

h. How does this idea of “listening to women” differ from pre-MeToo? (sexual 

assault and beyond) 

12. How do you think MeToo has impacted the entertainment industry? Have you seen any 

shows with strong female leads? Stories about survivors? 

a. TV, movies, etc.  

b. Details? Pattern of communication?  

13. Have you seen how these media themes are translated in real life since MeToo? 

14. Let’s compare pre and post MeToo. What are the changes if any? 

15. Do you think MeToo themes varied by the source (e.g., social media, news media, tv 

shows) 

 Especially on TV shows? 

16. What is the future of MeToo? What comes next? 
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Appendix B 

Items Developed from Focus Groups to Represent the Counter-Sexualization Script 

We are interested in hearing what YOU think should be done in instances of sexual harassment. 

Sexual harassment occurs when individuals make unwelcome and inappropriate sexual remarks 

or physical advances in a workplace or professional environment. In these situations, where 

women experience sexual harassment and men provoke it… 

1. It is best to silence women. (microphone) 

2. Women should speak up. (microphone) 

3. It is important to hear women’s experiences if they do speak up. (microphone) 

4. People should listen to women’s stories. (microphone)  

5. The man should be held accountable for his actions. (accountability) 

6. The women’s allegation should be pushed under the rug. * (accountability) 

7. The man should be held accountable no matter how small the accusation is. 

(accountability) 

8. The man should be disgraced, even if he is not tried for crime. (accountability) 

9. The man should receive negative consequences. (accountability) 

Now, we are interested in hearing what YOU think should be done in instances of sexual 

assault. Sexual assault occurs with instances of sexual penetration or sexual touching done 

without the victim’s consent. In these situations, where women experience sexual assault and 

men provoke it…  

10. It should be important to hear women’s experiences (microphone) 

11. Women should be given the benefit of the doubt. (microphone) 

12. Survivors should be listened to. (microphone) 
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13. Victims should keep that experience to themselves. * (microphone) 

14. One should pay attention to the women’s experience. (microphone) 

15. The man should be immediately terminated if he is in a position of power. (accountability) 

16. The man should go through legal court proceedings. (accountability) 

17. The man should not be able to get away with it (accountability) 

18. People should just let the accusation against the man go. * (accountability) 

 

19. It should be hard for the man to go back to normal after they were accused.  

(accountability) 

Next, we are interested in hearing what YOU think should be done in instances of sexual 

objectification. Sexual objectification occurs when individuals primarily value others for their 

sexual body parts, rather than their persona. In these situations, where women are treated like sex 

objects and men provoke these behaviors… 

20. Women should speak up about it. (microphone) 

21. Women should speak up if they are uncomfortable with sexual objectification. 

(microphone) 

22. Women should just go along with it. * (microphone) 

23. Women should be vocal about their discomfort. (microphone) 

24. The woman should get over it soon enough. * (microphone) 

25. The man should always receive negative consequences for his actions. (accountability) 

26. The man should get away with it if he has power. * (accountability) 

27. The man’s charm should not permit him to get away with it. (accountability) 

28. The man should be shamed. (accountability) 

29. The man should be punished. (accountability) 
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With the topics of sexual harassment, assault, and objectification, we are interested in hearing 

what responsibilities you think society has. Please rate how much you agree with each statement.  

People should…  

30. Try to understand women’s experiences of being used as sex objects ONLY if it is directly 

relevant to them. * (consciousness raising) 

31. Openly discuss sexual assault. (consciousness raising) 

32. Be open to knowing more about women’s experiences of sexual assault. (consciousness 

raising) 

33. Know right from wrong with sexual assault. (consciousness raising) 

34. Be allies to women who experience sexual harassment. (consciousness raising) 

35. Be educated on issues like sexual assault. (consciousness raising) 

36. Educate themselves about sexual harassment. (consciousness raising) 

37. Continue to ignore women’s experiences of sexual harassment. (consciousness raising) 

38. Have an awareness of sexual assault. (consciousness raising) 

Note. Factor for each item is denoted in parentheses; *indicates item is reverse-coded 
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Appendix C 

Qualtrics Survey for Study 2  

 
 

Start of Block: Demographics 

 

Q3 What is your age? 

________________________________________________________________ 

 

 

 

Q4 Are you currently enrolled as a college student? 

o Yes  (1)  

o No  (2)  

 

 

Display This Question: 

If Are you currently enrolled as a college student? = Yes 

 

Q5 What is your grade level? 

o Freshman  (1)  

o Sophomore  (2)  

o Junior  (3)  

o Senior  (4)  

 

 

Display This Question: 

If Are you currently enrolled as a college student? = Yes 
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Q11 Are you in a fraternity or sorority? 

o Yes  (1)  

o No  (2)  

 

 

 

Q6 How would you describe your race/ethnic background? CHECK ALL THAT APPLY. 

▢ White  (1)  

▢ Black or African American  (2)  

▢ American Indian or Alaska Native  (3)  

▢ Asian  (4)  

▢ Native Hawaiian or Pacific Islander  (5)  

▢ Hispanic or LatinX  (6)  

▢ Other (please specify)  (7) 

________________________________________________ 
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Q7 What is your relationship status? 

o Single  (1)  

o Casual relationship  (2)  

o Committed relationship  (3)  

o Engaged  (4)  

o Married  (5)  

o Seperated/Divorced  (6)  

o Widowed  (7)  

o Other  (8)  

 

 

 

Q8 How religious are you? 

o Not at all  (1)  

o A little  (2)  

o Somewhat  (3)  

o Religious  (4)  

o Very religious  (5)  
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Q9 How often do you attend religious services? (like church or temple) 

o Never  (1)  

o Rarely  (2)  

o Sometimes  (3)  

o Often  (4)  

o All the time  (5)  

 

 

 

Q10 How often do you pray? 

o Never  (1)  

o Rarely  (2)  

o Sometimes  (3)  

o Often  (4)  

o All the time  (5)  

 

 

 

Q12 What is your sexual orientation? 

o Heterosexual  (1)  

o Homosexual/Gay/Lesbian  (2)  

o Bisexual/Pansexual  (3)  

o Asexual  (4)  

o Questioning  (5)  

o Other  (6)  
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Q13 How much do you agree with this statement? "I identify as a feminist." 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  

 

End of Block: Demographics 
 

Start of Block: Gender 

 

Q20 What gender do you identify as? 

o Male  (1)  

o Female  (2)  

o Other  (3)  

 

End of Block: Gender 
 

Start of Block: Enjoyment of Sexualization - male / other 

Display This Question: 

If What gender do you identify as? = Male 

Or What gender do you identify as? = Other 
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Q21 We are interested in your perceptions of women and their appearances. Please read each 

statement and indicate how much you agree with it. 
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Strongly 

disagree 

(1) 

Disagree 

(2) 

Slightly 

disagree 

(3) 

Slightly 

agree (4) 
Agree (5) 

Strongly 

agree (6) 

It is important 

to women 

that men are 

attracted to 

them. (1)  

o  o  o  o  o  o  

Women feel 

proud when 

men 

compliment 

the way they 

look. (2)  

o  o  o  o  o  o  

Women want 

men to look 

at them. (3)  
o  o  o  o  o  o  

Women love 

to feel sexy. 

(4)  
o  o  o  o  o  o  

Women like 

showing off 

their bodies. 

(5)  
o  o  o  o  o  o  

Women feel 

complimented 

when men 

whistle at 

them. (6)  

o  o  o  o  o  o  

When women 

wear 

revealing 

clothing, they 

feel sexy and 

in control. (7)  

o  o  o  o  o  o  

Women feel 

empowered 

when they 

look 

beautiful. (8)  

o  o  o  o  o  o  
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Display This Question: 

If What gender do you identify as? = Female 

Q22 We are interested in your appearance concerns. Please read each statement and indicate how 

much you agree with it.  

 

Strongly 

disagree 

(1) 

Disagree 

(2) 

Slightly 

disagree 

(3) 

Slightly 

agree (4) 
Agree (5) 

Strongly 

agree (6) 

It is important 

to me that 

men are 

attracted to 

me. (1)  

o  o  o  o  o  o  

I feel proud 

when men 

compliment 

the way I 

look. (2)  

o  o  o  o  o  o  

I want men to 

look at me. 

(3)  
o  o  o  o  o  o  

I love to feel 

sexy. (4)  o  o  o  o  o  o  
I like 

showing off 

my body. (5)  
o  o  o  o  o  o  

I feel 

complimented 

when men 

whistle at me. 

(6)  

o  o  o  o  o  o  

When I wear 

revealing 

clothing, I 

feel sexy and 

in control. (7)  

o  o  o  o  o  o  

I feel 

empowered 

when I look 

beautiful. (8)  
o  o  o  o  o  o  
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Q28 You're doing great so far! This is just a reminder that all responses will be kept anonymous. 

There are attention check questions throughout the survey to ensure you carefully read and 

respond to each question. Therefore, it is important you answer to each question as honestly and 

accurately as possible. 
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Q16 We are interested in hearing what YOU personally think should be done in instances of 

sexual harassment. Sexual harassment occurs when individuals make unwelcome and  

inappropriate sexual remarks or physical advances in a workplace or professional environment.  

In these situations where women experience sexual harassment and men provoke it... 
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Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree 

(7) 

1. It is best to 

silence 

women. (1)  
o  o  o  o  o  o  o  

2. Women 

should speak 

up. (2)  
o  o  o  o  o  o  o  

3. It is 

important to 

hear women's 

experiences if 

they do speak 

up. (3)  

o  o  o  o  o  o  o  

4. People 

should listen 

to the 

women's 

stories. (4)  

o  o  o  o  o  o  o  

5. The man 

should be 

held 

accountable 

for his 

actions. (5)  

o  o  o  o  o  o  o  

6. The 

women's 

allegation 

should be 

pushed under 

the rug. (6)  

o  o  o  o  o  o  o  

7. The man 

should be 

held 

accountable 

no matter 

how small the 

accusation is. 

(7)  

o  o  o  o  o  o  o  
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8. The man 

should be 

disgraced, 

even if he is 

not tried for 

crime. (8)  

o  o  o  o  o  o  o  

9. The man 

should 

receive 

negative 

consequences. 

(9)  

o  o  o  o  o  o  o  
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Q17 Now, we are interested in hearing what YOU personally think should be done in instances 

of sexual assault. Sexual assault occurs with instances of sexual penetration or sexual touching 

done without the victim's consent.  

 

In these situations where women experience sexual assault and men provoke it... 



224 

 

 

 

Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree (7) 

10. It should 

be important 

to hear 

women's 

experiences. 

(1)  

o  o  o  o  o  o  o  

11. Women 

should be 

given the 

benefit of 

the doubt. 

(2)  

o  o  o  o  o  o  o  

12. 

Survivors 

should be 

listened to. 

(3)  

o  o  o  o  o  o  o  

13. Victims 

should keep 

that 

experience 

to 

themselves. 

(4)  

o  o  o  o  o  o  o  

14. One 

should pay 

attention to 

the woman's 

experience. 

(5)  

o  o  o  o  o  o  o  

15. The man 

should be 

immediately 

terminated 

if he is in a 

position of 

power. (6)  

o  o  o  o  o  o  o  
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16. The man 

should go 

through 

legal 

proceedings. 

(7)  

o  o  o  o  o  o  o  

17. The man 

should not 

be able to 

get away 

with it. (8)  

o  o  o  o  o  o  o  

18. People 

should just 

let the 

accusations 

against the 

man go. (9)  

o  o  o  o  o  o  o  

19. It should 

be hard for 

the man to 

go back to 

normal after 

they were 

accused. 

(10)  

o  o  o  o  o  o  o  

 

 

 

Page Break  
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Q18 Next, we are interested in hearing what YOU personally think should be done in instances 

of sexual objectification. Sexual objectification occurs when individuals primarily value others 

for their sexual body parts, rather than for who they are as a person. 

 

In these situations where women are treated like sex objects and men engage in or provoke these 

behaviors... 
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Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree 

(7) 

20. Women 

should speak 

up about it. (1)  
o  o  o  o  o  o  o  

21. Women 

should speak 

up if they are 

uncomfortable 

with sexual 

objectification. 

(2)  

o  o  o  o  o  o  o  

22. Women 

should just go 

along with it. 

(3)  
o  o  o  o  o  o  o  

23. Women 

should be 

vocal about 

their 

discomfort. (4)  

o  o  o  o  o  o  o  

24. The 

woman should 

get over it 

soon enough. 

(5)  

o  o  o  o  o  o  o  

25. The man 

should always 

receive 

negative 

consequences 

for his actions. 

(6)  

o  o  o  o  o  o  o  

26. The man 

should get 

away with it, 

especially if 

he has power 

to do so. (7)  

o  o  o  o  o  o  o  
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27. The man's 

charm should 

not permit him 

to get away 

with it. (8)  

o  o  o  o  o  o  o  

28. The man 

should be 

shamed. (9)  
o  o  o  o  o  o  o  

29. The man 

should be 

punished. (10)  
o  o  o  o  o  o  o  

 

 

 

Page Break  
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Q19 With these topics of sexual harassment, assault, and objectification against women, we are 

interested in hearing what responsibilities you think society has. Please rate how much you agree 

with each statement.  

 

People should… 
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Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree 

(7) 

30. Try to 

understand 

women's 

experiences of 

being used as 

sex objects 

ONLY if it is 

directly 

relevant to 

them. (1)  

o  o  o  o  o  o  o  

31. Openly 

discuss sexual 

assault. (8)  
o  o  o  o  o  o  o  

32. Be open to 

knowing more 

about women's 

experiences of 

sexual assault. 

(2)  

o  o  o  o  o  o  o  

33. Know 

right from 

wrong with 

sexual 

objectification. 

(3)  

o  o  o  o  o  o  o  

34. Be allies to 

women who 

experience 

sexual 

harassment. 

(4)  

o  o  o  o  o  o  o  

35. Be 

educated on 

issues like 

sexual assault. 

(5)  

o  o  o  o  o  o  o  
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36. Educate 

themselves 

about sexual 

harassment. 

(6)  

o  o  o  o  o  o  o  

37. Continue 

to ignore 

women's 

experiences of 

sexual 

harassment. 

(9)  

o  o  o  o  o  o  o  

38. Have an 

awareness of 

the sexual 

objectification 

of women. 

(10)  

o  o  o  o  o  o  o  

 

 

End of Block: Counter-Sexualization Script 
 

Start of Block: Self-objectification 
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Q14 These questions are more questions about your feelings regarding your appearance. Please 

answer as honestly as possible. 
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Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree (7) 

Looking 

attractive to 

others is 

more 

important 

to me than 

being 

happy with 

who I am 

inside. (1)  

o  o  o  o  o  o  o  

How I look 

is more 

important 

to me than 

how I think 

or feel. (2)  

o  o  o  o  o  o  o  

I choose 

specific 

clothing or 

accessories 

based on 

how they 

make my 

body 

appear to 

others. (3)  

o  o  o  o  o  o  o  

My 

physical 

appearance 

is more 

important 

than my 

personality. 

(4)  

o  o  o  o  o  o  o  
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When I 

look in the 

mirror, I 

notice areas 

of my 

appearance 

that I think 

others will 

view 

critically. 

(5)  

o  o  o  o  o  o  o  

This is an 

attention 

check 

question. 

Please 

select 

"strongly 

disagree" 

as your 

response to 

this 

question. 

(14)  

o  o  o  o  o  o  o  

I consider 

how my 

body will 

look to 

others in 

the clothing 

I am 

wearing. 

(6)  

o  o  o  o  o  o  o  

I often 

think about 

how my 

body must 

look to 

others. (7)  

o  o  o  o  o  o  o  
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My 

physical 

appearance 

says more 

about who 

I am than 

my 

intellect. 

(8)  

o  o  o  o  o  o  o  

How 

sexually 

attractive 

others find 

me says 

something 

about who 

I am as a 

person. (9)  

o  o  o  o  o  o  o  

My 

physical 

appearance 

is more 

important 

than my 

physical 

abilities. 

(10)  

o  o  o  o  o  o  o  

I try to 

anticipate 

others' 

reactions to 

my 

physical 

appearance. 

(11)  

o  o  o  o  o  o  o  

My body is 

what gives 

me value to 

other 

people. 

(12)  

o  o  o  o  o  o  o  
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I have 

thoughts 

about how 

my body 

looks to 

others even 

when I am 

alone. (13)  

o  o  o  o  o  o  o  

 

 

End of Block: Self-objectification 
 

Start of Block: MeToo support 

 

Q34 Do you consider yourself a supporter of the #MeToo movement? 

o Yes  (1)  

o No  (2)  

 

End of Block: MeToo support 
 

Start of Block: Hostile Sexism 
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Q24 These next questions ask about your thoughts on women's roles in society. Please answer as 

truthfully as possible. 
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Strongly 

disagree (1) 

Somewhat 

disagree (2) 

Neither 

agree nor 

disagree (3) 

Somewhat 

agree (4) 

Strongly 

agree (5) 

Women 

exaggerate 

problems at 

work. (1)  
o  o  o  o  o  

Women are 

too easily 

offended. (2)  
o  o  o  o  o  

Most women 

interpret 

innocent 

remarks as 

sexist. (3)  

o  o  o  o  o  

When women 

lose fairly, 

they claim 

discrimination. 

(4)  

o  o  o  o  o  

Women seek 

special favors 

under guise of 

equality. (5)  
o  o  o  o  o  

Feminists are 

making 

unreasonable 

demands. (6)  
o  o  o  o  o  

Feminists are 

seeking more 

power than 

men. (7)  
o  o  o  o  o  

Women seek 

power by 

gaining 

control over 

men. (8)  

o  o  o  o  o  

Many women 

tease men 

sexually. (9)  
o  o  o  o  o  
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Once man 

commits, she 

puts him on a 

tight leash. 

(10)  

o  o  o  o  o  

Women fail to 

appreciate all 

men do for 

them. (11)  
o  o  o  o  o  

 

 

End of Block: Hostile Sexism 
 

Start of Block: Ambivalent Sexism 
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Q25 These next questions continue to ask you about women's and men's roles in society. Please 

indicate your agreement with each statement.  
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Strongly 

disagree (1) 

Somewhat 

disagree (2) 

Neither 

agree nor 

disagree (3) 

Somewhat 

agree (4) 

Strongly 

agree (5) 

A good woman 

should be set on 

a pedestal. (1)  
o  o  o  o  o  

Women should 

be cherished and 

protected by 

men. (2)  
o  o  o  o  o  

Men should 

sacrifice to 

provide for 

women. (3)  
o  o  o  o  o  

In a disaster, 

women should 

be rescued first. 

(4)  
o  o  o  o  o  

Women have a 

superior moral 

sensibility. (5)  
o  o  o  o  o  

Women have a 

quality of purity 

few men 

possess. (6)  
o  o  o  o  o  

Women have a 

more refined 

sense of culture 

and taste. (7)  
o  o  o  o  o  

Every man 

ought to have a 

woman he 

adores. (8)  
o  o  o  o  o  

Men are 

complete 

without women. 

(9)  
o  o  o  o  o  
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Despite 

accomplishment, 

men are 

incomplete 

without women. 

(10)  

o  o  o  o  o  

People are not 

happy without 

heterosexual 

romance. (11)  
o  o  o  o  o  

 

 

End of Block: Ambivalent Sexism 
 

Start of Block: Heterosexual Script 
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Q15 There are lots of beliefs about how dating and relationships work for men and women. We 

want to know what you think. Please rate how much YOU agree with the following statements.  
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Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree (7) 

The best way 

for a girl to 

attract a 

boyfriend is 

to use her 

body and 

looks. (1)  

o  o  o  o  o  o  o  

There is 

nothing 

wrong with 

men being 

primarily 

interested in 

a woman's 

body. (2)  

o  o  o  o  o  o  o  

No matter 

what she 

says, a girl 

isn't really 

happy unless 

she's in a 

relationship. 

(3)  

o  o  o  o  o  o  o  

Girls should 

do whatever 

they need to 

(e.g., use 

make-up, 

buy 

attractive 

clothes, and 

work out) to 

look good 

enough to 

attract a 

date/partner. 

(4)  

o  o  o  o  o  o  o  
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Sometimes 

girls have to 

do things 

they don't 

want to do to 

keep their 

boyfriend 

happy. (5)  

o  o  o  o  o  o  o  

A woman 

should be 

willing to 

make 

personal 

sacrifices in 

order to 

satisfy her 

partner. (6)  

o  o  o  o  o  o  o  

Guys like to 

play the 

field. (7)  
o  o  o  o  o  o  o  

Guys 

shouldn't be 

expected to 

stay with one 

partner for 

too long. (8)  

o  o  o  o  o  o  o  

Women are 

attracted 

most to a 

man with a 

lot of money. 

(9)  

o  o  o  o  o  o  o  

A man 

should 

always 

protect and 

defend his 

woman. (10)  

o  o  o  o  o  o  o  
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Men should 

be the ones 

to ask 

women out. 

(11)  

o  o  o  o  o  o  o  

Men should 

always be 

the ones to 

initiate 

physical 

contact. (12)  

o  o  o  o  o  o  o  

A woman 

wants a man 

because she 

wants 

someone to 

protect her. 

(13)  

o  o  o  o  o  o  o  

Women like 

to admire 

men's 

bodies. (14)  
o  o  o  o  o  o  o  

Women are 

attracted 

most to men 

who are 

muscular and 

handsome. 

(15)  

o  o  o  o  o  o  o  

From a 

man's 

perspective, 

being an 

attractive 

partner gives 

him prestige. 

(16)  

o  o  o  o  o  o  o  
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Guys who 

are able to 

date a lot of 

people 

(players) are 

considered 

cool. (17)  

o  o  o  o  o  o  o  

In the dating 

game, guys 

frequently 

compete 

with each 

other for 

partners. 

(18)  

o  o  o  o  o  o  o  

In the dating 

game, girls 

try to lure or 

catch 

partners. 

(19)  

o  o  o  o  o  o  o  

It is natural 

for a guy to 

want to 

admire or 

check out 

other people, 

even if he is 

dating 

someone. 

(20)  

o  o  o  o  o  o  o  

Guys are 

always ready 

for sex. (21)  
o  o  o  o  o  o  o  

Most guys 

don't want to 

be "just 

friends" with 

a girl. (22)  

o  o  o  o  o  o  o  
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Guys are 

most 

interested in 

physical 

relationships. 

(23)  

o  o  o  o  o  o  o  

Girls are 

most 

interested in 

emotional 

relationships. 

(24)  

o  o  o  o  o  o  o  

It is up to 

women to 

keep things 

from moving 

too fast 

sexually. 

(25)  

o  o  o  o  o  o  o  

Women with 

a lot of 

"experience" 

should 

expect a bad 

reputation. 

(26)  

o  o  o  o  o  o  o  

This is 

another 

attention 

check 

question. It 

lets us know 

if you are 

carefully and 

truthfully 

responding 

to each 

statement. 

Please select 

"agree." (29)  

o  o  o  o  o  o  o  
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It is only 

natural for a 

guy to make 

advances on 

someone he 

finds 

attractive. 

(31)  

o  o  o  o  o  o  o  

 

 

End of Block: Heterosexual Script 
 

Start of Block: Rape Myth Acceptance 

Q23 You're almost there! Again, all responses are completely anonymous and will not be linked 

to you. 
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These next questions ask about your opinions on sexual assault. Please read each statement and 

indicate how much you agree with it.  
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Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree (7) 

A woman 

who goes to 

the home or 

apartment of 

a man on 

their first date 

implies that 

she is willing 

to have sex. 

(1)  

o  o  o  o  o  o  o  

Any female 

can get raped. 

(2)  
o  o  o  o  o  o  o  

One reason 

that women 

falsely report 

rape is that 

they 

frequently 

have a need 

to call 

attention to 

themselves. 

(3)  

o  o  o  o  o  o  o  

Any healthy 

woman can 

successfully 

resist a rapist 

if she really 

wants to. (4)  

o  o  o  o  o  o  o  
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When women 

go around 

braless or 

wearing short 

skirts and 

tight tops, 

they are just 

asking for 

trouble. (5)  

o  o  o  o  o  o  o  

In the 

majority of 

rapes, the 

victim is 

promiscuous 

or has a bad 

reputation. (6)  

o  o  o  o  o  o  o  

If a girl 

engaged in 

necking or 

petting and 

she lets things 

get out of 

hand, it is her 

own fault if 

her partner 

forces sex on 

her. (7)  

o  o  o  o  o  o  o  

Women who 

get raped 

while 

hitchhiking 

get what they 

deserve. (8)  

o  o  o  o  o  o  o  

A woman 

who is stuck-

up and thinks 

she is too 

good to talk 

to guys on the 

street 

deserves to be 

taught a 

lesson. (9)  

o  o  o  o  o  o  o  
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Many women 

have an 

unconscious 

wish to be 

raped, and 

may then 

unconsciously 

set up a 

situation in 

which they 

are likely to 

be attacked. 

(10)  

o  o  o  o  o  o  o  

If a woman 

gets drunk at 

a party and 

has 

intercourse 

with a man 

she's just met 

there, she 

should be 

considered 

"fair game" to 

other males at 

the party who 

want to have 

sex with her 

too, whether 

she wants to 

or not. (11)  

o  o  o  o  o  o  o  

 

 

End of Block: Rape Myth Acceptance 
 
 

Start of Block: Empathy Towards Rape Victims 
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Q26 These last set of questions ask about your perceptions of victims of sexual assault.  
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Strongly 

disagree (1) 

Somewhat 

disagree (2) 

Neither agree 

nor disagree 

(3) 

Somewhat 

agree (4) 

Strongly 

agree (5) 

I find it easy 

to take the 

perspective of 

a rape victim. 

(1)  

o  o  o  o  o  

I can imagine 

how a victim 

feels during 

an actual 

rape. (2)  

o  o  o  o  o  

I get really 

involved with 

the feelings 

of a rape 

victim in a 

movie. (3)  

o  o  o  o  o  

I can 

understand 

how helpless 

a rape victim 

might feel. 

(4)  

o  o  o  o  o  

I can feel a 

person's 

humiliation at 

being forced 

to have sex 

against their 

will. (5)  

o  o  o  o  o  

Hearing about 

someone who 

has been 

raped makes 

me feel that 

person's 

upset. (6)  

o  o  o  o  o  
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It's not hard 

to understand 

the feelings 

of someone 

who is forced 

to have sex. 

(7)  

o  o  o  o  o  

I can 

empathize 

with the 

shame and 

humiliation a 

rape victim 

feels during a 

trial to prove 

rape. (8)  

o  o  o  o  o  

I know if I 

talked to 

someone who 

was raped I'd 

become 

upset. (9)  

o  o  o  o  o  

I imagine the 

emotional 

trauma a rape 

victim might 

feel if the 

rape trial 

were 

publicized in 

the press. (10)  

o  o  o  o  o  

I imagine the 

courage it 

takes to 

accuse a 

person in a 

court of rape. 

(11)  

o  o  o  o  o  
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I can 

understand 

why a rape 

victim feels 

bad for a long 

time. (12)  

o  o  o  o  o  

I imagine the 

anger a 

person would 

feel after 

being raped. 

(13)  

o  o  o  o  o  

I find it 

difficult to 

know what 

goes on in the 

mind of a 

rape victim. 

(14)  

o  o  o  o  o  

I don't 

understand 

how a person 

who is raped 

would be 

upset. (15)  

o  o  o  o  o  

I can't 

understand 

how someone 

who has been 

raped can 

blame their 

partner and 

not take some 

of the 

responsibility. 

(16)  

o  o  o  o  o  

I can see how 

someone who 

had been 

raped would 

get upset at 

their rape 

trial. (17)  

o  o  o  o  o  
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I can feel the 

emotional 

torment a 

rape victim 

suffers when 

dealing with 

the police. 

(18)  

o  o  o  o  o  

 

 

End of Block: Empathy Towards Rape Victims 
 

Start of Block: Experience with sexual harassment/assault 

 

Q32 Have you ever been a victim of sexual harassment? 

o Yes  (1)  

o No  (2)  

 

 

 

Q33 Have you ever been a victim of sexual assault? 

o Yes  (1)  

o No  (2)  

 

End of Block: Experience with sexual harassment/assault 
 

Start of Block: End 

 

Q27 Thank you for participating in the survey!   

    

For more information on sexual assault and prevention services, please visit rainn.org or call 

800-656-4673 for the RAINN (Rape, Abuse, & Incest National Network) 24/7 hotline. 

 

End of Block: End 
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Appendix D 

Final Items from CFA to Represent the Counter-Sexualization Script 

We are interested in hearing what YOU think should be done in instances of sexual harassment. 

Sexual harassment occurs when individuals make unwelcome and inappropriate sexual remarks 

or physical advances in a workplace or professional environment. In these situations where 

women experience sexual harassment and men provoke it… 

1. Women should speak up. (microphone) 

2. It is important to hear women’s experiences if they do speak up. (microphone) 

3. People should listen to women’s stories. (microphone)  

4. The man should be held accountable no matter how small the accusation is. 

(accountability) 

5. The man should receive negative consequences. (accountability) 

Now, we are interested in hearing what YOU think should be done in instances of sexual 

assault. Sexual assault occurs with instances of sexual penetration or sexual touching done 

without the victim’s consent. In these situations where women experience sexual assault and men 

provoke it…  

6. It should be important to hear women’s experiences (microphone) 

7. Survivors should be listened to. (microphone) 

8. One should pay attention to the women’s experience. (microphone) 

9. The man should be immediately terminated if he is in a position of power. 

(accountability) 

Next, we are interested in hearing what YOU think should be done in instances of sexual 

objectification. Sexual objectification occurs when individuals primarily value others for their 
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sexual body parts, rather than their persona. In these situations where women are treated like sex 

objects and men provoke these behaviors… 

10. Women should speak up. (microphone) 

11. Women should speak up if they are uncomfortable with sexual objectification. 

(microphone) 

12. Women should be vocal about their discomfort. (microphone) 

13. The man should always receive negative consequences for his actions. (accountability) 

14. The man should be shamed. (accountability) 

15. The man should be punished. (accountability) 

With the topics of sexual harassment, assault, and objectification, we are interested in hearing 

what responsibilities you think society has. Please rate how much you agree with each statement. 

People should…  

16. Be open to knowing more about women’s experiences of sexual assault. (consciousness 

raising) 

17. Know right from wrong with sexual assault. (consciousness raising) 

18. Be allies to women who experience sexual harassment. (consciousness raising) 

19. Be educated on issues like sexual assault. (consciousness raising) 

20. Have an awareness of sexual assault. (consciousness raising) 

Note. Factor for each item is denoted in parentheses 
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Appendix E 

Sexualizing Lady Gaga Stimuli for Study 3 

 

 

 
 

Lady Gaga: Shows off sexy cleavage at Elle event 
Lady Gaga speaks at an Elle event wearing a sleeked back ponytail and a suit that showed off her 

breasts, saying she 'uses her body to attract people' 

 

The actress and singer caught many wandering eyes with her outfit choice that accentuated her 

breasts.  

 

In her speech at Elle’s Women in Hollywood event, she caught many wandering eyes with her 

cleavage and said that an oversized suit is the perfect way to feel and look sexy. She is well-

known for showing the sexiest sides to herself with her outfit choices.  

 

In an interview after her speech, she said that she chose to wear a suit to the event to show off 

her sexy side, yet also show a sophisticated side. 
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“In this suit, I feel and look so sexy. I love looking sexy. I think that every woman wants to feel 

and look sexy,” she said. Critics and journalists proclaim that Lady Gaga’s fame and success 

would never be possible without her sexuality invoked in her work and fashion choices. 

 

“After trying 10 or so dresses, I thought none of them were working for me because they did not 

accentuate my body the way I wanted them to. Then, I tried on the suit and was finally able to 

show off the part of my body that I really wanted to. 

 

“I put it on, and all eyes were on me. ‘You look absolutely stunning! Every woman in the world 

will want to put on this suit to look as good as you are looking now!’ said my stylist. 

 

“My breasts are one of my favorite body parts, so I really wanted to show them off tonight. I 

think women need to start thinking outside the box with how they can dress in an effort to 

present their most flattering parts of their body.”  

 

 

 
 

The stunning 32-year-old is well-known for her sexy outfit choices, and tonight was no 

exception. Gaga wanted to be consistent to her signature look as a sexual icon. 

 

'A sexual icon' 

Lady Gaga, who won the "Woman of the Year" award at Elle this past weekend, has been 

labeled a "sexual icon" for the ages, always being bold in her outfit choices that show the most 

sexual sides to herself. This event was no exception as Gaga accentuated her breasts with her 

suit.  

A well-deserved award indeed! Lady Gaga often has a say in her sexy outfits on and off the set. 

Whether it's her vacation attire or the red carpet, she always makes sure to keep her title as a 

sexual icon. Last month she was seen vacationing in Miami and flaunted her cleavage and 

derriere.  
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She posted a cleavage revealing snap of herself to her Instagram Tuesday, and one day later, 

Lady Gaga showed even more skin to her 26.6 million Instagram followers which garnered more 

than 12 million likes.  

 

The singer flaunted her pert derriere and her flat midriff in a gold bikini while in Miami. The 

Telephone artist wore a barely there chain link gold bikini top, which did little to hide her 

breasts.  

“One of my favorite tricks is I like to pair a risqué piece with white thong bikini bottoms.” Gaga 

revealed most of her backside as well as the intricate chain accent swimwear.  

She added a body chain around her hips with a sheet gold and black cover up and strappy heels. 

She layered on a sparking gold choker with large aviator sunglasses. 

It was nothing new to see Gaga take a spin on accentuating her body at the Elle event like she did 

in Miami.  

'It's all about knowing what the best features are of your body and going off that. That's typically 

how I style my clothing, depending on the event of course,' said Gaga. 

A well-deserved award for the sexual icon - Lady Gaga! She continues to show the world what it 

means to be a woman with her always flattering outfit choices.  

Follow us on Facebook, on Twitter @NewsWeek, or on Instagram at @newsweek. If you have a 

story suggestion email entertainment.news@newsweek.co. 
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Appendix F 

Sexualizing Beyoncé Stimuli for Study 3 

 
 

 

 

 
A look at Beyoncé’s sexual appeal as she accepts 

BET Award 

 
Beyoncé was recently honored with the 2020 BET Entertainer of the Year Award, wearing a 

jeweled necklace and a sexy corset that showed off her cleavage. She accepted the award by 

posting an acceptance video on her YouTube channel.  

 

We couldn’t help but notice her black corset, which was custom made to perfectly emphasize her 

breasts. Our fashion expert says that it is, “the most comfortable way to accentuate Beyoncé’s 

best body part – her breasts.”  
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In the past, Beyoncé has said, “Your self-worth starts with loving your body, and loving your 

body starts with looking and feeling sexy.” Looking sexy for her audience is definitely a priority 

for Beyoncé through her art.  

 

As Beyoncé’s music and persona have developed over the years, she continues to own, flaunt, 

and be proud of her sexuality (as she should!). She works every inch of her killer body in 

everything she does – her music videos and performances are no exception. As a result of her 

inspirational sexual appeal and sexuality, her fans glorify her as “Queen Bee.” 

 

In honor of her sexy corset during her BET acceptance speech, we decided to take a look back at 

two of her sexiest music videos that were mentioned when she was given the Humanitarian 

Award. These videos show off Beyoncé’s trademark curvy figure.  

 

 

 
 

 

1. Partition: A Tribute to Beyoncé’s Killer Bod 
 

At the top of our list is Beyoncé’s sexy music video for “Partition,” released in 2014. We have 

no words to explain the level of “sexy” this music video brings to the table – the way Beyoncé is 

able to move her body and show off the rights parts of it are mesmerizing!  

 

In the video, Queen Bey wears a white robe then strips down flaunting her curvaceous body. She 

then appears in sexy red stilettos and a trench coat that conveniently reveals her lacy-lingerie.  

 

According to Beyoncé’s stylist, the singer hand selected clothing to go along with the sexy music 

lyrics of “Partition,” including “hand prints and whip prints all on my ass.” 

 

“I feel my best self when I wear things that make me look sexy. When I look and feel sexy, I feel 

like I can do and get anything I want. And that was the goal with the “Partition” music video,” 

Beyoncé said.  

 



266 

 

 

The Partition music video has over 22 million views on YouTube. When asked why the 

“Partition” music video is so popular, Beyoncé said, “I think it’s a combination of things – I 

think people can never a good song mixed with the right body movements and sexy outfits that 

show off the right body parts.”  

 

2. Rocket: A Steamy and Sensual Dream Sequence 

 

 
 
In “Rocket,” we get two of our favorite things: Beyoncé in lingerie and Beyoncé’s bare body 

dancing seamlessly into bed. In the intimate music video, Beyoncé teases her viewers by slowly 

taking off her garments one at a time – leaving us all wanting more by the end of the music 

video.  

 

According to the video director, Beyoncé was on a strict diet and workout routine prior to 

filming the music video. It was a priority to Beyoncé to make sure her body was accentuated in 

all the right places, especially after becoming a new mom. 

 

Beyoncé said, “I felt so unattractive after giving birth to my baby. I decided to take matters into 

my own hands when I started to film the “Rocket” music video to get my body back in shape. 

Now, I feel my body is back where it used to be with this music video. I feel so sexy and like 

myself again.” 

 

Congratulations again to Beyoncé – the bootylicious queen of our time! We mere mortals can 

only hope to look as sexy as you one day.  

 
Follow us on Facebook, on Twitter @NewsWeek, or on Instagram at @newsweek. If you have a 

story suggestion email entertainment.news@newsweek.co. 
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Appendix G 

Sexualizing Mila Kunis Stimuli for Study 3 

 
 

 
 

Mila Kunis Named Esquire’s Sexiest Woman Alive 

 
Mila Kunis has a lot of talents – but if there’s one thing she’s famous and loved for it’s her 

undeniable sex appeal. Esquire took notice when the magazine honored her as the “Sexiest 

Woman Alive.”  
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In the new issue of Esquire, Kunis looks the best we have ever seen her. She poses completely 

topless in black leather pants, showing and proving to us that she indeed deserves the “Sexiest 

Woman Alive” crown.  

 

Kunis wrote: I’m so grateful for this honor. There’s truly nothing better to me than being called 

sexy, I feel my best when I look and feel sexy for others. I’ve always felt that women should 

strive to be their sexiest in order to get ahead and be their best selves. I’m just grateful people are 

starting to notice that about me!” 

 

As a grown-up, the sexy movie star and Ukraine native has had her fair share of sexy moments. 

As she’s grown older, we can’t help but notice that she gets sexier with each movie and 

photoshoot. So much so that it caught the eye of her former co-star turned husband, Ashton 

Kutcher.  

 

Now, Kunis hopes to inspire other women to be their sexiest selves. In her interview with 

Esquire, she talked about how she keeps her sexual appeal and physical looks a priority. 

Ultimately, she says that being sexy makes her feel like she’s living her best life. 

 

 
 

“I feel sexiest in my black lingerie”  
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Kunis is known for starring in a variety of sexy roles in movies, from Friends With Benefits to 

Black Swan. Whatever the role is, she makes sure to get her body in shape to look her best on the 

screen.  

 

As the “Sexiest Woman Alive,” Esquire asked Kunis what she does to look her best on the 

screen. Some of her tips included intense workouts for rock-hard abs, constant hair and makeup 

sessions, but one was something we were not expecting. 

 

“I feel sexiest in my black lingerie. I love showing off my body because I work hard for it. So 

when Esquire called me to be the sexiest woman alive, I knew I had to bring my favorite black 

lingerie as a statement and to live up to my title,” she said. 

 

We interviewed Kunis after her Esquire photoshoot and asked her how she stays so motivated to 

stay so fit throughout the years. 

 

Kunis replied: “It’s simple, really. When I look sexy, I feel like I am my best self. When I start to 

let myself go, I don’t get ready, or maybe I start to gain some weight, I just feel so badly about 

myself. I want to feel like I am my best, therefore I strive to stay sexy.”  
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“Women Need to Look Sexy” 
Kunis is well-known for her role in Friends With Benefits, where she showed off her sexy figure 

throughout the film. She plans on continuing to pursue these roles in an effort to keep her 

motivated to stay fit. 

 

“Coming out on all these films and always having to shoot nude scenes, and then doing 

photoshoots like these, I just know that keeps be focused on staying sexy,” Kunis said. 

 

In her interview with Esquire, Kunis articulates how important it is to stay sexy for women, 

especially in the Hollywood industry. She says this should transfer to all women even outside of 

Hollywood. “I think it’s hard sometimes for women to admit this, but it’s impossible for women 

to feel good if they don’t feel sexy.  

 

Kunis hopes to continue inspiring women as the “Sexiest Woman Alive” and spread her message 

across different roles in movies and photoshoots. We congratulate Mila on her recognition as our 

sexiest woman alive! We couldn’t think of a bigger honor.  

 

Follow us on Facebook, on Twitter @NewsWeek, or on Instagram at @newsweek. If you have a 

story suggestion email entertainment.news@newsweek.co. 
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Appendix H 

Counter-Sexualizing Lady GaGa Stimuli for Study 3 

 

 

 
 

Lady Gaga on assault: 'I want to take the power 

back' 
Lady Gaga has spoken out about the objectification of women in entertainment, saying she wants to 'take the power 

back' 

 

The Academy-award winning actress and singer recently spoke about her experience of sexual 

assault. 

In a powerful speech at Elle's Women in Hollywood event, she said the oversized suit she was 

wearing was a break away from her usual choice of outfit. She is well-known for breaking norms 

in Hollywood. 

In an interview after her speech, she said that she wanted the suit to represent her stand against 

female objectification and highlight her voice as an activist. 
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"In this suit, I felt like me today. In this suit, I felt the truth of who I am well up in my gut," she 

said. 

"After trying 10 or so dresses, with a sad feeling in my heart, that all that would matter was what 

I wore to this red carpet, I saw an oversized Marc Jacobs suit buried in the corner. 

"I put it on to a resounding view of eyes glaring at me in confusion. 'But the Rodarte was so 

beautiful!' 'But the Calvin Klein was so stunning on you!' Lots of questions.  

“This was an oversized men's suit made for a woman. Not a gown. And then I began to cry." 

 

 

The 32-year-old addressed her usual sexy look and why she wanted to make a change to her 

signature look. 

'Not just objects' 

“I tried on dress after dress today getting ready for this event, one tight corset after another, one 

heel after another, a diamond, a feather, thousands of beaded fabrics and the most beautiful silks 

in the world," she told the audience. 

"To be honest, I felt sick to my stomach. And I asked myself: What does it really mean to be a 

woman in Hollywood? We are not just objects to entertain the world. 

"We are not members of a giant beauty pageant meant to be pit against one another for the 

pleasure of the public. We women in Hollywood, we are voices." 
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The singer opened up about how, at the age of 19, she had been the victim of sexual assault by 

someone in the entertainment industry, but she went on to say she was "still not brave enough to 

say his name." 

"As a woman who was conditioned at a very young age to listen to what men told me to do, I 

decided today I wanted to take the power back. Today I wear the pants." 

Gaga also said she often finds herself unable to watch the news, and she is aghast at injustice she 

sees in the men who still run the entertainment business.  

She concluded that recent events from #MeToo made her decide it was time to be "empowered 

to be myself" and to "resist the standards of Hollywood, the standards of dressing to impress for 

men's pleasure." 

Gaga said in her speech that the sexual objectification of women in Hollywood will no longer be 

tolerated, and it's time for women to take their power back. She passionately spoke out saying 

that women have dealt with forms of sexual objectification like sexual harassment and sexual 

assault for far too long. And now, it’s time for change.  

A well-deserved award for the force to be reckoned with - Lady Gaga! Showing the world that 

women's voices are more powerful than their bodies.  

Follow us on Facebook, on Twitter @NewsWeek, or on Instagram at @newsweek. If you have a 

story suggestion email entertainment.news@newsweek.co. 

 

 

 

 

 

  



274 

 

 

Appendix I 

Counter-Sexualizing Beyoncé Stimuli for Study 3 

 
 

 

 
 

 

A look at Beyoncé’s feminist influence 

as she accepts BET Award 
 
Beyoncé was recently honored with the 2020 Humanitarian Award, saying how proud she was to 

receive such an award. She accepted the award by posting an acceptance video on her YouTube 

channel. 

 

In introducing the award, BET praised Beyoncé for standing up for women’s voices in her 

music. For her part, Beyoncé said that women have been objectified in the industry and beyond 

for far too long, and that it’s time to make a change and speak up about it.  

 

In the past, Beyoncé recalls being valued by her body and sexuality. Now, the singer says she 

wants to stand up against this treatment of women and pave the way for her daughters.  
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She said, “I think it’s time for us as a society to take a step back and listen to what women have 

to say. For decades we have been valued primarily based on our sexual appeal rather than our 

talents and traits. Because of this, so many women are sexually assaulted and harassed on a daily 

basis. We have different lived experiences than men. It’s time to become educated on that and 

encourage women to speak up.”  

 

In honor of her powerful speech, we decided to take a look back at two of her most powerful 

music videos standing up against the objectification of women that were mentioned when she 

was awarded the Humanitarian Award this year. These performances show off Beyoncé’s 

powerful voice advocating for feminism.  

 

1. Flawless: A Feminist Manifesto for 

all Women 
 

 
 

At the top of our list is Beyoncé’s powerful video for “Flawless,” released in 2014. We have no 

words to explain how empowering this music video is for all women. The feminism behind this 

music video should make all women stand up against any objectifying experiences they are 

uncomfortable with.  

 

In the video, Beyoncé’s message for girls and women is simple: You should stand up against any 

unfair and objectifying treatment.  

 

According to the creative director for the music video, Beyoncé wanted to use the video to 

explain what feminism means to her. She featured a poem by feminist writer Chimamanda Ngozi 

Adichie which read, “We shouldn’t teach girls to be valued by their sexuality, they should feel 
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powerful outside of what they look like and stand up against these expectations if they are 

uncomfortable.” 

 

When asked what her inspiration was for the “Flawless” music video, Beyoncé said: “I feel like 

my best self when I am powerful enough to say, ‘hey, this sexualization of women isn’t right. 

Girls and women should not be valued simply based on how sexy they are.’ I feel like I can do 

anything I want when I feel confident enough to speak out against these experiences. And that 

was the goal with the “Flawless” music video.”  

 

The Flawless music video has over 22 million views on YouTube,. When asked why the 

Flawless music video is so popular, Beyoncé said: “I think people, and society in general, are 

starting to realize that they need to listen to women’s frustrations about how they are treated as 

objects a lot of the time. And this message is so clearly invoked in this music video.”  

 

2. Pretty Hurts: Speaking Up Against 

Objectification  
 

 
 

In “Pretty Hurts,” we get two of our favorite things: Beyoncé once again speaking out against 

the sexual societal standards of women and the visual story being told in a music video. In the 

powerful music video, Beyoncé sings about how girls and women are trained to be pretty and 

sexy and how these expectations are emphasized by the nation.  

According to the director, Beyoncé was adamant on showing the audience what the effects of 

such high sexual standards can be on women. In the music video, Beyoncé shows her audience 

some of these consequences, like depression and body image issues.  
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Beyoncé said: “It can be exhausting to constantly feel like you have to look perfect at all times. I 

decided to take matters into my own hands and tell the story as to how this is not how women 

should be treated because it’s so unhealthy for us. Now, I feel like society needs to take 

responsibility and stop this.” 

Congratulations again to Beyoncé – the empowering female activist of our time! We can only 

hope that society takes notice to the empowering messages against female objectification in your 

art.  

Follow us on Facebook, on Twitter @NewsWeek, or on Instagram at @newsweek. If you have a 

story suggestion email entertainment.news@newsweek.co. 
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Appendix J 

Counter-Sexualizing Mila Kunis Stimuli for Study 3 

 
 

 

 
 

 

Mila Kunis Stands Up Against the Sexual 

Objectification of Women 
 

Mila Kunis has been in the Hollywood Industry since she was 14 years old. Now, in her 30’s, 

Kunis opened up about her objectifying experiences as a woman in Hollywood.  

 

Kunis recently published a detailed article in Esquire, sharing her own experience about when 

she stood up to a producer because she didn’t want to pose semi-nude in a shoot. She was told 

her career would end if she didn’t do what he wanted. She wrote that this was her breaking point.  
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Kunis wrote: “’You’ll never work in this town again’ is what the producer threatened. I was no 

longer willing to objectify myself, which is something women are so often trained to do. I was 

livid, I felt objectified, and for the first time I said no. What the producer may never realize is 

that he spoke aloud the exact fear every woman feels about the pressure to objectify themselves.” 

 

Kunis even recalled moments of sexual harassment in the workplace, saying that women are 

conditioned to “play by the rules of the boy’s club.”  

 

Now, Kunis says she’s had enough and writes, “all women should speak against these 

experiences, people should be willing to listen, perpetrators should be punished, and society 

should educate themselves on these hardships women face.” 

 

 
 

“Women Cannot Be Silenced Anymore” 
 

Shortly after the article was published, Kunis was named “Woman of the Year” by Harvard 

University. Harvard honored Kunis with a parade commemorating her powerful voice that stands 

up against the objectification of women.  

 

At the event, Kunis gave a speech in which she said that we are living in a moment where 

women cannot be silenced anymore and that being complicit in the matter is not acceptable 

anymore.  
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“It used to be so natural to just let people sexualize you simply because you’re a woman in this 

industry. We as a collective society need to come together and realize this is unacceptable. We 

need to do it for our future generations and for a better tomorrow,” she said.  

 

We interviewed Kunis after her speech and asked her, “Why now? Why are things starting to 

change in regard to the objectification of women?”  

 

Kunis replied: “I truly believe there has been a reckoning to where we cannot ignore the 

hardships women face. For decades, women have experienced acts of sexism ranging from subtle 

forms of sexual harassment in the workplace to sexual assault. It’s just gotten to the point that 

people are starting to listen to women’s stories.” 

 

 

 
 

 

“One in 5 college women are sexually 

assaulted” 
 

Kunis plans on continuing her activism in the fight against the objectification of women. Just last 

month, she visited the University of Pennsylvania to bring awareness to the prevalence of sexual 

assault in college campuses.  

 

“One in 5 college women are sexually assaulted. We need to be effective bystanders and allies to 

end the objectification of women,” Kunis said.  
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In her speech, Kunis argued that it’s time we do something about the sexual objectification of 

women. Whether that be in the Hollywood Industry, the workplace, or college campuses, Kunis 

says there seems to be a responsibility to stop these instances, stop being complicit, and be an 

ally instead. 

 

Kunis hopes to visit other college campuses to spread her message across the nation. She says 

this is just the beginning of her newfound passion of being a voice against the objectification of 

women.  

 

Follow us on Facebook, on Twitter @NewsWeek, or on Instagram at @newsweek. If you have a 

story suggestion email entertainment.news@newsweek.co. 
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Appendix K 

Neutral Lady Gaga Stimuli for Study 3 

 

 
Lady Gaga: Speaks at women in Hollywood event 

Lady Gaga spoke at the event for women in Hollywood promoting her new movie, A Star is Born, saying 

that working as an actress is a dream come true 

 

The actress and singer recently attended a Hollywood event and spoke about her 

recent projects. 

In a speech at the event, she said that working on the movie, A Star is Born, was a 

'dream come true' and only the beginning for her career. She is well-known for being 

a pop star. 

In an interview at the Hollywood event, she said that she still wants to continue both 

singing and acting and may even consider Broadway in the near future. 

"I have always been attracted to the idea of broadway. I feel like it would be the best 

of both worlds," she said. 
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"After singing and dancing for so many years, I just felt like I needed to pursue my 

acting career full-force, that's when Bradley Cooper came in and invited me to 

audition for the movie. 

"I immediately said yes because I was so drawn to the story for A Star is Born," she 

said. 

"My character, Ally, is an insecure young woman with an amazing voice. My job as 

an actress was to really make Ally shine through. This challenged me, but I gained so 

much from it." 

 

 
 

The 32-year-old said that the movie had been in the works for years. Gaga took an 

active part in writing songs for the soundtrack.  
 

'It just came naturally to me' 

'When I wrote the songs for the soundtrack, it just came naturally to me. Being in a room with 

my team really inspired me to take on the role of Ally through my song-writing," said Gaga. The 

singer worked with five music executives to compile the final songs from the soundtrack.  

One of the most popular songs from the album - Shallow - has already garnered attention, taking 

the top spot on iTunes upon its release.  

Gaga hopes this is simply the beginning of a newfound acting career, and hinted that the idea of 

starring on Broadway is appealing to her. "Since I was a little girl, I always dreamt of combining 

both singing and acting on a Broadway stage.” 
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The singer opened up about how, at the age of 15, she started to get involved with 

musicals in New York City. She put that on pause when opportunities came her way 

as a singer. 

"That's what I loved about playing Ally in the movie. It gave me the opportunity to do 

the two things I love - sing and act. It came so naturally to me and I can't wait to keep 

moving forward in this direction." 

Gaga also said she finds herself in the studio working on her new album as of lately. 

She's hoping to have a release date later this year. 

She concluded that she feels inspired to showcase a new side to herself in the album 

that brings together several artists for collaborations, and input from the top 

executives in the industry.  

Gaga said in her speech that she wants to encourage more collaborations in 

Hollywood, and that it's time to get inspired from one another. 

It was great to catch up with the singer and actress - Lady Gaga! We cannot wait to 

hear what projects she comes up with next. 

Follow us on Facebook, on Twitter @NewsWeek, or on Instagram at @newsweek. If you have a 

story suggestion email entertainment.news@newsweek.co. 
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Appendix L 

Neutral Beyoncé Stimuli for Study 3 

 
 

 
 

Beyoncé releases new Adidas X Ivy Park 

collection  
 

Beyoncé is known for many things – she is a singer, performer, actress, and now she is 

partnering up with Adidas as the new co-founder of Ivy Park, an active wear and stylish brand 

made for people who are looking for comfort and style. 

 

Our fashion experts decided to review the new clothing line of Beyoncé’s signature pieces so our 

readers can get a glimpse of what Beyoncé is up to.  

 

In the past, Beyoncé has said, “I like to be comfortable with my clothing choices, but I also like 

to consider what is trendy and stylish.” We can concur that her new items in Adidas X Ivy Park 

do just that! 

 

The assortment of Adidas X Ivy Park includes a blend of track suits, cycling shorts, 

asymmetrical dresses, sweatpants, and T-shirts. For this reason, the line may appeal to those 
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whose sense of style coincides with the likes of street style. The brand includes a range of cream, 

off white, maroon, and orange garments. 

 

Following its release earlier this year, the collection sold out within minutes, leaving fans in 

anticipation for the next restock. While customers waited for their chances to score these pieces, 

they may have come across a number of celebrities praising the brand. Here are two of our 

favorite pieces! 

 

 
 

1. The Sweatshirt: Dress it up or dress 

it down 
 

At the top of our list is “The Sweatshirt,” perfectly built for either a cozy night in or you can 

easily dress it up for a night on the town. Beyoncé says she likes to use the sweatshirt for 

workouts but also sports the sweatshirt for lounging.  

 

The singer has taken athleisure to a whole new level with signature pieces like the sweatshirt. 

The sleeves are perfectly made to wear down or scrunch up for warmer days.  

 

If there is one word to best describe the hoodie, it would be comfort.  

 

According to a close source, Beyoncé hand-selected soft French terry materials for the 

sweatshirt. We recommend using this as the go-to hoodie for airport or even loungewear.  

 

“My team has worked hard with the Adidas team in bringing my vision for the perfect sweatshirt 

to life for this collection, and I am grateful and proud. From the fit to the color, I wanted to 

design and re-imagine the perfect sweatshirt,” Beyoncé said.  

 

The sweatshirt is sold out already, which is not surprising because it is a standout from her 

collection. When asked why the Sweatshirt is so popular, Beyoncé said, “I think it’s a staple 
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piece everyone needs in their closet – I think people want to be comfortable yet stylish. That’s 

the great thing about this sweatshirt, it gives you the best of both worlds.” 

 

2. The Bucket Hat: Elevate Any 

Outfit Instantaneously  
 

 
 

 

What’s the perfect accessory to bring any outfit together? Well, that would be Beyoncé’s 

signature accessory piece in the collection: the Bucket Hat. Among all the pieces for Adidas X 

Ivy Park, the bucket hat is tailored to match a variety of different outfits.  

 

According to the creative director for the Adidas X Ivy Park photoshoot, Beyoncé was adamant 

on including a bucket hat to her athleisure collection as a way to remember the trend from the 

90’s. She especially remembers sporting the bucket hat during her teenage years. 

 

Beyoncé said: “Bucket hats just remind me of my adolescence. I decided to include a bucket hat 

in my collection as a way to remember those days but also because I think they can bring any 

outfit together. The best part is that I designed them to perfectly match a variety of pieces form 

the collection.” 

 

For more signature pieces from the Adidas X Ivy Park collection, you can visit the Adidas 

website. According to our sources, we should expect a restock later this year just in time for the 

holidays.   
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Follow us on Facebook, on Twitter @NewsWeek, or on Instagram at @newsweek. If you have a 

story suggestion email entertainment.news@newsweek.co. 
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Appendix M 

Neutral Mila Kunis Stimuli for Study 3 

 
 

 
Mila Kunis to embark on more comedy 

films 
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Mila Kunis has been in the Hollywood Industry since she was 14 years old. From starting out as 

Jackie on That 70’s Show to starring turns in Friends With Benefits and award-winning Black 

Swan, Kunis has become a household name. Now, Kunis has announced that she plans to stick 

within the genre of comedy for the near future, saying it has always been her true passion.  

 

Kunis said: “Ever since I was a kid, I’ve always loved to make people laugh. That’s what 

attracted me so much to star in That 70’s Show. I decided to explore a few other options and 

pursued opportunities that allowed me to challenge myself in different roles that were more 

serious or romantic. But I just want to go back to comedy for now, because it’s what makes me 

happy and satisfied in my job.” 

 

Indeed, Kunis recalled moments of how challenging it could be to take on these serious roles, 

saying that it only made her a “better and more prepared actress.” 

 

Now, Kunis is ready to jump back in the genre of comedy and hopes to become, “a household 

name in comedy – both television in film – which can allow me to hopefully produce and write 

my own comedy productions one day.” 

 

 
 

“Making People Laugh Gives Me 

Adrenaline” 
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Kunis began her movie career with comedy when filming the movie, Ted. The film allowed her 

to star in a comedic film alongside comic Mark Wahlberg. But Kunis shared with us that she 

wanted to play a central role in the comedic scenes. 

 

Kunis decided to pursue roles that allowed her to spark the laughter in films, saying that it felt 

like it was time to get back into the type of character she had in That 70’s Show.  

 

“Making people laugh gives me adrenaline. And this is something I hadn’t done for such a long 

time. So I started looking into a few scripts and I came across Bad Moms. I was immediately 

hooked with the script. It was hilarious!” she said. 

 

We interviewed Kunis after her premiere for Bad Moms and asked her, “Why now? Why are you 

starting to dip your foot back into the world of comedy in film?” 

 

Kunis replied: “I feel like after all these years, I was finally able to gain experiences as an actress 

that taught me a lot of valuable lessons. It’s through these experiences that I discovered how 

underestimated it is to be a comedic actor. Making people laugh is not easy! It’s a challenge that 

I very much enjoy.” 

 

 

 
 

“The World is My Oyster” 
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Kunis plans on continuing her calling and passion for comedy. She already filmed and released 

Bad Moms Christmas, and most recently starred alongside Kate McKinnon in The Spy Who 

Dumped Me.  

 

“It has been such an honor to work alongside such incredible comedic actors. I have learned so 

much just by watching their techniques in their acting,” Kunis said.  

 

When we asked Kunis what’s next, she said she hopes to experiment more with writing and 

producing films and television programs, saying that “the world is my oyster.” She wants to be 

sure to get as much experience as an actress in the world of comedy before she is able to create a 

few passion projects she has lined up. 

 

Kunis hopes to start meeting with potential partners in producing and writing soon. She says this 

is just the beginning of her passion in the world of comedy and wants to continue to make people 

laugh throughout her career.  

 

Follow us on Facebook, on Twitter @NewsWeek, or on Instagram at @newsweek. If you have a 

story suggestion email entertainment.news@newsweek.co. 
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Appendix N 

Post-Test Survey Flow for Study 3 
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Appendix O 

Qualtrics Survey for Study 3 Pre-Test 

 

Q2 We are interested in hearing what YOU think should be done in instances of sexual 

harassment. Sexual harassment occurs when individuals make unwelcome and inappropriate 

sexual remarks or physical advances in a workplace or professional environment.   

    

In these situations where women experience sexual harassment and men provoke it... 

 

Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree 

(7) 

Women 

should speak 

up. (1)  
o  o  o  o  o  o  o  

It is important 

to hear 

women's 

experiences if 

they do speak 

up. (2)  

o  o  o  o  o  o  o  

People should 

listen to 

women's 

stories. (3)  
o  o  o  o  o  o  o  

The man 

should be 

held 

accountable 

no matter 

how small the 

accusation is. 

(6)  

o  o  o  o  o  o  o  

The man 

should 

receive 

negative 

consequences. 

(7)  

o  o  o  o  o  o  o  
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Page Break  
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Q15 Now, we are interested in hearing what YOU think should be done in instances of sexual 

assault. Sexual assault occurs with instances of sexual penetration or sexual touching done 

without the victim's consent.   
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In these situations where women experience sexual assault and men provoke it... 
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Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree (7) 

It should be 

important to 

hear 

women's 

experiences. 

(2)  

o  o  o  o  o  o  o  

Survivors 

should be 

listened to. 

(3)  
o  o  o  o  o  o  o  

One should 

pay 

attention to 

the woman's 

experience. 

(4)  

o  o  o  o  o  o  o  

This is an 

attention 

check. It 

lets us know 

if you are 

carefully 

and 

honestly 

answering 

each 

question. 

Please 

select 

"agree" (6)  

o  o  o  o  o  o  o  

The man 

should be 

immediately 

terminated 

if he is in a 

position of 

power. (5)  

o  o  o  o  o  o  o  
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Page Break  

  



300 

 

 

 

Q16 Next, we are interested in hearing what YOU think should be done in instances of sexual 

objectification. Sexual objectification occurs when individuals primarily value others for their 

sexual body parts, rather than their true and authentic selves.   

    

In these situations where women are treated like sex objects and men provoke these behaviors... 

 

Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree 

(7) 

Women 

should speak 

up. (1)  
o  o  o  o  o  o  o  

Women 

should speak 

up if they are 

uncomfortable 

with sexual 

objectification. 

(2)  

o  o  o  o  o  o  o  

Women 

should be 

vocal about 

their 

discomfort. (3)  

o  o  o  o  o  o  o  

The man 

should always 

receive 

negative 

consequences 

for his actions. 

(5)  

o  o  o  o  o  o  o  

The man 

should be 

shamed. (6)  
o  o  o  o  o  o  o  

The man 

should be 

punished. (7)  
o  o  o  o  o  o  o  
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Page Break  
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Q17 With the topics of sexual harassment, assault, and objectification against women, we are 

interested in hearing what responsibilities you think society has. Please rate how much you agree 

with each statement.  

 

 

People should... 

 

Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree (7) 

Be open to 

knowing 

more about 

women's 

experiences 

of sexual 

assault. (1)  

o  o  o  o  o  o  o  

Know right 

from wrong 

with sexual 

assault. (2)  
o  o  o  o  o  o  o  

Be allies to 

women 

who 

experience 

sexual 

harassment. 

(3)  

o  o  o  o  o  o  o  

Be 

educated 

on issues 

like sexual 

assault. (4)  

o  o  o  o  o  o  o  

Have an 

awareness 

of sexual 

assault. (5)  
o  o  o  o  o  o  o  

 

 

End of Block: Counter-Sexualization Script (includes 1 attention check) 
 



303 

 

 

Start of Block: Demographics 

 

Q3 What is your age? 

________________________________________________________________ 

 

 

 

Q5 What is your grade level? 

o Freshman  (1)  

o Sophore  (2)  

o Junior  (3)  

o Senior  (4)  

 

 

 

Q6 Are you in a fraternity or sorority? 

o Yes  (1)  

o No  (2)  
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Q7 How would you describe your race/ethnic background? Please check all that apply. 

▢ White  (1)  

▢ Black or African American  (2)  

▢ American Indian or Alaska Native  (3)  

▢ Asian  (4)  

▢ Native Hawaiian or Pacific Islander  (5)  

▢ Hispanic or LatinX  (6)  

▢ Other (please specify)  (7) 

________________________________________________ 

 

 

 

Q8 What is your relationship status? 

o Single  (1)  

o Casual relationship  (2)  

o Committed relationship  (3)  

o Engaged  (4)  

o Married  (5)  

o Seperated/Divorced  (6)  

o Widowed  (7)  

o Other  (8)  
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Q9 How religious are you? 

o Not at all  (1)  

o A little  (2)  

o Somewhat  (3)  

o Religious  (4)  

o Very religious  (5)  

 

 

 

Q10 How often to you attend religious services? (like church or temple) 

o Never  (1)  

o Rarely  (2)  

o Sometimes  (3)  

o Often  (4)  

o All the time  (5)  

 

 

 

Q11 How often do you pray? 

o Never  (1)  

o Rarely  (2)  

o Sometimes  (3)  

o Often  (4)  

o All the time  (5)  

 

 

 



306 

 

 

Q12 What is your sexual orientation? 

o Heterosexual  (1)  

o Homosexual/Gay/Lesbian  (2)  

o Bisexual/Pansexual  (3)  

o Asexual  (4)  

o Questioning  (5)  

o Other  (6)  

 

 

 

Q13 How much do you agree with this statement? "I identify as a feminist." 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  

 

 

 
 

Start of Block: End 

 

Q14 Thank you for participating in the first part of this survey! 

 

 

We will contact you in 1 week for you to complete the second part of the survey. Please be 

attentive to your email.  
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If you have any questions, please contact the principal researcher: Larissa Terán, 

larissateran@email.arizona.edu 

 

End of Block: End 
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Appendix P 

 

Qualtrics Survey for Study 3 Post-Test 

 

Thank you for participating in the second part of this study! Our research team is interested in 

your evaluations of news stories published within the last 5 years. We are interested in how these 

stories appeal to a college student demographic. 

  

In this survey, you are first asked to evaluate some of these news stories. There are a total of 2 

stories. Each story will be made available to you for 3 minutes. The survey will keep you on each 

news story for 3 minutes. You can advance to the next page of the survey AFTER the 3-minute 

observation. 

  

Please read the story carefully, because subsequent questions will ask about your memories 

regarding the news articles and your opinions about it.  

 

End of Block: Stimuli Intro 
 

Start of Block: Stim 1 (sex Beyonce/countersex Gaga) 

 

Q43     

 

 

 

Q42 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

 

Page Break  

Q23    

 

 

 

Q41 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

End of Block: Stim 1 (sex Beyonce/countersex Gaga) 
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Start of Block: Stim 2 (sex Gaga/countersex Beyonce) 

 

Q24    

 

 

 

Q44 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

 

Page Break  

Q25     

 

 

 

Q45 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

End of Block: Stim 2 (sex Gaga/countersex Beyonce 
 

Start of Block: Stim 3 (countersex Gaga/sex Beyonce) 

 

Q26    

 

 

 

Q46 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

 

Page Break  

Q27    

 



310 

 

 

 

 

Q47 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

End of Block: Stim 3 (countersex Gaga/sex Beyonce) 
 

Start of Block: Stim 4 (countersex Beyonce/sex Gaga) 

 

Q28     

 

 

 

Q48 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

 

Page Break  

Q29    

 

 

 

Q49 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

End of Block: Stim 4 (countersex Beyonce/sex Gaga) 
 

Start of Block: Stim 5 (neutral Beyonce/countersex Gaga 

 

Q30    
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Q50 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

 

Page Break  

Q31    

 

 

 

Q51 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

End of Block: Stim 5 (neutral Beyonce/countersex Gaga 
 

Start of Block: Stim 6 (neutral Gaga/countersex Beyonce) 

 

Q32    

 

 

 

Q52 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

 

Page Break  

Q33    
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Q53 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

End of Block: Stim 6 (neutral Gaga/countersex Beyonce) 
 

Start of Block: Stim 7 (sex Gaga/neutral Beyonce) 

 

Q34    

 

 

 

Q54 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

 

Page Break  

Q35    

 

 

 

Q55 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

End of Block: Stim 7 (sex Gaga/neutral Beyonce) 
 

Start of Block: Stim 8 (Beyonce sex/neutral Gaga) 

 

Q36    
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Q56 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

 

Page Break  

Q37    

 

 

 

Q57 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

End of Block: Stim 8 (Beyonce sex/neutral Gaga) 
 

Start of Block: Stim 9 (neutral Gaga/neutral Beyonce) 

 

Q38    

 

 

 

Q58 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

 

Page Break  

Q39    
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Q59 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

End of Block: Stim 9 (neutral Gaga/neutral Beyonce) 
 

Start of Block: Counterarguing 

Q24  

Now that you have finished reading the news stories, we are interested in your perceptions of the 

published articles you just read.   

    

In the boxes below, please list all the thoughts that came to mind while you read the previous 

news articles about female celebrities. List each thought separately using a different numbered 

box. Please write all the thoughts you had no matter how silly they might seem. You may also 

have fewer thoughts than boxes, that's fine too. Don't worry about grammar and punctuation.     

    

Please note, the "next" button to advance to the next page of the survey will not appear until you 

are done typing in your thoughts. 

o Thought #1  (1) ________________________________________________ 

o Thought #2  (2) ________________________________________________ 

o Thought #3  (3) ________________________________________________ 

o Thought #4  (4) ________________________________________________ 

o Thought #5  (5) ________________________________________________ 

o Thought #6  (6) ________________________________________________ 

o Thought #7  (7) ________________________________________________ 

o Thought #8  (8) ________________________________________________ 

o Thought #9  (9) ________________________________________________ 

o Thought #10  (10) ________________________________________________ 
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Q61 Timing 

First Click  (1) 

Last Click  (2) 

Page Submit  (3) 

Click Count  (4) 

 

 

Page Break  

 

Q27 Please rate whether each of the previous thoughts you listed was negative, neutral, or 

positive. 

 Negative (1) Neutral (2) Positive (3) 

${Q24/ChoiceTextEntryValue/1} 

(1)  o  o  o  
${Q24/ChoiceTextEntryValue/2} 

(2)  o  o  o  
${Q24/ChoiceTextEntryValue/3} 

(3)  o  o  o  
${Q24/ChoiceTextEntryValue/4} 

(4)  o  o  o  
${Q24/ChoiceTextEntryValue/5} 

(5)  o  o  o  
${Q24/ChoiceTextEntryValue/6} 

(7)  o  o  o  
${Q24/ChoiceTextEntryValue/7} 

(8)  o  o  o  
${Q24/ChoiceTextEntryValue/8} 

(9)  o  o  o  
${Q24/ChoiceTextEntryValue/9} 

(10)  o  o  o  
${Q24/ChoiceTextEntryValue/10} 

(11)  o  o  o  
 

 

 

Page Break  
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Q30 Please rate whether each of the previous thoughts you listed was relevant or irrelevant to the 

message you read about the female celebrity.  

 Relevant (1) Irrelevant (2) 

${Q24/ChoiceTextEntryValue/1} 

(1)  o  o  
${Q24/ChoiceTextEntryValue/2} 

(2)  o  o  
${Q24/ChoiceTextEntryValue/3} 

(3)  o  o  
${Q24/ChoiceTextEntryValue/4} 

(4)  o  o  
${Q24/ChoiceTextEntryValue/5} 

(5)  o  o  
${Q24/ChoiceTextEntryValue/6} 

(6)  o  o  
${Q24/ChoiceTextEntryValue/7} 

(7)  o  o  
${Q24/ChoiceTextEntryValue/8} 

(8)  o  o  
${Q24/ChoiceTextEntryValue/9} 

(9)  o  o  
${Q24/ChoiceTextEntryValue/10} 

(10)  o  o  
 

 

End of Block: Counterarguing 
 

Start of Block: Psychological discomfort 
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Q4 We are interested in knowing how you feel in this moment after reading the news articles 

about female celebrities. Please read each adjective carefully and rate the level to which you are 

currently feeling in that way.  

 

Does not 

apply at 

all (1) 

Does not 

apply (2) 

Somewhat 

does not 

apply (3) 

Somewhat 

applies (4) 

Applies 

(5) 

Applies 

very much 

(6) 

Negative (1)  o  o  o  o  o  o  
Concerned (2)  o  o  o  o  o  o  
Frustrated (3)  o  o  o  o  o  o  

Tense (4)  o  o  o  o  o  o  
Distressed (5)  o  o  o  o  o  o  
Anxious (6)  o  o  o  o  o  o  
Bothered (7)  o  o  o  o  o  o  
Uneasy (8)  o  o  o  o  o  o  

Uncomfortable 

(9)  o  o  o  o  o  o  
 

 

End of Block: Psychological discomfort 
 

Start of Block: Neglectful feelings towards the self 
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Q5 Please read each adjective carefully and rate the level to which you are currently feeling in 

that way after reading the news articles about female celebrities. 

 

Does not 

apply at 

all (1) 

Does not 

apply (2) 

Somewhat 

does not 

apply (3) 

Somewhat 

applies (4) 

Applies 

(5) 

Applies 

very much 

(6) 

Angry at 

myself (1)  o  o  o  o  o  o  
Guilty (2)  o  o  o  o  o  o  

Embarrassed 

(3)  o  o  o  o  o  o  
Annoyed 

with myself 

(4)  
o  o  o  o  o  o  

Regretful (5)  o  o  o  o  o  o  
Disappointed 

with myself 

(6)  
o  o  o  o  o  o  

Disgusted 

with myself 

(7)  
o  o  o  o  o  o  

Shameful (8)  o  o  o  o  o  o  
Self-critical 

(9)  o  o  o  o  o  o  
 

 

End of Block: Neglectful feelings towards the self 
 

Start of Block: Counter-Sexualization Script (include attention check) 

 

Q62 Now, the next few questions will ask about your opinions regarding sexuality. 

 

 

Page Break  
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Q11  

We are interested in hearing what YOU think should be done in instances of sexual harassment. 

Sexual harassment occurs when individuals make unwelcome and inappropriate sexual remarks 

or physical advances in a workplace or professional environment.  

  

In these situations where women experience sexual harassment and men provoke it... 

 

Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree 

(7) 

Women 

should speak 

up. (1)  
o  o  o  o  o  o  o  

It is important 

to hear 

women's 

experiences if 

they do speak 

up. (2)  

o  o  o  o  o  o  o  

People should 

listen to 

women's 

stories. (3)  
o  o  o  o  o  o  o  

The man 

should be 

held 

accountable 

no matter 

how small the 

accusation is. 

(4)  

o  o  o  o  o  o  o  

The man 

should 

receive 

negative 

consequences. 

(5)  

o  o  o  o  o  o  o  
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Page Break  

Q12 Now, we are interested in hearing what YOU think should be done in instances of sexual 

assault. Sexual assault occurs with instances of sexual penetration or sexual touching done 

without the victim's consent.  

  

In these situations where women experience sexual assault and men provoke it... 

 

Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree (7) 

It should be 

important to 

hear 

women's 

experiences. 

(1)  

o  o  o  o  o  o  o  

Survivors 

should be 

listened to. 

(2)  
o  o  o  o  o  o  o  

One should 

pay 

attention to 

the woman's 

experience. 

(3)  

o  o  o  o  o  o  o  

The man 

should be 

immediately 

terminated 

if he is in a 

position of 

power. (4)  

o  o  o  o  o  o  o  

 

 

 

Page Break  
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Q13 Next, we are interested in hearing what YOU think should be done in instances of sexual 

objectification. Sexual objectification occurs when individuals primarily value others for their 

sexual body parts, rather than their persona.  

  

In these situations where women are treated like sex objects and men provoke these behaviors... 

 

Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree 

(7) 

Women 

should speak 

up. (1)  
o  o  o  o  o  o  o  

Women 

should speak 

up if they are 

uncomfortable 

with sexual 

objectification. 

(2)  

o  o  o  o  o  o  o  

Women 

should be 

vocal about 

their 

discomfort. (3)  

o  o  o  o  o  o  o  

The man 

should always 

receive 

negative 

consequences 

for his actions. 

(4)  

o  o  o  o  o  o  o  

The man 

should be 

shamed. (5)  
o  o  o  o  o  o  o  

The man 

should be 

punished. (6)  
o  o  o  o  o  o  o  
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Q14 With the topics of sexual harassment, assault, and objectification against women, we are 

interested in hearing what responsibilities you think society has. Please rate how much you agree 

with each statement.  

 

People should... 



323 

 

 

 

Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree (7) 

Be open to 

knowing 

more about 

women's 

experiences 

of sexual 

assault. (1)  

o  o  o  o  o  o  o  

Know right 

from wrong 

with sexual 

assault. (2)  
o  o  o  o  o  o  o  

Be allies to 

women 

who 

experience 

sexual 

harassment. 

(3)  

o  o  o  o  o  o  o  

This is an 

attention 

check 

question. 

Please 

select 

"agree" to 

ensure you 

are 

carefully 

reading 

each 

question. 

(6)  

o  o  o  o  o  o  o  

Be 

educated 

on issues 

like sexual 

assault. (4)  

o  o  o  o  o  o  o  
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Have an 

awareness 

of sexual 

assault. (5)  
o  o  o  o  o  o  o  

 

 

End of Block: Counter-Sexualization Script (include attention check) 
 

Start of Block: Rape myth acceptance 

Q6  

Almost there! These next few questions will ask about your opinions regarding sexual assault. If 

you are uncomfortable at any moment, you may exit out of the survey.  

 

Please read each statement and indicate how much you agree with it.  
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Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree (7) 

A woman 

who goes to 

the home or 

apartment of 

a man on 

their first date 

implies that 

she is willing 

to have sex. 

(1)  

o  o  o  o  o  o  o  

Any female 

can get raped. 

(2)  
o  o  o  o  o  o  o  

One reason 

that women 

falsely report 

rape is that 

they 

frequently 

have a need 

to call 

attention to 

themselves. 

(3)  

o  o  o  o  o  o  o  

Any healthy 

woman can 

successfully 

resist a rapist 

if she really 

wants to. (4)  

o  o  o  o  o  o  o  
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When women 

go around 

braless or 

wearing short 

skirts and 

tight tops, 

they are just 

asking for 

trouble. (5)  

o  o  o  o  o  o  o  

In the 

majority of 

rapes, the 

victim is 

promiscuous. 

(6)  

o  o  o  o  o  o  o  

If a girl 

engaged in 

necking or 

petting and 

she lets things 

get out of 

hand, it is her 

own fault if 

her partner 

forces sex on 

her. (7)  

o  o  o  o  o  o  o  

Women who 

get raped 

while 

hitchhiking 

get what they 

deserve. (8)  

o  o  o  o  o  o  o  

A woman 

who is stuck-

up and thinks 

she is too 

good to talk 

to guys on the 

street 

deserves to be 

taught a 

lesson. (9)  

o  o  o  o  o  o  o  
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Many women 

have an 

unconscious 

wish to be 

raped, and 

may then 

unconsciously 

set up a 

situation in 

which they 

are likely to 

be attacked. 

(10)  

o  o  o  o  o  o  o  

In the 

majority of 

rapes, the 

victim has a 

bad 

reputation. 

(12)  

o  o  o  o  o  o  o  

 

 

End of Block: Rape myth acceptance 
 

Start of Block: Sexual harassment 

Q7 In this next section, please read the following statements and mark how much you agree with 

them. 
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Strongly 

disagree (1) 

Somewhat 

disagree (2) 

Neither agree 

nor disagree 

(3) 

Somewhat 

agree (4) 

Strongly 

agree (5) 

Most women 

who are 

sexually 

insulted by a 

man provoke 

his behavior 

by the way 

they talk, act, 

or dress. (1)  

o  o  o  o  o  

An attractive 

woman has to 

expect sexual 

advances and 

should learn 

how to 

handle them. 

(2)  

o  o  o  o  o  

Most men are 

sexually 

teased by 

many of the 

women with 

whom they 

interact on 

the job or at 

school. (3)  

o  o  o  o  o  

A man must 

learn to 

understand 

that a 

woman's "no" 

to his sexual 

advances 

really means 

"no." (4)  

o  o  o  o  o  
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Uninvited 

sexual 

attention by 

men to 

women 

students or 

employees 

helps to keep 

women in 

their place. 

(5)  

o  o  o  o  o  

It is only 

natural for a 

woman to use 

her sexuality 

as a way of 

getting ahead 

in school or 

at work. (6)  

o  o  o  o  o  

An attractive 

man has to 

expect sexual 

advances and 

should learn 

how to 

handle them. 

(7)  

o  o  o  o  o  

This is 

another 

attention 

check 

question. It 

let's us know 

if you are 

paying 

attention. 

Please select 

"somewhat 

agree." (12)  

o  o  o  o  o  
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I believe that 

sexual 

intimidation 

is a serious 

social 

problem. (8)  

o  o  o  o  o  

It is only 

natural for a 

man to make 

sexual 

advances to a 

woman he 

finds 

attractive. (9)  

o  o  o  o  o  

Innocent 

flirtations 

make the 

work day or 

school day 

interesting. 

(10)  

o  o  o  o  o  

Encouraging 

a professor's 

or 

supervisor's 

sexual 

interest is 

frequently 

used by 

women to get 

better grades 

or to improve 

their work 

situation. (11)  

o  o  o  o  o  

 

 

End of Block: Sexual harassment 
 

Start of Block: Bystander intervention intentions 

Q9 Now we are interested in what you would do in the following hypothetical scenarios. Please 

read each statement and indicate how likely or unlikely you would be to do it.  
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Again, all responses are anonymous so please be honest.  
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Extremely 

unlikely (1) 
Unlikely (2) 

Neither 

likely nor 

unlikely (3) 

Likely (4) 
Extremely 

likely (5) 

Ask for 

verbal 

consent when 

I am intimate 

with my 

partner, even 

if we are in a 

long-term 

relationship. 

(1)  

o  o  o  o  o  

Stop sexual 

activity when 

asked to, 

even if I am 

already 

sexually 

aroused. (2)  

o  o  o  o  o  

Check in with 

my friend 

who looks 

drunk when 

they go to a 

room with 

someone else 

at a party. (3)  

o  o  o  o  o  

Say 

something to 

my friend 

who is taking 

a drunk 

person back 

to his/her 

room at a 

party. (4)  

o  o  o  o  o  

Challenge a 

friend who 

made a sexist 

joke. (5)  
o  o  o  o  o  
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Express my 

concern if a 

family 

member 

makes a 

sexist joke. 

(6)  

o  o  o  o  o  

Use the word 

"ho," or "slut" 

to describe 

girls. (7)  
o  o  o  o  o  

Confront a 

friend who 

plans to give 

someone 

alcohol to get 

sex. (8)  

o  o  o  o  o  

Refuse to 

participate in 

activities 

where girls' 

appearances 

are 

ranked/rated. 

(9)  

o  o  o  o  o  

Listen to 

music that 

includes, 

"ho," "bitch," 

or "slut." (10)  

o  o  o  o  o  

Confront a 

friend if I 

hear rumors 

that they 

forced sex on 

someone. 

(11)  

o  o  o  o  o  

Report a 

friend that 

committed a 

rape. (12)  
o  o  o  o  o  
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Stop having 

sex with a 

partner if they 

say to stop, 

even if it 

started 

consensually. 

(13)  

o  o  o  o  o  

Decide not to 

have sex with 

a partner if 

they are 

drunk. (14)  

o  o  o  o  o  

 

 

End of Block: Bystander intervention intentions 
 

Start of Block: Consent attitudes 
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Q2 There are many opinions about sexual consent (i.e., consent to engage in sexual activity). We 

are interested in your opinions. Please read each statement and mark your answers accordingly. 
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Strongly 

disagree 

(1) 

Disagree 

(2) 

Somewhat 

disagree 

(3) 

Neither 

agree 

nor 

disagree 

(4) 

Somewhat 

agree (5) 

Agree 

(6) 

Strongly 

agree 

(7) 

When 

initiating 

sexual activity, 

one should 

assume no 

sexual consent 

and verbally 

ask for it 

before 

proceeding 

with any 

sexual activity. 

(1)  

o  o  o  o  o  o  o  

Consent should 

be asked 

before ANY 

kind of sexual 

behavior, 

including 

necking or 

petting. (2)  

o  o  o  o  o  o  o  

It is just as 

necessary to 

obtain consent 

at the 

beginning of 

the sexual 

encounter. (3)  

o  o  o  o  o  o  o  

It is just as 

necessary to 

obtain consent 

for genital 

fondling as it is 

for sexual 

intercourse. (4)  

o  o  o  o  o  o  o  
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Partners don't 

need to obtain 

consent at 

every step 

along the way. 

(5)  

o  o  o  o  o  o  o  

If your partner 

wants to 

engage in 

sexual activity, 

it is okay to 

proceed, even 

if she/he is 

drunk. (6)  

o  o  o  o  o  o  o  

Sexual consent 

should always 

be obtained 

BEFORE the 

start of any 

sexual activity. 

(7)  

o  o  o  o  o  o  o  

Sexual 

intercourse is 

the only sexual 

activity that 

requires 

explicit verbal 

consent. (8)  

o  o  o  o  o  o  o  

More campus 

programs are 

needed to 

make students 

aware of 

sexual consent 

issues. (9)  

o  o  o  o  o  o  o  
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When 

initiating 

sexual activity, 

it is okay to 

assume 

consent and 

proceed 

sexually until 

the partner 

indicates 'no.' 

(10)  

o  o  o  o  o  o  o  

If sexual 

consent for 

intercourse is 

already 

established, 

then consent 

for petting and 

fondling can be 

assumed. (11)  

o  o  o  o  o  o  o  

Verbally 

asking for 

sexual consent 

reduces the 

pleasure of the 

encounter (i.e., 

it destroys the 

mood). (12)  

o  o  o  o  o  o  o  

Nonverbal 

behaviors are 

as effective as 

verbal 

communication 

to indicate 

sexual consent. 

(13)  

o  o  o  o  o  o  o  

If a sexual 

request is made 

and the partner 

indicates 'no', it 

is okay to 

continue 

negotiating the 

request. (14)  

o  o  o  o  o  o  o  
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The necessity 

of asking for 

sexual consent 

DECREASES 

as the length of 

an intimate 

relationship 

INCREASES. 

(15)  

o  o  o  o  o  o  o  

Obtaining 

sexual consent 

is MORE 

necessary in a 

casual sexual 

encounter than 

in a committed 

relationship. 

(16)  

o  o  o  o  o  o  o  

If a couple has 

a long history 

of consenting 

sexual activity 

with each 

other, they no 

longer need to 

ask for consent 

during each 

sexual 

encounter. (17)  

o  o  o  o  o  o  o  

Obtaining 

sexual consent 

is MORE 

necessary in a 

new 

relationship 

than in a 

committed 

relationship. 

(18)  

o  o  o  o  o  o  o  
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Partners are 

LESS likely to 

ask for sexual 

consent the 

longer they are 

in a 

relationship. 

(19)  

o  o  o  o  o  o  o  

 

 

End of Block: Consent attitudes 
 

Start of Block: End 

 

Q18 Thanks so much for participating in this study! For any questions, please contact the 

principal researcher, Larissa Terán, larissateran@email.arizona.edu  

    

For more information and resources regarding sexual assault, please visit the RAINN 

website: https://www.rainn.org/  

 

End of Block: End 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

https://www.rainn.org/ 
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